RISING STAR
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e

B I e ..Hl.....quldﬂ“t.l.ﬂ“-hjl. '
ST e b e e b B R

-

-

' » L . g <) ™

o e i i e B e - =

- - oy e == T S — < = S
= I T R B B . - =

x ey g ey e o ey e ) oS

S i —

w B .....l.”-.ll..l-ll.llle.ll
o e e
v Sy |

Sh et

KEEPING
IT REAL

- MARC
RICCI



HOW MUCH WILL R
THAT COST TO FIX? (g i e

Now offering accurate repair estimates
on every home inspection.

TRUST THE PROCESS

WE UPLOAD YOUR
INSPECTION REPORT

@ REPAIR PRICER ANALYZES
EVERYTHING

| HELPS NEGOTIATE SMARTER

Following the completion of your inspection report, we can
submit the report to the Repair Pricer team and have your

N EG OTlATE Yo U R repairs serviced by our preferred vendors. Call, text, or

pU Rc HASE email us if you are interested in this service.

WI T H p ow E R Using Al & human review, defects are researched to get
repair information and local cost estimates. They compile

all the details into a concise report and deliver it to youin 24

hours or less.

@ ® No need to call multiple contractors for estimates on repairs.

INSPECT INFORM REVIEW REPAIR Get one complete comprehensive report to make negotiations
run smoother, faster, and easier.

FIND OUT MORE AT WWW.VITALEINSPECTION.COM E
—r

P. 609.751.8048 E. VITALEINSPECTION@GMAIL.COM

[=]7x

— Realty Solutions ..

Drew Angelozzi

Business Development Manager, New Client Guru

Develops and implements sales strategy, new
business, and client development. Along with
identification of entrepreneurial enterprises and
relationship management strategies.

' N
“Do what you can, Realtors! Reay, e
Refer an Bt

) Investor
with what you have, investor

where you are.” $1,000

RESPECT TEAMWORK SIMPLICITY

SOLVING YOUR REAL ESTATE PUZZLE

Realty Solutions provides expert Community and Property Management services in Southern New
Jersey. Whether a Condo or Homeowner’s Association, townhome, planned unit development (PUD)
or a single-family rental investment. We provide peace-of-mind in managing income/expenses,
vendors, sub-contractors, and maintenance issues for Real Estate. Partner with us and you can be
sure that you'll receive consistent and transparent communication, as well as state-of-the-art

Property Management Services: Community Management Services:
v/ Residential Management v/ Full-Service HOA Management

v/ Property Financial Management v/ Limited-Service HOA Management
v/ Rental Services v/ Common-Interest Community Management

_ Ay Scan Here
Proud 12 ac to Watch The
to Be MLS ‘ﬁu'mm' : i
- : — oy--4 Pricing Story

www.NJRealtySolutions.com
Toll-Free: 855-547-4700 Fax: 855-347-1257 | 411-415 S. White Horse Pike, Audubon, NJ 08106
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If you are interested in contributing or nominating REALTORS® for certain stories,
please email us at Keenan.Andersen@n2co.com.
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain

solely those of the author(s). The paid advertisements contained within the South Jersey Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Jim Butz 4.9 STARS

Branch Manager | NMLS: 9258 Average rating based on 124 reviews

All applications are subject to credit approval. Program terms and conditions are subject to change without notice. Some products may not be available in all states. Reverse Mortgages will be brokered to a third party
lender. Other restrictions and limitations may apply. | This is not a commitment to lend - Envoy Mortgage Ltd. #6666 (www.nmlsconsumeraccess.org) 10496 Katy Freeway, Suite 250, Houston, TX 77043, 877-232-2461
- www.envoymortgage.com | DE - Envoy Mortgage, LP - Licensed by the Delaware State Bank Commissioner Licensed Lender Licensee - License # 011264 FL - Envoy Mortgage, Ltd. - Mortgage Lender/Servicer
Licensee - License # MLD719 MD - Envoy Mortgage, LP - Mortgage Lender Licensee - License #10552 NJ - Licensed by the N.J. Department of Banking and Insurance - NMLS # 6666 - 10496 Katy

Freeway, Suite 250, Houston, Texas 77043 - Phone #877-232-2461, Residential Mortgage Lender Licensee PA - Envoy Mortgage, Ltd. - Mortgage Lender License # 28942, NMLS ID # 6666 |

Other authorized trade names: Envoy Mortgage LP; Envoy Mortgage of Wisconsin; Envoy Mortgage, A Limited Partnership; Envoy Mortgage, L.P.; Envoy Mortgage, Limited Partnership;

EQUAL HOUSING
LENDER

Envoy Mortgage, LP; Envoy Mortgage, LTD Limited Partnership; ENVOY MORTGAGE, LTD, LP (USED IN VA BY: ENVOY MORTGAGE, LTD); Envoy Mortgage, LTD. (LP) | 01062022
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

local businesses are proud to partner with you and make this magazine possible. Please support these

businesses and thank them for supporting the REALTOR® community!

BRANDED PRODUCTS/
MARKETING SERVICES
Legacy Branding Gifts /
Cutco Closing Gifts
Lindsay Musser

(717) 575-0975
LegacyBrandingGifts.com

CREDIT REPAIR

Trinity Solutions USA
Powered by Better Qualified
James Sacchetti

(609) 385-9570
TrinitySolutionsUSA.com

HOME &

PROPERTY INSPECTIONS
AmericSpec NJ

Ed Mitchell

(856) 649-5946
AmeriSpecNJ.net

Vitale Inspection
Services, LLC

Carlo Vitale

(609) 751-8048
Vitalelnspection.com

6 - March 2023

HOME WARRANTY
First American

Home Warranty

Mike Cono

(267) 642-3630
FirstAMRealEstate.com

INSURANCE

Farmers Insurance Agency
Lisa Carney

(856) 202-8090
Agents.Farmers.com/
LCarney

MORTGAGE LENDER
Crown Home Mortgage
Rick Riddle

(973) 479-4682
CrownHM.com

Envoy Mortgage -
Tri State Team
James Butz

(856) 571-1857

Maximus Mortgage Advisors
Matt Boyce

(856) 353-3116
MaxLoans.com

The Murray Team

Chris Murray

(609) 922-2630
MurrayMortgageTeam.com

PROPERTY MANAGEMENT
NJ Realty Solutions

Dave Gorham

(609) 221-1098
NJRealtySolutions.com

TITLE COMPANY
Fortune Title Agency, Inc
(973) 226-6555
FortuneTitle.com

TRANSACTION
COORDINATOR
Transaction Coordinator
Solutions & Paralegal

La Onque Ellis

(856) 318-4458
TransactionCoordinator
Solution.com

Partner with

MAXIMUS

MORTGAGE ADVISORS

MAXLOANS.COM

MATTHEW BOYCE

856.353.3116
EVP AND PARTNER AT GARDEN

STATE HOME LOANS
NLLS: 218534

EQUAL HOUSING
OPPORTUNITY

] ki[=] SCAN HERE




SMG

SKY MORTGAGE

GROUP

MEET THE

UTH JERSEY

REAL PRODUCERS TEAM

Ch ris Murray 1000 Crawford Place, Suite 180,

: ; Mount Laurel, NJ 08054
Allison Parker Ruth Gnirk Chris Kellyman / REgIon= N W e e WWW.
Writer Writer Kellyman Real Estate ’ C: (609) 922-2630 'Skymortgagegrou p.com

Photography

Creative Director

119 1 ':-t;m__ SERVICE AND DISCOUNTS
M &> FORYOURCUSTOMERS.

As a professional in the real estate and lending industry, you want to
provide thevery best experience for your customers. Helping your
customers with their insurance need shouldn’t be complicated. Az an
agent from one of the largest personal lines property and casualty

J

the Ad Junkies

the Element you've been missing insurance group, I'd like to help you by offering your customers:
® Evidence of insurance forms on short notice and on time
Theo Robinson Ad Junkies B Pt devernniabie e
T3 Studios Ad Design/ Management Team

® Rroad coverage options for your customers

® Competitive rates and a variety of discounts®

Home Insurance discounts for*:

m Teachers B Scientists m Firefighters ® Enginesrs

B Physicians ® Policeofficers ™ Accountanls B Registered nurses

Call me and let’s discuss what | can do for your customers.

856.202.8090

Lisa Carney

Your Local Agent

190 N EVERGREEN AVE STE 206
WOODBURY, N| 08056
LCARMEY@FARMERSAGENT.COM
https:/ fagents. farmers.com/lcarney

“estrichons apply. Disoounts may vary. Hot swsilable in ol states. See your agent for m

detaily fheurnoe 1S undenmitten by Farmors inserance Exchange and other 2iSded
isurance companies. Visit Bimers.oom far a compécte ksting of companies. Mot allirsurers FA R M E R s
ar autferived to provide mmrance in af states INSUBANCE

16504299
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Real Producers magazine started in Indianapolis in
2015 and is now in over 100 markets across the nation
and spreading rapidly. South Jersey Real Producers
launched in April 2021. Name a large city and we are

there or will be soon!

In every market, we take the Top 500 agents, based
off of the MLS production, and we build an exclusive
magazine around those agents. We share their stories,
successes, market trends, upcoming events — really,
anything that will connect, inform and inspire, we put

in the monthly publication.

We strive to inform and inspire the top-producing real
estate agents in the local market and connect them
socially. The secondary focus is to provide an avenue
for our affiliate partners to create relationships with
these top performers on a level that they might not be
able to achieve on their own.

Q: WHO RECEIVES SOUTH JERSEY REAL
PRODUCERS MAGAZINE?

A: The top 500 agents in South Jersey. We pull the
MLS numbers (by volume) from in the South Jersey
area: Camden, Gloucester, Burlington and Salem
Counties. Approximately 15,000 agents are licensed in
this territory. We cut the list off at #500, and the dis-
tribution was born. The cutoff for the Top 500 Agents
of 2022 is $5 million.

Q: WHAT IS THE PROCESS FOR BEING
FEATURED IN THIS MAGAZINE?

A: It’s really simple — every feature you see has

first been nominated. You can nominate other
REALTORS®, affiliates, brokers, owners, or

even yourself! Office leaders can also nominate
REALTORS®. We will consider anyone brought to our

10 - March 2023

attention who is in the Top 500 because we don’t know everyone’s

story, so we need your help to learn about them.

A nomination currently looks like this: You email us at Keenan.
Andersen@n2co.com with the subject line, “Nomination: (Name of
Nominee).” Please explain why you are nominating them to be fea-
tured. It could be they have an amazing story that needs to be told
— perhaps they overcame extreme obstacles, they are an excep-
tional leader, have the best customer service, or they give back

to the community in a big way, etc. The next step is an interview
with us to ensure it’s a good fit. If it all works out, then we put the
wheels in motion for our writer to conduct an interview to write

the article and for our photographers to schedule a photoshoot.

Q: WHAT DOES IT COST A REALTOR®/TEAM TO

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my friends, so
nominate away! We are not a pay-to-play model. We share real

stories of Real Producers.

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front of the mag-
azine is a part of this community. They will have an ad in every
issue of the magazine, attend our quarterly events, and be a part of
our online community. We don’t just find these businesses off the
street, nor do we work with all businesses that approach us. One
of many of the top agents has recommended every single preferred
partner you see in this publication. We won’t even meet with a
business that has not been vetted by one of you and “stamped for
approval,” in a sense. Our goal is to create a powerhouse network,
not only for the best REALTORS® in the area but the best affiliates,

as well, so we can grow stronger together.

Q: HOW CAN I RECOMMEND A PREFERRED PARTNER?
A: If you know and want to recommend a local business that
works with top REALTORS®, please email us to let us know at

Keenan.Andersen@n2co.com.

LEGACY PSSO

CROWN
/- HOME MORTGAGE

V
JOIN OUR TEAML

AN
SARNOR
Loan Officer

We're a team that works together to help each other and has fu
together! Focused on success through accountability and training, not
micromanaging or leaving you stranded. Stellar back office support with
underwriters who see the people behind the paper - all with the one
goal in mind - get the buyer the keys to their dream home!

L oo WWW.CUTCOCLOSINGGIFTS.COM

L e

(717) 575-0975

Lindsay Musser
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DY rising star

By Ruth Gnirk
Photos by Chris Kellyman

To “rise like a phoenix from the ashes,” Not Defined by Circumstances

means to emerge from a catastrophe After the passing of his mother to domestic violence,
imprisonment of his father, and separation from his
stronger, smarter, and more powerful.

older brother at the tender age of 8 years old, Garnett

Rising Star Garnett Briscoe rose from had a tough road ahead of him in life.

humble beginnings and entered the

entertainment industry. In addition, he “Everyone in my family played an intricate role in
is making an impact in his community
through the real estate industry.

my upbringing,” Garnett shares. “I was raised by my
aunt, Theresa Wynn, and godmother, Evely Holland.

My grandmother, aunts, uncles, cousins, parents of

From Tragedy
to Triumph

A
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my friends, and even my sports
coaches all did their best to
make sure I stayed on the right
path. I saw that it takes a com-

munity to raise a child.”

With the cards stacked against
him, it would have been easy
to give up and let his circum-
stances consume him. Instead,
Garnett learned to turn his

tragedy into triumph.

“Rather than reacting neg-
atively to my hardship and
becoming bitter, fearful, or
acting out in anger, I learned to
respond positively,” he reflects.

“And I learned to be resilient.”

Next Steps

At 18 years old, Garnett was at

a crossroads, needing to decide
what was to come next. During a
conversation with a family mem-
ber, he mentioned that he wanted

to become a real estate agent.

“As soon as I heard the words
come out of my mouth, /was
even surprised!” he smiles.
“At the time, I didn’t have any
connections to the real estate
world, but I caught the vision

for the impact I could have.”

But maybe real estate was
closer to him than he thought.
Garnett remembers how he
and his father had spent some
of their quality time together

going to view luxury homes.

“I recall my father talking about
life, teaching me lessons, and
riding through different neigh-
borhoods,” said Garnett. “Those

times will always stay with me.”

The Gift of Laughter

Before becoming a rising star

in real estate, Garnett put his

14 - March 2023

heart into podcasts and radio. He
was mentored by the popular Jersey
personality Mina “SayWhat” Llona
from the local hip-hop station
WUSL Power99 after completing an
internship with her. He honed his
craft and joined fellow podcaster
Yvette Jamison in the creation of
WhoYaWit: The Podcast in 2015.

By 2018, Garnett had enrolled in
Philadelphia Comedy College. He
planned to live out his dream of
being a comedy host and a stand-up
comedian. As his graduating
comedy class was completing their
showcase in Atlantic City, Garnett
realized the power of producing. He
drew from his experience in radio,
podcast production, and improv
and expanded his personal brand

to include WhoYa Wit Comedy.
Garnett started working with
friends and fellow comedic artists
to create shows in South Jersey,
Philadelphia, and even New York.

SherlockHomeBoi

At one point, Garnett had the
opportunity to interview a
REALTOR® who owned more
than 20 investment properties. He
was fascinated by the story of this
wholesaler turned investor who

was his own age.

At one point, Garnett had the oppor-
tunity to interview a REALTOR®
who owned more than 20 invest-
ment properties. He was fascinated
by the story of this wholesal-

er-turned-investor his own age.

Immediately after the show,
Garnett did some research. What
he discovered was so inspiring that
he signed up for real estate classes

the very next day!

Garnett had a renewed vision for
what he could do to impact his com-

munity by utilizing the skills and

talents that he had cultivated in the entertainment industry.
Comedy would become his main social media marketing tool
(find him on Instagram @SherlockHomeBoi) as he became a
licensed REALTOR® in July 2021.

“The best part about real estate is that I get to be myself,”
Garnett says. “I get to use all of my tools to communicate
and have an impact on people. I enjoy coming up with
different creative ideas to market myself through social

media, and I use comedy as an outlet.”

Sky’s the Limit

He has enjoyed serving others as a real estate agent. For
Garnett, every transaction is memorable, but there are two
that have deep meaning. One transaction reconnected him
with a friend from his childhood as Garnett helped sell his
friend’s grandmother’s house. It blossomed into a triple-
generation connection; he also worked with his friend’s
mother (the seller’s daughter).

The other transaction that is close to Garnett’s heart involves
the first house he sold in his hometown. The value went much
deeper than mere location as Garnett was able to develop a
multigenerational relationship with a client who had attended
school with Garnett’s mother. Hearing firsthand stories of

his mother was a priceless experience. Garnett also enjoyed
catching up with the client’s daughter, who had been his class-
mate through middle school and high school.

“Family means a lot to me,” Garnett shares, “and I find great
meaning in having a multigenerational impact with clients.
The usual progression is that a client or stranger becomes a

friend, and then friends progress into positions like that of

family members. For me, real estate is full circle.”

Learn More, Earn More

Garnett still produces comedy shows and creates comedy
sketches on his social media. He also enjoys networking
and talking to people. For fun, he likes to bowl and watch
(or play) sports. He occasionally plays video games and
finds the beach very relaxing. The podcast producer

also enjoys listening to podcasts, such as 7%e Joe Rogan

Ezxperience and Earn Your Leisure.

One of Garnett’s goals is to acquire investment proper-
ties of his own. He plans on using his properties to build
up and beautify communities while creating affordable
luxury living spaces. He also dreams of creating a non-
profit organization in honor of his mother. The future
nonprofit will help those who have been impacted by

domestic violence.

Garnett has served meals to the homeless, and is avail-
able to mentor agents or those who want to learn to help
others see the lighter-hearted side of life. He wants to
share his wisdom and life experiences to impact genera-

tions as he shares his story of healing and overcoming.

“Recently, I had an incredible opportunity to share my
life story and my real estate expertise at the United
States Courthouse in Camden, New Jersey,” Garnett
explains. “The audience was a group of men who had

a second chance to make better decisions. They were
looking for ways to make a positive change in their lives.
I was honored, to say the least! I cherish every moment I
receive to connect with others and inspire them through

my personal journey. That is what keeps me going. Those

South Jersey Real Producers -
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DY cover story

By Allison Parker
Photos by Chris Kellyman

Keeping It Real

Visionary. Leader. Mentor. Entrepreneur.

With 20-plus years in the real estate industry, Marc Ricci

has made quite the name for himself. As the broker/owner of
Prime Realty Partners and co-owner of Alliance Abstract Title
Company, Marc has achieved a holistic business conglomerate.
Rounding out his portfolio of real-estate-related businesses,
he also owns multiple rental properties and is a partner in a

development company that buys and renovates properties.

Marc had not always been in real estate. As fate would have it,
a heart-stopping encounter with an armed robber led Marc to

a moment of clarity and a pivotal career change...

Born in Cherry Hill, New Jersey, Marc attended Guilford

College in Greensboro, North Carolina, graduating with a

g R e i

degree in business management, after which he started his

career in recruiting for a healthcare staffing agency in North q‘ !

e e .
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eee Marc Ricci and his wife, Danielle, have their hands full with four boys.
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Carolina. He returned to New Jersey to work with his mom in her adver-
tising agency but soon realized North Carolina was calling, and advertising
was really not his thing. He was drawn to working with people, and landed
a successful restaurant career as a corporate trainer and then restaurant
manager. It was in this role, one evening as he was closing the restaurant,
that Marc was robbed at gunpoint with the gun braced against his head.
Survival was in his blood, as well as the clarity to make a change right then

and there.

Serendipity took over from that moment. Marc’s family had an entrepre-
neurial spirit... At that time, they decided to purchase a real estate franchise
with Marc’s parents as silent partners. Looking back to that moment, Marc

saw real estate as a way to take control of his future.

Marc obtained his real estate license in 2003. Reflecting on his ascent into
the real estate industry, Marc shares, “I think the easiest way to explain
it is, my career has been a whirlwind of an evolution that has led me to

where I am now. I owned a franchise, led a large team, and had been a

18 - March 2023

Top producer Marc Ricoﬁe;d.'?emely proud of his
sons (from left to right: Luca, Jason, Rocco, Dom).

company manager for a couple of big-box brokerages
over the years. Now, I am the broker/owner of Prime
Realty Partners and co-owner of Alliance Abstract
Title Company, as well as partner in a company that
buys and rehabs homes in addition to holding multiple

rental properties.”

Marc’s career skyrocketed, but it hadn’t always been an

easy road.

“Being a business owner is a roller coaster. I have never
seen myself as a REALTOR®; I've always seen myself
as a business owner with a real estate license. That is
something we coach our agents on, as well — being a
business owner. It’s a non-stop grind. I’ve had tons of
failures throughout my career, which have cost me tons
of time and money. But each failure helped me get just

a little bit better. I’ve had countless nights waking up
with panic attacks, wondering how I was going to pay
my mortgage or put food on the table. I've had countless

times when I have had to pivot my business because

the direction I was going wasn’t working. But every

challenge, every roadblock, every obstacle ... I have figured it
out and persevered, which has led me to where I am now. I have
never had more fun and success than I have since I started Prime

Realty Partners.”

Marc notes his biggest measure of success is the many wonderful
friendships and relationships he has gained through the years in
real estate, as well as his ability to provide the life he had always

dreamed of for his family when he got married.

Family is very important to Marc. He has always looked up to

his parents for all the valuable lessons they have taught him.

His father coached him in sports throughout his life, as well as
worked three jobs so his mother could be home with Marc and
his sister. When the kids were grown, his mother then went on to

build her own advertising agency.

Married to his beautiful wife, Danielle, since 2005, Marc puts his
family front and center in his plans. Danielle is a stay-at-home
mom to the couple’s four amazing boys, Jason (16), Luca (14),
Dom (10), and Rocco (9). The family also has three dogs and a
bearded dragon.

Marc laughs, “It’s a crazy show every day, and never dull, but I
wouldn’t have it any other way. There are always activities the
boys are in, running around non-stop, being an Uber every day...
But we are always spending a lot of time together with those activi-

ties, and that’s the important part for us — that we are together.”

Marc’s passion for his family extends to his crew at Prime Realty
Partners and Alliance Abstract. He dedicates his days to spending
time with his agents and staff, helping them grow as business
owners, and being there to support them in their journey and
their path to achieve what they want. He feels a true sense of
accomplishment when he sees agents grow into their goal of
being business owners... The look on their faces is one of the best

accolades for him to receive at the end of the day.

The future is beaming bright ahead, and Marc is planning for it —
for his family and his crew. Real estate will always be his place.

Marc wants to leave a legacy in real estate for his family, children,
and his children’s children. He feels strongly that generations will

benefit from the work he is putting into his passions today.

Sharing his knowledge and mentoring others is second nature to
Marc. He has been through a lot in his rollercoaster ride to real

estate, and his struggles always paved the way for the next win.

Hardworking and plain speaking, Marc sums himself up as inher-
ently authentic. “I'm transparent and direct,” he says. “I don’t
have time for the BS ... and you’ll never see smoke and mirrors

with me.”

South Jersey Real Producers - 19



P> home matters

By Shauna Osborne

OUSE-

T o | £
3 A '\ - - - ., "] :
Y ® We use infrared (IR) camera technology to
FOR YOUR HEALTH Al\]hl{lbl—’h(: detect commonly missed problems, including
oy INSPECTION SERVICES moisture, electrical defects, pests, ductwork

Enjoy these houseplants that, in addition to
being elegant décor, offer outstanding health

AmerispecN].net « 856-649-5946 leaks, energy loss, and more!

benefits to the members of your household.

A Real Estate Service
For Brokerages & Agents

LET US HANDLE
YOUR PAPERWORK
CONTRACT TO CLOSE

I grew up in a Southern family with roots deep in

the soil. My grandparents grew anything at all you’d

want to eat right there in our back gardens, though

my grandmother’s favorite plants to meddle with

Transaction Coordinator

Solutions

were, by far, her houseplants. That love spilled over

to my mother and her sisters and, eventually, to
me. Though my collection may look a little different
than hers, we both recognize(d) the endless bene-
fits of having useful, versatile and visually engaging

plants in the home, such as those on the list below.

www.transactioncoordinatorsolution.com

E-mail:

admin@Transactioncoordinatorsolutions.com BUILD PREFERRED TEAM

SINCE 2016, N2 HAS DONATED

Peace Lily Snake Plant Aloe Vera Boston Fern
In addition to its gor- This low-mainte- This plant has been With its lush green _
geous white “flowers” in nance plantis a used for thousands foliage, the Boston \ | 4 £ I
the summer, the stunning popular choice for of years as a natural fern helps to rid the | L
peace lily is a master small apartments and remedy to ease irri- home of harmful
of air pollutant removal, bedrooms, working tated skin. The clear, toxins and is the TO H ELP EN D MODERN'DAY SLAVE RY.
working hard to absorb while you sleep gel-like substance ideal houseplant for
and break down toxic to convert carbon found inside the locales with humidity Nz @ e ——— = N2 DONATES
compounds throughout dioxide to oxygen. plant’s leaves can problems, as it is GIVES the organization behind this publicati:n and hundrepds Ili’ke ENOUGH MONEY TO FREE TWO
your home. Sometimes Snake plants purify be used to soothe considered a natural it — is financially committed to end human trafficking. SLAVES FROM CAPTIVITY.
called “closet plants,” by removing toxins and heal burns and humidifier, benefiting
peace llies are pe,rfect ﬂ’?m the atr, absorb: even co!d Sores those Wh? suffer Thanks to the businesses within these pages, our local publishers, and readers like YOU, we're able to break the chains of this horrible reality.
for rooms that don’t get ing them through when applied direct- from dry skin, noses
much natural light. their leaves. ly to the skin. or throats.

o Visit n2gives.com to learn
R Q RP [ & e
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financial fitness

By Shauna Osborne

z e
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We look forward to the month of
March for many reasons: Sports fans
anticipate March Madness, outdoor
lovers hail the coming of spring, and
all carousers revel in St. Patrick’s
Day. A lesser-known, perhaps
equally important March event is
National Credit Education Month,
the perfect time to educate yourself
and others on the intricacies of
credit, including types of credit and
how to build or repair credit.

The latest data from LendingTree in-

dicates that nearly 40% of Americans

don’t know their credit score, which

22 - March 2023

leads to the first and most import-
ant way to observe National Credit
Education Month: Check your credit
score. Nearly every major purchase
an adult will make — mortgages, car
loans — is in some way impacted by
their credit score, and many utility
companies and landlords now use
credit data to make crucial decisions
about consumers. Make it a habit to

check your credit score.

Next, study your credit report compre-
hensively. Familiarize yourself with the
major factors that contribute to credit
scores: the amount of debt carried,

the age of debt, whether payments are

made on time, and the number of loans

Habits

a consumer has. Check your report

for inaccuracies, including accounts
you don’t recognize or balances you
thought were paid off, and report any
errors right away. Sign up for a free
credit monitoring program, such as
Credit Karma or Credit Sesame, to help

you control your data.

One last — and critical — way to ob-
serve National Credit Education Month
is to pass along your knowledge to

the next generation of consumers. It’s
never too early to start sharing finan-
cial wisdom with children and grand-
children, especially when it comes to
prudent credit card usage and building
good credit.

Whose stor
should we
tell next?

Nominate a REALTOR®, agent, or
broker to be featured in an upcoming
issue. Email the publisher of this
magazine to let us know why your
nominee deserves to be featured.

) REAL PRODUCERS

Real Producers tells the stories of the f
top real estate agents in this market.




RP reaches the top 300-500 real

estate agents in 100+ major markets

across the country (like this one).

Your business can reach those agents too.

1. REAL PRODUCERS

Partner with one or multiple Real Producers magazines to reach this coveted
Top Producer audience. Visit realproducersmag.com/locations.

l“ FORTUNE

title agency

SETTLE IN STYLE WITH FORTUNE TITLE

39 Woodland Road 321 Broad Street 1130 Hooper Avenue, Toms
Roseland, NJ 07068 Red Bank, NJ 07701 River, NJ 08753

150 Himmelein Road 2902 Haddonfield Road
Medford, NJ 08055 Pennsauken, NJ 08110

1019 South 8th Street
Philadelphia, PA 19147

fortunetitle.com | orders@fortunetitle.com | 973-226-6555

St. Patricks Day

b o
LUCKY CHARMS o
First American
Home Warranty™
A First American home warranty is like a
lucky charm for your clients—coverage Your Local Resource
could help them save pots o’ gold on ' Mike Cono

repairs/replacements. 267.642.3630

Contact miafor Aetais mikecono@firstarn.com

“My goal is to bring value to your business”

firstamrealestate.com | Phone Orders: 800.444.9030
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Don't Let Credit Be A HurdleTo
Homeownership For Your Clients!

Accelerated Results \
= Applicable Experience
= Honest Conversations

Call Thf Credit Experts!
Andrew Smith & James Sacchetti
8883913367
TrinitydolutionsUSA.com
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