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Make Your Homes Stand Apart
with World-Class Art

Park West Gallery, the world’s largest art dealer, can provide custom art solutions for real
estate professionals, ranging from bulk framed art for large orders or in-person art consulting
for high-end clients.

No other art dealer on the planet has our scope or our selection. We have art priced under
$500 and original masterworks by Picasso, Renoir, Rembrandt, and more.

Get in touch and let us show you how we can turn your blank walls into something spectacular.

PARK WEST %W% GALLERY Contact our Las Vegas Consultant,

Isabella Kowalski, at 702-630-1037
parkwestgallery.com or ikowalski@parkwestgallery.com
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Market Leader | NMLS #172674
702.235.4613 »
Erin.Freemal@movement.com }y’ .
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MORTGAGE

LENDER

10655 Park Run Dr, Suite 190, Las Vegas, NV 89144 | AZ-0946587, AR, CA-CA-DBO172674, FL-LOI0S582, [A-49274, |L-

031.0079284, MI-172674, MO-172674, NV-17862, OR, PA-101155140, TX, UT-12105568, WA-MLO-172674 | Movement Mortgage

LLC. All rights reserved. NMLS 1D #39179 (For licensing information, go to: www,nmilsconsumeraccess.org), Additional

information available at movement.com/legal. Interest rates and products are subject to change without notice and may or may sl
not be available at the time of loan commitment or lock-in. Borrowers must qualify at closing for all benefits,



MEET THE LAS VEGAS REAL PRODUCERS TEAM
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Mike Maletich Kevin Kerata Kendra Albert and Liliya
Owner Publisher Woodward Chernogorov

412-606-9954 919-397-2288 Editor Photographer:
mike.maletich@nzco.com kevin.kerata@naco.com Chernogorov
Photography

Lanie Jim Saracino Mitzie Maletich Zach Cohen
Schaber Event and Content Promo Coordinator/ Writer
Ad Strategist Advisor Photo Shoot Scheduler

412-605-9491

par‘king SOIUtions Fits in all
Customized To standard

home

Perfectly Fit Your ormmeat
Clients' New Home!

* Residential & Commercial

RGCSIDGCNTIAL . Car Lift Installation

PARKING SOLUTIONS * Car Parking Solution
« Car Parking Management
Call today to easily schedule

your free site evaluation!

702.237.0716 ResidentialParkingSolutionsofNV.com
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NEW YEAR,
NEW GOALS'

.'}.r

1.----; il l-\.a--\.-'.---,--. ol e aT i'.r-':'_-'t_-"-' S %Y VLTS l|*\- Yals P '.' b
J:_ '|,_"|_,_" I."‘-,r',l’.'\,.".".'.' |'_|‘:: Lf ] JiL 5 :.-'-'"- '..-J"'.' ..-l,_ il i ,._r r_.. .r.L, e

OUR SOLUTONS WE OFFER
» Mortgage Variety: » State of the art technology and first-class personal service
» Conventional and Government » The Ultimate Buyer and Realtor® Experience

« Jumbo loans up to %3 Million » Underwritten pre-ﬁpprovals

w 85% up to E3IM with no MI 1 Cnmpetitive Rates and Fees
+ 89.99% up to $1.5M with no MI » Seamless Closings

» Reverse Mortgage o And more!

u Bank Statement Prugrams

» DSCR

» Full array of streamline refinance programs
« 1031 Exchange for investment properties

ANTHONY FINNEY

Loan Officer | NMLS #295154 | afinney(@bayeq.com
10501 W Gowan Rd, Suite 170, Las Vegas, NV 89129
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Why Real Estate Pros Love
HouseMaster Cloud?

Your clients will be reminded of you every time they log in.
When your contact information changes, the Cloud updates so
your clients always know how to reach you.

Stores every client's home inspection in one convenient place.
You can easily keep track of each client and home.

Soan b catily book onlinel ~N
HouseMaster 3=

Home inspections. Done Right. ""!
702.534.4144 | HouseMaster.com/Summerlin e

:[ I 1 S. Real Producers?

Real Producers started in Indianapolis in 2015 and is now in

over 100 markets across the nation and spreading rapidly.
Las Vegas Real Producers launched in July 2019.

Name a large city and we are there or will be soon!

In every market, we take the Top 500 REALTORS®,
based on the MLS production, and we build an exclusive
PLATFORM (Magazine & Networking Events) around
those REALTORS®,

‘We share their stories, successes, market trends, upcom-
ing events — really, anything that will connect, inform and
inspire, we put in the monthly publication. We strive to
inform and inspire the top producing REALTORS® in the

local market and connect them socially.

The secondary focus is to provide an avenue for our affil-
iate partners to create relationships with these top per-
formers on a level that they might not be able to achieve

on their own.

Q: Who receives Las Vegas Real Producers magazine?

The top 500 REALTORS® in Las Vegas from the previous
year. We pull the MLS numbers (by volume) from the previ-
ous year.. in this case, volume sold in 2022. Approximately
20,000 agents are licensed in this territory. We cut the list
off at #500, and the distribution was born. The 2021 Top
500 cutoff is $12 million. The list will reset at the end of

every year and will continue to update annually.

Q: What is the process for being featured in this magazine?
It’s really simple — every feature you see has first been
nominated. You can nominate other REALTORS®, affiliates,
brokers, owners, or even yourself! Office leaders can also
nominate REALTORS®. We will consider anyone brought to
our attention who is in the Top 500 because we don’t know

everyone’s story, so we need your help to learn about them.

A nomination currently looks like this: You email our pub-
lisher Kevin Kerata at kevin.kerata@n2co.com with the
subject line, “Nomination: (Name of Nominee).”

P> announgement
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Please explain why you are nominating them to be featured.
It could be they have an amazing story that needs to be told
— perhaps they overcame extreme obstacles, they are an
exceptional leader, have the best customer service, or they
give back to the community in a big way, etc. The next step
is an interview with us to ensure it’s a good fit. If it all works
out, then we put the wheels in motion for our writer to
conduct an interview to write the article and for our photog-

raphers to schedule a photo shoot.

Q: What does it cost a REALTOR® /Team to be featured?
Zero, zilch, zippo, nada, nil. It costs nothing, my friends, so

nominate away!

We are not a pay-to-play model. We share real stories of

real producers.

Q: Who are the Preferred Partners?

Anyone listed as a “preferred partner” in the front of the
magazine is a part of this community. They will have an ad in
every issue of the magazine, attend our quarterly events, and
be a part of our online community. We don’t just find these
businesses off the street, nor do we work with all businesses
that approach us. One of many of the top REALTORS® has
recommended every single preferred partner you see in this
publication. We won’t even meet with a business that has not
been vetted by one of you and “stamped for approval,” in a
sense. Our goal is to create a powerhouse network, not only
for the best REALTORS® in the area but the best affiliates, as

well, so we can grow stronger together.

Q: How can I recommend a Preferred Partner?

A: If you know and want to recommend a local business that
works with top REALTORS®, please email our owner to let

us know at mike.maletich@n2co.com

We look forward to hearing from you and /or seeing you at one

of our amazing events in 2023!

Las Vegas Real Producers Team!

Las Vegas Real Producers - 9



ART GALLERY

Park West Gallery
(248) 354-2343
Parkwestgallery.com

AUTOMOTIVE
Residential Parking Solutions
(702) 658-1323

BUSINESS DEVELOPMENT
Fusion Growth Partners
(702) 373-4358

FLOORING/INTERIORS/
CABINETS/COUNTER TOPS
Modern Concepts Design
(702) 510-3156

HOME INSPECTION
Bridge Home Inspections
(702) 722-2222

PREFERRED PARTNERS

HouseMaster
Home Inspections
(702) 534-4144

RP

10 - March 2023

RedBeard Inspections
(702) 817-3136

Solid Inspection
Services
(702) 217-5325

HOME WARRANTY
Old Republic

Home Protection
(925) 963-4726
www.orhp.com

INSURANCE
Allstate - Tom Wagner
(702) 257-8888

INTERIOR DESIGN &
HOME STAGING
Kerry F. Decor

(702) 882-4518

JUNK REMOVAL
Junkluggers
(209) 233-5420

MOLD TESTING
Nevada Mold Testing
(702) 247-6653

MORTGAGE
Bay Equity Home Loans
(858) 688-3778

Direct Mortgage Funding
(702) 439-3598

Five Star Mortgage -
Jessica Eiroa
(702) 285-0633

Laser Mortgage -
Sam Nelson
(702) 588-4361

Movement Mortgage
(702) 235-4613

Pride Lending -
Andrew Dort
(725) 780-5001

If you are interested in contributing or nominating Realtors for certain stories,
please email us at mike.maletich@realproducersmag.com

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

Union Home Mortgage -
Caitlin Duffy
(702) 575-1041

MOVING & STORAGE
UNITS Las Vegas
(702) 707-4040

REAL ESTATE
PHOTOGRAPHY
Rocket Lister
(480) 570-8455

TITLE COMPANY
Fidelity National Financial
(702) 877-3003

Landmark Title Assurance
Agency of Nevada
(702) 869-1M

WFG National Title
(702) 728-5295

WATER SERVICES
H20 To Go
(702) 521-7197

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
remain solely those of the author(s). The paid advertisements contained within the Las Vegas Real Producers magazine are not endorsed or recommended by The N2
Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Jeff Fargo
Sales Executivet
702-556-1966

. Sales Executive
702-286-2208

Julie Cimorelli Macrum

Vice President | Sales Manager
702-303-0883

Christy Carrasco
Sales Executive
702-885-6827

Krysta Sitko
Sales Executive
702-303-0893

of Nevada
ere every day.

S i( .
~Natalie Bradley |
Sales Executive
702-575-4837

q.. ..1‘ "
Kyle Smith
Salqs Executive
702-338-9898

Also Serving Pahrump

Dave Bennett
Sales Executive
702-303-2914

Serving Mesquite

Cindy McElroy
Sales Executive
702-580-9284
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BY THE NUMBERS LAS VEGAS 2

, REAL
LASI:/EERGEAz’%ﬁTsoo 19’ 2 54 PRODUCERS

AGENTS SOLD...
TOTAL TRANSACTIONS BAD G E S = moniE s

s $10,567,685,134 CONGRATS on being one of the

SALES VOLUME Top 500 Producing REALTORs® in Las Vegas

Now, you have your own badge! Use it however you’d like to show that you are a
part of the exclusive community of the top 1-2% in Las Vegas Real Estate.

Missing your badge? Email kevin.kerata@realproducersmag.com

Using your badge? We would love to see how! Show us how you are using your

‘ ‘ ‘ AVE RAG E badge and you just might find a picture of what you shared in the magazine! Social

media, email signatures, web, listings, marketing material...nothing is off-limits.

AVERAGE
SALES VOLUME T RAN SACT' O N S Our RP-vetted businesses have been carefully selected to be a part of this commu-
PER AGENT P E R AG E N T nity and have their own badge. They have been recommended by your peers in

the top 500 and are some of Las Vegas’s most respected businesses. Look for this
badge to know that you are working with one of the best of the recommended best!

Las Vegas Real Producers - 13
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AND LANDMARK TITLE

“ We focus on making sure the buyers and sellers
have a fantastic experience. If our real estate
partners' clients have a really good closing
experience and everything closes on time, it %
reflects well on the REALTOR®. That's the main —
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difference between larger competitors and us.“ ._=-=_—-
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- Greg Hulett mi—:&_—_—
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702-869-1111

Contact Us Anytime: Answers@LandmarkNV.com

Landmark Title Assurance Agency of Nevada - AR AUE
D-OR-AT NIGHT."-

= PEOPLE WITH ANSWERS,
10000 W. Charleston Blvd. Suite 135 Las Vegas, NV 89135 il e s
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Mark reviewing

social content with
Xochitl Underwood,

VP of Marketing &
Communications for LSG

“Whether you look to your broker-
age or an outside service provider
such as LSG, embracing systems and
models is critical to the longevity and
profitability of your business.” Mark’s
philosophy is that success is directly
tied to the people with whom one sur-
rounds themselves, and he strives to
be that person for others by expand-
ing the LSG network and sharing his
knowledge and experience with other

agents across the country.

Alongside his wife, Jennifer (a
fifth-generation Vegas resident),

and his son, Anderson, Mark and his
family enjoy traveling ... most often to
Maui. A couple of times a year, for the
last ten years, they’ve made the trip.
But admittedly, Mark says if he had to
pick a favorite vacation spot, it would
be Iceland. “I used to do business
there in my early/mid-"20s,” he says.
“I would meet clients there regularly.

It has a similar landscape and culture

as my home town. Everyone is very
welcoming, and the recreational

opportunities are abundant there.”

In his free time, pending the seasons,
Mark admits golfis his biggest hobby.
“Aside from golf, I love philanthropy
and have served on community
boards for roughly 12 years now,” he
explains. “My appreciation for the
Las Vegas community goes back to my
first days living here in 1998.




In reference to the
importance of who you
surround yourself with;

L N
Mark is showcasing the . .
many awards earned by his ‘ ‘ I was embraced by so many from the committees focused on education,
marketing support team at , very start, even though I didn’t know child welfare, and health care. Mark

anybody. That experience has fueled currently serves as chairman of the
my passion for pouring back into this board for the Dignity Health St. Rose
community so that others can benefit =~ Hospital’s community board and has
as I did.” served as president of the UNLV
alumni association and as president
Over the years, he has sat on a of Olive Crest — a family resource

variety of charitable boards and and foster care organization.
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Home: Inspectlons____ =

Larry Perna

Owner and ll j
Master Inspector 'ﬁ
,I—
20+ Years in — I .
Construction & Real :

Estate Industry!

‘: OLD REPUBLIC HOME PROTECTION

YoUrshomeswarrantysxcompany’
sSHoUIAWorkasthard asWousdo?

We're grateful to support you and your clients
with superior home warranty coverage.

Contact us fo learn more.

Francine W{Ihs Stacia Erain

Sanior Accoun Execul Accound Exec ¥

BO0 282 7131 Ext 1:- 800 7 -";1 F -1 " .
6 _| &
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We Want to Be ‘The Bridge

_ m To Your Client's New Home!
/ BRIDGE} " % == _

|-

—— c— =

702. 722 2222 | BrldgeHomeInspechons com

[ IN EVADA MOLD
Certified Mold Technicians
Licensed Asbestos Consultant

We do more than
just meld testing
- Mold - Allergens - Asbestos 5

ant
|l|.||tulll-""--'—'-'r"
1 :

* How is the air quality in your home?

* Are you always feeling sick but don't know why?
* Do you suffer from Asthma, or COPD?

* Are you a Cancer survivor?

* Do you suffer from immune deficiency?

Call Us 702-247-MOLD [6653)

www.nvmoldtesting.com

@al\(tj‘ LET THE HOME

LOAN PROCESS GET

ICEY 1

FOR YOUR CLI Sl'rdu
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MORTGAGE Mortgage Loan Consultant [ P s g
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“Sorico i Our Specially” NMLS: 1380149 | 1756744 | Joyemeamerae
9065 S. Pecos Rd., Ste 200 CELL: 702-285-0633 | * SN : )
Henderson, NV 89074 OFFICE: 702-947-7827 J‘ o
= Jessica@5starmtg.com |
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P> REALTOR® life

Written by Kendra Woodward

Photography by Chernogorov Photography
Photographed at the Red Rock Casino Resort and Spa
Family photo taken by Jennie Slade Photography
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Born and raised in Israel, Jerusalem, Tzahi admits
the small and compact town he resided in had a
huge impact on who he has become today. After a
visit to Vegas in 2001, he made the move stateside,
transitioning into new jobs and a new life during

the process.

Despite an education in sales, Tzahi set out and
opened a club on Las Vegas Boulevard, Club 7,
where he also DJ-ed. He left the scene two years
later however to open a ColdStone Creamery
franchise and ran that for 11 years. Despite being
the number one storefront in Vegas, they didn’t
make much money and needed something new. So,
he started working food and drink for Groupon and
admitted that up until the company changed their

programs, working there was “the best!”.

Never a fan of a 9-5 job, when Tzahi was looking
for something new, his wife suggested real estate.
Having had her license since 2001, she knew he
would be a good fit, and he made the jump in 2016.
“I started late in the game,” Tzahi admits. “In Las

Vegas, it’s hard to get your name out, but you're
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able to learn from the best people here, and learn-

ing was always my goal.”

Tzahi’s goals have changed over the years, but he
admits he’s been really good at setting short-term
goals and meeting them. Part of that would attest to
his passion for helping first-time homebuyers and
the satisfaction of seeing their faces light up when
they finalize their paperwork. Clients know Tzahi
has a true desire to help people, which is why 36 of
his 46 deals in 2021 were buyers!

His wife, Amy, and their three boys, Aden, Kristian,
and Ryan, enjoy hanging out together and playing
with their Labradoodle, Buddy. Looking into the
future, Tzahi plans to open up a brokerage with his
wife. “My wife is my better half,” he says. “She is
very competitive, and she’s one of the biggest rea-

sons for where I'm at today.”

“The beginning is always hard, but you have to
make it work,” Tzahi admits. But he knows if he
continues to treat people right, they will continue

to work with him and send referrals his way.
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THE BEGINNING
IS ALWAYS HARD,
BUT YOU HAVE TO
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| UNITS Is the Smart Choice
~wlorReal Esiate Professionals

MOVING AND PORTABLE s'ruRAGE
OF LAS VEGAS

Your Storage Solutions Partner 702-707-4040 « www.UnitsLasVegas.com

BE A HERO TO YOUR CLIENTS & REFER
THEM TO THE BEST WATER
TREATMENT COMPANY IN

SOUTHERN NEVADA!

Prewsres Langar l.m!mg Battar Tmtmg Ma Mara Hard Healthier
Yoo Hoims Clathas Water Watar Spaty Hair & Skin

According to Dataman Group, 65% of new homeowners purchase a
water system within the first 90 days!

* Conditioners * Mo Salt / No Potassium
* Softeners * Reverse Osmosis
* Non-Electric + Alkaline

Call For New Homeowner Special
Scott Hammond (702) 521-7197

Locally 'D'WTIEd ince 1981

By o5y =0 _nzum VIS 8
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YOUR GLIENTS DESERVE A

MORTGAGE LOAN EXPERIENCE!

——

I Y | - . !
M O RTGA G E
LET'S POINT AND AIM WITH ACCURACY!

SAM NELSON

SENIOR LOAN ORIGINATOR ’g
702-588-4361
NMLS D 1782907

Laser Mtg, LIc Dba Laser Mortgage Corp rate Nmls 2012640 L ated At 2520 St Rose Parkway Ste 210 Henderson Nv 89074 Nv - License d By The

Nevada Divison Of Mortgage Lending License # 51 91 Ca sed By The Cali fornl D epartment Of Financial Protection And Innovation Under The
e California Residential Mortgage Licensing A t License # 60dbo 122821 For All Lic Visit Http://Awww.nmlsconsumeraccess.org All Loan Programs,
LENDER Terms And Interest Rates Are Subject To Change A d/ Discontinued Without Ad e Notice. Equal Housing Lender



P> REALTOR® life

Written by Kendra Woodward
Photography by Chernogorov Photography

A
GUIDIN

A military veteran turned real estate
agent, Jason Garcia has dedicated his
life to helping keep people safe and
comfortable. His transition into real
estate was no different as he strives to
keep his clients happy and comfortable
during their search for the perfect
home. Furthermore, his probate work
has reached far more people than he
ever imagined he could.

After getting his license in 2008, it
would take another eight years for
Jason to dedicate himself full-time to
real estate. Originally from Southern
California, he went into the Air Force in
1999 and served in Afghanistan and Iraq
in 2002 and 2003, respectively.

In 2005 he decided it was time to leave
and started working for the USPS. A
decade later, he knew he was ready for
bigger and better things, so he quit at
the end of the year and went full-time
into real estate. “I love helping people.
Ilove seeing their faces when they pur-
chase their first home and accomplish
that goal of helping themselves,” Jason
says. “On the selling side, it just means a
new chapter — bigger, smaller, down-
sizing, new job, retirement — it doesn’t
matter, I enjoy helping people into the

next chapter.”

When Jason started attending the Mike
Ferry Organization’s coaching events,
he learned how to truly be successful in
real estate by understanding it as a sales
job. “You have to sell your skills, basi-
cally,” he admits. “Once I understood
that, I realized it was something I had

to work toward. I was in the office every
day 40-50 hours a week.”

After selling only three properties in
six months, with his checks from leave
about to dry up, there was no money
coming in, and Jason was determined
to be successful. “I put everything I had
into my goals — being successful at real
estate and making more money than I

ever had in my life previously.”

He continues, “As a practicing
Buddhist, I spent hours chanting
and made a vow to pray towards
my goals and what I could do to
make a huge impact and change
in my life. About four days

into this, I received a call from
someone in my database looking
for a property for his daughters

with a cash offer.” Jason had also

prayed/vowed to give money to a

local organization he supported
and was able to provide that
support, pay his bills, and have
a little buffer in the bank after

closing with that client.

Helping people find the right house
turned into a large probate sales
business. With an increase in
residential sales, I was able to help
those in need. Jason explains, “For
me, I got into that because I saw
what the families were going through
when dealing with probate. Family
members were fighting over assets,
and on occasion, they didn’t even
live in the state. I am able to help
them through that process, but also
educate them on the importance of
getting a trust or deeding the prop-
erty properly so as to avoid fights

with family members over assets.”




“I watched an 85-year-old woman who couldn’t take over her

home with her domestic partner be forced to find a new place to
live because they weren’t married,” he continues. “On another
occasion, the previous deed didn’t have the new wife’s name on it,
and the current wife couldn’t take over the property, so she had
to sell it and split the proceeds with the ex-wife!”

Stories like these are why Jason says he will continue to call on
his past clients to remind them about trusts and protecting their
assets. “The cost of getting a trust is so minimal in respect to
the court fees,” he says. Ever the optimist looking to help others
and be a positive impact, Jason took the pandemic as a challenge
to encourage others to maintain their accountability with one

another and continue to gain contacts and clients.

The outcome of that idea was a Zoom prospecting group. “I was
always treating work as a profession, and then COVID-19 hit.
T had to go to the office because that’s where I perform best,”
Jason says. Through that group, however, we were able to keep
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each other accountable, push one another to get out of
their houses and continue to push forward with work.
They wanted to prove that agents could still work, and

succeed, during the pandemic.

Now, life looks a little different for Jason as his
22-year-old twins are grown and out of the house.
His son is serving with the Navy, is married, and has
a l-year-old son, with a daughter on the way. And
he enjoys seeing his mom and daughter over the

holiday seasons.

Jason fills his free time with fitness, traveling, museums,
concerts, broadway shows, comedy clubs, trying new
restaurants, learning about local culture, and putting his
season tickets to good use with the Raiders. “Laughing is
one of the most important things you can do in your life,”
Jason says. “I don’t own cable; I don’t watch the news; I

keep my mindset away from negativity.”
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We believe that every professional needs a captivating image to
support their brand. Together we’ll team up to create
a professional look that captures you and your work in the best way.

Liliya & Albert
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GROWTH PARTNERS

Call Don Klahre
Partnership Executive
702-373-4358
dklahre@fusionbds.com

LOOKING FORRINEW
INSPECTION PARTNER?

PHIL WHALEN

WIN Home Inspection Summerlin

702-336-4190 | summerlin.wini.com | License #105.0002665-RES
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Your Neighborhood
Property Managers

Rent It Like You Mean It
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Goldenwest &
Management nc.
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\We Don't Do Sales..Your Clients Stay Yours! - .
We Protect You From Nedative Client Revi é \
\We Are Your Landlord-Tena ’.]rla Xperts et ' ?
\WeAre FullEServicesTenant Placement, Rent Collection, Repairs, & More!
i .
We Are Here For All Your Property Management Needs

Contact Us Today! 702.685.7696

goldenwestmanagement.com

- You're in good hands. __~

AGNER AGENCY

N

TOM WAGNER
Former MLB Pitcher Retired LVMPD Sgt

Owner, Wagner Owner, Wagner
Allstate Insurance Allstate Insurance
702-355-3364 702-326-3363
TylerWagner@allstate.com ThomasWagner@allstate.com
9620 S Las Vegas Blvd Ste E10 4195 S. Grand Canyon Drive #106
Las Vegas, NV 89123 Las Vegas, NV 89147
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Scan for help getting
top dollar for
your client's home!

WHY PARTNER
WITH US?

+/ Eco-Friendly Junk Removal
+/ Same-Day & Next-Day Service

+ Quick, Dependable, On-Time
Satisfaction Guaranteed

+ We Donate & Recycle to Keep
ltems Out of Landfills

Locally Owned & Operated
by Greg and Christin Burda
C: 209.233.5420
Christin.Burda@)JunkLuggers.com
JunkLuggersofSWVegas.com
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BUILDING OFF A FAMILY LEGACY

Nicole Terry has been surrounded by
real estate since day one. In her family,
everyone pitches in to accomplish a
goal, and when it comes to real estate

obtained a degree in interior design.
Her brother and father were the
‘numbers guys,” so they handled the
operations and finance side of things
— they take on the same mentality. while she focused on the creative.
Since then, she’s come to favor the
Originally from Texas, Nicole’s family ~ “people side” of the business.
moved to Nevada when they set out to
build apartment complexes, then later ~ “I learned a lot while running the
moved on to building high-rise con- apartments and learning how the
dos. “Growing up in the family that I operations and resident retention
did, our focus was to always do every-  worked,” Nicole says. “We tried not
thing to the very best of our abilities,”  to just do the bare minimum and
she explains. “My dad is a very ‘every-  always strived to make our proper-
one takes part’ kind of guy.” ties unique. We learned how to stand
out, understand what makes people
With that motivated work ethic and feel special and create relationships
mindset, Nicole identified a need for with clients. My main takeaway from
interior design skills within the family  those days was learning how much I

business, so she went to school and enjoyed serving people.”
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‘When the recession hit, Nicole started
her chapter as a stay-at-home mom.
She was excited about the oppor-
tunity to spend more time with her
boys and dove headfirst into all things

‘mom.” Throughout her “mom-ing,”
she couldn’t get real estate out of her
mind. And after some prodding by
her brother and husband, Nicole
took the plunge and got her real
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estate license. She was hesitant
at first, stating she “didn’t

want to be in a position where

she was driving around with

strangers and feeling like she was i .E

selling people on things they didn’t
want.” In retrospect, she says she was
way off base on what life was really

like as a real estate agent.
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“Now I look back and think, ‘oh
my God Nicole, you’re such an
idiot,” she jokes. “After doing
a house flip with my husband
— purchasing a small home in
desperate need of renovation
— I realized how much I loved
the rewarding feeling of know-
ing that I'm directly contribut-
ing to the beautification of that
community. It felt like it was
this philanthropic endeavor.
The family that moved into the
renovated house wouldn’t have
been able to afford a home like
that otherwise, but since we
did the work ourselves, we
were able to make an inexpen-
sive house really beautiful. It
was like philanthropy, plus we

made money. It was awesome!”

Nicole continued with residen-
tial real estate. And just a few
short years later, she has built
a team and now leads three
agents and a transaction coor-
dinator, with plans to grow the
team by a couple more. “We’re
a really fun group and can be

a bit goofy,” Nicole admits.
“We’re all relationship-based
salespeople and want to keep
those relationships fresh and

stay connected to our spheres.”

In her personal time, Nicole

loves to travel and hopes to

be able to do more of that in
2023. When her son, Levi, was
anewborn, she was traveling
back and forth between Reno
and Vegas so often that Levi
had accrued 100 flights by his
first birthday! Now, with her
husband, Sam, and younger

son, Cash, the family still
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is proud to announce the EXP and YO 111' Re aCh!

enjoys traveling. “My husband and I "] NAMB's 2022 Broker Of

are planning a trip to Iceland for our

. the Year Award winner, /
20th anniversary,” she says. “Once I Andrew Dort' Let ‘f pdi/'fﬂei/‘ fogejbei/‘

we get the boys situated in college, ‘:
| I'm excited to see how life flows s
| WANT TO with i aniion ~ to help underserved

When she’s not traveling and o o .
MAKE SURE " WO i Db Lo anell fo il it COMMIINIUNILIES dé‘b 160¢€ jb Z

joking around and making others

-
I. D I D E E RYT H I N G : smile by doing things like creating

a fake ‘80s metal hair band album

for their Christmas cards. Complete
I Co U To M AKE with a full-fledged promo video and
|

QR code to match, the Terry family

oo

goal of homeownership

went all in on the idea and even
included the family dog, Buddy.

Despite being a Texan to the core,
Nicole admits she truly feels like
she has found her home in Vegas.

“I have a great bunco group of
friends, and we travel all over. We
dress up in costumes and are pretty
much ridiculous. It’s just good fun,”
she says. “Everyone takes you as
you are, and we always have the

best time.”

‘When it comes to having a peo-
ple-pleaser mentality in the world of
real estate, Nicole has this advice to
offer, “It’s all about managing expec-
tations. I think you have to recognize ; Scan to learn more
you can’t please everyone all the time, ’ about how you
but at the same time, always try to i e : . 3 can expand your
make every effort. I want to make business to be more

sure I did everything I could to make equality inclusive!
my clients happy. I know it will wear

me down, but knowing how pleased

they will be, makes it worth it. - 2 An d rew D o ﬂ
Recognize that your people-pleasing : - A NMLS #1650297
characteristics will take time from the
people you care about though, typi- - _ ; b o - Q 725.780.5001

cally the people that mean the most to
you, so balance whom you are giving Andrew Dot i @ WWW.mypl'Idelendlng.com

Frich Ly LAC

your time to, find support in others,

and delegate if needed.” ~ | | g 11411 Southern nghlands Pkwy
T - Suite 350 Las Vegas, NV 89141

Company NMLS #2230004




Leave the Design to @/aﬁw g
and Get Back to Selling! 5 UNIONHOME
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& MORE!

#CallCaitlin

VA Mortgage Lender

702-575-104
SynergySquadUHM.com
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SALES/DESIGN SPECIALIST
* 702-510-3156
CLARASELLSFLOORING@GMAIL.COM
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\VIAGAVZINIE
REATIIRE
CELEBRATION

AT MODERN CONCEPTS

As a special thanks to the agents and vendors featured in Las Vegas Real
Producers’ November-January issues, a “celebration party” is hosted to bring

those features together and show off their articles in person.

The goal of this intimate gathering is to build connections within the community

of top-producing agents and vendors that help keep our magazine thriving.

Special thanks to Modern Concepts and Clara Napolitano for
hosting us and providing an AMAZING lunch for all.

Congratulations to everyone who was featured and
was able to join us. We wouldn’t be what

we are without you!
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The Information
Your Client’s Need

The first time
On time

RedBeard

Inspections LLC

. inspectslasvegas.com
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A Reputation As SOLID As Our Work!

SOLID
INSPECTION
SERVICES

WIAT SETS OUR

INSPECTIONS APART?
v Veteran Owned and Operated

v General Contracting & Consty
Maintenance Backgrou

v Customer-Experience Fo

CALL MIKE TO EASILY
SCHEDULE TODAY!

Mike Carrison,

Owner
License# 10S.0002568-RES

7102.217.5325 ©

SolidInspectionServices.com
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TOP RATINGS
FROM OUR CLIENTS

2021 WFG CUSTOMER SURVEY

- VP Mevada State Sales Manager
C: 7028179285
Jlewis@wigtitie.com

wwwwignationaltitle. com/nevada/




