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CI\/\G FINANCIAL VILYXS®AM[J MOVERS

Your Property Is Our Priority

At CMG Home Loans, we believe the best fresh start is on
the other side of a new front door. And this year, it's our
resolution to help your client get the keys.

MOVING FROM ONE HOME BEFORE
CLOSING ON A NEW ONE?

No Problem! We can safely hold items in our

* CONSTRUCTION LOANS

JOHN DILLON i - HOMEFUNDIT™ climate-controlled storage facility.
Branch Manager e ALL IN ONE LOAN™
NMLS# 1638463 y E‘S&;g»\;\ﬁFSPAYMENT Full-Service Move | Professional Packing Services | Climate-Controlled Storage
C: 336.403.1384
« ADJUSTABLE-RATE
0: 704.986.2475 MORTGAGE FREE ESTIMATE!
- CONVENTIONAL Google

JDillon@cmgfi.com
* JUMBO LOANS n : Call Today to Provide Your Clients a Stress-Free, Easy Move!

704-275-3053 | MiracleMoversUSA.com

www.cmdfi.com/mysite/john-dillon-iii

* FHA ‘
CMG Financial | Corporate NMLS# 1820 * USDA £




06

Index of
Preferred
Partners

Partner
Spotlight:
Arvil
Price,

America’s
Choice
N Inspections

Cover photo courtesy of Don Elrod

CHARLOTTE

CONTEN

11

2022
By the

14

o We Ask:
Where

ﬁ é E ' Is Your
Favorite

{D !! .f!l-f_.-__‘.-" ~ Place to

Go on

Numbers:
What the
Top 500
Agents
Sold

Vacation?

22 11 /8 28

Agent I Rising
Spotlight: e Star:
Julie ' , Barbara

Williams 1 Pereira

38 ! ‘N 45

Special Top 200
Events: Standings
Photos
from Our
February
Magazine
Party

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

WANT TO BE FEATURED AS A

RISING
STAR?

OR KNOW SOMEONE WE
SHOULD FEATURE?

4 . March 2023

* Five years or less in the business
* At least $3 million in sales in one calendar year

* Active on social media

For more information, to nominate or to request to be
featured, please email wendy@kristinbrindley.com.

ABOUT THIS MAGAZINE ..............

We realize that some
of you are new Top
500 producing agents
and may be wondering
what Real Producers
is all about. This

“FAQ About This Magazine” page will answer the

most commonly asked questions around the country

™

regarding our program. My door is always open to
discuss anything regarding this community — this

publication is 100 percent designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 agents in the Charlotte metropolitan
area. We pulled the MLS numbers (by volume) from
January 1, 2022, to December 31, 2022 in Greater
Charlotte, cut the list off at number 500, and the
distribution was born. For this year’s list, the mini-
mum production level for our group is $12.4 million
in 2022. The list will reset at the end of 2023 for

next year and continue to update annually.

Q: WHAT IS THE PROCESS FOR BEING FEATURED
IN THIS MAGAZINE?

A: It’s really simple - every feature you see has

first been nominated. You can nominate other
REALTORS®, affiliates, brokers, owners, or even
yourself! Office leaders can also nominate Realtors.
We will consider anyone brought to our attention.
Because we don’t know everyone’s story, so we

need your help to learn about them.

A nomination currently looks like this: you email us
at wendy@kristinbrindley.com with the subject

line, “Nomination: (Name of Nominee),” and explain

why you are nominating them to be featured. It could
be they have an amazing story that needs to be told —
perhaps they overcame extreme obstacles, they are an
exceptional leader, have the best customer service, or
they give back to the community in a big way. The next
step is an interview with us to ensure it’s a good fit. If
it all works out, we put the wheels in motion for our
writer to conduct an interview and for our photogra-

phers to schedule a photo shoot.

Q: WHAT DOES IT COST A REALTOR®/TEAM TO

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my
friends, so nominate away! We are not a pay-to-play

model. We share real stories of Real Producers.

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front
of the magazine is a part of this community. They will
have an ad in every issue of the magazine, attend our
quarterly events, and be a part of our online commu-
nity. We don’t just find these businesses off the street,
nor do we work with all businesses that approach us.
One or many of you have recommended every single
preferred partner you see in this publication. We
won’t even meet with a business that has not been
vetted by one of you and “stamped for approval,” in

a sense. Our goal is to create a powerhouse network,
not only for the best Realtors in the area but the best

affiliates, as well, so we can grow stronger together.

Q: HOW CAN | RECOMMEND A PREFERRED PARTNER?
A: If you have a recommendation for a local business
that works with top Realtors, please let us know! Send
an email to lexy@kristinbrindley.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of
The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Rea/
Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company
nor the publisher may be held liable or responsible for the business practices of these companies.
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

local businesses are proud to partner with you and make this magazine possible. Please support these
businesses and thank them for supporting the REALTOR® community!

ATTORNEY
Knipp Law Office
(704) 765-25M1
KnippLaw.com

McNaught & Clements PLLC
John Clements
(704) 717-5649
McnaughtClementsLaw.com

Shepard Law

Candice Shepard
(704) 769-3100 x107
ShepardLawPLLC.com

BAKERY

Christina Bakes Cakes, LLC
(704) 288-9689
Christina.Bakes.Cakes

BALLOONS AND

EVENT DECOR
Twist-N-Shout Balloons
Amber Ireland

(980) 406-6655
TwistNShoutBallooning.com

CHARITY

Homeowners Impact Fund
(704) 602-6874
HomeownersimpactFund.org

CLIENT ENGAGEMENT
Leads Event Planning
(801) 598-5767
LeadsByMandi.com

6 - March 2023

EDUCATION

Superior School Of
Real Estate

(704) 944-4260
SuperiorSchoolNC.com

ELECTRICAL
Viva Electric
(704) 858-7886
VivaElectric.net

FINANCIAL SERVICES
Modern Woodmen
Andrew McNeal

(336) 202-1432

HOME INSPECTION
America’s Choice Inspection
Arvil Price

(704) 504-9798
AmericasChoice
Inspections.com

Five Star Home Inspections
(855) 500-3744
FiveStarHomelnspections.us

Home Inspection Carolina
(704) 542-6575
Homelnspection
Carolina.com

JC Grant Inspections
Justin Grant

(336) 302-0704
JCGrantlnspections.com

HOME WARRANTY
First American
Home Warranty

Joy Kiser

(704) 244-0648
JKiser@firstam.com

Home Warranty of America
Nicole Barth

(704) 692-6647
Nicole.Barth@
hwahomewarranty.com

Old Republic
Home Protection
Blair Crews
(252) 521-2635
My.ORHP.com

HVAC

Roland Black Heating
and Cooling

(919) 323-1025
RolandBlack.com

INSURANCE

Brightway Insurance
Dimitri Apostle

(704) 218-6000
Brightway.com/Agencies/
NC/Charlotte/0140

GEICO

Matthew Young
(336) 852-7283
MYoung@geico.com

NC Farm Bureau
Insurance Group
(704) 841-8700
NCFBins.com

LAND SURVEYING

D.A.S Land Surveying, P.A.
(704) 664-7029
DonAllenSurvey@gmail.com

MORTGAGE

AFI Mortgage Company
Robert Cotton

(980) 281-2624
RCotton.AmeriFirst
Loan.com

Atlantic Bay

Mortgage Group

Mike Ray

(704) 724-9997
MikeRayMortgage.com

CMG Financial
John Dillon
(336) 403-1384
CMGFi.com

CrossCountry Mortgage
Sandy Dickinson

(704) 895-8770
Sandy.Dickinson@
MyCCMortgage.com

Lending By Design with

American Security Mortgage

Christina Mauney Bramhall
(704) 996-2637
LendingByDesign
@lasmc.com

Movement Mortgage
Jessica Babinski
(704) 408-1974
Movement.com/
Jessica.Babinski

TruLoan Mortgage
Daniel Jacobs

(704) 703-6864
TruLoanMortgage.com

Wells Fargo Private
Mortgage Banking
Shannon W. Rodden
(704) 281-7255
Shannon.Rodden@
wellsfargo.com

MOVERS

Miracle Movers Charlotte
(704) 275-3053
MiracleMoversUSA.com

PHOTOGRAPHY
Elrod Digital
(803) 367-3478
ElrodDigital.com

PLUMBING

Ease Plumbing
(828) 448-5521
EasePlumbing.com

PRINTING/MARKETING/
DESIGN/SHIPPING
AlphaGraphics CLT
Adam Rutkowski

(704) 798-5974
agCLT.com

REAL ESTATE
PHOTOGRAPHY /
VIDEOGRAPHY
Next Door Photos
(704) 727-8178
Charlotte.NextDoor
Photos.com

Swiftphoto
(704) 712-0197
MySwiftPhoto.com

RENOVATIONS
Renovation Sells

Will Allen

(704) 618-4187
RenovationSells.com/
Charlotte

TITLE COMPANY
Fortified Title
(703) 517-4244
FortifiedTitle.com

VIDEO MARKETING
RoosterFish Media
(980) 722-7454
RoosterFish.Media

AMERICAS

CHOICE 4

« Saturday Inspections

ise to provide the FACTS,
n opinion.

« Easy 24/7 Scheduling

« Over 10 Certified Inspectors in
North & South Carolina

» Reports by 9am the Next Business Day

WHAT WE OFFER!

v General Home
Inspections

v Pre-Listing
Inspections

v’ New Construction
Inspections

v Commercial Inspections

Call or visit our website to schedule!

v Termite & Pest
Inspections

v Radon Testing
v Mold Testing

v Drone Roof
Inspections

v And Much More!

704.504.9798 - AmericasChoicelnspections.com
Serving the Greater Charlotte, Triad and Triangle Areas

FREE Pest
Treatment*

with the
Purchase of

aHome
Inspection

*Valid for new homeowners.
Offer valid for a limited
time. Mention ad when

scheduling.

¥

.',‘IE I ;—..iﬁ Iy
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WeSSd Home Mortgage

FARGO

MEET THE When your buyers want a
larger loan, we're ready to

make it happen.
Learn mere about how our local market knowledge

and jumbo loan options can help yvour affluent
buyers bring their plans to life,

REAL PRODUCERS TEAM i m— g2

Shannon Rodden Fmacon &

Private Mortgage Banker
704-281-7255

shannon rodden@wellsfargo com
homeloans.wellsfargo.com/shannon-rodden

NMLSR 1D 448778

This information is for real estate and builder professionals onbyand is not intended for
distribution to consumers.Infarmation is accurate as of dateof printing and is subject to

change without notice. Wells Fargo Home Mortgage i a division of Wells Farge Bank, N.A. @
© 7071 Wells Fargo Bank, KA. NMLSR 1D 399801, AS552 5879 Expires 1202027 TFWER

Kristin Brindley Mandi Jackson Ellen Buchanan Wendy Ross

Publisher Associate Publisher Editor Operations Manager

Make an Impact

The Homeowners Impact Fund is-a 501(c)3 nonprofit dedicated
to ending homelessness through collective giving from those

HOMEOWNERS

S 'MPACT FUND involved in the home closing process and homeownership.
Jaime Lane Ellie Caperare Zachary Cohen Don Elrod
Executive Assistant Social Media Manager Writer Photographer

& Publishing Manager

JOIN US:

If you are interested in nominating REALTORS® to be featured in the

magazine, please email Wendy@KristinBrindley.com.
Rp DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers

but remain solely those of the author(s). The paid advertisements contained within the Charlotte Real Producers magazine are not endorsed or reccommended by The
N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for the business practices of these companies.

Far more information visi vebsite or emall info@homeownersimpactfund.org
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P» publisher’s note

WELCOME TO ALL 2023 TOP 500 AGENTS!
First, let me say, welcome to all of Charlotte’s 2023 Top 500 agents who

are part of our Charlotte Real Producers community. Some of you have

been with us from the start ... others are just now joining us, having made

it into the ranks of the Top 500 producing agents in the Charlotte met-

ropolitan area for their stellar performance in 2022. We determined the
2023 Top 500 list based on 2022 total sales volume of all agents who hold

their license at an office in our Charlotte Real Producers service area.

You guys rock! And we’re so pleased that you’re part of this community!

Be on the lookout for your exclusive Charlotte Real Producers Top 500

badge, coming to your inbox soon.

Dear Real Producers of Charlotte,

Have you ever known someone who
just seems lucky? Or people who
claim that they’re definitely not lucky?
Maybe you’re one of them... But what’s

luck got to do with it, really?

“Luck” seems random and arbitrary...
something that is bestowed fairly or
unfairly, and is outside of our control.
But the luckiest people have a set of
attributes that make them appear to
be lucky when, in actuality, they may
just be deserving. Grant Cardone,
author of “The 10x Rule: The

10 - March 2023

Difference Between Success

and Failure” says:

“Don’t be confused by

what looks like luck to

you. Lucky people don’t

make successful people;
people who completely commit
themselves to success seem to
get lucky in life.”

This is precisely what I believe — and
what I imagine most of you believe as
well. After all, you didn’t make it into
the Top 500 because you got lucky,
did you? No, you worked your butt

off, strategized, planned
and put in the blood,
sweat, and tears needed
to make your busi-
nesses grow, expand,

and succeed.

So if you're looking to
have continued good
luck in 2023 ... or
maybe improve your
luck in 2023 ... keep
doing what you’re
doing, putting the time
and hard work into
turning your vision into
reality. And before you
know it, Lady Luck will

smile on you, for sure!

‘We hope to meet many of you —

both continuing and new Top 500
agents — at our Masquerade
Sneaker Ball, coming up soon, on
March 9th! Save the date, too, for
Lawnapalooza, a fun-filled, outdoor
games event scheduled for May 18th
(new date). Stay tuned for details!

This month, we’re pleased that
preferred partner Christina Bakes
Cakes, LLC, has joined the Charlotte

Real Producers family. Welcome!
Your publisher,

Kristin Brindley
Owner/Publisher
Charlotte Real Producers
313-971-8312
Kristin@kristinbrindley.com

KRISTIM BRINDLEY

ENTREPREMEUR, CIO PUBLISHER

FOOD FOR THOUGHT

What is the luckiest thing that’s

ever happened to you?

BY THE NUMBERS

HERE'S WHAT CHARLOTTE'S TOP 500 AGENTS SOLD...

18,204

TOTAL TRANSACTIONS

6 $10.6B

SALES VOLUME

LISTING SIDE
TRANSACTIONS

BUYING SIDE
TRANSACTIONS

AVERAGE
SALES VOLUME I
PER AGENT

@
QD e

TRANSACTIONS
PER AGENT

Information is based on residential sales in 2022 in the Charlotte metropolitan area by the top 500—producing agents licensed in our
Charlotte Real Producers service area.



SAVE THE DATE!

CHARLOTTE

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

PRESENTS

Come Show Off
YOUR COMPETITIVE SIDE

« LAWN GAMES « FOOD « BEER
« CORNHOLE TOURNAMENT

MAY 18, 2023
1AM - 2 AM

For information on all Charlotte Real Producers events, email info@charlotterealproducers.com.

/\

Every Inspection Is
Stress-Free with HIC!

Home Inspection Carolina makes the inspection
process easy. Our industry-leading inspectors are
trained and certified in an array of service
offerings to better serve your clients.

« 24/7 Online Scheduling
\ ' - Next Day Reports
Scanthe OR codeand S - Realtor Repair Request Tool
schedule online for — « Over $100K in Warranty Coverage

%15 off with code
Onlinels

*Home Inspection Carolina is great to work with, they are
prompt, thorough and very responsive. Everything you

-—-/I \\: Howme need when it comes to an inspection.” - Realtor Review

Inspection

Carolina  HomelnspectionCarolina.com - (704) 542-6575 - info@hicaralina.com

Modern Woodmen
FRATERNL\L FINANCIAL

Enjoy the rewards of a life well-lived.

Planning for a comfortable retirement doesn’t have to be overwhelming.
Discover the peace of mind that comes from retirement planning with a
local Modern Woodmen of America representative. And enjoy the sense
of purpose that comes from giving back to your community.

I can help you plan for life.

Modern Woodemn of America

Andrew L. McNeal, FIC

517 N. Timberlea Street

Liberty , NC 27298

B.336-202-1432, C. 336-894-4977
andrew.l.mcneal@mwarep.org
reps.modernwoodmen.org/amcneal

Life insurance | Retirement planning | Financial services | Member benefits

Securities offered through MWA Financial Services, Inc., a wholly owned subsidiary of Modern Woodmen of America. Member: FINRA, SIPC

Why would your client not
get a survey to protect their

Call or email us
today for a custom
survey quote!

Serving the Mooresville
and Greater Charlotte Area
for nearly 50 years!

DonAllenSurvey@gmail.com

704-664-7029 Ms_
131 Crosslake Park Dr. Suite 102 T

Mooresville, NC 28117
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P> we ask ... you telll

Where is your
favorite place to go

on vacation?

14 - March 2023

MIKE ABERNETHY

eXp Realty Ballantyne

The mountains. We love them any time of year.
If we can get outdoors anywhere, camping or

anything outside, it’s usually the mountains.

SUSAN JAKUBOWSKI
Premier Sotheby’s International Realty
Hilton Head. I love to travel, though, and also

just vacationed in Europe.

JOSH TUCKER
Corcoran HM Properties
The Caribbean.

ANNETTE SEMPRIT
Helen Adams Realty

Upstate New York at my sister’s farm.

DAVID DIGIOIA
DiGioia Realty

We love to go on cruises.

KEN RIEL
Compass Southpark
Folly Beach, South Carolina.

BRETT CARRAWAY
Northstar Real Estate
Probably Hilton Head. I love it! That has been

our favorite spot for the last few years.

ANNE STUART MITCHENER
Dickens Mitchener & Associates
Ilove the North Carolina coast in the springtime,

right when it’s finally starting to get warm.

JOHN BOLOS

Keller Williams SouthPark

I would have to say, Colorado. When we went,
the weather was just coming out of winter and
the beauty of spring coming into play was abso-
lutely incredible.

JILL MILLER
Helen Adams Realty
Utah, for skiing.

MATT CLAXTON
My Townhome LLC
I would say, in general, my family loves to go to

the beach, no matter what time of the year it is.

BEN BOWEN
Premier Sotheby’s International Realty
I have taken my family to Europe a few times.

Ttaly, specifically.

ANITA SABATES
Allen Tate Lake Norman
Oak Island, North Carolina.

MICAELA BREWER
Trump International Realty
Kiawah Island in South Carolina.

MIKE MORRELL
Keller Williams Connected
The mountains. It’s really pretty up there and we

are really close by.

LIZ KOELLING
Matt Stone Real Estate

Hawaii.

ALY CARLSON
Keller Williams Ballantyne Area
Garden City, Murrells Inlet, South Carolina.

That is where our beach house is located.

KRISTINA KHONA
Realty ONE Group Revolution
Sea Pines, Hilton Head.

BRIAN MCCARRON
Keller Williams Elite
Orlando, Florida.

GABI CULPEPPER

Dickens Mitchener & Associates

Austin, Texas. I love to visit there because I
grew up in Texas. I love to go see the bluebon-
nets. They bloom in the spring in Texas, so that

would be my favorite place.

STEVEN MORGAN
Better Homes and Gardens Real Estate
Naples.

KAREN PARSONS
RE/MAX Executive

On a quest to hit every Caribbean island.

BARBARA PEREIRA
Allen Tate SouthPark
Florence, Italy.

JONATHAN DIIANNI
Compass

Costa Rica.

LIBBY GONYEA
Helen Adams Realty
Positano, Italy.

NAOMI ABEL
NextHome Paramount
I love the Florida beaches.

ABIGAIL HINES MILLER
Ivester Jackson Distinctive Properties

Rosemary Beach.

AMY PETERSON
Allen Tate SouthPark

For family — Ocean Isle Beach.

JAMES WEBB
Allen Tate SouthPark

Yosemite National Park. I used to work there.

Charlotte Real Producers - 15
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NADIA MEREDITH

Cottingham Chalk

My family and I are from Morocco, so I love
going there with my daughter and my friends
and everyone has gotten to meet everyone.

BETHENNY BULLARD
eXp Realty

Hawaii.

ELIZABETH MCNABB
Corcoran HM Properties
The beach — ANY!

MELISSA O’BRIEN

Keller Williams Ballantyne Area

We love to go to Vail. We’ve been there every
year for the last five years.

NADINE MORGAN

Allen Tate Realtors® Charlotte—Center City
Anywhere with a beach, water, and alcohol!
All-inclusive beaches, especially Antigua

in the Caribbean.

BRANDY RHEINSCHMIDT
eXp Realty
Haven’t been there yet, but probably Italy!! Been

to Costa Rica and love it there.

ELI MAGIDS
Fathom Realty

Africa, specifically on safari. I'm freaking cool!

JULIE WILLIAMS
Southern Homes of the Carolinas
Anywhere tropical.

ERICA VAUGHAN
Lake Homes Realty LLC
East Hampton.

STEPHANIE CLINE
Belle Properties
Any beach.

NATALIE RUTHERFORD
Wilkinson ERA
I'love Blowing Rock. I love snow and

cold temperatures.

JULIE NGUYEN
Yancey Realty LLC
I love beaches. Litchfield Beach, South Carolina,

is my favorite place.

LISA MCCROSSAN
Ivester Jackson Distinctive Properties
Ilove to travel, and we try to go to different

places. My favorite place is Hawaii.

MARTY WILCOX
Lake Norman Realty Inc.
Going home to West Virginia, back to the farm.

CHARLOTTE REAL
ESTATE PHOTOGRAPHY
AND HOME

MEASUREMENTS

* QUICK LEAD TIMES
- EASY ONLINE BOOKING
* RELIABLE NEXT DAY TURN AROUND

PHOTOGRAPHY, FLOOR PLANS, VIDEOGRAPHY,
3D TOURS, AERIALS, WEBSITES

*Less than 1,499 SF

* Residential Inspections for Buyers & Sellers (Add-On Services Available)
 Commercial Inspections for Warehouses, Office Spaces,
Apartments & Multi-Family Units

(336) 302-0704

© /)CGrantInspections
residential @jcgrantinsepctions.com
commercial@jcgrantinspections.com

JC GRANT INSPECTIONS 1ic

BOOKTODAY!

yarphotos.com |

GEFIRINERHENGAVVIE

with a warranty from HWA!

« 13 - Months

» Refrigerant Included

- Re-key Service

- Realtor Referral Bonus Program

= AVAV/A

Home Warranty of America

Call Nicole and see how she's

changing the customer experience!
Nicole Barth

Account Executive
704.692.6647

Nicole.Barth@hwahomewarranty.com

\cluding any extension thereof). HWA, in its sole
ject to Terms & Conditions as outlined in the:
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P partner spotlight

By Dave Danielson
Photos by Don Elrod
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AMERICA'S CHOICE INSPECTIONS

When you aim high and do the right
things consistently, your achieve-

ments reflect your vision and efforts.

That’s the dynamic that your clients
experience when they rely on your

expertise in reaching the closing table.

It’s the same kind of effect you
experience when you partner

with CEO/Owner Arvil Price and
America’s Choice Inspections — an
organization that sets out to deliver

the best experience.

Comprehensive Care

In addition to residential home inspec-
tions, America’s Choice Inspections
conducts commerecial inspections and
also evaluates wells, swimming pools,
irrigation systems, and an approximate

cost to repair service.

SETTING THE STANDARD

“We want to be the very best inspec-
tion company anywhere, with the lat-
est technology,” Arvil emphasizes. “As
part of that, we want to have the most

credentials of everyone out there.”

Driven to Make a Difference

Arvil is driven to create a superior level
of service for his REALTOR® partners.
He understands and seeks to alleviate
the pressures that face Realtors as part
of the home inspection process. He
knows those needs firsthand. Before he
started America’s Choice Inspections,
Arvil was a Realtor himself.

“I started out in real estate in 1990 in
new home sales and general broker-
age,” Arvil remembers. “In time, I
thought about working in the inspec-
tion side of the business. It seemed to

be a very good fit for me.”

Through time, Arvil has also been
a very engaged presence in various
aspects of the industry — leading,
teaching, and giving back.

He has served as vice president and
president of the North Carolina Real
Estate Educators Association. He has
also served as vice president of the

local home builders association.

In addition, Arvil serves as a continu-
ing education instructor for Realtors

across the region.

As he says, “I really enjoy teaching

and staying in touch with agents.”

CEO/Owner of America’s Choice Inspections Arvil Price (left) with Director of Operations Steven Hudak (right)

Charlotte Real Producers - 19



Going Beyond

Day to day, Arvil and his team look
for new ways to serve their part-
ners and clients. With that in mind,
they also operate Good Nature Pest
Control, with the support of key team
members like Director of Operations
Steven Hudak.

“We like being able to serve area res-
idents with wildlife control and pest
control. We are willing to come out
and conduct a free pest control evalu-
ation so our partners can see what we

do for our clients,” he says.

We want to be
the very best
inspection
company
anywhere,
with the latest
technology...
We want to
have the most
credentials

of everyone
out there. b

99 ~ SR,

“We have three divisions here, includ-

Arvil Price was a Realtor himself prior to going into home inspections.

ing service, growth, and operations. il
Steven is moving into a general man- .
ager/CEO role and has involvement in

all three of our divisions.” "

As Arvil says, his focus for the busi-

ness goes beyond the surface.

“Our job is to look for talent and to

put that talent to work on behalf of h,- v

those that we serve,” he emphasizes. -

20 - March 2023

-

“We are really a talent recruiting com-
pany that just happens to be in home
services. All of our inspectors are W-2
employees. As part of that, we carry
insurance on each of them. Our insur-
ance also has referral indemnity. Our

. insurance picks that up in case of an

{' accident. Being covered allows you to do

better report writing.”

g Rewarding Life
Away from work, Arvil has a passion
. for riding his Indian motorcycle. He
- 4 also enjoys woodworking in his base-
ment shop. In fact, he makes a variety

of finely crafted items, including cut-

rerls i . ting boards and jewelry boxes.

Another favorite in his free time is

scuba diving. During one dive, he

captured compelling footage of a great

white shark that has recorded more

than 40 million views. He has also been

interviewed on CNN providing his per-

spective on diving with sharks.

Arvil also owns a farm with a couple

of his friends. The property is one of

his go-to locations to enjoy time away

from work.

In talking with Arvil, it’s easy to see his
sense of responsibility and dedication

that allows him to meet and exceed the

needs of his partners and clients.

For more information, call
(704) 504-9798 or visit
AmericasChoicelnspections.com.

‘ AMERICAS
———gSel

OUR JOB IS TO LOOK FOR TALENT AND TO PUT THAT
TALENT TO WORK ON BEHALF OF THOSE THAT WE SERVE.
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P» agent spotlight

By Cory Templeman
Photos by Don Elrod

JULIE

[ AMS

Achieving Goals and Fulfilling Dreams

Cornelius, North
Carolina-based
REALTOR® Julie
Williams has always
been in the business of
helping people achieve

their goals.

Years ago, Julie was
managing a series of
women-only gyms in
the Greater Charlotte,
North Carolina, area
that prioritized helping
countless people achieve
their goals related to
health and well-being.
So it makes sense that
her innate knack for
helping others would
make for a natural
transition into the world
of real estate. But Julie’s
transition into the world
of real estate didn’t
happen overnight. And if
you ask Julie herself, it
wouldn’t have happened
without a discrete nudge
from someone close to

her who worked in the

I'love handing
them the keys
to their very
first home.

You Get Out of It What
You Put Into It

Julie wasn’t forced into
real estate. And it wasn’t
something she dreamed
about doing, either.

But she’s sure glad that
someone convinced her
that she belonged in real
estate years ago. It was a
family member who was
retiring from real estate
that convinced Julie
that she should dive into
the business, someone
close to her who knew
that her passion for
helping others achieve
their goals, coupled with
her strong work ethic,
would translate quite
easily from the fitness
industry to real estate.
Fast forward to today,
Julie is now team leader
of Sweet Home Realty
and has exceeded every-
thing that the member
thought she could

become as a Realtor.

business. And thanks to Originally from

that nudge to enter into Vermont, Julie relocated
real estate years ago, to Lake Norman 22

Julie has now catapulted herself into the top 2 percent of years ago and has thrived in the booming Charlotte-area real
Realtors in the MLS and become one of the most successful estate market, including being recognized as a Lake Norman
agents in the Greater Charlotte area with a career — and Top 50 Woman and earning the Keller Williams-Lake

legacy — she has no plans on dialing back anytime soon. Norman Buyer Agent of the Year Award from 2015 to 2018.
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I love the flexibility of my job. Specifically, the ability to set my
own schedule to make more time with my family.

Just last year, Julie was involved

in over 30 transactions with sales
exceeding $14.5 million, with no inten-
tions of slowing down. “I plan to work
in real estate until I feel unhappy about
it. To me, it doesn’t feel like work,” she
says. “I love that in real estate there

is a direct correlation between work
ethic, diligence, and one’s destiny. For
me, it boils down to getting out of it
what you put into it, which is why I

love it so much.”

This mantra of getting out of it what
you put into it drives Julie to put
everything she has into serving her
client’s needs. “I give 110 percent
because I want each client to feel like
they are the most important client I

have ever had,” Julie says. “I answer

24 - March 2023

all calls and texts immediately, when
humanly possible, because I don’t
want anyone to go to sleep worried
or stressed about something that can
be easily fixed or explained. I pride
myself on proactively handling ‘situ-
ations’ and taking as much off their

to-do list as I possibly can.”

With 75 percent of Julie’s business
coming from referrals from past clients,
she prides herself on making each and
every sale more than just a financial
transaction. Julie wants the homebuy-
ing experience to be memorable. “My
goal is to make every effort I can to
ensure every sale results in a stress-
free, super fun, and pleasant experience
for my client. I know it’s not always 100

percent possible, but that is always my

goal,” she says. “There is ; - It’s All in the Family
nothing better than helping . : Julie has helped countless

people purchase a home.
Whether it is their first
or tenth, the happiness
and gratitude at the end
of the journey is truly

heartwarming.”

Another core component
of Julie’s business is help-
ing first-time homebuyers.
According to Zillow’s 2022
Consumer Housing Trends
Report, first-time home-
buyers represent upwards
of 45 percent of all buyers,
up from 37 percent of all
buyers surveyed in 2021.
For Julie, this means
paying extra attention to
educating and nurturing
first-time buyers through
today’s market. “It’s
important to remember
that you are dealing with
real people with real feel-
ings,” she explains. “For
me, this means educating
my clients in layman’s
terms, always being
patient, and coming to the

table with solutions.”

When asked what the
most fulfilling aspect of her
career is, without hesita-
tion, Julie says it is helping
first-time homebuyers.
“They are so excited and
appreciative because they
have never done it before
and rely on their Realtor
to guide them every step
of the way. They are so
happy, and I love handing
them the keys to their very
first home.”

Wakesurfing is one of Julie's favorite hobbies.

people achieve their goals.
From her early years in
the fitness industry to her
booming real estate busi-
ness she oversees today,
countless families have felt
Julie’s impact. But one of
the greatest gifts the real
estate world has given to
Julie — a wife and mother
of four — is a deeper con-

nection to her own family.

“I love the flexibility of
my job. Specifically, the
ability to set my own
schedule to make more
time with my family. I feel
very fortunate as I have
alot of friends that miss
out on so much life due

to work schedules,” Julie
says. “Real estate has
allowed my family to have
some pretty incredible
experiences together. I
can’t wait to help my kids
through the homebuying
journey when it’s time

for them to buy their first

homes,” she says.

Much like the family
member who persuaded
Julie to join the real estate
world, Julie hopes to keep
her business a family
affair. “One of my children
wants to work on my team
one day, which would be a

dream come true.”

In the meantime, don’t
expect Julie or her family

to slow down anytime soon.
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FORTIFIED TITLE

EXPERIENCE ON EACH TRANSACTION.

Contact Tom Bramhall for more information about Fortified Title!

(980) 722-7454 // TomB@FortifiedTitle.com

LEAVE THE TITLE PAPERWORK TO US!

_— —

WE ARE COMMITTED TO PROVIDING EFFICIENT SERVICES,
ACCURATE INFORMATION, AND A PLEASANT CUSTOMER

=

FARM
BUREAU

INSURANCE

704-841-8700

Matthews . .
Auto - Home- Life - Health - Bank
534 West John St ncfbins.com
Matthews, NC 28105
L2 1Y)

BlueCross BlueShield
of North Carolina

NCSVBB44174 *North Carolina Farm Bureau® Mutual Insurance Co. *Farm Bureau® Insurance of North Carolina, Inc.
*Southern Farm Bureau® Life Insurance Co., Jackson, MS *An independent licensee of the Blue Cross and Blue Shield Association
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YOUR TEAM LOGO AND CLIENT NAME

Hosting a Team Event? New Closing with a Client?
Book Today with Amber Ireland!

980.406.6655 | TwistnShoutBalloonsCLT@gmail.com

TwistnShoutBallooning.com | @ @ Twist_n_Shout_Balloons
Serving the Greater Charlotte Area

L]

d=

St. Patricks Day  fead®s — PSRN
LUCKY CHARMS W28 7 Il o

First American

A First American home warranty Home Warranty”™

is like a lucky charm for your
clients—coverage could help -

them save pots o’ gold.on ** ’\

repairs/replacements. - _)‘

Your Local Resource
Joy Kiser
704.244 0648

jkiser@firstam.com

S
Contact me for details. @

“Protecting Client Relationships, Budget and Time”

firstamrealestate.com | Phone Orders: 800.444.9030

Pre-Sale Renovations
in Just 3 Weeks

Financing Arailable

We handle everything so vou don'l have Lo.

OMN-TREND DESIGN | MATERIALS | CONSTRUCTION

WILL ALLEN
WILLERENOVATIONSELLS.COM
R (704) 237 sa81

3 pREHOVATIONSILLS
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DY rising star

By Cory Templeman
Photos by Don Elrod

RBARA

PEREIRA

Redefining the
Philosophy of Selling Real Estate

Mooresville-based REALTOR® Barbara
Barbara grew up in a family entrenched
in the world of real estate. But if you ask
her, she would probably admit to those
closest to her that a career in real estate
was not exactly in her DNA...

At an early age, Barbara loved homes
and was captivated by architecture and
design, which is why, as a teenager, she
had dreams of becoming an interior
designer. Today, Barbara works for

the Allan Tate brokerage and is one of
the top-producing real estate agents in
the Greater Charlotte area, with sales

exceeding $12 million this past year.

But much like a career in real estate was
never engrained in her DNA, the terms
“sales” and “selling” were never a huge
part of her vocabulary either. In fact,
there was a time, not so long ago, when
Barbara could never really picture her-
selfin a sales career. That was, until one
day, Barbara redefined her philosophy
of selling real estate and what it truly

means to her and her clients.

Turning a Cutthroat Business

Upside Down

Originally from outside Yosemite
National Park in California, Barbara
came from a real estate family. Both of
Barbara’s parents worked for Coldwell
Banker, with her stepdad serving as

a broker and her mom handling the
day-to-day administrative support and
advertising for the office. But Barbara’s
early career path wasn’t destined to go
directly into real estate. Instead, she
dabbled in a number of roles focused

on helping others, including stints as a
LN J
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preschool teacher, personal trainer, trusts — that she finally got the itch
and personal and executive assistant.  to dive into the world of real estate.

It wasn’t until Barbara landed a gig

with a trust management company —  “I have always loved homes and
where she was hands-on in dealing architecture. When I was a teen-
with real estate transactions with ager, I wanted to be an interior

designer,” Barbara says. “Even when

€6 Because I have always had a passion
to help people, that was when I knew
that I wasn’t ‘selling’ anything. %
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I was taking my real estate classes,
I wasn’t sure I wanted to be a real
estate agent. I have never liked the
idea of ‘selling’ things.”

But thanks to some sage advice from
her real estate instructor, Barbara
realized that becoming an agent
doesn’t mean there’s a stigma of being
a salesperson who is only focused on
dollars and cents. “My first instructor
really stressed the importance of us
being a fiduciary for people and the
importance of really helping them
with the big decisions of buying and

selling their homes,” says Barbara.

“That really struck me, and because
I have always had a passion to help
people, that was when I knew that
Iwasn’t ‘selling’ anything. I was
helping educate people on one of the

biggest transactions in their lives.”

Even before she passed her real estate
exam, Barbara quickly realized that
not everyone she would interact with
in real estate would share — or align
with — her business values of helping
and putting people first. “I remember
one day in class when the hotel was
holding a continuing education (CE)
course, as well, an agent came into
our class thinking it was where he was
doing his CE. When my instructor
told him we were all there to get our
license and to give us good wishes, the
agent sarcastically said ‘Good luck, this
is a cutthroat business’ and stormed
out,” Barbara recalls. “I knew then
that there were going to be agents, and
maybe even firms, that were the polar

opposite of how I wanted to be.”

That moment could have changed
Barbara’s mindset on the type of agent
she wanted to be. But she stayed true
to herself and continues to pride her-

self on putting people first.

66 1like to think I’'m like a wedding
planner ... but for housing. %

“I'll Be There For You”

When asked if she has a favorite quote or slogan that
captures how she runs her business today, Barbara didn’t
hesitate that it was the intro song, “I’ll Be There for You”
from the hit television sitcom “Friends.” “I want my cli-
ents to know that I’ll be there for them, in all aspects of
the way — emotionally, professionally, educationally,”

says Barbara.

But according to Barbara, being there for her clients
goes way beyond just navigating them through the
buying and selling process. “I give my clients my
all — my brain, my heart, my organization skills, my
marketing skills ... all of me. I like to think I'm like a
wedding planner, but for housing — I handle every-
thing, including being a therapist sometimes,”

Barbara chuckles.

Barbara also prides herself on building strong
relationships with all parties involved in a real
estate transaction — not just her clients. “Be
kind, honest, and respectful to everyone. It’s about
helping all parties succeed and find happiness, no
matter who you represent,” she says. “I am also a
big believer in working well with the other side’s
agent and believe that your relationship with other

agents is huge.”

When she’s not working 24/7 for her clients, Barbara
enjoys spending time with her husband, two daughters,
and her dogs, Tucker and Gizmo, as well as volunteering
with the Exchange Club of Mooresville-Lake Norman.

|| -— ' - ||' o i ] Barbara notes that sometimes the home-buying and selling
N A L
159
&

y process can be daunting, tricky, and even stressful. But her

v I steadfast belief that putting people first throughout the pro-

cess makes everything worth it.

“When I can relieve as much stress from my clients as possible,
and see the happiness on their faces when they’ve moved into
their dream home or when they’ve sold it and get to move on to

their next dream, that makes my heart rejoice.”
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TruLoan Mortgage

The lending experience you'll love,

Realtors, ask about our:

Cashﬁ,q fer

TN ARG L T oG-

Cash is King!
On-Time Closing Guarantee!

www.TruLoanMortgage.com
704.703.82129

1515 Mockingbird Lan

we— ELROD DIGITAL
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Crosby Livingston
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T — Knipplaw.com
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KNP P

Law OFFICE, PLLC

Knipp Law is focused on
providing the best experience
possible. We believe in
successfully completing

each deal with energy,
efficiency, and effectiveness.
Our team is here for you every
step of the way, driven by
integrity, credibility, and sincerity.
Residential & Commercial Real Estate

Licensed in NC & SC
Offices Throughout the Charlotte Metro Area

Do your current policies meet both your familys needs and your
budget? Do you have peace af mind knowing that yau will be
properly protected in the event of a loss?

With access to more companies than other independent
agents, | can shop the market to ensure your most
valuable possessions are protected.

Give me a call today!

Dimitri J. Apostle, Azeng owner
704-218-6000

Dimitri.Apostie@Brightway.com
BrightwaylnsuranceChariotte com
€ @BrightwayDimitridpostle

Home « Auto = Flood « Commercial » Life

‘: OLD REPUBLIC HOME PROTECTION

LIS

The real estate market &
is on the move...

A competitive edge may
help you sell homes faster!

Give yourself the advantage by offering
your clients a home warranty from
Old Republic Home Protection.

Blair Crews

Account Executive

800282 7131 Ext. 1284
C: 252.521.2635

BlairCiorhp com |

my.orhp.comiblaircrews

Contact me for
informaltion today!

.l"::{-c;;a-*:' .fi'fr-tfp-r.ﬂq .""_?-!4:?.14’;
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P> cover story

By Zachary Cohen
Photos by Don Elrod

TUCKER

FROM NASCAR
TO REAL ESTATE:
WINNING WITH
GRIT, VALUES,
AND HUMILITY

Josh Tucker was born and raised in
Fort Wayne, Indiana, about 45 min-
utes south of the Michigan border. His
family was middle to lower class, but
despite humble means, Josh grew up
in an environment rich with values.
His mother was a stay-at-home mom,
and his father worked in the construc-

tion business.

“It was a meager upbringing but with
great family values,” Josh reflects.
“My parents worked hard every day.”

Josh’s dad had a passion for circle
track racing. Josh remembers spend-
ing weekends in the garage with his
dad working on race cars and then
heading to the track to watch him race.

“A lot of racing and a lot of cars, and
that eventually pushed me into the
NASCAR world.”

As he settled into adulthood, Josh
accepted a job with a software com-
pany in Austin, Texas, but he quickly
discovered the nine-to-five didn’t suit
him well. So in 2002, he moved to
North Carolina on a whim, following

his passion with daring and vision.

LL

“I went back to Indiana in late 2001 and spent a few months there

recollecting myself. That’s when I made a choice to move to North
Carolina and get into the NASCAR world. I knew nobody down here.
I just watched a bunch of races on TV, fell in love with it, and it was

what I was determined to do.”

Still in his early twenties, Josh was willing to take the hard path
to success. He arrived in North Carolina with some money in his
pocket and high hopes. He went to car shop after car shop hand-

ing out resumes, searching for his first break.
“It started off really tough,” he admits, “but I figured if I kept

showing up, maybe someone would give me a chance. I was strug-

gling, so finally, I went in and said, ‘I'm going to start sweeping
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the floors and cleaning, and maybe someone will notice me.’

I went to a race shop and just walked in like I belonged there,
started sweeping floors and helping out. Finally, someone said,
‘Who are you?’ That place ended up admiring my drive. They

said, ‘If you’re that committed, we’ll give you a job.”

When Josh was done sweeping the floors, he’d hop under a car
and help out a mechanic. Soon, the shop recognized his talent

for working on cars too.

“One thing led to another. I kept pushing my way into the next
best opportunity.”

Josh became a traveling mechanic and eventually worked his
way up to become a NASCAR car chief. All told, he spent 11
years in the NASCAR world, working alongside the likes of
drivers Carl Edwards, Jamie McMurray, David Ragan, Jimmie
Johnson, and Dale Earnhardt Jr.

36 - March 2023

Top producer Josh Tucker is a Realtor with Corcoran HM Properties.

The Second Act

As much as Josh loved his time in NASCAR, his career came
to a close after more than a decade in the sport. Constant
travel became wearisome, and the toll of the professional

sports environment had him seeking a new direction.

“After several years, I knew I needed to have an exit strat-
egy. By 2008, I thought, ‘I better start paying attention to
what I want to do after racing. What’s my path? What’s

the next step?””

Josh had built strong relationships with those in the
NASCAR world. He believed that if he could make his next
career an extension of his first, leveraging his relationships,
he’d find success. He considered a career in insurance, car
sales, or as a NASCAR parts vendor. When he came across

real estate, something clicked.

LL

“When I really dug my heels in and looked at real estate,
there was nobody at that time that knew the people in
NASCAR and sold real estate. It was almost an untapped
market,” Josh reflects. “I knew their lives, their travel

schedule, the demands.”

At the end of the 2012 NASCAR season, it was time for
Josh to spread his wings and begin anew. He left his
NASCAR career in the rearview mirror and began his
time as a REALTOR®.

Stay Humble

Like many agents, Josh struggled in his first few years.
But his business slowly gained traction, and he got a big
break in 2014 when he founded Anchor Real Estate with
NASCAR driver and old friend Greg Biffle.

“He approached me, seeing what I was doing in real estate,
and said, ‘Why don’t you start your own firm, and I'll be a
partner?’ That was a big highlight for me,” Josh explains.

After four years, Josh sold the brokerage to HM
Properties, which later affiliated with Corcoran. That
decision has allowed him to let go of the responsibilities

of running a brokerage and refocus on serving his clients.

Josh has formed a niche selling at Lake Norman and
along the Carolina coast. Over the last few years, he
has sold some of the most expensive listings in Lake
Norman, like his $7.5 million Grand Lac Chateau listing.

Yet, he remains one of the most humble men you’ll meet.

“It all goes back to the values my parents instilled

in me,” he says. “My dad was always self-employed

and fought for everything he had. I knew if I wanted
something, I could get it; I just had to put in the work.
Spending 11 years in a pro sports market certainly
helped me develop a team attitude and a work ethic too.
I came out of NASCAR knowing I had to work hard to
succeed. Today, I still outwork most people. That’s the
bottom line. I'm okay with working 60 to 70 hours a

week because that’s what it takes to set me apart.”

Leaving a Legacy

Outside of work, Josh remains a sports fan — from
NASCAR to football. He lives on Lake Norman and loves
spending time on the lake and traveling. He’s a passionate

supporter of animal rescues and has three dogs himself.

Despite his success in NASCAR and real estate, Josh remains one
of the most humble people you’ll meet. He believes genuineness

has been — and will continue to be — the key to his success.

“My big thing is to be authentic. Own who you are. The people
that are attracted to you for the right reasons will migrate to you.
Our saying at Corcoran is ‘Live Who You Are.’ I love that. I think
it speaks volumes. If people would be authentic to who they are,
own it, and love it, the people that want to do business with them

will find them. Be yourself. Be authentic.”
“My legacy is not about how much I sold or how successful I

became in real estate. I want people to remember me for me. I

want people to remember all the good work that has come out

of my efforts.”
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P> special events

CHARLOTTE REAL PRODUCERS®

FEBRUARY MAGAZINE PARTY

Our first Magazine Party for Charlotte Real

Producers was a huge success. This smaller event

was held to honor the featured agents who have

graced our pages in the last few months. We

appreciate them and loved sharing their stories!

Charlotte Real Producers’ Magazine Party took
over 251 Gainswood Drive, Mooresville, NC,
a luxury listing provided by Haley Fay and

Julie Cash, of JCASH Partners at Coldwell
Banker Global Luxury on February 7th. It was

the perfect setting! We appreciate our wonder-

ful sponsor, Jessica Babinski, of Movement

Mortgage, for making this event possible.
The charcuterie boards and cookies provided
by Christina Ferrell, of Christina Bakes
Cakes, were amazing! Thanks to ALL who
attended, showing good cheer and support for

this successful event.

THE BABINSKI

MORTGAGE LINBING TLAM

@. MOVEMENTMORTGAGE CHARLOTTE

REAL PRODUCERS
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Photos by Mike Strauss

Our event photographer, Mike Strauss, of Elrod Digital,
captured fantastic photos at the party, which you can find on our
Facebook page: Charlotte Real Producers Top 500. And if you were
one of the lucky mag party attendees, be sure you request to join
our private group and tag yourself and your friends in the pictures!
Scan the QR code below to see the gallery!

We love celebrating the persistence and successes of our col-
leagues and nurturing relationships within our special commu-
nity. We can’t wait to see everyone at the Masquerade Sneaker
Ball, coming up on March 9th!

Magazine parties are smaller gatherings where we
celebrate all of the rock star agents who have graced
our pages in the past few months. For more information
on all Charlotte Real Producers events, please email us
at info@charlotterealproducers.com.

ELROD DIGITAL

FEBRUARY 7, 2022
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OPENING THE DOOR TO
HOMEOWNERSHIP IN 2023

Full-Service Real Estate Closing Attorney Firm

McNaught
Clements

PERSONALIZED ATTENTION
DEDICATED SERVICE
VALUABLE PARTNERSHIPS

CONTACT US FOR YOUR UPCOMING CLOSING!

mcnaughtelementslaw.com

118 Morlake Drive, Suite 100A, Mooresville, NC 28117
(704) 235-1544 | melissa@lawmcnaught.com

3430 Toringdon Way, Suite 200A, Charlotte, NC 28277
(704) 849-2775 | gwmlaw5@lawmcnaught.com

19721 Bethel Church Road, Suite 100A, Cornelius, NC 28031
(704) 439-5365 | paige@lawmcnaught.com ﬁ

Contact Christina via phone or Instagram for questions,
qguotes or to place an order!

704-288-9689 | ©@ @Christina.Bakes.Cakes
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P> home matters

PRODUCERS® I Ask about our great rates on
B Y - HOUSEPLANTS EellnlRE IS

Insurance
S -
grandparents grew anything at all you’d want to eat right there :

- in our back gardens, though my grandmother’s favorite plants to : / \

=

.9 Mlll BROKER\IR(EEL'I'NORgllEEIS F O R Y O U R H E A L T H

the Queen City

Falling in Love in

I grew up in a Southern family with roots deep in the soil. My

meddle with were, by far, her houseplants. That love spilled over

PRIN [

ME MORE!

Were you, the team or your business featured
in an issue of Real Producers?

to my mother and her sisters and, eventually, to me. Though my
collection may look a little different than hers, we both recog-

nize(d) the endless benefits of having useful, versatile and visual-
ly engaging plants in the home, such as those on the list below.

By Shauna Osborne ——
Matthew Young
336-852-7283

In addition to its gorgeous white “flow- A We e | G

Peace Lily

ensharo
ers” in the summer, the stunning peace

lily is @ master of air pollutant removal,

Want a copy of your article or full
magazines that you were featured in?

working hard to absorb and break
down toxic compounds throughout GEICO ] LOCAL OFFICE geico.com/greensboro

2023
your home. Sometimes called “closet S i, oo g e el i ll e, i  OEIC) compnt o o ot Mo, it
» i o conde comarapes wy wviEm throgh es-afiliol s cosoiy ad sy scowrdl Sosagh B B0 Deerance dgescy, e 0000 @ a
plants,” peace lilies are perfect for g avies ik of Govre baples mnnny Cesseey, Mishapes, 010 MOV, o Brinhes Hibersy be smdiney, GIOT et
rooms that don’t get much natural light. B TIOR8 TN BT

REPRINTS!
What the heck is a reprint? A reprint

P> cover story

| | —— KEN RIEL .t

is a four- or eight-page, maga- . Snake Plant G R U SS B U U N T RY .
zine-quality-grade paper with your LOVE BROKER | REALTOR" | DAD This low-maintenance plant is a ( MORTGAGE™ . e L
full article and photos and you on the ' aiOT%GHT falling in love in the queen city popular choice for small apartments . o [P

My ps New Beginnings

and bedrooms, working while you
sleep to convert carbon dioxide
to oxygen. Snake plants purify by
removing toxins from the air, ab-

sorbing them through their leaves.

)

cover of the publication. W' CHARLOTTE.

WHY DO | NEED THOSE?

These reprints are a professional

marketing tool that can help brand

you, your team and/or your business.

* Use on listing appointments. Aloe Vera

This plant has been used for thou-
sands of years as a natural remedy

to ease irritated skin. The clear, : . » . :
geklike substance found inside the The perfect program to give your client a competitive edge in this market.

plant’s leaves can be used to soothe Contact Sandy today to get a pre-approval for your buyer.
and heal burns and even cold sores
when applied directly to the skin.

* Send out to friends and family.

Your Buyer Into A
FgTrack Credit Approval

+ Send to clients with your holiday

greetings.

* Brokers can use as recruiting tools

for capturing new talent.

+ Use when farming your favorite

neighborhood. Sandy Dickinson
Branch Manager, NMLS #54205
WHAT IF | CHANGED COMPANIES OR NEED WHO CAN BUY THESE? Boston Fern sandy.dickinson@ccm.com
SOMETHING CORRECTED IN MY ARTICLE? The REALTOR® who was featured, the broker, our With its lush green foliage, the 704.895.8770 (o)
No worries! We can make any changes needed. We partner or family. Anyone who wants to promote you! Boston fern helps to rid the home 704.571.0144 (c)
send you a proof, you approve, and then they are of harmful toxins and is the ideal @ THE DICKINSOMN TEAM
sent to you via FedEx. HOW DO | ORDER? houseplant for locales with humidity
Email us at jaime@kristinbrindley.com. problems, as it is considered a nat- .
ural humidifier, benefiting those who 13620 W Ctpa AB, SI'[B 202 &210 infoFI'?I:aTi?l:]e
O ’

suffer from dry skin, noses or throats.

scan the code.
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Teams and Individuals Closed Data from Jan. 1to Jan. 31, 2023 _

Office List List Volume Sold Sell Volume Total Total $
Units (Selling $) Units (Buying S) Units

Rank Name

~ N N
SFEPARD IAW, PIIC
Helping with what matters most:

Home & Family

ShEPEII"d Law attorneys have 35+ « Real Estate Purchase & Refinance

years of experience representing

families and individuals through
every major milestone of life.

No matter the size and scope of

. Estate P[arming « Probate

We Have Two Locations:

your estate planning, real estate, 8520 ‘g;” fa"“"ﬁ'&ggf;;“ 190,
tte,
or probate matter, our attorneys ehis
are here to guide you. 5160 Poplar Tent Rd,
. ) Concord, NC 28027
: -Héihlal}lﬁs | phone: (704) 796-3100
. Espafiol

Eﬁ E shepardlawpllc.com

+ info@shepardlawpllc.com
O (5 @shepardLavpLiC

Disclaimer: Information based on Canopy MLS closed data as of February 13, 2023, for residential sales from January 1, 2023, to January 31, 2023, in
the Charlotte metropolitan area. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually.
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Rank Name

TOP 200 STANDINGS

Office

List
Units

Teams and Individuals Closed Data from Jan. 1to Jan. 31, 2023

List Volume
(Selling $)

Sold
Units

Sell Volume
(Buying $)

Total
Units

Total $

46 - March 2023

Rank Name Office List List Volume Sold Sell Volume Total Total $§
Units (Selling $) Units (Buying $) Units

Disclaimer: Information based on Canopy MLS closed data as of February 13, 2023, for residential sales from January 1, 2023, to January 31, 2023, in
the Charlotte metropolitan area. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for

submitting this data. Some teams may report each agent individually.

When you partner with the Babinskigeam!y

."’

THE BABINSKI

MORTGAGE LENDING TEAM {

@ MOVEMENTMORTGAG

Jessica Babinski Senior Loan Offlc
704.408.1974 « jessica.babinski@movement.c

Call Jessica, one of the most trusted names in
residential mortgages for over 20 years!
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TOP 200 STANDINGS

Teams and Individuals Closed Data from Jan. 1to Jan. 31, 2023

Rank Name Office List List Volume Sold Sell Volume Total Total $ Rank Name Office List List Volume Sold Sell Volume Total Total $§
Units (Selling $) Units (Buying $) Units Units (Selling $) Units (Buying $) Units

Disclaimer: Information based on Canopy MLS closed data as of February 13, 2023, for residential sales from January 1, 2023, to January 31, 2023, in
the Charlotte metropolitan area. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually.

Cash Purchase Now, ==AFIMORTGAGE
Finance Later.

AFI Mortgage recognizes the challenges with the
low home inventory crisis that home shoppers
are facing in today's market.

Robert Cotton

Branch Manager
NMLS 380404

Office: 980.220.2521

Email; rcotton@amerifirst.us
Web: www.rcotton.amerifirstioan.com

To help overcome this challenge, AFl Mortgage will
purchase the home of your dreams for cash and
allow you to finance later.*

P

plinems agply Consull sn AR Mongige Profesionil
e

AF1 Mortgage, division of AmeriFirst Financial, Inc., 1550 E. McKollips Road, Sulte 117, Mesa, AZ 85202 [NMLS # 145368). 1-877-276-1974. © 2022, All Rights

Reserved, This is not an offer to enter into an agreement. Mot all custemers will qualify. Information. rates, and programs are subject te change without prior notice.

All products are subject 1o credil and propery approval. Mot all prodoects. are available in all states or for all loan amounts. Other restrictions and limitations apply.

AmeriFirst Financial, Inc. is an independent montgage lender and |s not affiliated with the Department of Housing and Urban Development or the Federal Housing
Administration. Mot intended for legal or financial advice. Visit hitps:Yamerifirstioan com/pages/state-licensing for all state licenses information, Visit NMLS Consumer Access
al hipsdiwehaenmisconsumeracoess.argl,
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TOP 200 STANDINGS

Teams and Individuals Closed Data from Jan. 1to Jan. 31, 2023

Rank Name Office List List Volume Sold Sell Volume Total Total $§ Rank Name Office List List Volume Sold Sell Volume Total Total $
Units (Selling $) Units (Buying $) Units Units (Selling $) Units (Buying $) Units

Disclaimer: Information based on Canopy MLS closed data as of February 13, 2023, for residential sales from January 1, 2023, to January 31, 2023, in
the Charlotte metropolitan area. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually.

é Atlantic Bay. I
=

! Mortgage Group

Mike Ray
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TOP 200 STANDINGS

Teams and Individuals Closed Data from Jan. 1to Jan. 31, 2023

S[]-PER]()R SuperiorSchoolNC.com

877.944.4260

2draphics
Rank Name Office List List Volume Sold Sell Volume Total Total $ \—g p
Units (Selling $) Units (Buying $) Units

WE SPECIALIZE IN:

Print Direct Mail
Signs Graphic Design
Promotional Vehicle Graphics
Products

Bringing you engaging content,
in class types tailored to your comfort

At Superior, we believe learning should
entertain and engage.

We believe in excellence, as proven by our ability to
license more brokers, year over year, than any other
real estate school in the state. Finally, we believe
getting an education should be flexible, which is
why we offer multiple ways to learn, like online
courses and livestream classes, as well as in-person
classrooms ... because your schedule, your life,
comes first.

Learn more today at SuperiorSchoolNC.com

roosterfish
Disclaimer: Information based on Canopy MLS closed data as of February 13, 2023, for residential sales from January 1, 2023, to January 31, 2023, in ] : medin——
the Chérlotte.metropolltan area. Numbers not reported to. thg MLS by the date the information is retrieved are not included. MLS is not responsible for - N Focused On 'FE.M‘ Eatate
submitting this data. Some teams may report each agent individually.

PROFILE VIDEOS
LISTING VIDEOS
COMMUNITY VIDEOS
COMMERCIAL VIDEOS
CUSTOM VIDEO PACKAGES
MONTHLY VIDEO PACKAGES

AMERICA'S BEST REAL ESTATE AGENTS

RECOGNIZED BOOK TODAY!

O[xA0

NEED TO REFOCUS ON ks
YOUR MARKETING? [=]

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT
FOLLOW US ON INSTAGRAM TODAY

@realproducers

@ support@roosterfish.media @ www.roosterfishmedia (@) @roosterfishmedia @ (980) 483-5140
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\/— VIVAELECTRIC

CHARLOTTE | LAKE WYLIE | LAKE NORMAN

WHAT WE DO:
Viva Electric is the Charlotte-

Metro regigns BEST team of u Electrical Home |ﬁ5p$CtiDn5
electricians. Servicing the home % EV Charger Installation

and business owner, Viva
provides quality and consistency
every single time. W Generator Installation

Y pPanel Upgrades

WAIVED DISPATCH FEE*

*mention this coupon when scheaduling

PHOTOS. VIDEOS.
AE R IA LS : 3 D TO U R S ) o il of 6 Srdis

Michael Velet | 704.712.0197 e
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