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moving services
Providing Superior
PA C K I N G ,  S T O R A G E ,  L O C A L  A N D  L O N G - D I S TA N C E

T O  T H E  C A P I T A L  R E G I O N

S I N C E  1 9 5 2

www.donsmovers.com
(518) 462-0697

glenn@donsmovers.com
981 Broadway Albany, NY 12207

M O V I N G
C A N  B E  A

B E A U T I F U L
T H I N G
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MITCHELL WOOD
P H O T O G R A P H Y  A N D  V I D E O

c r e a t i v e  c a p t u r e  a n d  i r r e s i s t i b l e  s t o r y  t e l l i n g

Give us a call for a FREE consultation!
518.222.6138  •  mitchellwoodmedia@gmail.com

Want to
check out
our work?
View our
YouTube
channel!

Do you need to produce a video for Real Estate,
an Event, a Product, or Ad Content?

We can also help with streaming events,
password-protected viewing, and many other options.
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Chris Kot  |  Kot Electrical Services
123 Maple Ave  |  Selkirk, NY 12158

o 518.465.1578  |  c 518.859.1860
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

ATTORNEY

Calabrese Law
Amy Calabrese
(518) 691-0019

Rohan & DeLancey, PC
(518) 265-0530
brohan@rohanlaw.com

BRAND STRATEGIST/

SOCIAL MEDIA MANAGER

Your Social Liaison
Mike Baker 
(518) 669-1462

CHARCUTERIE

Tasteful Luxuries
(518) 281-1478
TastefulLuxuries.com

ELECTRICAL SERVICES

Kot Electrical Services
Chris Kot
(518) 859-1860
KotElectrical.com

GENERAL CONTRACTING

Ballard & Son 
Construction LLC
Barry Ballard
(518) 926-8417
BallardandSon 
Construction.com

HEATING & COOLING

Grasshopper Heating 
and Cooling
Brian Correll
(518) 545-4175
GoGrasshopper.com

HOME INSPECTION

Top Gun Inspection Services
Josef Fasolino
(518) 956-0532
TopGunInspection 
Services.com

Wolf Hollow Home 
Inspections LLC
Alyssa Hackett
(518) 407-5260
WolfHollowHome 
Inspections.com

INSURANCE AGENCY

State Farm
Erik LaChance
(518) 669-1846
SFLaChance.com

JUNK REMOVAL 

& HAULING

Junk King
Carl Breitenstein
(518) 265-4805
Junk-King.com/ 
Locations/Albany

MORTGAGE

Catskill Hudson Bank
Dawn Martinez
(845) 798-2896
CHBNY.com

Fairway Independent 
Mortgage Corporation
Drew Aiello
(518) 573-2435
FairwayIndependentMC.com/
lo/Drew-Aiello-64814

Home Choice Capital, Inc.
Nancy Herrmann
(518) 280-7009
HomeChoiceCap.com

Homeowners Advantage
Eric Cruz
(518) 690-2232
CapComFCU.org

Homestead Funding Corp
Macie Holmes
(518) 464-1100 x392
CliftonParkSouth.
HomeSteadFunding.com

SEFCU
Bob Kelly
(518) 783-1234
SEFCUMortgageServices.
com/RobertKelly.html

Trustco Bank
Ajay Murthy
(518) 377-3311
TrustcoBank.com

MOVING & STORAGE

Don’s Moving & Storage
(518) 462-0697
DonsMovers.com

Moving Made Ez
John Payne
(518) 792-1837
MovesMadeEz.net

PHOTOGRAPHY

Metroland Photo
Michael Gallitelli
(518) 459-8050
MetrolandPhoto.com

PHOTOGRAPHY- 

REAL ESTATE

Hearthstone Productions
Martyn Gallina-Jones
(917) 613-4929
Hearthstone 
Productions.com

RADON/ASBESTOS/

MOLD/LEAD

AirWater Environmental
John Snyder
(518) 376-7345
AirWaterEnv.com

ROOFING

Pinnacle Roofing
Chris LaVallee
(518) 435-2400
PinnRoof.com

VIDEO PRODUCTION

Mitchell Wood Media
(518) 222-6138
MitchellWoodMedia.com

WELL DRILLING/INSTALL 

& WATER TREATMENT

Hawk Drilling Company Inc.
Sandra Baldwin
(518) 885-7952
HawkDrillingCompany.com

Junk King Albany’s owner, Carl 
Breitenstein, took control of the business 
and quickly becoming the fastest growing 

junk removal service in the Capital 
District. Don’t believe us? Just ask 
Google! We have over 500 verified 

reviews and a 4.9 Star rating, which is the 
highest among any of our competition. North America's Greenest

Junk Removal Service

1-888-888-JUNK

Why is Junk King Albany simply the BEST 
to clean up your residential or commercial 
space? Because we are passionate about 
what we do and we built our business on 
a simple 4-pillar philosophy:
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(518) 956-0532
info@topguninspectionservices.com
TopGunInspectionServices.com
NYS #: 16000077491 · NYS Mold Lic. #: 00333

SCHEDULE 
ONLINE!

Treating Clients Like Family
Home Inspection  |  Mold Assessment  |  Radon  |  Wood Destroying Insects

When inspecting a client’s house, I perform the 
home inspection as if it were my own son or 

daughter considering buying that house.
- Joe Fasolino

Top Gun Inspections Owner and NYS Inspector

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily 
reflect the views of The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid 
advertisements contained within the Capital Region Real Producers magazine are not endorsed or recom-
mended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be 
held liable or responsible for business practices of these companies.

Note: When community events take place, photographers may be present to take photos 
for that event, and they may be used in this publication.

If you are interested in nominating REALTORS® to be featured, please 
email the publisher at wendy@kristinbrindley.com. 

To view our 
magazine online, visit 

capitalregionrealproducers.
com and look for “magazine” 

or scan this QR code. 
(Password: connecthere@crrp)

R E A L  P R O D U C E R S  T E A M

M E E T  T H E

C A P I TA L  R E G I O N

Jess Wellar
Associate Editor &  

Content Writer

Ellen Buchanan
Editor in Chief

Haley Van Bellingham 
Associate Publisher 

Kristin Brindley
Publisher

Wendy Ross
Operations Manager

Jaime Lane
Executive Assistant & 
Publishing Manager

Ellie Caperare
Social Media Manager

Lexy Broussard
Sales Manager

Martyn Gallina-Jones
Photographer

Osman Salam
Hair & Makeup Artist

Mitchell Wood
Videographer

Michael Gallitelli
Photographer
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C A P I T A L  R E G I O N

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 

WA N T  TO  B E  F E AT U R E D  AS  A

OR KNOW SOMEONE WE SHOULD FEATURE?

Five years or less in the business

At least $3 million in sales in one calendar year | Active on social media

RISING STAR?

For more information, to nominate or to request to be featured, please email wendy@kristinbrindley.com.

publisher’s note

INDEPENDENCE
THE SPIRIT OF

Dear Capital Region Real Producers,
 
Welcome to the July issue of our mag-
azine, where we are recognizing the 
spirit of independence and the vibrant 
world of real estate! As we celebrate 
America’s birthday this month, a day 
synonymous with freedom and unity, 
I wanted to bring you a collection of 
features that also embody the essence 
of this special holiday.
 
Real estate, with its power to trans-
form lives and create new begin-
nings, serves as a cornerstone of our 
publication. In all of our issues, we 
delve into the world of entrepreneur-
ial agents and partners who go above 
and beyond to meet the call of duty 
for their clients. Through their inspir-
ing stories, we witness the profound 
impact that real estate professionals 
and our preferred partners can have 
on individuals and communities.
 

During this time of national pride and 
BBQ celebrations, anticipation fills 
the air with a sense of camaraderie 
and patriotism. From the fireworks 
lighting up the night sky to the 
parades filling the streets, I hope you 
were able to reflect on and appreciate 
this festive occasion that unites us all, 
regardless of our differences.
 
Speaking of camaraderie, I am 
thrilled to also showcase the 
fun atmosphere of our June 
Lawnapalooza event in this issue! 
Be sure to check out the photos on 
pages 30–33 that capture the energy 
and excitement of our lively Real 
Producers event. I want to extend 
heartfelt thanks to everyone who 
attended, making it a resounding 
success and a testament to the power 
of our Real Producers community to 
show up and have fun!
 

This month, we’re pleased that preferred part-
ner Tasteful Luxuries has joined the Capital 
Region Real Producers family. Welcome!
 
Happy reading, Real Producers!

 
With gratitude,

KRISTIN BRINDLEY

Owner/Publisher

Capital Region  

Real Producers

313-971-8312

Kristin@kristinbrindley.com

CapitalRegionRealProducers.com

FOOD FOR THOUGHT
What are some of the best ways individuals 
can serve the nation at the community level?

E N V I R O N M E N T A L  L L C
AIRWATER

M O L D  A N D  R A D O N  R E M E D I A T I O N  A S B E S T O S  C O N S U L T I N G

•  Top choice of Real Producers
•  All projects estimated and managed by career long environmental

professional with 20 plus years experience

•  Proposals and Completion within Real Estate Deadlines

RESPONSIVE – HIGH QUALITY – NEAT AND CLEAN

JOHN SNYDER  |  518 376-7345
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GOURMET GRAZING & DESSERT BOARDS
Made Wi th  Loca l  Ingred ien ts  When Ava i lable

Our Menu

jbmwg@aol.com • (518) 281-1478

Follow Us!

Reach out to place an order, or for more details!

HawkDrillingCompany@gmail.com 
HawkDrillingCompany.com  |  LIKE US ON FACEBOOK     

CALL US TODAY!
518-885-7952

DID YOU KNOW??

Our knowledgeable staff have been installing and 
servicing WATER TREATMENT for over 30 years!

From Methane & Sulfur 
to Iron & Hardness 
to Salt & Bacteria!

“FROM WELLS
TO WATER

TREATMENT”
5th Generation,

Since 1927

PRO TIP: 

By Mike Baker

your social media

Mike Baker is owner and founder of Your Social Liaison. To learn more, call Mike Baker at (518) 669-1462, 
email YourSocialLiaison@gmail.com, or visit Facebook.com/YourSocialLiaison. 

Seriously, the more people the better. 
There’s something at the psychological 
level that draws people’s attention to 
other people. People are social beings. 
We react more to faces than objects. 
When we see pictures of people, we 
have the ability to imagine and relate. 
We envision ourselves standing on the 
beach watching the sunset or skydiving 
from the plane. Every time we see a 
picture of someone, a little bit of us lives 
vicariously through them because it cre-
ates a connection, a familiarization.
 
If you want people to pay more atten-
tion to your content, include as many 
different photos with as many different 
people as you can. Not only do you get 
the benefit of the image being more 
noticeable, but you also get expanded 
reach. Taking a picture with one other 
person allows you to tag them individ-
ually, as well as any business pages 
they’re affiliated with. Plus, when you 
tag people, your post shows up on their 
pages. Tagging just ONE person can 
be an easy three- to four-times reach 
multiplier. If you take a group picture 
with 10 people, you could multiply your 
reach by 30 to 40 times! Imagine the 
difference you could see if you were to 
consistently take pictures of people you 
work with and tag them regularly...
 
If you’re not tagging everything you 
can, you’re missing a huge opportunity 
to increase your engagement and top-
of-mind awareness!

Want a quick tip that will instantly help people notice your content 
more? This is probably the most important tip I could possibly give 

you. If you do this consistently, I guarantee you will see results.
 

MAKE SURE YOUR CONTENT HAS PEOPLE IN IT! 

PICTURES WITH PEOPLE GET
MORE ENGAGEMENT!
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WHAT IS TITLE INSURANCE?
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WHAT IS TITLE INSURANCE? 
Whenever you buy a home, one part of the closing cost 
will likely always be title insurance. Title insurance is a 
premium that is a one-time charge that protects both real 
estate owners and lenders against reasonably foreseeable 
third-party claims on a subject property that may not 
show up in an initial title search and arise post-closing.
 
There are two types of title insurance that real estate pro-
fessionals focus on, namely: Lender’s Title Insurance (also 
known as a Loan Policy) and Owner’s Title Insurance.
 
LENDER’S TITLE INSURANCE 
Lender’s Title Insurance protects the financial interest of 
a lender. The Lender’s Title Insurance Policy is a require-
ment in order to obtain a mortgage loan (purchasing 
or refinancing). This Policy protects only the lender’s 
financial interest in the property and ensures that the 
lender has top claim on the property above other liens. As 
one pays down the mortgage principal, the Lender’s Title 
Insurance Policy reflects the same. However, it is impera-
tive to understand that the Lender’s Title Insurance Policy 
only covers claims that affect the lender’s loan/interest in 
the property. In order to protect an owner’s equity in the 
event of a title problem, one will need to purchase what is 
called an Owner’s Title Insurance Policy.
 
OWNER’S TITLE INSURANCE 
An Owner’s Title Insurance Policy is a one-time cost that 
protects the financial interest of the homebuyer related to 
issues arising out of the chain of title. While Owner’s Title 

Insurance is not required by law, it is highly advisable to 
purchase it.
 
While the Owner’s Title Insurance Policy is optional, we 
strongly advise our clients to purchase the same for the 
reasons explained above. Moreover, by purchasing an 
Owner’s and Lender’s policy simultaneously, you will be 
entitled to a substantial discount, so the additional cost of 
the Owner’s Policy is relatively minor. This insurance pol-
icy is valid for as long as the owner or his/her heirs have 
an interest in the property.
 
BE PROTECTED FROM THE UNKNOWN 
Your home is probably the single largest asset you will 
acquire during your lifetime. Are you protected in the 
event that you lose, through no fault of your own, owner-
ship of that asset? Are you protected from a claim against 
the ownership of your very own home? This is where title 
insurance comes in.

Erin P. Delancey is a practicing attorney 
and a published author with a 
strong background in real estate 
law. She graduated from the Roger 
Williams School of Law in 2016 and 

was admitted to the Bar in 2017. Erin 
specializes in residential and commercial 

real estate as a member of the boutique law firm Rohan & 
Delancey, PC, located in Albany, New York.
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FINISHING YOUR
BASEMENT?

We specialize in egress 
window installation!

Contact us  today 
for a free in-home estimate!
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A GIVING PROGRAM BY

Thanks to the businesses within these pages,
our Area Directors, and readers like you, we’re able 

to break the chains of this horrible reality.

Visit n2gives.com to learn
more about our fight.

The N2 Company ― the organization behind this 
publication and hundreds like it ― is financially 

committed to end human trafficking.

TO HELP END MODERN-DAY SLAVERY.

SINCE 2016, N2 HAS DONATED
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ABADA: 
ANOTHER WAY 

TO SPELL FAMILY

BRAD
GOERTZEN

Brad Goertzen has been a real estate 

professional for five years now and 

a broker for three. He started with 

Hunt Realty in November 2018 and 

celebrated his first closing in July 

2019. When he opened Abada Realty 

on December 7, 2020, he knew he 

wanted the name of his brokerage to 

represent the most important thing in 

his life: family. Abada is an acronym 

that stands for the first letter of his 

family’s names: A for Ava (14), B for 

Brad, A for Alex (13), D for Danielle 

(Brad’s wife), and A for Abigail (12).

 

“What better way to show that my 
family (and yours) is very important 
to me,” Brad remarks. “I care deeply 
about my family, and I know how 
important yours is to you, regardless of 
the size.”
 
Before creating his beautiful family, 
Brad’s journey started in Minnesota. 
Throughout high school, he rose through 
the ranks at a local restaurant. Brad 
studied to be a paramedic but decided 
against it after graduation. “Paramedics 
often retire after 10 years because their 
backs give out,” he explains.
 
In the end, Brad earned a bachelor’s 
degree in business administration, and 
his 14-and-a-half–year career at Target 
began shortly thereafter. During that 
time, he worked in the distribution 
center, where he was quickly promoted 
to team leader (operations manager) 
and moved to a new center in Wilton, 
New York, in 1999. “That’s when I met 
my wife … and she ruined everything,” 
Brad laughs. “All of the plans changed.”
 
Danielle grew up in South Glens 
Falls and attended medical school to 

rising star

By Megan Taylor-DiCenzo

Photos by Martyn Gallina-Jones

become an OB/GYN. She and Brad married in 2003. Then, 
in 2008, the couple experienced a pivotal year: they changed 
jobs, lost half of their income, and had a newborn baby. Their 
first daughter, Ava, was born in July of that year. By August, 
Brad quit his job to be a stay-at-home dad. At the same time, 
Danielle moved to a new OB/GYN practice. Thirteen months 
later, their son, Alex, was born. Fifteen months after that, 
Abigail made her appearance. “I was able to deliver them 
myself,” Brad shares. “They have grown to be athletic and 
musical. I love watching them perform.”
 
Ava, now in ninth grade, is a talented softball and soccer player. 
Alex, in seventh grade, participates in track and basketball. 
Abigail, now in sixth grade, tried all kinds of sports but found 
her passion in drama.
 
“From 8 a.m. to 3 p.m., I’m a REALTOR®. After 3 p.m., I’m 
driver dad, bringing them to sports practices, games, drama, 
everything. In my spare time — if there is any — I love playing 
golf. I want to join the Senior Tour when I’m old enough,” he 
says with a grin. 
 
HARD WORK REWARDED 

“I walked into Jen Ball’s office and thought to myself, ‘I’m mak-
ing her my mentor,’” Brad remembers. “I set a meeting with Jen 
to ask her the key things I needed to do to be successful in real 
estate. I also invested in Zillow and didn’t turn anybody down.”
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Brad’s strategies paid off. In 2019, his first full year 
in the business, he had seven closings. In 2020, he 
left Hunt and opened Abada. Brad honed in on his 
business’s core values. “Ethics is extremely import-
ant,” he shares, “along with answering the phone.” 
That same year, Brad closed 17 deals. In 2022, he 
had 20 closings and produced just under $7 million. 
 
Ethics is so important to Brad that he joined the 
Professional Standards Committee of the New 
York State Association of REALTORS® (NYSAR). 
He is also on the Education Committee of the 
Southern Adirondack REALTORS® (SAR). Brad 
mentions he is extremely devoted to his commu-
nity and was recently elected to the Queensbury 
School Board of Education. Last year, Brad 
also served as co-chair for YRN: The Young 
REALTORS® Network. “With my beard, I wasn’t 
sure they’d let me join!” he chuckles.
 
Brad believes in giving his clients a personal touch and 
wants to maintain his relationship with clients long 
after they’ve completed the transaction. “I always say, 
‘You’re not done with me; we’re family now.’”
 

IN MY SPARE TIME — 

IF THERE IS ANY — I 

LOVE PLAYING GOLF. 

I WANT TO JOIN THE 

SENIOR TOUR WHEN 

I’M OLD ENOUGH.

Brad’s business continues to grow and he gives full credit to his 
ethics and values. He recently hired a full-time agent to join 
him this summer. There are two additional agents scheduled for 
onboarding, which means Brad will have a team of four by the 
end of the year. With three agents working alongside him, Brad is 
hoping he can take a few more family vacations in the future. “We 
go to York, Maine, every year before school starts,” he says.
 
As a certified scuba diver, Brad would love to have more free time 
to explore the world’s waters as well. He received his certifica-
tion in Lake George but says he isn’t keen on getting back in the 
chilly waters of Upstate New York. “We’ve been to Mexico, the 
Dominican Republic, Costa Rica, and Barbados,” says Brad. “I 
scuba dive every chance I get.”
 
With his business growing and new agents joining the team, Brad 
may have more chances than ever before, though he’s no stranger 
to working on vacation. He’s happy to work from home, on a 
beach, or wherever he might be. No matter where Brad is, Abada 
Realty is open and ready to help.
 
“How do you pronounce it? Ah-BAH-duh? Ah-BAY-duh? AH-bi-
duh?” Brad asks. “It doesn’t matter to me. As long as you call me, 
I don’t care what you call me.”

Brad Goertzen is broker/owner 
of Abada Realty, which he named 
for his family members.
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Amy Calabrese, Esq. 
Taylor Basford, Esq. 

Our highly experienced team brings
together comprehensive industry
knowledge to facilitate any of your
Real Property needs. 

Whether you are involved in a Residential 
or Commercial Transaction, we will make 
sure to accommodate every aspect of the 
process to make it seamless. 

30 Division Street, Saratoga Springs, NY 12866

518-691-0019
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C H R I S T A

SWISTAK
FINDING HER NICHE

cover story
By Zachary Cohen

Photo by  
Martyn Gallina-Jones

“Do what you love. Love what you do!” 

In 2015, Christa Swistak took her first 
step into the real estate business as an 
operations manager for Legacy Custom 
Homes. The owners, who also owned 
Sterling Real Estate Group, suggested 
Christa get her real estate license.
“I laughed,” Christa reflects lightheart-
edly. “I said, ‘I’m not a salesperson. 
That’s not what I’m here to do. I like 
management and overseeing projects.’”
The owners encouraged Christa, 
reminding her that obtaining her 
license would allow her to better 
understand the roles of those she 
worked alongside. Plus, it offered the 
added benefit of allowing her to prog-
ress her career in unexpected ways.
“So begrudgingly, I got my real estate 
license,” Christa continues. “And that’s 
how it all began.”

Christa was licensed in 2016. Over the 
next two years, she sold a few homes 
to friends and family members while 
working as a full-time operations man-
ager. She had no intent on becoming 
a full-time sales agent until she was 
faced with a fork in the road. Legacy 
Custom Homes was closing its doors, 
and Christa was faced with making 
a career-path decision. After careful 
consideration, she decided she was 
ready to give a career as a REALTOR® 
a shot, and in 2018, she transitioned to 
become a full-time real estate agent.
 
FINDING HER NICHE 

Christa’s experience in residential 
project management and opera-
tions allowed her to quickly develop 
relationships in the new construction 
arena. She landed a position as the 
site coordinator for Witbeck Preserve 
by DeGraff Bloom Custom Builders, 
a neighborhood with 54 home sites, 
helping her build the skills and rela-
tionships necessary to become a new 
construction specialist. Since then, 
she’s continued to refine her niche in 
new construction.
 

“Prior to being in sales, I was involved 
in the construction of new homes, 
overseeing and managing new con-
struction sites. So I knew how to 
build a home — the steps, the budget, 
and the land development. All of that 
knowledge and experience has helped 
me be the salesperson and educator I 
am today,” Christa explains.

Fast forward five years, and Christa’s 
business is soaring. As an agent with 
Sterling Real Estate Group, she closed 
36.5 transactions for $14.5 million in 
2022; over 80 percent of her busi-
ness is new construction. Christa 
attributes much of her success to her 
mentors, Jeff Knox and Geoff Booth, 
owners of Sterling Real Estate Group 
and NY Development Group.
 
“They’ve believed in me, taught me, and 
have afforded me many opportunities 
that allowed me to continue to grow my 
knowledge and use my creativity to find 

my niche as a Realtor. Without their 
guidance and support, I don’t know if I 
would be where I am today.”
 
BUILT ON EDUCATION 

Christa prides herself on being atten-
tive, honest, and a straight shooter. 
Perhaps her biggest strength as an 
agent is her dedication to education — 
both for herself and her clients.
 
“I hold the client’s hand through the 
process, trying not to let them be over-
whelmed. I consider myself more of a 
consultant. I have such a vast knowl-
edge and background in new construc-
tion, so I don’t feel like I’m selling; I’m 
consulting and educating. Educating 
buyers is very important to me.”
 
Christa also prioritizes education for 
herself and her colleagues. She’s a 
Certified New Construction Specialist 
with the National Association of 

Photo by Martyn Gallina-Jones
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Home Builders (NAHB) and has begun 
teaching courses at the Greater Capital 
Association of REALTORS® (GCAR). 
Most recently, Christa has written and 
had approved a seven-hour continuing 
education course for New York State 
Realtors called “How to Represent a 
Buyer in New Construction and New 
Construction Basics.” She strives to 
stay ahead of new construction trends 
in the industry and is always looking 
for new and innovative building tech-
niques that are beneficial to her clients. 
New modular home construction has 
recently piqued Christa’s interest, and 
she is learning new things about that 
avenue of new home building each day.

“There is always something new to 
learn, especially in new construction, 
and by committing to that learning, my 
career has taken the route where I’ve 
become a new construction special-
ist. That’s how I’m viewed within the 
industry and with my clients,” Christa 
says proudly.
 
HER DRIVING FORCE 

Family is Christa’s top priority and 
her primary motivator. She and her 
husband, Trevor, have a blended family 
of five children, Jacob (25), Kylie (22), 
Zachary (20), Julia (19), and Molly (14). 

When she’s not selling real estate 
or educating her colleagues, you’ll 
find Christa hanging with her family 
at their seasonal home on the Great 
Sacandaga Lake, boating, playing 
board games at home with her family, 
or traveling with her youngest daugh-
ter’s sports teams.
 
“Family is everything to me, and is 
my driving force every day. They 
are all so supportive of my career. 
They tolerate my long, unpre-
dictable hours and appreciate my 

commitment to my clients. I want to 
set a good example for my children to 
teach them all of the rewards, success, 
and relationships that come from 
working hard, dedication, and loyalty,” 
Christa says. “Most importantly, I 
want people to remember me as an 
honest, hardworking person.
 
“A quote I always share with my kids 
and have framed around my house is, 
‘Always be humble and kind.’ That’s 
how I was raised, and that’s something 
I take with me every single day.” 

Top producer Christa Swistak, 
a REALTOR® with Sterling 
Real Estate Group, is a new 
construction specialist. (Photo 
by Martyn Gallina-Jones)

My mom and my 
Uncle John were my 

greatest inspirations. 
My mom is an 

incredible example of 
a hardworking single 
mom. We learned so 
much from her. We 
were always told, 

“Work hard and good 
things will come.”

Christa Swistak and her husband, Trevor, were married on Sacandaga Lake on August 7, 2021, 
at Lanzi’s on the Lake, surrounded by their children (from left to right: Jacob, Kylie, Julia, Molly, 
Christa, Trevor, Zachary.)

When Christa isn’t working, you can 
find her and her husband enjoying 
family time and dining at their favorite 
restaurant on Sacandaga Lake, Lanzi’s 
on the Lake in Mayfield, NY.

From left to right: Geoffrey 
Booth, Lisa Licata, Christa 
Swistak, Jeffrey Knox.
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Capital Region Real Producers — we appreciate you! Thank you 
for joining us at our Lawnapalooza/Lawn Games on June 15th.

We want to give an especially loud shout-out to our platinum 
sponsor, Grasshopper Heating and Cooling ! Thank you 
to the Grasshopper Team! Their incredible facility provided 
us the perfect backdrop to host a wonderful morning of 
entertainment. Your hospitality is unmatched!

A special thank-you to our silver sponsor, Broadview 
Federal Credit Union. We’re grateful for your event 
support and continued contributions to our community. We 
could not have made it happen without you!

Thank you to Tasteful Luxuries, who curated the beautiful 
charcuterie spread! And thank you to Yankee Distillers 
and SingleCut North and Side Stage Tap Room for sam-
ples, parking, and the happy hour after the event.

Thank you to our videographer Mitchell Wood 
Photography for the incredible drone and event footage, 
and to our event photographer Little D’s Photography. 

Thank you again to our Real Producers community who joined 
in on all the lawn games fun. We appreciated the opportunity 
to connect with all of you! It takes a village to strengthen our 
community… To everyone involved, we adore you!

special events

For more information on all Capital Region Real Producers events,  
please email us at info@capitalregionrealproducers.com. 

JUNE 15, 2023

CAPITAL REGION REAL PRODUCERS’ 
LAWNAPALOOZALAWNAPALOOZA
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Rick Murphy
Senior Loan Officer
Rmurphy@chbny.com | (518) 461-6116

877-CHBNY15 | www.chbny.com

Lending made simpler with
SIMPLE MORTGAGE

Call Rick today to discuss the
best loan for your client!

 NMLS# 481564

LEARN MORE!

WE DO OUR BEST TO MAKE
INSPECTIONS SUCK LESS!

Alyssa@WolfHollowHomeInspections.com

Pre-listing Inspections, Buyer 
Inspections, Commercial 
Inspections, Radon and 
Water Testing, Well-flow 

Testing, Mold Assessments

518-407-5260

Inspiring conversations
with the nation’s 
top real estate agents.

Same Brand, New Reach – Tune in for free today

podcast.realproducersmag.com
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