











Sea Island

m Habitat

for Humanity®

2022 Roof |
Repair Rally &

Help us repair 30 roofs
again this year for our
neighbors in need. Local
families need your help!

WE CAN'T DO IT WITHOUT YOU

Call for your home security consultation today!

(843) 768-0998

SealslandHabitat.org

2545 BOHICKET ROAD
JOHNS ISLAND, SC 29455
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AMERICA'S BEST REAL ESTATE AGENTS

RECOGNIZED

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT
FOLLOW US ON INSTAGRAM TODAY

@realproducers

And the way vou sell.
When it

reputation on helping

" HOM tsw@-.u o0 CLIE!
comes to selling home

__ /fr/‘ﬁ ‘” 1w,

at's why we stake our
vou enhance yours. Sellin

" KEEN EYE

LUXURY MAPKETING

Innovative Media

3 meetsinnailx; Produced for Modern Marketing

Professional Video - Listing Photos * 3D Tours * Floor Plans
Listing Websites « Motion Graphics * Jobsite Timelapse
3D Renderings + Social Media Management * In-House Studio

Trusted by the Southeast’s top agents since 2009.

| have worked with Keen Eye Marketing on
many very important listings as well as my
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personal agent introduction video and highly
recommend them! Their team is fantastic and
they really listento what needs bring to life
the vision | have for each project! Their skill
level in photography, drone photography and
videography is stellar and | know they will
capture the money shots that | need to get the
property sold!

Donna Webb
REALTOR', The Boulevard Company

“Finley and Keylan at Keen Eye Marketing
are true professionals! They were always
on time, prepared, and had great creative
ideas. Their work is high quality and they
go above and beyond for their clients. |
highly recommend their services!!"”

Kim Moiloy
REALTOR, Coroling Realty Group

Charleston | Hilton Head | Beaufort | Bluffton | Savannah
www.KeenEyeMarketing.com
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FAST,SAFE

HOME INSURANCE AGENCY Ceetost ANL

WELCOME HOME it 3
= ' BELIABLE
You can count on us to help you M OVERS

BRING IT HOME
* South Carolina = New York GET IN THE HABIT OF

= North Carolina = New Jersey

 Georgia  Pennsylvania CALLING THE RABBITS!

= Virginia = Connecticut

Nick Cantatore

FREE ESTIMATES

 B64-643-2213

= o CllCES WWW.SWAMPRABBITMOVING.COM

USDOT #3449704 ° ME #1163908  PSC# 9880




The reality of real estate is that some
months (and seasons) can be signifi-
cantly slower than others. Nationally,
many markets can see an inventory
decrease as much as 40% during the
holidays. One key to navigating these
dips is to focus on the abundance

of business-building opportunities

instead of less-than-ideal numbers.

Winter is a great time to focus on
YOU. Your brand, your business and
your marketing can all benefit from

a little extra attention during these
slower months. Here are a few tips to
make the most of your time and set

yourself up for success in the spring.
Plan Your Social Media Strategy

Plan a meeting with your social media

or marketing team to formulate a
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fresh strategy and review perfor-
mance from the previous year. Having
a clear idea of the frequency and
types of posts you want to publish is
essential to stay consistent and avoid

gaps and ineffective content.

We like to categorize social posts in
different “buckets,” which can include
personal content about you, interest-
ing properties, events, activities and
local business highlights, to name a
few. The goal is to be a brand your
followers will “know, like and trust”
while creating a balanced aesthetic
across all of your accounts that will
attract new growth!

Brainstorm Video Concepts and
Publishing Timelines
Video is by far the best way to build

WAYS TO NAVIGATE
THE WINTER SEASON

By Andy Lassiter Owner/Creative Director of Keen Eye Marketing

rapport and trust with your audience and
grow your following. Make a plan to pub-
lish regular video content, whether it’s
weekly, monthly or quarterly, and stick
to it! We recommend mixing up video
formats and locations to keep it interest-

ing and fun.

This is also a great time to tighten up
your publishing strategy. Instagram,
YouTube, Facebook, LinkedIn and your
website are the obvious locations to pub-
lish, but don’t hesitate to add your latest
effort to an email signature, personal
outreach, listing presentation or even a

paid ad for more visibility!

Tighten Up Your Brand and Web Presence
Websites and brand development are pain
points for almost every client we work

with. But even with a smaller budget, you

can develop a simple brand and web
presence that will support your busi-
ness and provide a great backbone for

your outreach efforts.

Personal branding is another great
way to stand out professionally. Take
this opportunity to write some fresh
copy about your business, yourself
and maybe even a few blog posts,

too! Whether you work with a local
designer or web service, a consistent
logo across all your platforms is a
must-have for anyone looking to grow
their brand.

Organize your CRM and Outreach Plan

Keeping track of all of your current

and past clients can be a daunting task
and one that is often neglected even by
top producers. If you’ve never set up a
Customer Relationship Management
database, this is a perfect opportunity to
do so. Take a few hours to review your
transaction history, email correspondence
and leads to build an organized database

that you can categorize by type.

Once you have a well-organized database,
planning regular outreach is much easier.
Of course, personal calls and texts are
best, but email marketing is still a great
way to stay in touch and top of mind with
your clients. Don’t forget to send holiday

greetings, too!

Set Intentions for the New Year

Last but certainly not least on this list
is to set your intentions for the new
year and the upcoming busy season. I
truly believe that mindset is every-
thing and taking a day to write out
(yes, actually write it down!) goals is

time well spent.

Having a clear set of personal goals
and business benchmarks will serve

as a constant reminder of why you are
working so hard in the first place. This
is a great time to review your numbers,
do your research and set an action plan
for the next year and the rest of your

life. Cheers to a great year ahead!
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SHED SOME PREMIUM
. BY ALLOWING MAPPUS INSURANCE TO
o LOOK AT YOUR INSURANCE POLICY!

FAST & FREE
INSPECTIONS

PHOTO & VIDED
REPORTS
SHOW CLIENTS.
CLOSE DEALS.

(843) 225-7892 ENCAPSULATION - VAPOR BARRIERS - FRENCH DRAINS MAP P | l S
crawlspacemedic.com SUMP PUMPS - DEHUMIDIFIERS - STRUCTURAL REPAIRS
T — INSURANCE AGENCY
CoBB, DILL & HAMMETT’S 5
REAL ESTATE DIVISION IS | / 6&

COMPRISED OF ATTORNEYS

SEAN A. SCAPELLATO, D.d.
SHYMANSKY AND DAITON
BUTLER. THEY HANDLE
RESIDENTIAL AND COMMERCIAL
CLOSINGS AND TITLE SERVICES.

PERSONALIZED SERVICE FOR
J_.a
] W
1 . REALTORS IS OUR SPECIALTY.

OUR CLIENTS AND THEIR

™ $70 PREMIUM  $30 ™

}60 $i0 $4\

CALL TODAY VISIT US ONLINE

843-936-6680 | www.CDHLawFirm.com CoBB DILL & HAMMETT. L.c
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Thank you for your referral!

The Closers, LLC

Contact us today to achieve your goals this year!

FRONT | ) WINNER
Ashley Beames & Lisa Manderville | Co-Owners/Closing Coordinators e trAnes www.mappusinsurance.com | (843) 763-4200 N

findthecloserslic@gmail.com
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Make a new home yours with a 3% down payment option
Buying a home may be possible with a low down payment. It may be just what
you need to get into your first or next home.

Giving you flexibility You'll have my supoprt every step of the way

Cur Dream. Plan. Home ** mortgage is a fixed-rate loanwith
a 3% down payment option.! It provides flexibility if you have
limited credit history or credit challenges, and is available

for a variety of loan amounts, including in high-cost areas:

I'll help you understand your available options so you can
choose what works for you. We'|l discuss the loan amount,
type of loan, property type, income and homebuyer education
requirements for eligibility. We'll also talk about martgage
insurance that's required with a low downpayment and how it
will increase the cost of the loan and monthly payment.

Jennifer Morris

Home Mortgage Consultant

843-367-3162
jenniferw.morris@wellsfargo.com
homeloans.wellsfargo.com/lennifer-W-Morris
NMLSR 1D 249382

@ 1. The Dream, Plan. Home ™ mortgage is deshgned for consumers with income at or below B0 percent of the area medianincome [AMI] where the property is located,
— Informiation is accurate as of date of printing and is subject to change without notice,
LENDER  Wells Fargo Home Martgage is 2 division of Wells Fargo Bank, N.A_ © 2022 Wells Fargo Bank, N.A NMLSR 1D 399801, AS5624583 Expires 05/2023

Staged homes sell three to

times FASTER than nonstaged | omes.

EMILY WALTON
" (843) 532-7888
Emily@SouthernStagingSC.com
SouthernStagingSC.com
_ @ @SouthernStagingSC
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Whether vour cllents are buying or selling, a Pillar To Past hame
Inspection will give them peace of mind about the home, especially in
today's market. The Leslie Team has performed more than 7000 local
Inspections, from historic homes to new construction
* Choice of Home Inspection Packages EI..E...E
« Convenient scheduling 4 :
A * E&O insured
FEATURING Contact us today! |:I
* PTP360 * PTPFloorPlan i
: e S i oo o The Leslie Team A
Inspection Summany the entire home B43-881-4740 ] I PILLARTOPOST
= PTPEstimates’ = PTPHomeManual =am.LesisRplianspest.camm
Pomsarac oy Purch et I e charlestoncounty.plllartopost.com HOME INSPECTORS
Cost estimate for Inspection The digital owner's manual e e
Summary items for the home RN 1SR

Serving the Charleston Tri-County Region since 2004

WE TRANSFORM BUSINESSES

We handle the details so business owners can spend their

\ é
time doing what they do best. / )J 4 %ﬁ/
=

O Web Design O SEM / Paid Search

O Acquisition Email Campaigns O Mobile and Display Advertising
O Search Engine Optimization O OTT/ CTV Streaming Advertising
O Live Chat O Paid Social Media

g |

Reach out to your neighborhood publisher for more information.

‘ HYPORTDIGITAL.COM

c@: hyport
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THE

s the consummate planner, Jason Husted of

The Husted Team at Jeff Cook Real Estate

has planned his life in real estate down to the

tiniest detail. Having started as a union con-
tractor, eventually trying his hand at home inspections
and flipping homes, Jason is well-versed in all things
real estate from the ground up. Never one to leave things
up to chance, Jason has been crushing the Charleston
market, selling well over $100 million in real estate
since he began five years ago. He and his team have built
something really special together, and his knowledge of
anything and everything home related has trickled down
to all those that work for him.

“We have a great culture at The Husted Team; we are all
about growth and expansion, but in the right way at the
right time. We do a lot of stuff together, both profession-
ally and personally. Planning events, goal setting or just
going out together — any agent wanting to join us will

have to fit in with our family.”

‘With such a small, close-knit team like the rockstars

at The Husted Team, everyone has to do their part.
Mackenzie Huff, the team administrator, helps coordi-
nate marketing efforts, system building, paperwork orga-
nization and lead generation. Robert Poirier is a licensed
agent but helps the team with their YouTube videos and
is an outstanding in-house editor. Austin Poirier, whose
love of helping people shines through in everything he
does, also shares a love of cars with Jason. Stephanie
Brown is the team ISA, and not only is she the mom to
the rest of the team, she is a stay-at-home mom of her
own kids as well! Jason says, “She works multiple jobs
but takes care of all of us like we were her own family!
We couldn’t do this without her!”

Lexton Hunt may be the youngest on the team, with
Jason having met him at the young age of 17, and
started working for them at 18. Blaine Vinson is also a
working agent within the team. He helps with brain-
storming ideas on growth during the team’s weekly
meetings. Rounding out this superstar team is Yvette

Packer, who herself is a super busy mom who adds

“WE HAVE A GREAT
CULTURE AT THE
HUSTED TEAM; WE
ARE ALL ABOUT
GROWTH AND
EXPANSION, BUT IN
THE RIGHT WAY AT
THE RIGHT TIME.”

value to the team because of her background

in law and ability to perform in real estate.
Everyone on the team helps each other out with
anything and everything, which is what makes
them such a team to be rivaled. As Jason says,
“Grow slow; find the people that fit within.
Culture and the people are No. 1.”

Jason and his team are all about growth, which is
why it’s Jason’s goal to “expand The Husted Team
thoughtfully while giving our clients the tools
they need to make the right decisions. I went into
real estate for the opportunity to grow in busi-

ness and in life, and I've begun doing just that.”

In order to grow slowly and meticulously, Jason
has taken to planning things out months in
advance. Goals, marketing and really anything
he has in his business and life have been well
thought out and planned to the T. It’s for this
reason The Husted Team has been hustling

their way to the top of the Charleston market.
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Jason believes the biggest reason for his success
and the success of his team is “staying consistent
and focusing on moving forward and prepping for

months in advance.”

While prepping months in advance may seem
daunting for most people, especially in the real
estate sphere, Jason has learned to use that to his
advantage. While real estate is full of unknown
surprises, The Husted Team is ready for anything
the business will throw their way, a model which
all other teams should be following. Plan for those

surprises and they really won’t surprise you at all!

Jason’s positive attitude and open mind are just a
couple of reasons his team has become a force to
be reckoned with. Not only does he treat his team
like family, he treats his clients and fellow agents
the same way. Always willing to learn throughout

their growth ensures longevity in such an uncertain

Ir“ | '_.f ) ..*.T v . E" S .
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“TAKE THE TIME TO
EDUCATE BUYERS AND
SELLERS; | INCLUDE
MYSELF IN THIS AS
WELL. CONTINUING
EDUCATION IN

THIS CAREER IS

SUPER IMPORTANT.”




business. Pre-planning and The Husted Team is also super enabled them to close homes for clients that

setting schedules has become  involved in the Charleston com- never deemed it possible.

second nature to Jason and munity by making videos and

his team and is also the rea- donating their time and hard- Setting this team apart from others is also 3

son he has some semblance of  earned commissions to Vets for Jason’s ability to “take the time to educate buy- I I( ):\ l l-id

work-life balance. Advice that ~ Vets. In 2022, the team was able ers and sellers; I include myself'in this as well. o

should be heeded by any and to help a vet replace the roof on Continuing education in this career is super est. 1751

everybody who works in the their home! Having hearts as huge important.” Things in real estate are ever-evolv-

real estate world. as their close connections has ing and changing, and no one knows this better CHARLESTON. SOUTH CAROLINA
than The Husted Team.

www. gdchome.com
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Suttles Law Firm has become a = =Y
trusted partner for my real 7z : M I RAC L E M m M O E R S
estate business. Brent and his 7 "

paralegals always handle my ol Your Property Is Our Priority

files with care and diligence.

Over the years that we have

What makes us the top pick | Full-Service Move

worked together, | have sent . . .
Professional Packing Services

them some tOUgh cases but s - = - for movin com anies
they always go the extra mile g 9 P Climate-Controlled Storage

to ensure that my clients make o s ' in CharleStOn, SC? Local & Long Distance
it to the closing table. In ' ; ¥

addition, Brent has also been
very helpful with listing

appointments. If ’'m concerned
about title issues before taking
on a listing, he is always willing
to do some preliminary
searches so there are no
surprises when the property
goes under contract.

Suttles Law Firm is a valuable
member of my team!

SHAKEIMA CHATMAN

The Chatman Group w/ Keller Williams Realty

i
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LAW FIRM LLC

A.;-" )
e i

P\ ] i . B
i-I » il -;‘-".I;!'-.- : ¥ E..'}..:.-l

- Residential « Quit Claim Deeds . : .
_ » New Construction -+ Short Sale Negotiations [ AN Let Miracle Movers of Charleston take the hassle
" - Commercial « Contract Review out of your client's upcoming move!
Brent W. Suttles, Sr. R . HELOC
1711 North Main Street — Summerville, SC RATED #1 IN CHARLESTON FOR OVER 6 YEARS

7410 Northside Drive — Suite 150 — North Charleston, SC

Brent@SuttlesLaw.com // suttleslaw.com // (843)636-8841 (843) 203'02 10 0



lj HOLLIDAY INGRAM

REAL ESTATE LW
|
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' Client: Schlrmer Insurance Group

Size: Full

A CLOSING SHOULD BE CELEBRATED | 44 Location: Standard

At Holliday Ingram, we treat our clients like family. We're a relationship-driven team dedicated to

delivering our clients and their agents a stress-free, seamless, personalized closing experience.

CLOSING A'ITORNEYS

SUMMER REYES BO ROBERTS

602 Front Street Summeryville, SC - 843.970.3770 « hollidayvingram.com
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Ready to schedule a closing? C R E M
Glive Us a calll today.

RESIDENTIAL & COMMERCIAL REAL ESTATE CLOSINGS \

CHARLESTON REAL ESTATE MEDIA

REFINANCES « HOME EQUITY LINES OF CREDIT D)

FORECLOSURE ALTERNATIVES « CONSTRUCTION LOANS 7 -
REO REAL ESTATE OWNED/BANK OWNED PROPERTIES Fal Zillow
ey aa
MANUFACTURED/MOBILE HOMES * TITLE INSURANCE : Certified
=] Photographer

2 lrvine; I LLC.F

A\I@ R_NJE*YQ AT LAW

Photography | Videography | 3D Tours | Aerials | Twilights | Virtual Staging & more!

Mark W. Weeks Robert L. Irvine, 111 Joseph W. Kessinger

(843) 608-1426 * www.charlestonrem.com ¢ info@charlestonrem.com

(843) 553-9800 | www.weekslawfirm.net _ ,
NORTH CHARLESTON OFFICE I 8086-B Rivers Ave. North Charleston, SC 29406 1156 Bowman Rd., Sulte 200 Mount Pleasant, SC 29464 @CharlestonRealEStateMedla ﬁ




Wt MAKE MORTGAGES

We care aboul our customers: wi

We do what we

WES SELLEW
BRANCH MANAGER

o0 843.368.2124 | c 843.368.2124
wessellew.com
wsellew@princetonmortgage.com

NMLS #1256491 NMLS#: 71583

I. PRINCETON
ml MORTGAGE




