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Here at Milestone Title Services, our goal is to be the leading land title and real estate settle-
ment service provider in the Tampa Bay area and throughout the state of Florida.
We aim to deliver unparalleled service and customer satisfaction by providing our agents and
clientele with valuable, innovative solutions and adhering to a customer-centric approach.

Contact us today; we'll show you what we can do to be of value to you and your clients alike.




Diana Harvey
Loan Originator

Please check out
my Mortgage Show!

Don't lose another deal

MAGNUM because of the age of the roof...
ROOFING & RESTORATION ASI{ ”S HUW WE GAN HELP

LOCAL ROOFING EXPERT

Specialize in re-roofing
Tile, Metal, and Shingle Roofs
Storm Restoration

21129 Leonard Road | Lutz, FL 33558 CCC1331334
tel 813-606-4414 | fax 888-773-4346

www.MagnumRestoration.com

tomedets

TOP-RATED ROOFING CONTRACTOR | TOP RATED ON GOOGLE

4 . April 2023

HomeTeam makes the
home inspection phase
an opportunity, NOT a hurdle.

@ .

Homeleam

INSPECTION SERVICE

HomeTeam of Tampa Bay
(813) 632-0550 | hometeam.com/tampa-bay
tampabay@hometeam.com

Each office is independently owned and operated. ©2022 The HomeTeam Inspection

Service, Inc. All rights reserved.
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mortgage lending

Making client's dreams come true one home at a time!

WE'RE KNOWN FOR:
(E), CLEAR & CONSISTENT WHAT CLIENTS ARE SAYING:
‘:‘} . Tracie Mavo
Tracie and her team at Savvy Mortgage were Broker/Owner | NMLS 1049924
) ‘ extremely helpful, efficient, patient (with me!),
Don Hill Elizabeth McCabe Dave Danielson Gillian Kirsch CLOSINGS and results-oriented. We closed quickly (fewer I::&;%;;E;T;ifmm
Area Director Director of Business Writer Ad Manager

than 30 days) with a rate and terms that worked Text T37-877-5654
Development ‘ BEST IN THE INDUSTRY well for me. Tracie is quick to jump on a call
- - o anytime you need to check in. I recommend Tracie :43:‘::““:"” “‘:{' :::;T;B
! . . St Petersburg, FL 33713
- . and the Savvy team very highly and without

SAVVY reservation. EE“E&L__E

-John F G
=2

EQUAL HOUSING Not a commitment to lend; not all borrowers will qualify. Equal Housing Opportunity | m
OPPORTUNITY NMLS #1663584 | a dba of Mayo Mongage Group, LLC.
Tara Terhune Lori LaCoppola Carol Walker Allie Serrano Lisbet Alvarez H o M E I N s P E C I I o N s
Client Experience Director Client Relations Director Professional Photographer Professional Photographer Event Coordinator
Thomas Bruce Studio Allie Serrano Portraits, LLC J
Hey, Top Producer!
Close your clients dream house and
Avoid the Deal Killers!
MENTION CODE Choose our GOOD LOOKERS!

LABORAU

« all inspections including WDO
« fast scheduling 2-3 days

- same day digital report

« licensed general contractors

. luxury property experts

Barry Lively Ryan Justice Gerardo Luna Rob Horne SECINSPECTION.COM | H
Professional Photographer Videographer Event Photographer Videographer s ?C !9;_]
B. Lively Images SIvICE:

7-HOME

“Where All of Our Inspectors are GOOJ LOOkers'

8 - April 2023 Tampa Bay Real Producers - 9



PREFERRED PARTNERS

RP

CLOSING/LISTING
SERVICES

Comfortable Closings
(813) 725-5453
comfortableclosings.com

List 2 Close
Mandy Riedinger
(727) 262-4004
list2closemgt.com

Pineapple Closings
(727) 644-2972
pineappleclosings.com

ELECTRICIAN
Florida Electric
Partnership, LLC
(727) 483-2808

ESTATE LIQUIDATION &
DOWNSIZING

Caring Transitions

Laura Bruce

(813) 235-0685
caringtransitionstampa.com

FITNESS/WELLNESS
Energia Wellness Studio
Autumn Bridges

(813) 843-1399
virnalichter.com

GENERAL CONTRACTOR
RJB Construction

(813) 735-7179
rjbconstructioninc.com

HOME INSPECTION

A Radiant Property Inspection
(813) 839-8416
Radiantinspect.com

BPG Inspections
(800) 285-3001
BPGInspections.com

10 - April 2023

Florida Building
Inspection Group
(813) 415-1043
FLBIgroup.com

Gulf Shores

Home Inspections

(727) 307-1339
gulfhomeinspections.com

Home Team Inspections
Margo Ackerman

(813) 750-2566
HomeTeam.com/Tampa-Bay

LunsPro Inspections
(813) 563-4144
LunsProFlorida.com

Momentum

Home Inspections
Justin Strickland
(863) 600-6949
momentumhome
inspections.com

SEC Inspection Services
(727) 786-4663
secinspection.com

Solid Rock Home Inspection
Chris Defayette
(727) 386-8627
solidrockhi.com

HOME RENOVATION
Curbio

(810) 300-9432
Curbio.com

HOME STAGING
Sublime Staging
(813) 546-2503
sublimestaging.com

HOME WARRANTY
First American

Home Warranty
Jennifer Gardner
(813) 344-7525
firstamrealestate.com

Old Republic

Home Protection
Brian Brown

(800) 282-7131 x1399
www.OHRP.com

HVAC

Nationwide Home Solutions
(727) 455-9597
nationwidehome
solutions.com

INSURANCE
Brightway Insurance
(727) 493-0918
brightway.com

MORTGAGE BROKER
K2K Mortgage

Kris Radermacher

(757) 450-0052
klear2klosewithkris.com

Pioneer Mortgage Funding
Heidi Lombardi

(813) 363-5953
awesomehomeloans.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBayLending.com

Cardinal Financial

Sam Gay

(813) 692-3423
www.cardinalfinancial.com/
loan-originator/sam-gay/

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

Change Home Mortgage
Jeannine Smith

(727) 772-3459
jsmithmortgage.com

Edge Home Finance
(813) 957-2080
celiamerritt.com

Guaranteed Rate
(727) 742-5893

Guild Mortgage
(813) 767-1887
Applywithcarlos.com

Lincoln Lending Group
Frank Coto

(813) 765-1239
lincolnlend.com

Savvy Mortgage
Tracie Mayo

(727) 877-5684
savvymortgage.com

Van Dyk Mortgage
Bryan Lovell

(813) 727-1867
www.VanDykFlorida.com

MOVERS

Bull Moving
(813) 943-6043
BullMoving.com

Two Men a Truck
Eugenia Parlow

(813) 988-7388
twomenandatruck.com

PAVER RESTORATION &
SEALING

Paver Seal Tampa

Daniel Bianco

(813) 480-9093
paversealtampa.com

PHOTOGRAPHY
B Lively Images
Barry Lively

(813) 477-3398
thevirtualvisit.com

PHOTOGRAPHY/PORTRAIT
Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

PHOTOGRAPHY/VIDEO
PRODUCTION

PROPERTY MANAGEMENT
Homeriver Group

(813) 810-0807
homeriver.com

ROOFING

Kaizen Construction Group
(813) 518-5248
kaizenconstructiongroup.com

Magnum Restoration
(813) 606-4414
magnumrestoration.com

Perimeter Roofing
(678) 948-7663
perimeterroofing.com

Tactical Roofing Company
(727) 404-8989
gettheroof.com

TITLE AGENCY
Celebration Title Group
Rob Modesto

(407) 489-1542
www.Celebration
TitleGroup.com

TITLE COMPANY
Assurity Title
(813) 556-7501
AssurityTitle.com

Marlin Title

Milestone Title Services, LLC
(813) 422-1328
Milestonetitlesvcs.com

Red Door Title
(843) 324-2420
reddoortitlegroup.com

UTILITY CONCIERGE
Utility Helpers, LLC
(813) 291-3600
utilityhelpers.com

VIDEO PRODUCTION
Justified Films

Ryan Justice

(813) 843-3475

Simple Photo
(727) 758-2834
simplephoto.io

SCM Roofing
Shawn Alverson
(239) 339-7756
scmroofingfl.com
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We'll beat a competitor's
estimote in 15 minutes!

No new application required!

w,

L 515 doys, jual ok how
FHA, YA, CONVENTIONAL, ond NON-TRADITIONAL LOANS

Primary, Socand Home, and Irvestmant proparh
Single Family, 2-4 Unit, and Mancdocius

rm an WA Loam! 508 minimum FHA

Bank statement and 109% Loans (Mo paystubs, W-2 or laxes)

Huy of Aedipopce

Hao minisuem cradil sco

Fosweloaure, Bonkrupley of Sher Salsl

Home Equity Line of Credit and Lond Loons

Wo Incoma Documani [
Privote 55 and Commercial Konnections lor outside the box deals
Fix M Firp Laans, Reanovabion eans, ond 23 lsoms

-
BROSER CWMMERLCAN OFFCER
NMLS #2381850 / 1071257 .
KONTACT ME TODAY:
TEXT TE7ASD.0052
EMAL RRISEKIEMORTGAGECOM 7 "
KRS RADERMACHER #9715 izt ok Mot t;f(_.l ge
ﬁh---ﬁ-—— ---- ——— ] —— ——— i - —

Justifiedfilms.net

(727) 791-7000
marlintitle.com

LUNSPRO
Inspections

Chris Cooper
Tampa Team Leader

S

BUYERS TRUST US, REALTORS REFER US!

We Bring The Joy To Every Inspection!

A Residential, Commercial, and New Construction Inspections

{=) $100K in FREE Warranty Coverage

& InterNACHI Certified Home Inspectors

Inspector eKey Lockbox Access

%> Over 10,000 verified A+ customer and Realtor online reviews
<7] 4-Point & Wind Mitigation Inspections

M« Sewer Scope Inspections

A Mold & Air Quality Testing

O Water Testing, Pool Inspections, Drones, and more!

WDO Inspections provided by our sister company, Kingfish Pest Control,
wh== a Proud Partner of the Jacksonville Jaguars

813.563.4144 - Tampa@LunsPro.com

LunsProFlorida.com

Tampa Bay Real Producers - 11
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Residential Roofing with quick turnaround to
Residential Roof Repair help you close taster. EMM“EH
Flat Roofing | Commercial Roofing — ————— PFROOFING

407.537.5640

PerimeterRoofing.com @PerimeterRoofing_GA
€3 Facebook.com/PerimeterRoofingLLC
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NOTE

“Landlords grow rich in their sleep.”
— John Stuart Mill

Inflation hedging: Real estate investments can
serve as a hedge against inflation since proper-
ty values and rental income tend to increase as
the cost of living goes up.

Control over your investments: With real estate
investments, you have more control over your
investment than you would with other types of
investments like stocks or bonds. You can make
decisions about repairs, renovations, and ten-
ants, which can impact the value and profitabili-

ty of the property.

As with any investment, it’s important to do your research

Hello, Top Producers!

a decision.

Investing in real estate simply makes sense. As Top

Producers, you know this truth firsthand.

and understand the risks and potential rewards before making

I want to thank all of you for your contributions and involvement

in 7ampa Bay Real Producers and encourage you to attend our
Here are a few tips on why investments can pay off ~ events. Mix, mingle, and meet more Top Producers in the area.

now and for more years to come:

At Tampa Bay Real Producers, we believe that the key to suc-

1. Potential for long-term financial gain: Real

cess in the industry is not just about the numbers but also about

estate has the potential to appreciate in value the people behind them. Our mission is to celebrate the stories
over time, meaning that you could see a signifi-  of those who are making a difference in their communities and

cant return on your investment if you hold onto  driving the industry forward. Thank you for your continued

a property for several years or more.

support, and we hope you enjoy this month’s issue of Zampa

2. Passive income through rental properties: Rental ~ Bay Real Producers.

properties can provide a steady source of passive
income that can supplement your regular income
or serve as a primary source of income.

3. Diversification of investment portfolio: Real
estate investments can offer diversification to an
investment portfolio, which can help to reduce

overall risk.

Until next month!

Don Hill, Publisher
Tampa Bay Real Producers

don@tampabayrealproducers.com
813-433-1776

Locally Owned & Operated
Local & Long Distance Moves
Moving & Packing Services
We also sell and deliver boxes!

813.943.6043
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The Waterfront
Dream Home

FAMILY OWNED & OPERATED

Visit Our Website
Radiantlnspect.com

See How Radiant Dives into Waterfront Inspections: !
or Scan Here!

Luxury Home Services: Pool & Spa
Drone Services, Thermal Imaging, Air Quality Testing
Dock and Seawall Specialty - underwater inspection

Whether it's helping them reach a better financial position or
connhecting them to the home of their dreams,
it's about guiding them to the finish line.

Sam Gay

Producing Branch Manager | Retail NMLS #1510991

CALL ME OR TEXT: 218.340.6474

Office: 813.692.3423

18302 Highwoods Preserve Pkwy,

Suite 110, Tampa, FL 33647

EMAIL ME: sam.gay@cardinalfinancial.com

Setting Your

202 3Goals?

Mow's a great time to jumpstart your
business and get a fresh start in the new
year! I'll show you how to boost your
production and reduce your marketing costs.

Contact me for details.

First American
Home Warranty™

Your Local Resource
April Carpenter

813.344.7525
apcarpenter@firstam.com

“Protecting Client Relationships, Budget and Time”

firstamrealestate.com | Phone Orders: 800.444.9030
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Real Estate Video Walkthrouqhs

24 minute professionally edited videe; including
interier, @%&@wﬂ@? spaces, ang @ﬂ?@ﬂ@ gellal coverage

~
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’aY Heidi Lombardi
BRANCH MANAGER

ﬂ 3 NMLS# 2034160

hlombardi@pmfmortgage.com e (813) 363-5953

Awesomehomeloans.com
401 E Jackson St, Suite 2340 | Tampa, FL 33602

PIONEER

MORTGAGE FUNDING INC.

‘: OLD REPUBLIC HOME PROTECTION

Be a super star
to your clients! * =

Offer home warranty coverage from
Old Republic Home Protection.

« NEW! Appliance Limit Upgrade option -
doubles the coverage limit per covered appliance

= Mo age limit on covered systems and appliances

« Call centers located in the US

Contact me for Brian Brown

information today! Belor et Exsciive
BO0 282 7131 Ext. 1389

Ci841. 7201415

Sew camend sl plan e complels BnanBiZorhp. com
covetage and axchision delais my.orhp.comibrianbrown

16 - April 2023

P service

/\“ﬁ\
neraglta

Book a FREE 15-minute
fitness and nutrition audit call.

Build your confident, sexy self from
the inside out, reshaping and
sculpting your body while speeding
up your metabolism with fat-burning
foods and personalized workouts.

Get in your best shape
and feel amazing in the
boardroom and the
bedroom.

Text: 813-843-1399
go.oncehub.com/EnergiaWellness
TikTok: @autumnbridges26

VIRTUAL FITNESS
COACHING FOR BUSY
FEMALE PROFESSIONALS

Seuare Footage Pricings

0007-3000 fi2 - 300%

3001-6000 fi? - 350$

6007-9000 fi2 - 4005
9007-12,000 fi2 - 450$

a

Add:Ons:
A@cm InVideo: 758
Twillght Exterior: 100$
3D Exterlor Model: 150$
4K Video Upgrace: 50$
Soclal Medlia Teaser: 50$

(813)842-4591;
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There are no shortcuts to success.
Growing up, Stacy Naumann-Hair
was impressed by the example of her
mother, a single mother who was
working two jobs to raise her and her

brother.

“I got my strong work ethic from

my mom. I’ve been working since I
was 14 and have been teaching our
children to do the same. In our world,
it’s very important to work hard and
be a strong member of society and to

always do the right thing,” she says.

Stacy got into real estate in 1997 as a
rookie agent, working in new con-
struction sales and leading with top

sales in that field.

Following in the Footsteps of Family
“My entire family is in the real estate
business. I come from a large family
of real estate developers, builders,
agents, and brokers. Real estate is
what I've grown up knowing, seeing

and hearing. I started my career in

20 - April 2023

new home sales working for a top
builder in the area, Taylor Morrison,
from 1997-2007.”

In 2007, Stacy became a part of
the general real estate market with
Prudential before they became

Berkshire Hathaway HomeServices.

“I've been employed by the same com-
pany since 2007. I work very hard

to achieve high numbers and high

volume while doing the right thing for

my clients.”

Her son, who is 18, is following in her
footsteps and is working to obtain his
real estate license.

Her father, a developer, worked
diligently to develop and maintain the
integrity of wildlife around the com-
munities he built, even creating eagle

sanctuaries.

Forging Her Path
While others see obstacles,
Stacy sees opportunities. She

admits that although she was encour-
aged to pursue other career choices,
Stacy was determined to prove the

naysayers wrong.

A consistent Top Producer, Stacy has
been ranked in the top 2 percent of
Berkshire Hathaway HomeServices
for the last decade.

My entire family

is in the real
estate business. I
come from a large
family of real
estate developers,
builders, agents,
and brokers. Real
estate is what I’'ve
grown up knowing,
seeing and hearing.



Everything to know about

VA LOANS

Jeannine is a local military Change Home Mortgage offers qualified
spouse proudly serving veterans borrowers excellent conventional mortgage
and military families. loans for most property types with low interest

rates and a variety of down payment options.

JEANNINE M. SMITH We offer loan options tailored to the
Senior Mortgage Advisor needs of unique buyers.
NMLS #694619

Email:jmsmith@changemtg.com
Direct:(727) 772-3459 Cell:(727) 772-3459

Working hard I;ays off. It’s

about doing the right thing
on behalf of your clients:it’s
not about the bottom ling,”
but about customer service
and long-term relationships.

n MI "

TACTICAL

You can have your
new roof installed:

ROOFING
Wi PROPERLY COMPANY

relationships, many have become " v - - ; o _. Yo E QUICKLY 727-404-8989

good friends,” she says. Referrals are

i I 8 "] CHEAPLY

Taking time to invest in people is L - | y ; \
essential to Stacy. She comments, “I ik ) 1 at * ¢ R it T i 4 You can unl}r choose two - www_GetTheRUDficum
love helping people find their forever ) g ; K ! ™ - o :

Choose wisely! CGCI1526851 cecl3sers

Secrets to Success

“A big portion of my success is my

homes and making them happy.”

“I'm definitely not a transactional
REALTOR®,” she adds. The relation-
ship with her clients does not end at

the closing table.

Making Memories with Family Dylan is a criminal justice major in Final Thoughts

When not selling homes and meet- college and Devin is a senior in high In reflecting upon her career spanning . o o o

ing clients, Stacy cherishes the time school, wanting to pursue the real close to three decades, Stacy appreciates 7 : r a n s l tt 0 n s

with her family. She and her husband  estate industry and development. the value of hard work. She concludes, ;

Preston, who works at a bank, have “Working hard pays off. It’s about doing e Senior Relocation * Downsizing « Estate Sales

been married for 27 years. They are Giving Back the right thing on behalf of your clients. : —_—

blessed with two children, Dylan (21) Stacy also has a heart for others It’s not about the bottom line, but about ] A TOt al S OI uti 0 n

and Devin (18). and volunteers with Metropolitan customer service and long-term relation- |
Ministries. She has gotten her children  ships.” Putting others first has caused Senior Relocation/ Resettling o Estate Liquidation ¢ Organize/ Declutter
involved in the Hope Children’s Home.  her business to thrive! Clean Out e Online Auctions ¢ Nationwide Network

Offices Nationwide ¢ Bonded & Insured. Each Office is independently owned and operated.

Laura Bruce ¢ Caring Transitions of Tampa ¢ (813) 235-0685
22 - April 2023 Ibruce@caringtransitions.com ¢ www.caringtransitionstampa.com



HomeRiver Group® is an integrated national platform offering world class
property management services to owners and tenants in the rental market.

Our Agent Referral Program is designed to give the same
level of care and attention that you would give to your
clients while enhancing your value for providing a
solution for their property management needs.

IHOMERIVER"®

G R O u P

i OPE RTY MANAGEMENT

" %’fs s g 4L

Simpilify the activation ann:l transfer of utilities and
home services for your buyers.
Our poncierge senvice is a one-stop source for all setups, aciivafions and insiallations.
Best of all our service is provided at no msmwu or your client!

S~ cas |:-c.;. = m - m:::-
e iy s BEVOES: ."‘a_ eal i
7 fhesr cligrds, wa don't

'wL-L"LIh. wid aboul our ool mt{‘ -crwz
waive cur 320 servics charge fonoor ol esis

To leam mare visit
www. UtilityHelpers.com/agentvideo
(813) 291-3600

By

- At

$750 referral to agents who refer
property management doors.*

*Licensed agents only

Tampa's Best! «
Home Inspections
Made Easy for YOU.

Our team makes the inspection process quick,
easy, and hassle-free, so you can worry less and
close the deal faster!

OUR SERVICES INCLUDE:
« Home Inspections - pools and
sprinkler included i

. -'*J-_- w Construction - pre-slaby 1 '

%) AL it S | Rebecca Vazquez
(Jelin [herT][ One e :f‘ dor Werren, r \ a
:&::J-:.gst 7 . .-.,r‘lll Termite r 813_8 10_0807
« Wind Mitigation Reports .
GET IN CONTACT WITH ME « 4 Point Inspections home rlve r.Com

« Alr Quality Testing
« Water Quality Testing

(=] )
EDGE 5}%»%3 Ef‘j : --1IF Insp fr*“ |:. - -
o E‘éﬁ& ‘ « C n'nll_'ul:-j IlJ In}| Tl I:nI:n h- ' 1 e

Celia Merritt, Loan Officer
Licensed in FL, NC, SC, VA, PA, MI, GA

M) @ @HRGTampa
12906 Tampa Oaks Blvd

scan to make an [

Ky, CO, CA TX SCAN ME appointment today. [E]hale )
Call Us Today at S e e e | Suite 100, Temple Terrace FL 33637
800-285-3001 Serving the entire Tampa Bay Area ;
24 . April 2023 i‘




featured agent

Written by Elizabeth McCabe
Photo Credit: Gerardo Luna Photographs

Jose Cardenas has stood the test

of time in the real estate industry.

He comments, “I’ve been doing real
estate — not necessarily the sales part

- for the past 20 years.”

MAKING PROPERTIES POP
Getting his start during the Great

Recession wasn’t for the faint of heart.

He comments, “I bought some entry
level homes.” Although it was chal-
lenging to sell them then, he relied on
his degree in Marketing, which helped
him market to the right buyers.

Using his marketing techniques and
renovating homes to appeal to buyers
was the secret to his success. By
using the right colors on properties
that were expertly designed and

remodeled, buyers were interested.

“What I learned because of that is
that people react to my work. They
want easy, beautiful, move-in ready
homes. No one wants to deal with big
renovation projects,” explains Jose,
who started his career as an investor,

designer, and home renovator.

MAKING HIS MARK

“Things kept moving,” says Jose.
“I went to the mid-level homes and
then I went to the million-dollar
plus homes. As an investor, that is
scary. I kept climbing that ladder
because the homes were selling
during the first few hours of
being listed.”

In 2013-2014, it was a buy-
ers’ market and Jose took
advantage of the oppor-
tunity. Soon he started
thinking about getting

his license, which simply

made sense.

“I was getting homes to

an agent after doing the
renovation and design,”

he explains. “I spent hours
on them with lots of sweat,
tears, and blood. They were
my babies! Then an agent sold
them in an hour.” With that
light bulb moment, Jose decided
to get his license and list his

own properties.

Seven years ago, Jose got his license
and started selling his trademark
properties. He comments, “It’s a one-
stop shop.” He invests in the property,
designs the home, manages the proj-
ects, and then sells his finished work.
Others started to notice the work
that Jose was doing and they were
interested. His portfolio of clients and

projects is impressive.

CLAIM TO FAME

“My claim to fame was being
approached by a TV show to film
a pilot,” says Jose. His innovative
method of investing in a home,
fixing it, and selling it caught

people’s attention.

They asked Jose, “How can you do
all that?” Jose’s answer was simple:
“I've been doing it all for this long.”
Jose says, “It requires a lot of time
management, knowing vendors, and
building relationships.” He’s a natural
at those skills. His eye for design,
renovation and seeing the finished

project comes easily for him. He

brings the vision to life.

“My clients started coming
to me by invitation only,”
explains Jose. “I wasn’t
asking for buyers,
sellers, or customers.”
People started learn-
ing through word of
mouth about Jose’s

excellent work.

“That’s how my business
started,” he says. He never
spent a dime on advertising
or marketing. His work mar-
keted itself!

Although Jose didn’t have
time to sign on the Home TV
Network, they wouldn’t stop
asking him. Several years

later, they contacted him
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again. “I shared with them just for the
love of sharing,” he says. However,

that was not his goal in life.

Refusing to take no for an answer,
HGTYV contacted him for a third

time. “They saw something that they
believed in,” he says. Jose decided it
wasn’t the right time, wanting to keep
the balance in his life and working as

a small boutique shop.

“I want fortune but I don’t need

fame,” he jokes.

CATERING TO CLIENTS

Jose, who works as a REALTOR®

for Premier Sotheby’s International
Realty caters to his customers. He
says, “I represent the sellers mostly.
They call me because of my experi-
ence, professional advice and results,
also to curate the home that will

look artistic in a way that will look
unique. I go and work on homes that
definitely need the work. That’s when
I use my designer side to make the
home the best possible.” Customers
enjoy the white glove experience that

only Sotheby’s can offer.

Seeing a client’s vision and making
it a reality is what Jose does best.

“The magic is to prepare the house
and present it as if it were a model

home,” he says. Jose also works with

a3
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professional stagers and painters to

“make the magic happen.”

TASTING SWEET SUCCESS

“I'm at a point in my life where I am
not chasing the dollars anymore,”
comments Jose. I've been working

very hard to get to this position

where I no longer have to worry

about where the next meal is coming

from. That’s behind me.”

Jose, who doesn’t track his transac-
tions, focuses more on the friends he
makes, the events he attends, and the
dinners that he has with his clients.
That’s what matters to this driven

Top Producer.

As a boutique REALTOR®, his typical
price point is 1 million dollars and up.
“Most of my customers are presidents
of companies - very hard-working
people,” he says. “All are expecting
above and beyond service.” Jose defi-

nitely delivers as a true professional.

Instead of focusing on money, Jose
focuses on service and creativity. Best

of all, he genuinely cares for his clients.

“It doesn’t feel like work,” he smiles.

Helping others is true to his heart.

w

e

FAMILY FIRST Terriers. They make his house a home with their
Family comes first to Jose. Blessed with a large wagging tails and constant companionship.
family, 26 nieces and nephews. “I have nine siblings

FINAL THOUGHTS

“Success doesn’t happen overnight or by accident,”

- we are all over the world - My mom is one of 14

siblings,” he comments. “I've got a lot of first cousins
and they are everywhere as well. Our family gather- concludes Jose. “I always tell people - I try to be
ings are a lot of fun. They go on for days, especially the best version of myself to help others, I simply
our Christmas celebration and New Year’s.” try my best at all times and if it isn’t fun, then why

bother?” That’s what real estate is all about to this

Jose also treasures time with his two dogs, Aspen
and Brady, who are both 12-year-old Lakeland

Top Producer!

Helping families to find their “sanctu-
ary” in the midst of the hustle and bus-
tle of life is what he does best. “I want
to find them that sweet home to belong
to, to build memories, to feel safe, to be
themselves or raise the next generation.
“Our home is the nucleus of our society,

and everything starts there.”

Jose considers it an honor and a
privilege to be a part of that. It’s his

passion. “Real estate is my life.”

He was also the Top Producer in 2022
for his Tampa office and was nomi-
nated by Zampa Magazine for Best
REALTOR® in Tampa.

POPULAR PASTIMES

When not listing or showing homes,
Jose spends his free time traveling
the world. He also loves to go to art
exhibitions, art galleries, and enjoys

all types of art.

“Art is very dear to my heart,” he
says. From a play to a symphony to a
new exhibition or a pottery show, he

is fascinated by all of it. “Art is not

just a decoration as many people see g

e TR ——

it,” he says. “It’s more of an explora-

-

tion, a conversation, or understanding

each other.” |
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PROVIDING PEACE OF MIND TO CLIENTS!

Love what you do and you will never

work another day in your whole life.

Danny Knoblock found his passion in
the insurance industry and made it

his profession.

“I got into the business about 7 years
ago,” he says. “My aunt had a history
of owning an insurance agency and
later selling it. I encouraged her to
start a new one with me, and she
taught me the ropes.” He opened his
business, The Dittman Agency with
Brightway Insurance, in 2016, much
to the delight of the local community.
Brightway Insurance provides peace

of mind to their clients.

Building Relationships

Initially, Danny built his business off
of networking. He learned the power
of perseverance, eager to connect
with clients and help them with their

insurance needs.

The road wasn’t easy, but it was
worth it. Danny had just moved to
Florida without knowing anyone. “It
was a long and rigorous process,” he
says., “I experimented with advertis-

ing on social media, and we had slight

success.” However, he soon found a

better way.

By making solid connections with a
handful of quality individuals, Danny
began to gain traction in the insurance
industry. “It has grown to be an over-

flowing pipeline of business,” he says.

Clients like the protection that
Brightway Insurance provides. With
a perfect five-star rating on Google,
Danny’s clients enjoy working with
him and the service that he provides.
He is eager to exceed clients’ expec-
tations and he’s doing that, one happy

customer at a time!

Going Above and Beyond

Danny and his dedicated team put
their clients first in everything that
they do. He says, “To serve our clients
as best as possible, we end up rewrit-
ing policies way more than the aver-

age agency does across the country.”

Brightway Insurance writes just
about all types of insurance, except
health and life. Danny explains,
“Most of our book is home and flood

insurance, auto insurance is a close

second, and business/commercial
policies is third.” Compared to other
states, Florida is a unique and difficult
insurance market. Danny embraces
the challenge.

“Our close rate for policies that

we quote is at least 80%,” explains
Danny. “If we don’t write the policy,
it’s probably because a closing did not
happen or some other fluke situation.
The reason for that is because of our
quickness with quoting, and know-
ing exactly where a certain risk is
going to be best placed. Aside from
our market being the broadest, a lot
of agencies sit on quotes too long, or
spend too much time being unsure of
where to place them. Other agents try
to go through all underwriting prior
to even quoting, and it causes frustra-
tion from the client and ends in being
ghosted altogether.”

Outside Interests

When Danny isn’t working, he loves
to play electric guitar, which he has
done for 16 years. He comments,
“There are a lot of neat things that

I was able to do with that over the

years.” Be sure to ask him about that!

Currently, Danny plays gigs with a group of friends
and also helps out his church with music on

Sundays. “It’s a good time,” he says.

Danny treasures time with his family. He and his wife
are blessed with a two-year-old boy. “He is learning
everything he possibly can about anything and every-
thing. And at this rate, he should pass me up inthe
next few years,” jokes Danny.

This successful entrepreneur also
has a heart for animals. He
shares, “My wife and I have

one cat. It was not our

intention to have a pet,

but we found a litter of kittens living under the hood of our car in

the winter. Naturally, we couldn’t give them all up.”

If you are looking for a quality insurance company with rave
reviews, be sure to talk to Danny at Brightway Insurance. He

would be delighted to help you with all your insurance needs!

Danny Knoblock
Agency Principal
Brightway Insurance
The Dittman Agency
danny.knoblock@brightway.com
Cell# 727-877-8099
Office# 727-493-0918



The road to real estate was a natural

one for REALTOR® Anita McCracken.

She comments, “I was a stay-at-
home mom with four children and I
was homeschooling them. In 2013, I
went out home searching and called
multiple REALTORS®. No one would
answer their phone. No one would

call us back.”

Her husband told her that all she
would have to do is answer her phone
to be a REALTOR®. Anita took her
husband Bob’s words to heart. She
says, “It took a year and a half but

I took the course.” She earned her

license and went into business.

“I thought I was going to go into real
estate part-time,” she jokes. At that

P> one to watch

Written by Elizabeth McCabe
Photo Credit: Allie Serrano of Allie Serrano Portraits, LLC

time, she lived on a farm and felt iso-

lated. She lived on 10 acres in Hudson.
“I just had the kids to talk to,” she

reflects. “I wanted to talk to grownups.”

Her heart yearned for a career and
that soon unfolded before her. She
comments, “I went to work in New
Port Richey, which wasn’t my first
choice, but I found a great broker-
age and I liked the people. New Port

Richey was an up-and-coming area.”

Six years ago, New Port Richey didn’t

have a great reputation, Anita notes.

Interestingly, Anita found that she
thoroughly enjoyed real estate. “I was
kind of a natural at it,” she shares, “I
liked talking to people. I loved looking
at houses and I loved helping first-

time homebuyers.

A Family Affair

In her second year of real estate,
Anita’s husband Bob got his license.
He grew tired of his hour and a half
commute as a sales manager at a
manufacturing company. Determined
to make a change, Bob quit his full-
time job, got his license, and now
works in commercial real estate.
Their daughter Olivia, 20, recently
got her license with the goal of

-
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helping her parents. Real estate has
become a family affair. “It’s been a

whirlwind,” smiles Anita.

“I work with Olivia in the office,”

says Anita. This mother and daughter
team is now helping others in real
estate. They work at Coldwell Banker
F. 1. Grey & Son Residential, Inc., a
family-friendly brokerage in a pleas-
ant environment with agents who are

happy to help each other.

Secrets to Success
Last year, Anita did a total of 22 mil-
lion dollars in sales and she hopes to

surpass that figure this year.

What'’s her secret? “I talk to people,”
she says. “I'm friendly. I can go to
Applebee’s and pick up a buyer. I even
talk to people in the grocery store line.”

Anita is blessed with the “gift of gab”
which makes talking about real estate
come naturally to this go-getter. “I
also thoroughly enjoy my job,” she
adds. There is no substitute for loving
your job. Her enthusiasm shines

through when it comes to talking
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about real estate. She is also eager to

lend a helping hand to her clients.

“I also try to be very honest,” she
adds. “I enjoy first-time home buyers
and the sense of accomplishment that
they get when they buy their first
home.” Seeing their happiness and
smiles at the closing tables makes

every ounce of effort worthwhile.

Another secret to Anita’s success is
doing networking events. Talking and
meeting others in the local areas has
helped her to build her business and

connect with other professionals.

Putting Family First

“Family is very important to me,” says
Anita. When she isn’t working, she
enjoys making memories with family.
She and Bob have a 9-year-old and
Anita enjoys helping with homework.

How does she master work-life
balance? “I turn off my phone at 9:00
and it’s silent until 7:00. I do have
that balance. My husband also helps
me too, enabling me to show a house
at 7:30 at night.”
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Anita and Bob are blessed with

four children, ages 22, 20, 18, and

9. “We also have four dogs who

like to travel with us,” adds Anita.
Every June, they take their RV and
visit National Parks. This year, they
visited Yellowstone, the Badlands,
and Colorado to see the Garden of the
Gods. Last summer, they enjoyed vis-

iting Utah and seeing Bryce Canyon.

“I also like to go boating a lot,” adds
Anita. She likes hanging out with her
kids and all her animals. “We have a
mini farm with horses, a pig (that we
recently got rid of) and kitties and
puppies.” A self-described animal
lover, Anita enjoys her four-legged
friends. “The crazier it is in our house

and in our family, the better it is.”

From being a stay-at-home mom to a
full-time REALTOR®, Anita is living
her dreams in real estate. An extro-
vert by nature, she enjoys meeting
people and watching their real estate
goals come true. She can’t imagine

doing anything else!
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Rob Modeszto
PARTNER

onstr

Offering an end-to-end client
experience that includes seamless
communication, budgeting,
staffing, on-site organization, and
solid, quality handiwork every time.

CBC1260962

Building Trust with Quality Work.
We'll get the job done!

813-735-7179
ribconstructioninc.com

ATTENTION AGENTS!!

This year brought the biggest rule change
regarding licensing in history from HUD!!

What is it? And how does it affect you?

We asked Frank Coto, President of Lincoln Lending Group for
the past 20 years, to answer this guestion for us and here was
his response:

First, l am proud to announce that Lincoln Lending Group
celebrates its 200 Year in business this year. | am grateful for
all the support given by 50 many great agents. Dur
partnerships have impacted so many lives and | hope we can
continue to do so for the next 20 years|

Now, to answer your question — many real estate industry
veterans know that a real estate agent can also hold a
mortgage loan originator license and can represent the buyer
as both the agent and the originator on conventional loan
transactions only. This limiting factor does not really motivate
real estate agents to get licensed since conventional
transactions, make up less than 30% of all transactions,

Most agents say it's just not worth it to try to get paid on bath
sides when it's on so few transactions. This, and the fact that
becoming an-effective and experienced load originator uswally
takes at least 12 months of continuous mortgage practice to
really understand the industry to be competitive with more
experienced originators, In January 2023, HUD made a huge
announcement that they are now allowing licensed real estate
agents to obtain thelr mortgage loan originator license, hang
it with a company, and earn compensation on all mortgage
types! This includes FHA and VA loans as well as conventional.

This change opens the door for 2 major opportunity for
licensed real estate professionals to potentially double their
commission on each transaction This could not come ata
better time as the overall number of transactions are down
from the last few years and many realtors have been
struggling to maintain their same level of income that they are
accustomed to. Once the agent is ficensed, and they have
chosen the brokerage or lender to work for, they will have to
choose the level of engagement that they wauld like in the
martgage transaction, and thus, the corespanding
compensation.

Forexample; at Lincoln Lending Group we are offering a few
different options for a dual licensed agent. Agents can choose
to have the minimum involvernent ta meet the fiduciary
responsibility to be compensated on the mortgage, By doing
this, agents ¢an earn, an average, an additional 51000 per
transaction from the mortgage side. Agenits who choose this
path will not need to go through extensive training as they will
not be responsible for as much hands-on work during the
transaction compared to other originators.

If an-agent wants tolearn the mortgage business, we also
have a pathway for this and we can teach them to be 2 tap-
class ariginator! They will be doing more work per transaction
and so they will receive more compensation. The sky is truly
the Himit for licensed real estate agents! The door has been
opened and we encourage agents to take advantage at
whatever level they are comfortable with, Overall, | do see the
market getting better every day, especially in the state of
Florida, but this amazing change of the licensing rules should
be taken advantage of by every realtor, no matter how busy
they are.

For-more information on Lincoln Lending and our options for
real estate agents, as well as training and licensing
opportunities, please text me directly at (813) 765-123%9 or
email our Vice President of Operations, Beverly Durkin, at
Beviidincolnlend.cam.

? LINCL () (813) 765-1239

j@flL ENDING GROU PR

Bev@Lincolnlend.com

813MORTGAGE.COM
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William
‘Bill'Parker

From a very young age William “Bill”
Parker was bitten by the entrepre-
neurship bug. As a kid, Bill would
hustle up work by going door to door

in his neighborhood to earn money

by doing chores or running errands

for his neighbors. He often helped out
on his grandparents’ farm or at work
with his mom or dad. By the time he
was finished with high school he had
started a lawn care service and a valet
parking company. Bill prides himself'in
having always had an entrepreneurial
spirit, the ability to build relationships

quickly and a strong work ethic.

After high school, Bill traveled the
country for a couple of years pursu-
ing his soccer dreams. Eventually he
decided it was time to pursue his edu-
cation in business and entered college
which led to an internship that moved
him to Colorado. When the internship
ended, Bill decided he didn’t want to
move back home to Texas so he decided
to seek out new opportunities that
would allow him to stay in Colorado.
One day, while Bill was selling car
stereos, a secret shopper recruited
him to be a Manager In Training for
Circuit City. “I loved my time at Circuit
City. I had an incredible leader, Joe
Sarr, who really coached me up both
personally and professionally. My
fondest memories were attending
Circle of Excellence at The Don in St
Pete and South Seas in Captiva Island.
That’s what made me fall in love with
the west coast of Florida and I made

it my goal to eventually live here full
time.” During this time, Bill met his
current wife of 23 years, Libby, in
Grand Junction, CO. They had two
children, David and Peyton, who are
now a senior at USF and sophomore at

St. Pete College, respectively.

Bill was doing well and enjoyed his
job at Circuit City, but something
was missing, so he and his wife had
a discussion about what they wanted
their future to look like. With two
young children, Bill decided to take

the leap. “Failure wasn’t an option.”
Bill recalls. Bill and his wife spent

the next 4 years building a small
chain of aftermarket automotive
performance stores in the Rockies.
“It was an incredible experience. We
learned a great deal about marketing,
advertising, sales and finance while
owning and operating this business.

I was passionate about what I was
doing and loved every minute of'it,
but the hours were long, margins
were low, and the automotive indus-
try was changing. I knew I had to do
something in a different industry to
achieve my life goals. We ended up
selling the company, I returned to
Circuit City and spent the next three
years moving my family around the
Western US grand opening and fixing
broken stores. I spent most of my
time recruiting, hiring and developing
talent which has translated well to
real estate.” In 2007 Bill and his fam-
ily bought a house and settled to raise
their children in Cottonwood Heights,
Utah. The very next year, Circuit City
would file for bankruptcy and in 2009
they closed all of their stores. “We
lost all of our stocks, phantom shares,
upcoming bonuses and income at

once. It was tough temporarily.”

Bill quickly landed back on his feet
and took a job with a Fortune 500
retailer that had an outside sales

division. This was his chance to get

out of retail. Bill quickly promoted
from a Sales Manager position to a

Regional Territory Account Manager

role. Not long after the promotion, the

company merged with a competitor

and Bill’s position was one of many

that were eliminated across the orga-
nization. Bill went back to the draw-
ing board and once again discussed
with his wife what would be their
plan for the future. Bill had always
idolized his “Granny,” Doris Parker,
who was a successful REALTOR®

in Texas, so he decided to follow in
her footsteps and acquired his real
estate license in Utah in 2013. In his

first year he struggled to replace his
income, so he decided to seek out a
mentor. Bill found and interviewed
with the top performing KW team

in Utah and was quickly hired as

a listing agent. Bill closed 35 deals
over the next 6 months on the team
and received incredible mentorship
directly from the Rainmaker, William
Bustos. Their slogan is “Setting
Higher Standards” and they do just
that. “That’s never left me,” says Bill.
“I regularly find myself referring to
what I learned while on his team. I'm
very fortunate and grateful to have

had that opportunity.”

After 6 months on the real estate team,

Bill’s old corporate job came knocking.
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The offer was too good to turn down.
Bill’s new role would have him lead a
team of sales, pricing and compliance
departments across a five-state terri-
tory: Utah, Colorado, Montana, Idaho,
and Wyoming. Working remotely,

he visited the territory as necessary
and conducted business mostly by
email and phone. He gained invaluable
experience selling to the C - Suites and
negotiating large contracts during this
time. The biggest perk of the job was
that it was a performance-based job
and Bill’s performance provided him
the autonomy and support to spend
lots of time with his wife and kids. He
would often travel to Dunedin, Florida
or frequent the National Parks in his
Rocky Mountain territory. Bill also
relished in the fact he had a situation
that allowed him to coach both of his
kids in football and soccer. Bill was
very involved in his community and
continued to sell real estate on the side
for the next couple of years. Then the
company laid off hundreds of employ-
ees again, including Bill. Six months
later Bill gets another call from the
same company with an even better
offer. They simply ask him to restore
lost relationships and hunt new busi-
ness in his old territory. Bill had now
worked with this company three times
in total, being laid off twice. “I wanted
control back over my career and my
income,” Bill explains. In 2018, right
before his 45th birthday, Bill had a
talk with his wife and kids who at this
point were a senior and a sophomore
in high school. The family decided
together that it was a good time to
burn the corporate bridge forever and
make real estate his full-time career.
Bill says, “The question was, ‘Did it
make sense to continue building where
we were or start over now where we

want to spend forever?””

Moving to the Sunshine State

“My family knew I had always wanted
to live in Florida and we already had
plenty of experience through our
vacations, so we decided to make

the move.” It was time to start from
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scratch and build something that
would lead us to the future we wanted.
They packed up their bags, loaded up
the Uhaul, and moved to Dunedin,
Florida. When they arrived, Bill went
out immediately and bought a boat and
signed up for real estate school. “That
was a big part of why we moved here.
We love The Gulf and spent countless
hours relaxing at 3 Rooker Island. It
was exactly what we needed to rejuve-

nate the mind and soul.”

After getting his Florida license,
Bill joined a brokerage on Main St
in Dunedin. This afforded him some

walk-in traffic since he had little to no

database in Florida. He also sat open

houses weekly and prospected on

the phones. Business was good, the
economy was booming and then 2020
brought a pandemic. Seeing how this
was affecting the local restaurants and
breweries, Bill decided he wanted to
help somehow. Bill decided he could
write a blog to help promote these busi-
nesses that are so vital to Dunedin. Bill
collected email addresses everywhere
he could, added them to a database
and started a local blog “Out & About
Dunedin.” Bill also started buying gift
cards from these establishments and
giving them out to the people he would
meet. Bill focused on building mean-
ingful relationships throughout the
community and learning all the little
details about Dunedin which helped
him become a local expert quickly.

Building The BP Team

In 2021 Bill saw a substantial increase
in business and decided to start build-
ing a team. He decided if he wanted to
build a team then it would be best for
him to rejoin Keller Williams from his
Utah days. He opened a KW satellite

expansion office in Dunedin.

“Adding leverage in marketing and
technology helped me propel the busi-
ness to 48 units & $16 million in my
second full year of selling Florida real
estate,” says Bill. In their third year,
The BP Team is on pace to eclipse 60

units and $20 million in production.

I definitely care about

people and get attached to
them quickly. I thrive on
helping them accomplish
their goals. That’s my

favorite thing to do.

“I’ve had some additional leverage
and help to get to this point for sure.
My wife helps me a ton as does

other family members. Currently we
utilize the services of Will Owens at
Pineapple Closings for transaction
coordination. We also have one full
time agent partner, Denis Falcon. He’s
an up and coming, young agent. I'm
excited to see what his future holds
for him. Lastly, Cecia Bennett and
Tracy Love Tippin are referral agents
which we prefer to call a Brand
Ambassadors. Both are licensed
agents but focus the majority of their
efforts on volunteering in our commu-
nity. They loyally send referrals our

way when the opportunity arises.”

Bill’s Big Why

Bill has a burning inner passion of
believing in people and helping them
succeed. He says, “I truly believe
that a lot of people can go further
than they thought they could because
someone else believed that they

could.” “Believing in someone can

make a huge difference. It did for

me and I want to give that back to as
many people as I can.” Bill explains.
He even went as far to change from
The Bill Parker Team to The BP
Team, which now stands for The
Belief Project Team. In all fairness,
he keeps the BP meaning elusive and
finds lots of ways to tie it into crating

good culture on the team.

Bill is passionate about real estate. As
he says, “It can be really exciting!” He
relates it to sports and getting to win
for his clients,” he shares. “I definitely
care about people and get attached to
them quickly. I thrive on helping them
accomplish their goals. That’s my

favorite thing to do.”

Outside Interests

When not working, Bill is a Tampa
Bay Bucs Krewe Member and enjoys
attending the games. He regularly
attends bourbon and food pair-

ing events along with his buddies

from Neat Freaks Bourbon Society.

“Sometimes my wife will attend with
us. She definitely likes the food por-
tion, and always tries the bourbon.

I think she’s even started to like it a
little. At least the expensive stuff,”
he smiles.

Other pastimes include traveling,
snowboarding, skiing, music concerts,

and playing board games with the kids.

Bill and his family love their dogs.
They enjoy the constant companion-
ship of their two Boxers, Dozer and
Dallas. “They are 90-pound lap dogs,”
he jokes. I refer to them as “The Ruff
and Tuff Real Estate Team. They are

my mascots!”

From retail to real estate, Bill has
excelled in entrepreneurship and
sales since his teenage days. He found
his dream job in real estate and loves
living in the Sunshine State. Building
relationships and helping others are

the secret to his success!
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Increasing rates, rolling blackouts the outdated grid, pollutlon—lt s time we
make this relationship less one-sided. It's time to get back your power.
1
Lumio is delivering solutions that decentralize power, elevate communities,

|
/ and provide authentic sustainability.
L

{4'“ 813-433-1776 | lumio.com

INSPECTION BOOKED AND
REPORT IN-HAND WITHIN 48
HOURS GUARANTEED!

Owner/Licensed Transaction Manager

m: 727-644-2972

will@pineappleclosings.com

We save you time and headaches by making your real estate
transactions a breeze! Helping others succeed is what we do!

+ Listing to Closing Transaction Management
+ Contract to Close Transaction Management
+ Broker Compliance
+ Listing & Contract paperwork assistance
+ Al la Carte Real Estate Services
+ Pay as you go, per transaction and no upfront costs

www.FLBIGroup.com
NEW OR OLD, BEFORE YOU BUY... CALL THE FBI

813-409-3249 | 727-822-8014
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New Movie The Wild
Man releases 9/30 and
filmed around the
Tampa Bay Area

813-843-3475
justifiedfilms@gmail.com
justifiedfilms.net



Gives Back
Through
Feeding

O Tampa Bay

Tae.

making a difference

Written by Elizabeth McCabe

Photo Credit: Allie Serrano of Allie Serrano Portraits, LLC

REALTORE® Carrie Juliao with
Douglas Elliman has a heart

for the hungry.

“When I started to do real
estate full-time, I started my
food drive,” she explains.
“When you're doing something
good, it’s genuine. I want to

be genuine. I started trying
something new and making
bags. I pulled up at red lights
and people held up signs that
they were hungry.”

Carrie gave the homeless one of
her bags filled with essentials -
instant mashed potatoes (that
can be made with water), mac
and cheese, snacks, a couple of

bottles of water, and wipes.
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“I just got into a habit of giving
out bags every first Friday of
the month,” she explains. She
went out and at red lights, she
pulled bags out of her car to feed
the hungry.

Carrie also supports Feeding
Tampa Bay, a charity near and
dear to her heart. Once a quar-
ter, she chooses a neighborhood
and writes each household a let-
ter, inviting them to participate

in her food drive.

“I handwrite all the envelopes and

introduce myself, telling them I

want to help the local food bank

build up their pantry,” she shares.

DouglasEllima

MUNDAY €

[ -

s e

Carrie weighs the donations to Feeding Tampa
Bay and recently came up with over 400 pounds
of food, which can feed hundreds of people. She
writes to all those who donated, gives them a
thank you card, and lets them know how many
meals that they donated together.

Her heart for others dates back to
her youth.

“My grandmother was really into vol-
unteering. We grew up that way with

a servant’s heart. We would drop bags
on doorsteps and people would fill

them with nonperishable food items.

Then we would walk or drive and pick

them up,” she shares.

Growing up in a rural county in

Alabama, Carrie was inspired by her

other was really

ing. We grew

e with a servant’s

heart. We would drop bags on

doorsteps and people would fill

them with nonperishable food

items. Then we would walk or

drive and pick them up.

grandmother, who had a “very soft
heart for anyone who was hungry.”
Carrie’s family owned a restaurant
and her family never liked to see

anyone hungry.

On Christmas every year, we would
open and work based on donations.
“We would prepare a full Christmas
dinner and serve everyone. Then we
would take and deliver plates of food
to senior citizens who couldn’t get
out or to a homeless camp of 20-30

people,” recalls Carrie.

They would deliver over 1000 plates
of food on Christmas Day and spread

Christmas cheer in the process.

Now Carrie is sending meals to those
in Tampa through Feeding Tampa Bay.
This nonprofit is “part of the national
Feeding America network” and pro-
vides food to nearly “1 million food
insecure families in the 10-county

area of West Central Florida.”
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SCM ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a
competitive price, exceptional customer service
and outstanding quality!

Free consultations

Our GAF lifetime roof system includes a 25 year
workmanship warranty.

Locally owned and operated with 30+ years of
combined experience.

Veterans, Active Duty Military, First Responders
andTeachers Discounts.

"SCM Roofing was amazing and much faster than the
others | called.. " -Wesley Chapel Homeowner

"Professional. Quick & Easy. Would definitely use again." 855_SCM'ROOF
-Tampa Homeowner scmroofingfl.com

"Very Professional. Knowledgeable guys and zero trash , , Licensed Florida Contractor #CCC1331132 .

was left behind!." -Tampa Homeowner
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ENSURING YOUR LISTING IS SAFE AND SOUND:
COMPREHENSIVE INSPECTIONS YOU CAN TRUST

50 - April 2023

»» sponsor spotlight

Written by Elizabeth McCabe

Don’t leave home inspections to chance.
With Solid Rock Inspections Group LLC, resi-
dential and commercial properties are inspected
from top to bottom, ensuring that they are safe
and sound. Owned by Chris Defayette, this local
company prides itself in home inspections, com-
mercial property inspections, air quality inspec-
tions, and thermal imaging. They opened their

doors in 2015, eager to serve the community.

Chris is proud to be a Florida Licensed Building
Inspector, a Certified Professional Inspector with
the International Association of Certified Home

Inspectors and a Registered Professional Inspector

with the Florida Association of Building Inspectors.

Chris is also a Florida Licensed Mold Assessor and
Mold Remediator.

About the Inspections
“We do a typical home inspection, which includes
everything from the roof to the footings,” explains
Chris. From the mechanical and electrical sys-

tems to the entire building envelope, everything is

inspected — down to the macro level.

Solid Rock Inspections Group is a 1 stop shop.
Chris says, “If it ends in inspection, we do it.”
Their goal is to make the home buying process less
stressful for all parties involved. They also aim to
eliminate multiple trades or inspection companies

having to schedule and be on site at different times.
Commercial Inspections

For commercial property inspections, Chris does a

building condition assessment or survey. Following
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specific standards, he caters to his
clients and can be as elaborate or as
basic as desired. For instance, on a
multi-story high rise, he might bring

23 1/2 HOURS & DAY - 7 DAYS & WEEK
FLORIDA ELECTRIC
PARTNERSHIP

“MEETING & EXCEEDING ALL OF YOUR ELECTRICAL HF‘W

a vertical transportation expert, a
building engineer, and a structural

engineer to the inspection.

“I gather all that information into the
report and take a look at the building
envelope, which includes the roof
and exterior of the buildings. All the
people provide their input and send it
to the clients,” he says. Commercial
building inspections are more
elaborate with more subconsultants

contributing to the report.

Solid Rock Inspections Group also
offers air quality inspections. Chris
comments, “We look at areas that
might have mold.” He also examines
the probability of mold, dust, or
anything else that might affect the

overall air quality. If mold is found,

samples are taken and sent to the lap.
Once the mold is confirmed, the type

Let US

If it ends in

of mold is identified and a discussion

ensues with the clients about remedi- . h I Y o U
ation of the mold. Here are a few rave reviews: elip
L]
“Highly recommend Solid Rock for “I've used Solid Rock twice and have we d D It‘I as your preferred
In the past 5 years, thermal imaging any home inspection needs! The been very happy with their work both real estate
through cameras and devices has inspector showed up early and did times. The 2nd time | had an inspec- transaction coordinator.
become popular. This allows them to a very thorough job. He was the st tion done on a brand new construc-
see behind the sheetrock to identify inspector to find an issue with our tion. The builder commented ‘wow The average contract process takes 12-20 hours.
| breaker box, which Id h they did t job’ and | S —
places that may be wet, have tem- poo re.a e'r ox, which could have ey did a great job’ and | agree If you close 2-4 contracts per month,
been a fire risk. We are so thankful! Tyler Brannon

perature loss, or temperature gain. o S Bl BN N i B

Electrical panel boxes and electrical Their office staff is very responsive INSPECTIONS GROUF

components that have any wiring and made scheduling and communi-

issues can be identified through heat. cation easy.” - JerryCrystal Nichols . . W W HORQCK] m If YyOu could get jUSt Y4 of that time back,

that’s at least 1-3 business days
each month

that's 24-80 hours per month spent
on contracts alone.

“Thermal imaging is a good tool for

list2closemgt.com
mandy@list2closemgt.com

Group exceeds customers’ expectations.  you with all your inspection needs!

any home inspector to have so they e esldantial & Commarcial - A
can better identify issues that may W Insurance That time .COU|d be Sp'ent networklng:
exist behind the walls,” says Chris. If you’re looking for a home inspec- generating new business, or even
tor for residential and commercial v WDO taki ng time off work!
properties that doesn’t cut corners,
With a perfect 5 stars on Google from consult Solid Rock Inspections Group v Sewer Camerd ( 7 2 7) 2 6 2 _ 4 O O 4
172 clients, Solid Rock Inspections LLC. They would be delighted to help Vs Pool
v

Mold & Lead Paint
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CHECK OUT WHAT'S INSIDE:

SPONSOR SPOTLIGHT:
SECOND ANNUAL TBR
REALTORS® AND THEIR PETS: Max, Ci
TRAVEL TALE:
TEAM FEATURE: Cash Ealey, Lead

AUGUST 2022

print me more! €4

Were you, your
broker, or the
team featured
in an issue of
Real Producers?
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Want a copy of your
article or full magazines
that you were featured in?

REPRINTS!

What the heck is a reprint? A reprint is a four or eight-
page, magazine-quality grade paper with your full article
and photos and you on the COVER of the publication.

WHY DO | NEED THOSE?
These reprints are a professional marketing tool that

can help brand you, your team and/or your business.

* Use on listing appointments

* Send out to friends and family

* Send to clients with your holiday greetings

* Brokers, use as recruiting tools for capturing new talent.

* Use when farming your favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We send
you a proof, you approve, and then they are sent to you
via FedEx.

WHO CAN BUY THESE?
The REALTOR® that was featured, the Broker, our

Partner, or family. Anyone that wants to promote you.

HOW DO | ORDER?
Email don@tampabayrealproducers.com
or give us a call, 813-433-1776.

¢ CARDINAL

FINANCIAL COMPANY LIMITED PARTNERSHIP, NMLS 66247

when you choose us, you’re choosing:

1.. Hyper secure
We’re great at
locking loans. Also,
your private info in
Octane, our

2..Super detailed '3. Mortgage lending

Traditional mortgage Some lenders do it fast.

comes with a lot of
“huh?” moments.
We explain every

Others, flashy. At
Cardinal Financial, we
just focus on doing it

custom-built home
loan platform.

fee, step, and
acronym clearly.

right. Every single time.

JC Sommer, Producing Branch Manager Retail

Call or Text: 727.244.1278 « Email: jc.sommer@cardinalfinancial.com

We’re the type of lender that talks to you like a human. That empowers you with
access, insight, and knowledge for a lifetime of home loan confidence.

’—\
SN

HOME INSPECTIONS

"We continually strive to maintain a reputation of 5 star service
by offering thorough, ethical and accurate home inspections."

PAVERSEALTAMPA.COM

- Residential Inspection
- Manufactured Home

- Pre-Listing Inspection
* Four Point Report

- Wind Mitigation

- Pool and Spa Inspection
* Pre Drywall

- Final Walkthrough

* 11 Month Warranty

- Water Quality Testing

- Infrared Certified

- Mold Testing

www.MomentumHomelnspections.com

863-600-6949
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FROM THE DESK

OF THE PRESIDENT

Realtor Advocacy
Leads to New
Home-Buying

Opportuniti
Floridians

es for

Help make the Realtor® voice count!

By Mike McGraw, President of Florida REALTORS®

The entire world knows that Florida is
one of the best possible places to call
home. Why? Our beautiful beaches,
sunny weather, business-friendly
focus and lack of an income tax make
Florida an amazing place to live.

Over the past few years, thousands

of people relocated to the Sunshine
State. Unfortunately, the state’s supply
of housing is not increasing as quickly
as we need it to, not only to welcome
the influx of new residents but also for
an already growing population. Due

to this and other economic factors,
we’ve seen a dramatic surge in prices,
increasing the affordability problem
for many who want to buy their first

home in Florida.

Since 2016, the median price of a
home in Florida has increased more
than 58%. By December 2022, it was
$373,990, up 21% from one year

earlier. Yet household income isn’t
rising at nearly the same pace. The
challenge of affording a home is

even greater for many workers and
educators, whose salaries often fall
well below the amount needed to buy

a home.

To help address this issue, your
industry worked with the Florida
Legislature to create the Florida
Hometown Heroes Housing Program,
anew program that provides
down-payment and closing cost assis-
tance to first-time, income and occu-
pation-qualified homebuyers so they
can purchase a primary residence in
the community in which they work
and serve. The Hometown Heroes
Loan Program also offers a lower first
mortgage rate and additional special
benefits to those who have served and

continue to serve their country.

As a part of the program, borrow-
ers can receive up to 5% of the first
mortgage loan amount (maximum

of $25,000) in down-payment and
closing cost assistance. This assis-
tance is available in the form of a 0%,
non-amortizing, 30-year deferred
second mortgage. This second mort-
gage becomes due and payable, in
full, upon sale of the property, refi-
nancing of the first mortgage, trans-
fer of deed or if the homeowner no
longer occupies the property as his/
her primary residence. The Florida
Hometown Heroes loan is not forgiv-
able. Eligible frontline workers also
have access to lower than market
rates on an FHA, VA, RD, Fannie
Mae or Freddie Mac first mortgage,
reduced upfront fees, and no origina-

tion points or discount points.

Do you know a buyer who might qual-
ify? Go to https://www.floridahousing.
org/programs/homebuyer-over-
view-page/hometown-heroes for

specific information on how to apply.

To date more than $60 million has
been allocated for down-payment
assistance to thousands of families.
Our industry is truly appreciative of
the Florida Legislature’s willingness
to understand the need for this pro-
gram. But there is so much more work
to do. As the 2023 legislative session
begins, real estate leaders continue
to advocate for new solutions that
enable Florida’s vital workforce to

become homeowners.

Florida Senate President Kathleen
Passidomo has worked with her
colleagues to introduce and advance
Senate Bill 102, known as the “Live

Local Act.” The Live Local Act is

an innovative statewide strategy on
housing that will allocate hundreds
of millions of dollars to the creation
and sustainment of affordable hous-
ing units. Included in this legislation
is a proposed $100 million expansion
of the Hometown Heroes Housing
Program and the elimination of the
occupation requirement for pro-
gram eligibility. This means that if it
passes, any Floridian employed full-
time by a Florida-based employer
whose income is at or below 150%
AMI could receive up to $35,000 in
downpayment assistance on their
first home purchase. This landmark
legislation is historic, and your
industry is truly grateful for
the state’s willingness to
invest in solutions that keep
Florida shining!

To help advocate for this new housing
legislation and other bills important to
the industry, Florida Realtors invites
all Top Producers to Tallahassee on
March 29 and 30 for Great American
Realtor Days. Realtors will gather at
the Capitol to thank Florida law-
makers for their hard work and to
advocate for continued solutions. If
you would like to attend, please visit
floridarealtors.org or contact your

local board. Realtor advocacy matters

and we hope to see you there.

Mike McGraw is the 2023
President of Florida
Realtors® and a broker-as-
sociate with RE/MAX
Central Realty of Apopka.

SINCE 2016, N2 HAS DONATED

1

P

(¢

TO HELP END MODERN-DAY SLAVERY.

N2 DONATES ENOUGH

That's why The N2 Company —

the organization behind this publication
and hundreds like it — is financially
committed to end human trafficking.

SNy @ RP = %

MONEY TO FREE TWO
SLAVES FROM CAPTIVITY.

Thanks to the businesses within these pages, our local publishers, and readers like YOU, we're able to break the chains of this horrible reality.

Visit n2gives.com to learn
more about our fight.
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Allie Serrano
Portraits

Like ournTampa Bay Real
ProducersjFacebook Page.

, Professional Portrait
S o Photography
Studio

Follow/usjon/instagram.

/R T
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gﬁgam.ms @ comfortab

Your nationwide
mobile notary service

With over 40,000 TRAINED AND
VETTED notaries and attorneys
across the USA we have been able
to take the stress out of the once
feared "'mobile closing!”. Our online
portal makes scheduling a mobile
notary seamless and efficient. Our
goal is to make your life easier.

taamPeomioriableclosings com

Branding - Boudoir - Heritage
Portraits of Magazine 6\13.111:}’

Allie Serrano errano
Your Favorite PORTRAITS Call/Text
Portrait Artist AllieSerranoPortraits.com (813) 501-7250
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TAMPA BAY'S MOST TRUSTED TITLE COMPANY
To KNOW us, is to TRUST us!

WORLD GET YOUR FREE AGENT
TISM NET SHEET CALCULATOR:

-Easy estimates 24/7.
AWARENESS -Side-by-side scenarios.
APRIL DAY

-Save, edit and share.

- Individualized branding.

Autism spectrum disorder now affects 1in 68 children.
Boys are nearly 5 times more likely than girls to

be diagnosed with ASD.

\ W aN

Contact us today: 813.556.7501
10129 Gallant Lane | Tampa, Florida 33626

closing@assuritytitle.com | www.assuritytitle.com Assuanv TITLE

Home insurance that’s
built for your client

Put Those Safety Concerns To Rest And
Schedule An Inspection Now

—i Genera bme Inspect:onl BuyH me tl
-Point lnspgqt:on md Mitigation.

V] !J

Danny Knoblock Jake Trimble
727-877-8099 727-478-2021
Gulf Shores Home Inspections, Lic. #H19920 - s .
www.gulfhomeinspections.com Brlﬂmwaﬂ The Dittman Agency
gulfhomeinspections@gmail.com INSURANCE
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\ Text us for fast tumaround home quotes.

TAMPA BAY

REAL PRODUCERS.

INFORMING AND INSPIRING REAL ESTATE AGENTS

Broker Office

SUBSCRIPTIONS

When Real Producers magazines are within reach, clients not
only recognize your appreciation for high-quality content but your
association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

scores by G5O e
ocores by §OQF,50 bery,
scores Dy §442-50 22,
20 cories B> G180 5

For all questions, please reach out to Don Hill at
don@tampabayrealproducers.com




REMIND YOUR CLIENTS THERE ARE MANY :
CUuUroio

Let us do the work for you.

Credit scores can play a big role in your mortgage rate.

There are many types of loans, each offering different
terms for qualified buyers.

Another factor to consider is the term of your loan.

Just like with loan types, you have options. le FlRST, POWERED TURN KEY
If you're a current homeowner looking to sell and make a PAY LATER BY TECH CONCIERGE

move, you can use the home equity you've built over time

From repairs and refreshes A modern home improvement  Your dedicated Curbio team
toward the down payment on your next home. to whole-home renovations, experience that gets you from takes care of every detail from
Have the seller or builder temporarily buy down your homeowners pay nothing proposal to listing 60% faster,  proposal to punch-list, saving
interest rate for up to three years. until their home sells. and with peace-of-mind. you hours and hassles.

Call us...We are here for you! LIamanos... iEstamos aqui para ti!

(813) 251-2700 Learn more with our free on-demand

%'& 326 S. Hyde Park Ave., Tampa, FL 33606 I:%%S'l: h | overview webinar!

BayToBayLending.com Ul ' : :

Y 'tam ) e N Pl QOAA-Q4A-2620

BA YTO BA info@BayToBayLending.com o pa _ curbio.com | 844-944-2626
—LENDING— NMLS ID #4102 =Ml w i ~n N e R Jll FINALIST




@Sublime_Staging

Sublimestaging.com
Call Or Text 813-546-2503
for a quick quote




