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PARTNERS IN SUCCESS!

Here at Milestone Title Services, our goal is to be the leading land title and real
estate settlement service provider in the Tampa Bay area and throughout the sta
of Florida. We aim to deliver unparalleled service and customer satisfaction by

providing our agents and clientele with valuable, innovative solutions and adher-

ing to a customer-centric approach.

Contact us today; we’ll show you what we can do to be of value to you and your

clients

Closing Locations throughout the State of Florida
HQ - 14310 North Dale Mabry Hwy., Suite 200, Tampa FL 33618
813.513.9848 | www.milestonetitlesvcs.com
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HOMETEAM INSPECTION SERVICE.

IT'S THE QUICKEST WAY
TO GAIN A CLIENT FOR LIFE.

What if you looked at the home inspection phase as an opportunity rather than a hurdle? What if you
had a team of expert inspectors who understood what'’s at stake? And what if the report they provided
contained information that was not only accurate and thorough, but was written in a way that added
value to your client relationship? This isn’t a what-if scenario. It's simply a question of when you decide
to make HomeTeam part of your team.

«Performed over 41K inspections in over 26 years!
= ST «24 - 48 hours scheduling of inspections.

: «A TEAM of inspectors on each inspection, taking
= ST N b about an hour to inspect an average-sized home.

: = «One Call Does It All® - A team approach to take care
e e of all your home inspection and testing needs.

: “ S «24—hourreport delivery

HomeTeam of Tampa Bay

: (813) 632-0550

;-f:‘ hometeam.com/tampa-bay
tampabay@hometeam.com
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20 Ways to Revitalize Your TABLE OF
=== Outdoor Space for Spring: CONTEN

1. Clean, wash or paint your patio furniture
g 2. Declutter the porch
"E.’FJE'EE%'-.:E;E" Sﬁa"si"éﬂi"%s:‘ilf g:‘{&sg.'éﬁgﬂ 3. Powerwash the porch
FLELO4850 FLFLO%1ES FLFLOEEOZ 4. Clean the grill O 8 1 O 1 5
{B13) 361-6360  (727)214-8484  (T2N)45B-2821 g ohack outdoor lights and/or add new lighting . o
Shawn Miller  Peggy Bradshaw Ray Rau 6. Clean windows and doors leading to the outdoor living space Contribu- Preferred Publisher’s
Sr. Loan Qriginator ranch Manager 51, Loan Originatos Add plant dlor flo tors Partners Note
NMLS#305855 NMLS#FI20507 HMLS#1257 601 I plants andior Tiowers
FLALD444B FL#LO3900 FLALOZBEAT 2 to Tampa
(727) 214-6400 (727) 244-1374  (727)512-0497 8. Remove and prune dead plants, ﬂDWEfS, trees, and shrubs Bay el
9. Add fresh mulch to flower beds Producers
Daniel Magnano Bobbie Donaldson Cindy Walker 10. Mow the lawn

Sr. Loan Origenabar Branch Manager Sr. Loan Originalor
NMLS#437 396 e H "',-_'}f{gz‘?“‘“ 11. Add citronella candles

FLALO24445 1308
(813)992-5626  (813)843-3805 (727)460-3171 12, Add pillows and cushions to outdoor furniture
Kevin Walker JIE‘fl Starnes  Sean Moore 13, Clean, wash orpaint.the garage door
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g T Lo riginaior schomfOrigmator 14, Remove cobwebs in the garage and outdoor areas

H # 244413
m{.‘,‘ﬂﬁh.l Il?{ﬁ'ﬂgﬁgﬁ mﬁi}g‘;&ﬂfmu 15. De-clutter the garage
16. Clean the garage floor
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(727) 458-2005 (321) 615-8517 19. Set up a recycling station or spare pantry : | :
; = /i, Hartmann Scaglione Boyd
20. Helax and enjoy your new revitalized space! and
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Rutemiller
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Events | Targeted Community Farming Opportunities W

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain
solely those of the author(s). The paid advertisements contained within the Tampa Bay Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

ROE MODESZTO

SUCCESS PARTNER
407.489.1542
ROB@CELEBRATIONTITLEGROUP.COM

Hower over this with your phone's camera
to download my business card!
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MEET THE
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Real Estate Video Walkth rouqhs

24 minute profiessionellyedited vidés, including
interior, exterior spaces, ane drene acial coverage

Juare Footage Pricing: +  AdeEOns:
0007-30002-300$ ' AgentinVideo: 75$
30016000 f2-3508 , Twilight Exterior 100$
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

local businesses are proud to partner with you and make this magazine possible. Please support

these businesses and thank them for supporting the REALTOR® community!

ADVERTISING/PRINT/
SOCIAL MEDIA
Evolve & Co.

(727) 490-9835
evolveandco.com

CLOSING/LISTING
SERVICES

List 2 Close
Mandy Riedinger
(727) 262-4004
list2closemgt.com

ELECTRICIAN
Florida Electric
Partnership, LLC
(727) 483-2808

ESTATE LIQUIDATION

& DOWNSIZING

Caring Transitions

Laura Bruce

(813) 235-0685
caringtransitionstampa.com

ESTATE SALES

Blue Moon Estate Sales
www.bluemoonestatesales.
com/tampa-east

GENERAL CONTRACTOR
RJB Construction

(813) 735-7179
rjbconstructioninc.com

HOME INSPECTION
A Radiant

Property Inspection
(813) 839-8416
Radiantinspect.com

Class Act Inspections
(813) 512-6918
classactinspections.com

10 - September 2022

Florida Building
Inspection Group
(813) 415-1043
FLBIgroup.com

Home Team Inspections
Margo Ackerman

(813) 750-2566
HomeTeam.com/Tampa-Bay

LunsPro Inspections
(813) 563-4144
LunsProFlorida.com

Momentum Home
Inspections

Justin Strickland
(863) 600-6949
momentumhome
inspections.com

SEC Inspection Services
(727) 786-4663
secinspection.com

Solid Rock Home Inspection
Chris Defayette
(727) 386-8627
solidrockhi.com

HOME WARRANTY
First American

Home Warranty
Stephanie Shaughnessy
(813) 344-7525
firstamrealestate.com

Old Republic

Home Protection
Brian Brown

(800) 282-7131 x1399
www.OHRP.com

HVAC

Nationwide Home Solutions
(727) 455-9597
nationwidehome
solutions.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBayLending.com

Change Home Mortgage
Jeannine Smith

(727) 772-3459
jsmithmortgage.com

Guild Mortgage
(813) 767-1887
Applywithcarlos.com

Lincoln Lending Group
Frank Coto

(813) 319-5363
lincolnlend.com

Savvy Mortgage
Tracie Mayo

(727) 877-5684
savvymortgage.com

Van Dyk Mortgage
Bryan Lovell

(813) 727-1867
www.VanDykFlorida.com

MOVERS

Bull Moving
(813) 943-6043
BullMoving.com

Reliable Moving
and Storage

(727) 442-9815
reliablemovingand
storage.com

Two Men a Truck
Eugenia Parlow

(813) 988-7388
twomenandatruck.com

PAVER RESTORATION
& SEALING

Paver Seal Tampa
Daniel Bianco

(813) 480-9093
paversealtampa.com

PHOTOGRAPHY
B Lively Images
Barry Lively

(813) 477-3398
thevirtualvisit.com

Gerardo Luna Photography
Gerardo Luna

(813) 410-1712

gerardoluna
photographs.com

PHOTOGRAPHY/
PORTRAIT

Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

PHOTOGRAPHY/VIDEO
PRODUCTION

Simple Photo

(727) 758-2834
simplephoto.io

PROPERTY MANAGEMENT
Homeriver Group

(813) 810-0807
homeriver.com

ROOFING

Kaizen Construction Group
(813) 518-5248
kaizenconstructiongroup.com

Perimeter Roofing
(678) 948-7663
perimeterroofing.com

SCM Roofing
(855) 726-7663
scmroofingfl.com

Call Us Now to Set Up an Appointment! T27.791.7000
835 MAIN ST., SUITE B3, SAFETY HARBOR, FL 34¢

docsi@marlintite.com | www.marlintitle.cor

SECURITY SYSTEMS
& MONITORING
Veterans Security
(833) 838-7321
myveteransecurity.com

TITLE AGENCY
Celebration Title Group
Rob Modesto

(407) 489-1542
www.CelebrationTitle
Group.com

TITLE COMPANY
Insured Title Agency
(813) 855-3585
Insured-Title.com

Marlin Title
(727) 791-7000
marlintitle.com

Milestone Title
Services, LLC

(813) 513-9848
Milestonetitlesvcs.com

Red Door Title
(843) 324-2420
reddoortitlegroup.com

UTILITY CONCIERGE
Utility Helpers, LLC
(813) 291-3600
utilityhelpers.com

VIDEO PRODUCTION
Justified Films

Ryan Justice

(813) 843-3475
Justifiedfilms.net

VIDEO PRODUCTION/
DRONE SERVICES
Resurgent Fire Films
Ashley Lamb

(813) 294-2023
resurgentfirefilms.com

WINDOWS & SLIDING
GLASS DOORS

Beacon Windows

(727) 410-2193
www.beacon-windows.com

RESIDENTIAL & COMMERCIAL
TITLE INSURANCE / ESCROW / CLOSING AGENT

EXPERIENCE SMOOTH SAILING
WITH MARLIN TITLE

At Marlin Title, we put the client experience first, From
our commitmant to communication o our extensive
problem solving experience, our goal is 10 make sure
your contract to keys is as smooth as possible.

YWe are professionals with one purpose: PUT THE CLIENT FIRST!

INSPECTION BOOKED AND
REPORT IN-HAND WITHIN 48
HOURS GUARANTEED!

FBI-Group

Florida Building Inspection Group ~

gi- - ~ -

www.FLBIGroup.com
NEW OR OLD, BEFORE YOU BUY... CALL THE FBI

813-409-3249 | 727-822-8014
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4 WI:' KNOW THAT A ROOF IS MORE TH/IIV

»

THAT. WE KNOW THAT IT PROTECTS
WHAT YOUR CLIENT LOVES MORE.

PARTNER WITH SOMEONE BIG ENOUGH T0 SERVE YOU.
SMALL ENOUGH TO CARE.

RESIDENTIAL ROOFING | RESIDENTIAL ROOF REPAIR
FLAT ROOFING | COMMERCIAL ROOFING

We offer a
FREE quality Roof
Inspection with quick
turnaround to
help you close faster.

407.537.5640
PerimeterRoofing.com

/N
ERIMETER
ROOFING

PerimeterRoofing_GA
@ Facebook.com/PerimeterRoofingLLC




My buyer is not a US citizen can he get a mortgage?

We recently sat down with Frank Coto the president of Lincoln
Lending Group to ask this very question... here are Frank's
comments:

There are two different types of non- l._I5 citizen buyers...

The first is called a FOREIGN NATIONAL

The second is an ‘

These are very different dESlgnatmns

A FOREIGN NATIONAL is defined as anyone who is not a citizen of
United States and lives in another country. These types of borrowers
are quite easy to obtain financing.

These clients will qualify for what is called non-QM financing (non-
qualified mortgage). The down payments usually range between
20% and 30% with rates usually between 1.5% - 2% higher than a
conventional mortgage. These mortgages are usually for investment
purchases,

The programs that are available do not require any income or
employment verification and they are amortized over 30 years. They
do not need credit either. The most that we would require regarding
credit would be a letter of good standing from a bank in their
country of origin. The assets required to close will need to be
documented and the bank statements will need to be in English or
translated into English prior to closing. Generally, it's required that
the funds are moved into the United States at least 7 days before
closing. A U5 bank account is not required as you can wire directly to
the title company. These loans do not take any longer to close then a
conventional mortgage.

This product may not be readily available to most lenders and banks,
but it is an easy to navigate product therefore my recommendation
is that real estate agents should not shy away from working with
foreign clients, The foreign national client is a large buying pool that
is not strongly marketed to, therefore it's a great opportunity to
expand your book of business in this difficult market.

“What happens if the foreign buyer is already living in the
United States??”

That buyer would be considered an undocumented immigrant,
Technically they are living here illegally even though they are hard-
working members of our society, but can they qualify for a loan?

As crazy as it may sound the answer is yes. Someone who is living
here without any type of citizenship papers while wnrklng, or not,
can qualify FﬂrdrEdllung term mortgage. There is a product on the
market we call the N lo:

ALINCOLN

@I LENDING GROUP

813MORTGAGE.COM

ITIM stands for individual taxpayer identification number. This is the
number that you can obtain from the IRS to file income taxes
federally regardless of your citizenship status. Yes... The IRS is set up
to take payments from undocumented immigrants. 5o how do these
individuals get financing? First, find a lender that has the product
available for individuals without a Social Security number or citizenship
documents like a visa, green card, or work permit. The borrower will be
given a choice between income documentation styles. As mentioned above
some people use this ITIN number to file taxes with the IRS just like any
other U5 citizen. If they have employment and they are using this ITIN
number to file taxes, then the income verification and gualification
procedures will be nearly identical to a conventional loan. The rates on this
product will always be higher than a FNMA loan because this, like the
foreign national loan, is a non-0QM loan, Most of the time you will not get a
credit report using the ITIN number so the rate will be determined by the
down payment % as well as the type of income documentation. If they do
not file tax returns, they can provide bank statements and we can average
the deposits over 12 or 24 months. There is also a no income verification
version of this loan for example if they wanted to purchase an investment
property.

For the most part these loans will be underwritten just like any other bank
loan and the borrower will be able to obtain leng-term fixed rate financing.
If at some time in the future the borrower decides to become a permanent
resident or citizen, they can refinance into a conventional or FHA loan and
lower their rate and
payment.

These buyers are
plentiful in many
parts of the country
especially the State
of Florida, My advice
to any realtor
partners would be to
let all their clients
know that this type
of product exist
especially any that
you believe might
have relatives that
hawe immigrated to
the United States or
wish to do so but
have been hesitant
because of the high
cost of rent
compared to buying,.

As the rental prices across the country continue to increase it becomes clear
to most that buying is the right answer from a financial standpoint. To be
able to convert more buyers, agents should try to educate themselves as
best they can on the creative loan solutions that are available. These types
of products will help many families that may not have realized that they can
enjoy the dream of homeownership in America,

I do hope that you have found this article helpful and educational and that it
will lead you to greater success in your real estate career.

As always, if you have any questions about these products, you are welcome
to reach out to my office directly or you can always shoot me a quick text at
813-765-1239. Lincoln Lending “s Tampa office will be holding Lunch and
Learns at least twice every month usually on Thursdays at 1 pm. if you are
interested, Simply email our Vice President of Operations, Beverly Durkin,
or email her directly bevi@lincolnlend, com

Happy Selling!

TEXT: 813-765-1239 | 813mortgage.com | bev@lincolnlend.com

“Today is your opportunity to build the tomorrow you want.” — Ken Poirot

Hello, Top Producers!

As we head into fall, I want to encourage all of you
to keep pursuing your 2022 goals. Although the
market is starting to slow down, this is the time to
keep going and not look back. Tomorrow is a result
of the choices you make today. Believe in yourself,
and don’t be afraid to go the extra mile as we are in
the second half of 2022.

This month, we have a jam-packed issue full of
content for you to enjoy. Learn about the Top

Producers in the Tampa Bay area and their stories.

Get a renewed appreciation for those who are ris-

ing to the top in real estate.

I look forward to meeting more REALTORS® this
fall and wish you all continued success in breaking
sales barriers, increasing your client base and bol-

stering your connections in Tampa Bay.

Until next month!

TITLE AGENCY

lt INSURED

We Appreciate You

e the. title company that scores on'every drive.

We want to thank our current clients forover 16 years of success inthe Tampa
Bay area. Toall our future clients we look forward te working with each of you.

www.insured-title.com

813-855-3585

WESTCHASE:

13029 W. LINEBAUGH AVE.
SUITE 102

TAMPA, FL 33626

PH: 813.855.3585

SUITE 324

SOUTH TAMPA/DOWNTOWN: -
1205 N FRANKLIN ST :

Insured Title Agency LLC |
Title Company Tampa

Dérpctony Laes

TAMPA, FL 33602
PH: 813.820.1900

OPERATED
\V/
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HomeRiver Group® is an integrated national platform offering world class

" PEOPLE -
Gerardo Luna k LOVE US property management services to owners and tenants in the rental market.

e on -~ )
photographs§ S=tnem ye|p!;¢ ""%g Our Agent Referral Program is designed to give the same
s AREERE level of care and attention that you would give to your

REAL ESTATE - — cIienFs while enhancing your value for providing a
PH OTOG RAPHY solution for their property management needs.
SOLUTIONS

*Videography
360 tours
Drone 107 Pilots
Floorplans
*Portraits

IHOMERIVER"®

G R O U P
PROPERTY MANAGEMENT

$750 referral to agents who refer
property management doors.*

*Licensed agents only

Hey, Top Producer!
Close your clients dream house and
FREE WDO Avoid the Deal Killers! R V z 7
MENTION GODE Choose our GOOD LOOKERS! ebecca Va que

LABORAU

813-810-0807
homeriver.com
M @ @HRGTampa

12906 Tampa Oaks Blvd
Suite 100, Temple Terrace FL 33637

- all inspections including WDO
« fast scheduling 2-3 days

- same day digital report

« licensed general contractors

. luxury property experts

Inspection

SECINSPECTION.COM S
ervices

7-HOME

“Where All of Our Inspeclors are GOOJ LOOkers'
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Written by
Elizabeth McCabe

Photo Credit:
Allie Serrano of Allie
Serrano Portraits, LLC
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Managing Partner

of the Sandy

Hartmann Group

Such
was the case for Andrea Hartmann entering real
estate. It seemed like the right choice for work-

life balance and prioritizing family.

Andrea explains, “During my corporate career,
my husband and I had our first son, and by the
time he was about 2 years old, we both realized
we were spending more time at the office than
with our son. We lived in San Francisco at the
time, and we knew we wanted another child,

so we started talking about what a career in
real estate would look like in terms of work/life
balance.” Her mother-in-law, Sandy Hartmann,
was looking for a business partner with a back-
ground in finance, and it all just made sense.
Andrea and her husband moved back to Florida,

where they’re from, and the rest is history.

“Initially, we decided we’d try it for a year,”

jokes Andrea. “That was eight years ago!”

Sandy was raised in Seminole, FL, and has been a
REALTOR® for over 40 years. A former mermaid
at Weeki Wachee Springs, Sandy joined the Air
Force and became an air traffic controller in

Alaska before entering real estate.

P» cover story
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Andrea has been a licensed
REALTOR® in the Sunshine State for
eight years. Together, they’ve done
remarkably well. Sandy comments,
“Andrea’s professional background
and education not only make her a
great REALTOR® but a great business
leader. Whether she’s working with

a client or managing the company
finances, her expertise and poise are

like nothing you’ve ever seen.”

“Last year, our team closed just over
$58 million in sales volume,” explains
Andrea. “We expect 2022 to be an even
bigger year and have already closed

about $36 million in sales volume.”

Sandy shares, “Our team’s
motto is ‘the power of
knowledge, the gift of ~
caring,’ and we take

that very seriously in

that we’re constantly
educating ourselves on

the ever-changing laws and
practices in our industry so we
can be the best. However, our team
also goes the extra mile to take care
of the needs of our clients regardless
of whether they are buying or selling
their first home or their 20th home.”

Life Before Real Estate

“I grew up in Gulfport, FL, until I was
about 10 years old, then my family
moved over to the Seminole area. I
graduated from Seminole High School,
just like Sandy Hartmann did in the
“70s and then went on to FSU to obtain
my business degrees,” says Andrea.
She earned college degrees in finance

and international business operations.

Andrea, who had five siblings, found
that money was always tight in her
household. Her father, a veteran of the
Air Force, worked for the Bay Pines
VA. However, no matter how tired he
was after work, her father always put

in the time with his children.

20 - September 2022
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“He always tried to find ways to save
money. As a child, I don’t remember
him ever having a car that had air
conditioning, and he wouldn’t even
splurge on a 35-cent soda at work.

I think he packed his lunch for 30
years. From an early age, he always
taught me the value of a strong
work ethic, the importance of saving
money, and never to let people judge
you based on what you do or don’t

have,” shares Andrea.

Her father’s strong work ethic left an
impression upon her. Often, Andrea
had to work two jobs while taking

18 credits hours a semester. “I was
tired of being broke, so I wanted to
graduate early and move forward
with a good career. It was really hard

at times but so important to me. I

remember when I had to sell my old

beat-up car just to afford the deposit
for my dorm room in my freshman

year,” she says.

Her perseverance paid off. She

was lucky enough to have her now
husband, plus a tightly knit group of
friends, who could help her get to and
from two jobs, even when her shifts
ended at 3 a.m. “I was so tired some-
times, but I always reminded myself
that finishing school with a finance
degree would help me have a better

life,” says Andrea.
From Law to a Corporate Career
Prior to real estate, Andrea enjoyed a

corporate retail career that spanned

about a decade. Interestingly, her

OUR TEAM'S MOTTO

IS '"THE POWER OF
KNOWLEDGE, THE
FT OF CARING.

initial training in real estate was at
one of the largest real estate firms in
Washington, D.C. She comments, “I
was their youngest licensed settle-
ment agent at the age of 22.1did
closings for high profile government

officials and diplomats.”

Little did she know that this was
invaluable preparation for where

she is today. Now Andrea runs a real
estate team with Sandy and cultivated
another very tightly knit team of peo-

ple they can rely on in their business.

“As I'look back, even in my corporate
career, | always thrived with a team of
great people to work with. Having that
background has taught me the impor-
tance of not only providing the best
service to our clients but also making
sure we have the right people working
with us in our inner circle, whether it’s
our agent team, our admin team or the
dedicated vendors we trust to refer to

our clients,” says Andrea.

Excelling in Marketing and Finance

What makes the Sandy Hartmann
Group stand apart is their digital mar-
keting efforts. This was instilled in
Andrea while she was working in San
Francisco at The Gap in the e-com-
merce division, where she learned so
much about the importance of digital
marketing. Now the clients who list
homes with them literally get so much
more exposure and reach so many
more buyers with the marketing strat-

egies they’ve created for them.

Another area of expertise of Andrea’s
is her background in finance. She
comments, “So many folks don’t have
a good understanding of what it takes
to buy a home or what the market

is doing. I make it a point to analyze
the market weekly. We send out a
newsletter to our clients every week
educating them on the basics of real
estate, lending, saving money and,

of course, what’s happening in our

Tampa Bay Real Producers - 21



local market. Knowledge is definitely
important when it comes to investing

in real estate or any asset really.”

Andrea encourages other agents,
“Make sure you know how to manage
your money regardless of what point
you're at in your career. You can’t
take care of yourself, your business or
your clients if you don’t understand

the finance part of things.”
Family Focused

When Andrea isn’t working, she
savors time with her family. She and
her husband, Michael Hartmann, have
been married for over 16 years. They
met when they were teenagers, got
married in a small wedding in Costa
Rica at 24 years old and now have
two boys, ages 7 and 10. They also
have two sheepadoodle pups, who are
dog-gone adorable.

Expect to find Andrea and her family
running around in their neighbor-
hood, spending evenings on Indian
Shores Beach watching the sunset
while their boys swim in the ocean.
Andrea comments, “Our goal is to
build great memories for our kids and
enjoy them as much as possible when

we’re not working.”

Outside interests include traveling
with her husband and kids. Andrea
shares, “I'm constantly looking for
new places we can explore, and I
block off time every summer to take

them somewhere new.”

A self-described workaholic, Andrea
has to remind herself to focus on a
realistic work/life balance. Since
she never got to travel as a child, she
prioritizes traveling with her kids. “I
love to say yes to new experiences

and adventures.”
In her free time, Andrea loves photog-

raphy. She says, “It goes hand in hand

with traveling, and we have so many
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beautiful photos and memories of our

adventures together.”

When Andrea’s not working or
spending time with her family, she
gives back to her community by

volunteering her time to two local

nonprofits. She’s currently the president
of the Greater Largo Library Foundation
(where the photos in this article were
taken) and a member of the St. Pete
Glitter Queens, an organization that
raises money for underfunded children’s

groups in Pinellas County.

el

HOWEVER, OUR TEAM ALSO GOES THE EXTRA MILE

TO TAKE CARE OF THE NEEDS OF OUR CLIENTS

REGARDLESS OF WHETHER THEY ARE BUYING OR

SELLING THEIR FIRST HOME OR THEIR 20TH HOME.

“Through my work with the
Largo Library and the St. Pete
Glitter Queens, I can give back
to the smallest members of our
community that need a voice

and our support.”

One fun fact about Andrea

is that she is known as the
neighborhood snake catcher,
which stems from her youth.
She explains, “A fun fact about
me is that my father and I used
to work in the reptile trade.
My mom was a school teacher,
so we needed extra cash in the
summer. My dad and I used to
literally breed snakes (most
reptiles hatch in the summer
months) and sell them to other
reptile enthusiasts throughout
my childhood for extra cash. I
guess it was the beginning of my

sales and negotiating career.”

Now, as the unofficial neighbor-
hood snake catcher, she says,
“My boys love it and think they

5

have the toughest mom in town.’

Andrea is living proof that with
enough drive and determina-
tion, anything is possible. She
is an inspiration to others with

her work ethic, making people’s

dreams come true here in the

Sunshine State!
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PATH TO POSSIBILITIES

Each new buyer or seller who enters the
market opens the door to new chapters
for all involved.

Rock Scaglione and Jennifer Rutemiller
represent that same dynamic through the
work they do. In turn, they have created
a team that ranks among the top 1% of
teams in the region.

As partners in life and business with KW
South Tampa, Rock and Jennifer enjoy
being with their clients ... guiding them

along the path to possibilities in their lives.

As Rock and Jennie reflect on their five
years of partnership, a quote by Steve
Jobs comes to mind for them.

“You can’t connect the dots looking for-
ward; you can only connect them looking
backward. So you have to trust that the
dots will somehow connect in your future.”

In five years as partners, their business has experienced staircase
growth from $7 million in sales volume in 2017 (their first year as part-
ners) to just over $32 million in sales volume in 2021. Last year, they
celebrated surpassing the $100 million milestone and 300-plus families

served, with no signs of a slow-down.

Rock and Jennifer share three building blocks of their business that

have contributed to sustained growth.

Beginning with Buyers
As a new agent or team in real estate, there are many different ways
to meet prospective clients ... and each agent should evaluate their

strengths and personality traits to determine what works best for them.

“Once you decide which method, it’s important to maintain your focus
and refine your skill set at converting leads to qualified prospects. You
have to stick with it for a long enough period of time and put your best
foot forward before evaluating the results and deciding if it’s worth con-
tinuing versus trying something else,” Rock says. “I think this is where a
lot of newer agents get trapped with only trying something a few times,

giving up too quickly and then trying something else.”

YOU CAN'T
CONNECT
THE DOTS
LOOKING
FORWARD:;
YOU CAN
ONLY
CONNECT
THEM
LOOKING
BACKWARD.
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Rock and Jennie began with a focus

on buyers, and they were able to hit
the ground running ... the fastest as
Premier Agents — a concierge buyer
lead program through Zillow. When
Rock was working in New York City,
running sales for a start-up, they hired
an outsourced call center to schedule
qualified appointments. This allowed
him to spend more time speaking with
key decision makers and moving them
toward a purchase decision rather than
spinning his wheels trying to find quali-
fied prospects to speak with.

“We were leveraging Zillow’s estab-

lished reputation as a leading consumer

search tool to meet buyers with a need
who didn’t already have a relationship
with a REALTOR®,” he says.

The investment paid off, keeping
Rock and Jennie busy showing
homes around town and delivering a
10X ROI within the first year.

Increasing Their Average Size Sale
In 2018, Rock and Jennie moved to
South Tampa and decided to re-al-
locate their marketing budget to
their surrounding neighborhoods.
This resulted in fewer buyer leads,

so they increased their budget. They

weren’t sure if they would achieve

the same ROI in the new market, but upon
evaluating the campaign’s results a year
later, they had an “ah ha” moment. The
analysis found that they did slightly fewer
transactions, but there was a considerable
increase in their annual sales volume due
to an increase in their average size sale.
Rock and Jennie recount thinking, “If we
steadily increase our average size sale,

we can provide a more concierge level of
service and increase profitability without
having to rush the process of building the
right team.”

As evidence, in the past five years,

the pair’s average size transaction has
grown from $250,000 to $700,000 (an
increase of 180%).

Jennie always says, “What you focus on
expands,” and so it was with this mantra
that the pair decided to be clear about

where to focus their attention.

Quality Over Quantity

‘When Scaglione Rutemiller Group passed
the three-year threshold in business,

the fruits of their labor were paying off

well enough that they had more business

opportunities than they had time in the day

to support. So the decision to migrate up

market and focus on service was timely.

“We feel extremely privileged to work in a

field where the clients we meet and work

with are a lot like us: Couples with jobs

and who have families a lot like ours. This

creates a natural opportunity to get to

know our clients in a more relaxed social

setting,” Rock says. “We prefer to take our

clients out to a nice dinner with the family

who referred us and celebrate together
rather than a gift basket filled with

knickknacks that will soon be forgotten.

The client we helped buy a home in Beach

Park is now my dentist. The orthopedic

surgeon we’ve handled four transactions
for is about to do my father’s second knee

replacement. We try hard to support the

community that supports us. Paid lead

generation and direct mail can be helpful
ways to meet new customers, especially in
the early years of the real estate business.
Once established, focus on nesting within

the community you're a part of and have

helped to build. Focus on the quality
of your relationships more than the

number of your relationships.”

Background and Personal Life

and Team

Rock has a rich family history in
Tampa that spans five generations. The
Scaglione family, like many of Tampa’s
Sicilian descendants, can trace their
roots back to cities like Santo Stefano

and Alexandria Della Rocca.

The four generations before Rock were
all local restaurant owners, and the
family operated several establishments
through the years. When Scaglione’s
University Restaurant closed in the
mid-"90s, Rock was encouraged to

explore other professions.

He graduated from Florida State
University as a business communica-
tions major in 1999 and spent the early
part of his career as a financial adviser
in Tampa. He spent five years in New
York City before returning to Tampa

in late 2016 when he immediately
secured his real estate license and

forged a partnership with Jennifer.

Jennifer also grew up in Tampa and
attended Gaither High School and FSU
before returning to Tampa to begin
work as a loan processor with Chase in
the late ‘90s. She’s held her real estate
license for 12 years and was the exclu-
sive listing agent of luxury townhomes
for a leading South Tampa developer
in the years leading up to forming
Scaglione Rutemiller Group with Rock.

Rock; Jennie; their 3-year-old son,
Nico; and Maltese-Shih Tzu, Charlie,
live in Parkland Estates and spend
most of their time working, playing
and dining in the popular pockets of
South Tampa. As much as possible,
they love to catch the sunset or get
out on the jetskis at their weekend

retreat on Lake Magdalene.

Scaglione Rutemiller Group is sup-
ported by Morgan Brahms (licensed
transaction manager), who joined them
this year from a high-production real
estate group in Beverly Hills. Rock’s sis-
ter, Leah Kline, is also a licensed team
member of Scaglione Rutemiller Group,
as well as a full-time teacher at Blake
High School in Tampa.
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The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent
on contracts alone.
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each month
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generating new business, or even
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e Secure Storage Facility « Commercial & Residential
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"I work with a lot of
different moving companies
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experience working with
these guys a few | have

Our White Glove service
includes complete
packing and unpacking,
moving supplies, and
transportation of
belongings to your
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known and worked with for
10+ years they are
experienced and
professional.” -Tana T.

(727) 442-9815
ReliableMovingAndStorage.com

1009 Eldridge St, Clearwater, FL 33755
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“I manage a team of 45 agents,” says
REALTOR® and Broker Associate
Samantha Boyd with Robert Slack
LLC. The brokerage where she works
is looking to grow, and Samantha
couldn’t be happier being a part of
the Robert Slack story. Her team’s
territory spans all of Pinellas,
Hillsborough, and reaches as far east

as Winter Haven.

“I got the position in September
2020, and it’s been extraordinary,”
she raves. “I’ve seen a lot of growth
since I've been here. In 2020, my
team closed $150 million. In 2021,

we closed over $185 million. This
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year we are on pace for $200 million. It’s

been incredible.”

At only 28, Samantha excels in leading
others. She comments, “I'm pretty young
compared to my peers, but it’s been a fun
dynamic with my agents to adapt to. It’s
my first management position, which has

been a challenge in its own right.”

Samantha just got her broker’s license
in October 2021 and is thrilled to launch
into this next step of her career. Newer
to the Tampa Bay area from Maryland,
Samantha jokingly admits that she
initially thought that Robert Slack was

a scam when she found it online in the

summer of 2019. When she read that
they would give her 30 leads a month,

she thought it was too good to be true.

“It’s any REALTOR®’s dream when
they move to a new area, and they
don’t know anybody. I decided to try
it for two to three months, and the
worst-case scenario was that I'd move
on to another broker if it didn’t pan
out. It ended up that they gave me
everything that they said and then
even more than I could have imag-

ined,” says Samantha.

Samantha came on board with Robert
Slack and did over $10 million in sales
with 36 deals closed in her first year.
She says, “It was all from Robert Slack
leads. I didn’t know anybody.” She
adds, “Robert Slack LLC is the No. 1
mega team in the United States and
the No. 1 team in the state of Florida,

and they deliver on their promises.”

When she was offered the position

of team leader, she said yes. She

says, “Once I understood the system,
worked it, and knew how success-

ful it made me, I knew that I needed
to teach other agents how to do it.”
Although Samantha claims that she is
“not special by any means” and is “not
overly gifted,” she knows the value of

hard work and perseverance.

Written by
Elizabeth McCabe

Photo Credit:
Allie Serrano of Allie
Serrano Portraits, LLC




Samantha is readily accessible to all of her agents,
eager to help them in any way that she can. Her
mantra as a team lead is to care for agents the way
she does clients. It’s never too much and it’s as easy
as just being there for them for every step of the
way. She lets them vent to her when they have had
a bad day, helps solve their problems and genuinely
cares about them.

“I really believe in everyone and their potential,”
she says. “It’s really rewarding. When talking to
an agent, when something clicks for them ... that
moment is more rewarding than anything I’ve done

in my life so far. It’s been incredible.”

As for the secret to her success, Samantha says, “If
you put a goal in front of me and I want it, I can get

it. I can outhustle any day.”

Family Culture

Samantha loves the family culture at their broker-
age. She comments, “The level of support doesn’t
stop with me. If 'm not available, though rare, I
know that my agent can call anyone else in our

brokerage and get the same listening ear.”

This driven team leader is grateful for her company’s
model, the systems in place and boundless opportu-
nities to be successful. “It’s all about continuing to
grow. We are constantly improving and learning to
work smarter, not harder. And even better—I'm able

to help shape some of those decisions.”

Moving to Florida

Samantha, whose husband, Josh, is her mid-

dle school sweetheart, is from a small town in
Maryland and had a referral-based real estate busi-
ness before moving. She recognizes the hardships

she encountered along the way.

“We flipped our house, and we put all our eggs

for the move into that basket. We went through
three contracts on the home before it sold, and the
week of closing was when COVID-19 closed down
the country. We were flat broke and really going
through it,” she recalls.

That experience made quite an impact on
Samantha, and she is grateful for it. Now, Josh has
been able to leave his job this year and go back to

school, which is a real blessing.

They came to Florida in October 2019, eager for

a change in life. Samantha explains, “We wanted
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some space to grow.” Newly married and

without kids, they had lived in a small

town for most of their lives (outside of

going to college). Why not make a change?
Josh’s brother had moved down to Florida

two years before they did and they would

visit every two months. They loved the

weather and decided to make a permanent

move. The rest is history.

%8

Road to Real Estate

“I fell into real estate by accident,”
admits Samantha. “I went to the
University of Virginia and got a
degree in religious studies, and I'm
not religious. So ... you can guess
that I had a lot of options when I got

out of college.”

She decided to work for a nonprofit
in Washington, D.C., but with a
one-and-a-half-hour long commute,
she realized she was spending more
money to drive, park and have lunch
than what she was making. Although
she was initially hired to write grants,
she ended up being a fundraiser and
asking people to donate to their cause
on the streets of D.C.

The next spring, she left the non-
profit and took the first job given to
her at an energy audit company as
an assistant. She was the last person
hired and the last person there when
the company went under. The owner,

Daniel Brown, offered her another job

&/

working for his girlfriend, assisting
her property management company.
They paid for her to get licensed in
October of 2015. After two years of
operating the property management
company, Samantha decided to dive

into residential sales.

Personal Pastimes

In her free time, Samantha likes
trying new restaurants, getting out
on the water and hanging out on
the beach. She also likes making a
difference through Slack Serves, a
nonprofit of Robert Slack.

To relax and unwind, Samantha
enjoys the constant companionship of
her two dogs, Dewey and Aurora. She
also likes traveling and visited the

Keys for her wedding anniversary.

Life has a way of directing our steps.
From religious studies to real estate,
Samantha Boyd is living proof that
with enough passion and persistence,

anything is possible.
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CONNECTING WITH
OPPORTUNITY

The ability to make an impact on the lives
of others is one of the most rewarding

feelings in life.

That’s a feeling that Capt. Bruce Erbeck

knows very well.

In addition to making an impact on his cli-
ents with RE/MAX Metro, Bruce is a proud
supporter of Parc Center for Disabilities —
one of the region’s largest charitable organi-

zations for people with disabilities.

Impactful Mission
Bruce smiles as he talks about the mis-
sion he saw in the organization that first

attracted him to want to get involved.

“They actually provide feet on the street
services throughout the area. They have
350 employees who are direct caregivers.
When it comes to helping people with
disabilities, Parc has homes for people.
Some facilities provide assisted living. One
is a licensed pre-school. They have a wide
range of programs. This is a movement.

It’s not just a charitable organization. And

it’s such a needed thing,” Bruce says.
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“There are so many people right here in Pinellas
County who are caregivers,” Bruce explains. “My
heart just went out as I learned about the scope of
what they do. They take care of people from birth
to end of life.”

Parc Center for Disabilities provides a full spec-
trum of programs for area residents, including
children’s services, residential services, life skills

development and community employment.

Benefits for All

Everyone benefits from the work being done by Parc
Center for Disabilities. For example, Parc arranges
rides to and from work for those in the program who

work at local businesses such as Publix.

There are other powerful examples of community

involvement and resulting benefits.

“A company was contracted by the military to
reduce DUIs for military personnel. As part of that,
a gentleman developed a one-use breathalyzer. He
rolled it out, and the Department of Defense gave
him a contract to reduce DUIs. It reduced the inci-
dence significantly. To continue producing these for
military personnel, I connected the inventor with
Parc, and they are in the process of negotiating a

contract with them,” Bruce says.

“They have a team of residents who are in need of
jobs ... so this inventor brings over the components,
and the residents assemble them. There are other
examples of companies who have found a great
match for assembly solutions with Parc residents,
including companies such as Flanders Air Products.
These partnerships give people a purpose, and
that’s what attracted me to it.”

Fueling the Need

Providing this level of opportunity and being on the
front lines requires significant resources. Bruce has
felt honored to take part in a variety of fundraising

efforts to support that mission.

The organization just raised over $100,000 from a
1970s-themed disco night and golf event. The group
also raised $200,000 at a black-tie event.

Bruce’s all-in engagement with Parc is contagious.

He is an outstanding ambassador for the orga-
nization and the powerful impact that it has. He
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encourages others in the real estate industry to look at ways they can

support and get involved with Parc, as well.

“One way to get involved is if you know of someone who has a
company who has a need to have people do light assembly processes
without advanced skills. This charity can provide a great service for

residents,” Bruce says.

“Another area is to participate in the events that Parc holds each year,
including arts festivals. They also have done events like the Top Chef
event, where they pair up the top 10 chefs with Parc participants who
are learning culinary skills. The chefs create three foods, and each
restaurant has its own area. People who attend get to sample foods
from all the top restaurants in St. Petersburg and interact with par-
ticipants who helped bring the meal to life. You can taste the best of
the best there. That’s another way people can get involved by getting a
ticket and taking part.”

What You Can Do

A big emphasis with Parc is stretching its resources to better pay its

dedicated team of employees who tend to be harder hit
by inflation.

“Parc has a commitment to secure a better living wage
for their employees. So they are asking for sponsorships
for people to donate as little as $10 a month. It all adds
up and makes a real difference. It doesn’t take a lot. If
we could get a number of people to all donate a little
each month, we could quickly help to give people a $2

an hour wage increase.”

Bruce smiles as he thinks about the

potential involvement.

“It would be wonderful to get more REALTORS® involved. Parc
owns quite a few buildings and homes in the community. When buy-

ers move into an area, and they haven’t lived there previously, the
No. 1 thing for them is figuring out how they can quickly get tied into
the community,” Bruce says. “I would love to see REALTORS® who
welcome a family to the area also mention Parc to them as a way to

get engaged in connecting with the community.”
Congratulations to Capt. Bruce Erbeck and the remarkable team
at Parc Center for Disabilities. Day by day, they are connecting

our community with opportunity.

For more information: www.parc-fl.org
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Insurance

wWDO

Sewer Camerda

Pool

s
v
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* Broken & Worn Rollers

» Corroded & Damaged Tracks
+ Sticking & Misaligned Locks
» Howling & Whistling Doors

+ Water-Intrusions

» Missing Weatherstripping

+ (Glass Separation

Residential & Commercial

Mold & Lead Paint

Specializing in complete
refurbishment for Sliding
Glass Doors

www.sliderrepair.com

Tampa Bay Real Producers - 43




Celebration Title Group is putting

the celebration back into the closing
experience. With the original Confetti
Cannon Closing Experience™,
purchasing a home and signing the
papers has now become an occasion
to remember. Clients shoot off their
own cannon filled with gold confetti,
which is a picture-perfect opportunity

to start the next chapter in their lives.

Regional Sales Director Rob
Modeszto of Celebration Title
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»» sponsor spotlight

Celebration Title

is Revolutionizing the Title Experience

explains the reason for their name.
He says, “Not only was Celebration
Title started in Celebration, FL, but
every closing is the clients’ largest
investment that they are ever going
to make. We wanted to celebrate
this accomplishment.” They now
celebrate with pizzazz and a burst
of confetti, a few tears and clients

smiling from ear to ear.

Every Friday, Celebration Title

posts a video of closings from that

week on Instagram of people shoot-
ing off their confetti cannons, @
CelebrationTitleGroup. As Rob says,
“We provide clients an experience that

they are going to remember forever.”

“We offer a first-class experience for
agents and their clients,” says Rob. That
experience starts with choosing the
right team of people. The details make a
difference. “We hire an excellent staff of
people who are tailor-made to the agent
and their client. We make sure their

communication style aligns.”

Revolutionizing the Industry
In contrast to a drab and dated title
office, Celebration Title is elevating

the process from start to finish.

“Title companies often look like a
1980s law office from the movies,”
jokes Rob. “We have created an expe-
rience for the clients when they come
to our office.” Expect the unexpected.
Celebration Title is coming up with
numerous products that elevate their
office experience. “We want to make
sure that clients remember the agents
who brought them to this office and

bring business back to the agents.”

Celebration Title also has innovated
technology for the title industry. “We
did one of the first crypto closings in
the state of Florida,” says Rob. They
also use cutting-edge technology in
their title transactions, including an
application called Bank Shot, which
enables mobile uploads of the clients’
escrow deposits. Now clients don’t have
to wire money, drop off a check or go to
the bank. Everything can be done from

the convenience of a cell phone. /
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“We also use a program called Close
Simple,” says Rob. “It’s like a pizza
tracker for title. We give the custom-
ers as much information as possible
in simple terms, so they know where
they are in the process. We don’t
want clients to have to call agents and
figure out what is happening. We free
up time for agents so business can be
as seamless and proactive for agents
and their clients as possible. They
don’t have to pick up the phone and
waste time doing things when they

can be earning business.”

A Unified Team

Celebration Title was started by
Amanda Douglas, who is the CEO.
Vice President Jody Seltzer also
excels in leadership. Amanda started
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Celebration Title six and a half years ago.
Rob explains, “Amanda worked in the title
industry previously and saw that there
needed to be a change with the closing
experience with the title company and the
agents.” She designed a business to meet

the needs of the community.

Rob comments, “Amanda and Jody are two
salt-of-the-earth people. They are willing to
help, to roll up their sleeves and make sure
that everyone is happy. They put culture
first above everything else, making sure
that employees come in with smiles on their
faces.” Everyone stands behind the mission

and the vision of Celebration Title.

Rob cannot stress how important a team’s
energy is. Happy people create a better
customer experience for all involved. He
says, “Quality people do quality work.
Putting customers first and being as
humble as possible is important in the real

estate industry.”

“It’s been the best two years of my life

working with Celebration Title,” smiles

Rob. “Celebration Title Group invests time

and energy into building employees.
That’s why we can provide a remark-
able experience for agents and their
clients. All of us really love what we

do and love the people we work with.”

Celebration Title is proud to be 85%
percent women. As Rob says, “All
leadership are women except me. It
puts an energized vibe into the indus-
try, one step at a time. We are proud
to be innovators in the title industry.
Being owned and operated by women
is a strong point in the community

and something we take pride in.”

Making A Difference

Amanda also started her own non-
profit, Bobby’s Bandits, to help those
with juvenile type 1 diabetes. Her son
Bobby has juvenile type 1 diabetes
and she realized how expensive the
medical expenses were firsthand as
a single mother. This year, Bobby’s
Bandits has been able to raise
$65,000 to date and was able to pro-
vide $10,000 to a family who needed

financial assistance for their child

with juvenile type 1 diabetes, making

N\

a world of difference in the process.

“We do whatever we can to help
families in need,” says Rob. Bobby’s
Bandits was started in 2021. For more
information, check out their website,

www.bobbysbandits.com.

National Reach

Celebration Title is proud to
announce that they are franchising.
Their first franchise office opened

in Houston, with another one in
Adrian, MI. “We are moving next
into Spokane, WA, followed by the
Chicago area,” says Rob. “People who
see us and our brand want that expe-
rience in their local market. We are
changing the title industry, one office

at a time.”

Celebration Title also has 16 offices

across the state of Florida.

For more information on Celebration
Title, check out their website,
celebrationtitlegroup.com.
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(813) 251-2700

Residential and Commercial Loans Z NN
Refinance Loans —— |

Quick, On-time Closings

Seven Days a Week - Loan Officer Sales Support B AYTO B AY
Loan Officer Presence at Public and Broker's
Open Houses

Bank Statement/DSCR/No Ratio Loans Available (813) 2512700
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FULFILLING THE VISION

HOSE WHO EMBARK ON THE REAL ESTATE JOURNEY HAVE A VISION IN MIND
OF WHAT THEY WANT THEIR REAL ESTATE DREAMS TO LOOK AND FEEL LIKE ...
WHAT THEY WANT OUT OF THE NEXT CHAPTER OF THEIR LIVES.

That’s what Marina Kloppel cherishes about

what she does.

As a REALTOR® with Coastal Properties Group
and Christie’s International Real Estate, Marina is
passionate about providing personalized service
tailored to each of her client’s specific needs and
preferences. She sets out to go above and beyond
... staging and prepping houses ... in some cases,

renovating them.

One of Marina’s niche interests that sets her apart

is the ancient Chinese practice of Feng Shui, which
she has spent over 30 years studying and perfecting.
She notes the importance of maintaining balance and
positivity of a home when staging: “I love preparing
houses to sell and making homes beautiful ... not just
aesthetically ... but making sure any repairs are taken

care of. It’s the whole package ... a house that looks

beautiful but also has good bones.”

Her dedication to her clients is never limited to the
buying and selling of homes but also to helping peo-
ple realize the potential of the space they purchase.
In just the past year, Marina has assisted three cli-
ents in the renovations of their homes after purchase
— ensuring they do not miss the opportunity for
their new space to reach its full aesthetic potential.
She explains her philosophy: “When you make other
people’s dreams come true, then your dreams come
true. That’s why I'm a REALTOR® for life.”

Coming to the U.S.

An Australian native, Marina was born and raised
in the small town of Greta, two hours north of
Sydney. At the age of 20, she joined the Australian
Army, where she was among the first women to

graduate from Royal Military College.

Through her 15 years of service, Marina ascended

to the rank of major. While on a military exercise
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in Australia, she met a U.S. Marine and a
year later, Marina moved with her poo-
dles to the U.S. in 1998. She was married
for 19 years.

Soon after moving to the U.S., Marina
discovered her new passion — being a
mother. She felt blessed to be a part-time
preschool teacher and full-time stay-at-
home mom, giving her the opportunity

to coach her daughters’ sports teams

and trading in her military title for Girl
Scout Troop Leader. She dedicated time
to learning about American cheerleading,
soccer and volleyball, then going on to

become a coach of all three to spend as

much time with her daughters as possible.

She also maintained her heart for service,
starting a scholarship fund at her chil-
dren’s catholic school to support fami-
lies who fell on hard times and could no
longer afford tuition. Each year, Marina
chaired fashion shows to raise money,
and since then, the charity has grown and
helped hundreds of families keep their
children in the school, regardless of finan-

cial situation.

Moving Forward

In 2007, Marina moved to the Tampa

Bay area and, after 11 years of teach-

ing, acquired her real estate license in
September of 2013. By Christmas, she had
already sold two properties, closing over
$700,000. She never looked back and con-

tinued to build her rewarding reputation.
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“ | get to meet every buyer and agent who comes into my listing,
so I’'m in a better position to advise sellers on their best options.”

In 2015, Marina was invited by Alex Jansen to join
Coastal Properties Group and Christie’s International
Real Estate, the luxury invitation-only brokerage. “I
work for the best broker in the business,” Marina beams.
“Alex has fostered an incredible working environment.
The smart workplace practices, professional marketing
and broker support enable me to provide exceptional
real estate representation and ultimately the joy that I

promise my clients.”

Signs of Success

Her skyrocketing trajectory has only increased since
2013. In fact, in 2021, she recorded over $17 million

in sales volume. Marina’s success can be attributed to
her commitment to listening to each client’s needs and
ensuring she does what is best for them. She dedicates
countless hours to researching and applying her knowl-
edge to ensure clients get the most value out of their
homes, and if that means she needs to roll up her sleeves

and assist with a renovation, Marina will not hesitate.

Marina jokes that being blunt is an Australian trait but

maintains that honesty is the best policy for a real estate

advisor. Her clients can rest assured they have all the facts, and

she’s happy to help weigh the pros and cons.

Her military background has also left her with impeccable prob-
lem-solving skills, staying two steps ahead of every scenario.
Marina explains that she will never go to her clients with a prob-

lem, but rather a solution that she is willing to see through.
She is also no stranger to teamwork and is quick to shine the

spotlight on her team members — Jill Hillstrom, Heather Hardy

and, of course, her husband, Joseph Toomey.
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her husband, explaining, “It was wonderful marrying
the love of my life last year. And every day is even

better with Joseph on my team.”

Marina always looks forward to time with her daugh-

eVvolve&Co.
ters — 23-year-old Isabella and 22-year-old Sophie.

In her free time, she focuses on her passion for charity D I D YO U K N OW?

work. She is a foster and board member for Florida

Poodle Rescue, a nonprofit that seeks forever homes

only 29% of agents

for abandoned or neglected dogs. In this role, she

spends time fostering rescue dogs and interviewing Leads h | re d rones
other potential fosters, and placing dogs with loving Social media - 47%
A Pul'se on H('ar C’Ilents’ Needs . - families. With so m.uch on her plate, some n“fay wonder Broker Website _ 29% . WA 73% Of Home BuyerS
Despite working in a busy and dynamic field, Marina is diligent how she finds the time for causes such as this, but she / .
about keeping a constant pulse on her clients’ needs. There is has the same intense dedication to finding dogs their M iSC. - 32% » ‘ Shop on mOblle or
no ask too big and no detail too small for her to access and work forever homes that she does to finding people their : ! " - tCI blet deViceS
through. Client satisfaction is Marina’s main priority, and she perfect homes. :
is diligent in walking them through every step of the process on 57% of Gen X a nd Oldel’ Yy o
both the buyer and seller sides. She is also a supporter of St. Jude Children’s Hospital c 3 o c . 93 /0 Of buye rs
and president of St. Michael’s Council of Catholic Millennials visit Open . ‘ . prefer texti ng
“I get to meet every buyer and agent who comes into my listing, so ~ Women in Clearwater. No matter how busy Marina houses \
I’'m in a better position to advise sellers on their best options,” she gets, her heart remains dedicated to serving others /
smiles. “You can tell when someone walks in if it’s their house.” above herself, and this light shines through in her real

estate work. \
Wonderful World .
Family is at the heart of life for Marina. She cherishes time with Trusted Advocate
When you talk with Marina, you immediately know c LI E N Ts H Av E AP P EAR E D I N
that she is someone who instills a sense of trust

in those she meets. Furthermore, you can feel her

Realtors I . ' e L passion for the Tampa Bay area. She has traveled l: TWE
Get FREE - - s T % { the world — from London to South Dakota — but e LOAFIHG BUSINESS JOURNAL
L Marina is adamant that there is something magical
Tr avert in e & e . e ™ .Lout this area, and there is nowhere else she would :H ||| [k !-“[ FOX
i 2 ' | rather be. Her high spirits, sweet Aussie accent and ] TAMPA BAY

Paver Sea l In ?_{ . authenticity make her stand out in the real estate

: field, and her clients are never anything less than
Find Out How at thrilled with her results.

paversealtampa.com/realtorperk

g “Marina is a passionate real estate professional with
Ir 4 * Free Virtual Estimates a magnetic energy. She’s been nothing but consistent
* 3 Year Warranty over the past seven years in delivering exceptional ser-
* Yearly Maintenance Plans vice and building real, personal relationships with her
* Eco-Friendly Materials clients. Everyone values the work and dedication she

Created for Florida’s puts in, constantly going the extra mile to make peo-

Climate ple’s real estate dreams come true,” says Alex Jansen,
« Mold, Mildew & Weed CEO and broker at Coastal Properties Group.

Inhibitor

om UV fading As long as Marina Kloppel can help it, every dog and

person she works with will end up in the home of

Protect Your Investment Today
SERVICING THE GREATER
TAMPA BAY AREA

813.480.9093

www.PaverSealTampa.com

their dreams. Whether she is assisting her clients or

supporting a worthy cause in her community, she ded-
icates herself fully to fostering meaningful relation-
ships and spreading joy, constantly fulfilling visions of

her own and others. ) N
!l EvolveandCo.com f © @Evolveandco % (727) 490 - 9835
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Anyone looking for some

extra $P$P

ON YOUR TEAM?

Account Executive
- Needed—Apply Today!

Do you have sales experience you'd like to utilize? We are looking to add new members to
our team. Part-time, flexible hours. You can earn $1,000 to $5,000/month for extra spend-
ing money. Perfect for anyone who loves connecting with various industries in the Tampa

Bay real estate community. Training is provided.

Please submit resume to don.hill@realproducersmag.com for consideration.

7~~~
= ROOFING
N’ St

By focusing on roofing we are able to offer a
competitive price, exceptional customer service
and outstanding quality!

Free consultations

Our GAF lifetime roof system includes a 25 year
workmanship warranty.

Locally owned and operated with 30+ years of
combined experience.

Veterans, Active Duty Military, First Responders
andTeachers Discounts.

"SCM Roofing was amazing and much faster than the
others | called.. " -Wesley Chapel Homeowner

855-SCM-ROOF

"Professional. Quick & Easy. Would definitely use again."

-Tampa Homeowner scmroofingfl.com
"Very Profess{onal. Knowledgeable guys and zero trash Licensed Florida Contractor #CCC1331132
was left behind!." -Tampa Homeowner

SCM ROOFING is a GAF MasterElite Roofing Contractor
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Providing you with Class Act
service every step of the way!

L 8 & & &

Florida's #1
building inspection
company

Offering:
-Full hame inspections

-Commercial inspections
Insurance inﬂpf‘{ili{!rl.&
-Leak detection
-Mold assessments

Locally Owned & Operated
Local & Long Distance Moves

Moving & Packing Services
We also sell and deliver boxes!

813.943.6043

Everything to know about

VA LOANS

Jeannine is a local military
spouse proudly serving veterans
and military families.

JEANNINE M. SMITH
Senior Mortgage Advisor

NMLS #694619
Email:jmsmith@changemtg.com

HOME MORTGAGE

Change Home Mortgage offers qualified
borrowers excellent conventional mortgage
loans for most property types with low interest
rates and a variety of down payment options.
We offer loan options tailored to the

needs of unique buyers.

Direct:(727) 772-3459 Cell:(727) 772-3459



No time to update your team photo
or inorvioual headshots?

No problem! Let us come to you!

On location - your office or other locale
Studio set up or environmental background
Group rates available

THOMAS/BRUCE [ o Carol Waller
f 5 . Floida Degree of Photographic Excelece,

(727) 577-5626 + www.thomasbruce.com
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TAMPA BAY

REAL PRODUCERS.

INFORMING AND INSPIRING REAL ESTATE AGENTS

Broker Office

SUBSCRIPTIONS

When Real Producers magazines are within reach, clients not
only recognize your appreciation for high-quality content but your
association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPES pY $50 per

10 COPIES Y $97.50 per_
15 COPIES PP $14250 per__
20 COPIES PP $180 per

For all questions, please reach out to Don Hill at
don.hill@realproducersmag.com.
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PANEL.
EXPERTS

Photo Credit: Ryan Justice of Justified Films
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Photo Credit: Impressive Perspective

Check out our Panel of Experts for July on “Selling Luxury Real Estate” with Eric Dungy, Tanner Tillung,

Jennifer Thayer and Denise Antonewitz.
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Awany

Jennifer Thayer Ginger Bennett Kristen Arseneau
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Gain confidence and peace of mind when you
recommend Savwy Mortgage Lending to your clients.
We've been in the business for many years and know
that communication is key to a smooth and on-time
closing. That's why we have weekly update calls with our

Realtor partners, so you know what's going on and when.

We love educating first time homebuyers on the

N NYs AYAY

il mortgage lending ¢
SavvyMortgage.com 727-877-5684

Savvy Mortgage Lending is a DBA of Mayo Mortgage Group, LLC NMLS #1663584. Licensed in FL, 5C & GA.

mortgage process and will take the time to explain each
step along the way. We're happy to provide Pre-
Qualification Letters to eligible clients so you can go in
with a strong offer from the start.

Give Tracie Mayo call today and let's get to know each
other so you can see first-hand the Savvy difference.

First American
Home Warranty”™

firstamrealestate.com

813.344.7525

Contact First American today for more information and all your home warranty needs
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MAGAZINE-STYLE PORTRAITS
CELEBI%_ATI%G YOU

FAMILY Vi
PHOTOSHOOT

Limited time only

“I can’t wait
to capture your

”

next portrait
Allie

!

Now Booking
for fall 2022

CALL or TEXT to BOOK

P( R"IRJ‘LIT‘:

AllieSerranoPortraits.com

FREE CONSULTATION

(813) 501-7250




ELECTRICAL WIRING | PANEL UPGRADES | GEN R TOR INSTALLATION & WIRING
OUTLETS AND SWITCHES, EXHAUST FANS | CIRCUIT BREAKERS
LIGHIING NEEALLATION | @thﬂ& HANSS

w oy 2
23 1/2 HOURS & DAY - 7 DAYS A& WEEK

FLORIDA ELECTR}C"
PARTNERSHIP '

“MEETING 4 EXCEEDING ALL OF YOUR ELECTRICAL NE
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