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• Interior and Exterior Painting
• Residential and Commercial Painting
• Window Replacements
• Stucco Repair
• Carpentry

happypainting.biz | (719) 373-5550

The right paint colors let 
people see themselves in 

“their new home”
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To elevate the culture in real estate, so agents know each other better and treat each 
other more humanely. Better communication results in smoother transactions, leading to 

happier clients and more repeat business for everyone involved.

Our Vision for 
Colorado Springs Real Producers:

Sara Cripe 
Social Media Manager 

sara@connectgrafiks.com

Geneva Eilertson
Reprints Manager

geneva@realproducersmag.com

Maria Bay
Photographer

541-600-4171

Stephanie Brewer
Writer

Ruth Gnirk
Writer

Heidi Mossman 
Photographer 

719-789-5558

Sue Hunyady 
Ad Specialist 

COSads@realproducersmag.com

Brian Gowdy 
Publisher | Advertising Sales 

brian.gowdy@realproducersmag.com 
719-313-3028

R E A L  P R O D U C E R S  T E A M
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719.641.8600

Family Owned & Operated
Free Estimates

www.ColoradoSpringsCarpetClean.com

Carpet Cleaning | 24/7 Water Restoration

Refresh your carpets 
before the holidays!

Happy Thanksgiving

AmeriDri.com719.388.8509

COLORADO SPRINGS RESTORATION

EXPERTS SINCE 1992
COLORADO SPRINGS RESTORATION

EXPERTS SINCE 1992

Time
The thing all busy realtors 

need more of….
Let us help you maximize your schedule.

We are an innovative local real estate assistant 
company that can complete both in-person 

and virtual tasks on behalf of Agents.

Click below to find out how

Theoncallassistant.com
719-208-4605

Michael Shenuk
CEO/Co Founder

Aimee Garske
COO/Co Founder

• Sign Delivery
• Social Media Marketing
• Create and Deliver client Pop-Bys
• So much more
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

AIR DUCT CLEANING

Planet Duct

(719) 728-5111

planetduct.com

APPLIANCES

Appliance Outlet

(719) 573-5802

aocolorado.com

ASSISTANT TASKS

The On-Call Assistant

(719) 208-4605

theoncallassistant.com

BILLIARDS/BAR STOOLS/

GAMEROOM

Fodor Billiards

(719) 598-4611

fodorbilliards.com

BUILDER

Vantage Homes Corp

(719) 534-0984

www.vantagehomes 

colorado.com

CARPET CLEANING

Creative Carpet Care

(719) 641-8600

ColoradoSprings 

CarpetClean.com

GENERAL CONTRACTOR

Payneless Roofing 

& Construction

(719) 246-5596

paynelessroofing 

constructionco.com

HANDYMAN

Payneless Roofing 

& Construction

(719) 246-5596

paynelessroofing 

constructionco.com

HOME INSPECTION

Ground Floor 

Home Inspection

(719) 641-1555

groundfloorhome 

inspection.com

Premier One 

Home Inspections

(719) 217-9594

PremierOneHome 

Inspections.com

INSURANCE

ALINK Insurance

alink2insurance.com

Farmers Insurance

Michael Hendrickson Agency

(719) 572-5938

farmersagent.com/

mhenderickson

LABOR FOR HIRE, 

MOVING & LANDSCAPING

Laborjack

(970) 690-7709

www.Laborjack.com

LANDSCAPER

719 Landscape Design

(719) 649-1196

MORTGAGE

Benton Capital

Mike Benton

(719) 331-5443

Fidelity Mortgage Solutions

Vaughn Littrell

(719) 290-0415

vaughnlittrell.com

Guaranteed Rate

Chris Franquemont

(719) 337-3021

Rate.com/ChrisF

Low Cost Mortgage

Mike Floren

(719) 362-0439

LCMLoans.com

Mortgage Solutions Financial

Leanna Hardwick

(719) 283-9577

mortgagesolutions.net

Northpointe Bank

Danny O’Brien

(719) 651-3951

northpointe.com/

home-lending/get-started/

dan-obrien

Synergy One Lending

Dave Slater

(719) 377-5575

s1l.com

The Alpine Group at  

Fairway Mortgage

Brittney Hansen

(719) 505-6924

fairwayindependentmc.com/

Brittney-Hansen

The Alpine Group at  

Fairway Mortgage

Karen Weller

(719) 459-2704

fairwayindependentmc.com/

Karen-Weller

MOVING & STORAGE

5 Star Moving & Storage

(719) 417-4993

5starmovingandstorage.com

Arrow Moving and Storage

(719) 573-3460

arrowmoving.net

NEIGHBORHOOD

Gold Hill Mesa

(719) 900-1461

goldhillmesa.com

PAINTER

Happy Painting, Inc.

(719) 373-5550

happypainting.biz

PHOTOGRAPHER

Capture Life Photography

(719) 789-5558

capturelife.photo

Casa Bay Photography

(541) 600-4171

CasaBayPhotography.com

PROMOTIONAL 

PRODUCTS

A Squared Promotions

Arlene Alvarez

(719) 505-8047

a2promos.com

PROPERTY MANAGEMENT

All County Colorado Springs 

Property Management

(719) 445-7172

allcountycs.com

RADON MITIGATION

All Colorado Radon Mitigation

Ben Ingalls

(720) 726-4556

allcoloradoradon.com

RESTORATION

AmeriDri Restoration

(719) 388-8509

AmeriDri.com

ROOFING

Payneless Roofing  

& Construction

(719) 246-5596

paynelessroofing 

constructionco.com

SOCIAL MEDIA 

MARKETING

Connect Grafiks & Marketing

(719) 679-2626

connectgrafiks.com

STAGING

Brittany Williams Home 

Staging and Decor

(360) 310-2690

facebook.com/

BrittanyWilliams.

homestaging

TAX PLANNING

Tax Time CPAs

(720) 828-6218

TaxTime.cpa

TITLE & ESCROW

Empire Title of  

Colorado Springs

(719) 884-5300

etcos.com

Fidelity National Title

(719) 590-1711

FNTColorado.com

First American Title

firstamcolorado.com

Heritage Title Company

(719) 592-9933

heritagetco.com

WFG National Title

Sandra Kuhlman

(720) 475-8300

colorado.wfgnationaltitle.com
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Free Consultation
Your unique vision and desires, our expertise 
and advice.

Custom Design
Using our professional experience, we plot 
the design of your yard with every care and 
consideration.

Exceptional Execution
From the first weed pulled to the last stone 
set, we work hard and pay attention to 
every little detail.

(719) 649-1196 | 719landscape@gmail.com

Contact us for a FREE Quote

We pride ourselves on creating authentic, unique designs
•

•

•

Brian Gowdy 
and Jamie-Lynn 
Figure in the 
Rose Gardens 
in Portland, OR

NOTE
Welcome to our November veterans-themed edi-
tion of Colorado Springs Real Producers. I would 
love to give a huge thank you to all the veterans 
in real estate who are reading this right now! 
If you would like to nominate an agent for our 
November 2023 edition, please reach out.

As I type this, I’m planning a few improvements 
to our platform. I’m personally looking to bring 
on an assistant to help me with administrative 
tasks: article coordination and follow-up, event 
planning and invitations, leads organization, 
systems, and transcribing my meeting notes and 
writing my “About the Agent” social media posts. 
My work days feel like they’re 75% admin tasks, 
and I know I need to be focusing on business 
development (meeting REALTORS® and potential 
advertisers). To anyone who has hired an assis-
tant, you probably can relate to how frightening 
this can be, but by putting this in print, I feel like 
I’m one step closer to making this goal a reality.

Another plan of mine is to bring on a few brand ambassadors. 
These can be real estate agents, real estate vendors or anyone who 
is networked within the industry. A good fit would be anyone who 
would like to make a little extra money on the side by making sim-
ple introductions for me to qualified real estate vendors with the 
intention of them becoming advertisers in Real Producers.

Finally, I’m planning a new sort of event: magazine release parties. 
These will be monthly or bi-monthly events where we invite all 
the agents, teams and partners featured in a specific edition to a 
happy hour-style gathering where everyone can get to know each 
other better beyond the pages of the magazine. The purpose of Real 
Producers is to build community in real estate, and I think these 
will help us further achieve that.

Look out for some big things coming in 2023!

Brian Gowdy

Publisher | Advertising Sales
719-313-3028 | brian.gowdy@n2co.com

PUBLISHER’S
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1277 Kelly Johnson Blvd | Suite 100 | Colorado Springs, CO 80920 | 719-590-1711 | fntcolorado.com

Thank you for being our valued customers. 
We are grateful for the pleasure of serving you and meeting your title and escrow needs. 

We wish you a lovely Thanksgiving and a joyous holiday season.

Commercial & Residential
Roofing Experts  and Interior/Exterior

Renovation Specialists

Locally Owned and Operated
CALL ERIC PAYNE TODAY FOR A QUOTE

(719) 246-5596
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celebrating leaders

O’CONNOR
S c o t t  &  T r a c i

Scott and Traci found each other through 
real estate, and it is now central to their lives 
and livelihood. They have each been involved 
in real estate, in various forms, for over two 
decades. As RE/MAX fans for 20 years, they 
were delighted to become the owners of RE/
MAX Advantage in January. The O’Connors 
continue to uphold the RE/MAX legacy as a 
business that builds businesses, helping their 
agents and clients thrive while achieving 
their own dreams.

SCOTT: LAND THAT I LOVE 

Scott O’Connor was born on a ranch in 
Montana. Land was the cornerstone of life to 
his family and community, so he grew up with 
a deep understanding of the personal and gen-
erational value and security that could come 
from the ownership of land and real estate. 
Working side-by-side with his parents on the 
ranch helped him develop a tremendous work 
ethic and wholesome values.

He has always been a very analytical per-
son, loving both education and the satisfac-
tion of hands-on application. He attended 
college on a “full-ride” Air Force ROTC 
scholarship, where he majored in physics. 
Upon graduating, his first assignment in the 
Air Force was in Los Angeles, a far cry from 
his rural upbringing. 

The Air Force began to hone his skills in 
leadership and collaboration while apply-
ing his technical expertise toward solving 
complex system development, integration 
and operations problems. Continuing on this 
path, he earned his master’s degree and ulti-
mately ended up in Colorado Springs.

During his service, he developed a significant 
medical condition that prevented him from 
maintaining the standard of performance 
that he expected of himself, and he made 
the difficult decision to end his active-duty 
service. After leaving the Air Force, a signif-
icant surgery in 2000 successfully restored 
a majority of his physical function. This 
coincided with an opportunity to take the 
lead for a small Ohio-based defense contrac-
tor. Scott accepted the challenge; opening 
their first Colorado office, competing for 
and winning contracts, hiring employees 
and ultimately managing a sizable Colorado 
Springs-based team.

A few years later, he was asked to return to 
government service as a civil servant. This 
began a series of technical leadership roles 
that grew in size and scope over the next 
decade. The general theme of his work was 
to identify technical issues and bridge the gap 
between system designers, developers and 
operators to identify how to resolve those 
problems in timely and efficient ways. He 
was frequently lauded for his calm demeanor, 
nimble mind and ability to enable and imple-
ment out-of-the-box thinking and solutions. 

In 2003 he put his house on the market and 
met an amazing REALTOR® named Traci.

TRACI: STAYING FLEXIBLE

Traci grew up in Cañon City, CO, and was 
raised to be industrious and to look for ways 
to help other people. Her mom started and ran 
a successful small business, teaching Traci to 
give 100%, no matter what the task. Her mom’s 
example would guide her decades later. 

T H E  F R E S H  FAC E S  L E A D I N G  R E / M A X  A DVA N TAG E

Written by Ruth Gnirk

Casa Bay Photography
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Her father lived by his favorite saying: 
When the train is moving, get on! When 
Traci was in high school, he developed 
part of what is now Williamsburg. Traci 
appreciated how her father helped 
make people’s dreams come true. She 
also had an aunt and uncle who owned 
a real estate brokerage, but Traci had a 
heart for children and a passion and tal-
ent for gymnastics, not real estate sales 
or development.

She taught at both ends of the talent 
spectrum through her “Mommy 
and Me” gymnastics classes and by 
coaching high-level gymnasts. Even 
after becoming a single parent, she 
purchased her own townhome. After 
befriending her REALTOR®, Traci 
realized that a career in real estate 
would allow her time to parent 
and an income that reflected her 
work ethic. She became a licensed 

REALTOR® and began her career at a 
small boutique brokerage.

Although Traci was happy to have high 
volume early in her career, the focus 
seemed to be all about numbers. She 
wasn’t able to dedicate the time she felt 
each individual client deserved, and her 
life was unbalanced. Fellow REALTOR® 
and friend Mary Lynch mentored Traci 
on the importance of serving clients and 

developing long-term relationships. Traci 
joined RE/MAX Advantage and was on 
Mary’s team for almost five years before 
stepping out on her own.

In 2003 Traci had a listing appointment, 
and the client was Scott. She sold his home 
and stole his heart, and they were married 
two years later. Although it seemed best at 
the time, Scott regretted selling his house. 
However, with Traci’s help, insight and 

counsel, he bought five houses his first 
year as an investor. 

“I worked and traveled a lot,” 
reflected Scott. “Traci brought my 
dreams into reality. I literally couldn’t 
have, and probably wouldn’t have, 
fulfilled my investment goals without 
Traci. She had market knowledge and 
expertise, but she also believed in 
me and honestly wanted to help me 

achieve my goals. That is how she is 
with clients, too!”

BOGO: “STRONGER AS ONE” 

The O’Connors relocated to California 
from late 2008 through 2011 for 
Scott’s work. When a medical issue 
reared its head again, the O’Connors 
came back to Colorado, where Traci 
rejoined RE/MAX Advantage, and 

In 2003 Traci had a listing 
appointment, and the client was 

Scott. She sold his home and 
stole his heart, and they were 

married two years later. 
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719-651-3951  |  northpointe.com/home-lending/get-started/dan-obrien
Dan O'Brien   //   Loan Officer, NMLS# 1896170

Are your clients
ready to buy but need 
help understanding all 
the financing options 

available to them? 

I HAVE THE
SOLUTIONS YOUR 
CLIENT  NEEDS, 

WITH THE
SERVICE THEY

DESERVE.

Are your clients
ready to buy but need 
help understanding all 
the financing options 

available to them? 

I HAVE THE
SOLUTIONS YOUR 
CLIENT  NEEDS, 

WITH THE
SERVICE THEY

DESERVE.

Scott focused on managing his health and their 
investment properties. He became a jack-of-all-
trades, repairing and improving properties, doing 
landscaping and working with tenants.
 
Scott had a surgical procedure April 2015 and 
began a long period of recovery. By September of 
2017, he had not only recovered but had earned 
his own real estate license. During those interim 
years, Scott and Traci had developed a strong, 
open, trusting relationship with their RE/MAX 
Advantage broker and mentor, Bruce Betts. After 
Scott received his license, he and Traci joined 
Bruce’s team. Traci continued working with buyers 
and sellers and helping Scott learn the ropes. 

Because of his interest in the business of real estate, 
Scott also began helping Bruce with client and con-
tract issues. Scott became the office focal point for 
client relations and problem resolution and became 
the sales manager by 2020. At that time, the office 
was doing around 100 transactions a month, and 
Scott quickly built trust with the other agents as 
he became an expert in contracts and nuances of 
transaction-related issues.

In December of 2021, the O’Connors offered to buy 
the brokerage from Bruce. This January, they vir-
tually signed the official paperwork to become bro-
ker-owners of RE/MAX Advantage while on a family 
trip to Mexico. Traci commented, “As REALTORS® 
often say, if business is slow, go on vacation!”

Faith, family and service are at the heart of their 
leadership philosophy. “We are here to help our 
team live and thrive, engage, flex and adapt,” smiled 
Traci, “as people and as professionals. We are also 
here to help our agent-partners empower their 
clients to do the same. I love teaching and coaching 
clients and agents, especially those who need help 
taking their first steps.” Scott added his agreement: 
“We leverage our strengths to support our agents so 
they can support their clients and our community.”

Knowing the critical importance of personal 
relationships and collaboration, Scott and Traci 
met one-on-one with agents early in the year. This 
allowed them to leverage agent knowledge and 
feedback to help mature a sense of community in 
the office and help create personal and team plans 
for success. The office also has weekly meetings for 
training, development and encouragement, as well 
as frequent team-building and casual social events.

After tax season, the brokerage sponsored an outward-fo-
cused community shredding event, and they have a fall 
blood drive planned. They also hosted a bowling and arcade 
night for agents and their families and will be having an 
open award ceremony so that family members, especially 
children, and friends can see the agents being recognized 
for their diligence and success. 

Through RE/MAX, agents support the Children’s Miracle 
Network. Their office and agents partner with other local 
organizations in activities including charity golf tourna-
ments, casino nights, charity auctions, clothing drives and 
more. Scott and Traci directly sponsor organizations such 
as the Rocky Mountain Leadership Foundation (rmylf.org), 
Special Kids, Special Families (sksfcolorado.org) and 
Angels Of America’s Fallen (aoafallen.org), where Scott 
serves as a managing board member.

“Although our office is full of producers,” Scott noted, “it is 
not a ‘production office.’ It’s an office of skilled and passion-
ate people who are here to serve other people. We keep our 
priorities straight, and if you have a love of real estate and 
a passion to serve, we have a place for you.” Traci agreed, 
“Scott and I have a passion to help our agents thrive … and 
it is up to each individual agent to define what ‘thrive’ looks 
like for them.”
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Original Art & Framing • Hanging & Delivery Available

Please come by and see our collection 
as well as our Monthly Featured Artist.

Visit us online for updated information.
orlysartgallery.com • 719.630.3371
730 South Tejon, Colorado Springs

Open Monday-Friday 10am-5pm • Saturday: 10:30am to 2pm
Closed Sunday & Monday: Appointments Available!

LET'S PLAN YOUR BRANDING SESSION!

541-213-5433

info@CasaBay.Photography 

www.CasaBayPhotography.com

Scan to
schedule
today

- 30 minutes of studio photography

- Extensive coaching

- Unlimited out�t changes

- Two professionally retouched images

Relax and just be yourself, we take of everything else!

HEADSHOTS WITHOUT THE HASSLE
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OWNER OF PLANET DUCT

KIRK, 
BRANDON

partner spotlight
Written by Brian Gowdy

Casa Bay Photography

Planet Duct offers astronomical air duct cleaning with 
the most powerful vacuum trucks in Colorado.

B
randon Kirk has gone 
from being homeless to 
running a million-dol-
lar company. And he’s 
just getting started.

Originally from Yuma, AZ, Brandon 
first moved to Colorado Springs in 
1991. He was a sales manager in the 
wireless industry in Colorado Springs 
and Fort Collins. In 2001, he relocated 
to Las Vegas. Five months later, the 
planes hit the towers. The city shut 
down, and Brandon went bankrupt 
and lost everything and was left living 
on the street.

After four months of being homeless, 
Brandon finally asked for help. He 
reached out to a friend who knew of 
an opportunity back home in Yuma. In 
short, Brandon was hired as a govern-
ment contractor testing vehicle and 

weapon systems for the United States 
Army. “I drove tanks and blew things 
up. It was a lot of fun,” Brandon says. 
The job paid the bills, and Brandon 
was able to start over.

In ’05, Brandon decided to finish 
his education. He moved back to 
Colorado Springs and earned his 
project management degree from 
Colorado Tech. At the same time, he 
opened up Colorado Handgun Safety, 
a firearms training company. He ran 
the company for 11 years and trained 
25,000 people in concealed carry 
classes. Today, Brandon’s brother 
runs the company.

Because their concealed carry classes 
were held on nights and weekends, 
Brandon grew bored during the 
day, so he bought a carpet clean-
ing company off of a friend. In nine 

years, he grew the carpet cleaning 
company from one truck to six trucks 
and achieved $1 million in revenue. 
In July 2021, he sold the company to 
another friend.

On March 31, 2019, Brandon started 
Planet Duct. “I had always wanted 
to get into air duct cleaning. There 
were other companies that offered 
it, but they were using the wrong 
equipment, and they didn’t have the 
right training.” Wanting to do it right, 
Brandon flew out to Michigan for 
training and purchased his first truck. 
Today, three years later, they’re 
already up to four trucks.

Planet Duct cleans, seals and dis-
infects air ducts. They also clean 
dryer vents and air conditioning 
coils. They serve both residential and 

””
““I had always wanted to get into air duct cleaning. There were 

other companies that offered it, but they were using the 

wrong equipment, and they didn’t have the right training.
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commercial and have completed jobs 
for American Furniture Warehouse, 
the USAA building, Costco, the 
Air Force Academy, Fort Carson, 
the Pueblo Airport and even local 
schools! No job is too big for the 
team and the powerhouse equipment 
at Planet Duct.

“Air ducts should be cleaned every 
three to five years (every three if 
you have pets and kids), or anytime 
you’ve completed a restoration 
job or a remodel that has created 
large amounts of dust.” New builds 
also need their ducts cleaned. 
Subcontractors often will fill the ducts 

with trash and debris while they’re on 
the job, and builders often don’t clean 
them when they’re finished.

Air quality matters. “We recently 
completed a job where we found eight 
dead mice in a single duct system. 
Consider what you’re breathing in.” 
Poor air quality can cause illness 
or worse. If someone has asthma, 
allergies, COPD or a compromised 
immune system, breathing dirty air 
can make things much worse.

The most black-and-white reason 
for hiring Planet Duct is for energy 
savings and efficiency. Clean air 

ducts will cause HVAC systems to operate 
more efficiently, saving the client money. 
“It’s common for ducts to have been sealed 
poorly, letting air leak out between the 
walls. Customers who have us clean and 
seal their ducts can expect a 15-20% savings 
on their energy bill.”

For REALTORS® who are looking to refer 
an air duct cleaning company to their cli-
ents: “There are a lot of amateurs with shop 
vacs that call themselves air duct cleaners. 
Planet Duct is certified by the National Air 
Duct Cleaners Association. That means we 
follow an industry standard. We train and 
educate our team members, and we use the 
correct equipment.” There are a number 

””
““Planet Duct is certified by the National Air Duct 

Cleaners Association. That means we follow an 

industry standard. We train and educate our team 

members, and we use the correct equipment.
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””
““Brandon loves being the 

“captain” of Planet Duct 

because what they do 

makes people’s homes 

safer to live in.

of carpet cleaners who also offer 
air duct cleaning services, but their 
trucks aren’t designed for cleaning air 
duct systems, and they simply aren’t 
powerful enough to get the job done.

Planet Duct gives back to the commu-
nity. They sponsor the Tri-Lakes Cares 
golf tournament, whose purpose is to 
improve people’s lives through emer-
gency, self-sufficiency and relief pro-
grams. They support Fostering Hope, 
which provides support for foster 

families, restoring the sense of family 
and belonging that foster children need 
to thrive. And they support Inside Out 
Youth Services, which builds access, 
equity and power with LGBTQIA2+ 
young people through leadership, 
advocacy, community-building, educa-
tion and peer support.

Brandon loves being the “captain” of 
Planet Duct because what they do 
makes people’s homes safer to live in. 
Sometimes it’s cleaning dust, debris 

or long-dead rodents. Sometimes 
they rescue lives critters and dis-
cover long-lost wedding rings or 
other sentimental treasures. What 
Planet Duct does makes a difference, 
and they would be happy to help any 
REALTOR® help their clients feel 
more comfortable in their new home.

“Whatever you allow determines your 
culture.” — Unknown
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Planet Duct drastically improves the quality 
of air, health, and cleanliness of your home, 
and the effectiveness of your HVAC system. 

Visit us online to read our Air Duct
Cleaning Blog book today!

Are you experiencing 
weird odors when you 
fire up your furnace?
We can help with that!

Call Today for your FREE estimate.
719-728-5111  |  PlanetDuct.com

Take the stress out of 
selling by ensuring your 
home is looking its best.

The majority of buyers 
struggle to look past an 
empty home. Let us stage 
your home to feel spacious, 
comfortable and trigger an 
emotional response with 
potential buyers. 

NO MATTER HOW 
BIG OR SMALL THE 
PROJECT, WE’RE 
HERE TO BRING THE 

Photo credit Jorge Borges

CALL US TO SCHEDULE YOUR
CONSULTATION TODAY

Brittany Williams
360.310.2690

Jordan Trask
727.746.8913

brittanywilliams0929@gmail.com
    /BrittanyWilliams.homestaging

HOUSE IN
SELL YOUR

ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN  •  BALTIMORE  •  BOULDER

CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE  •  COLORADO SPRINGS 

COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE  •  GRAND RAPIDS

HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  •  LINCOLN

LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  NEW ORLEANS

NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  •  OMAHA

ORLANDO  •  PHILADELPHIA  •  PHOENIX  •  PITTSBURGH  •  PORTLAND  •  RALEIGH  •  SALEM  •  SAN DIEGO  

SEATTLE  •  SILICON VALLEY  •  SPOKANE  •  ST. LOUIS  •  TAMPA BAY  •  TEMECULA  •  TRI-CITIES  •  TRIAD  

TUCSON  •  TWIN CITIES  •  VIRGINIA BEACH  •  WASHINGTON D.C  •  WAYNE COUNTY  •  WEST VALLEY

WILMINGTON  •  YOUNGSTOWN  •  ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN

BALTIMORE  •  BOULDER  •  CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE

COLORADO SPRINGS  •  COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE

GRAND RAPIDS  •  HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  

LINCOLN  •  LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  

NEW ORLEANS  •  NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  

AMERICA'S BEST REAL ESTATE AGENTS

R E C O G N I Z E D

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT

FOLLOW US ON INSTAGRAM TODAY

@realproducers
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WE’LL GET
YOU THERE!
WE’LL GET
YOU THERE!

No matter where your journey takes you…

LOCAL
Your local move in the Colorado Springs Metro Area for a 
worry-free experience.

COMMERCIAL
Every detail is handled with expert care and professionalism.

WHITE GLOVE DELIVERY SERVICE
Projects handled with expert precision from accepting items 
for storage, delivery, and set up in their home.

INTERSTATE
As an Interstate Agent for Wheaton World Wide Moving,
we leverage the power of our national van line network to 
move across the country e�ortlessly.
STORAGE
Need Storage? Ask about our 20,000 sq ft, Dept of Defense 
approved for our military members' state-of-the-art facility 
with 24 hr surveillance.

“I always feel 
con�dent in 
referring 
Melysa and
5 Star Moving 
to my clients! 
They are extremely 
reliable  and provide accurate 
estimates in a professional manner. 
She treats my clients with a personal 
touch that makes them feel con�dent 
and comfortable with the packing and 
moving of their valuable possessions! I 
will continue to refer her as I know my 
clients are in great hands.”
~Dianna Dalton-Daily

USDOT 70719 | MC 87113

CALL OR EMAIL TODAY FOR A FREE ESTIMATE
719.227.7755

info@5starmovingandstorage.com  •  5starmovingandstorage.com

Woman AND Locally Owned & Operated
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“PCS: Permanent Change of Station”

Daniel Padilla

up-and-comer
Written by Ruth Gnirk

Photography by Heidi Mossman 

of Capture Life Photography

After faithfully serving in the U.S. 
Army for 20 years, REALTOR® 
Daniel Padilla continues to serve 
commanders who go by the code 
names “homebuyer” and “seller.” 
The retired targeting officer 
makes informed recommenda-
tions and then supports the goals 
of the “commander” he is serving. 
Daniel is the co-owner/co-founder 
of the award-winning 719 PCS 
Team, which is comprised 
entirely of retirees, veterans and 
military spouses. They focus on 
people, positivity and community.

Daniel was raised in Mesa, AZ, 
with strong examples of faith and 
patriotism. His grandfather was 
a Spanish missionary who had 
served in the war, and he taught 
Daniel to be content with little 
and to work diligently. Daniel 
worked at the local Check Mart 
while he was in high school, but 
he wasn’t sure what he wanted 
to do with his life to make a 
difference. When he found out 
he was going to be a father, the 
19-year-old had no direction for 
supporting his family. 

BE ALL THAT YOU CAN BE

His family was supportive of 
his decision to join the Army in 
1998, and by April ’99, he had 
started basic training. Daniel 
advanced in rank quickly, learn-
ing how to communicate task, 
purpose and motivation. He 
served as a drill sergeant from 
2005 through 2008, and it was 
sobering to know he was prepar-
ing soldiers to fight in Operation 
Iraqi Freedom.

He ranked up in 2008 to become 
a U.S. warrant officer, or a sub-
ject-matter expert, and became 
a crucial, trusted advisor to his 
commander and peers. Later, he 
became one of the senior target-
ing officers in Afghanistan, ana-
lyzing data and teaching people 
how to engage with their target. 
He became very successful in 
high and key positions. 

In 2018 Daniel came back to 
Colorado Springs from his last 
deployment after two decades 
of service and sacrifice. He was 
invited to a social event for 
Team Red, White and Blue. He 
felt a little out of place, so he 
forced himself out of his comfort 
zone by introducing himself to 
everyone in the room one by one. 
During a discussion with one 
attendee, Daniel was asked if he 
was a REALTOR®. The attendee 
observed that Daniel was confi-
dent and good at connecting and 
knew how to make people around 
him feel valued through his one-
on-one conversations. 

MILITARY OPERATIONS ORDER

Daniel became a licensed 
REALTOR® in March of 2019. 
After multiple interactions with 
fellow REALTOR® Tim Wilson, 
an artilleryman with a similar 
sphere of influence, Daniel wrote 
up the first draft of the business 
plan for a brokerage called 719 
PCS. A lifelong friend created 
the logo, and Daniel and Tim 
launched their new business. 
Team members are all former or 
current members of the military 

or military families. 719 PCS 
serves military and civilian cli-
ents, making them a company by 
the people, for the people. 

“At 719 PCS, we value people, 
positivity, passion, community 
and camaraderie,” shared Daniel. 
“We know that real estate is about 
constant two-way communication 
and that it requires continual 
understanding of the market on a 
local, state and national level. My 
team and I have had a permanent 
change of station. For us, real 
estate is about building up our 
community by building up the 
people. It is about making friends 
and being a friend.” 

Daniel is broad-based and 
orchestrates the team’s com-
munity outreaches and social 
events, while Tim takes care of 
the “close-quarters” details and 
specializes in educating vet-
erans about homebuying. Tim 
is also expanding their base of 
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operations in Cape Coral, FL, as many 
veterans from Colorado Springs are 
retiring there.

A PATRIOTIC LIFESTYLE

Daniel enjoys giving back to his 
community. He has served in schools 
in Districts 11 and 49 as a WATCH 
D.O.G.S.® (Dads of Great Students). 

He is the Colorado chapter trea-
surer for Honor and Remember Inc. 
(honorandremember.org) and the 
athletic director for the 2,000-mem-
ber Colorado Springs chapter of the 
veteran’s organization Team Red, 
White and Blue, which promotes 
physical activity and gives a hand up 
to veterans in need. Daniel has served 

as a Team Red, White and Blue 
deputy chapter captain in the past as 
well. (about.teamrwb.org) 

The 719 PCS team donates funds from 
each transaction to help clients with 
closing costs. Last year alone, they 
gave over $50,000 to help families 
in need. They have also been renting 

dumpsters and bringing them to 
neighborhoods for all-day spring and 
fall clean-up events. 719 PCS also 
donates toys to a different organi-
zation each year. Their first year, 
they donated rucksacks full of toys, 
Wounded Warrior in 2020 and to the 
local Children’s Hospital in 2021.

They also give back through edu-
cation. Daniel, Tim and the team 
educate people and are especially 
passionate about ensuring that qual-
ifying families understand VA home 
loans. They know the statistics show 
that only 12% of entitled veterans 
actually use the VA home loan, and 
most don’t know it can be used more 

than once! They are honored to give 
one-on-one consultations as well as 
mass presentations.

Daniel and Edith have six children, 
ranging in age from 12 to 24. Edith 
is the founder and owner of her 
own residential cleaning business, 
Mountain Shine Cleaning. They met 
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J O I N I N G  T H E  A R M Y  C H A N G E D  M Y  L I F E  I N  S O 

M A N Y  P O S I T I V E  WAYS .  I T  A L LOW E D  M E  TO 

S E E  T H E  WO R L D  A N D  B E  S U R R O U N D E D  BY 

L E A D E R S  W H O  S H A P E D  M E  I N TO  A  B E T T E R 

P E R S O N  A N D  FAT H E R .

at the gym and continue to encourage each other to work out 
and have fun together, as well as serve others and connect with 
people in the community. The family enjoys outdoor activities 
and football games. 

“Joining the Army changed my life in so many positive ways,” 
reflected Daniel. “It allowed me to see the world and be sur-
rounded by leaders who shaped me into a better person and 
father. All the sacrifices I made were for my family, and they have 

been worth it. I love real estate because of the contin-
ued growth of our community and the relationships 
created. My passion is helping buyers and sellers make 
excellent decisions and ultimately earn the most bang 
for their buck! My wife and my team and I serve people 
with positivity so light can shed on the community. We 
are in business to do business; I want to know how my 
business helps you be successful in your business.”

Tim Wilson
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Ben Ingalls
(NEHA/NRPP CMT# 105986)

All Colorado Radon Mitigation, Inc.
Denver: 720.726.4556

Loveland: 970.966.7853
Colorado Springs: 719.599.8908
www.AllColoradoRadon.com

We are your trusted
source for radon

mitigation and testing.
 We also offer several Indoor Air Quality 

improvements from crawl space 
encapsulation to home air filtration.  

The kitchen is a
main focal point
for buyers.

www.aocolorado.com  | 3325 N Academy Blvd | Colorado Springs, CO | 719.573.5802

Upgrading appliances will greatly increase 
your kitchen’s visual appeal while staying 
within your budget!

Most appliances come with a 1 year warranty. Extended protection plans available up to 4 years.
Your Favorite Appliances at Outlet Prices
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founder of ALINK 
Insurance Services®

“Your Link To Security.”®

partner spotlight
Written by Brian Gowdy

Casa Bay Photography

Syddall, 
Bill

Serving local families and businesses since 1959
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(Left to right): Amanda Walter, director of 
agency services; Bill Syddall, owner; Dawn 

Box, director of systems and operations

W hen Bill Syddall had to 
phase out hundreds of 
employees at his “corporate 
America” job, he knew he 
had had enough.

He was the VP of operations, managing the check 
distribution and reconcilement functions for a sig-
nificant amount of the nation’s financial institutions. 
However, with evolving technology of the 2000s, 
the ability to earn income on the float life of physical 
checks was slowly putting them out of business. 
After dissolving the positions (and reallocating as 
many as possible to other jobs within their parent 
company), Bill orchestrated a one-year severance 
package for himself. He used that time to dream up 
his next, and hopefully forever, career move.

Bill had always been service oriented. He loved 
empowering others to make educated decisions. 
This led to his selection of an industry that he felt 
lacked in areas where he excelled: insurance.

“The insurance industry as a whole has a negative 
connotation,” Bill says. “Consumers are conditioned 

to make decisions based on the lowest price without 
looking at what they’re actually getting.”

Isela Owens, one of ALINK’s senior insurance advisors, 
came up with a clever analogy linking insurance to real 
estate. Isela says, “As a REALTOR®, imagine advising 
your buyers to put an offer in for the lowest-priced 
home without showing the home or sharing a single 
detail about it other than the cost.” This is how insur-
ance is often sold. Clients purchase whichever policy 
has the lowest premium; no one is educating them on 
what the policy coverages protect and, more impor-
tantly, what they do not. 

Last year, 1,000 homes burned down in the Marshall 
Fire in Boulder, CO. It’s estimated that 70% of the 
homes that were lost were underinsured.

Inspired to redefine the insurance industry, Bill cre-
ated ALINK Insurance Services®.

“I wanted to make a difference,” Bill says. “I don’t want 
to sell policies for the sake of selling policies. I want our 
clients making value-based decisions based on the risk 
factors they are educated on and comfortable with.”

What makes ALINK Insurance stand 
out as an independent agency is their 
Pledge of Performance, 10 principals 
of serving excellence they adhere to 
with every client. They are:

•	 We listen for understanding.
•	 We’re catastrophe navigators.
•	 We’re problem solvers.
•	 We’re committed to educate.
•	 We’re timely and prompt.
•	 We provide 24/7 services.
•	 We customize and adapt.
•	 We stay in school.
•	 We serve respectfully
•	 We will always be ethical.

It’s easy to say you provide good 
service, but how is it documented 
and measured? At ALINK, we clearly 
define service by actively asking 
our clients if we have held up to our 
performance pledge. If the answer 
is no, we want to hear about it. We 
are always looking to improve and 

deliver higher levels of servicing 
excellence.”

Bill’s advice to REALTORS® is to 
understand that the value of the 
insurance their clients purchase with 
their home is a direct reflection of 
themselves as real estate profession-
als. “REALTORS® should surround 
themselves with insurance advisors, 
not just insurance agents. Anyone 
can sell a policy. An advisor educates 
their clients to make value based pur-
chasing decisions.”

Insurance is risk mitigation. It is an 
investment strategy.

“The value of a policy is determined 
by understanding and maintaining 
the proper blend of coverage, service, 
relationship and price in a way that 
maximizes a client’s return on their 
insurance investments when needed. 
For example, a client can save $200 

to $600 or more a year by lowering their 
liability, not adding higher replacement 
cost endorsements, excluding utility line 
services, increasing deductibles, etc. 
However, in Colorado, where we have 
the dual threat of fire and large wind/
hail catastrophe, saving even $1200 a 
year pales in comparison to the cost of 
not being properly insured, as evi-
denced by many who were victims of the 
Marshall Fire.” To Bill, the most import-
ant thing you can have clients focus on is 
insurance value, not price.

Outside insurance, Bill gives back to 
the community and insurance industry; 
he currently serves on the Professional 
Independent Insurance Agents of 
Colorado (PIIAC) board and has served 
as a Scoutmaster with the Boy Scouts, in 
addition to numerous callings within his 
religious organization. He has been mar-
ried to his wife for nearly 34 years and, 
together, they have five children, nine 
grandchildren and two mini dachshunds.

INSURANCE IS 
RISK MITIGATION. 

IT IS AN 
INVESTMENT 

STRATEGY.
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Senior Insurance Advisors (left to right): Stephanie 
Starvi, Courtney Zack and Isela Owens

Isela Owens is an ALINK 
Senior Insurance Advisor 

and works closely 
with their REALTOR® 
partners. She has 
also provided ‘Ask 
the Expert’ articles 
to Real Producers 
regarding the insur-

ance industry. For 
those of you who haven’t 

met Isela yet, here is an 
introduction:

 
Isela Owens is from northern 

Nevada. Her parents immigrated to the United States from 
Mexico before she was born to provide a better life for their chil-
dren. “They sacrificed a lot to give us the opportunity to thrive 
educationally, professionally and financially. This opportunity, 
coupled with their perseverance and values, are what I am most 
thankful for today.”
 
Before insurance, Isela’s career was in financial services as well as 
teaching Immersive Linguistic Spanish Classes, which she still does 
today. She was drawn to insurance because “it’s something that 
everyone has but few understand. I love being able to educate and 
inform clients and help de-mystify the complexities of the industry.”
 
Isela is a passionate advocate for her clients. She carries a sin-
cere burden educating them in the potential pitfalls and short-
comings related to insurance. “I am an educator (and a student). 
Therefore, I bring that perspective when assisting clients in 
understanding contracts, coverages and the benefits of insurance. 
I attempt to simplify the complex to help clients best understand 
what coverages they are purchasing to avoid being shocked or 
surprised after a loss, only to find out they did not have the insur-
ance they needed.”
 
Isela understands the enormous amount of hard work and 
sacrifice it takes to get ahead financially. “I have a deep pas-
sion for real estate and the wealth-building potential it has to 
homeowners and investors. I bring this insight and passion to 
each client with the sole purpose of protecting their hard work 
through risk mitigation.”
 
What Isela finds most fulfilling professionally is helping clients 
recognize insurance as an asset-protection tool to avoid financial 
devastation after a loss.
 

Isela understands a REALTOR®’s relation-
ship with their clients. “Agents are in a very 
unique position of trust with their clients. 
It is important for their clients to feel they 
can also trust the insurance agent they work 
with to protect their greatest asset — their 
home. This collaborative relationship lets a 
client know that their real estate agent is not 
simply interested in selling/buying homes 
but protecting their clients’ assets as well. It 
is important that after the real estate trans-
action has been completed, the deed has 
been recorded and the loan has been funded 
… the way the client insures their home is 
the most important factor.”
 
Outside work, Isela is an avid hiker and 
outdoor enthusiast. She loves travel, doing 
home remodels and interior design, as well 
as mentoring, volunteering and teaching. 
“And sleeping in on the rare occasion is 
nice as well.”

AGENTS ARE IN 
A VERY UNIQUE 

POSITION OF 
TRUST WITH 

THEIR CLIENTS. 
IT IS IMPORTANT 

FOR THEIR 
CLIENTS TO 

FEEL THEY CAN 
ALSO TRUST 

THE INSURANCE 
AGENT THEY 

WORK WITH TO 
PROTECT THEIR 

GREATEST ASSET 
— THEIR HOME. 
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Established 1975

FodorBilliards.com 

• POOL TABLES

• SHUFFLEBOARDS

• COUNTER AND
   BAR STOOLS

• DARTS & SUPPLIES

• THEATER SEATING

• POKER TABLES

• ART WORK

• CUSTOM CUES

YOUR"Big Kids Toy Store"YOUR"Big Kids Toy Store"

Quality
      THAT LASTS

US-Made pool tables and
shuffleboards in stock for

the holidays!
Original Art & Framing • Hanging & Delivery Available

Please come by and see our collection 
as well as our Monthly Featured Artist.

Visit us online for updated information.
orlysartgallery.com • 719.630.3371
730 South Tejon, Colorado Springs

Open Monday-Friday 10am-5pm • Saturday: 10:30am to 2pm
Closed Sunday & Monday: Appointments Available!

Thanks to the businesses within these pages, our 
Area Directors, and readers like you, we’re able to 

break the chains of this horrible reality.

The N2 Company – the company behind this 
publication and 850+ others like it – is financially 

committed to end human trafficking. 

FOR EVERY AD WE SELL, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

Visit n2gives.com to learn more
about our giving program.

A GIVING PROGRAM BY

DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.
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Ryder
MULTIPLY

real producers
Written by Ruth Gnirk

Photography by Heidi Mossman of Capture Life Photography

Meet the Ryders, one of the top 

two-person Keller Williams teams 

in Colorado. Jeff served his country 

as an Army flight paramedic before 

becoming a news anchor, and for 

the past two decades, he has been 

serving his community as a REALTOR®. 

Stephanie, who is from Guam, learned 

a lot about real estate from many 

moves as a military child and then 

spouse prior to becoming a REALTOR®. 

Her experience in customer service 

and the insurance and title industries 

makes her an invaluable asset to 

clients and fellow agents. 

The Ryders flip houses too, but their 

favorite thing to do now is focus on 

family, community and education. 

They love making family memories, 

connecting with the Pacific Islander 

community in Colorado Springs and 

multiplying their success by educating 

others. Jeff and Stephanie teach 

classes at KW Premier and serve on 

the Agent Leadership Committee.

MULTIPLYING THEIR SERVICE 

Jeff’s father was an Arizona school 
teacher who owned investment 
properties and used his “free time” in 
the summers to earn extra income by 

renovating houses. Jeff attended col-
lege in Arizona, and after graduation, 
he joined the Army and was stationed 
at Fort Carson in Colorado.

After serving as a flight paramedic 
in the Army, Jeff was honorably 
discharged and had to transition to 
civilian life. He tried a few different 
jobs but finally decided to pursue his 
passion, not money. Jeff served as a 
news anchor for three years at KKTV, 
a CBS affiliate in Colorado Springs. 
It was a good job, but there was no 
flexibility. He wanted the chance to be 
an entrepreneur, like his father. 

Jeff began investing in real estate in 
the year 2000. He started making 
more money investing than he was 
making in his full-time job in televi-
sion, so he started pursuing real estate 
full time in 2001. By 2004 he was 
running real estate ads on his old CBS 
affiliate station and leading a team of 
agents who sold 150 homes per year.

After the market crash, Jeff quickly 
became an expert in foreclosures 
and short sales. The team believed in 
Jeff and his leadership and had stuck 
with him through the thick and thin, 

JEFF & STEPHANIE
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but after running a team for 10 years, 
Jeff decided to go solo and wait for 
the right person and the right market 
conditions to build and grow a new 
team. Less than 24 months later, Jeff 
met Stephanie.

MULTIPLYING THEIR REACH 

Stephanie was from the U.S. terri-
tory of Guam and had followed an 
Air Force family member to Colorado 
Springs in 1991. She managed a 

Colorado travel agency for 15 years, and when she was laid off 
in 2005, she began working for a builder. Stephanie became 
a licensed REALTOR® in 2006, but when the market changes 
started trickling in, the single mother started insuring homes 
through State Farm in 2009. She soon learned to assist with 
mortgages as well.

By 2016, Stephanie was working diligently in title insurance, and 
that is how she and Jeff met. Her diligent, proactive, client-focused 
service really impressed Jeff, and he challenged her to reconsider a 
full-time career in real estate. It took her a few months to get used 
to the idea, but by 2017 she was working full time as a REALTOR®.

STEPHANIE’S 
TRAINING, 

KNOWLEDGE 
AND EXPERIENCE 

EMPOWER HER 
TO HELP CLIENTS 

AND EVEN 
OTHER AGENTS 
UNDERSTAND 

THE “WHY” 
BEHIND SOME 

OF THE CRUCIAL 
PROCESSES AND 

PROCEDURES 
FOR BUYING AND 
SELLING A HOME.
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Stephanie’s training, knowledge and experience empower her 
to help clients and even other agents understand the “why” 
behind some of the crucial processes and procedures for buying 
and selling a home. Because she has worked in almost every 
aspect of the business, she has a well-rounded perspective and 
can often help clients take preventative measures to ensure 
their success. She teases that the only thing she is not licensed 
in is home inspections … yet!

Jeff and Stephanie’s strengths are very complimentary. Jeff has 
tenure, or “depth” in real estate, while Stephanie has “width” 
because of her experience in a wide variety of related fields. 
Jeff has experiential knowledge of contracts and negotiations, 
and Stephanie is great at building relationships with clients. 
The combination of their strengths makes their team more 
effective than either of them could be on their own.

MULTIPLYING THEIR LEGACY 

Jeff and Stephanie are two of the original agents at KW 
Premier and one of its highest-grossing teams. Rather than 
viewing those facts as a point of pride, it motivates them to 
serve others. They have both been active participants on the 
Agent Leadership Committee, and Stephanie still serves in this 
capacity. She is also more active in teaching classes to fellow 
KW agents, but Jeff has done his fair share of teaching as well. 
They both give back through KW Cares, and Stephanie says 
they love showing love and appreciation to their clients.

One of Jeff and Stephanie’s favorite date night spots is the fam-
ily-owned restaurant Hafa Adai Fiesta Food, where they enjoy 
food originating from her island home. Their children are 32, 
20, 18 and 12. Their youngest plays baseball, and their whole 
family loves to go mountain biking, have Jeep adventures and 
experience Colorado. They also enjoy paddleboarding, traveling 
and attending church together.

Things have come full circle as the Ryders are investors and 
have bought rentals and flipped homes like Jeff’s father used to 
do. Their boys really enjoyed demolition days.

“Know your value proposition,” shared Stephanie, “and share 
that with clients and even other agents so they can benefit from 
who you are and what you can bring to the table. Help others 
be better than they were before your interaction.” “It is easy 
for real estate entrepreneurs to get discouraged,” Jeff reflected, 
“especially if they are comparing themselves to others. Be the 
best that you can be with what you have, celebrate your vic-
tories, challenge yourself to continue improving and multiply 
yourself by celebrating others while you help them improve.”

IT IS EASY FOR 
REAL ESTATE 

ENTREPRENEURS 
TO GET 

DISCOURAGED, 
ESPECIALLY IF THEY 

ARE COMPARING 
THEMSELVES 

TO OTHERS. BE 
THE BEST THAT 

YOU CAN BE 
WITH WHAT YOU 

HAVE, CELEBRATE 
YOUR VICTORIES, 

CHALLENGE 
YOURSELF TO 

CONTINUE 
IMPROVING 

AND MULTIPLY 
YOURSELF BY 
CELEBRATING 

OTHERS WHILE 
YOU HELP THEM 

IMPROVE.
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THE DREAM IS FREE.
THE HUSTLE IS SOLD SEPERATELY.

Vaughn Littrell
Vlittrell@fidelityms.com

(719) 290-0415
NMLS # 1092985

15455 Gleneagle Drive, Suite 230  |  Colorado Springs CO 80921  |  FidelityMortgageSolutions.com  |  NMLS #476792
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WE DON’T SUCCEED

UNLESS YOU DO!
Empire Title • etcos.com

3 locations to
serve your better

5555 Tech Center Drive,
Suite 110, Colorado Springs
(719) 884-5300

350 N. Pine St.,
Woodland Park, CO
(719) 686-9888 

1220 Main St.,
Canon City, CO 
(719) 275-4900 


