
LISA

M A R C H  2 0 2 2

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G .

S I L I C O N  V A L L E Y

SGARLATO

Photos by Ewa Samples, 
www.maytheartbewithyou.com
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536 East Main Street | Vacaville, CA 95688
(707) 449-4988

jonedwardssalonandspa@gmail.com
www.jonedwardssalonandspa.com

HAIR | SPA | MASSAGE

We have everything you need
to look and feel your best.

Let our experts take care of it all--
schedule an appointment today!

All  Things
Beauty
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925-899-7926

Vanessa@sisemoreagency.com

www.farmersagent.com/vsisemore

There's a big di�erence 
between HAVING insurance 
and BEING insured.

Refer Vanessa & Give Your Clients Peace Of Mind

Vanessa Sisemore
Sisemore Insurance Agency

As an agent experienced in Real Estate
transactions, I can help you & your clients with:
• Evidence of Insurance forms on short notice & timely
• Fast, dependable service
• Broad & tailored coverage options
• Competitive rates & a variety of discounts
• Extensive experience & creative policy options
• Hard to place homes

YOUR LOCAL
MORTGAGE EXPERT

Bryce & his team provide
customized financial lending
solutions for your clients.

BRYCE FRANSEN
#TheLendingGiant
NMLS: 993703

(831) 419-8798
Bryce@thelendinggiant.com
www.loandepot.com/loan-officers/bfransen
www.thelendinggiant.com

REQUEST A FREE PERSONALIZED RATE QUOTE TODAY!
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 

These local businesses are proud to partner with you and make this magazine possible. Please 

support these businesses and thank them for supporting the REALTOR® community!

ARCHITECT/BUILDER

Amy Vander 

Heyden Architects

(925) 353-0363

BUILDING PRODUCER

EPIC

Amy Felix

(925) 353-0363

CLEANING SERVICES – 

COMMERCIAL

S&R Janitorial

Sonia Romero

(650) 400-8335

srjanitorialservices.com

FINANCIAL PLANNER

Lincoln Financial Advisors

Jack Farnstrom & Gibran Le

(925) 659-0378

Jack.Farnstrom@LFG.com & 

Gibran.Le@LFG.com

FITNESS / 

PERSONAL TRAINER

Send Me a Trainer 

San Jose West

Zane Daugherty

(408) 256-9888

sendmeatrainer.com/

sanjosewestca

GENERAL CONTRACTOR

F Alcaraz Construction

Frank Alcaraz

(831) 747-5005

facremodeling.com

HEALTH AND MEDICAL

In-Health Clinic

Jennifer Walker

(408) 356-0273

in-HC.com

HOME RENOVATION

Curbio

(810) 300-9432

Curbio.com

INSURANCE AGENCY

Goosehead  

Insurance Agency

Justin Turner

(951) 965-4651

JH Insurance, Inc

Jessica Hawkins

(408) 264-2400

jhia.com

Patrick Cayabyab  

Insurance Agency Inc

Patrick Cayabyab

(650) 755-9690

agents.farmers.com/ca/

daly-city/patrick-cayabyab

Patrick Chua Insurance 

Agency Inc

Patrick Chua

(650) 249-6999

agents.farmers.com/ca/

san-mateo/patrick-chua

Sisemore Insurance Agency

Vanessa Sisemore

(925) 899-7926

State Farm Insurance - Shana 

Nelson Insurance Agcy

Shana Nelson

(650) 224-6307

ShanaNelson.com

William Beyer 

Insurance Agency

William Beyer

(510) 527-4640

agents.farmers.com/ca/

kensington/william-beyer

MARKETING & 

COMMUNICATIONS

Fitzsimmons Communications

Kate Fitzsimmons

(415) 472-1499

Fitz-Com.com

MORTGAGE

Bryce Fransen 

#TheLendingGiant

NMLS: 993703

loanDepot 

www.thelendinggiant.com

bryce@thelendinggiant.com 

or bfransen@loandepot.com

(831) 419-8798

C2 Financial Corporation

Brian Schwartz

(510) 541-7996

LendwithBrian.com

Cross Country Mortgage

Karen Bartholomew

(925) 443-2000

CrossCountryMortgage.

com/Karen-Bartholomew

Groves Capital, Inc.

Sergio Michel

(408) 856-2770

grovescapital.com

Hannah Escher - Mortgage 

Advisor NMLS #2098628

Hannah Escher

(707) 321-3570

hannahescher.com 

HomePlus Mortgage

Arton Chau

(650) 759-6539

ArtonChau.com

The McClain Team

Jerry Mcclain

(408) 799-7407

The Money Market Solutions

Paul LeJoy

(415) 510-0127

TheMoneyMarket.us

MOVERS

Ace Relocation Systems Inc

Pete Pfeilsticker

(408) 309-9456

AceRelocation.com

MOVING & HOME 

CONCIERGE SERVICE

Extensive Home Solutions

Trish Gray

(650) 400-9562

extensivehomesolutions.com

PHOTOGRAPHY

Eric Joyce Photography

Eric Joyce

(415) 225-9084

EricJoyce.photo

Fotos by T

Teresa Trobble

2828 S. Bascom Ave

San Jose, CA 95124

(408) 316-1613

Fotosbyt.com/

life-in-your-brand

PHOTOGRAPHY & 

VIDEOGRAPHY

May The Art Be With You

Ewa Samples

(408) 510-4621

ewasamples 

photography.com

Odyssey Productions

Nicholas Hammond  

Abigail Hammond

(209) 658-6551

OdysseyProductions.co

PHOTOGRAPHY/

VIDEOGRAPHY/ 

VIRTUAL STAGING

VirtualTourCafe & 

RealEZPhotoFix

Tim Denbo

(925) 549-0714

VirtualTourCafe.com & 

RealEZPhotoFix.com

PRIVATE LENDER

Investor Loans

Anthony De Castro

(925) 382-8648

REAL ESTATE 

PHOTOGRAPHY

Daryl Davis Photography

Daryl Davis

(408) 393-4491

dndavisphoto.com

REAL ESTATE 

PHOTOGRAPHY/VIDEOS

INVZN Media

Brooks Landry

(925) 216-7702

INVZNmedia.com

SALON & SPA

Jon Edwards Salon & Spa

Ed Pardini

(707) 449-4988

jonedwardssalon 

andspa.com/

STAGING & HOME DESIGN

Elevated Interiors Staging

Nicole Chambers

(925) 385-8409

ElevatedInteriorsStaging.com

Encore Staging Services

Vanessa Nielsen

(408) 800-1566

EncoreStagingServices.com

Pure Lux Staging & Design

Catherine Waldeck

(858) 229-0909

PureLuxStaging.com

VIDEO PRODUCTION

C Sharp Video Productions

Christine Ann Igelsias

(408) 758-8293

csharpvideo.com

LV Productions

Vlad Lapich

(508) 514-0766

Sam Bennett Media

Sam Bennett

(925) 216-3884

sambennettmedia.com

WEALTH MANAGEMENT

Peak 360 Wealth 

Management

John Lane

(925) 413-7337

peak360wealth.com

Contact Trish for a free consultation!
650.400.9562  |  info@exhsi.com 
ExtensiveHomeSolutions.com
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rising star
By Zach Cohen

Photos By Ewa Samples, 

www.maytheartbewithyou.com

DURING HIGH SCHOOL, DAVID GUARDANAPO WAS AN 

EXCEPTIONAL STUDENT AND A STANDOUT FOOTBALL 

PLAYER. FROM A YOUNG AGE, HE HAD BECOME FAMILIAR 

WITH ONE OF THE MOST BASIC TEACHINGS IN SUCCESS: 

HARD WORK PAYS DIVIDENDS. YET, DURING HIS SECOND 

YEAR AT SAN JOSE STATE UNIVERSITY, DAVID WAS FACED 

WITH A REAL-WORLD CHALLENGE THAT WOULD CAUSE HIM 

TO RETHINK HIS LIFE PATH.

After months of practice and a stellar try-out, David 
had made the San Jose State University football 
team as a walk-on kicker. But when spring training 
began, he came to find out the school had signed a 
top-rated junior college kicker; David was cut.

“I was very passionate about the sport at the time 
and was devastated,” David remembers. “I felt like 
dropping out of San Jose State to work on my football 
craft and to try to find a different school to play for. 

Yet, sometimes, what appears to be a curse may, 
in fact, be a blessing. As novelist J.K. Ensley said, 
“Every curse has a blessing, and every blessing has 
a curse. When you stand face to face with your des-
tiny, will you be able to tell one from the other?”

After a few sleepless nights 
and ample reflection, David 

came to a powerful realiza-
tion. He recognized that 
the true sport of life was 
his education. So he 
recentered, refocused 
on school, and finished 
his semester with 
straight A’s. Within six 
months, he landed his 
first real estate intern-

ship, beginning what has 
become his dream career.

“I proved to myself that even 
when I get knocked down, I 

will always get back up stronger 
and find a way to keep moving 

forward. I found peace in the saying 
‘everything happens for a reason,’ and I 

still firmly believe in that today… That whole 
situation proved to be a blessing in my life. As the 

final chapter of my football career ended, it opened 
up the door for me to find my true passion in real 
estate,” David says. “I’m beyond grateful where that 
led me to.”

YOUNG AND HUNGRY

David went on to earn his degree in business mar-
keting and administration and a minor in commu-
nication studies from San Jose State University. He 
graduated at the top of his class (summa cum laude), 
and for the last three years at school, he worked 
20-30 hours per week for a local real estate team.

“I started as the marketing intern, became the 
marketing coordinator, then the sales systems lead, 
and also got my real estate license during my time 
there,” David explains.

David was drawn to real estate because of his 
family history in the business. His father works in 
construction, and his parents own several proper-
ties in the Bay Area.

“I come from a background of savvy real estate 
investors and have always been surrounded by 
real estate my entire life. Working on a real estate 

David
Guardanapo

YOUNG AND HUNGRY
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Creative Film X Photography Productions

Real Estate | Lifestyle | Business

We’re a media marketing company providing high quality 
videos and photos with a modern aesthetic. Through 

specialized videos we create more brand awareness and 
eye catching content for your audience.

(925) 377-0607 | www.invznmedia.com

For Pricing & Bookings check us out online!

INVZN Media

Follow us on

team as the marketing coordinator, I 
realized I definitely wanted to become 
a real estate agent. I got to see the 
kind of lifestyle that real estate agents 
live and the difference they can make 
in the lives of others through helping 
families buy, sell and invest in real 
estate,” David explains.

Although he’s still only in his mid-
20s, David has already made a 
substantial impact in the business. In 
fact, he thinks his age has played to 
his advantage. 

“I have always been told I’m an old 
soul,” David says. “You would always 
see me spending time with adults at 
family functions. So I’ve helped a lot 
of older families retiring and moving 
out of the area sell, and at the same 
time, I am helping young families buy 
their first house. These families love 
working with a young REALTOR® that 
is motivated and knows the area well.”

In 2020, David’s fourth full year in 
business, he closed 14 transactions 
for $17.5 million. In 2021, he’s already 
doubled his business; he’s closed 23 
transactions for $37.5 million as of 
October, bringing him into the upper 
echelon of producers.

FINDING HIS GROOVE

“I became a real estate agent because 
I love the lifestyle,” David smiles. “I 

enjoy being my own boss and creating 
my own schedule. I enjoy meeting 
with new people and helping guide 
them through the process of buying 
and selling real estate.”

David finds tremendous reward in the 
opportunity to create relationships 
and help others create a better life for 
themselves. That’s what fuels him to 
get out of bed each morning and work 
hard for his clients.

“I have been blessed with the oppor-
tunity to help many wonderful 
families find their dream home in 
great neighborhoods. I am even more 
thankful to consider many of those 
families now close friends.”

Growing up in the Bay Area, David was 
always involved in multiple extracurric-
ular activities. He was introduced to a 
fast-paced life early on and has grown to 
enjoy the speed and momentum of being 
on the go.

“Living this ‘go-go-go’ lifestyle my entire 
life has translated perfectly into enjoying a 
career in real estate where there is always 
work to be done. Your day may start grind-
ing away in the office, followed by showing 
homes all over the Bay Area, and then 
finish back in the office making clients’ real 
estate dreams become a reality. This busy, 
fast-paced lifestyle is something I have been 
accustomed to my whole life and a lifestyle 
I thoroughly enjoy,” David explains.

Outside work, David remains just as active. He enjoys 
hiking, biking, going to the beach, and playing sports. 
When he’s not enjoying the outdoors, David can be 
found hanging out with family and friends or traveling. 
His primary focus in life, however, remains his real 
estate business. He recognizes that he’s building a busi-
ness that, if done correctly, could last generations.

“I am a very goal-oriented individual. The future holds 
a lot more goals to be accomplished in both my personal 
and professional life. Some major personal goals are to 
travel to every major continent. Another personal goal of 
mine is to own two investment properties before the age 
of 30. Some major professional goals that my future holds 
is to eventually help 100+ families and investors buy, sell 

and invest in real estate all within 
one calendar year.”

As Tony Robbins says, 
“Goals are like mag-
nets. They’ll attract 
the things that make 
them come true.”

I SET GOALS FOR 

EVERY ASPECT OF MY LIFE, 

AND IT HELPS KEEP ME 

MOTIVATED TOWARD ALWAYS 

STRIVING TO LIVE 

MY BEST LIFE.
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408-256-9888
sanjosewest@sendmeatrainer.com

www.sendmeatrainer.com/sanjosewestca

Elite Training that comes to you, remotely
or in-person... In-Home and Live Online

Personal Training!

Mention this ad for your
Free Consultation!

Most Common Requests and Results: 
Reduce Belly Fat | Increase Energy and Muscle

Injury Rehab | Aging Gracefully.

Get Started Today!Get Started Today!

San Jose West

CONTACT ANTHONY TODAY

Your Real Estate Investment Loan Specialists

FIX & FLIP | NEW CONSTRUCTION | REFINANCE | PORTFOLIO

Funding any real estate investment venture
with the best capital resources nationwide.

· Multiple funding products 
  available for investors

· New construction, bridge 
  loans, 30 year fixed

· Close your deals in as
  little as 5 days

· Realtors don't lose another 
  deal to financing

Anthony De Castro
925-382-8648 
anthony@investorloans.net
www.investorloans.net
3100 Oak Road #380
Walnut Creek, CA 94597
CA Lic. DRE # 01773204
CA Lic. DRE # 01742929
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408-510-4621
letscreate@maytheartbewithyou.com

www.maytheartbewithyou.com

Essence Of You.
L E T  U S  D O C U M E N T  T H E

upcoming events

PLEASE SAVE THE DATES
2022 SVRP EVENT CALENDAR

Your Trusted
Mortgage Expert

Brian R. Schwartz (510) 541-7996
brian@lendwithbrian.com | lendwithbrian.com

10509 Vista Sorrento Pkwy, Suite #400, San Diego, CA 92121
NMLS #868968 | BRE #01125625

Let Brian help you take that first step toward a financial solution.

(The third Wednesday of every month)

March TBD

April TBD

May 18, 10:00-11:30

June 15, 10:00-1:00 (SVRP Partners Only)

July 20, 10:00-11:30

August 17, 10:00-11:30

September 21, 10:00-11:30

October 19, 10:00-11:30

November 16, 10:00-11:30 (SVRP Partners Only)
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flashback favorite

O R I G I N A L LY  P R I N T E D  I N  N O V E M B E R  2 0 1 8

The 1980s was a dark period for the country of 
Iran. While it was a human-rights crisis, those 
words do not come close to reflecting the horror of 
what was happening. At the time, Al Moridi was a 
student in Iran. “I was student activist; I raised my 
voice against the injustice. Thousands of doctors, 
engineers, and students like me were being killed 
– that was why I had to escape the country and 
emigrate to America.” When Al Moridi came to the 
United States, he had nothing, but if you met him 
today, you would never guess that was his story. 
For the last 30 years, Al has been a top-producing 
REALTOR® in the area. Now he leads an extremely 
successful real estate team that includes his sons. 
Past the million-dollar mark in earnings, it’s easy 
to label his success as another rags-to-riches story, 
but it is so much more than that. You can learn how 

to make millions in real estate from the example of 
Al Moridi, the more valuable lesson to learn from 
him is to enjoy the process.

From the very beginning, Al did not let his circum-
stances confine him. “When I came here, I started 
to work, and I knew the first thing that I should 
buy was property. With my income at that time, I 
couldn’t qualify for a loan; I couldn’t even imagine 
buying. So, I thought maybe I should find partners 
to buy a house with. I found two partners, and we 
bought one house. After that, I found three more 
partners and bought another house. I found one 
more partner and bought a third house. Now, I 
was so happy because I could sell my shares, buy 
one house, and move in with my family.” While 
Al understood that real estate was key to building 

MORIDI
AL & JPAL & JP
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wealth, it would be a little while before he pas-
sionately started pursuing it as a career. “My main 
motivation to come to real estate was the people. 
Before real estate, I was working for a company 
that builds power transformers. It was a desk and 
me. Previously, I lost everything I had for human 
rights. I love people. I wanted to be with people. 
At that moment, I decided to change my career. I 
realized that real estate was the best option. I got 
my license, and here I am today.”

“I have been asked what is the feeling to become a 
millionaire? I said, ‘Look, the process is so beauti-
ful. You see, money is not the object; happiness is 
the object. When you help clients, put a smile on 
their face, or solve their problems, there is great joy 
in that. Every morning I can’t wait to come to work 
and help people. It’s such a blessing.”

It’s a lesson he’s passed down to his sons. Al’s son, 
J.P., tells the story. “In the beginning, when I was 
putting in 15-hour days, Dad told me, ‘Don’t ever 
look at someone as a paycheck; truly help them as 
a human being, not just a client. Take care of them, 
and you will always be wealthy, you will make 
money in the business.’ J.P. continues, “We are 
blessed to be in the job that we are.”

J.P. took his dad’s instructions to heart. Within four 
months he had 16 sales. At the nine-month mark 
of J.P.’s budding real estate career, Al and J.P. had 
sold 76 properties. Immersed in real estate from an 
early age, J.P. remembers listening to Mike Ferry 
tapes in the back of Al’s car. While it may have 
seemed inevitable for J.P. to become a REALTOR®, 
his success in the business was no guarantee. Al’s 
example provided a roadmap, but the secret to J.P.’s 
success is his willingness to listen and learn from 
his dad. “I get asked how I was able to achieve suc-
cess so quickly. The biggest takeaway I have is I just 
shut up and listened. I did everything he told me, 
and my business took off right away. My brother 
has even commented on how I do everything just 
like Dad.” J.P.’s brother, Nima, joined the business 
a little later. After medical school, he realized that 
his true passion lay with real estate and joined his 
dad and brother in the business. Now the three 
make an unstoppable real estate team.

For Al, it is a dream come true. “It’s been such a won-
derful journey. We are spending a lot of time together, 
and my kids, they listen to me, it’s great! I love it!” For 
any parent that is the ultimate accomplishment.

Of course, the burning question on everyone’s 
mind is how does Al do it? Top REALTORS® come 
and go, but Al has consistently maintained his top 
standing over the years. Al shares his secrets to 
maintaining perspective and balance in this fast-
paced industry. From affirmations to dream boards 
and coaching, Al and his team keep their priorities 
in focus. “Every morning I wake up at 4:20 am, and 
I start the day with affirmations. First thing I say is, 
Jesus said if you can do something good and don’t, 
it’s a sin. From the moment I wake up, I am looking 
to do something good, something helpful. Second 
affirmation is live like you are going to die tomor-
row and live like you are going to live 100 years, 
which means have a balance in life. Last, Buddha 
said don’t be attached to anything.” Al chuckles, 
“That one is really tough. I modify that one to don’t 
be attached to the outcome.”

With his mind focused, Al meets J.P. at the gym 
for their morning workout, and then they go into 
the office. For Al, there is always room for per-
sonal and professional growth. That’s why he’s 
been following Mike Ferry’s coaching for 23 years. 
As a REALTOR®, it is easy to work 24/7, but the 
Moridis know that lasting success requires balance. 
Scheduling family vacations are as much a prior-
ity as their daily work schedule. Al remarks, “My 
favorite place for relaxing is…” Al and J.P. say it in 
unison, “Hawaii!” Al continues, “It makes me so 
relaxed. But I like going to different countries, too. 
I try to go out of the country once a year, I’ve been 
in at least 25 countries. Though I drive everyone 
crazy. For instance, if we are in Rome, I want to see 
everything in the city the first day.”

J.P. closes out the interview with a few words of 
wisdom. “Work hard. Have a schedule. Don’t buy 
business; work for it.” It’s good advice, whether you 
are in real estate or not.

EJP  PHOTOGRAPHY
415.225.9084  •     ERICJOYCE.PHOTO

PHOTOGRAPHY | VIDEOGRAPHY | VIRTUAL TOURS

Market Slowing Down?
Your listing
deserves
better!

Imagination Realized

Sergio Michel | Groves Capital, Inc. | Mortgage Loan Originator
www.grovescapital.com | Cell 408-856-2770 | Fax 619-996-7015

sergiogarcia@grovescapital.com
4025 Stonebridge Ln, Rancho Santa Fe, CA 92091
MLO NMLS 2023203 | Company NMLS 1678775

Finding The Right Mortgage Option 
For Your Client Is A Must...

Let Groves Capitol Help!

Did you know there are more victims held against their will today 
than ever before? That’s why The N2 Company – the company 
behind this publication and 850+ others like it – is financially 

committed to end human trafficking. 

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

The average Fortune 500 company donates about 1% of their profits 
to charity. The N2 Company donates 2.6% of their gross revenue.

Thanks to the businesses within these pages, our Area Directors, and 
readers like you, we’re able to break the chains of this horrible reality. 

$2.5 MILLION$2.5 MILLION
DONATED THIS YEAR TO HELP
END MODERN-DAY SLAVERY.

Visit n2gives.com to learn more about our fight.

WO R K  H A R D.  H AV E 
A  S C H E D U L E .  D O N ’ T 
B U Y  B U S I N E S S ; 
WO R K  F O R  I T.
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LISA 

 LUXURY HOME STAGING
THAT GETS YOU STUNNING RESULTS

EncoreStagingServices.com/Portfolio

 

The #1 preferred home staging company
of top agents in Silicon Valley.

CALL OR TEXT 408.800.1566

@EncoreHomeStagingBayArea

KEEPING IT POSITIVE

cover
By Nick Ingrisani

Photos By Ewa Samples, 

www.maytheartbewithyou.com

SGARLATO
LISA

My motto is that I walk into 
a room and try to figure out 

how I can help people.
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isa Sgarlato is a born-and-bred 

native of Los Gatos; she recalls 

her father’s stories 

of abundant cherry 

orchards and $3,000 homes. After 

high school, Lisa went to California 

Polytechnic State University with the 

intention of becoming a biologist, and 

during that time, she worked in the 

restaurant business. That experience 

taught her how to build rapport with 

people from all walks of life. 

“You learn how to have a great work 
ethic, work long hours, customer 
service, how to stay positive… so 
that’s where I learned how to work 
with people.”

Towards the end of her college years, 
Lisa realized that biology wasn’t 
going to be her path. She ended up 
starting a medical-device company 
with her father and fell in love with 
sales. Since it was in orthopedic 
sales, she learned to take her busi-
ness very seriously. Everything had 
to be precise because Lisa was work-
ing with life-and-death situations. 

Although Lisa enjoyed sales and the 
lifestyle it brought, she eventually 
reached an impasse; it was time to 
make a change. Lisa had a couple of 
kids and had become a single mom, so 
finding a new way to support her fam-
ily and have a more flexible schedule 
was key. Her top priority was being a 
mother. Continuing in medical sales 
would mean a significant amount of 
travel and having to be in operating 
rooms for 6:00 am procedures, which 
aren’t conducive to that. 

Thus began Lisa’s serendipitous entry 
into real estate. 

Entering the Real Estate Market

One of Lisa’s neighbors owned a 
boutique real estate brokerage, and 
when she went to buy her own home, 
the loan agent’s job seemed to be 
simple. Lisa got her license in 2001 
and started in mortgage sales while 

her kids were little. She worked 
part-time, did a lot of volunteer work 
at their school, and centered her life 
around her children and community. 

One of her career mentors was George 
Montinari, the sales manager at the 
mortgage firm. His caring style struck 
a chord with Lisa, and she learned a 
lot from him about how to work with 

clients, efficiently structure a busi-
ness, and keep things positive. 

“He always gives 100%. Having 
someone like that around you is 
pretty awesome.”

However, once her youngest started 
going to junior high in 2011, Lisa left 
mortgages and jumped into real estate 
with the Alain Pinel Realtors®. 

“At the time, we were coming out 
of the subprime mortgage crisis, so 
mortgages were not fun to be in. It 
was difficult to help people and was 
a depressing time for a lot of people. 
So getting into something more posi-
tive, helping people transition out of 
their homes or into a new home at a 
great deal, was much more positive 
for me. I really feed off the positive 
energy of other people.”

Eventually, Alain Pinel Realtors® 
was purchased by Compass, but the 
group stayed together through the 
transition. The transition to Compass 
has been positive for Lisa as well; she 
notes that the company provides all 
the tools she needs to succeed. These 
days, Lisa’s business is thriving in the 
Los Gatos/Santa Cruz mountains. 
The juxtaposition of a harsh ecosys-
tem with the incredible beauty and 
serenity of the hills makes it an inter-
esting location to be centered around. 
Since it’s above the hustle and bustle 

I HAVE GRATITUDE 
FOR MY CLIENTS AND 
ALL THE PEOPLE THAT 

SUPPORT ME.
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Call to schedule a 15-minute strategy session at (408) 758-8293 
...and mention Real Producers!

VIDEO PRODUCTIONS
C SHARPChristine Ann Iglesias | Video Producer

C Sharp Video Productions LLC

GROW YOUR BUSINESS ONLINE WITH VIDEOS
Even if you have a strong referral-based 
business and you haven't done videos before. 
Discover how you could...

Nurture your warm audiences on social media

Engage your prospects and past clients 

Increase your referral numbers
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why
Goosehead

for Home?

Jerry McClain
The McClain Team
Home Loan Advisor

NMLS# 582914

getevolved.com/mcclain
jerry.mcclain@getevolved.com

408.799.7407

Here to Guide Your Clients Every Step of  the Way

Patrick McClain
The McClain Team
Home Loan Advisor

NMLS #2118643

getevolved.com/p-mcclain
patrick.mcclain@getevolved.com

408.772.3815

 First Time Home Buyers, Primary Homes, 
Investment Properties, Second Homes, 

Renovation Loans, Construction Loans & More

of city life, it’s been an attractive spot for buyers 
since the start of COVID-19 lockdowns. Lisa’s busi-
ness has doubled since the pandemic began. 

Much of that growth can be attributed to her dedi-
cation to her clients and her ability to adapt on her 
feet. Lisa’s not a strict scheduling type. Instead, she 
opts to let the day take over as it will. The fast-
paced nature of real estate means that there’s no 
consistency from day-to-day. Being able to duck 
and groove when needed is key, and Lisa is well-
versed at moving through those changes with grace. 

“You never know what your clients will need in a 
day. A million things come up, and I just want to 
be helpful. Whether it’s a run to Home Depot or 
helping to prep a house, I make myself available to 
help clients out in a pinch.”

Lisa is incredibly grateful for how her business 
has grown over the years and isn’t afraid to give 
credit where credit is due. While she has a strong 
work ethic and dedication to her clients, she 
knows that she wouldn’t have been able to get to 
this point without a ton of help along the way. Lisa 
considers gratitude to be an essential part of her 
real estate success. 

“I have gratitude for my clients and all the peo-
ple that support me. I have a huge team of 
support, an amazing assistant and 
transaction coordinator, and 
everyone from inspectors, 
painters, contractors, 
stagers, handymen, 
cleaners, movers… 
You have to express 
gratitude for everyone 
down the line.”

Welcoming the 

Next Chapter

When Lisa’s not working, 
she loves spending time 
with her kids, volunteering, 
and getting out into nature. 

“Spending time at the ocean always reinvigorates me.”

Although Lisa will be in real estate for the foresee-
able future, she’s entered a new phase in life. Her 

children have grown and started their lives, and 
she recently lost her parents. She sees many possi-

bilities in the next stage of life. 

She still gets a ton of fulfillment from volunteering 
in the local community. Lisa’s currently involved with 

the Los Gatos Lions Club as well as a group of women in 
the area that’s raising money for firefighters and college schol-

arships. She’s intent on having a stable, balanced life and helping out 
wherever she can. 

“I’ll always be involved in community and may at some point retire, 
but no matter what, giving back will be a big part of my future.”
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(508) 514-0766  |  vlad@lv-prod.com
www.lv-prod.com/re

Real Estate
Video Production
Increase the visibility of your 
personal brand on social media 
and showcase your properties 
with our interactive videos.

Vlad Lapich, 
Videographer & Creative Director

Let's connect today!

CLEAN TODAY,
SELL TOMORROW!

Let us handle the dirty work!

Call today to schedule your appointment

650-400-8335
www.srjanitorialservice.com

PROFESSIONAL CLEANING SERVICES
Commercial | Residential

&RS

CONTACT US TODAY FOR A FREE ESTIMATE!

(408) 420-9444
info@falcarazco.com | www.facremodeling.com

License # B-995320 | Fully Licensed and Insured

Need a contractor in Santa Clara County?
You've come to the right place.

Your #1 referral for 
Residential & Commercial Construction

Daryl Davis Photography

Real Estate, AEC, Commercial , Event, and Portrai t  Photography

408.393.4491  •  dary l@dndavisphoto.com
www.dndavisphoto.com
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Jack Farnstrom, CRPC®
(925) 659-0378

Jack.Farnstrom@LFG.com

Gibran Le, CRPC®
(925) 659-0332

Gibran.Le@LFG.com 
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ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN  •  BALTIMORE  •  BOULDER

CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE  •  COLORADO SPRINGS 

COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE  •  GRAND RAPIDS

HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  •  LINCOLN

LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  NEW ORLEANS

NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  •  OMAHA

ORLANDO  •  PHILADELPHIA  •  PHOENIX  •  PITTSBURGH  •  PORTLAND  •  RALEIGH  •  SALEM  •  SAN DIEGO  

SEATTLE  •  SILICON VALLEY  •  SPOKANE  •  ST. LOUIS  •  TAMPA BAY  •  TEMECULA  •  TRI-CITIES  •  TRIAD  

TUCSON  •  TWIN CITIES  •  VIRGINIA BEACH  •  WASHINGTON D.C  •  WAYNE COUNTY  •  WEST VALLEY

WILMINGTON  •  YOUNGSTOWN  •  ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN

BALTIMORE  •  BOULDER  •  CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE

COLORADO SPRINGS  •  COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE

GRAND RAPIDS  •  HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  

LINCOLN  •  LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  

NEW ORLEANS  •  NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  

AMERICA'S BEST REAL ESTATE AGENTS

R E C O G N I Z E D

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT

FOLLOW US ON INSTAGRAM TODAY

@realproducers
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H E R E  TO  S E RV E
In November 2010, Tim Denbo stood proudly at the 
National Association of REALTORS® convention in 
New Orleans. He had just launched his new project, 
VirtualTourCafe, with the vision to help agents 
locally, nationally, and globally.

Tim’s vision was bold and his outlook optimistic. 
Despite coming out of one of the most challenging 
periods of his life, he took on the real estate world 
with one simple idea in mind.

“The more you help others succeed, the more you help 
yourself succeed. We just stay focused on that. We 
started with the goal of how we can help other people 
be successful? And we just stuck with that, every day.”

Rewind: The Road Home
Tim was one of the many individuals whose lives 
crumbled in the wake of the Great Recession. He 

had been working as National Sales and Marketing 
Director for a well-known brand, but after the 
economy began to tumble, he found himself out of a 
job, just weeks before the holidays.

“They eliminated my entire department. I found 
myself wondering, ‘What do I do with my next life 
move? Where do I go from here?’”

Tim had spent decades in marketing, first as a 
senior business systems analyst and later as a sales 
and marketing director. He assessed his experience 
and looked at the market conditions, and he began 
to warm to the idea of selling real estate. Tim ended 
up getting his real estate license in two states and 
closed a handful of residential and commercial 
deals. He also began working in photography and 
marketing — two of his well-practiced skills — as 
he built his sales business.

partner profile
By Zach Cohen

Photos By Teresa Nora Trobbe, www.FotosByT.com

Tim
DENBO

VirtualTourCafe and RealEZPhotoFix
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“Other agents started asking me to 
market their properties and take 
photos, and it all came together. One 
night, I was lying in bed, and I said, ‘I 
can create a better virtual tour ser-
vice than these others.’ As someone 
who is taking pictures and helping 
other agents market, I was working 
with these tour companies, and their 
software was archaic, clumsy.”

Tim put together a team of pro-
grammers and developers, and 
within six months, he launched 
VirtualTourCafe. His initial goal was 
to be a do-it-yourself tour service for 
real estate agents across the country.

“The idea was to allow them to use 
their own photos and use our online 
software. So we started as an online 

software developer to create an easy-
to-use platform.”

Overcoming Adversity
Tim admits that in those early 
years, he struggled. He launched the 
business with his own money — no 
outside investors, no large fundrais-
ing campaigns.

“We were bootstrapping it. So 
we struggled. It was just the two 
of us, myself and my partner and 
co-founder, Hannele Rinta-Tuuri,” 
Tim reflects.

As VirtualTourCafe gained traction 
nationally, Tim continued to build his 
business locally through photogra-
phy. He realized that he had another 
opportunity in his lap.

Tim has also written three books, the latest of 
which, The 7 Secrets of Real Estate Photography 
to Sell Homes Fast, received rave reviews from 
Corcoran Global Founder Barbara Corcoran and 
was an Amazon bestseller.

In Service
Throughout his life, Tim has come to understand 
struggle on many levels. He’s a recovering alco-
holic and has been sober for the past 35 years; his 

struggles with alcohol and his ensuing recovery have informed 
his own relationship with obstacles.

“Life has been an interesting road in sobriety,” Tim says. “You run 
into obstacles and times in the past where you go, ‘I need a drink 
— it’s been a long day, it’s been a long life.’ I got relieved from my 
job in 2008, two weeks before Christmas. Life struggles are there, 
but it’s not about the struggles. It’s about what you do with them.”

The biggest lesson that Tim has learned is about perseverance. 
He has come to understand that if he simply stays focused on 
his goals and is persistent in his effort to execute them, they will 
come to fruition.

“What I learned is persistence. You just need to stay focused and 
persistent with your goals… I’ve learned through this time that 
if you just continue to try to help other people and don’t give up 
3 feet before the goal line, you’ll be okay. It’s been a struggle, but 
I’ll tell you, it’s reinforced to me: Don’t turn around. Don’t stop. 
Don’t have a plan B. 

A couple of years down the road, my board 
of advisors said to me, ‘You’re spending all 
this time on photography. Why don’t you 
hire other photographers?’”

Tim began to consider the idea, and within 
a year, he was building a photography team 
and a training program to ensure they 
produced top-quality results. Today, Tim’s 
team of local photographers handles busi-
ness throughout the Bay Area. They offer 
professional photography, 3D WalkThrough 
Tours, aerial drone, and VIP video services.

In 2018, Tim added another service to his 
company’s repertoire, RealEZPhotoFix. 
The service provides virtual staging ser-
vices and photo enhancements for agents 
or photographers taking their own photos. 
The virtual staging, in particular, has been 
a hit locally and nationally.

“We just want to continue to put food on our employees’ tables 
and help agents be successful. Our mission is to help our clients, 
employees, and associates be more successful. Every time when 
we face a situation, we ask, what is the best situation for them? 
How can we help them be more successful? That’s what we focus 
on. When I lay down, I just want to say, ‘I helped a lot of people.’ I 
just want to help a few more people. That’s my goal.”

Tim is the President/CEO of VirtualTourCafe, LLC, a one-stop 
marketing shop for real estate agents and brokers, serving clients 
in every state from New York to Hawaii. He recently launched 
RealEZPhotoFix.com, a virtual staging and photo enhancement 
tool. For more information, please visit RealEZPhotoFix.com and 
VirtualTourCafe.com.

Words of Wisdom
“What I learned is persistence. You just need to stay focused and 
persistent with your goals… I’ve learned through this time that 
if you just continue to try to help other people and don’t give up 
3 feet before the goal line, you’ll be okay. It’s been a struggle, but 
I’ll tell you, it’s reinforced to me: Don’t turn around. Don’t stop. 
Don’t have a plan B.”

“I’VE LEARNED THROUGH THIS 
TIME THAT IF YOU JUST CONTINUE 
TO TRY TO HELP OTHER PEOPLE 
AND DON’T GIVE UP 3 FEET BEFORE 
THE GOAL LINE, YOU’LL BE OKAY.”
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event recap

Silicon Valley Real Producers presents

Photos by Ewa Samples, www.maytheartbewithyou.com

BEST YEAR EVER
BLUEPRINT

Panelists: Nicole Aissa ($3 Billion in 2021) and Doug Evans ($2.3 Billion in 2021)

The Habits & Mindset of Elite Agents

How to create a goal-crushing roadmap in 2022
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Lower Rates with an

Easier Process.
89.99% LTV up to
$3,000,000 with only
1 Appraisal. Close Fast! 

Arton Chau
(650) 759-6539

team@teamarton.com

www.artonchau.com

235 E 3rd Ave Ste 220 San Mateo, CA 94401
Office: (650) 249-6999

Email: pchua@farmersagent.com
agents.farmers.com/ca/san-mateo/patrick-chua

Coverage Your Clients Deserve.
From An Agent They Can TRUST.

PATRICK CHUA
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JESSICA HAWKINS

Partner with an 
agency you can trust!

650-464-0763 • jhawkins@gofarmers.com • JHIA.COM
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2404 San Ramon Valley Blvd, Suite 200 San Ramon, CA 94583
925-271-5780  •  www.peak360wealth.com 

Miguel A. Delgado, CFP® 

mdelgado@peak360wealth.com

John D. Lane, IV, CFP®, MBA
jlane@peak360wealth.com

RISE BEYOND
EXPERIENCE YOUR FINANCIAL FREEDOM

Securities offered through Lion Street Financial, LLC. (LSF, member FINRA & SIPC. Investment Advisory 
Services offered through Lion Street Advisors, LLC. LSF is not affiliated with PEAK360 Wealth Management.
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Luxury Home Staging
Our experienced 

team will make sure
that your house shines!

Contact Us For A Quote Today!

650-285-3627 
pureluxstaging.com

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 

S A N  M A T E O  C O U N T Y

A U G U S T  2 0 1 9

Photo by Photography by Busa

PHIL
CHEN

Were you, your 
broker or the 

team featured 
in an issue of 

Real Producers?

Want a copy of your article or 
full magazines that you were 
featured in?  
REPRINTS

What the heck is a reprint? A reprint is a four-page or eight-page, 
magazine-quality grade paper with your full article and photos 
and you on the COVER of the publication.

WHY DO I NEED THOSE?

•	 These reprints are a professional marketing tool that can help 
brand you, your team and/ or your business.

•	 Use on listing appointments
•	 Send out to friends and family
•	 Send to clients with your holiday greetings
•	 Brokers, use when farming your favorite neighborhood

WHAT IF I CHANGED COMPANIES OR NEED SOMETHING CORRECTED ON 

MY ARTICLE?

No worries! We can make any changes needed. We send you a 
proof, you approve it and they are sent to you via FedEx.

WHO CAN BUY THESE?

The REALTOR® that was featured, the Broker or family. Anyone 
that wants to promote you.

HOW DO I ORDER?

Email Mitch.Felix@RealProducersmag.com.

print me more!
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I eventually dropped off, while my 
friends became professionals. In their 
Thrasher Magazine interviews they 
would say things like, ‘I used to skate 
with Phil Chen, but he quit.’ I will 
never forget that.”

“I remember I took a few years off 
and when I was in college, I regretted 
not turning pro,” Phil admits candidly. 
“I told my parents, ‘I’m going to regret 
this my whole life. I’m going to quit 
school and go pro.’ But I never did it. 
And I am going to regret it my whole 
life. I was too young to enjoy or see 
what the potential would be.”

Despite the sense of loss from a 
skateboarding career that never was, 
Phil’s path has led him to great things: 
first, a career in fitness, and now, a 
blossoming real estate business. He 
still takes lessons from his early years 
on a skateboard with him every day.

With the nature of a skateboarder, 
Phil remains willing to take chances 
when the time is ripe. “I’m constant-
ly rolling the dice and taking risks 
and chances. That’s my nature. I’m 
not conservative work-wise. I’m al-
ways going to take the leap of faith,” 
he explains.

“The lessons I learned from skate-
boarding -- it was determination. 
Living, sleeping, breathing what you 
do, it becomes natural and instinctive. 
In a little way, I got a taste of what 
being an elite athlete was like. I could 
go to sleep, dream a trick, and do it 
the next day. I tell my kids now, try to 
be the best at whatever you do.”

In college, Phil delved into another 
physical pursuit: fitness. He studied 
exercise science with a minor in 
holistic health and Chinese medicine. 
He’d go on to attend graduate school 
for physical therapy and aspired to 
open an east-west clinic for peak per-
formance, combining his knowledge 
of Chinese medicine with his under-
standing of western techniques. 

“But before I did that, I cashed out my 
credit cards to open my own gyms, 
and that’s where I got the most train-
ing for real estate.”

In the fitness world, Phil learned the 
service business. It was a natural 
segway to shift from personal fitness 
training to luxury real estate. “It’s the 
same thing,” Phil explains. “Fitness is 
an art backed by science. Real estate is 
an art backed by quantitative analysis.”

During his years as a gym owner in 
the San Francisco financial district, 
Phil was also able to (unknowingly) 
begin to build his real estate client 
database. Phil’s private personal 
training studios catered to Fortune 
500 CEO’s, bankers, brokers, lawyers, 
and other affluent clientele. 

“I was just in my gym, working and 
hanging out,” Phil says, tellingly. 
Eventually, some of Phil’s clients 
became his business partners. “They 
would buy real estate, and I would 
manage it. I had no money back then. 
That’s how I got my feet wet.” 

By 2006, Phil realized it was time to 
make a choice. With one foot in the 
fitness world and the other in the real 
estate world, his attention was divid-
ed. As he admits, “I was half-assing 
[real estate].” 

“I had to choose. I took the leap of 
faith and got into real estate full time 
in ‘06.”

In 2006, Phil experienced success, 
but the downturn of 2007 through 
2009 would make him think twice 
about his decision to dive into real 
estate. “I thought, what am I doing? 
Those were rough years.” But instead 
of getting discouraged, Phil doubled 
down on his commitment. 

“I am an eternal optimist… I always 
think the sky is blue and it will work 
out. There are often times of high 
stress, but for the most part, I always 

feel Everything’s Gonna Be Alright 
(Quoting the Bob Marley song).”

Phil opened his own boutique broker-
age, Sybarite, without ever working 
for a larger brokerage, using the 
knowledge he accrued mainly on his 
own through his family’s investments, 
observation, intuition, and experience. 
By 2010, he put himself on the map 

as a top real estate agent in the highly 
competitive area of Hillsborough.

Coming to Compass from Sybarite, 
which he operated and ran for the 
better part of a decade, has given Phil 
a unique perspective on the state of 
the local real estate market. “Com-
pass is a unique speeding freight train 
right now,” Phil comments. 

“I’m fortunate to have had three careers 
that I was passionate about, became 
really good at and made into careers.”

Regardless of the brokerage where he 
hangs his license, Phil knows his rep-
utation is what carries him to success. 
“People trust me. Reputation is so 
important over any deal or commis-
sion. That’s the reason am usually one 

of the first choices amongst so many 
talented agents in the Bay Area.”

Phil stays motivated by staying 
humble and continually striving to 
improve in all aspects of his work. 

“I’m still hungry, so watch out.”
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CHEN
From the Street Skate to Real Estate Sales: Continuing to Take the Leap of Faith

By Zach Cohen

Photos By Brandon Busa

Rewind to the early 90s: an era of 
post-grunge and punk music, the raw, 
edgy upswing of the street skate-
boarding mecca of San Francisco. 

As a native San Franciscan teenager 
growing up in the Bay Area, Phil Chen 
was already making waves in the 
skateboarding world. He was not only 
a competitive skateboarder, but was 
nationally ranked, and one of the top 
sponsored amateurs in the nation. He 
skated alongside legends such as Tom-
my Guerrero and Christian Hosoi.

“I was fresh off a second place finish 
in a national contest and probably 
a year from turning pro when I was 
15,” Phil recalls. “I would come home 
from school, do my homework, and 
then have to practice to live up to my 
sponsors’ expectations.”

Despite his love for skateboarding 
and the massive success he had 
achieved, the obligations became too 
much for a 15-year old that was just 
coming into his own. Phil admits -- it 
started to feel like a job. Sponsors 
and commitments overtook his love 
for the sport. 

“When I got my driver’s license and 
girlfriends, it became harder to skate. 

phil
“This is the key: if you want to be 
good at something, you have to 
eat, sleep, and dream it.”

cover story
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Are you casting about for the 
right words to tell your story?
A well-told story is capable of changing hearts and minds. 

Call today, to discover how strategic storytelling 
can help you create meaningful connections.

(415) 472-1499
kf@fitz-com.com  //  www.fitz-com.com

standard.
VACANT STAGE  |  OCCUPIED STAGE  |  VACATION RENTALS  |  REDESIGNS

Setting a higher

707-712-3630 • elevatedinteriorsstaging.com • nicole@elevatedinteriorsstaging.com
S C H E D U L E  Y O U R  C O N S U L T A T I O N  O N L I N E !

@ e l e v a t e d . i n t e r i o r s . s t a g i n g

Moving you down the 
street or around the globe.

 Ready to Move?  
408-878-0007

 egalpine@acerelocation.com
www.AceRelocation.com

Moving you down the 
street or around the globe.

Call Eric Galpine for a 
FREE, no-obligation 

moving estimate!

 RESIDENTIAL | CORPORATE | STORAGE  RESIDENTIAL | CORPORATE | STORAGE 




