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PARTNERS IN SUCCESS!
 

-
ing to a customer-centric approach.
 
Contact us today; we’ll show you what we can do to be of value to you and your 
clients alike.

HQ - 14310 North Dale Mabry Hwy., Suite 200, Tampa FL 33618
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Kaizen was developed by a group of roofers who worked at competitive 
companies and decided that there was a more efficient and honest 
way of doing roofing. Hence, the name Kaizen: a Japanese business 
motto meaning "Change for the better; continual improvement."

YOUR NUMBER ONE ROOFING VENDOR
813.518.5248  |  kaizenconstructiongroup.com

 START THE NEW YEAR OFF RIGHT

WITH PEACE OF MIND KNOWIN THAT

YOUR FAMILY AND HOME ARE PROTECTED

WITH A FREE ROOF INSPECTION.



6 • June 2022 Tampa Bay Real Producers • 7@realproducers realproducersmag.com

C O N T E N TS
TABLE OF 

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Tampa Bay Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating Realtors for certain stories, 
please email us at don.hill@realproducersmag.com.

13
Publisher’s 

Note

34
Feature: 

Mark 
Yorke

10
Preferred 
Partners

47
Thirsty 

Thursday

24
Tampa 

Bay Real 
Producers 

Agent 
Awards

14
Making A 

Difference: 
Rich 

Shelley 
and I AM 
Hopeful, 

Inc.

42
Cover 
Story: 

Joe 
LoCicero

20
Featured 

Agent: 
Jodi Avery 

and Her 
Doberman, 

Zara

08
Contribu-

tors 
to Tampa 
Bay Real 

Producers 

52
Rising 
Star: 
D.J. 

Arrazcaeta

51
Broker 
Office 

Subscrip-
tions

58
Sponsor 

Spotlight: 
Kaizen 

Construc-
tion



8 • June 2022 Tampa Bay Real Producers • 9@realproducers realproducersmag.com

JEANNINE M. SMITH
Senior Mortgage Advisor
NMLS #694619

Email:jmsmith@changemtg.com
Direct:(727) 772-3459 Cell:(727) 772-3459

Change Home Mortgage offers qualified
borrowers excellent conventional mortgage
loans for most property types with low interest
rates and a variety of down payment options.
We offer loan options tailored to the
needs of unique buyers.

Jeannine is a local military
spouse proudly serving veterans

and military families.

Ever y th ing  to  know a bout

VA  LOANS

Lori LaCoppola 
Event Coordinator

Abby Weber
Business 

Development Director

Suzanne Rondeau
Client Experience Director

Suzy Delong 
Ad Strategist

Allie Serrano
Professional Photographer
Allie Serrano Portraits, LLC

Carol Walker
Professional Photographer

Thomas Bruce Studio

Dave Danielson
Writer

Elizabeth McCabe
Writer

Don Hill
Area Director

R E A L  P R O D U C E R S  T E A M

TA M PA  B AY
M E E T  T H E

Ashley Lamb
Videographer

Barry Lively
Professional Photographer

B. Lively Images

Ryan Justice 
Videographer

Gerardo Luna  
Event Photographer



10 • June 2022 Tampa Bay Real Producers • 11@realproducers realproducersmag.com

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

ADVERTISING/PRINT/

SOCIAL MEDIA

Evolve & Co.

(727) 490-9835

evolveandco.com

CLOSING/LISTING 

SERVICES

List 2 Close

Mandy Riedinger

(727) 262-4004

list2closemgt.com

ELECTRICIAN

Florida Electric  

Partnership, LLC

(727) 483-2808

ESTATE LIQUIDATION & 

DOWNSIZING

Caring Transitions

Laura Bruce

(813) 235-0685

caringtransitionstampa.com

ESTATE SALES

Blue Moon Estate Sales

www.bluemoonestatesales.

com/tampa-east

HOME INSPECTION

A Radiant Property Inspection

(813) 839-8416

Radiantinspect.com

Class Act Inspections

(813) 512-6918

classactinspections.com

Florida Building  

Inspection Group

(813) 415-1043

FLBIgroup.com

Home Team Inspections

Margo Ackerman

(813) 750-2566

HomeTeam.com/Tampa-Bay

LunsPro Inspections

(813) 563-4144

LunsProFlorida.com

Momentum Home 

Inspections

Justin Strickland

(863) 600-6949

momentumhome 

inspections.com

SEC Inspection Services

(727) 786-4663

secinspection.com

Solid Rock Home Inspection

Chris Defayette

(727) 386-8627

solidrockhi.com

HOME WARRANTY

First American  

Home Warranty

Stephanie Shaughnessy

(813) 344-7525

firstamrealestate.com

Old Republic  

Home Protection

Brian Brown

(800) 282-7131 x1399

www.OHRP.com

HVAC

Nationwide Home Solutions

(727) 455-9597

nationwidehome 

solutions.com

MORTGAGE LENDER

Bay to Bay Lending

DJ Rondeau

(813) 251-2700

BaytoBayLending.com

Change Home Mortgage

Jeannine Smith

(727) 772-3459

jsmithmortgage.com

Guild Mortgage

(813) 767-1887

Applywithcarlos.com

Lincoln Lending Group

(813) 319-5363

lincolnlend.com

Savvy Mortgage

Tracie Mayo

(727) 877-5684

savvymortgage.com

Van Dyk Mortgage

Bryan Lovell

(813) 727-1867

www.VanDykFlorida.com

MOVERS

Bull Moving

(813) 943-6043

BullMoving.com

Reliable Moving and 

Storage

(727) 442-9815

reliablemoving 

andstorage.com

PAVER RESTORATION  

& SEALING

Paver Seal Tampa

Daniel Bianco

(813) 480-9093

paversealtampa.com

PHOTOGRAPHY

B Lively Images

Barry Lively

(813) 477-3398

thevirtualvisit.com

Gerardo Luna Photography

Gerardo Luna

(813) 410-1712

gerardoluna 

photographs.com

PHOTOGRAPHY/

PORTRAIT

Allie Serrano Portraits, LLC

(813) 501-7250

allieserranoportraits.com

Thomas Bruce Studio

(727) 577-5626

thomasbruce.com

PHOTOGRAPHY/VIDEO 

PRODUCTION

Simple Photo

(727) 758-2834

simplephoto.io

ROOFING

Kaizen Construction Group

(813) 518-5248

kaizenconstruction 

group.com

SCM Roofing

(855) 726-7663

scmroofingfl.com

SECURITY SYSTEMS  

& MONITORING

Veterans Security

(833) 838-7321

myveteransecurity.com

TITLE AGENCY

Celebration Title Group

Jody Seltzer

(407) 902-9194

www.Celebration 

TitleGroup.com

TITLE COMPANY

Insured Title Agency

Insured-Title.com

Marlin Title

(727) 791-7000

marlintitle.com

Milestone Title  

Services, LLC

(813) 513-9848

Milestonetitlesvcs.com

UTILITY CONCIERGE

Utility Helpers, LLC

(813) 291-3600

utilityhelpers.com

VIDEO PRODUCTION

Justified Films

Ryan Justice

(813) 843-3475

Justifiedfilms.net

VIDEO PRODUCTION/

DRONE SERVICES

Resurgent Fire Films

Ashley Lamb

(813) 294-2023

resurgentfirefilms.com

WINDOWS & SLIDING 

GLASS DOORS

Beacon Windows

(727) 410-2193

www.beacon-windows.com
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(813) 251-2700
326 S. Hyde Park Ave., Tampa, FL 33606

BayToBayLending.com
info@BayToBayLending.com  |  NMLS ID #4102

Call us…We are here for you! Llámanos… ¡Estamos aquí para ti!

Count On Us For:
1.  Reliable preapprovals. We can turn around prequalification and even more importantly 
preapproval letters in a timely manner. In today’s highly competitive market, you want to know when it’s 
time to make an offer, your client’s financials have been properly vetted.

2.  On-time closings. Turning a loan application around requires a certain amount of handholding by the Loan Officer (LO). Pulling 
together required documentation and processing it through underwriting to get “clear to close” requires a high level of competence 
across the lender’s organization. A seasoned LO knows where the pitfalls are — and how to avoid them — to ensure everything is in 
place for the closing and that closings are on-time.

3.  Products. Because you have clients with a wide range of needs, you want a lender with an array of loan products. Aside from 
the standard Conventional, FHA, and VA loans, you’ll want a Jumbo product, home renovation programs like the 203(k), USDA rural 
development, and loans for clients who don’t meet the standard income and asset requirements. If you don’t have a good working 
knowledge of the loan products available, having an experienced LO partner always helps.

4.  Superior customer service. Expectations naturally run high when one professional hands off a client to another. You want an 
LO that shares your commitment to providing excellent service — an LO that listens carefully to your client’s needs and can find the 
best loan program, interest rate, and terms to meet those needs. A knowledgeable LO who takes the time to explain the importance 
of your client’s credit score, available down payment options, the underwriting process, and exactly what is needed for a smooth 
closing. You want an LO that will pick up their phone whenever possible and always returns calls in a timely fashion. And you want 
an LO you can depend on to communicate proactively, keeping your and your client up to date on the progress of their loan 
application.

5.  Transparency. Lastly, you want to work with an LO and a lender you can count on. One that will not fail to disclose an issue as 
soon as it arises and has an alternative to remedy the situation whenever possible. Trust is very important. When something goes 
wrong — a closing is delayed or, worse your client’s loan application is declined — the LO alerts you immediately, takes 
responsibility, and can explain the lender’s decision to you and your client.

PUBLISHER’S 
NOTE

Be sure to check out our photos from our recent event!

Keep connecting, keep selling homes, and make 2022 your best 
year yet. With a solid work ethic and perseverance, anything is 
possible!

I look forward to meeting more of you in the days and months to 
come, whether on Zoom or in person.

Until next month!

Don Hill, Publisher

Tampa Bay Real Producers

don.hill@realproducersmag.com
813-433-1776

Happy Father’s Day to all the fathers out 
there! Thanks for doing all that you do 
every day for your families. Fatherhood is 
rewarding. Watching your children grow 
up, being there for them, and investing in 
their lives is priceless.

This month, we have another jam-packed 
issue that highlights the Top Producers in 
the Tampa Bay area. In today’s hot market, 
REALTORS® are crushing it. Catering to 
their clients, showing listings (virtual or 
in-person), and building their client base is 
important. The attention that you invest in 
your business will pay off tomorrow.

“A GOOD FATHER IS ONE OF THE MOST UNSUNG, UNPRAISED, 

UNNOTICED, AND YET ONE OF THE MOST VALUABLE ASSETS IN 

OUR SOCIETY.” – BILLY GRAHAM 
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RICH SHELLEY
making a difference

I AM Hopeful, Inc. is a cause near and dear to team 
leader Rich Shelley’s heart. 
 
This nonprofit serves homeless youth between 
18-25 years old in Florida. Rich comments, “A lot of 
them are aged out of foster care or are single moms. 
There are a lot of children and families at risk of 
becoming homeless. I AM Hopeful allocates short-
term and long-term housing, career development, 
training, job replacement, and provides essential 
items.” Thanks to clothing for job interviews, bus 
passes, and even hygiene products, recipients are 
finding hope in the midst of their hurt. 
 
In the last 12 weeks, I AM Hopeful has given out over 
95,000 pounds of food. Food is provided by World 
Vision and Dammy Sanchez and their dedicated 
team at this nonprofit pass it out to those in need. 
Over four thousand families were fed in Clearwater, 
Wimauma, Tampa Bay, Dover, Plant City and Wesley 
Chapel. Every Monday is Monday of Generosity, and 
we feed as many people as we can,” says Dammy. 
“It’s a lot of work, but it’s very rewarding.”
 

Written by 

Elizabeth McCabe

Photo Credit: Allie Serrano 

of Allie Serrano

 Portraits, LLC

THROUGH I AM HOPEFUL, INC.
HELPS THE HOMELESS

About I AM Hopeful, Inc. 

I AM Hopeful, Inc. was founded by Damaris 
(Dammy) Sanchez in 2018.
 
According to their website, “We are making a 
great impact reducing the unemployed popu-
lation and helping to eradicate homelessness. 
Also, our initiatives are helping to increase 
the transition rate in schools and colleges 
by providing teens with career assessments, 
scholarship allocation, motivational talks, 
mentoring, coaching, listening to their chal-
lenges, initiating volunteer programs, and 
building personal relationships.” 
 
At the age of 25, Dammy found herself home-
less. At four months pregnant with no family 
and no income, she found herself evicted. Now 
she is excelling in real estate and is deter-
mined to make a difference for those with-
out homes. In 2010, she started feeding the 
homeless by making soup and sandwiches in 
downtown Miami every Tuesday. In time, she 
formed her nonprofit, which has brought hope 
to the homeless ever since. 
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“This charity does amazing things,” says Rich. “We’re 
starting our Christmas drive now. Being homeless 
during the holidays is terrible.” Rich is proud to sup-
port I AM Hopeful, making a difference in the process. 
Rich uses his profit for a purpose. He can’t say enough 
about this nonprofit that is truly helping others. 

“There’s nothing more rewarding than helping those 
in need. If you are looking for a charity to support, we 
sure could use your help.”
 
For more information on I AM Hopeful, Inc., check out 
their website, www.iamthegroupfoundation.org.

with the expertise to handle small and large projects
both residentially and commercially.

electrical wiring | panel upgrades | generator installation & wiring
outlets and switches, exhaust fans | circuit breakers

lighting installation | ceiling fans

(727) 483-2808
ec13005398   veteran owned & operated

23 1/2 hours a day - 7 days a week

813.563.4144 • Tampa@LunsPro.com
LunsProFlorida.com

BUYERS TRUST US, REALTORS REFER US!
We Bring The Joy  To Every Inspection!

!

Residential, Commercial, and New Construction Inspections
$100K in FREE Warranty Coverage
InterNACHI Certified Home Inspectors
Inspector eKey Lockbox Access
Over 10,000 verified A+ customer and Realtor online reviews
4-Point & Wind Mitigation Inspections
Sewer Scope Inspections
Mold & Air Quality Testing
Water Testing, Pool Inspections, Drones, and more!
WDO Inspections provided by our sister company, Kingfish Pest Control,
a Proud Partner of the Jacksonville Jaguars

There’s nothing more rewarding than helping those in need. 

IF YOU ARE LOOKING FOR A CHARITY TO SUPPORT, 

WE SURE COULD USE YOUR HELP.
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L U X U R Y  R E A L  E S TAT E  V I D E O S  &  B R A N D I N G  V I D E O S  F O R  R E A LT O R S

RYAN JUSTICE
813-843-3475

JUSTIFIEDFILMS@GMAIL.COM
JUSTIFIEDFILMS.NET 

“ I  a m a re a l t o r  a n d a s  s o o n a s  I  s t a r t e d u s i n g  Ju s t i � e d F i l m s  WOW !  I  
s t a r t e d s e l l i n g  a l o t  fa s t e r.  Th e  H DR p h ot o s  a n d v i d e o  w a l k  t h ro u g h 

m a d e  i t  s o  e a s y ! ”  -Karen

Me n t i o n Re a l P ro d u c e r s  Ma g a z i n e  f o r  % 10  d i s c o u n t

DONATED THIS YEAR TO HELP
END MODERN-DAY SLAVERY.
Did you know there are more victims held against their will today than ever before? 
That’s why The N2 Company – the company behind this publication and 850+ others 
like it – is financially committed to end human trafficking. 

Thanks to the businesses within these pages, our Area Directors, and 

readers like you, we’re able to break the chains of this horrible reality.

FOR EVERY AD WE SELL, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.
The average Fortune 500 company donates about 1% of their profits to charity. 
The N2 Company donates more than 2% of their gross revenue.

Visit n2gives.com to learn more about our fight.
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JODI AVERY
featured agent
Written by Marina Roukalova

Jodi Avery, top real estate broker at Keller 
Williams Clearwater, and her pet Doberman, 
Zara, make a great team.
 
Everybody knows the real estate process can 
be stressful at times and that pets provide 
great stress relief and companionship for 
their owners. For years, Jodi has been one of 
Tampa Bay’s top real estate brokers winning 
multiple awards and turning meaningful 
connections with clients into friendships. One 
of Jodi’s closest companions is her 2-year-old 
Blue European Doberman, Zara.

More than just a pet, Zara and Jodi share a 
strong bond. 

Jodi says, “Our pets steal our hearts and bring us 
joy. My years of experience have shown me that 
having a powerful dog like Zara by my side is a good 
idea for protection as I navigate the day-to-day of 
the real estate business. Moreover, Zara has become 
a social media star in her own right. And she’s so 
cute, too!”

Zara can often be seen on Jodi’s social media feeds 
and the inspiration behind the “Woof Wednesday” 
segments. On “Woof Wednesdays,” Jodi encourages 
Tampa Bay pet owners to share their favorite pic-
tures of their pets. From the goofy things that pets 
can be up to the beautiful snaps of different breeds 
and the kind of pets completing families, these social 
media posts bring a smile to everybody’s face.

and Her Doberman, Zara

Dobermans do have a fierce reputation, but here are some more 
characteristics of the breed:

Protective – Dobermans are extremely loyal and are quick to 
defend their owners in any situation.
Intelligent – The Doberman breed is one of the most intelligent 
dog breeds in the world. Consistently, this breed scores highly 
on intelligence and obedience tests.
Active – The breed originally hails from Germany often 
admired by owners for the dog’s elegance and athleticism. 
Dobermans are high-energy dogs, both intellectually and physi-
cally, and are quick learners when it comes to dog etiquette. 

With proper training and care, Dobermans are affectionally 
known as “Dobies” and become cherished and loving members 
of the family, respected for their intelligence and devotion.

Zara was trained at “Sit N’ Stay Dog Academy” 
under the owner, Clark Inghram. Clark has been a 
master dog trainer for 50 years. Since 2003, this 
family-owned and -operated business, has been 
recognized as Tampa Bay’s best professional dog 
training. A pillar of the community, Clark’s experi-
ence has proven that repetition and consistency are 
the foundation of successful dog training. Moreover, 
“Sit N’ Stay Dog Academy” believes that clients 
truly become family. The mission of “Sit N’ Stay Dog 
Academy” is to teach owners like Jodi to become 
leaders for their pets. Clark’s dog-training philos-
ophy is to focus on the goals and specific needs of 
each family because every family deserves a special 
bond with their pet.

“Sit N’ Stay Dog Academy” offers an array of ser-
vices from puppy training, therapy-dog training, 
and service-dog training geared towards teach-
ing owners the natural way to communicate with 
their canine companions. As a graduate of Clark 
Inghram’s training, Zara is a well-behaved dog and 
trusted companion for Jodi and her family. As far as 
temperament, Zara is extremely affectionate, sweet, 
and considers herself a lap dog. She is reserved with 
strangers and very protective of Jodi, her family, 
and home. She is 85 pounds, which is considered 
small for the breed. However, Zara packs a lot of 
love into those 85 pounds.

Jodi says, “Zara is part of the family and the Jodi 
Avery real estate team. Part of what I love about 
connecting with my clients is that we offer a seam-
less concierge service with a warm signature touch 
to our clients who often become friends. Zara is 
an integral part of that connection. Whether being 
featured on social media or going with me about my 
day, I love having Zara by my side.”

Part of what I love about connecting with my 
clients is that we offer a seamless concierge 
service with a warm signature touch to our 
clients who often become friends. Zara is an 
integral part of that connection. 



22 • June 2022 Tampa Bay Real Producers • 23@realproducers realproducersmag.com

L U X U R Y  R E A L  E S T A T E  V I D E O G R A P H Y

 

W W W . L U X H O M E T O U R S . C O M

Committed to Integrity, Respect, and Excellence.
Virtual Scheduling and Report Viewing

90-day Structural & Mechanical Guarantee
Complimentary Concierge Services | Your Resource for Life

813-839-8416     www.radiantinspect.com

Discover the
Radiant Experience!

������������

������

���

Multiple home inspectors are veterans
Active duty military discount

Offices Nationwide • Bonded & Insured. Each Office is independently owned and operated.

Senior Relocation/ Resettling • Estate Liquidation • Organize/ Declutter
Clean Out • Online Auctions • Nationwide Network

A Total Solution

Laura Bruce • Caring Transitions of Tampa • (813) 235-0685
lbruce@caringtransitions.com • www.caringtransitionstampa.com
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tampa bay real producers
AGENT CHOICE AWARDS

Photo Credit: 
B. Lively Images
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We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security A�liate Program

www.myveteransecurity.com/a�liate

Your 
All-In-One 
Home 
Services 
Expert!
Call us today at 
1-800-983-0924 
to get your $29.95 
maintenance scheduled 
to prevent having to 
purchase an unwanted 
"gift" for your home.

REGULAR CLEANING  •  DEEP CLEANING  •  CARPET CLEANING
MOVE IN/OUT CLEANING  •  VACATION RENTALS

CONDOS  •  APARTMENTS  •  SINGLE FAMILY HOMES
MULTIPLE FAMILY HOMES

Call us today! 727-266-0909
cleangccs.com  •  gulfcoastcleanllc@gmail.com

R A T E S  S T A R T I N G  A T

$70 AN
HOUR

24hr Guarantee
on Every Clean. 
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LEADING THE LIFE HE WANTS 
WITH THE WORK HE LOVES

ALL-IN APPRECIATION

As a REALTOR® with the Mark Yorke Home Team with 
Charles Rutenberg Realty, Mark has an all-in appreciation 
… leading the life he wants while he does the work he loves.
 
“The flexibility that this career provides means so much to 
me. I appreciate being able to make my own schedule and 
also to not be limited in what you make when it comes to 
your paycheck,” Mark explains.
 

REWARDING BALANCE

Part of the rewarding work/life balance that Mark and 
his family enjoy center around the way he and his wife, 
Kristina, educate their children at home.
 
“A lot of days I’ll work here at my home office. One of the 
best things is eating three meals a day with my family, and 
being able to be here for a lot of life’s moments during  
the day.
 

One of the ultimate dreams for most Americans is 

being able to do what you have a passion for while still 

having the chance to enjoy your favorite parts of life.

 

That’s something that Mark Yorke feels. You can tell it 

instantly when you talk with him.
 

Written by Dave Danielson

Photo Credit: 
Carol Walker/Thomas Bruce Studios
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AN EARLY START

Mark earned his Florida real estate license in 2004. Indeed, 
he got a very early start that was spurred on by his family’s 
relationship with the business through time.
 
“I got my license in Massachusetts when I was 18 years old. My 
family had always been involved with real estate,” he remem-
bers. “At first, I got into property management and construc-
tion. I always had a heart for wanting to be a landlord.”
 

GAINING EXPERIENCE

In 2005, Mark became a mortgage broker. It was one of 
several forays he made into learning more about the over-
all business.
 
“I also went to home inspection school to learn more about 
buying my own properties. Through time, I’ve found that 
experience has really allowed me to help my clients as they 
buy their properties.”
 

He was also deeply involved with the restaurant and hospi-
tality business for a time, having served in almost every role 
in a restaurant.
 
“That part of my experience taught me a lot of the basics 
that I still hold on to … things like the fact that the customer 
is always right, and treating others the way you want to be 
treated,” he says. “The Golden Rule is a big one that I like  
to live by.”
 

THAT PART OF MY 
EXPERIENCE TAUGHT ME 
A LOT OF THE BASICS 
THAT I STILL HOLD 
ON TO … THINGS LIKE 
THE FACT THAT THE 
CUSTOMER IS ALWAYS 
RIGHT, AND TREATING 
OTHERS THE WAY YOU 
WANT TO BE TREATED ... 
THE GOLDEN RULE IS 
A BIG ONE THAT 
I LIKE TO LIVE BY.



38 • June 2022 Tampa Bay Real Producers • 39@realproducers realproducersmag.com

BRIDGE BUILDER

As a transplant to Florida from the land of snow 
and ice, he takes special joy in helping others make 
the journey south, as well.
 
“I like helping others who come from the north to 
live this dream. I like being a bridge builder from 
where they are to where they dream of being,” Mark 
says. “It is wonderful being able to live in paradise.”
 
Through time, Mark has carved out an impressive 
presence in the local real estate landscape. But the 
rewards go way beyond the numbers he records in 
the course of his day-to-day work.
 
“One of the things I really enjoy is working with the 
other agents and building lasting relationships with 
them,” Mark points out.
 
THE HEART OF LIFE

Away from work, Mark looks forward to time with 
his family, including his wife, Kristina, and their 
children — Alivia Mae, Stephen Raymond, Tabor 
Thomas, Joyhanna Jubilee, Harmony Pamela, Karis 
Caylin and Jace Matthew.
 
In their free time, Mark and his family lead very 
active lives together.
 
“We feel lucky to live the dream of Florida living. 
Spending family time is wonderful. I love exploring 
Florida and the way the various areas of the state can 
be so different,” Mark says. “It’s so much fun having 
the ability to go in a camper with our children and 
experience these things together. It’s a huge blessing.”
 
In addition, Mark and his family enjoy time at the 
beach, gardening, biking, playing golf, kayaking, 
paddle boarding and enjoying sports and school 
activities. The Yorkes are also very involved with 
their church.
 
When it comes to giving back, Mark supports New 
Life Solutions, as well.
 
Congratulations to Mark Yorke on the way that he 
gives the best of himself to those around him while 
maintaining a challenging balance between family 
and work.
 
“My family members are definitely my why for 
what I do each day,” he says. “While I serve my 
clients, it means so much to me to be able to be part 
of my kids’ lives.”

I  L IKE HELPING 
OTHERS WHO COME 
FROM THE NORTH 
TO LIVE THIS DREAM. 
I LIKE BEING A 
BRIDGE BUILDER 
FROM WHERE THEY 
ARE TO WHERE THEY 
DREAM OF BEING

NEW OR OLD, BEFORE YOU BUY... CALL THE FBI

Your One Stop Shop for ALL of Your Home Inspection Needs

www.FLBIGroup.com

813-409-3249  |  727-822-8014

Over 2,000 5-star Reviews

Inspection Booked 
within 48 HOURS & 
Reports SAME DAY!

Free consultations

Our GAF lifetime roof system includes a 25 year 
workmanship warranty.

Locally owned and operated with 30+ years of 
combined experience.

Veterans, Active Duty Military, First Responders 
and Teachers Discounts.

855-SCM-ROOF
scmroofingfl.com

Licensed Florida Contractor #CCC1331132

SCM ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a 
competitive price, exceptional customer service 
and outstanding quality!

"SCM Roofing was amazing and much faster than the 
  others I called.. " -Wesley Chapel Homeowner

"Professional. Quick & Easy. Would definitely use again." 
  -Tampa Homeowner

"Very Professional. Knowledgeable guys and zero trash 
  was left behind!." -Tampa Homeowner
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Book Yours Today! 
(727) 577-5626

www.thomasbruce.com
2227 49th St. N., St. Petersburg 33710

Carol Walker
Master Photographer

Florida Degree of Photographic Excellence,
Florida Education Degree, Florida Service Award

Owner/Portrait Artist

Tampa Bay's Top Producers
       trust Tampa Bay's Top Portrait Photographer

          with their image - shouldn't YOU?

Feature photographer for Real Producers
& Snell Isle Living Magazine

"We continually strive to maintain a reputation of 5 star service 
by offering thorough, ethical and accurate home inspections."

www.MomentumHomeInspections.com

863-600-6949

∙ Residential Inspection
∙ Manufactured Home
∙ Pre-Listing Inspection
∙ Four Point Report
∙ Wind Mitigation
∙ Pool and Spa Inspection
∙ Pre Drywall
∙ Final Walkthrough
∙ 11 Month Warranty
∙ Water Quality Testing
∙ Infrared Certified
∙ Licensed Drone Pilot

Our White Glove service 
includes complete 

packing and unpacking, 
moving supplies, and 

transportation of 
belongings to your 
clients' new home.

(727) 442-9815
ReliableMovingAndStorage.com

1009 Eldridge St, Clearwater, FL 33755

• Secure Storage Facility • Commercial & Residential

"I work with a lot of 
di�erent moving companies 

and have quite a bit of 
experience working with 
these guys a few I have 

known and worked with for 
10+ years they are 
experienced and 

professional." -Tana T.

Fully Licensed and Insured with Worker’s Compensation
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D
edicated. Driven. Disciplined. All those qualities 

describe Joe LoCicero, Broker/Owner of 54 Realty. 

A successful entrepreneur, Joe has the grit and 

determination necessary to be successful in sales.

 
Prior to entering real estate, Joe opened his own mortgage company 
in 2006. When the Great Recession hit, his business closed in 2008. 
Joe explains, “I had four young kids, ages 1-5, and my wife, Rose, 
was a homemaker at the time from 2008-2011.” Looking for his next 
venture in life, Joe got his 220 License and ran an Allstate agency.
 
Interestingly, Rose led him to real estate. She got licensed in 2011. 
Joe, who had his license in 2006, didn’t really use it until 2012. He 
worked for Berkshire Hathaway, which has since become Prudential.
 
“A buddy of mine in 2011 bought Zillow leads, which are a fraction of 
the price that they are today. I knew about leads from doing mortgages 
with drip campaigns, emailing, and texting,” explains Joe. He was 
confident in his ability to market houses and connect with customers. 
Joining with Rose in 2012, they worked at Keller Williams together.
 
“We were there for five years,” explains Joe. “We grew from a 
$12-million couple to a $75-million team.” Due to territory restric-
tions with Keller Williams, he went to RE/MAX in 2017 through 
2019 and did very well.
 
His heart, however, was calling him to something more. In October 
2019, they launched a brokerage and did over a billion dollars in 
sales, which Joe credits to Zillow. He comments, “Zillow brought 
a lot of business to us.” Currently, his brokerage, 54 Realty, has 72 
agents and 30 staff.
 
Why 54 Realty? “When we started out, I didn’t want the brokerage to 
take on my last name. I always wanted an organization that collectively 
was a group of people coming together and sharing the same vision. I 
never wanted to be the center of attention. I want an organization that 
continues to thrive and no one knows who we are,” explains Joe.
 

Broker/Owner 
of 54 Realty

LOCICERO
cover story

JOEmeet 

About the Brokerage 
“We run a hybrid model,” explains Joe. “I don’t neces-
sarily have a team but have a leads division and an inde-
pendent model.” He, his wife, and the Broker of Record 
are out of production. Joe is the CEO of 54 Realty, and 
Rose works as the COO and in sales management.
 
At 54 Realty, Joe grows people who work with him to 
help his brokerage get to where it is today. Running 
his brokerage collaboratively has helped him to get the 
number of transactions that they have had and increase 
their sales volume faster than other brokerages.
 
“My passion is allowing people to have a platform to 
accomplish their goals and dreams,” explains Joe. “How 
can we help them with their vision? We want it to be a 
platform to accomplish their life goals. We want to try 

to change people’s lives. Seeing his agents achieve success and 
live their dreams in real estate is worth every ounce of effort.
 
“Agents tell us how we changed their lives,” explains Joe. “Often 
they couldn’t pay their bills, but we can provide the type of life-
style that they dreamt of.”

How does Joe motivate his agents? “I get to know them on a 
personal level.” Developing a personal relationship with them is 
essential. He adds, “As big as we are, I feel like we have a family 
environment.” He partners with agents to help them accomplish 
their goals.
 
“We are building the brokerage around each agent’s personal 
goals,” says Joe. When they are motivated, they are more 
accountable to accomplish the goals that they set for themselves.
 

Written by 
Elizabeth McCabe

Photo Credit: 
B. Lively Images
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“We also have compassion for agents,” adds Joe. “We 
know that it is a tough business, and we are along for 
the ride with them. We have tiers of leadership. We 
never have an agent alone on a deserted island.” With 
group leaders, management, and support, agents can 
find the support that they desire.
 
“We get excited when agents thrive,” says Joe, “versus 
the brokerage mindset – recruit as many as you can 
and let those go who don’t make it.”
 
Client-Centered Brokerage

As Realty 54 continues to grow, agents continue to 
pay attention to their clients’ needs and remain open-
minded. As Joe says, “It’s about what the client wants, 
not what makes it better for the REALTOR®. We aim 
to deliver the best customer experience possible.”

Putting the client first and building the business around 
what the client needs is their secret to success.
 
Relaxing from Real Estate

When Joe isn’t working, he likes to relax by watching 
sports. He is a season-ticket holder for the Bucs. As 
for Rose, she likes to unwind through gardening.
 
“We also have a decent-sized property at Brooksville,” 
says Joe. They like kayaking in the spring and riding 
ATVs. Other pastimes include going to the beach, 
enjoying the Florida weather, and being outdoors with 
the dogs.
 
He and Rose love to spend time with their children, 
who are heavily involved in sports. They like traveling 
to their games and cheering them on to victory.
 
We are honored to feature Joe in this month’s issue. 
With his drive and determination, he has achieved a 
great life for himself, his family, and the agents at his 
brokerage. He wouldn’t have it any other way.

IT’S ABOUT WHAT THE CLIENT WANTS, 
NOT WHAT MAKES IT BETTER FOR THE REALTOR®. 
WE AIM TO DELIVER THE BEST CUSTOMER 
EXPERIENCE POSSIBLE.

Evolve & Co
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TEXT: 813-765-1239 | 813mortgage.com | bev@lincolnlend.com 

We recently sat down with 
Frank Coto the president 
of Lincoln Lending Group, 
a Florida specialty lender, 
open for nearly 20 years in 
Tampa and Sarasota.

We asked Frank his 
opinion of how the recent 
rise in interest rates will 
affect the purchase market 
in Florida and here is what 
Frank told us:

The easy answer is “no” 
especially if historical data
is accurate.

When I entered the mortgage industry in 2000 interest rates were 
around 6.5% on a 30-year conventional fixed. Many people were 
refinancing out of interest rates between 8-11%.   

I remember the very first person that I refinanced dropping from 
8.875% to 6.375%.  Obviously, the interest rates have a major impact 
when it comes to a refinance so why would I say that the rising 
interest rates will not necessarily affect the purchase business in 
Florida?

My answer comes from one of the most interesting interviews I’ve 
had on my radio show and podcast “The Business Happy Hour” on 
970 WFLA (podcast on iHeartRadio).    Tom Scaglione was the guest 
on the show. Tom told me that he is 77 and he has been in real estate 
in Tampa for about 52 years. We started talking about the rising 
interest rates and I asked him directly how the high interest rates in 
the 1980s and early 1990s affected the purchase business? His answer 
surprised me! Tom said “there was very little change in the number of 
buyers during those years. People who wanted to enjoy the dream of 
homeownership purchased regardless of the interest rates.”  Tom 
backed up what I had always been taught...it is still cheaper to 
purchase than to rent even when the interest rate is 18%!

The bottom line is people still buy homes no matter what the 
interest rates are. A standard 3/2 home is still cheaper to own than a 
3/2 apartment. A possible piece of good news is when interest rates 
go up so do returns on other investments but not always at the 
same pace. We are still not getting more than around 1% on our 
savings accounts but I suspect that will change sooner than later. 

Inflation is also a major factor. We saw some of the worst inflation 
in the country during the Carter administration and then in 
subsequent years interest rates rose dramatically. I was just a child 
at this time so I can’t say I experienced it personally, but I do 
remember when I was about 10 or 12 years old, I asked my parents 
what a mortgage was. They explained that and what interest was. I 
remember my father explaining to me the difference between an 
ARM (adjustable rate mortgage) and a fixed rate mortgage. My 
best friend lived next door, and his parents had a fixed rate 
mortgage of 12%. This was on a 30-yr loan. At the time my 
parents’ rate was 11.25% but they chose an ARM that had 
fluctuated between 10% and 12%.

He explained to me that when interest rates were high sometimes 
choosing an ARM could benefit people. We are just now starting 
to see ARMs come back in to play and I suspect within the next 
year as the interest rates increase, we will see more of them. The 
most popular ARM term is usually five years. This means that your 
loan interest rate is fixed for five years but after that it becomes 
adjustable even though it’s still on a 30-year amortized loan.

So, what is the real downside to the higher interest rates?

Well obviously, it increases the buyer’s payment but more impor-
tantly it decreases the loan that they qualify for. This is a bad in 
today’s market since property values are skyrocketing because of 
supply and demand specifically in the state of Florida. My biggest 
concern is that those with cash coming from the more expensive 
states like California, New York will outbid our local Florida 
residents who need mortgage financing. The increase in property 
values and subsequently increase in mortgage rates is limiting the 
buying power of those who need financing.

Could the increase in interest rates prevent some people from 
being able to purchase a home at all?

No, but it will prevent them from purchasing something more 
expensive. People will have to change their desires to live in a 
certain neighborhood and potentially choose to live somewhere 
else or buy a condo, townhouse, modular or manufactured home 
instead of a single-family residence. They will not lose the oppor-
tunity to become a homeowner, but they may not be able to 
afford what they could last year. It is still best to purchase some-
thing and realize the equity and at the same time invest in 
something that you own compared to paying someone else’s 
mortgage.

My best advice is for people is: 

DON’T DELAY BUY NOW! If you want to own a home, I encourage 
you to find something and purchase ASAP. It may not have 
everything that you want but you will start gaining equity through 
appreciation and amortization and eventually you will have that 
dream home that you always wanted!

813MORTGAGE.COM
    

NMLS#355238

Will Rising Interest 
Rates Slow the 

Demand for Homes 
in Florida?

THIRSTYTHIRSTY
THURSDAY
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Let US
help YOU

(727) 262-4004
list2closemgt.com
mandy@list2closemgt.com

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent

on contracts alone.

If you could get just ¼ of that time back,
that’s at least 1-3 business days

each month

That time could be spent networking,
generating new business, or even

taking time o� work!

as your preferred
real estate

transaction coordinator.

Locally Owned & Operated
Local & Long Distance Moves

Moving & Packing Services 
We also sell and deliver boxes!

Check us out at BullMoving.com

TAMPA BAY'S
CLEAN CUT

MOVERS

813.943.6043

• SINCE 2017 •

FIND
US ON

SECINSPECTION.COM

HOME  INSPECTIONS
Hey, Top Producer!

Close your clients dream house and
Avoid the Deal Killers!

Choose our GOOD LOOKERS!

• all inspections including WDO
• fast scheduling 2-3 days
• same day digital report
• licensed general contractors
• luxury property experts

813-657-HOME

Free WDO
Mention Code

LABOR4U

Account Executive 
Needed—Apply Today!

Do you have sales experience you’d like to utilize? We are looking to add new members to 
our team. Part-time, flexible hours. You can earn $1,000- $5,000/month for extra spending 
money. Perfect for anyone who loves connecting with various industries in the Tampa Bay 
real estate community. Training is provided. 

Please submit resume to don.hill@realproducersmag.com for consideration.

Anyone looking for some

ON YOUR TEAM?
extra $$$$
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Broker Office

SUBSCRIPTIONS
When Real Producers magazines are within reach, clients not 

only recognize your appreciation for high-quality content but your 

association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES

10 COPIES

15 COPIES

20 COPIES

$50

$97.50

$142.50

$180

per
month

per
month

per
month

per
month

For all questions, please reach out to Don Hill at  

don.hill@realproducersmag.com.

T A M P A  B A Y

I N F O R M I N G  A N D  I N S P I R I N G  R E A L  E S T A T E  A G E N T S
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rising star
Written by Elizabeth McCabe  |  Photo Credit: B. Lively Images

Licensed since 2016, D.J. Arrazcaeta 
entered real estate after working in 
upper level management for corpo-
rate America. Now he works with 
RE/MAX Alliance group Realty and 
genuinely loves his job.
 
“Real estate was more of my passion,” 
explains D.J. “I was really bored with 
the corporate world and it took so 
much to be promoted with layers of 
complexity. I decided to do something 
that I loved.”
 
Real estate was his answer to a 
brighter tomorrow and a solid finan-
cial future. His career volume is 52 
million with 20 million in 2020 and 
over 30 million in 2021.
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“Last year was my first full-
time year and I had a lot of 
success. I have evolved the 
business. I wake up every day 
and feel like I don’t really go 
to ‘work,’” says D.J.
 
D.J. works with his fiancée, 
Lexi, who does all of his mar-
keting and social media. Lexi 
is an R.N. who leapt into real 
estate at the start of the pan-
demic. In addition to Lexi, D.J. 
has an assistant, Jessie, who 
is his transaction manager. He 
is also in the process of hiring 
and training new agents to 
build a team. But for now, the 
only licensed agent is D.J.
 

Award-Winning Agent

 
An award-winning agent, D.J. was honored 
to win the coveted RE/MAX award, given to 
one of the top 40 agents under 40 years old.
 
“It’s a really cool thing,” he smiles. “It’s nice 
to be recognized among peers and the event 
we attended in Austin, TX with agents 
across the company was an eye-opening 
experience.” This year, D.J. also earned the 
Chairman’s Club, which is given to those 
who cross half a million dollars in commis-
sion. RE/MAX also does career awards and 
this year he will be inducted into the RE/
MAX Hall of Fame in only 2 years’ time. 
Something that takes most agents 5 years.
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“

Passionate about Real Estate 

 
“My biggest passion for this 
business is dealing with 
someone’s largest financial 
asset,” explains D.J. He 
enjoys helping others reach 
their goals and making sure 
they are making sound finan-
cial decisions. “That’s where 
my passion comes from with 
this business,” he says.
 
What’s the secret to his suc-
cess? It comes down to his 
Florida roots.
 
“I’ve lived here my entire life 
and I have a wide network 
of people from all over 
the place,” says D.J. With 
his people personality, he 
builds relationships with 
his clients, which turn into 
referrals. He always fosters 
his relationships with his 
clients, which (literally) 
pays off in the end. Another 
benefit is speaking fluent 
Spanish, which comes in 
handy in the Sunshine State.
D.J. also has an incredi-
ble work ethic. “I decided 
to throw every ounce of 
energy into this business. 
Surprisingly, it has worked 
really well,” says D.J.
 
D.J.’s Background 

 
Prior to entering real estate 
and corporate America, D.J. 
earned a Masters in Business 
Administration from Saint 
Leo University. Prior to his 
MBA, he earned a Bachelor’s 
Degree in Management and 
Finance from the University 
of Tampa.
 

MY BIGGEST PASSION 

FOR THIS BUSINESS 

IS DEALING WITH 

SOMEONE’S LARGEST 

FINANCIAL ASSET
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“BUY LAND. 

THEY AREN’T 

MAKING IT 

ANYMORE. 

-Mark Twain-

D.J. has an impressive background 
working in banking and insurance; he 
also has a working knowledge of the 
construction industry. He comments, 
“I grew up with a construction back-
ground. My father was in construc-
tion.” D.J. has been on countless job 
sites and seen projects firsthand, 
from the floor to the roof.
 
“That’s what makes me successful in 
this business. I understand all aspects 
of it,” he says. With his construction 
knowledge, he can easily communicate 
with inspectors and understand what 
items are of real importance. He also 
understands insurance terminology due 
to his previous 220 insurance licensure 
and freely talks to insurance agents.
 
“I also understand the mortgage side 
of the business,” says D.J. He can 
easily explain rates to his clients and 
walk them through any difficulties.
 

Outside Interests

 
When D.J. isn’t working, you can find 
him with his fiancée Lexi who works 
with him in real estate. Although they 
don’t have children, they do have three 
wiener dogs who are their fur babies. 
They make their house a home.
 
In his free time, D.J. enjoys collect-
ing his classic cars, going to events, 
and simply going on a drive to blow 
off steam.
 
He also spends time tending to his 
property which he is very proud of. 
Being a land specialist and growing 
up on the property, his favorite quote 
is by Mark Twain, “Buy land. They 
aren’t making it anymore.” Currently, 
D.J. resides on 10 acres.
 
We are honored to feature D.J. as our 

Rising Star. For more information, check 

out his website, homeswithlandfl.com.
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sponsor spotlight

Is Revolutionizing the Roofing Industry

Written by Elizabeth McCabe

Necessity is the mother of invention. Kaizen 
Construction was launched 2 years ago after seeing a 
need to do things better. John Sutton, CEO, and Jacob 
Downs, Director of Sales, were instrumental in start-
ing this new company to change the roofing industry.
 
“We were working at a different company and 
found out that things were run in an unethical 
manner. From our own moral compass, we couldn’t 
stand for that,” explains Jacob. “We decided to 
open up our own place.”
 
Kaizen, which is from a Japanese business model, 
can be defined as a change for good and continual 
improvement toward efficiency. Jacob says, “We 
are proud of the name and have done everything 
in our power to revolutionize the roofing industry. 
Roofing has taken a huge hit in terms of its integrity 
in the past few years.” Roofing is more than just 
structures on houses to the professionals at Kaizen 
Construction. It’s about the people,” says Jacob.
 

c o n s t r u c t i o n 
KAIZEN 

SERVICES OFFERED

 
Kaizen Construction specializes in full roofing replacement. The 
professionals at this local company specialize in every type of roof 
imaginable, including asphalt, shingles, metal, tile rolled, wood, 
etc. With expert knowledge, they can remedy weather damage, 
mold and mildew, termite and pest damage, and smoke damage.
 
“We do it all,” says Jacob.
 
Kaizen stands behind their work with a 5-year leak free labor war-
ranty. This guarantee paired with the phenomenal material war-
ranties offered by manufacturers (30-50 years) is bound to leave 
their clients feeling secure knowing their roof is well protected.
 
EXCEEDING EXPECTATIONS

 
The dedicated team at Kaizen Construction is full of integrity. 
From the office manager to the roofers, they aim to exceed 
expectations. Jacob comments, “We want to remove the black 
stain on the roofing industry.”
 

Aerial footage from 
drone inspection

John (left) and 
Jacob (right)
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With quality work and expert craftsmanship, Kaizen 
Construction has top talent. They employ project managers, 
builders, and more. They also treat their competition with 
respect. Through their inception, they have built their impeccable 
reputation with their service.
 
“REALTORS® are so happy that they have found a roofer that 
they trust,” says Jacob. “Homeowners have said the same thing.”
 
One thing that sets Kaizen Construction apart is offering free 
inspections on roofs. Jacob comments, “A couple of REALTORS® 
call me every week and I go look at houses. We’re happy to per-
form free roof inspections to check for signs of wear and tear.” 
If the roofing system is compromised, Jacob provides several 
options to move forward. “We give them an honest report and lay 
out the options for them.”
 
Jacob also is happy to come to monthly meetings at brokerages 
for REALTORS®. He comments, “If a real estate office wants us 
to speak to them about the services that we provide, we are more 
than happy to offer a presentation to their office. We even bring 
coffee and doughnuts while we educate people on our processes!”
 
Knowledge is power. “A new roof will raise the market value of a 
home, anywhere from $15,000 - $30,000 depending on the home. 
People who are assisting the sellers often call us early on to see 
if there’s anything we can do for the roof before it’s too late. With 
the right timing, we are able to provide a solution that makes the 
buyer, seller, and the REALTOR® very happy,” says Jacob.
 

EXPANDING THEIR OPERATIONS

 
“We are expanding across the state of Florida,” says Jacob. 
“We have great connections in the state with 175 crews all 
over the state, including Jacksonville, Pensacola, Miami, 
Orlando, and Tampa. By the end of next year, we aim to 
have offices in each of those locations.”
 
We are honored to feature Kaizen Construction in this 
month’s issue. For more information, check out their 
website, www.kaizenconstructiongroup.com.

“We want to remove 
the black stain on the 

roofing industry.”
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813-433-1776 | lumio.com

Increasing rates, rolling blackouts, the outdated grid, pollution—it’s time we 
make this relationship less one-sided. It’s time to get back your power.

Lumio is delivering solutions that decentralize power, elevate communities, 
and provide authentic sustainability.

Residential & Commercial
Title Insurance / Escrow / Closing Agent 

Protecting Your Client’s Largest Real Estate Investment!  

A great experience purchasing real state starts with a great 
Settlement!  It is your choice, why not choose the best? 

We would love to be part of your real estate purchase!  Whether 
you are an agent representing the buyer, seller, a lender or an 

Attorney, we are available for guidance and support during each 
step in the process.

We are professionals with one purpose: PUT THE CLIENT FIRST! 

Call Us Now to Set Up an Appointment! 727.791.7000
9 3 5  M A I N  ST. ,  S U I T E  B 3 ,  S A F E T Y  H A R B O R ,  F L  3 4 6 9 5

docs@marlintitle.com  |  www.marlintitle.com

813-767-1887
       @CarlosRamosMor tgages
www.applywithCarlos.com

Loan Officer
NMLS #460046

"I am
fortunate

enough to have
the opportunity to

work with many different
people with unique

backgrounds, needs and interests.
As a Real Estate Agent, I love building a

rapport, earning trust, and having a network
of clients, business partners and friends to

connect with. Carlos Ramos is an outstanding lender
that I have been working with for years. He is a

seasoned professional that encoumpasses
exceptional service, support and above all a

commitment to help others. Carlos
is definitely a five star lender."

-Janice Barnard
Carlos Ramos

Know that I am

not afraid to do what

other Loan Officers won’t.

If  you want to work with a

Modern Home Loan Officer and Team

that cares about you and helping you grow

your business. Give The Ramos Mor tgage Team

an oppor tunity to help you get more

Families into a
Dream Home!

Do what others won’t do!

Realtors - Want to get ahead of your competition?




