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536 East Main Street | Vacaville, CA 95688
(707) 449-4988

jonedwardssalonandspa@gmail.com
www.jonedwardssalonandspa.com

HAIR | SPA | MASSAGE

We have everything you need
to look and feel your best.

Let our experts take care of it all--
schedule an appointment today!

All  Things
Beauty
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

ARCHITECT/BUILDER

Amy Vander 

Heyden Architects

(925) 353-0363

BUILDING PRODUCER

EPIC

Amy Felix

(925) 353-0363

CLEANING SERVICES – 

COMMERCIAL

S&R Janitorial

Sonia Romero

(650) 400-8335

srjanitorialservices.com

FINANCIAL PLANNER

Lincoln Financial Advisors

Jack Farnstrom & Gibran Le

(925) 659-0378

Jack.Farnstrom@LFG.com & 

Gibran.Le@LFG.com

FITNESS / 

PERSONAL TRAINER

Send Me a Trainer 

San Jose West

Zane Daugherty

(408) 256-9888

sendmeatrainer.com/

sanjosewestca

GENERAL CONTRACTOR

F Alcaraz Construction

Frank Alcaraz

(831) 747-5005

facremodeling.com

HOME RENOVATION

Curbio

(810) 300-9432

Curbio.com

INSURANCE AGENCY

Geico Mountain View

Lana Nguyen

(408) 409-5262

Goosehead 

Insurance Agency

Justin Turner

(951) 965-4651

JH Insurance, Inc

Jessica Hawkins

(408) 264-2400

jhia.com

Mark Landis 

Insurance Agency

Mark Landis

(408) 910-6225

Patrick Cayabyab Insurance 

Agency Inc

Patrick Cayabyab

(650) 755-9690

agents.farmers.com/ca/

daly-city/patrick-cayabyab

Patrick Chua Insurance 

Agency Inc

Patrick Chua

(650) 249-6999

agents.farmers.com/ca/

san-mateo/patrick-chua

Sisemore Insurance Agency

Vanessa Sisemore

(925) 899-7926

State Farm Insurance - 

Shana Nelson 

Insurance Agcy

Shana Nelson

(650) 224-6307

ShanaNelson.com

William Beyer 

Insurance Agency

William Beyer

(510) 527-4640

agents.farmers.com/ca/

kensington/william-beyer

MARKETING 

& COMMUNICATIONS

Fitzsimmons 

Communications

Kate Fitzsimmons

(415) 472-1499

Fitz-Com.com

MORTGAGE

101 Home Loans

Hannah Escher

(707) 321-3570

hannah@101homeloans.com

Amerisave Mortgage

Arton Chau

(650) 759-6539

ArtonChau.com

archau@amerisave.com 

C2 Financial Corporation

Brian Schwartz

(510) 541-7996

LendwithBrian.com

Cross Country Mortgage

Karen Bartholomew

(925) 443-2000

CrossCountryMortgage.

com/Karen-Bartholomew

Evolve Bank and Trust

The McClain Team

Jerry McClain 

NMLS# 582914

Patrick McClain 

NMLS# 2118643 

Groves Capital, Inc.

Sergio Michel

(408) 856-2770

grovescapital.com

The Money 

Market Solutions

Paul LeJoy

(415) 510-0127

TheMoneyMarket.us

Velocity Mortgage 

Capital Inc

Stuart Solomon

(415) 793-9476

VelocityMortgage.com

MOVERS

Ace Relocation Systems Inc

Pete Pfeilsticker

(408) 309-9456

AceRelocation.com

MOVING & HOME 

CONCIERGE SERVICE

Extensive Home Solutions

Trish Gray

(650) 400-9562

extensivehomesolutions.com

PHOTOGRAPHY

Eric Joyce Photography

Eric Joyce

(415) 225-9084

EricJoyce.photo

PHOTOGRAPHY 

& VIDEOGRAPHY

May The Art Be With You

Ewa Samples

(408) 510-4621

ewasamples

photography.com

Odyssey Productions

Nicholas Hammond 

Abigail Hammond

(209) 658-6551

OdysseyProductions.co

PHOTOGRAPHY/

VIDEOGRAPHY/

VIRTUAL STAGING

VirtualTourCafe 

& RealEZPhotoFix

Tim Denbo

(925) 549-0714

VirtualTourCafe.com& 

RealEZPhotoFix.com

PRIVATE LENDER

Investor Loans

Anthony De Castro

(925) 382-8648

REAL ESTATE 

PHOTOGRAPHY/VIDEOS

INVZN Media

Brooks Landry

(925) 216-7702

INVZNmedia.com

RETIREMENT

Christie Miller Agency

Christie Miller

(707) 236-5804

ChristieMillerAgency.com

SALON & SPA

Jon Edwards Salon & Spa

Ed Pardini

(707) 449-4988

jonedwardssalonand

spa.com/

STAGING & HOME DESIGN

Encore Staging Services

Vanessa Nielsen

(408) 800-1566

EncoreStagingServices.com

Pure Lux Staging & Design

Catherine Waldeck

(858) 229-0909

PureLuxStaging.com

VIDEO PRODUCTION

C Sharp Video Productions

Christine Ann Igelsias

(408) 758-8293

csharpvideo.com

LV Productions

Vlad Lapich

(508) 514-0766

Sam Bennett Media

Sam Bennett

(925) 216-3884

sambennettmedia.com

WEALTH MANAGEMENT

Peak 360 Wealth 

Management

John Lane

(925) 413-7337

peak360wealth.com

530 Showers  Dr  2 ,  Mountain  V iew,  CA 94040

Quality Insurance Your
Clients Can Count On.

Call  for a free quote today!

Lana Nguyen
(650) 885-6242

lana.insurance@gmail.com

Thi Nguyen
(408) 714-9487

thinguyen@geico.com

Fast and easy evidence of  home insurance
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925-899-7926

Vanessa@sisemoreagency.com

www.farmersagent.com/vsisemore

There's a big di�erence 
between HAVING insurance 
and BEING insured.

Refer Vanessa & Give Your Clients Peace Of Mind

Vanessa Sisemore
Sisemore Insurance Agency

As an agent experienced in Real Estate
transactions, I can help you & your clients with:
• Evidence of Insurance forms on short notice & timely
• Fast, dependable service
• Broad & tailored coverage options
• Competitive rates & a variety of discounts
• Extensive experience & creative policy options
• Hard to place homes

(508) 514-0766  |  vlad@lv-prod.com
www.lv-prod.com/re

Real Estate
Video Production
Increase the visibility of your 
personal brand on social media 
and showcase your properties 
with our interactive videos.

Vlad Lapich, 
Videographer & Creative Director

Let's connect today!
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FROM COP TO REAL ESTATE AGENT: 

A COMMUNITY STALWART

Full-time cop. Sandwich-shop owner. 

Father of four. Student. Real estate agent.

As Angel Lozano picked up the phone for 
our interview, he was just stepping out of 
a history class. Angel informed us that he 

had gone back to school to take four 
history classes for personal enrich-
ment. With four daughters at home, 
two full-time jobs, and another 
business to manage, it’s a wonder 
that Angel has the time and energy 

to care for everything on his plate. 
Angel wears a striking variety of hats 
in his daily life. Yet, that’s always the 
way he has been — driven, inspired, 
and focused.

“I’m just a guy that likes to keep 
busy,” Angel smiles.

Rewind: Finding His Groove

When he was just 2 years old, 
Angel’s family immigrated from the 
Philippines to the United States.

“As I was growing up, I didn’t con-
sider myself to be the smartest guy. I 
was just an average guy,” he reflects.

Angel found a love for working with 
his hands. While he didn’t excel in 
school, he maintained a strong drive 
to build, create, and succeed. After 
graduating high school in 1986, he 
enlisted in the Marine Corps. By 1990, 
he returned home to San Francisco, 
where he joined the San Francisco 
Police Department; he remained in 
the Marine Corps Reserves.

Angel had long held the vision of 
becoming a real estate agent. He con-
sidered the field when he graduated 
from high school, but his career in the 
Marines and the police department 
left that dream on the back burner for 
several decades. In 2017, however, 
that changed.

“As I was winding along in my police 
career, I decided to pursue real estate 
again,” Angel reflects.A
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rising star

By Zach Cohen

Photos By Ewa Samples, www.maytheartbewithyou.com
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With a large sphere of influence 
from his time in the Marines and 
the police department, Angel’s 
business has taken off. Whether 
he’s keeping the city safe or 
negotiating a real estate deal, 
he has a proven track record for 
getting the job done.

“I have 31 years in the police 
department and retired after 29 
years in the Marines. A lot of my 
clients revolve around the police 
department or the military. I 
assist a lot of my colleagues,” 
Angel explains. “Real estate is 

not something I expected. I didn’t expect the joy I would 
have in being able to find somebody’s first home. It was 
something for me to do to keep busy. I wanted to do it 
when I was younger and never completed it. When I 
took it up again, I didn’t realize how rewarding it was 
going to be.”

A Community Stalwart

Head over to the corner of 23rd and Valencia in San 
Francisco, and you’ll find Angel depicted on a large 
mural. It’s a standing testament to the work he’s done 
within his community over the years. He has earned 
countless accolades and awards by city and state offi-
cials, including the 2009 SFPD Officer Of The Year. On 
top of being a 30+-year police veteran, Angel co-owns 
the local sandwich shop, Ike’s Place.

I  didn’t 

expect the 

joy I  would 

have in 

being able 

to find 

somebody’s 

first home.

Creative Film X Photography Productions

Real Estate | Lifestyle | Business

We’re a media marketing company providing high quality 
videos and photos with a modern aesthetic. Through 

specialized videos we create more brand awareness and 
eye catching content for your audience.

(925) 377-0607 | www.invznmedia.com

For Pricing & Bookings check us out online!

INVZN Media

Follow us on

“As a police officer, I would walk the beat up and 
down. I worked the Mission District, and there was 
a liquor store in a busy part of town. The liquor 
store owner, Sam, had issues with drug dealers 
and prostitutes, so I gave him my personal phone 
number. He would call me when he had issues. I’d 
come in and check out the store. Fast forward many 
years, and Ike, the son of Sam, called me up and 
asked if I wanted to be one of my partners at the 
sandwich shop. And I agreed.”

Angel’s community work has also benefited his 
real estate business. He has served as the SFPD 
Community Outreach Program Organizer and SF 
School Resource Officer (SRO), and he knows the 
city inside and out.

Staying Busy

As Angel looks ahead, he aspires to continue stay-
ing busy. Judging by his past, there’s no doubt he 
will continue to find new ways to remain involved 
in his community, help those around him, and 
thrive personally.

“I want to stay active for as long as I can. I watch 
what I eat. I work out.”

So how does Angel do it all? He credits his time-man-
agement skills to his experience in the military.

“I climbed through the ranks to senior leader-
ship, and I was always a stickler for time man-
agement. I try to fill up every minute of my day 
by doing something.”
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Call 408-758-8293 to schedule a 15-minute appointment 
to get package prices, or visit www.videobrandingonline.com

VIDEO PRODUCTIONS
C SHARPChristine Ann Iglesias | Founder, CEO & Author

C Sharp Video Productions LLC

ELEVATE YOUR BUSINESS WITH VIDEOS

Build your brand with our structured 
process so that you can... 

Get more leads online and qualify them

Be the go-to person who people call first

Share your agent story
…even if you are busy focusing on the sale.

Lock Your Mortgage
Rate for 90 Days!

Lock & Shop lets you start home shopping with the confidence of knowing your 
mortgage interest rate BEFORE you buy. Plus, your rate is locked and protected for 90 

days-- even if the interest rates increase!

LOCK AND SHOP

LOCK AND SHOP IN 3 EASY STEPS

1. Lock your rate 2. Find your home 3. Make your offer

CONTACT ME TODAY SO YOU CAN LOCK & SHOP!

Arton Chau
Retail Branch Manager NMLS ID #282533

AmeriSave Mortgage Corporation NMLS ID #1168

(650) 759-6539 Mobile
archau@amerisave.com
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Jack Farnstrom, CRPC®
(925) 659-0378

Jack.Farnstrom@LFG.com

Gibran Le, CRPC®
(925) 659-0332

Gibran.Le@LFG.com 
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Moving you down the 
street or around the globe.

 Ready to Move?  
408-878-0007

 egalpine@acerelocation.com
www.AceRelocation.com

Moving you down the 
street or around the globe.

Call Eric Galpine for a 
FREE, no-obligation 

moving estimate!

 RESIDENTIAL | CORPORATE | STORAGE  RESIDENTIAL | CORPORATE | STORAGE 
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Nneka 
Jenkins...

Silicon Valley Real Producers presents 

PLATINUM SPONSOR

Christine Ann Iglesias
408-758-8293
christine@csharpvideo.com

MONTHLY SILVER SPONSOR

Viral Vora, 408-444-0005
Max Bottaro, 650-793-5147

SPONSORS

Eddie Garcia
408-398-2267
eg@loandepot.com

Tim Denbo
tim@virtualtourcafe.com
877-744-8285

Shana Nelson
ShanaNelson.com
1-650-988-8990

Mollyanne Sherman
info@macdesignstudio.com
510-400-4133

HOW TO GO FROM 

$200,000 GCI TO 

$4 MILLION GCI IN 

FOUR YEARS

Nneka 
Jenkins...

event recap
Photos by Ewa Samples, www.maytheartbewithyou.com
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Your Trusted
Mortgage Expert

Brian R. Schwartz (510) 541-7996
brian@lendwithbrian.com | lendwithbrian.com

10509 Vista Sorrento Pkwy, Suite #400, San Diego, CA 92121
NMLS #868968 | BRE #01125625

Let Brian help you take that first step toward a financial solution.
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408-256-9888
sanjosewest@sendmeatrainer.com

www.sendmeatrainer.com/sanjosewestca

Elite Training that comes to you, remotely
or in-person... In-Home and Live Online

Personal Training!

Mention this ad for your
Free Consultation!

Most Common Requests and Results: 
Reduce Belly Fat | Increase Energy and Muscle

Injury Rehab | Aging Gracefully.

Get Started Today!Get Started Today!

San Jose West

Luxury Home Staging
Our experienced 

team will make sure
that your house shines!

CONTACT US FOR
A QUOTE TODAY!

650-285-3627
pureluxstaging.com

CONTACT US TODAY FOR A FREE ESTIMATE!

(408) 420-9444
info@falcarazco.com | www.facremodeling.com

License # B-995320 | Fully Licensed and Insured

Need a contractor in Santa Clara County?
You've come to the right place.

Your #1 referral for 
Residential & Commercial Construction

Thanks to the businesses within these pages, our 
Area Directors, and readers like you, we’re able to 

break the chains of this horrible reality.

The N2 Company – the company behind this 
publication and 850+ others like it – is financially 

committed to end human trafficking. 

FOR EVERY AD WE SELL, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

Visit n2gives.com to learn more
about our giving program.

A GIVING PROGRAM BY

DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

upcoming events

PLEASE SAVE THE DATES
2022 SVRP EVENT CALENDAR

(The third Wednesday of every month)

June 15, 09:00-12:00 (SVRP Partners Only)

July 20, 10:00-12:00

August 17, 10:00-02:00

September 21, 10:00-12:00

October 19, 10:00-12:00

November 16, 09:00-12:00 (SVRP Partners Only)
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PAPPALARDO
MARIANA

“Always look for the 
perfect constellation. When 
everything lines up and is meant to 
happen, it will happen.”

PERFECT 
CONSTELLATION

LIFE IS THE

Mariana Pappalardo is no stranger to going with 
the flow of life. She’s had countless adventures, 
twists, and turns over the years, with everything 
starting in her small hometown of Falun, Sweden. 

As a kid, Mariana spent time playing in the lumber 
yard while her father, an engineer turned home 
builder, picked out screws and 2-by-4s. It was an 
environment that sparked Mariana’s interest in 
all things construction-related. These early years 
also instilled a strong work ethic in her. Mariana’s 
grandmother was an exceptionally hard worker, 
and witnessing that tenacity firsthand had a deep 
effect on her own outlook on life. This resulted in 
Mariana diving into the working world at just 13 
years old selling Swedish pastries door to door. 

In her last year of high school, Mariana traveled 
to the United States to live with a host family for 
a year to study English and learn about American 
culture. Years later, that same host family ended up 
inviting her back to live with them while she stud-
ied graphic design at the Colorado Institute of Art. 

Contact Trish for a free consultation!
650.400.9562  |  info@exhsi.com 
ExtensiveHomeSolutions.com

����������������
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We o�er moving concierge services that will
help get your listings on the market faster.
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ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN  •  BALTIMORE  •  BOULDER

CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE  •  COLORADO SPRINGS 

COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE  •  GRAND RAPIDS

HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  •  LINCOLN

LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  NEW ORLEANS

NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  •  OMAHA

ORLANDO  •  PHILADELPHIA  •  PHOENIX  •  PITTSBURGH  •  PORTLAND  •  RALEIGH  •  SALEM  •  SAN DIEGO  

SEATTLE  •  SILICON VALLEY  •  SPOKANE  •  ST. LOUIS  •  TAMPA BAY  •  TEMECULA  •  TRI-CITIES  •  TRIAD  

TUCSON  •  TWIN CITIES  •  VIRGINIA BEACH  •  WASHINGTON D.C  •  WAYNE COUNTY  •  WEST VALLEY

WILMINGTON  •  YOUNGSTOWN  •  ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN

BALTIMORE  •  BOULDER  •  CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE

COLORADO SPRINGS  •  COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE

GRAND RAPIDS  •  HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  

LINCOLN  •  LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  

NEW ORLEANS  •  NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  

AMERICA'S BEST REAL ESTATE AGENTS

R E C O G N I Z E D

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT

FOLLOW US ON INSTAGRAM TODAY

@realproducers

flashback favorite

Originally printed in April 2020
By Nick Ingrisani
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The Bay Area is 

pretty diverse, so 

as an agent, you 

need to be able 

to relate different 

types of people.

But Mariana’s stint in graphic design 
didn’t last long. While her graphic 
design background helps her in creat-
ing a marketing approach for her real 
estate listings today, she first enjoyed 
a decade-long career in modeling. 
Mariana was discovered by Elite 
Model Management while in college 
and embarked on an international 
modeling career that brought her 
to beautiful countries, cultures, and 
locations around the world. By the 
end of her modeling career, Mariana 
had lived in 12 different countries. 
This experience interacting with 
different cultures and people around 
the world furthered her ability to 
connect with others — a vital skill in 
real estate. 

“The Bay Area is pretty diverse, so as 
an agent, you need to be able to relate 
different types of people.”

Eventually, she was ready for a change 
of pace, and as fate would have it, 
that’s when she met her husband. 

Building a New Life with a Family

Mariana and her husband, Marc, got 
married and settled into a quieter life in 
Boulder, CO. While Marc worked as a 
corporate tech attorney, Mariana found 
her own fulfillment selling high-end 
fashion clothes and accessories to stores 
like Neiman Marcus. She did this while 
pregnant and welcoming three boys into 
her family. 

They moved their family out to the Bay 
Area for her husband’s job a few years 
later, and a friend of Mariana’s nudged 
her to try a career in real estate. Mariana 
decided to take the plunge, quickly got her 
license, and started working at Sotheby’s. 
In the beginning, she was completely 
on her own and didn’t have a support 
network to build off of in San Francisco. 
This was around the same time that her 
husband restructured his career, which 

turned out to be a blessing in 
disguise that motivated Mariana 
even further. 

“At the time, it helped that my 
husband was not able to be the 
sole provider, and I had to figure 
out how to recreate a six-figure 
income. And before I knew it, I 
managed to build a humungous 
real estate practice.”

Today, Mariana’s goal is to con-
tinue to add more people to her 
team and grow her ability to meet 
her clients’ needs. Her clients 
range across the real estate 
spectrum, from first-time buyers 
to families to investors, builders, 

and developers. It’s part of the reason 
she loves real estate so much. Each 
day is an adventure in its own way. 
But regardless of her clients’ needs, 
she’s always there to help them create 
equity and happiness in their lives. 

“Real estate can be a very emotional 
process, so there’s a lot of gratitude to 
be found in it.”

Mariana remains motivated every 
day to provide a prosperous and 
happy life for her three kids. All of 
Mariana’s hard work is motivated by 
her children and nourishing her home 
that’s “full of life.” She takes great 
pride in being a full-time mother and 
real estate agent simultaneously. Real 
estate success is all about human-to-
human connection, and her personal 
situation helps her relate to her 
clients even more. 

“People look at me and they don’t 
believe me when I tell them that I 
have three kids under 12. But I am 
human like everyone else. Nothing 
has been handed to me in life. I’m a 
mom, and a busy mom at that. None 
of this would’ve been possible without 
hard work.”

Personal Beliefs and Outlook

Mariana’s real estate business is now 
centered around two core tenets. The 
first is the idea of always looking for 
the perfect constellation. The saying 
ultimately means that everything 
that’s meant to happen will happen. 
So when her clients ask, “How am 

I going to find my perfect home?” 
Mariana reassures them with this 
philosophy. When the timing is right 
and the stars align, everything will 
work when it is meant to. Coupled 
with Mariana’s market knowledge 
and the network that she uses to cre-
ate opportunities for her clients, she 
can assure her clients that things will 
happen as they are meant to.

The second tenet she believes in is 
what she calls the “good vibe tribe.” It’s 
centered around doing good and pro-
jecting out good karma into the world.

“I believe in doing good, and I believe 
in empowering people. By doing that, 
I think that the karma you project 
is the karma that you get back. I’d 
rather let a deal pass by than live 
with knowing that I didn’t do the 
right thing. I always try to keep a 
spiritual focus in my life — even in 
real estate.”

Balance is incredibly important. 
Mariana regularly creates opportu-
nities to get outside in nature, reset, 
and free her mind from the hustle 
and bustle of the Bay Area. She 
makes time every few months to 
take a memorable trip that’s focused 
on recentering and positivity. The 
stress and pressure of the Silicon 
Valley is real, so it’s critical for 
Mariana to create space from her 
business and remember what’s most 
important in life. 

“Without that balance, your batteries 
will run thin, and you won’t be doing 
this for the right reasons.”

Mariana has plenty of open road 
ahead of her — in life and in busi-
ness. Her life has taken plenty of 
exciting turns so far, and looking into 
the future, the sky is the limit.

[I’m] always looking for the 
perfect constellation. 
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Take No Opportunity For Granted

Back in 1995, Dan Gilmartin was two years into 
his first sales job selling lighting retrofits on the 

Peninsula. He found he enjoyed being in sales, 
and he was ready to take his skills to the next 

level. Dan looked around and wondered where 
his professional journey would take him.

“Right in front of my eyes is the family business. It 
was started in 1963 by my father. No family broker-
age has brokered more transactions than Gilmartin 
Realty. So I decided to get into the family bus and 
get taught by one of the greats — my father.”

Dan is the youngest of four boys. His older 
brother, Tim, the current President of 
Gilmartin Realty, always knew he wanted to 
be a REALTOR®. Dan, however, had to find 
his own path back to the family business.

“I never knew exactly what I wanted to 
do but always admired my father and 
everything he had accomplished. I 
didn’t have anything against or for real 
estate, though,” Dan reflects.
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In college, however, Dan began to, as he says, “wake 
up to the real world.” That’s when he realized what a 
great opportunity he had in front of him.

Dan hasn’t taken his opportunities for granted. He’s 
committed himself to being a master of his craft, day 
in and day out.

“While selling lighting, I started coming into the office 
making 100 contacts on cold calls a day before I even 
got my license, and I continued that for the first 15 
years or so of my career. I was following a very spe-
cific schedule my father had laid out for me.”

From his dad, Bill, Dan learned the value of work ethic, 
scheduling, and systems.

“Staying consistent over time, those efforts compound. 
While it feels like breaking rocks in a prison yard, you 
wake up one day and realize what you’ve built.”

Twenty-five-plus years after beginning his real estate 
career, Dan can reflect on what he has built. He 
started at the bottom of the totem pole as the main 
lead generator for the team and is now an Executive 
Vice President. 

Bill and Maureen Gilmartin — now in their 80s — con-
tinue to spearhead Gilmartin Realty. Bill is the CEO 
and manages accounting, while Maureen is still out 
listing property and meeting with clients. 

“Over the years, I progressed and had the opportunity 
to be given lots of training, not only from my father but 
other premier training organizations. A lot of invest-
ment has gone into learning how to present, learning 
how to speak, and learning how to help clients move 
forward to their goals,” Dan says. “Now, here I am, the 
lead presenter. I probably have the best listing presen-
tation in the whole group.”

WORDS OF WISDOM:

“The main lesson I learned from the very beginning was about having a schedule and adhering to it. One of the 
shining stars, the bright aspects of when one looks at a real estate career, they like the idea of being in charge of 
themselves. I think the more an agent acts like an independent contractor, acting like they can do what they want 
when they want, that is a recipe for no success. It’s the opposite. You have to be your own CEO and have set sys-
tems for time, customer care, lead generation, analyzing the market, presenting, and negotiating.”

ON THE FUTURE OF SILICON VALLEY REAL ESTATE:

“I do feel that technology is going to continue to evolve our industry. But at the end of the 
day, buyers and sellers are going to need the personal attention of an expert. Every neighbor-

hood is different. Every home is different. So I believe that the expertise of a seasoned real 
estate agent will always really be there and needed. At the same time, I believe technology 

is going to improve a lot of the backend systems and make the process more efficient.”

“We embrace the new technology. When it comes to understanding 
tech, we’re at the forefront. You have to keep learning what is 

new. We stay on top of our game…. How can we use technol-
ogy along with a personal touch? We embrace that. We 

look for ways of keeping it simple, staying on top 
of what’s coming down the line, and asking, 

how will that make the experience 
even better?

I do feel that technology is going to 
continue to evolve our industry. But at 

the end of the day, buyers and sellers 
are going to need the personal attention 

of an expert. Every neighborhood is 
different. Every home is different.
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The name C Sharp Video Productions is a 
nod to her musical background. Christine 
has always felt a heart calling to be an 
artist, and she continues to explore her 
artistic side in video production.

“Songs are stories, and stories are power-
ful. Videos are the same,” she says.

HELPING AGENTS ELEVATE THEIR BUSINESS

Christine has formed a niche helping real 
estate agents build their brand through video 
marketing. She recently released a book 
titled Video Branding for Real Estate Agents.

Video Branding for Real Estate Agents 
is a step-by-step guide on how to build 
a video marketing strategy. Christine 
suggests releasing 52 videos in a year – or 
one each week.

“Video is like real estate in how it builds 
value over time. These videos are assets 
that last for years. We help you build the 
foundation to build a brand.

“Video can elevate your business so you 
can be top of mind, so you can be the go-to 
real estate agent for your potential clients. 
And we can be the video marketing depart-
ment in your business,” Christine says.

To learn more about Video Branding for Real 

Estate Agents and C Sharp Video Productions, 

please visit www.videobrandingonline.com and 

www.csharpvideo.com.
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Patrick McClain
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CHRISTINE ANN
IGLESIAS

agents. From Christine’s point of view, 
a strong reputation is critical to the 
success of a small business. 

“By creating video marketing, we can 
establish your brand in a way that your 
reputation precedes you,” she explains. 
“So we not only create video, we help 
build your brand.”

CONNECTING SONG AND STORY

Before founding C Sharp 
Video Productions, 

Christine was an 
accomplished musi-
cian. She was a pianist 

and music major 
in San Jose State 
University and 
was recognized 
for best song at 
a West Coast 
Songwriters 
Association 
competition in 
San Francisco.

Christine Ann Iglesias with C Sharp 
Video Productions Video Branding 
for Real Estate Agents

Since founding C Sharp Video 
Productions in 2011, Christine Ann 
Iglesias has developed a reputation 
for being one of the Bay Area’s go-to 
video production resources, 
particularly for small 
businesses and 
real estate 

I want to talk about 
the power of video. 
It’s beyond a trend.

By Zach Cohenpartner spotlight 
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profile
By Dave Danielson
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Finding a New Way Forward

Prior to beginning his career in real 
estate, Anthony served as a premier 
private banker with Bank of America 
for ten years. Like many at the time, 
Anthony directly felt the fallout of the 
economic downturn in 2008, when 
he and many of his co-workers were 
laid off.

“At the time, I thought about going 
back to banking in another role. At 
the time, I knew a lot of REALTORS® 
and people who worked with title 
companies,” Anthony points out. “In 
fact, a few of my REALTOR® friends 
I knew used to be my clients at the 
bank. Through time, I had picked up a 
real passion for real estate.”

ANTHONY ANTHONY 
CHENCHEN

ONE OF THE THINGS I ENJOY THE MOST ABOUT THE BUSINESS IS WORKING 

WITH FIRST-TIME BUYERS WHO HAVE ALMOST ZERO KNOWLEDGE OF 

BUYING A HOME. I GET EXCITED ABOUT THAT BECAUSE I CAN SHARE MY 

KNOWLEDGE THROUGH THE MORTGAGE SIDE OF IT.

FOR ALL THE 
RIGHT REASONS

Real estate agents are tasked with being 
there for their clients in a time of need. 
Anthony Chen understands this sim-
ple fact, and as a result, he’s committed 
himself to handling transactions with the 
utmost care. He ensures that his clients 
know he’s on their side.

Anthony serves his clients with true excel-
lence. He does what he does for his clients 
for all the right reasons.

“I love the fact that through the course of 
what I do, I meet new people every day. At 
the same time, it means a lot to me know-
ing that they rely on me to help them reach 
their dreams,” Anthony says. 
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zero knowledge of buying 
a home. I get excited about 
that because I can share my 
knowledge through the mort-
gage side of it,” Anthony says. 

“I also enjoy working with 
people who are at differ-
ent stages in their lives. I’m 
thrilled that I have that knowl-
edge from my past experience 
to be able to help my clients 
get their foot into homeown-
ership and find the home that 
will fit their dreams.”

A Rewarding Life

Away from work, Anthony looks forward to 
time spent with Heather. He also has a real 
passion for boating, wake surfing, fishing, 
and travel.

As Anthony continues to build on his record 
of results, he enjoys giving back to others in 
the industry, as well.

“Another rewarding part of what I get to do 
is helping to teach newer agents in the office. 
As part of that, I am very open with them. I 
teach and talk about my trials and failures,” 
Anthony says. “Whenever I talk with some-
one who is just getting their own real estate 
career underway, I tell them that one of the 

I ALSO ENJOY WORKING WITH PEOPLE WHO ARE AT DIFFERENT STAGES 

IN THEIR LIVES. I’M THRILLED THAT I HAVE THAT KNOWLEDGE FROM MY 

PAST EXPERIENCE TO BE ABLE TO HELP MY CLIENTS GET THEIR FOOT INTO 

HOMEOWNERSHIP AND FIND THE HOME THAT WILL FIT THEIR DREAMS.

easiest things they can do is go out and 
meet people. I also encourage them to 
actively find a niche that they can focus 
on. It really helps when you can identify 
something that you’re really good at and 
enjoy … and then go for it.”

While Anthony is proud of his role as a 
real estate agent who supports his com-
munity and his clients’ dreams, he sees 
his role going much further than that.

“I’ve always had a goal of being a life 
planner for my clients. My clients know 
me as REALTOR®, but some of them 
have realized that I do more than real 
estate. I like to remain as a central 
resource for them.”

Taking His Place in the Business

Anthony earned his real estate license 
in 2008 and began his journey in the 
industry. From the start, it seemed 
like real estate was a natural fit.

“Overall, it was a good transition 
for me. At the time, it was difficult 
because of the down market at the 
time,” Anthony remembers. “Having 

said that, I was lucky to get on with 
Bank of America working with fore-
closure clients. In the process, I built 
a nice network with past clients. From 
there, it took off.”

Reputation for Results

Anthony has steadily built his career 
in the Bay Area. In 2020, he recorded 
25 sales, with an average sales price 

between $1 million and $1.8 million as 
an individual agent.

Anthony’s passion for his work 
revolves around his ability to make a 
difference for his clients.

“One of the things I enjoy the most 
about the business is working with 
first-time buyers who have almost 
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I eventually dropped off, while my 
friends became professionals. In their 
Thrasher Magazine interviews they 
would say things like, ‘I used to skate 
with Phil Chen, but he quit.’ I will 
never forget that.”

“I remember I took a few years off 
and when I was in college, I regretted 
not turning pro,” Phil admits candidly. 
“I told my parents, ‘I’m going to regret 
this my whole life. I’m going to quit 
school and go pro.’ But I never did it. 
And I am going to regret it my whole 
life. I was too young to enjoy or see 
what the potential would be.”

Despite the sense of loss from a 
skateboarding career that never was, 
Phil’s path has led him to great things: 
first, a career in fitness, and now, a 
blossoming real estate business. He 
still takes lessons from his early years 
on a skateboard with him every day.

With the nature of a skateboarder, 
Phil remains willing to take chances 
when the time is ripe. “I’m constant-
ly rolling the dice and taking risks 
and chances. That’s my nature. I’m 
not conservative work-wise. I’m al-
ways going to take the leap of faith,” 
he explains.

“The lessons I learned from skate-
boarding -- it was determination. 
Living, sleeping, breathing what you 
do, it becomes natural and instinctive. 
In a little way, I got a taste of what 
being an elite athlete was like. I could 
go to sleep, dream a trick, and do it 
the next day. I tell my kids now, try to 
be the best at whatever you do.”

In college, Phil delved into another 
physical pursuit: fitness. He studied 
exercise science with a minor in 
holistic health and Chinese medicine. 
He’d go on to attend graduate school 
for physical therapy and aspired to 
open an east-west clinic for peak per-
formance, combining his knowledge 
of Chinese medicine with his under-
standing of western techniques. 

“But before I did that, I cashed out my 
credit cards to open my own gyms, 
and that’s where I got the most train-
ing for real estate.”

In the fitness world, Phil learned the 
service business. It was a natural 
segway to shift from personal fitness 
training to luxury real estate. “It’s the 
same thing,” Phil explains. “Fitness is 
an art backed by science. Real estate is 
an art backed by quantitative analysis.”

During his years as a gym owner in 
the San Francisco financial district, 
Phil was also able to (unknowingly) 
begin to build his real estate client 
database. Phil’s private personal 
training studios catered to Fortune 
500 CEO’s, bankers, brokers, lawyers, 
and other affluent clientele. 

“I was just in my gym, working and 
hanging out,” Phil says, tellingly. 
Eventually, some of Phil’s clients 
became his business partners. “They 
would buy real estate, and I would 
manage it. I had no money back then. 
That’s how I got my feet wet.” 

By 2006, Phil realized it was time to 
make a choice. With one foot in the 
fitness world and the other in the real 
estate world, his attention was divid-
ed. As he admits, “I was half-assing 
[real estate].” 

“I had to choose. I took the leap of 
faith and got into real estate full time 
in ‘06.”

In 2006, Phil experienced success, 
but the downturn of 2007 through 
2009 would make him think twice 
about his decision to dive into real 
estate. “I thought, what am I doing? 
Those were rough years.” But instead 
of getting discouraged, Phil doubled 
down on his commitment. 

“I am an eternal optimist… I always 
think the sky is blue and it will work 
out. There are often times of high 
stress, but for the most part, I always 

feel Everything’s Gonna Be Alright 
(Quoting the Bob Marley song).”

Phil opened his own boutique broker-
age, Sybarite, without ever working 
for a larger brokerage, using the 
knowledge he accrued mainly on his 
own through his family’s investments, 
observation, intuition, and experience. 
By 2010, he put himself on the map 

as a top real estate agent in the highly 
competitive area of Hillsborough.

Coming to Compass from Sybarite, 
which he operated and ran for the 
better part of a decade, has given Phil 
a unique perspective on the state of 
the local real estate market. “Com-
pass is a unique speeding freight train 
right now,” Phil comments. 

“I’m fortunate to have had three careers 
that I was passionate about, became 
really good at and made into careers.”

Regardless of the brokerage where he 
hangs his license, Phil knows his rep-
utation is what carries him to success. 
“People trust me. Reputation is so 
important over any deal or commis-
sion. That’s the reason am usually one 

of the first choices amongst so many 
talented agents in the Bay Area.”

Phil stays motivated by staying 
humble and continually striving to 
improve in all aspects of his work. 

“I’m still hungry, so watch out.”
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CHEN
From the Street Skate to Real Estate Sales: Continuing to Take the Leap of Faith

By Zach Cohen

Photos By Brandon Busa

Rewind to the early 90s: an era of 
post-grunge and punk music, the raw, 
edgy upswing of the street skate-
boarding mecca of San Francisco. 

As a native San Franciscan teenager 
growing up in the Bay Area, Phil Chen 
was already making waves in the 
skateboarding world. He was not only 
a competitive skateboarder, but was 
nationally ranked, and one of the top 
sponsored amateurs in the nation. He 
skated alongside legends such as Tom-
my Guerrero and Christian Hosoi.

“I was fresh off a second place finish 
in a national contest and probably 
a year from turning pro when I was 
15,” Phil recalls. “I would come home 
from school, do my homework, and 
then have to practice to live up to my 
sponsors’ expectations.”

Despite his love for skateboarding 
and the massive success he had 
achieved, the obligations became too 
much for a 15-year old that was just 
coming into his own. Phil admits -- it 
started to feel like a job. Sponsors 
and commitments overtook his love 
for the sport. 

“When I got my driver’s license and 
girlfriends, it became harder to skate. 

phil
“This is the key: if you want to be 
good at something, you have to 
eat, sleep, and dream it.”
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