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949-481-2501 • www.coastalinspection.us
28241 Crown Valley Pkwy., Ste. F432 • Laguna Niguel, CA 92677

Happy Valentine's Day!
Thorough Inspections. Superior Results.

Call, Text, or Visit Our Website to Get Your FREE Quote!
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healthy living
By Shauna Osborne

HE RTS!
HEALTHY

February is American Heart Month. According to 
the American Heart Association, heart disease is a 
leading cause of death for both men and women in 
the United States, responsible for more than one 
in four deaths annually. While this statistic is dire, 
heart disease can be prevented – and even reversed 
– with healthy choices regarding diet, exercise, and 
maintaining health conditions. Doctors’ time-tested 
advice of controlling blood pressure and cholesterol 
still holds true; however, these less conventional 
techniques can be used cooperatively to help make 
hearts healthier and stronger.

Get Enough Sleep. Getting enough good-quality 
sleep has innumerable benefits, from aiding in 
weight loss to improving memory. Studies have 
shown a marked increase in heart disease in those 
who sleep less than six hours per night, as sleeping 
too little can disrupt underlying health conditions 
and biological processes. Experts say seven to nine 
hours of sleep is ideal for heart health. And, consis-
tency is key; maintaining a reliable sleep schedule 
regulates the body's internal clock and can help you 
fall asleep and wake more easily.

Drink Some Java. The probable benefits of regu-
lar coffee consumption are pretty compelling. For 
example, caffeine, especially derived by drinking 
filtered, black coffee, boosts energy levels, which 
can help sharpen mental acuity and enhance 
mood, and lowers inflammation levels, which are 
a precursor to many concerning health conditions. 
Interestingly, habitual coffee drinking has been 
linked to lower levels of cardiovascular disease, 
particularly in women. 

Floss. This seemingly inconsequential chore our 
parents and dentists nag over can play a surprising 
role in heart health. Beyond just improving smiles, 
flossing daily reduces inflammation and improves 
gum health, which, in turn, prevents the intro-
duction of harmful bacteria into the bloodstream. 
Healthy gums are directly correlated to a slower 
progression of plaque buildup on artery walls.

Don’t Forget to Laugh. As the old saying goes, 
“Laughter is the best medicine.” Laughter has many 
emotional and physical benefits, including reduc-
ing stress, easing pain and depression symptoms, 
and boosting our immune system. It also has been 
shown to expand blood vessels by more than 20 
percent, allowing for markedly better circulation 
and blood flow in the heart.

F E B R UA R Y  I S  FO R
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

CPA/ACCOUNTING

Rizvi & Rizvi CPAs

Has Rizvi

(949) 472-2080

ESCROW SERVICES

Corner Escrow

Katie DiCaprio

(949) 303-0515

Escrow Options Group

Bernadette Kerkes

(714) 348-4718

Quality Escrow

Christine Koedel

(949) 683-5086

The Escrow Source, Inc.

Michelle Rahe

(949) 305-0888

Versal Escrow

Christopher Keahey

(949) 342-3692

HOME INSPECTION

AmeriSpec

Justin Woodford

(949) 454-0508

Coastal Inspection Services

Tracie Kirkpatrick

(949) 481-2501

Preferred 

Inspection Services

Jerry Stonger

(949) 234-7125

The Real Estate

Inspection Company

Philippe Heller

(800) 232-5180

INSURANCE

Farmers Case Agent

Brian Case

(949) 716-3643

Farmers Insurance

Mya Lopez

(949) 292-8305

Wood Gutmann & Bogart 

Insurance Brokers

Lisa Doherty

(714) 824-8338

MORTGAGE SERVICES

California Coastal Loans

Dino Katsiametis

(949) 720-1616

CMG Mortgage, Inc.

The Rodriguez-Hazard Team

(949) 903-1959

(949) 973-5226

CrossCountry Mortgage

JJ Mazzo

(877) 237-9694

Monarch Coast Financial

Kevin Budde

(949) 422-2075

MortgageOne, Inc

Christopher Smith

(949) 292-9292

NFM Lending

Kevin Rudrud

(949) 554-2616

MOVING COMPANY

Costa Mesa 

Moving Company

David Wilkes

(714) 241-1673

PHOTOGRAPHY
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Bodie Kuljian

(805) 704-8781 

Thomas Pellicer

(714) 381-7675

WASIO faces

Yaneck Wasiek

(949) 529-0512

STAGING & HOME DESIGN

Straw & Clover Studio

Andrea McQuade

(714) 655-9705

VIDEO PRODUCTION

Bowman Group Media

Tyler Bowman

(949) 275-1386

949-454-0508  •  AMERISPEC.NET/WOODFORD

THE AMERISPEC DIFFERENCE INCLUDES:THE AMERISPEC DIFFERENCE INCLUDES:THE AMERISPEC DIFFERENCE INCLUDES:
DEDICATED TO EXCELLENCE AND EXCEPTIONAL SERVICE

AND THE BEST TRAINING AND SYSTEMS IN THE INDUSTRY

BEEN IN BUSINESS SINCE 1988
 WITH OVER 150,000 SATISFIED CUSTOMERS IN ORANGE COUNTY

 PROTECTION BEYOND THE INSPECTION
WE STAND BEHIND EVERY REPORT

CALL TODAY TO BOOK YOUR INSPECTION!

Brian Case
3607 S El Camino Real

San Clemente, CA 92672
O	ce: (949) 716-3643

Fax: (949) 498-7817
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1-800-794-3075

We specialize in:
Residential Purchases

New Home Sales

Foreclosure Sales

Commercial & Industrial Real Estate

Probate

Manufactured/Mobile Homes

Refinances

Investment Properties

Relocations

Real Estate Owned (REO)

Short Sales

Vacant Land

ESCROW
OPTIONS GROUP

Everything we do is with an integrity based approach!

EscrowOptions.com

EXPERIENCE
THE BEST OPTION

24 HOUR ACCESS TO
TRANSACTIONS

ELECTRONIC
DOCUMENT SIGNING

MULTI-LINGUAL
OFFICERS & STAFF

INDEPENDENT
ESCROW COMPANY
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cover story

houshangi
By Dave Danielson  |  Photos by Bodie Kuljian

But think about the awesome effect you have on 
each individual client and family you help. For 
them, you are the piece that makes everything else 
work in their favor.

Parisa Houshangi is someone who is a prime 
example of that power as well. As a REALTOR® 
with Keller Williams Laguna, Parisa makes an 
undeniable individual Impact.

“I love providing higher-quality customer service to 
my clients. One thing that bothered me when I came 
into the business was the lack of respect for agents. 
That bothered me. I don’t look at it that way and I 
don’t think my clients do either,” Parisa emphasizes.

“I really care for each of my clients. I am abso-
lutely passionate about making an impact for my 
clients and for my colleagues. I want the other 
side of the transaction to be as happy with the 
outcome as my clients are.”

Your experience and expertise 
combine to create results over and 
over through time. It can almost 
become second nature for you.

Parisa 
INDIVIDUAL IMPACT
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Finding a New Home, Family, 

and Opportunity

Parisa earned her real estate 
license in 2001, but her story 
started as a girl growing up 
in Tehran, Iran. There, she 
earned her degree in nutri-
tion with a view to going into 
medical care.

As she came of age, she fell in 
love, got married, and moved 
with her husband, Kevin, to 
the United States when she 
was 26.

“Since then, I have been 
blessed by this country 
and all the opportunities it 
has provided to me and my 
family,  both business-wise 
and emotionally,” Parisa says. 
“Everything here is opposite 
of what I had experienced 
in Iran. When I immigrated 
here, it was the best decision 
of my life.”

As she and Kevin put down 
roots in America, she 
thought about her next 
steps professionally.

“We moved a lot with my 
husband’s job. I was thinking 
of a business where I could 
manage my time and spend 
quality time with my daughter. 
That’s when I was introduced 
to real estate. I thought it 
would be easy to manage my 
time,” she says.

“That was the story that put 
me on this path. But now, it 
is another story. It’s not that 
easy and I’m working more 
hours. But the fact that I have 
control over my time means a 
lot. I’m very grateful for that 
flexibility of time.”

customer service to my clients.

I love providing
higher-quality

Ryan, Parisa, Kevin, and Niki Houshangi. (Photo by Navid Soheilian, Navid Studio Photography)
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TUSTIN

Professional Service, Unwavering Integrity
An Escrow Team You Can Trust

WWW.CORNERESCROW.COM
IRVINE LAGUNA BEACH LAGUNA NIGUEL CARLSBAD MURRIETA BEVERLY HILLS LAGUNA WOODS

George Delgado
Account Executive

949.668.2447
George@cornerescrow.com

Katie DiCaprio
Chief Marketing/Operations O cer
949.303.0515
Katie@cornerescrow.com

We have the knowledge to 
navigate through any unforeseen obstacles.

PARTNER WITH US & GIVE YOUR CLIENTS PEACE OF MIND

Gaining Ground

As she started life as a Realtor, 
Parisa faced the challenge of being 
in a new place without a sphere 
of influence to support her as she 
built her business. Yet, her positive 
energy was undeniable.

Over time, she continued to steadily 
grow her productivity each year by 
20 percent. In 2021, Parisa recorded 
an astounding total of $28 million in 
sales volume based on 34 units.

Family Foundation

Away from work, Parisa’s world is 
made richer by her family. She and 
Kevin have two children — 23-year-
old daughter Niki, who finished her 
degree in biology at UC Irvine and 
is preparing for nursing school; and 
17-year-old son Ryan, who will be 
graduating this spring from high 
school with very good grades.

In her free time, Parisa has a passion 
for books.

“I am an avid reader. Audible was the 
best invention of all time,” she says. 
“It helps me get through more books 
each year.”

Parisa also has a heart for helping. 
One of her favorite organizations to 
support is Laura’s House, a group that 
helps women and children rebuild 
their lives in the wake of abuse.

Giving Back

As she thinks about her career, Parisa 
offers advice for others who are look-
ing to take their next step forward in 
real estate.

“A big key is treating it as a business. 
Look at building your foundation and 
look at it as a business where, every 
day, you are able to say that you 
would hire yourself,” Parisa says.

“Also, it’s very important to keep 
taking a lot of educational classes. 
This business isn’t something you 
can learn overnight or by experi-
ence. Learn how to manage it and 
market yourself while you’re help-
ing your clients. Every year, I set 
aside a few weeks to attend Keller 
Williams classes.”

Going the Distance

When you talk with Parisa, it’s easy to 
see the true, caring spirit she dedi-
cates to making her clients’ dreams 
come true.

“I treat my clients like my family 
members. I’m honored that they 
trust me and put the biggest invest-
ment of their lives in my hands. I 
want them to have the feeling that 
they got the right home or were able 
to sell for the highest price because I 
cared for them,” Parisa says. “If you 
do it from your heart, your business 
will grow. I have been very blessed 
with great clients.”

One of the things that drew Parisa to 
Keller Williams, to begin with, was the 
firm’s focus and prioritization of God, 
family, and business, in that order.

“It fits the model of my business. I 
take care of the spiritual side of my 
life. I’m a big fan of meditation and 
doing good for other people,” Parisa 
smiles. “I do all of these to build a 
legacy for my kids and take care of 
my family.”

I really care for each 
of my clients. I am 
absolutely passionate 
about making an impact 
for my clients and for 
my colleagues. I want 
the other side of the 
transaction to be as 
happy with the outcome 
as my clients are.

3130 S Harbor Blvd Ste 210 | Santa Ana, CA 92704-7949
949-503-8475 | mlopez5@farmersagent.com

FarmersAgent.com/MLopez5

License # 0N01582

Ready to deliver personalized service
and support to you and your team.

Mya Lopez
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Let The Smith Group
Show You How It
Should Be!

I wish I knew
more about the

process of purchasing
a home....

Can we close 
on time?

Christopher Smith,
Branch Manager

 949-535-1821
www.mortgageonehomeloans.com

Christopher.smith@gomortgageone.com

Family Owned & Local Direct Lender |  NMLS#: 898812

Getting a Home Loan 
Can Be Confusing...

Can I Be
Approved for

a loan?

What are
closing costs?
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partner spotlight

MAKING A DIFFERENCE

By Dave Danielson  |  Photos by Bodie Kuljian

When you think about all of the details you keep track of, the 
listings you have, and the buyers you support, it’s really about 
fulfilling the underlying purpose of caring for your clients.

It’s great to have a partner on your side that feels the same way 
you do — one like Coastal Inspection Services, a rapidly rising 
power in the home inspection business that centers its work on 
making a difference for people.

Jeff and Tracie Kirkpatrick are the owners of Coastal 
Inspection Services.

Long-Term Experience and Expertise

As Jeff recalls, the roots of the business can be traced 
back about 21 years ago.

“At the time, I was a general contractor, and 
I was looking for something different. I 
had looked for something at the time 
that I could do by myself, and that was 
close to home,” Jeff remembers.

“But things really took off, and now 
we’re building to where we have 11 
employees and we’re doing more 
than just home inspections. Where 
once I wanted to work alone, now I 
lead a team of seven home inspec-
tors, and we do inspections all over 
Southern California.”

Tracie emphasizes their mission: “We 
want to make an impact on everyone we 
come into contact with. That translates into 
both our personal and professional lives. We 
want to make an impact (big or small) on our team, 
as well as on our partners in business and our clients.”

Trusted Resource

As Jeff says, it all comes down to a matter of trust.

“Our whole business is based on personal relation-
ships with our clients and our referral partners. We 
get most of our business from REALTORS® who 
refer clients to us,” he says. “We want to build a 
strong, trusting relationship with both sets of peo-
ple. That trust is very important to our very core 
and the whole way we do business.”

COASTAL 
INSPECTION 
SERVICES
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Streamlined Service

Those who have had the chance to work 
with Coastal Inspection Services appreci-
ate the ease of the process.

“After they call us, text us, or visit 
the website, we respond immediately 
to get things rolling,” Tracie says. 
“Time is of the essence in a real estate 
transaction. We want to make our 
REALTOR® partners look good by sav-
ing everyone time and providing great, 
immediate service.”

Fulfilling Life

Away from work, Jeff and Tracie look forward 
to family time, and especially time spent with 
their adult children and their two 90-pound (lap-dog) 
golden retrievers.

In their free time, they enjoy traveling, with some 
favorites including Greece, Tahiti, and, most 
recently, Spain and Portugal. Jeff has a passion 
for photography, especially capturing images 
of nature.

They also enjoy wine tasting and 
visiting locations that combine a wine 
experience — places like France, Italy, 
and Central and Northern California.

Expanding Their Impact

As Jeff and Tracie look to the future, 
they have their sights set on deliver-
ing their brand of impact and service to 
more people.

“Our vision has morphed in the recent 
past into being the most recognizable name in 

Time is of the essence in a real estate transaction. We want to 

make our REALTOR® partners look good by saving everyone time 

and providing great, immediate service.”

Jeff and Tracie Kirkpatrick own 
Coastal Inspection Services.
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the real estate services industry 
throughout Southern California,” 
Jeff says.

“Part of our vision is also includ-
ing additional services. We want to 
be the go-to company for anything 
real estate-related, in terms of pest 
treatment, pool inspections, sewer 
inspections, and other services,” 
Tracie says. “We want to be the one-
stop shop for any service.”

Each day, they keep moving forward 
to fulfill the needs of those they serve.

“We want our clients to be more knowl-
edgeable about the house they are buy-
ing,” Tracie says. “Ultimately, our hope 
is that we’ve answered all the questions 
they have completely and clearly, and 
they are left with the confidence to 
move into their dream home.”

For more information,  

call 949-481-2501 or email  

info@coastalinspection.us.
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C R E AT I N G  A  C O M FO RTA B L E ,  C AS UA L  ST Y L E  T H AT  W I L L  H E L P  YO U  S E L L  YO U R  H O M E !C R E AT I N G  A  C O M FO RTA B L E ,  C AS UA L  ST Y L E  T H AT  W I L L  H E L P  YO U  S E L L  YO U R  H O M E !

Home Staging 714-655-9705
949-290-4055
WWW.STRAWANDCLOVER.COM

Licensed & Insured

Expertly Trained

Packing & Crating Services

Referred by interior designers, 
antique dealers, property 
managers, and real estate 
agents throughout 
Southern California

Excellent Reputation

Low-Cost Packing Materials

Modern Equipment & Trucks

Storage Available

FREE Estimates

COSTA MESA 
MOVING COMPANY

(714) 241-1673
2614 S Oak St • Santa Ana, CA 92707

CostaMesaMoving.com
info@costamesamoving.com

What to Expect From Us

WE ARE HAPPY TO ASSIST YOU!
   (949) 472-2080 • RIZVICPA.COM
   15375 Barranca Parkway, 
   Suite B-203 Irvine, CA 92618

BIG FIRM CAPABILITY, SMALL FIRM PERSONALITY

GROWING WITH YOU

Connect with us on        @ Has Rizvi

VISIT OUR 
WEBSITE 

RIZVICPA.COM 
FOR MORE 

INFORMATION

We are a family run firm that has been in business for nearly 40 years.
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advanced marketing
By Joshua Lee Henry

$1 BILLION
option for your 401(k)? Or think about trying to perform 
a “DIY” root canal just because you watched someone 
do it on YouTube? You would never do that. These silly 
examples illustrate how technology-dependent our cul-
ture has become.
 
But the buying or selling of a home is the most important 
financial decision many people make. So instead of trying 
to do it alone with an FSBO, consumers need to trust their 

home-selling process to you — a licensed professional.
 
Sure, there is some value for the consumer in using 
Realtor.com or Zillow. But those online platforms can’t 
take the place of a personal conversation with you or the 

professional advice you give as an expert.

 
Your Trust Edge for Generating Leads and 

Winning Listings 

David Horsager is the world’s foremost expert on trust. 
He’s been a consultant to many Fortune 100 companies, 
like Verizon and FedEx. And he’s been a speaker for 
the New York Yankees and the U.S. Congress. His work 
has been featured in Fast Company, Forbes, and The 
Washington Post. And his book, The Trust Edge, is a 
Wall Street Journal bestseller. 
 
David is also a friend and former client of mine. In 
his book, David has condensed years of his executive 
research. He summarizes his findings into what he calls 
“The Eight Pillars of Trust.”
 
These eight pillars are applicable for individual agents, 
teams, and brokerages. They will give you a framework 

for establishing rapport with prospects. This will help 
you generate more leads and win more listings, faster.
 
The Eight Pillars of Trust:

1.	Clarity – People trust the clear and mistrust the 
ambiguous. Clarity unifies, motivates, and increases 
morale. It inspires trust. 

2.	Compassion – People put faith in those who care 
beyond themselves. Think beyond yourself and put 
people before things to improve relationships.

3.	Character – People notice those who do what is right 
over what is easy. Building integrity takes work but 
gives the biggest reward. Always ask yourself, “Is this 
the right thing?”

4.	Competency – People have confidence in those who 
stay fresh, relevant, and capable. Stretch your mind 
with new ideas, fresh thoughts, and different perspec-
tives. Find a circle of professionals with whom you 
can grow. 

5.	Commitment – People believe in those who stand 
through adversity. When you are truly committed, you 

John Gualtieri is a billion-dollar 

agent. He’s done over 3,000 

transactions in his career. And had 

10 years in a row where he did 

between $1 million and $1.5 million 

in net commissions. 

 
After his first year in the busi-
ness, John became the top agent in 
Pennsylvania. He then went on to 
form his first real estate team, which 
quickly became the number-1 team 
in the number-1 office with the num-

ber-1 franchise in Pennsylvania and 
Delaware.
 
John was leading one of the larg-
est and most successful real estate 
teams in North America when he 
began coaching agents outside of his 
franchise office.
 
But to be honest…
 

There’s nothing John did that you 

can’t also do. 

 
In fact, John says one of the main fac-
tors for his success was his ability to 
quickly build trust with new prospects 
and clients and then reaffirm that trust 
by doing what he said he would — sell 

their home quickly and at top dollar. 
As simple and “touchy-feely” as it 
sounds, John made trust his competi-

tive advantage.

 
Trust Beats Tech 

Trust is key in any relationship. 
Having a trusted real estate expert by 
your side to guide you in the process 
can save you hundreds — if not thou-
sands — of dollars.
 
That’s why I believe so much in the 

value you provide. As a trusted, real 
estate professional:
 

will go out of your way to help others.
6.	Connection – People want to follow, buy from, 

and be around friends. Engage your team and 
collaborate. Ask questions and be sure to listen 
to the answers. 

7.	Contribution – People immediately respond to 
results. Give your attention, resources, and time 
to benefit others.

8.	Consistency – People love to see the little things 
done consistently. The track record of trust is 
built over time. Deliver the same quality of re-
sults every time, and you will maintain trust.

Trust vs. Transaction 

Real estate has been described as a numbers game. 
While that may be encouraging to some, I want to 
challenge you to slow down and think deeper about 
how you do prospecting.
 
Instead of cycling through listing appointments, 
waiting for the “yes” to come, consider applying 
one or two of the Eight Pillars of Trust. You’ll get a 

higher-quality lead because of it.

 
As you prepare to meet with a new prospect, 
ask yourself:
 
1.	Where can you be clearer in your communication 

so you build trust faster?
2.	What can you do to create more trust and con-

nection with past clients? 
3.	How can trust help you generate more repeat and 

referral business?
4.	What can you do to prove your competency and 

win the listing?

With the Trust Edge, you’ll have even more people 
asking you to help them buy and sell their home.

1.	You help young couples find their  
first home.

2.	You sell the homes of loved ones after 
they pass.

3.	You educate homeowners on the value of 
their property.

4.	You help people relocate and move into 
the house of their dreams.

 
…And you do so much more to ensure your 
clients’ well-being, interests, and needs 
are met.
 
It might sound cliché, but it’s true: people 
do business with those they know, like, 
and trust. In an age when technology is 
commoditizing parts of the real estate 
industry, it’s your human touch and expert 

advice that makes you immune to AI.

 
Mobile apps work fine for ordering a 
rideshare. But can you imagine asking 
Siri what kind of IRA rollover is the best 

HOW BUILDING TRUST LED TO 

 IN NEW LISTINGS AND REFERRALS

Joshua Lee Henry is a published 

author, entrepreneur, marketing 

consultant, brand strategist, and 

direct-response copywriter. He is 

the founder and CEO of Activate 

Advertising Agency LLC.
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people
SPACES

aerials

714.381.7675  |  www.THOMASPELLICER.com
@thomaspellicer

Specializing in architecture, interiors and luxury real estate.
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partner spotlight
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POURING INTO PEOPLE AND BRANDS

By Dave Danielson

Each of us has an important, engag-
ing story to tell. When yours is told 
effectively, good things happen. 
That’s where Milk Media comes into 
the picture.
 
Partners in Life and Business

Milk Media is owned by Bodie and 
Royale Kuljian — partners in life and 
business who dedicate themselves 
to pouring into people and brands … 
including yours.
 
As creative director, Bodie says that 
he and Royale feel deep satisfaction 
through their work on behalf of their 
clients. “It’s a great feeling being able 
to create something new every day,” 
he explains.
 

“It’s about meeting people, talking 
with them to understand what they 
have in mind, and then bringing that 
vision to life … to educate and elevate 
them as they share their stories and 
promote their businesses.”
 
Full-Service Results

Milk Media is a full-service media 
company, working with commercial 
branding and storytelling for busi-
nesses and individuals, including 
individual property videos, as well as 
a wide range of advertising services. 
And they deliver it all with a focus on 
higher production values.
 
“Digital and content are king. What 
we offer is a product but also a 

partnership. We have a fun and casual 
approach in our creative environ-
ment,” Bodie says.
 
“We want their vision to come to life 
in a way they are really proud of. We 
come in alongside them and really 
bring that excellence level.”
 
Pure Partnership

As Bodie and Royale think about what 
they do, one of their favorite parts 
is teaming up with their REALTOR® 
partners to help them reach new lev-
els of success in the industry.
 
“We take a lot of pride in giving our 
best to help our partners with their 
content — to help them establish 
their brand and listings,” Bodie says.
 

KULJIAN
BODIE 
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Bodie and Royale Kuljian own Milk Media. (Photo by Rachel Jane Photo)

Photo by Rachel Jane Photo

“We always want to do our best to help 
them step up the level of their content 
so they can be even more competitive.”
 
Fulfilling Life

Away from work, Bodie and Royale 
cherish time with their three chil-
dren. In addition, Bodie works as an 
adjunct professor at a local college.
 

Plus, he and his family are very 
involved with their faith at Oceans 
Church in Irvine, where Bodie 
gets involved with music and 
production efforts.
 
Real Relationships

Those who have the opportunity to 
know and work with Milk Media feel 

a friendship and a relationship that 
go further than the transaction. “We 
really see it as a true partnership. 
There’s value in us partnering with 
you. That’s what we consider the most 
important thing,” Bodie emphasizes.
 
“We hope that people who work with 
us know that we have a real desire 
for a relationship with them to fully 
understand their goals. We really pri-
oritize the relationships with people 
and helping people feel confident.”
 
When you’re looking for a partner to 
help you take the next steps forward 
in your business with your brand, and 
one that pours into everything you 
have envisioned, look to Milk Media.
 
For more information on Milk Media
call 805-704-8781 or visit them online
at www.milkmedia.me.

Ask about our Free Agent Classes including AB-38 | Email April@SDinspect.com

Always CDC Compliant. 

SDinspect.com 
(800) 232-5180

Helping Agents Save Time Since 2004

Check out our Podcast: Real Estate: Uncovered | Podcast@SDinspect.com

24/7 online scheduling or call our fully sta�ed o�ce 

Same-Day report with onsite review 

Use our easy Request for Repair builder right from our reports 

Sewer Scope, Mold, Roof & Pool Inspections 

Thermal Imaging, 4/90 Guarantee & Roof included on every inspection
Optional 3rd Party Repair Quotes in 24 hours based on our reports
InterNACHI Certified Inspectors trained at our Headquarters

1,300+ Google Reviews & 560+ Yelp Reviews 
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L ISA DOHERTY
Certified Advisor of Personal Insurance
Executive Vice President, Director of Private Client Services

WGBPRIVATECLIENT.COM

Want to know how homeonwers insurance 
can help close a real estate transaction?

Give Lisa a Call!

S P E C I A L  S E R V I C E S
You can expect more from WGB’s Private Client Services team. 

More insight. More risk management. More services.

Successful Individuals and Families  |  Luxury, Custom Estates  |  Investment Properties
Course of Construction  |  Valuable Collections  |  Automobile  |  Excess Liability  |  Watercraft and Yacht

Nationwide and international capabilities  |  Family office  |  Wildfire mitigation and protection*
*Available at certain policy levels

P E R S O N A L .  C O M M E R C I A L .  H E A L T H .  E M P L O Y E E  B E N E F I T S

healthy living
By Shauna Osborne

HE RTS!
HEALTHY

February is American Heart Month. According to 
the American Heart Association, heart disease is a 
leading cause of death for both men and women in 
the United States, responsible for more than one 
in four deaths annually. While this statistic is dire, 
heart disease can be prevented – and even reversed 
– with healthy choices regarding diet, exercise, and 
maintaining health conditions. Doctors’ time-tested 
advice of controlling blood pressure and cholesterol 
still holds true; however, these less conventional 
techniques can be used cooperatively to help make 
hearts healthier and stronger.

Get Enough Sleep. Getting enough good-quality 
sleep has innumerable benefits, from aiding in 
weight loss to improving memory. Studies have 
shown a marked increase in heart disease in those 
who sleep less than six hours per night, as sleeping 
too little can disrupt underlying health conditions 
and biological processes. Experts say seven to nine 
hours of sleep is ideal for heart health. And, consis-
tency is key; maintaining a reliable sleep schedule 
regulates the body's internal clock and can help you 
fall asleep and wake more easily.

Drink Some Java. The probable benefits of regu-
lar coffee consumption are pretty compelling. For 
example, caffeine, especially derived by drinking 
filtered, black coffee, boosts energy levels, which 
can help sharpen mental acuity and enhance 
mood, and lowers inflammation levels, which are 
a precursor to many concerning health conditions. 
Interestingly, habitual coffee drinking has been 
linked to lower levels of cardiovascular disease, 
particularly in women. 

Floss. This seemingly inconsequential chore our 
parents and dentists nag over can play a surprising 
role in heart health. Beyond just improving smiles, 
flossing daily reduces inflammation and improves 
gum health, which, in turn, prevents the intro-
duction of harmful bacteria into the bloodstream. 
Healthy gums are directly correlated to a slower 
progression of plaque buildup on artery walls.

Don’t Forget to Laugh. As the old saying goes, 
“Laughter is the best medicine.” Laughter has many 
emotional and physical benefits, including reduc-
ing stress, easing pain and depression symptoms, 
and boosting our immune system. It also has been 
shown to expand blood vessels by more than 20 
percent, allowing for markedly better circulation 
and blood flow in the heart.

F E B R UA R Y  I S  FO R
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@southocrealproducers

INSTAGRAM!

@southocrealproducers

FOLLOW US ON
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949.720.1616
Dino@CAcoastalloans.com
26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691 

NMLS#264396 | BRE#01244052 

#WhoCanWeServeToday



Providing Quality Home Inspections
Throughout Southern California

Licensed General Contractor since 1998
Member - OCAR Orange County Association of Realtors
Member of both ASHI and InterNACHI

10% OFF
for Active Duty

Military &
Veterans

Over 10 years in home
inspection experience

PreferredInspects.com

Call Today To Schedule An Inspection
(714)323-1345 or (949)234-7125
jerry@preferredinspects.com


