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'y BEFORE

SAL'E WITH'BUGS!

GIVE HICKMAN"S‘)A CALL TODAY TO ENSURE
YOUR LISTINGS ARE PEST AND TERMITE FREE!

AFTER

WAVE GOODBYE TO CLUTTER!

Eco-Friendly Junk Removal for Homes & Businesses

10% Military Discount*

One-Year Warranty on Termite Treatment & Real Estate Letters
Licensed and Insured

BIG OR SMALL, WE'LL LUGIT ALL!

The Junkluggers can help lug away old furniture,

appliances, electronics, heavy & dense materials, and more!
We'll even take big and bulky items off your hands like

hot tubs, pool tables and pianos.

( )
Through a shared mission of keeping reusable Sayfn f ta{\“\%-
items out of landfills, ReMix Market RVA allows & the WOI"d, one ‘Uga

o |
Hickman's
Termite & Pest Control
Family Owned & Operated

Since 1986

us to upcycle items that cannot be donated or
-3

. recycled. Ask us about it today! ) . ANDY TAYLOR, Owner
(804) 585-2210
andy.taylor@junkluggers.com

JunkluggersofCentralVA.com

Stephanie Gordon, ReMix Market RVA Manager
§ 804.299.3814
f 625 N. Washington Hwy., Ashland, VA 23005
=" Tues-Fri: 10am-6pm,
Saturday: 9am-3pm

(804) 282-8957
www.hickmanstermite.com

Serving the Richmond area
*Exclusions Apply. Must mention ad for discount.
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and trusted resource while delivering a WOW
_ experience each and every time.

Trust.the inspection company that RVA Realtors have been trusting for over/18lyears!

All inspectors are VA Licensed, members of ASHI and CAPITO INSPECTIONS
hold their new construction specialty certification!

HOME INSPECTION TEAM

Your Local Resource

Katie Williams

804.402.7249
katiewilliams@firstam.com

Virginia Architectural
IMAGERY

“I'm your home warranty expert,
so you don't have to be!”

Spread a Little

LOVE

Imagine how much more yo
clients will love their home
= ; with a First American home
__,Contm

warranty protecting their bud
Andréws May'

against unexpected appliance
breakdowns.
Contact me for details

The Power Of Storytelling
Through A Lens

virginiaarchitecturalimagery.com
info@virginiaarchitecturalimagery.com

Specializing in: Residential Real (804) 389-9884

Estate Photography * Commercial

Photography * Drone * Video & “Phil shoots all of my listings and absolutely

Product Photography crushes it. He is extremely flexible and has
great attention to detail and quick turnaround

i
&\ times. Definitely recommend to alll” 800.444.9030

-

firstamrealestate.com - 4
First American

Home Warranty”
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PREFERRED PARTNERS

CARPET & FLOORING
Jimmy’s Carpet Inc.
(804) 598-1264
JimmysCarpet.net

CARPET, WOOD, TILE &
UPHOLSTERY CLEANING
Professional Carpet Cleaning
Services Inc.

(804) 908-0901
PCCSRVA.com

CLOSING GIFTS
Strategic Gifting
(313) 971-8312
StrategicGifting.com

HOME INSPECTION
Capitol Home Inspections
(804) 615-7730
RichmondInspector.com

HOME WARRANTY
Cinch Home Services
(703) 302-9858
CinchRealEstate.com

First American Home Warranty
Katie Williams

(804) 402-7269
HomeWarranty.FirstAm.com

HWA Home Warranty
Anne Lang

(703) 220-9633
HWAHomeWarranty.com

Old Republic Home Protection
Mary Garner DeVoe

(804) 453-8757
My.ORHP.com/MaryGarnerDevoe

6 - February 2022

JUNK REMOVAL

The Junkluggers, LLC

(804) 585-2210
JunkluggersofCentralVA.com

MORTGAGE

C&F Mortgage Corporation

Page Yonce

(804) 356-7034
CFMortgageCorp.com/Page-Yonce

George Mason Mortgage LLC
Joe Dunn

(804) 543-2261
GMMLLC.com/JDunn

Guaranteed Rate
John Jones

(571) 242-0864
Rate.com/CraigMiller

MOVING / STORAGE
Dunmar Moving Systems
(804) 714-2520
Dunmar.com

Moxie Movers
(804) 874-8104
MoxieMovers.com

Smartbox Moving and Storage
(804) 714-2528
SmartboxMovingandStorage.com

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support
these businesses and thank them for supporting the REALTOR® community!

PHOTOGRAPHY

Ryan Corvello Photography
(757) 685-2077
CorvelloPhotography.com

PHOTOGRAPHY &
VIDEOGRAPHY

Virginia Architectural Imagery
(804) 389-9884
VirginiaArchitecturalimagery.com

REPURPOSED FURNITURE &
FINE HOME DECOR

The Junkluggers, LLC

(804) 585-2210
JunkluggersofCentralVA.com

STAGING

Designed 2 Sell

(804) 380-1022
DesignedToSellRVA.com

TERMITE & PEST CONTROL
Hickman’s Termite and Pest
Control

(804) 282-8957
HickmansTermite.com

VIDEO SERVICES
HDBros

(833) 437-4686
HDBros.com

7 recommend Moxie Movers. When I say they are efficient, I mean they are efficient. Quoted us 7
hours and it was completely finished in 3.5 hours. I was blown away with how fast they worked,
especially in the heat. The crew was amazing. Booking was also very easy. The company sent an email of

rules and standards, which I really appreciated. Made the process even more smooth.

For Estimates and Availability Call

804-928-1111
booking@moxiemovers.com
moxiemovers.com

Their truck says muscles and manners - no false advertisement there! ,, [ £]

- Katie S., Facebook Review

CLEAN F/ :
YoucaN® <
COUNTON.S

As licensed professionals in
our business, we understand
that clean carpets and floors
can add to the appeal, as
well as value, of a property.

Carpet & Upholstery Cleaning

- VCT, Ceramic, Hardwood, and
Linoleum
(Clean/Strip/Wax/Buff)

Concrete Floors (Power Wash)
Deodorization

Water Extraction

Give us a call today to discuss your project!

(804) 908-7349
pccsrva.com

Connect with us on Facebook! @PCCSRVA

.
I 'I‘l-t“.l al el w
L .i‘i*i*i" Pld{-h
& A ko |
L

Independent and Locally Owned
Since 2011

% WEREEP T

Simple
At Cinch, our job is to help make
things easier for you and your clients.

Katy Richards Q

(B0L) S146-T104

krichar de@cinchhs.com

cinchrealestate.com (800) 2547-3680
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MEET THE

RICHMOND

REAL PRODUCERS TEAM

Wendy Ross

Operations Manager

Kristin Brindley Jennifer Jelic Ellen Buchanan
Publisher Assistant Publisher Editor

o
;l

Jaime Lane Zachary Cohen Christopher Menezes
Executive Assistant Writer Writer

Kristina Richardson
Publishing Manager

Dave Danielson

Bobby Cockerille
Videographer

Ryan Corvello
Writer Photographer

If you are interested in contributing or nominating REALTORS® for certain stories, please email the publisher at Kristin@kristinbrindley.com
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" ANOTE FROM:

‘THE PUBLISHE

Hello, Real Producers of Richmond!

‘We are pleased to introduce the third issue
of Richmond Real Producers — alocal,
REALTOR®-centric publication whose
mission is to connect, elevate, and inspire
industry professionals such as yourselves all
over Richmond. Receiving this publication
means you were in the top 500 by volume for
2020 out of 5,600 Realtors in Richmond.

Richmond Real Producers is unique to the
Richmond area real estate market and

will reflect who you are as a community of
Realtors. Each month, we will showcase
top-producing agents and give you an exclu-
sive, inside look at their businesses, their
personal lives, and the keys to their success.
‘We will bring you the latest developments,
top standings, business information, pic-
tures, personal stories, and articles, as well
as other information specifically related

to our market. A typical publication will
include social-event information specific to
the Greater Richmond area and announce

upcoming meetings and special events.

In addition to our publication, Richmond
Real Producers will have a variety of
exclusive, fun and free social events

to bring the local Realtor community
together. Our events have fantastic food,
drinks, and great networking with the best
of the best. Our event locations for sister
communities NOVA Real Producers and
DC Metro Real Producers have included

top restaurants, beautiful listings,
conference venues for masterminds,
awards galas and more! You will see
information on these exciting events
in the magazine. If you would like to
be included on our email invitation
list, please send us a note at

info@richmondrealproducers.com.

Richmond Real Producers is commit-
ted to supporting the best of the best
to grow their businesses together.
This publication and our events are
designed to promote a culture of rela-
tionship building in our real estate
community and provide opportuni-
ties to increase business and social
connections between top Realtors
and affiliates. It is my personal goal to
contribute to your success by provid-
ing content that helps you grow, both

personally and professionally.

‘We are pleased to be able to bring
this publication to top pro-
ducers like you free of
charge. We do our best

to select advertisers who

can provide the types of
services that you and your
clients may need or want, and
our advertising partners cover the cost
of producing, printing, and mailing each
issue. If you currently utilize a business
that does excellent work, please let us

know about them. They may want to be

featured in Richmond Real Producers
so they can be seen by your associates
as well. And if you own or run a busi-
ness that needs to reach top Realtors
each month, please contact me for

information on advertising with us.

Id like to personally thank all of our
business sponsors who partnered with
us in making this magazine free to all
top producers, as well as the many
Realtors who contributed to the first
couple of issues. Please know that
Richmond Real Producers is for you

and would not exist without you!

If you have any questions, please feel
free to reach out to me, or to Assistant
Publisher Jennifer Jelic at (910) 233-
8322 or at Jennifer@kristinbrindley.
com. I look forward to meeting each of

you at our upcoming events!
All my best,

Kristin Brindley
Owner and Publisher
Richmond Real Producers
(313) 971-8312
Kristin@kristinbrindley.com

www.richmondrealproducers.com

@ KRISTIM BRIMDLEY
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P> we ask...you tell!

'@-\

What do you love
o

most about you
| |
real estate lifestyle?

WALLY HUGHES
RE/MAX Commonwealth
I like the challenge of putting things together,

such as a transaction where I can make it work.
It’s personally rewarding figuring out how to
put buyers and sellers together in a way that
works for both of them, and in a way that they
might not have expected. I also like having the
skill set to help people make a knowledgeable
decision versus people freaking out over a home
inspection report as most items can be fixed in
a reasonable manner. Also, I'm free to do what I

want to.

LYNDSAY JONES

Keller Williams Realty

I like freedom. As a single mom at this point in
my career, I can schedule my work around life

instead of life around my work.

TRACY KERZANET
The Kerzanet Group

Every day is a little different. You’re out meet-
ing people and looking at different properties.
Sometimes, the transactions throw you chal-
lenges you haven’t come across before. Every

day is something new.

10 - February 2022

PATRICK SULLIVAN

One South Realty Group

It’s really important to me to make a difference
and better the community. Finding a property
that is dilapidated and then renovating to make

it new makes the community better.

TIFFANY STEVENS
Coach House Realty
Ilove the unknown about it. Day to day, some-

thing is always new. It’s an adventure.

KEVIN CURRIE
Hometown Realty
My flexible schedule.

DREW KISAMORE

Hogan Group

The fact that I am in charge of my own destiny.
I can work as hard as I want, and also have the

freedom to be there for my wife and daughter.

DAWSON BOYER

Providence Hill Real Estate

The ability to meet new friends and help old
friends with one of the most meaningful purchases

in their lives and guiding them to that process.

LAUREN & JESSE BAUST

Joyner Fine Properties

I got into real estate because of the flexibility, and
to be present in both my ‘mom role’ and ‘work
role.” You also get to meet so many different peo-

ple that become friends and family.” —Zauren

I like education and the fact that we are a part
of someone’s future for the next 30 years. I like
steering clients in a direction that sets them up
for their future. And I like providing for first-
time homebuyers and inventors by building up

the community.” —Jesse

ANNEMARIE HENSLEY

Liz Moore

It’s different every day. You have seven days a
week to spread out your work, so it allows some
flexibility to do other things.

JOANELAINE JUSTICE

KW Richmond West

If you set the expectations and boundaries early
on, you can work from anywhere and still work.
I like the evolution of the business that allows

you to work remotely.

JENNI COMER
Jenni and Co.
I like being able to see new homes and

create experiences.

ABBY MONCRIEF
Providence Hill Real Estate
I love the ability to have a family with this career.

SEAN GOULD

Hometown Realty

T have a 1-year-old, and it shifted everything for
me. I also had a client that I helped buy a house for
his family, and a year later he passed away and left
his wife and kids behind. That helped me to under-

stand there is so much more to this business.

KATIE BOYKIN

Joyner Fine Properties

Some flexibility ... we work 60 hours a week but
have the ability for appointments. It’s a dou-
ble-edged sword.

ANDREA LEVINE

One South Realty Group

I love good architecture, I love most people. I
have never been a corporate 9-to-5 person, so
it’s about flexibility. Location is always different
when showing a property.

CATINA JONES

Icon Realty

I embrace being an entrepreneur. My father was
an entrepreneur. You can have something of
your own that no one can take away from you.

I like to wrap my arms around something I am
really good at and be able to call my own, and

you get out of it what you put into it.

KAREN LOEWEN

Jenni and Co.

Real estate allows me to show up in peoples’
lives. Before, when I was in a retail job, I wasn’t
present. I would go to work, eat dinner, go

to bed... repeat. Now, I'm opening a door and
connecting with people. It also gives me time

to spend with my nieces. My 7-year-old niece
spends a lot of time with us and I'm able to be
there for her. And it affords an opportunity to

not have a cap on my income.

Richmond Real Producers - 11



PAIGE BRYAN

Shaheen, Ruth, Martin & Fonville Real Estate
Ilove meeting and working with people! Guiding
them through what can be a stressful time in
their lives and having them walk away happy is

very rewarding.

ALEXANDRA LEIGH
One South Realty Group

Ilove that I can combine so many of my passions

into one career. My background is in interior
design, which I use constantly when staging list-
ings or helping future homeowners imagine the
potential of a space. I also love where I live, and
getting to share my enthusiasm for Richmond
with my clients is really special. Party planning
and creative gifting is also an added perk, as I get
to spoil my clients with fun and unique gather-

ings and surprises.

i..l

* OLD REPUBLIC HOME PROTECTION

s

THE STARS ALIGN

when Real Producers work together!

You're committed to your clients, and we're committed to you!
Add ORHP's home warranty to your winning team today.

Call or email me today
to learn more! Mary Garner DeVoe
Senilor Account Execulve
BO0 282.7131 Ext. 1206
C: BO4 453 BTST
MaryGamerD@orhp.com
iy orhp, Comimarygameniavoe
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KACIE JENKINS

Hometown Realty

Ilove meeting so many new people, being able to
serve them well, the challenges that need to be
overcome, and the flexibility it gives to be with

my family.

SCOTT MORGAN

Fathom Realty

What I love most about my real estate lifestyle
is that after transitioning from 22 years in the
Army, I'm still able to serve my community and

the warriors and families of Fort Lee, Virginia.

DONATED THIS YEAR TO HELP
END MODERN=-DAY SLAVERY.

Did you know there are more victims held against their will today than ever
before? That's why The N2 Company - the company behind this publication
and 850+ others like it - is financially committed to end human trafficking.

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

The average Fortune 500 company donates about 1% of their profits
to charity. The N2 Company donates 2.6% of their gross revenue.

Thanks to the businesses within these pages, our Area
Directors, and readers like you, we're able to break the
chains of this horrible reality.

Visit n2gives.com to learn more about our fight.

WANT TO BE FEATURED AS A

RISING STAR?

OR KNOW SOMEONE WE SHOULD FEATURE?

5 years or less in the business
For more information, to

nominate, or to request to be
At least $5 million in sales in one calendar year featured, please email info@
richmondrealproducers.com or visit

. . . www.richmondrealproducers.com!
Active on social media

REAL ESTATE PHOTO + VIDEO
3D MODELING, TWILIGHT

EVENT/CUSTOM VIDEO

BROS|

+ AERIAL

Bobby Cockerille
bobby@hdbros.com

(571) 233-5327

Richmond Real Producers - 13



LET US HELP WITH STORAGE &

« STORAGE ON-SITE OR AT OUR WAREHOUSE
* LOCAL MOVING

* LONG-DISTANCE MOVING

e DECLUTTERING FOR SALE OF HOME

SMARTBOX

Portable Storage & Moving

o

Simpler. Safer. Delivered.
1-87-SMARTBOX

S0 YOUR CLIENT IS MOVING.

Locally Owned
& Family Operated Since 1995

Jlmmy"Carpm

3211 Anderson Hwy.

Fodriﬂg Company

Stop by our Kid-Friendly store and visit Jimmy & Judy!
804-598-1264 » jimmyscarpel.nel

PORTABLE STORAGE

1-87-SMARTBOX

www.smarthoxusa.com

REFERRAL CODE:
RichmondRP25

Memories are made m
o o || Y

1n the kltChen. Home Warranty of America

Make sure your client's appliances
are up to the task!

WE’VE GOT YOU COVERED

COVERAGE BENEFITS": « Re-key service
« FREE Seller’s coverage « No cap on refrigerant
« VIP concierge service for agents ~ « Online orders and claims

14 - February 2022

','i'r F ""-—* VISIT MY PAGE FOR DISCOUNTS..
-t www.AnneLangHWA.com

w&¢  Annelang

3 i Account Executive 1 3
703.220.9633

U S Lang@nrg.com

HWAHomeWarranty.com

Exclusions apply. See contract document for details. ©2019 Home Warranty of America, Inc.

WARRANTY

JENNI COMER

JENNI & COMPANY RESIDENTIAL
REAL ESTATE

“You can have everything you want
and still go through hard moments.
Life has had its share of ups and
downs... personally and professionally.
The hardships have pushed me to grow

myself at a deeper level each time.”

“My mind and heart believe that if I just
do right by people, even if it doesn’t
produce any money at that moment, it

will always come back tenfold.”

SEAN GOULD

HOMETOWN REALTY

“My parents showed me how to treat
people with kindness, humility, and
generosity. I think this has directly
impacted the way I respond and care for
clients in my real estate business. Real
estate can be transactional at times, but
my past has shown me that it is much
more about the people and stories that

we get to impact and influence.”

A Word from Our Sponsor:

ANDY TAYLOR

THE JUNKLUGGERS OF

CENTRAL VIRGINIA

“I hope to continue to introduce
people to this solution. Because
that’s our biggest challenge — that
people don’t know there’s an option
to donate, repurpose, or recycle. For
most of my competitors, 100 percent
goes to the landfill. It’s our opinion
that we can’t continue to burden
Mother Nature in that capacity. We
need to be responsible purveyors of
the environment and come up with

better, more responsible solutions.”

Richmond Real Producers - 15



“Let’'s imagine you were left with
your grandma’s house full of
furniture. You have your whole
house full of your own stuff, and you
don’t have room for her items.”

Andy Taylor begins our sit-down
with an all-too-familiar story.
Unfortunately, the solution to this
predicament is fairly common, and
sad as well. In the name of ease,
most people would call a junk
removal company and have the bulk
of their grandmother’s belongings
hauled off to the landfill.

Photo by Ryan Corvello
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DY partner spotlight

By Zachary Cohen

Photoby Ryan Corvello
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“But given different options, how

would you like to deal with her items?”
Andy continues. “Would you rather
throw them away to rot in the local
landfill or have them donated to a fam-
ily in need that can use them? That’s
when it hits you. If people just knew
there was an option to do this the way

we do, it would be a no-brainer.”

A Second Start

Andy spent the first 25 years of his
professional life as a sales and market-
ing executive. In the latter part of his
career, he worked his way up to become
a VP of Sales and Marketing for an
international media solutions company.
But when the organization underwent a
restructuring and Andy was offered an
early retirement package, he accepted.
“I wasn’t really looking to retire, but I
saw an opportunity to write chapter 2
of my career. So my family and I took
that opportunity and began to look for
something else to do.”

In looking for a new career, Andy

had two criteria that stood above the
rest. He wanted his second career to
be environmentally focused, and he
wanted to be in a position to give back
to the community. Andy reviewed
several opportunities in detail before

he came across Junkluggers.

“Junkluggers checked those two boxes
effectively,” Andy recalls. “I was
intrigued by the passion the ownership
group had for cleaning up the envi-
ronment and coming up with envi-

ronmentally responsible solutions to

18 - February 2022

household waste, which
is donated, repurposed,
and recycled instead of
being dumped uncere-
moniously. By working

with local charities and

The Junkluggers’ ReMix nonprofits, we are able
Market donates its proceeds to donate almost all of
to charity.

the reusable items or find
a new purpose for them. Our goal by 2025 is to keep
100 percent of reusable items out of the landfill!”

Doing Right by Clients, Right by the Environment
Over the past four-plus years, Andy’s business has,
in his own words, “seen incredible growth” as he

has worked tirelessly to grow Junkluggers into a
household name. Still, he believes the most signifi-
cant barrier to getting more business is simple name
recognition. Since he can offer his more eco-friendly
services at virtually the same cost as his competitors,

he believes choosing Junkluggers is a no-brainer.

“It’s a win-win-win situation. The customer is able
to get rid of items in an environmentally friendly
manner, the landfill is saved one item at a time,
and the charities are supported. And we’re able to
deliver service at a cheaper price point because we
don’t have the landfill fees our competitors do.”

Photo by Ryan Corvello

3.
E———

Like so many others, Andy’s business
was challenged by COVID-19, as the
storefronts of the charities he often

donated to closed down.

As his donation pipeline dried up,
Andy was forced to find a creative
solution. After considerable thought
and planning, The Junkluggers

of Central Virginia opened their
ReMix Market RVA, a shop that sells
repurposed home goods, furnishings,
antiques, and collectibles. ReMix
then uses those proceeds to help fund
their charity of choice. Currently,
that charity is Richmond’s Cameron
K. Gallagher Foundation (CKG),

JUNKLU!

ECO-FRIENDLY JUNK REMOVAL ® WE DOMATE & RECYCLE

which aids, supports, and works with
teenagers and young adults that are
challenged with depression and anx-
iety issues. Meanwhile, Junkluggers
still donates household goods to area

charities and nonprofits.

“We know we’re doing things the
right way. We can’t continue to fill up
landfills and expect Mother Earth to
handle that,” Andy declares.

“I hope to continue to introduce
people to this solution. Because
that’s our biggest challenge — that
people don’t know there’s an option

to donate, repurpose, or recycle. For

most of my competitors, 100 percent
goes to the landfill. It’s our opinion
that we can’t continue to burden
Mother Nature in that capacity. We
need to be responsible purveyors of
the environment and come up with

better, more responsible solutions.”

For more information, please visit

www.junkluggersofcentralva.com.
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rising star
By Chris Menezes
Photos by Ryan Corvello

CONSISTENT AS THE GROUND BENEATH YOUR FEET

Consistency — that is the word that comes to mind
when thinking about Sean Gould. In private, in pub-
lic, in business, and at home, he is the same honest,
caring, and dependable person. He believes this
specific character trait has been a major contribu-
tor to his success as an agent these past four years,

and it’s what his clients love about him.

Sean notes he is consistent because he is well-
grounded. No matter where he is, what he’s doing,
or whom he is with, he has one lens to look through
and one foundation to stand upon — his faith. Sean
began developing this solid belief system as an ado-

lescent growing up in Roanoke, Virginia.

“In high school I met my lifelong friend, Cliff
Wright, who was a Young Life leader at the time.
Ilearned a ton from Cliff as a teenager and he had
a massive impact on my personal faith. Faith and
my relationship with Jesus Christ influences all
avenues of my life today. It is the anchoring part of
who I am that keeps me grounded and prevents me

from getting tossed around by life,” explains Sean.

In addition to his faith, much of Sean’s foundation
has been shaped by business. His parents were
entrepreneurs who owned several businesses. Sean
grew up working alongside them and learned how

to provide high-level service and care for people.
‘While his parents had many business ventures, Sean
says his family had very humble beginnings, which

further molded him into the person he is today.

“My folks didn’t make a ton of money, but they
were rich in the more important things in life. They
worked incredibly hard and instilled in me what
really matters in life, family, and business. My par-
ents showed me how to treat people with kindness,
humility, and generosity. I think this has directly
impacted the way I respond and care for clients in
my real estate business. Real estate can be transac-
tional at times, but my past has shown me that it is
much more about the people and stories that we get

to impact and influence,” he notes.

Sean continued his education at the University of
Mary Washington, where he studied economics and

business, and played collegiate tennis on the men’s

varsity team. After college, Sean moved with his

wife, Lindsey, to Charlotte, North Carolina, to work

as an Area Director with Young Life, the same Christian organi-
zation that had profoundly impacted his life many years priors.
Sean led a successful Young Life program in Charlotte for several
years before the couple decided to move to Richmond, Virginia.
Since moving to the area, they have purchased a house, wel-
comed their first daughter, Evelyn, and have begun to put down

roots in their community.

Of course, some of these local roots have also been grounded in

a successful real estate business. Sean obtained his license in
2017, shortly after arriving in Richmond. He had a close friend
who connected him to Tommy Sibiga, a real estate agent. After
meeting with Tommy for coffee a handful of times and discussing
the business, Sean was so impressed by how much Tommy loved
real estate that he decided to jump in as well. They started a team

together that same year and have been growing ever since.
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“Sometimes you have to watch somebody
love something before you can love it your-

self,” Sean quotes his favorite line penned by
Donald Miller, from Blue Like Jazz.

Sean recalls he had many reasons to enter

real estate, including the most common —
flexibility, income potential, and helping
people — but says he really fell in love with

the business after getting started.

“There is significant value in helping folks
achieve their goals. Especially with some-
thing as monumental as purchasing and

selling their homes,” he says.

Sean’s propensity for consistency, when
applied to real estate, translates to frequent
lead generation, and extreme attentiveness

and communication with clients. Those

consistencies have resulted in quick growth

for Sean.
R e N ) : -
e O g L . I Gt % “I pride myself on being incredibly respon-
R >

::}fjﬁ‘; I sive and attentive to the folks around me. If
v | I don’t have an answer or can’t immediately
take the message, I'll let the person know I'm
busy but will get back to them shortly. People
just want to know you’ve heard them and are

working for their best interest,” he says.

While Sean plans to continue growing his busi-
ness, he remains cognizant of balance, stating
he doesn’t want to “lose out on the adventures
and wonders of life,” which includes plans to
continue traveling and spending time with his
family — riding bikes, hiking trails around
Richmond and the James River, and hitting the

tennis courts when he can.

Looking towards the future, Sean aspires to
eventually get into real estate investing, and
he would also like to write a book about his
reflections on life someday. But most of all,
he says he hopes to make his community and
city a better place to live. Considering how
consistent Sean is, both in word and action,
there is little doubt he will achieve whatever

he sets out to accomplish.

]
-

Rising Star Sean Gould played men’s varsity tennis at the University of Mary Washington.




cover story

By Lindsey Wells
Photos by Ryan Corvello

FORGING A PATH OF HER OWNS

If the past few years have taught us anything, it was
to expect the unexpected. Right-brainers and out-
of-the-box thinkers are doing the most influential
work, more than at any other time in human history,
and Jenni Comer is one of them. In October of 2017,
after over a decade in real estate, Jenni launched
her own firm, Jenni & Company Residential Real
Estate. Today, the team at Jenni & Co. serves its
clients directly from the heart, motivated not by the
almighty dollar but by doing what’s right.

Jenni’s story begins in Richmond, where she was
born and raised. After high school, Jenni didn’t
taketheeollege route like so many of her peers did.
Instead, she went right into the working world. Her
decision to skip college haunted Jenni for a long
time. “That used to be something that I viewed as a
flaw in myself, especially as I got more successful in

my career,” she admits.

Jenni started selling residential real estate with
Keller Williams in 2010. She recalls sitting across
from educated homeowners who would inevita-
bly ask her where she attended college. “I would
always feel such shame that I didn’t go to college
and couldn’t relate, so much so that I thought it
would cost me business,” Jenni says. Her fears
were unwarranted, however. Jenni discovered that,
on the contrary to what we’re led to believe as chil-
dren, success could be obtained without a college
degree — just ask Bill Gates or Mark Zuckerberg.

Not only did Jenni find success without ever step-
ping foot on a college campus, but she now considers
it a blessing in disguise. “I have figured everything
out in business by watching, learning, and being
resourceful,” she muses. “Now, when people ask

me where I went to college, I say, ‘Actually, I didn’t,’
and it’s almost like they look at me more confidently

because they’ve seen what I've built.”

After creating one of the largest teams in her office
at Keller Williams, Jenni realized she had what it
takes to branch out independently. With a loyal
team of agents behind her, Jenni launched her
brokerage, Jenni & Co., in 2017. Her vision was to
change the real estate experience for both clients
and agents. The Jenni & Co. team “serves from the
heart, comes from contribution, and leads with

what is right, not what’s profitable,” Jenni explains.
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“This is another reason I'm glad

that I didn’t have formal business
training or education — because I
know that this is not always the best
business practice — but my mind and
heart believes that if I just do right
by people, even if it doesn’t produce
any money at that moment, it will
always come back tenfold. And I have
so many stories from where that has
happened,” Jenni recalls. “That’s

our culture; doing the right thing by
our clients and team members is the

bottom line.”

Ninety-five percent of Jenni & Co.’s

business is from referrals, an impres-
sive statistic that makes Jenni quite
proud. “The way we’ve built that is
just by noticing the small details and
being there for people in their lives; it
has nothing to do with real estate half
the time,” she adds. “We recognize
and we show up; we are in people’s
lives in a different way than most real
estate agents are, and our whole team
embodies that. We serve from the
heart, and we come from contribu-

tion. That is literally the recipe.”

While real estate is often at the
forefront of Jenni’s mind, nothing
else matters when she’s with her son,
Grady, 6. Grady is big into sports
such as T-ball, basketball, and soccer,
when they aren’t traveling or spend-
ing free time on the water. “He also
loves racing, just like his dad, and

races go-karts,” Jenni says.

As for her own interests, Jenni loves
to design and help people style their
homes. “I'm not an interior designer,
but I get a lot of joy out of helping
friends or clients decorate their living
room, or pick out light fixtures, or

whatever it may be,” she says.

Despite Jenni’s business success,
make no mistake — it hasn’t been all
sunshine and roses. “Everything I've
done, I've had to figure out and face

the fear and the worry and stress
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Jenni Comer opened Jenni & Company Residential Real Estate in 2017.

that goes along with it. People think
T have it all together, and I just want
to say, “‘You have no clue how messy
my life actually is,” Jenni laughs. She
wants people to know there is nothing

wrong with imperfection.

“When I do let people into the per-

sonal side of my life and they see

the worry and insecurity behind the

smile, that’s when I become real to

them,” Jenni explains. “I'm really
working on letting people know that
even if you feel these things, you
can still be successful. You can have
everything you want and still go
through hard moments. Life has had
its share of ups and downs for me,
personally and professionally. The
hardships have pushed me to grow

myself at a deeper level each time.”
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You're focused on
your clients. We're
focused on you.

Page Yonce Team: Top Producing Mortgage Lender

With 30+ years in the mortgage business, the Yonce Team is focused on
supporting all of your clients - from first-time buyers to seasoned homebuyers.

Page Yonce, Betty Vickhouse & Sonya St. Jacques

NMLS# 320531 | 235592 | 706235
0: 804.673.2150 | M: 804.356.7034

E: pyonce@cfmortgagecorp.com (1'-
www.PageYonce.com cLue

‘l.‘"'-“. kot | H“_"-_,_-f\-_.\

‘ ‘ Page is one of the most trustworthy people we have ever met. We have been doing business with
Page for many years and he will always be our go to person for anything mortgage related. Page
has a passion for helping people and has shown us on multiple occasions that he truly cares
about his clients. We consider Page a friend after all he has done for us. Thank you Page. ’ ’

Hevin
Need support on a challenging loan scenario, looking for
innovative financing solutions or just want to ask a question?
Give us a call today 804.673.2150
Mortgage
@ NMLS# 147312 & Corporation
This is an advertisement and not a commitment to lend. Focvised on You

- Teams and Individuals Closed Data from January 1to December 31, 202—

Rank Name Office List List Volume Sold Sell Volume Total Total$
Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of January 4, 2022, for residential sales from January 1, 2021, to December 31, 2021, in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some teams
may report each agent individually.
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TOP 100 STANDINGS

Teams and Individuals Closed Data from January 1to December 31, 2021

Rank Name Office List List Volume Sold Sell Volume Total Total$ Rank Name Office List List Volume Sold Sell Volume Total Total$
Units (Selling $) Units  (Buying $) Units Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of January 4, 2022, for residential sales from January 1, 2021, to December 31, 2021, in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some teams
may report each agent individually.

MOVING & STORAGE SOLUTIONS

We are experts at determining your client's moving

and storage needs and can offer
for their particular circumstances.

Local & Long Distance Moving
« Short-Term & Long-Term Storage
» Full, Partial, & Fragile Packing Services
« International Moves
» Crating and Specialized Handling ko

-V

Nunmar _m1IED FREE ESTIMATES
woviw ssrews - sromsoe - toasrics  Agent for Allied Van Lines * (800) 849-3399 - www.dunmar.com
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TOP 100 STANDINGS

Teams and Individuals Closed Data from January 1to December 31, 2021

The largest and most experienced home staging company in central Virginia,

Designed 2 Sell is a team of professional home stagers who assist realtors and
Rank Name Office List List Volume Sold Sell Volume Total Total$

Units  (Selling$) ~ Units  (Buying$)  Units homeowners in evoking an emotional response from buyers. D2S is known for their

keen eye for design, attention to detail, and knowledge of the real estate market.

Disclaimer: Information based on MLS closed data as of January 4, 2022, for residential sales from January 1, 2021, to December 31, 2021, in Greater
Richmond, Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan,
Goochland, King William counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible
for submitting this data. Some teams may report each agent individually.

designed 2 sell

Our customers love guaranteed (. HOME STAGING

!

Gu_ara nteEd Rate' At Guaranteed Rate, ‘ ‘ Designed 2 Sell is simply the best home stager in Richmond! They have staged

our BBB 1 ith we put the customer first. hundreds of houses for my company over the past ten years, and they are
HSHEE : We believe everyone deserves the same low rates and great always professional and on-trend. Their work elicits a response in buyers that
f,;:fmmhhf;ﬁ;ﬁﬂiﬁ;ﬁ'ﬁﬁﬂé’fﬁm leads to faster sales and for more money. | recommend Tammy and her team

D/ 0/ 0/ making sure every customer loves working with us sa much - in the most emphatic way | know possible, with more business! , ,

o o o that they can't wait to refer us to their family and friends. o e g y
- Frank Cava, Cava Companies

CUSTOMER MET CUSTOMER Robert Kfoury
SATISFACTION PROMOTER LOYALTY SVP of Martgage Lending

SCORE' SCORE SCORE’ _

Wersus a 45% industry awg” = C: {7[)3} 927-9840
vLustomer Satisfaction sunveys (everaged roooh Rﬂbert.“feury@rate.cﬂm
L ustomerCauge ranked gyo companies in the Fnancial Serdors industngas having an average KPS of 450 RatE,EOmfRObEI't K‘FCIU ry

3o8% Customer Satisfaction {averaged lan 2071 July 2021)

Applicant subject B0 cred it and undenwriting approval. Mol 2l applicants will be approved for financing, Becrip! of
application dors not represent an approval for finascing or interest rale guarantee. Restrictions may apph contack mm nousme Lpnex B, Kioery HMLS 8828307 Guaranieed Rate, Inc; MMLS #281; For
Guaranterd Rate for curent rates and for more information licensing infovisit nmiscossumeraccess. g, (zo21208-gnay0)

804-660-8300 - designed2sellrva@gmail.com
www.desighed2sellrva.com

Tammy Wilkerson 0 @designed2sellrva @designed2sellrva

Owner & President
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YOURILOCAL

MORTGAGE(EENDER

BUYING, BUILDING.OR REFINANCING?

PURCHASE REFINANCE FIRST TIME HOMEBUYER

:?ﬁi .'j':\
JOE DUNN

SVP, Business Development Richmond
NMLS ID: 160856

O: (804) 200-5801 JOE DUNN

M: (804) 543-2261

e :’ B g N IT'S A DUNN DEAL

jdunn@gmmililc.com
Epriny

www.gmmllc.com/joe-dunn wiTH GEORGE MASON MORTGAGE

A4 Waberfront Drive, Suite 240, Glen Allen, WA 23060



