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BETH.ANN ACKERMAN

WHAT ARE SOME OF THE QUALITIES THAT HELP US REACH THE
GOALS THAT WE HAVE ESTABLISHED IN LIFE?

‘When you have your eyes on the
prize, you have the power of focus
... arazor-sharp edge that helps

you find a way forward.

That’s the same quality of purpose
that Beth Ann Ackerman has.

As a REALTOR® and team leader
with the My Ackerman Team with
Realty Experts, Beth Ann applies
her determined drive to reach the

results her clients are hoping for.

WELCOMING THEM HOME
Behind all of her achievements
is a selfless yearning to welcome

clients home.

“When I think about the opportu-
nity to do what I do each day, the
one thing that really comes to my
mind is that I love helping families
who are struggling to get into a
home, and get their financing and

find a home,” Beth Ann says.

“That’s the best part for me. I get

a lot of satisfaction for it.”

RAISING HER FAMILY

Before her career as a REALTOR®
began, Beth Ann began her family.
She had three daughters and
worked for a property manage-
ment company handling the orga-

nization’s accounts receivable.

She also received her paralegal
designation and then continued

growing her family.

“When I had my third daughter,
I stayed home and did home
daycare for eight years and then

became a single mom,” she says.

“In time, I married my high
school sweetheart. He gave me
the opportunity to go back to
school and get my real estate
license. Going through my
divorce, I had worked with a
REALTOR® who encouraged
me to get my license in

March 2004.”
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TEAM SPOTLIGHT
Beth Ann is quick to shine the
spotlight on her team.

“I'm so lucky for the team we
have, including Gina Grunza,
Brittany Bates, Mickey Loring,
Melanie Tatarevic and Terry

Bocchichio,” she says.

“Without them, I wouldn’t be

where I am.”

COHESIVE BONDS
Part of the key to the team’s suc-

cess is their true cohesiveness.

“We are very close. We have been
together for quite a while. Gina
and Brittany have been with me

for over eight years, and Melanie

and Terry have been here over
six years. Mickey joined the

team about a year ago.”

FAMILY HIGHLIGHTS

Family is at the heart of life for
Beth Ann. She treasures time
with her husband, Jim, and
their six children, including
four daughters and two sons.
Plus, they are expecting their
eighth grandchild this year.

In their free time, Beth Ann
and Jim enjoy traveling
together — especially when

it comes to going on cruises.
They also like to vacation with
their children and grandchil-
dren or just spend time hang-

ing out with family.

GENUINE LEADER

When you talk with Beth
Ann, it’s easy to see her open,
honest nature. She is truly a

genuine leader.

“One of the things that drive me is
just wanting to help people in any

way I can,” she says.

“I have a very strong work ethic,
and it makes me feel good to know
that my efforts are helping other

people reach their goals in life.”

Clearly, Beth Ann Ackerman is
making an impact that is undeni-
able. Residents across the area
have come to count on her deter-
mined drive as they move toward

the next chapter in their lives.




If it ends in

we do it.

INSPECTIONS GROUP

Residential & Commercial

Owner/Licensed Transaction Manager

m: 727-644-2972

_I will@pineappleclosings.com

Insurance

WDO

We save you time and headaches by making your real estate
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transactions a breeze! Helping others succeed is what we do! Sewer Camera
+ Listing to Closing Transaction Management
+ Contract to Close Transaction Management
+ Broker Compliance
+ Listing & Contract paperwork assistance
* Al la Carte Real Estate Services
+ Pay as you go, per transaction and no upfront costs
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“Slack Serves is a nonprofit my company started,” explains Samantha.
“We work statewide and also do local community outreach activ-
ities.” Slack Serves also has emergency assistance funds for their
REALTORS® and employees.

Locally, Samantha and Slack Serves help the community and give

back to Tampa Bay. Samantha has participated in Feeding Tampa Bay
through a food drive, providing groceries for a week to families in need.
Samantha says, “I did that a few times, and it was really rewarding. 'm
looking forward to doing beach cleanup activities.” Slack Serves also
just participated in Toys for Tots company-wide and donated over 480
toys this holiday season.

Robert Slack LLC has seen explosive growth since its inception.
Samantha explains, “The company went from a one-man show to over
700 agents. We wanted to give back to our communities in a big way

and support our RS family through an emergency assistance fund. We

all fall on hard times. It’s important to know that when the going gets
tough, your company has your back!”
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REALTORS® and staff at Robert Slack LLC can make an inquiry for

assistance. Samantha says, “We are going to help you out.”

making a difference

FOR MORE INFORMATION ON SLACK SERVES,
CHECK OUT THEIR WEBSITE, SLACKSERVES.ORG.

Written by Elizabeth McCabe
- Photo Credit: Allie Serrano
of Allie Serrano Portraits LLC
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FOR THE GIFT
OR OUR REALTOR PARTNERSHIPS!
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We offer a FICEE
Residential Roofing quality oot Snspection

Residential Roof Repair MZ //Z Zjﬁ ZZZZ:Z?O E“IMETE“
Flat Roofing | Commercial Roofing ROOFING

Shuconseo courmacron 407.537.5640 PerimeterRoofing_GA
PerimeterRoofing.com Facebook.com/PerimeterRoofingLLC
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“SELLING
SHORT-TERM
RENTALS”

WITH BECKY SLOCUM, MICHAEL WYCKOFF, lg;'ﬁg%mf;w
GREG MALLARE AND FRANK ALBERT : AR
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TAMPA BAY

REAL PRONDUCERS.

CONNECTING. G. INSPIRING.

Y

Proud to be the Official Luxury
wew  REALTOR® for the Tampa Bay Buccaneers

COVER STORY: Eric Dungy
BROKER FEATURE: Lar

article or full magazines

SECOND ANNUAL TBRP AGENTS TE

Want a copy of your ‘ez

REALTORS® AND THEIR PETS: Max,

eLIELR, 1 i that you were featured in? | | “‘i

AUGUST 2022

REPRINTS! | g 4
What the heck is a reprint? A reprint is a four or eight- ; { e A
page, magazine-quality grade paper with your full article / J o = / ’ " e
p ri nt me mo re] << and photos and you on the COVER of the publication. y E { "-{5
/ | \ RLES -
WHY DO | NEED THOSE? 9 : [

These reprints are a professional marketing tool that

can help brand you, your team and/or your business.

Were you, your

* Send to clients with your holiday greetings
r O e r’ o r e * Brokers, use as recruiting tools for capturing new talent.
* Use when farming your favorite neighborhood C A L L U S T 0 D AY

te a m fe a t u re d \év::;ElleEc:gr;GNEI?:\::TrlacPLAE»:lEs OR NEED SOMETHING (8 13) 5 01 _7 2 5 0

No worries! We can make any changes needed. We send /v et m
/ .

* Use on listing appointments

* Send out to friends and family

you a proof, you approve, and then they are sent to you ‘s

in an issue of = ,

WHO CAN BUY TI-[ESE? A
Real Producers?  imuwwosmmmems e _ s |
Magazine-Style Partraits Celebrating You

Elqn?il don.hillfijagli:)ili;t;gsmag.com LUXU R‘f I’OR’- " Obl_‘OG I{AI}H&? S] UDIO
v give us a call, 813-433-1776. AllieSerranoPertraits.com
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STAY CONNECTED ON

S O C I A L M E D I A HomeRiver Group® is an integrated national platform offering world class property
management services to owners and tenants in the rental market.
Tis the Season of Giving. Agents, let us give you a $750 referral
for property management leads. Our Referral program is
designed to give the same level of care and attention that

you would give to your clients while enhancing your value
for providing a solution for their property management
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IHOMERIVER"®

G R O U P
PROPERTY MANAGEMENT

Follow/usion Instagram.

@ Inspectigns" :

F
Atlanta's Best! 8
Home Inspections Mﬁe Easy

Our team makes the ins ;ctlon
process quick, easy, an

hassle-free, so you can ﬂv%'ry les
and close the deal faster!

OUR SERVICES INCLUDE:

* Buyer Inspections

e Listing Inspections

e New Construction Inspections

e One-Year Builder Warranty._#®
Inspections aa]

e Termite (In partnership ﬁ 1
Arrow Exterminators) '

e Radon Testing

e Sewer Lateral Camera

g S R o RO e i
family to you SR M ¥ $750 referral to agents who refer

property management doors.*

*Licensed agents only

Rebecca Vazquez
813-810-0807

« Symthtic Stucco (EFSH homeriver.com

Inspections

o( Conditi

oo e o . [ €@ @HRGTampa

" feserve Sues : * 2300 5-STAR REVIEWS * +
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Call Us Today at ; uite 100, Temple Terrace F 7

100+ YEARS OF TEAM EXPERIENCE
800-285-3001 Serving the entire Greater Atlanta Area

813-409-3249 | 727-822-8014 TI
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Anyone looking for some

ON YOUR TEAM?

Account Executive
Needed—Apply Today!

Do you have sales experience you'd like to utilize? We are looking to add new members to

our team. Part-time, flexible hours. You can earn $1,000 to $5,000/month for extra spend-

ing money. Perfect for anyone who loves connecting with various industries in the Tampa

Bay real estate community. Training is provided.

Put Those Safety Concerns To Rest And

Schedule An Inspection Now

- General Home Inspect:onl Buy
-Point lnspegfmn ‘ndM

Gulf Shores Home Inspections, Lic. #H19920
www.gulfhomeinspections.com
gulfhomeinspections@gmail.com
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Authorized
Dealer

Veteran Security

VETERAN
SECURITY

THIZ WELL BEFEMD

We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security Affiliate Program
www.myveteransecurity.com/affiliate

TAMPA BAY

REAL PRODUCERS.

INFORMING AND INSPIRING REAL ESTATE AGENTS

Broker Office

SUBSCRIPTIONS

When Real Producers magazines are within reach, clients not
only recognize your appreciation for high-quality content but your
association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

scores by G5O
ocores py §OQF,50 bery,
scores DY §44250 22,
20 COPIES PP $180 o

For all questions, please reach out to Don Hill at

don.hill@realproducersmag.com.




Presidential Tips for navigating a tough real estate market

“What can agents do to
maintain a steady pipeline
in a down market?”

We recently sat down with Frank Coto president of Linceln Lending
Group, a Florida specialty lender established in 2003 in Tampa FL, to ask
advice on what types of things did he have his company do during the
last financial crisis and what types of things should agents be doing now
to prepare for a slow market?

Most real estate professionals across the country are concerned about
the current decline of the real estate market. The increase in interest
rates, drops in home prices, inventory issues etc. We felt that Frank Coto
would be a great resource to give agents the best advice on how to
navigate a potentially declining market since he and his company Lincaln
Lending Group very successfully navigated the 2008 financial crisis and
came out on top of the mountain when

most small lenders and brokers closed their doors permanently. Here is
the advice that Frank had for us:

The market currently is definitely changing. Many people have asked me
if | see similarities between the market in 2008 and what we are going
into now and my answer is a firm no. | do not believe that we especially
in the state of Florida will see any major crash in the real estate market
or in the price of homes. This does not mean that | do not think that
home prices will level out or even check back a little bit. Regardless of
prices or rates the issue is the lack of buyers and sometimes even sellers,
In a down market you usually have a smaller buyer pool which makes
every buyer that much more important.

So what can agents do in a down market to try to maintain the same
volume level that they have been accustomed to in stronger markets?
The maost important thing in my opinion is knowledge. If you have just
been sitting watching the low hanging fruit fall in front of you for the last
couple years you probably have not been networking with many people
especially lenders and learning about the different products that are
available. Too many agents trust what a banker or a broker that they
have known and worked with tell them and don’t think about other
"gutside the box options"” when they receive notice that their potential
buyer cannat be approved,

This is too common of an issue. | firmly believe that every agent should
focus on learning about the mortgage products available in their
community before they go take classes to learn about other marketing
ideas or social media marketing. They need to know what is out there so
that they do not have to keep looking for new clients. Imagine if a realtor
could be confident that 95% of the clients that they talk to could actually
be approved! Currently most realtors would probably tell you that less
than 50% of the clients that they meet ever obtain loan preapproval.
This is a sad fact but this does not have to be reality. One of the things
that | see hurt agents the mast is that they listen to bankers and brokers
and they take that as God's word, For example we had a client referred
by a realtor recently who did not want to speak to Lincoln Lending
because she had a great relationship with her local bank. It turns out
when she went to the bank for approval they told her that condos in the
state of Florida require 10% down minimum. The banker was not lying to
her he was simply giving her the information based on what that bank
could do. The client told the realtor she would not be able to buy
anything. The realtor asked me to personally call the client and let her
kriow that she could put down less money. | made the call and in the first
10 seconds told her about the conventional 3% down condo product.
The client burst into tears on the phone with me and to make a long

story short we closed on her condo 26 days later. | actually went to the
closing and she cried and hugged me at closing and thanked me for
taking the time to call her and to educate her on what was actually
available. This is the biggest mistake that | see agents
make...How many times has that happened to other
realtors?

The good news is her realtor knew about all of the
products that were available because she worked with Lincaln Lending
already and we pride ourselves in the fact that we have literally every
loan product available in the state of Florida. Most agents do not even
realize that there is no minimum credit score for VA and FHA loans, We
closed a loan for a veteran with a 487 credit score about five years ago
and we get referrals almost ever month from that same veteran and
their family. When you make dr.  as happen for people they remember
you. Even though Fha has no minimum credit score none of our lenders
will go under 500 and this is called an overlay. This is the same reason
that the banker told the condo buyer that they needed 10% down, the
bank had an overlay requiring the additicnal down payment. It is also
not commaon knowledge to most agents that the VA has no maximum
debt ratio, We just approved a veteran with a 72% back and debt ratio.
I'm willing to bet 95% of experience ariginators in this country would no
hawve even ran that approval through the VA portal however if you have
the knowledge you have the power to know what you can do.

Being able to say yes to more clients is the key to staying busy
no matter what happens in the market. | have 22 years of
experience in this industry and although even my company has its ups
and downs we have been able to survive every financial crisis and every
market fluctuation and never have any major funding issues because we
stay educated on what is available and we bring that to all of our agent
partners. The bottom line... Knowledge is power. Spend the time finding
the right finance companies for your clients and you will spend less time
spinning your wheels telling people that they cannot purchase when in
fact there is probably a loan just for them. If you're interested in any
educational seminars or private trainings for your team feel free to reacl

out and | will be happy to help. Never stop Learning!

LINCOLN

LENDING GROUP

TEXT: 813-T65-1259 | 81 .":5i]]:.}]"igagc.u_n]]
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