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Kristina Ferro, Owner
PHOENIX’S PREMIERE REAL ESTATE PHOTOGRAPHER

Kristina Ferro, Owner  •  602.643.6677
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American Family Mutual Insurance Company, S.I. & its Operating Companies, 
6000 American Parkway, Madison, WI 53783 ©2021 19714 – Rev. 12/21 – 16314893

 Ted Mausbach, Agent 
8124 E Cactus Rd Ste 420
Scottsdale, AZ 85260
(480) 951-5058
tmausba1@amfam.com

“ Protecting Client Relationships, 
Budget and Time”

Your Local Resource 

Karynn Waas 
480.760.5623
kwaas@fi rstam.com

Reasons to Offer Home 
Warranty Coverage

©2022 First American Home Warranty Corporation. All rights reserved. AD_AUG_KWAAS_MRP_8_22

fi rstamrealestate.com
Phone Orders: 

800.444.9030
*Based on First American Home Warranty fi rst-year real estate contracts January 1, 2021–December 31, 
2021. Repair and replacement costs based on paid invoices net of service fees in 2021, prior to deductions 
taken for discounts and/or rebates.

**Based on survey of 1,190 recent or prospective homebuyers in AZ, CO, FL, NC, OH, OK, OR, TN, TX, UT, 
and VA conducted October 2021.

Two great ones: Over 53% of our 
customers had a major home system 
break in their fi rst year with us,* and 
77% of buyers believe home warranty 
coverage is important.** 

Contact me for details.
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(480) 546-8040         
hometeam.com/scottsdale

FAST. TRUSTED. ACCURATE.

Give Us A
Call Today!

That's the
HomeTeam

Promise!

Informers
OUR knowledge is YOUR power!

Copyright©2022 Geneva Financial, LLC, NMLS #42056 • All loans subject to qualifying factors.
Not all applicants will qualify. Equal Opportunity Lender and Equal Housing Lender.

180 S. Arizona Ave., Ste. 310 Chandler, AZ 85225. 1-888-889-0009. AZ BK #0910215

DANIELLE BERNZEN 
(602) 502-9498

Loan Officer | NMLS #1775056

Genevafi.com/danielle-bernzen

dbernzen@genevafi.com

DID YOU KNOW?
Watermelon is 92% water

Early explorers used 
watermelons as canteens

A watermelon takes about 
90 days to grow

There are over 1000 
varieties of watermelons

Watermelon is a great 
post-workout snack

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at Brett.Gettman@realproducersmag.com

R E A L  P R O D U C E R S  T E A M

S C OT T S DA L E  A R E A
M E E T  T H E

If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at Brett.Gettman@realproducersmag.com

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Scottsdale Area Real Producers magazine are not endorsed or recommended by The N2 Company or 
the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

C O N T E N TS
TABLE OF

05
Meet 

Your Real 
Producers 

Team

18
Sponsor 

Spotlight: 
Jason 
Payne

 

24
Rising 
Star: 

JASON 
SHINN

09
Publisher’s 

Note: 
Stay Cool, 
Scottsdale

12
Feature 
Story: 
David 

Johnson

06
Preferred 
Partners

Geneva Eilertson
Reprints Manager

geneva@realproduersmag.com

Lauren Gettman 
Photographer /  
Red Hog Media 

Lauren@redhogmedia.com

Brett Gettman 
Owner / Publisher 

Brett.Gettman@realproducersmag.com

Ellen Buchanan  
Writer 

ellen.buchanan@realproducersmag.com



6 • August 2022 Scottsdale Real Producers • 7@realproducers realproducersmag.com

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

AUTO, HOME & LIFE 

INSURANCE

Ted Mausbach American 

Family Insurance

Ted Mausbach

8124 E Cactus Rd St 420

Scottsdale, AZ 85260

(480) 951-5058

www.tedmausbachagency.

com

FINANCIAL ADVISOR

New York Life

Jarod Mills

14850 N Scottsdale 

Rd Suite 400

Scottsdale, AZ 85254

(480) 766-1338

www.newyorklife.com

GENERAL CONTRACTOR

AWC Services

Terry Griffin

1531 E Carriage Dr

Phoenix, AZ 85086

(602) 291-8512

HOME WARRANTY

First American 

Home Warranty

Karynn Waas

2411 W Rose Garden 

Ln STE 100

Phoenix, AZ 85027

(480) 760-5623

www.homewarranty.

firstam.com/

INSPECTIONS

Home Team Inspection 

Service of Scottsdale

Tracy Andrews

(480) 546-8040

www.hometeam.com/

scottsdale

Horizon Inspection Service

Dennis Nobley

(602) 859-4333

www.horizoninspection

service.com

MEDIA PRODUCTIONS

Red Hog Media AZ LLC

Lauren Gettman

(208) 870-2334

www.RedHogMediaAZ.com

MORTGAGE

Adrian Webb 

Mortgage Advisors

(425) 658-8600

teamwebbloans.com

Bell Bank Mortgage

Margo Rockas 

& Laura Painter

14350 N 87th St. Ste 165

Scottsdale, AZ 85260

(602) 451-2844

www.RockasPainterTeam.

com

Cardinal Financial

Matt Askland

(480) 759-1500 x1001

www.cardinalfinancial.com/

mattaskland

Geneva Financial LLC

Danielle Bernzen

777 E Missouri Ave Ste 101

Phoenix, AZ 85014

(602) 502-9498

www.genevafi.com/

danielle-bernzen/

Guaranteed Rate Christian 

Hernandez NMLS 

#1427898, Guaranteed Rate 

NMLS #2611

(520) 264-8696 

xHablo Español

rate.com/christianhernandez

Guaranteed Rate Affinity

Kyle Pugel

7221 E Princes Blvd St 117

Scottsdale, AZ 85255

(480) 444-5701

www.grarate.com/ 

kylepugel.com

Michael Brandenburg - 

Nexa Mortgage

Michael Brandenburg

2547 N Champlain Ave

Tempe, AZ 85281

(928) 304-4111

www.bigskylending 

team.com

Nova Home Loans

John Kean

6245 E Broadway Blvd

Tucson, AZ 85711

(480) 284-3325

www.novahomeloans.com

MOVERS

Camelback Moving

Chad Olsen

(602) 564-6683

www.camelbackmoving.com

PAINTING

Moore Painting and 

Restoration

Jeffery Moore

(602) 832-5586

www.moorepainting

andrestoration.com

PHOTOGRAPHY

Desert Lens LLC

Ethan Maurice

(602) 753-4818

www.desertlens.net

Desert Roots Photography

Kristina Ferro

(602) 643-6677

www.instagram.com/

beatybybobina.com

PLUMBER

Desert Foothills Plumbing

Joe Morgan

38238 N Basin Rd

Cave Creek, AZ 85331

(480) 488-2825

www.desertfoothills

plumbing.com

PLUMBING / SEWER

100% Plumbing

Mont Stephenson

17437 N 71st Dr Suite 106

Glendale, AZ 85308

(602) 757-6780

www.100percentplumber.

com

ROOFING

AZ Roofing Works

Austin Gardener and 

Piper Lindenmuth

(602) 283-3383

www.azroofingworks.com

State 48 Roofing

(602) 527-8502

www.state48roofing.com

TITLE AGENCY

Landmark Title

Kristi Smith

(480) 695-1585

www.LTAZ.com
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publisher’s note

STAY COOL, 

Now more than ever with a shifting market is the 
time for real estate professionals to meet and dis-
cuss market trends. The lending market is changing, 
and rates are adjusting. At our next event, we will 
have several lenders on standby to address changes 
in that industry. 

Meet your peers and discuss your upcoming proj-
ects and market trends with the people you respect 
more than anyone: Your fellow agents who work 
in Scottsdale, just like you. I’m always impressed 
at our events just how much information is passed 
and how business gets done at our events. 

See you there!
Sincerely,
Brett

OK, the heat is on! I hope everyone is keeping cool. Speaking 
of keeping cool, by the time you’re reading this, you are 
hopefully aware of our big quarterly event. As I’m writing this 
in early July, I’m still working out details for the next event. 
But I promise you there will be air conditioning and a cold 
beverage of your choice waiting for you at our next event. 

S C O T T S D A L E
Hablo Español  (520) 264-8696
christian.d.hernandez@rate.com
www.rate.com/christianhernandez

|Christian Hernandez| NMLS 1427898| AZ License LO-0940996  | © Guaranteed Rate 2021 NMLS ID 2611 | 3940 N. Ravenswood Ave., Chicago, IL. 60613
For licensing information visit nmlsconsumeracces.org | Equal Housing Lender. Conditions may apply • AZ: 14811 N. Kierland Blvd., Ste. 100, 
Scottsdale, AZ, 85254, Mortgage Banker License #0907078 | 

CHRISTIAN HERNANDEZ  |  VP of Mortgage Lending  |  NMLS 1427898

Having a bilingual, creative,
problem-solving loan officer
on your team can help you
close more deals. 

Let me help you achieve
your goals. Contact me today!

AWCAWC

(602)  291-8512 |  AWCSER VICES10@YAHOO.COM

Where quality, caring, and professionalism still matter.

Refer us to your clients and we will exceed their expectations.

YOU R  TOTA L  H O M E  S P EC I A L I ST

Contact Us for an estimate today!



10 • August 2022 Scottsdale Real Producers • 11@realproducers realproducersmag.com

FULL-SERVICE
PLUMBING

FOR ALL YOUR
PLUMBING NEEDS

480-488-2825
info@desertfoothillsplumbing.com
www.desertfoothillsplumbing.com

38238 N. Basin Rd.,
Cave Creek, AZ

24 Hour Emergency Service

Professionally Trained Techs

Licensed and Insured

Check us out online!

There’s nothing
small about the heart 
of your business.

Jarod Mills
Financial Services Professional
14850 N Scottsdale Road
Suite 400
480-760-1338
jmills00@ft.newyorklife.com

SMRU1861726 (Exp.07/30/2022)
(C)2020 New York Life Insurance Company,
51 Madison Avenue, New York, NY 10010
All rights reserved. NEW YORK LIFE, and the NEW 
YORK LIFE Box Logo are trademarks of New York 
Life Insurance Company. Registered 
Representative o�ering securities through NYLIFE 
Securities LLC (member FINRA/SIPC)

Thanks to the businesses within these pages, our 
Area Directors, and readers like you, we’re able to 

break the chains of this horrible reality.

The N2 Company – the company behind this 
publication and 850+ others like it – is financially 

committed to end human trafficking. 

FOR EVERY AD WE SELL, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

Visit n2gives.com to learn more
about our giving program.

A GIVING PROGRAM BY

DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

CamelbackMoving.com
Enroll Online today or call

602-564-6683

Become a VIP Partner and give your clients special savings and some peace
of mind. If a closing is delayed, 3 days, 2 nights, storage is FREE.

That’s one reason our motto is “Preserving Sanity One Move at a Time.”
(Membership is Free to Licensed Realtors®)

US DOT #1635834

We have 850 
5 Star Reviews

CAMELBACK MOVING INC.

Celebrating
Back-to-School!

Celebrating
Back-to-School!

INSPECTION SERVICE
Dennis Nobley, ACI
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D
A

V
ID

David Johnson is a man concerned with intentionality. He wants 
to make significant connections and spend meaningful time with 
his family. 

“It sounds cliché, but to me, it’s always more important to be 
remembered for who I am than necessarily for what I accom-
plished.” After talking to David for nearly an hour, it’s staggering 
how much he’s done in his life. “My kids say this all the time: 
‘Dad, what haven’t you done?’” Before real estate, he held an 
important and revered job. “I’m a pre-law, political science major 
by trade,” which he originally wanted to use to get into the FBI, 
“but that didn’t work out, so I spent the first 10 years of my life as 
a Secret Service agent.”

T H E  A G E N T  L I F E

He didn’t expect a lot growing up in a blue-collar family in 
Florida, but that all changed. “I had an incredible experience 
as an agent,” he says. “I’ve been to every continent besides 
Antarctica and Australia and protected every president besides 
Carter and Reagan.” From his early 20s to his early 30s, David 
traveled the world as an agent and gained an invaluable perspec-
tive on life. 

David was stationed at the Miami Field Office, but when asked 
to relocate to the D.C. area, he knew it was time to move on. 
“Different opportunities were knocking on my door,” he says. On 
top of that, he had young kids, and the Secret Service life wasn’t 
conducive to being a family man. “I was stationed out of Miami, 
but I traveled about 200 days a year. I missed three of my son’s 
first five birthdays; every Thanksgiving and Christmas would be 
toast,” he says. “It was pretty hard on family life.” 

M O V I N G  O N

Presented with the opportunity, he chose to transition to the 
next stage in life. “My wife and I started businesses in direct-to-
consumer spaces,” developing a variety of companies globally for 
15 to 18 years. From there, David crossed off a bucket list item: 
Owning a horse ranch. His family lived on the Colorado ranch for 
about seven years before moving to Scottsdale in 2019, where his 
wife’s family is based. 

Having always been interested in real estate but not having 
the time to fully commit, he saw this move as a new beginning. 
David’s love of real estate runs deep, starting with his formative 
years when he watched his dad work as a general contractor. 
Over the years, he’s dabbled with personal investments and sold 
the horse ranch in Colorado. “All of those are precursors to really 
understand this side of the business is very transactional, but it’s 
also very personal.” While David enjoys the business side of real 
estate, it’s the human element that he connects with.

T H E  H U M A N  S I D E

“I like to say I have a Ph.D. in human relationships.” David thinks 
back on his long professional life: “There’s not a conversation I 
haven’t had. Nobody is going to say something that’ll leave me 

Photo by Red Hog Media JO
H

N
S

O
NScottsdale’s 

Secret Agent

feature story
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scratching my head.” His vast experience comes in 
handy when it comes to this business. He knows 
how to deal with complicated situations and, 
because of his expertise, he’s able to navigate and 
negotiate through potential issues so his clients can 
feel good about the outcome of a sale.

“I find that providing quality expertise in a trans-
actional type of business environment is key,” he 
says of his approach. “My clients love it. Most of 
them become family; I stay connected with them 
long after our transaction is done. A lot of them, we 
hang out with as families.” 

During this phase of his life, especially after having 
lived such a comprehensive first season, we had 
to know: What makes real estate an engaging and 
exciting industry? “Every day is different,” David 
says. “I’m definitely not the ‘every day needs to be 
the same 9-to-5’ kind of guy. I love that every deal is 
different. Every personality is different. Every need 
is different. It takes a good bit of thought on your 
approach to every client, transaction, business deal. 
That keeps me focused about what I like to do.”

What does the future hold? “From a personal stand-
point, I see more grandkids, watching my kids grow 
up. Easing into both of those seasons as a dad and 
a grandfather is certainly important to me. On the 
professional side, I think at my stage of life, I’m not 
going to say anything cheesy like I want to be the 
No. 1 real estate agent. No, that’s not what I’m here 
for. We want to continue to grow the business each 
year and impact the most people that we can.” He’s 
far more concerned about building the relationships 
around him as opposed to garnering praise. “You can 
get lost in the accolades,” he says, “and as you get 
older, you start to see what really truly matters is 
people remember the person you were.”

Photo by Red Hog Media

“
My clients love it. Most of them become 
family; I stay connected with them long 
after our transaction is done. A lot of 
them, we hang out with as families.
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sponsor spotlight

B U I L D I N G  A  B E T T E R  C O M MU N I T Y

	 B RA N C H I N G  OUT 
In his first five years, he learned everything he 
needed to know about the roofing process. From 
there, he moved into a sales and general manager 
role, gaining an understanding for the other side of 
the business. Then, in August of 2019, he decided to 
take a leap of faith and start his own company. 

Opening right before a pandemic — albeit not one 
we were aware of — seems like a tenuous beginning, 
but when asked if it negatively affected his business, 
Jason was quick to shut down any such assumptions. 
“No,” he says. “Two reasons: Number one, I don’t let 
the government, or the pandemic, decide or dictate 
the outcome of my future. That’s more of a mental 
mindset for me. Number two, I was blessed enough 
to be essential,” he explains. “When the pandemic 
hit, I still had record-setting years.”

A big part of his booming business is the brand-
ing. “We have what is called a #SexyRoofStatus 
guarantee. It’s a hashtag that’s on all my advertis-
ing.” The Sexy Roof Status is a symbol, showing 
everyone who did the work and, by extension, the 
quality of the work done. “We don’t just put on a 

roof. We give you a Sexy Roof Status experience 
from the second you call us ‘til the second we get a 
five-star review.” 

State 48 Roofing goes beyond a quirky and fun 
slogan, though. “The difference between us and 
the other guys is that we’re a fully developed, fully 
established team.” It’s not a little business run by 
just Jason and a few other people. No, he has the 
team and the expertise to grow, scale and support 
any job at any time. 

	 TA K I N G  I T  A  ST E P  FU RT H E R
On his hunt for success, he decided to become a 
student of business. 

“I started studying and learning, watching YouTube 
videos and reading books. Before, I was just wing-
ing it,” he says. “Once you become a scholar of the 
game, that’s when it gets fun. That’s when things 
started to change for me.” 

He looked at business holistically, understanding 
it goes beyond getting in the trenches and simply 
doing your thing. 

JASON PAYNE — Building a better community

“I love where I live. Gilbert and Phoenix have a 
huge, booming economy. I love the family culture 
here,” Jason Payne says of his hometown. 

He makes a positive impact in his community with 
State 48 Roofing, a company concerned with taking 
back the narrative. “My goal is to change the indus-
try in the positive.” During the past 21 out of 25 
years, the roofing industry has been the No. 1 ROC 
complaint. According to Jason, from the quality to 
the customer service, it has an extremely bad repu-
tation, but he takes this as a challenge and intends 
to show people a better alternative. 

	 H I S  OT H E R  M I SS I O N
“I went on a mission for my church to Mexico City for 
two years,” he says. “It was a proselytizing mission.” 

When asked about the day-to-day duties of the 
LDS mission, he told me it came down to finding 
people who wanted to be closer to God. “You do 
your scripture reading, prayer and training in the 
morning. Then most of the day, you’re out knock-
ing on doors, visiting members, non-members; 
visiting prospects, people who are interested in 
the church.” 

Where does this fit into roofing? From this 
experience, Jason picked up Spanish as a second 
language. About a year after he came back, his 
cousin offered him a job. Jason, not knowing 
anything about roofing, raised his concerns. 
“He’s like, ‘Not a problem. You’ll learn how to 
run crews, but you don’t need to know how to 
do roofing. You just need to manage a crew and 
speak Spanish to them.” And so, Jason found 
himself on a new path. 

PAYNE
jason
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“I’m not reinventing the wheel, right? 
I’m doing everything in my power 
to make sure that I am following the 
greats and learning from the best. I’m 
studying successful companies — the 
multi-million-dollar franchises. What 
they’re doing, the systems they imple-
ment, the culture they have and how 
they treat their employees.” 

This is where he’s able to take what 
works and leave behind what doesn’t, 
and clearly, it’s effective.

	 T H E  MA N  U N D E R  T H E  R O O F
When he’s not on the job, Jason spends his free time with his wife 
and five kids. It’s obvious they’re his driving factor to success. “My 
family is my hobby. We’re very outdoorsy — we do anything if it’s 
outside, whether that’s camping or going to the beach.” 

They play a major role in his future too. “Personally, I want to 
create awesome experiences with my kids for the next 30, 40 
years. Professionally, I plan on building this company, serving the 
community and building a legacy.” 

Only time will tell, but based on Jason’s history so far, I’d wager 
to say this is all going to work out according to plan.

Once you become a scholar of the game, 
that’s when it gets fun. That’s when 
things started to change for me. ”



22 • August 2022 Scottsdale Real Producers • 23@realproducers realproducersmag.com



24 • August 2022 Scottsdale Real Producers • 25@realproducers realproducersmag.com

S H I N N“The proper function of man is to live, not to exist. I 
shall not waste my days in trying to prolong them. I 
shall use my time.” — Jack London

Jason Shinn knows how to maximize his time. By the 
time he was in his 20s, Jason had already traveled the 
world and dived headfirst into an industry he knew 
nothing about that would shape him as a professional 
and tee him up for success in real estate. 

Jason grew up in Sedona, AZ, the son of a custom 
and spec home builder. From a young age, Jason 
would help his father in his work. After graduating 
from high school, he attended college in Flagstaff for 
construction for two years, thinking he might want 
to eventually take over the family business. However, 
Jason had a yearning to broaden his horizons and see 
a little more of the world.

Always having had an eye for design, Jason was curious 
about the fashion industry. Without knowing anyone, 
he drove to Los Angeles and enrolled in the Fashion 
Institute of Design & Merchandising (FIDM). He would 
go on to earn three fashion degrees and a bachelor’s 
in business from FIDM, after which he signed on with 
Apparel Textile Sourcing, an international trade show 
producer, working on the supply-chain side of the fash-
ion industry for the next six years.

“It was exciting exploring a new industry,” he 
recalls. “I was conference director and handled all 
the marketing and managing of partners for the 
trade show. We produced the trade shows mainly in 

rising star
coming 

full circle

Toronto, Miami, Berlin and Los Angeles. But we 
went all over — Milan, London, Manila, China, 
Hong Kong, Paris.”

Jason was learning a lot about sales, marketing, 
project management and client relations but found 
himself wanting a change.

“My job wasn’t as dynamic, day to day, as I’d hoped 
for,” he says, “and I wanted something that would 
still give me a creative outlet. My interest in homes 
and building and real estate was piqued again…”

Jason moved back to Arizona, was licensed in late 2019, 
and went full-time in real estate in January 2020 as an 
independent agent. A friend introduced him to team 
lead Blake St. John, who was at Walt Danley Christie’s 
International Real Estate at the time.

“I’d wanted to join a team for a while but hadn’t found 
the right team lead,” Jason explains. “I was looking 
for certain characteristics and a shared vision. The 
overarching reason I’ve been so successful is because 
of my attention to character and decision to be around 
good people. If you have that genuine positive mind-
set, you can attract people who share it.”

Jason would join forces with Blake, working with 
him for a time at Walt Danley before Blake’s St. 
John International team moved to RETSY.

JASON 

Photo by Red 
Hog Media

By Ellen Buchanan
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· Interior/Exterior Painting · Pressure Washing · Drywall Repair
· Fascia Replacement/Repair · Driveway Cleaning · Epoxy · And Much More

We take the pain out of PAINTING

Schedule your personalized estimate today!
(602) 832-5586  ·  moorepaintingandrestoration.com

Your Trusted Provider for all of your Painting & Repair Needs.

genuinely care about 
my clients and my 
team,” he says.

Outside real estate, 
Jason enjoys fitness, 
hiking, travel, “any-
thing food” and social 
outings with friends 
and colleagues.

As he looks to the 
future, Jason is 
eager to continue 
to add value and 
grow the team, shar-
ing that they have a 
goal to become the 
go-to team in North 
Scottsdale.

“We’re very focused 
on understanding 
our clients’ wants 
and needs and doing 
our best to facilitate 
them,” he says.

Shinn’s life and career path 
have truly come full circle. With 
his natural affinity for people 
and sharp business acumen, no 
doubt great things are on the 
horizon for Jason, even as he 
emphasizes the key importance 
of simply mastering the basics.

“We’re going to focus on 
continuing to do what we do 
well — continuing to be good 
agents, spread the word and 
build relationships.”

“I really liked his leadership style,” 
Jason says. “And we both wanted to 
create a brand to evolve the status 
quo in the right direction and build 
something new that’s attractive and 
fun, not only for our teammates but 
also our clients.”

Just two and a half years in the 
business, Jason’s fledgling career is 
thriving. He had $5 million in sales 
in 2021 and is looking to meet or 
exceed that in 2022. He is vice part-
ner of his seven-member team and 
is tasked with helping manage and 
grow the team.

“I’ve always gravitated toward the 
human element and the soft skills 
— the character and integrity and 
managing of relationships. You can’t 
really fake genuine caring, and I 

Long term, Jason wants 
to get into the develop-
ment side of real estate, 
building homes or com-
mercial projects.

“My dad has been a great 
inspiration and resource 
since he did the work for 
20 years,” he says. “Blake 
has a keen eye for design, 
too, and I grew up in it… 
We’ve since worked with 
multiple builders for new 
construction projects 
and have some remodels 
under our belt. We will 
continue to expand on 
that side of the business. 
It’s another aspect of this 
job we are very passion-
ate about.”

From Sedona to Los 
Angeles and back to 
Scottsdale to his roots 
in real estate, Jason 

Hanging with my nephew

Photo by Red Hog Media

”

We’re going to focus 

on continuing to 

do what we do well 

— continuing to be 

good agents, spread 

the word and build 

relationships.
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NMLS 1924703
Phone: (928) 304-4111

mbrandenburg@nexamortgage.com
Certified Mortgage Advisor

SCAN ME

Michael Brandenburg

              3100 W Ray RD STE 201 O�ce # 209
Chandler, AZ 85281

Nexa NMLS 1660690

www.bigskylendingteam.com

ROC. 309939

Call for a free estimate!
602-757-6780

mont@100percentplumber.com
100percentplumber.com

LOCAL PLUMBING EXPERTS

PLUMBING
PLUMBING100%100%

No job too large or too small!

DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

Thanks to the businesses within these pages, our Area Directors, and readers like you, we’re able to break the chains of this horrible reality.

Did you know there are more victims held 
against their will today than ever before? That’s 
why The N2 Company – the company behind this 
publication and 850+ others like it – is financially 
committed to end human trafficking. 

FOR EVERY AD WE SELL, 
N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES 
FROM CAPTIVITY.

Visit n2gives.com to learn more
about our giving program.

A GIVING PROGRAM BY




