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[ Won't Let You /’
this Busy Market Season!

. How buying a home should be.
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CHICAGO TITLEE

Patti MacGregor, _
ACCOUNT EXECUTIVE s 729, ' laralocke Broker Owner
| W T www.lockeyourloan.com
Direct: 951-852-9545  Office: 800-722-0824 - — i\ 951.405.2454

Customer Service: 951-782-2713
patti.macgregor @ctt.com
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www.chicagotitleconnection.com
560 E. Hospitality Lane,
San Bernardino, Ca 92408

is an FHA Approved Lend dis no
ify to USDA guidelines. Certificate of Eligibility requ H \



Help
Your

TABLE OF Clients
CONTEN Conquer

06 12 ompetitive
paners I : flhd Blds The Bill Jawitz Group

Cronees

The housing marketing doesn't have to feel like a battle for your clients. When they finally find the home of their dreams
and they are equipped with a Fairway Advantagé" Pre-Approval*, you and your clients can rest assured knowing the

Fey .
L 16 - : ! 20 i 22 offer is competitive with cash.

Rising _ . - VO 202t = “ April Mann The Fairway AdvantagemI Pre-Approval* program works with your clients to help them get conditionally approved for
g:::d - i ‘ Mggj:;?e their mortgage by a Fairway underwriter before they even begin house hunting. Not only does this make their offer
Dodson - ( Lunch strong, but it also gives you and your clients the confidence needed to emerge victorious in the quest toward
homeownership!

Contact us today and let’s get your clients home!

If you are interested in contributing or nominating Realtors for certain stories, FAI Rw Y@ ; THE
please email us at mark@realproducersmag.com “ ) B l L L ]AW I TZ
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain - GROUP —
solely those of the author(s). The paid advertisements contained within the /nfand Empire Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies. INDEPENDENT MORTGAGE CORPORATION
NMLS® 2289

Bill Jawitz

Branch Manager

NMLS #208309

0:951-757-1885 FAIR

W: bililjavvi.tzgroup,com anta

E: billj@fairwaymc.com , e e S T ._
1 Ridgegate Drive Suite 115 Temecula, CA 92590

reserved. * Fairway Advantage Pre-Approval is based on a full review of borrower’s creditworthiness and is contingent upon there being no material changes in the borrower’s financial

condition or creditworthiness at the time of final loan approval. Final loan approval is subject to the following conditions: (1) borrower has identified a suitable property, and a valid appraisal

supports the proposed loan amount; (2) a valid title insurance binder has been issued; and (3) borrower selects a mortgage program and locks in an interest rate that will support the pre- EFeraThaT,
approved monthly payment amount. Loan must close before the expiration date provided in the pre-approval. TX Location: 1800 Golden Trail, Carrollton, TX 75010 934963

Copyright© 2021 Fairway Independent Mortgage Corporation. NMLS#2289. 4750 S. Biltmore Lane, Madison, WI 53718, 1-866-912-4800. Distribution to general public is prohibited. All rights .!
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

local businesses are proud to partner with you and make this magazine possible. Please support

these businesses and thank them for supporting the REALTOR® community!

CLOSING GIFTS

Cut Above Gifts

Andy Burton

(951) 334-5301
www.cutabovegifts.com

HOME INSPECTION
Diamond

Property Inspections

Greg Terry

(909) 910-9905
www.diamondinspect.com

MORTGAGE

American Financial Network
Steve Rodgers

(909) 772-8138
www.loanmover.com

Fairway Independent
Mortgage - Bill Jawitz
(951) 757-1885

Homebridge

Financial Services
Nancy Kenny

(909) 225-8787
www.homebridge.com/
nancykenny

Locke Your Loan

Lara Locke

(951) 405-2454
www.lockeyourloan.com

Secure Choice Lending
Mark Hossler

(951) 707-9364
www.securechoice

lending.com

REAL ESTATE
TECHNOLOGY

& MARKETING

Cronees Technology Co.
(214) 676-0126
Cronees.com

TITLE COMPANY
Chicago Title
Patti MacGregor
(951) 852-9545
www.ChicagoTitle
Connection.com

Chicago Title
Robert Maletti
(909) 213-8923
www.ChicagoTitle
Connection.com

Chicago Title
Lavonne Benyola
(951) 453-7380
www.ChicagoTitle
Connection.com

Lawyers Title

Kristi Munoz

(909) 841-7645
Kristi.Lawyers|E.com

Mike Maletich Marissa Menezes Chris Menezes
Co-Publisher Co-Publisher & Writer
Photographer

REAL PRODUCERS TEAM

6 - September 2021

MEET THE

INLAND EMPIRE

Lanie Schaber
Ad Strategist

Antonio Vong
Videographer

Cronees

Technology Co.

.
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We Ieverage the latest technologles and
tools to help you build massive growth
| and expand your market share!
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Cronees.com/create
Croneestech

() Cronees



THE ASHLEY
COOPER TEAM |

cover story

Photos By Marissa Menezes

When asked what she feels is a secret to her
success, Ashley says “Being able to relate to
and connect to people. I have a passion for
knowing my clients’ why and then working
towards that goal.” When she’s not working,
Ashley is passionate about fitness and family
time. One of her favorite local spots is where
these photos were taken, Vail Headquarters
in Temecula, where she loves to connect with
family and friends while their kids run around

and enjoy the open space.

On balancing work and family life, Ashley says “Work-life

balance is a challenge for everyone but as a mom, I think that

it is the hardest. We never escape the mom guilt. I haven’t

always been the best at balancing work and career, but I made

a promise to myself and my family that I would be present and

I would do better at creating a balance. I can’t say that I have

it all figured out, but I will say that I am so much better at it.

Time is a thief! It is the one thing that you will never get back.

It took me a while to realize how true this is, but now that I

have it, it has allowed me to have the best of both worlds and

to share so many more adventures and so much more quality

time with my family.”

Inland Empire Real Producers - 9
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spotlight

ronees is an all-in-one solution designed to simplify the way that real

estate agents use technology. Teams and agents can enjoy their CRM, lead

generation, website, and marketing technology managed in one place with
Cronees. Cronees does all of the backend work for agents and teams, giving agents
the most time to work with their clients. Cronees builds out and manages your current
technology stack, while making recommendations on technology that should be
utilized. Cronees makes it easy for agents who are not technology savvy.

onees

Technology Co.

Working with Cronees is the best
way to streamline the way that
teams, brokerages, and agents
use technology. High-level teams
and top producers from all over
the country use Cronees to make
technology work for them, not
against them - and it’s easy to see
why. For the first time, teams and
agents can have all the technol-
ogy that they need to grow their
business at their fingertips with
one convenient solution. Cronees
is effective, using some of the
latest tools and technology to help
agents grow their business and
expand their market share.

Technology can often be con-
fusing and difficult to use for
agents, making it time-consuming
and sometimes even ineffective.
Cronees aims to remove the
technological burden on teams,
agents, and brokerages by taking
the guesswork out of using
technology, allowing agents
to do what they do best - sell.
Cronees aims to streamline
an agent’s technology stack,
increase productivity, and encour-
age growth.

Cronees was founded by real
estate agents Drew Kachurak and
Aaron Crow to provide a solution
for busy agents in a crazy and
ever-changing housing market.
As agents themselves, Drew and
Aaron recognized that a solution
to simplify the way that agents use
technology was needed. Cronees
was created to provide this solu-
tion to teams, agents, and broker-
ages so that they can grow their
business without the headache

that often comes with technology.

Check out all that Cronees has to
offer and how they can help grow
your business at www.cronees.com!



FOR EVERY 6 GIFTS ORDERED RECEIVE 2 FREE!

Take advantage of our fall promoi;lon and sta ahead
of the busy holiday season! Incorporate Cutc ) Closing
Gifts into your business and build relationshij E' that
last through thoughtful gift-giving! R E

| '{i

&« X
ﬁ(‘@U WILL ﬁi \
 FALLFOR

25% OFF/

*consult your CPA Py }

B - B | ¥
B Andy Burton )W B ’
, Independent Area Director ‘
951.334.5301 ‘

v Custom engraving with your logo & contact info
v’ Creates top of mind awareness for your business

v~ 100% tax deductible*

v~ Generates a lifetime of impressions and
only needs to be given once!

i

v Potential referral opportunity

M American made since 1949

CutAboveGifts @ gmail.com
CutAboveGifts.com

LLOSI NG GIRES

HELPING REALTORS® RETAIN THEIR CLIENTS IN THE INLAND EMPIRE FOR OVER 22 YEARS

=T EVERY ISSUE

ON YOUR PHONE

INLAND EMPIRE
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DOWNLOAD OUR MOBILE APP

Search Digapub - Choose California - Inland Empire Real Producers.

GETITON

£ Download on the
& ~opstore || P> Google Play
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rising star
Photos by Marissa Menezei

David Dodson is
bringing three generations
worth of experience in the motorsports
industry to his real estate career. Growing up
in Grand Terrace and spending a lot of time at his
dad’s go-kart shop in San Bernardino, David learned the
value of hard work, honed his competitive edge, and gained
an understanding of both the glamorous and non-glamorous
81des of owning your own business. After college Dav1d
moved to Indianapolis, IN, to pursue a career 1n..,motorsports
marketing. He eventually moved to Erie, PA, where he was ol
'1 nvolved in marketmg and race team eoordlr_xaﬁen for ’the =
1nt'e¢nat:lona11y ranked' kartmg team, J—,S.Cdlﬁpé;ﬂt,l 2
The team ended up developmg,theur.h:;h w5
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My background in motorsports and growing up with a family-run e

business influenced everything that I do and stand for today! Early When asked how he ended up in real estate, David
says “Like most people, I was involved in the home

on, learning how to build motors ... I learned about having a plan
buying /selling process and thought ‘I can do that!’

and setting all your parts up for the building process is key. and ‘I would do that differently.’ Also, a lot of
people I knew in motorsports are also involved in
Being in a family business, I learned early on real estate and encouraged me to make the switch

marketing, people skills, and the flow of having good from race cars to floor plans.” In the real estate

world, David enjoys interacting with people and

; ;
months and bad ones! And being a racer I learned eI them nohicre dheim Dot iR T U o

v ' oA says “There is nothing like handing the keys

that without the right tools, team, and

to a new homeowner!” When he’s not
working David and his girlfriend,

practice — you can’t win races. On

April, love heading up into the

the track you have to find the limit

mountains to trail run “just find

to be fast - until then you have to

a trail and speed hike up and run
down.” They checked off a few
bucket list items this past year
when they skydived in Vegas in
December and completed a 100-

go over the limit aka (failing), so

in order to be the fastest you have to

first fail fast then you know what not to

mile Ultra Marathon in Bryce Canyon,

do and not be afraid of it.

Utah in May. His favorite spots in the
Inland Empire include The Food Lab
in Riverside, Escape Craft Brewery in
Q S Redlands, and The Grizzly Bear Café
S in Wrightwood. David is currently with

I Keller Williams Mission Grove and you can

find him on social media @davidodson.
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Our main goal with /nland
Empire Real Producers is to
help build connections in a
competitive industry. These
magazine reveal parties are
such an amazing opportunity
for the people featured in the
same issue to get to know
each other on a more personal
level. This lunch was particu-
larly great because cover girl
Gabby Hanson really openly
shared some of the secrets to
her success and has allowed
us to share what she said here
also! Our Rising Star, Ralph
Richardson, asked Gabby
what she felt had made her

so successful. Gabby replied
to Ralph’s question with a
question, asking him about his
systems. Ralph is currently
doing a great job consistently
utilizing social media, so we
checked that off the list. He’s
using a CRM to manage where
his clients are in the pro-

cess and keep track of leads.
Another check!

Gabby asked about farming
and Ralph said he had done

it for about a year and not
seen results. Gabby is really
successful with her farm and
had some great suggestions:
door hangers every other
week vs. less frequent/more
expensive postcards, “coming
soon” flyers for listings within
the farm, flags for the Fourth
of July, regular events. Gabby
also shared about her weekly
newsletter for past clients

and leads. Her goal with door
knocking isn’t necessarily to
get a listing but to get an email
address. She hosts about four
events per year for her past
clients to stay engaged with
them in addition to staying in
touch through social media.
We can’t wait for next month’s
get-together!

Inland Empire Real Producers - 21



Lois Lauer Realty

April Mann credits connection,
transparency, and hard work as the
“secrets” of her success. “I make a
conscious effort to be present and not
distracted when I am with clients.

I am also transparent. We are all in
this boat together. I am here every
step of the way, and in the end, we
feel like family. I work hard and my
clients appreciate that I don’t lay on
the pressure. They know everything
that is happening at all times.” April
grew up in Grand Terrace where her
family moved from Ohio to be close to
her mom’s family. Prior to real estate
she was attending college full time in
San Diego and working full time at
Nordstrom as a beauty consultant,
she learned to balance and hustle
young two things that serve her well

in real estate!

22 . September 2021

After getting married to her hus-
band Rick and having her children,
Logan and Brooklyn, April decided

to stay home until Logan was in fifth
grade. She decided to pursue real
estate because “like everyone else, I
was obsessed with it!” April got her
license fast and jumped right in! April
credits working hard and staying
humble as two of the keys to success
in real estate and adds jokingly, “that
and some boundaries!” April and her
family love traveling and going to con-
certs together and watching her kids
play water polo. She loves nature,
hiking, walking, and exploring and
her passion is interior design. She and
Rick love to tackle projects together
and April did professional home stag-
ing for 18 months in addition to real

estate “I just loved being able to be

creative and express that side.” She adds
with a laugh “without spending my own
money!” She also jokes “Do dogs count

122

as a hobby? I love my doodles

“When someone asks me ‘How do you
do it all?’ I just tell them I have days that
I am stressed and feel like I am failing,
just like anyone else. Those are the days
that make me grow, persevere, and get
through it. I'm lucky to have a husband
and mom that are good listeners! This
is the example I want to show my kids,
work hard and be humble. Be thankful
for this life. Make time for your fam-

ily and the things that keep you sane.
Vacations, yoga, nights out with friends.
My clients respect me more when they
realize I am a real person, a mom, and a
wife doing my best to be a good human.”




I make a conscious
effort to be present and
not distracted when

I am with clients.
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LET US HELP YOU
GROW YOUR BUSINESS!

TAKE ADVANTAGE OF ALL THAT
HOMEBRIDGE HAS TO OFFER
YOUR BUSINESS!

\/" CO-BRANDED DRIP CAMPAIGNS
v/ CO-BRANDED FLYERS

v/ OPEN HOUSE SUPPORT

v/~ FINANCING FLYERS

\/" SINGLE PROPERTY SITES

v/ POST-CLOSE ANNIVERSARY, BIRTHDAY AND HOLIDAY EMAILS I I I I N I< I I I L E ’
\/" QUARTERLY REAL ESTATE AGENT MARKET MATTERS TRAINING SESSIONS

_y o O
“iomebridge’ Think Kri Stl!

(909) 225-8787

Nancy.Kenny@homebridge.com

Homebridge.com/NancyKenny

6800 Indiana Ave #140

Riverside, CA 92506

Branch NMLS# 1847975

Homebridge Financial Services, Inc; Corporate NMLS ID #6521 (www.nmlsconsumeraccess.org), 194 Wood Avenue South, 9th Floor, Iselin, NJ 08830; (866) 933-6342; Licensed in all states but UT. AZ Mortgage Banker License #922458; Licensed by the Dept.

of Business Oversight under the CA Residential Mortgage Lending Act; GA Residential Mortgage Licensee #22495; lllinois i i Licensee; MA gage Lender\Broker License #MC6521; MO branch: 1116 Remington Plaza, Suite A, Raymore,

] MO 64083 ; Licensed by the NJ Dept. of Banking and Insurance; Licensed Mortgage Banker - NYS Dept. of Financial Services, 152 Madison Ave., 23rd Floor, New York, NY 10016; Rl Licensed Lender, RI Licensed Loan Broker; TX branch: 15301 Dallas Parkway,
#900, Addison, TX 75001; WA Consumer Loan Company License #CL-6521. This is not an offer for ion of credit or a i to lend. Loans are currently being closed and committed at the expressed rates, however these rates may change or

may not be available at the time of your interest rate lock-in, commitment or closing. All loans must satisfy company underwriting guidelines. Interest rates and Annual Percentage Rates (APRs) are: based on recent market rates, for informational purposes only,

subject to change without notice and may be subject to pricing add-ons related to property type, loan amount, loan-to-value ratio, credit score and other factors. Terms and itions apply. loan prog may be available. This is not an offer to enter
into a rate lock agreement under MN law, or any other applicable law. Call for details. 08/2018 LR 2019-509A
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Steve Rodgers “Captain America”
Branch Manager « US Army Veteran
NMLS #242955
Cell: 909.772.8138

[ 98 10 Pointe Dr. Brea, CA 92821
Corp NMLS 237341
LoanMover.com

And I Insure The American Dream!

1 Connie K. Blake

Blake Insurance Agency/ ml
Insurance Broker/Agent INSURANCE
Lic. #0B41780
Phone: 951.736.1525 Fax: 951.746.1581
4193 Flat Rock Dr. « Suite 200 « Office #289
Riverside CA 92505
www.blakeagency.com

909.841.7645

Auto * H e Life » Health » Medi Suppl s .
uto = Home « Life * Health  Medicare Supplements Kristi.LawyerslE.com | KMunoz@ltic.com 0 0

LawyersTitle

&

to be Inland

Greg Terry is Honored
Empire’s Home Inspector of Choice!

26 - September 2021



A FINANCING THE INLAND EMPIRE

SECURE R Wy it jo W

www. TheOnlyChoice.com

Avemage PARTNER

$360  $3°1€ PORTAL

MILLION LOGIN 24/7
cosepin2020  DAYS KNOW WHERE

YOUR BUYERS STAND

CLOSE IN 21 DAYS OR LESS,
NO HIDDEN FEES & LOW RATES.

&Y REACH OUT TO ONE OF OUR
K LOAN SPECIALISTS TODAY!

7211 MAGNOLIA AVE. RIVERSIDE, CA 92504 951.733.8925 SECURECHOICELENDING.COM




