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XSIGHT CLOSET

CREATIVE MARKETING SOLUTIONS Storage SOIutions

At Closet Gallery, we

specialize in helping you

simplify and organize your
home. Every home has
different needs and every
homeowner has a different
style. Closet Gallery
collaborates with you to
design the perfect solution
for your lifestyle and
budget. Whether it’s your

master closet, a kitchen
pantry, your garage, a
home office, we can create
custom storage solutions
for all your needs. Offering
the highest quality
materials and hardware you
will find a wide range of
product options that will
suit your specific style.
Potential home buyers
often look for good storage
options within homes and
having a custom pantry can
give your clients” homes a

competitive advantage.

CUSTOM STORAGE CAN:
- Offer More Storage Options
- Reduce Outside Clutter
- Make Home Organization Easier
- Create a More Functional

Use of Space

PHOTOGRAPHY | VIDEO | DESIGN | MARKETING | SOLUTIONS

FREE IN-HOME CONSULTATIONS
xsightusa.com 916.444.9100 studio@xsightusa.com (916) 826'7016 I aC/OSGfga//el’yCO/’n




HEAD (1L PERFORMANCE

Launching You On Your Path CO * =N\ TS
To Peak Performance i Bl [ A el

— == Sacramento b=y Questions
Real

- Be the example in how you
perform to your team and peers!

32

Star on
the Rise:
JE Nate Davis,
Nick Sadek Navigate
Sotheby’s .~ Realty
Inter-
national

- Get more of your day back to client
facing activity with our tools and strat-
egies

- Scale your business for
next level growth in an
accelerated fashion

Celebrating
Leaders:

NEXT Real
Estate
Group, Inc.

Clients Include:

Apple, Morgan Stanley, Duke,
Northwestern Mutual, Amazon,
Gonzaga, CSUS Athletics, and multiple

Real Estate Investment groups.

Sean O'Brien

www.headtopperformance.com
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YOUR TRUST
LOCAL LENDER

Established in 1990

L
%,

TOP MDRTGAGE LENDER

SCOTSMAN GUID 2012-2020

LENDING HEROES

CALHFA

TOP EMPLDYER

AWARDS s T[N - N A

GRAND WINNER
HOME OF THE YEAR

Crocker Village
Alley Row Collection - Residence 6

|!r :_1r~

(T l\iQ;ST

ai'HJRVFST
AT RTHRIOGE 7 a0 MIS

REBECCA ABBOTT : ALBERT GONZALES

e Business Development/ : Recruiting Manager/
Loan Officer NMLS #1232696  : Loan Officer NMLS #692693

| Ilﬂ i VALLEY L916-203-9328 ' X 559-336-1027
&O_R__:[gf_gg -’ rebecca.abbott@apmertgage.com -4 alb'ert.gpnzﬂga@hpmqrimeﬁnm
b'ﬂl:kpin'ECDmmunitiES-Com 3000 Lava Rigge Couwrt, #220 | Roseville, CA 95661 | 3165601325 | www.bigvallsymertgage.com

CA DRE 01215943 | MMLS 91609511850 | Licersed by the Depl of Financial Protection and innovation under the CRMLA



PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real

RP

estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your
magazine. These local businesses are proud to partner with you and make this magazine

possible. Please support these businesses and thank them for supporting the Sacramento
Real Producers REALTOR® community!

1031 EXCHANGE
Asset Preservation Inc
Bill Angove

(916) 832-1031
apiexchange.com

ATTORNEYS
Clower Law
Ashley Clower
(916) 652-8296
ClowerLaw.com

ElGuindy, Meyer &
Koegel, APC
Judith Maranski
(916) 778-3310
emklawyers.com

BLINDS/SHADES
Made in the Shade
Blinds and More
Mandie VanBuren
(916) 300-4306
blindsofnorcal.com

CARPET CLEANING
Cleaner Choice Services
Nick Volkert

(916) 899-1783
cleanerchoice.us

CLOSING GIFTS
Ternero Olive Oil
Lisa Ternero

(916) 508-5325
TerneroOliveOil.com

CONSTRUCTION/
REMODELING

Good Life Construction, Inc.
Dmitriy Tupikov

(916) 833-1379
goodlifeconstruction.com

8 - October 2021

CUSTOM CLOSETS
Closet Gallery
Darria Deatherage
(916) 826-7016
AClosetGallery.com

DESIGNERS

Aura Design Company
Theresa Aura Design Co
(916) 412-3830
AuraDesignCompany.com

EVENT VENUE
Silt Wine Company
Alex Valburg

(714) 599-2811
siltwineco.com

FINANCIAL ADVISOR
Edward Jones

Jon Benecke

(916) 865-4616
EdwardJones.com/
Jonathan-Benecke

FINANCIAL CONSULTING
Financial Path Consulting
Cherise Sutton

(916) 612-6261
FinancialPathConsulting.com

GARAGE DOORS

Overhead Door Company of
Sacramento Inc.

Melonie SanFilippo

(916) 421-3747

ohdsac.com

HARD MONEY LENDER
Focus West Capital

Dan Stoligrosz

(916) 947-4754
focuswestcapital.com

HOME BUILDER
BlackPine Communities
Jessica Atkins

(916) 497-0900
www.blackpine
communities.com

HOME IMPROVEMENTS
Patriot Home Improvements
Tara Barton

(916) 251-7660
Patriotimprovements.com

HOME INSPECTION
CalPro Inspection Group
Andrea Quyn

(800) 474-3540
calprogroup.com

Certified Home and
Building Inspections
Jason Stockwell
(916) 223-3400
certifiedhbi.com

HVAC

Bronco HVAC

(916) 675-1062
BroncoHeatingandAir.com

INSURANCE

Intrinsic Insurance Services
Aurora Mullett

(916) 585-8184
iiprotect.com

Sky Insurance Brokers
Erik Sjolie

(916) 540-7000
skyinsurancegroup.com

JUNK REMOVAL
Junk Responders
Anthony Wilkins
(844) 586-5786
JunkResponders.com

MARKETING
Creative Marketing
Tori Barker

(916) 832-0502
CreativeMarketing
Sacramento.com

Steps Marketing
Joe Duenat

(916) 288-9775
StepsMarketing.com

XSIGHT Creative Solutions
Scott Rodier

(916) 444-9100
xsightusa.com

MORTGAGE

Alicia Stearman -

Cross Country Mortgage
Alicia Stearman

(916) 241-8771
AliciaStearman.com

American Pacific Reverse
Mortgage Group

Liz Andersen

(916) 223-8869
APRMG.com

Asset Financial Center, Inc.
Benjamin Androvich

(916) 955-8287
afc360.com

Big Valley Mortgage -
Rebecca Abbott

(916) 203-9328
BigValleyMortgage.com

Fairway Mortgage -
Dan & Sherene Team
Dan Mclntire

(916) 276-3324
5StarTeam.com

Fairway Mortgage -
Lucia Lending Team
Nicholas Lucia

(916) 730-6339
LuciaLendingTeam.com

Family First Mortgage Group
AJ Jackson

(916) 835-4100
ffhomeloans.com

NKS Financial

Neal Smith, Certified
Mortgage Advisor
(916) 907-6513
NKSFinancial.com

Point Equity
Residential Lending
Nick Cunningham
(916) 302-2018
pointequity.com

WealthWise

Mortgage Planning
Andrew Vierra

(916) 932-7160
VALoansofCalifornia.com

Your Mortgage Girl at
Guaranteed Rate

Padi Goodspeed

(916) 257-9435
YourMortgageGirl.com

MOVING COMPANY

House to Home Moving, Inc.
Jacob Giorgi

(916) 484-1144
housetohomemoving.com

NHD

MyNHD

Lisa Massey
(916) 549-1226
mynhd.com

PAINTING

Camacho’s Custom Painting
Amanda Camacho

(530) 306-9928
camachoscustom
painting.com

PERFORMANCE COACH
Head Top Performance
Sean O’Brien

(916) 335-4049
HeadTopPerformance.com

PHOTOGRAPHY

Olha Melokhina Photography
Olha Melokhina

(916) 288-5839
OlhaStudio.com

PROPERTY MANAGEMENT
M&M Property Management
Bruce Mills

(916) 548-7712
mmproperties.com

Titan Property Management
Ryan Miller

(916) 745-3385
TitanREl.com

Vienna Property
Management
Tony Alfano
(916) 626-3105
ViennaPM.com

REAL ESTATE
INVESTMENTS

Belwood Investments LLC
Steven Belmont

(916) 990-3010
belwoodinvestments.com

REAL ESTATE MARKETING
Aerial Canvas

Matt Wood

(650) 730-6139
AerialCanvas.com

REAL ESTATE
PHOTOGRAPHY
Andrea Gunn Real
Estate Photography
Andrea Gunn

(916) 223-8948
gunnphoto.com

REAL ESTATE
PHOTOGRAPHY /
VIDEOGRAPHY

Blue Hour Photography
Ryan Maupin

(916) 968-7017
bluehourphotography
services.com

Snap A Prop
Keoua Medeiros
(408) 921-7550
snapaprop.com

ROOFING SERVICES
Roof Checks

Vlad Khashchuk
(916) 222-6688
RoofChecks.com

STAGING

Hallway Staging LLC
Terry Keys

(916) 500-2206
HallwayStaging.com

Premiere Home Staging
Nicole Runkle

(916) 300-0402
thepremierehome.com

TERMITE INSPECTION
North American

Home Services

Jen Finley

(916) 833-3531
nahspro.com

TITLE COMPANY
North American Title
Julie Shroyer

(916) 416-8245
nat.com/nocal

Placer Title Company
Mark Pitman

(916) 933-4550
PlacerTitle.com

TRANSACTION
COORDINATOR
Mercedes Natad, Co.
Mercedes Natad
(916) 402-4486

OCTC
Candice Kulp
(916) 412-6848
octcteam.com

Platinum TC Services
Melanie Prescott

(916) 812-7454
platinumtcservices.com

Real Estate Aid
Kristina Adragna
(916) 896-9890
RealEstateAid.net

VIDEO PRODUCTION
Dynamic Cinema Productions
Matthew Walter

(530) 417-6170
DynamicCinema
Productions.com
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Partnering with Mercedes is knowing that your
transactions are in the care and guidance of a
trusted and experienced real estate professional.
Leveraging her expertise, knowledge, savvy and
care will allow you to increase your daily
productivity and peace of mind.

FOR CURRENT PRICING OR TO GET STARTED,

&C O CLICK OR CALL TODAY:

PROFESSIONAL TC SERVICES

CALL ME WHEN YOU
HAVE A REVERSE
MORTGAGE

| do Reverse Mortgages and | speak Spanish.

Your eligible buyers can purchase a home or clients may
want to stay in their current home and have no monthly
P&| payment*!

Call Me for all of your Reverse Mortgage
Needs! 916.223.8869

LIZ ANDERSEN  3000LavaRidge Court \
NMLS# 1263245 Suite #103 \
Account Executive  Roseville, CA95661 /150590 \

AMERICAN PACIFIC
REVERSE MORTGAGE GROUP

@ * Qther condifions for reverse mortgages apply
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GOOD LIFE

CONSTRUCTION e

DON'T LET CONTINGENT REPAIRS SLOW DOWN YOUR CLOSING.

WE’LL HANDLE IT!

Providing the highest quality of work and excellent customer service
for you and your clients in:

- Dry Rot Repair
» Fire Restoration
= Patios & Awnings

« Termite Damage Repair = Stucco & Masonry Repair
- Siding Repair & Installation - House Painting
- Deck Construction & Repair - Doors & Windows

“Here at Good Life, we are
committed to providing only the
best value for your dollar, without
compromising on quality and
integrity. We do not fall short

on delivery and complete every
project to the highest standard.”

- Dmitriy Tupikov, CEO
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o OLHA MELOKHINA
e PHOTOGRAPHY

OLIVE OIL = ﬁ' e
Give thanks to your clients with local products,

gift baskets, and more with personalized labels.
We ship all over the nation and will ship along with your marketing pieces.

{!I.'IR LDGD HERE!

EXTRA VIRGIN
OLIVE OIL .
v Professional
e Photography
www.OlhaStudio.com Business portrait.
OlhaPhotography@gmail.com E:::zema’
916.288.5839 Eamily

VA Loans are a Bigger Deal.
24% Bigger!*

N New Law for 2020: No Limits

]

’
The VA Home Loan Benefit...They’ve Earned K. =
Purchase and Refinance to at least $2 million —
Education workshop for your office or team, R =y ~ Wealth\/Vize
“Presenting a VA Offer Sellers Will Accept” covers: Andre a wealth of | Mortgage Pianﬂing
* Creating an “annuity” of loyal, repeat clients knowledge; many of our agents —_— Y
# One simple question to brand you as their go-to agent at Nick Sadek's go to Andrew Wealth'/ - -Mortgage.com
* Getting your VA offer accepted with VA gues and refer their
* VA advantages clients to Andrew with VA loans.
#* Truth about VA appraisals You c: ew with your
* Truth about fees - s rivappdlrrati
VA LoansOfCalifornia.com D e
VA Home Loan Specialist = Folsom, CA F“TFTLEC’;' 95600
(916) 932'71 Gn Mdrew@wealthis;eMurtgaga.mm
Army * Navy * Air Force * Marine Corps * Coast Guard * National Guard * Reserves L £ O X
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MEET THE

SACRAMENTO

REAL PRODUCERS TEAM

Katie MacDiarmid Alison Davis Kelly Dunn Rachel Lesiw
Publisher Content Coordinator Administrative Photographer
Assistant

Olha Melokhina XSIGHT Dave Danielson Chris Menezes Ruth Gnirk

Photographer Creative Solutions Writer Writer Writer
Creative Marketing Services

Joe Deunat Suzy Delong Tori Barker Aura Design Company
Web Designer Ad Strategist Social Media Designers (Interior, Florals & Events)

If you are interested in contributing or nominating Realtors for certain stories,
please email us at katie.macdiarmid@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Sacramento Real
Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor
the publisher may be held liable or responsible for business practices of these companies.
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BELWOOD
INVESTMENTS

Lo =y
THE D16 COMPANES PATTRION

Hey Realtors! HOME IMPROVEMENTS
Did you know that when you bring Belwood Investments

properties for purchase, you are invited to.... Offering Full Service Home

Improvements for You and Your Clients in:

- Roofing & Bath Remodels
n o Win
w ‘« - Finan
- Mow () ina Interior Desian Consultations
Double-End Co-List With Us Earn 10% of Mow Offering Interior Design Consultafion
isti On The Fli Belwood's Profit i 3 &
The Acquistion . P - Quality eraftsmanship and service you can
Side! For The Flip F : 5

+Outside agents, limited time only count on, at a price that will make you smile.

For More Info: Call (916) 990-3010
or Email support@thebigco.org
www.belwoodinvestments.com

CALL FOR YOUR FREE ESTIMATE!

916-251-7660

VETERAN OWMNED AND OPERATED- License# 1043274
WWW. PATRIOTIMPROVEMENTS.COM

PdUnunJ__f'

WILL MAKE
SURE THE
TRANSACTION
PROCESS IS
ALWAYS 33

& NEVER
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VIDEO TOURS / PHOTOGRAPHY
30 MATTERPORT / 2D FLOOR PLANS
DYNAMIC CINEMA  TWILIGHT / PERSONAL BRANDING
PRODUCTIONS LIFESTYLE COMMERCIALS

Matt impressed us with his professionalism and with his creativity. Matt has a
calm demeanor and is well organized. The finished product has always
exceeded our expectations. We would recommend Matt without hesitation.
- Paragary-Miller Team

MATTHEW WALTER

VIDEOGRAPHER / PHOTOGRAPHER
EDITOR / CERTIFIED DRONE PILOT

Matt@DynamicCinemaProductions.com
DynamicCinemaProductions.com/real-estate

The Genuine. The Original.

Gy
- /’/_\ 3

®

“Don’t Be Fooled By Our Competitors. Look For The Ribbon!”

Overhead Door Company
of Sacramento’, Inc.

“The Largest Selection of Garage Doors in Northern California Since 1953”

Sales * Installation * Service

Residential * Commercial * Garage Doors * Operators = e -
Free Estimates * Installed & Serviced by Professionals ;Extefrﬁor&%

r" _

e,

— ——

We service all 6756 Franklin Blvd.
BRANDS Sacramento, CA 95823

Camacho's Custom Painting

- 530-409-1624
www.OHDSAC.com -
camachoscustompainting.com ‘/
' \ A A Email today for your estimate

CamachosCustomPainting@Gmail.com CSLB #983710
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»» announcement

COMMON QUESTIONS ABOUT

Sacramento

Real Producers is a national concept
currently open in 125 markets across the
country. With the 20th issue of Sacramento
Real Producers, | wanted to take the time
to answer some pretty common questions.

What is the purpose of Real Producers magazine?

The mission of Sacramento Real Producers is simple. We strive
to inform and inspire the top-producing real estate agents in the
Sacramento market and connect them socially. We do this by tell-
ing their personal stories. How they have succeeded and failed.
What drives them to achieve year in and year out. Where do they
spend their time when they are not working, and what are they
passionate about other than real estate. We give local top-pro-
ducing REALTORS® a platform to tell their story in a way they

have not been able to do so before.

The secondary focus is to provide an avenue for our affiliate part-
ners to create and continue relationships with these top perform-

ers, on a level that they might not be able to achieve on their own.

Who receives this magazine?

This magazine is mailed to the top 500 producing agents in the
greater Sacramento area, according to volume each year. This is
based on the 2020 MLS; the ranking is annual and resets every year.
This year, the minimum production level for our community was
over $11.5 million. Just to be included in this group is an accomplish-

ment that testifies to your hard work, dedication and proficiency.

What is the process for being featured in the magazine?

It’s really simple - you can nominate other REALTORS® (or
yourselves!). We will consider anyone brought to our attention;
we don’t know everyone’s story, so we need your help to learn
about them! A nomination currently looks like this: You email
us at katie.macdiarmid@realproducersmag.com with the sub-
ject “Nomination: (Name of Nominee).” Please explain why you

are nominating them to be featured. It could be that they have

16 - October 2021

Real Producers

an amazing story that needs to be told; perhaps they overcame
extreme obstacles, they are an exceptional leader, have the best
customer service, or they give back to the community in a big
way. The next step is an interview with us to ensure it’s a good
fit. If it all works out, then we put the wheels in motion for our
writer to conduct an interview and write an article, and for our

photographers to schedule a photoshoot.

What does it cost to be featured?
Zero, zilch, zip, nada, nil. It costs absolutely nothing! We are not
a pay-to-play model whatsoever. We write real stories about real

producers, so nominate away, friends!

Who are the preferred partners?

Anyone listed as a “preferred partner” in the front of the magazine
is a part of this community and a top professional in their industry.
They will have an ad in every issue of the magazine, attend our
events, and be a part of our online community. We don’t just find
these businesses off the street, nor do we work with all businesses
that approach us. One or many of you have recommended every
single preferred partner you see in this publication. We won’t even
meet with a business that has not been vetted by one of you and
“stamped for approval.” Our goal is to create a powerhouse net-
work, not only for the best REALTORS® in the area, but the best

affiliates, as well, so we can grow stronger together.

How can I refer a preferred partner?
If you know and want to recommend a local business that works
with top REALTORS®, please email us to let us know at katie.

macdiarmid@realproducersmag.com.
Still have questions? Don’t hesitate to reach out!

Katie MacDiarmid
Sacramento Real Producers
katie.macdiarmid@realproducersmag.com

(916) 402-5662
facebook.com/sacramentorealproducers
[F] @SacRealProducers

Placing offers with peace of mind starts with a complete

loan approval and a team of experts by your side.

Work with a team that understands the competitive nature
of this market so that you can be positioned to win!

SERVICE MATTERS. EXPERIENCE MATTERS.

WALS 1RIESH
W W YOURMIRTGAGE CIEL.CON

5
;

Padi Goodspeed
Branch Manager & SVP of Mortgage Lending

O: (916) 257-9435 | padi@rate.com @
www.yourmortgagegirl.com et

“ ***** 18 years of experience with more than 150 5-star reviews on Zillow!
& - @@=

18-21 Day Close On: FHA Loans * VA Loans * Conventional Loans * JUMBO Loans



From concept to
completion in any
design aspect, we
strive fo create
captivating and
refined designs that are
infinitely timeless and
innovative.

INTERIORS

We believe
design should tell
a story, so we
place an
emphasis on
ensuring the
narative of the
story is intentional
and original.

= E

Theresa & Elizabeth, founders

FLORALS EVENTS

We can be a
tool for your
repertoire for any
client who needs
a professional
with experience
and an elevated
eye for design.

Let us take
the hassle

out of your
paperwork.

We bring knowledge

and experience along with

a dedicated team to help
our clients build asuccessful
real estate business.

CANDICE KULP
LICENSED & INDEPENDENT
TRANSACTION COORDINATOR

916-412-6848

& v -
‘\ Junk Hasunnngf‘s’j

7

i
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¢

844-Junk-Run (586-5786) | 530-802-4664

contact@junkresponders.com

N2<=
GIVES

UNTI

Right now, around the globe,

there are approximately 40 million
trapped in forced labor or sexual
exploitation. The N2 Company — the
company behind this publication
and 900+ others like it — is proud

to help fund the life-saving efforts
of nonprofits fighting this injustice.
Through N2’s giving program,
N2GIVES, we’ve donated more than
$13 million to the cause. This was
made possible by the hard work of
our Area Directors, the partnership
of our local advertisers, and

engaged readers like you.

Through the years of giving to many
nonprofits with big hearts and dreams
to end human trafficking, it became
clear we needed to focus our giving
on organizations that provide a web
of support in the anti-human traf-
ficking realm: nonprofits who work
together, creating an effective force
and network where their impact is
greatest. Love Justice International,
Rescue:Freedom International, and
International Justice Mission, are our
2021 N2GIVES nonprofit partners. All
three organizations pour their heart
and soul into their work, each serving
as a separate but vital player in the
anti-trafficking movement by employ-
ing their own unique strengths and
working with those who have specific
expertise in combatting slavery. Here

are their stories.

ARE FREE 4

Love Justice International

There are many tactics used by traf-
fickers to trick vulnerable people into
slavery. In an all-too-common scenario,
victims are lured away from their homes
and escorted into bordering countries
by the promise of a much-needed work
opportunity. It’s only when the victim
arrives as a complete outsider, with no
one to turn to for help, that he or she

realizes the true nature of the “work.”

This is just one of the tactics Love Jus-
tice International (www.lovejustice.ngo)
is on a mission to disrupt. The nonprofit
currently operates 56 transit monitor-
ing stations at prime border crossings
in Nepal, India, Bangladesh, and South
Africa that are known for their unas-
suming role in a victim’s journey into
slavery. By crowd-watching for any sus-
picious behavior and questioning poten-
tial traffickers and victims, Love Justice
has successfully intercepted more than

22,000 people from exploitation.

Rescue:Freedom International
We’ve supported Rescue:Freedom’s
(rescuefreedom.org) mission in the past,

yet one of our biggest changes in giving

this year is supporting their Local
Partner Network (made up of smaller
nonprofits fighting sexual slavery). This
model shares best practices, consults in
helpful areas, and financially supports
a part of each local partner’s budget

for the year. We are excited to give to
RFT’s network and to connect smaller
local groups we’ve supported in the
past so they can receive more than just
financial help along their way to making

a greater impact.

International Justice Mission

IJM (gjm.org) believes every person de-
serves to be free, and they partner with
local justice systems to end violence
against those living in poverty. Restoring
victims from slavery and then bringing
the criminals who committed this crime
to justice - ensuring traffickers cannot
exploit anyone else - is how they work
toward ending slavery in our lifetime.
IJM works with local authorities in 13
countries to restore victims of violence,
forced labor, and sex trafficking, fight in
courtrooms until slave owners are put
behind bars, and provide training and
support for local law enforcement to end

the cycle of violence and injustice.

To learn more about nonprofits we support through N2GIVES, check out n2gives.com. Or, to meet the company behind the giving program, visit n2co.com.
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Tanya Anthony-Curry: Two books
“Relentless”
and “WINNING” by Tim S. Grover

Paul Brown: If | had to pick one it
would be “The Infinite Game” by
Simon Sinek.

Dan Stoligrosz, Focus West Capital:
Babe Ruth Story

What is the ONE BOOK everyone

Angie Counts:
Everything is Figureoutable

should read before the end of 2021?

Anthony Alfano: Blink

»» question of the month
WE ASK, YOU TELL

Amanda Camacho, Camacho’s
Custom Painting: “Herding Tigers”
by Todd Henry

Phil Ogilvie, Silt Wine Company:
Lean Startup, The Dip, The Magnolia
Story, Leadership and Self Deception

Ashley Haney: Atomic Habits Neal Smith, NKS Financial: “7 Levels of

Communication” by Michael J. Maher

Shelby Ryburn: “What | Know For
Sure” by Oprah

_' SE!E!ijﬂifk'ELS 10x

COMMUNICATION R I I I E

Melanie Precott, Platinum TC Services: | just
got a inspirational book/journal called “Find your
F$@*ing Happy” and its awesome!

Aaron Ralls: 10X

Ivy Wilkins, Placer Title Company:
Ninja Selling

Peggy Urieff: The Happiness Advantage

Antonio M Cardenas lll: Erik Sjolie, Sky Insurance Brokers:

World’s Greatest Salesman “Can’t Hurt Me” by David Goggins INFINITE | el i
GAME Tiny Changes, b E
'I'"E TRE UNFRRGNING RACE 10 GEEATNESS Remarkablo Results . :
INFINITE BEST What1 Know
““ : % . For Sura
o0 VHVING ] SELF [
Andrea Quyn, CalPro Inspection 9}!’5“ : Ha b é%'ﬁ _ @
Group: Best Self Dayna Summers: Ninja Selling INFINITE TIM S [;H[]UEH ' e BE YOU
k nElN ) TULU, ]
— GAME it il i T L i apals Winfrey
=, e s [ ONLY BETTER S, || [ vt
] IHFINITE S James Clear LIFE COACH MIKE BAYER
GAME LL
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WE'RE PARTNERING
S Your Real Estate WITH REALTORS TO KEEP

b L |l FELINE RELATIONSHIPS ALIVE
Real Estate Aid FOR YEARS TO COME

Through co-branded marketing efforts, we help connect and
reconnect you with previous buyers/sellers and their connections

Kristina has helped me with several transactions and she really has been when they are thinking of huying or selling in the future. We
first aid in a transaction she had to take over. | love her attention to detail ) . ] e o
and how she does calendar reminders for everything. Intros, timeliness, etc. excel in escrow []|[]SIHQS with properties in hard—to—place, (N

She's a great addition to my team. If you're picky like me, give her a try. -Krystle K, realtor areas and we work directly with the Lender & Title to ensure WHAT UU R PARTN ERS

916-896-9890 | realestateaid.net e ARE SAVING ABOUT US

Listing Manager | Transaction Coordinator | Client Liaison | Real Estate Admin OTHER AREAS WE EXCEL IN Intrinsic Insurance excels with my customers time and again.

« Residential Homes e LUXUW Homes e Seaondary Homes No matter what hurdle we throw at them they always find an
Kristina Adragna, CAR Certified Transaction Coordinator, Short Sale Certified DRE #02034623 ) ) ) ‘ ) ; ;
? « Viacation Rentals  Flip/Construction  Kitec Plumbing option and propel us to closing. They are one of the only

. High Fire » Flood * Real Estate Commercial Protection agents that partner from listing to close to ensure insurance
IS Never an issue.

Maury 0’Hearn ~ Premier Property Group

- INTRINSIC office: 916.585.8184 » Cell: 530.903.2362 » Fax: 916-745-8434
NELRANIEIE Saliclz: info@iiprotect.com * www.iiprotect.com

Serving: CA, WA, OR, 1D, CO, NV, UT, AZ

|I I
|||||a-=l‘“

Ny
Lic 050125

Here To HelpYou se

WE PAY FOR ALL APPRAISALS LOW RATE AND FEE STRUCTURE

15-DAY CLOSES NiEmAS MAKE DIFFICULT FILES EASY

GENERAL BUSINESS EMPLOYMENT REAL ESTATE CONSTRUCTION PRACTICE
LITIGATION WAGE & HOUR ENVIRONMENTAL LIABILITY CONTRACTOR DEFENSE NMLS#39096
CONTRACT DISPUTES HR COMPLIANCE ISSUES LAND USE ISSUES CONSTRUCTION DEFECTS
DEVELOPMENT DISPUTES EMPLOYMENT CONTRACTS PREMISES LIABILITY CLAIMS MECHANIC'S LIENS CLAIMS
UTILITY DEVELOPMENT LABOR BOARD CLAIMS AGENT-BROKER LIABILITY SUBROGATION CLAIMS
PRODUCTS LIABILITY EMPLOYMENT LITIGATION

7806 Uplands Way
"7 £LGUINDY www.emklawyers.com AJ Jackson Citrus Heights, CA 95610

KGEGEL (916) 778-3310 Own er 916-835-4100 Phone

NMLS# 210062 FATILY FimeT 916-848-3386 Fax
5 BRE# 01872206 Morigage g ffhomeloans.com

CREATIVE SOLUTIONS | TRUSTED ADVICE | EXPERIENCED ATTORNEYS | CUSTOMIZED SERVICE
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”1"m so thankful I found Andrea! She is consistent, quick,

and takes the best photos. And she makes me and my clients look great.” Let u s set t h e sta g e
- Marcie Sinclair, Realtor o o
for your listings!

24-Hour Turnaround | MLS Upload Ready
j = | I -

%

Attréct more buyers and get higher offers.

10% OFF
AND $100

REFERRAL ) ) | MODEL
BONUS

when you mention | [ included with

Sacramento REAL every stage
Producers .

ANDREA GUNN

REAL ESTATE PHOTOGRAPHY
Making you look sharp, one listing at a time.

HALLWAY STAGING

916.500.2206 - HallwayStaging.com

@andreagunnrealestatephotog ® www.gunnphoto.com
916-223-8948 ¢ andreagunnphoto@gmail.com

0 Check Out Our Projects on Facebook

FAIRwWay: Honest Answers. 5fsmriream

Do LN TAE mLs Sooodil
W PTTRIAT GRAF M R0

oz Stress-Free Closings, © %

“Dan and Sherene are the lending dream
team! I've never worked with any lender
that communicates better than they do!
They make buying a home fun with their
senses of humor and they take the stress
out of the process with stellar efficiency!”

Monica H. (REALTOR®)

5 STAR SERVICE from YOUR 5 STAR TEAM

' Dan Mcintire | Loan Officer, NMLS# 300900 | Cell: (916) 276-3324
Sherene Gray | Loan Officer, NMLS #302159 | Cell: (916) 798-8026

.

5StarTeam@FairwayMC.com | www.558tarTeam.com
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NORTH AMERICAN
HOME SERVICES

N
PROFESSIONAL ) T
INSPECTIONS,
DEPENDABLE
RESULTS

40+ YEARS
OF IMPECCABLE
HOME SERVICES

ONE CALL FOR ALL YOUR INSPECTION NEEDS

Since 1978, North American Home Services has provided California homeowners, homebuyers,
and real estate agents with best-in-class home inspection and repair services.

We are proud to serve over 10,000 homeowners and real estate agents annually in Sacramento
and Surrounding Counties. North American Home Services is ready fo assist you in any way
we can, and to answer all questions you may have.

0000000

TERMITE HOME ROT ROOF POOL SEWER PEST
INSPECTION INSPECTION  DAMAGE  INSPECTION INSPECTION INSPECTION CONTROL
REPAIR SERVICE

916.481.0268

Orders@NAHSPRO.com | Repairs@NAHSPRO.com

SPCB CA LICENSE PR.6840 NAHSPRO.com
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Nick Sadek Sotheby’s International Realty

»» profile ’

By Dave Danielson
Photos by Olha Melokhina Photography
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FREEDOM AND FRIENDSHIPS
Those who close their eyes and imagine a career

in real estate have visions of what that will mean.

Clearly, there are many rewards that come as a
result of serving others as a REALTOR®.

Cherie Schaller had those visions, too.

As a REALTOR® with Nick Sadek Sotheby’s
International Realty, Cherie is especially
grateful for the freedom and friendships she has
gained through real estate.

“The most rewarding piece out of all of this is
the friendships I have made. I’'ve made friend-

ships in this business with people who I never

would have met otherwise. I spend holidays and
family dinners with them. It is because of real -
estate that I am blessed to have these relation- 4 m

-‘-

e

¢ ¥

ships,” Cherie emphasizes.

“The other part is the financial freedom. If you E : DEFINED BY EXCELLENCE. »
work hard enough, you can have that.” ‘ -:t POWERED BY PRINCIPLE.

DRIVEN BY RESULTS.

THE IMAGE OF SUCCESS
Before embarking on her real estate career,
Cherie found success in another industry — In time, Cherie got married and started a family. NEW STEPS AHEAD
selling office equipment with Savin, and then At that point, she decided to step back a bit from She remembers the day when she started her path been laid off from his job,” Cherie
with Canon USA, where she elevated to become  her time-consuming corporate role to spend to real estate in earnest. says. “What a shock.”
District Sales Manager. time with her children.

“It was January 2, 2003. That’s when my husband “I immediately started looking at

at the time came home and let me know that he had  other options for what I wanted todo, eee
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though I knew I never wanted to get back into
office equipment sales.”

At the time, one of Cherie’s friends had just

earned her real estate license.

“She was loving it, though I wasn’t so sure that I
wanted to become a real estate agent at first, but

then I thought why not? I had a family to support.

That was my motivating factor,” Cherie recalls.

friends in the community who wanted to

see me be successful and trusted me. That’s

how it all got started.”

From there Cherie continued to pick up

momentum — and rewarding results.

In 2020, Cherie recorded a remarkable

total of $26 million in sales volume.

“I had plenty of sales and people skills, and

% phetographed by Hol
L+

Cherie and her family,
ly Daley Photography.

This year, she has already amassed
$39 million.

What is even more impressive is the
fact that Cherie has achieved those

lofty goals as an individual agent.

FAMILY FOUNDATION

Away from work, family is at the
heart of life for Cherie, including her
two children — 25-year-old daugh-
ter, Alexandria, and her 22-year-old

son, Spencer.

In her free time, Cherie looks for-
ward to time spent with friends.
Favorite pastimes include exercise,
golf, paddle-boarding, wine tasting,
and traveling to one of her favorite

destinations — Tennessee.

When it comes to giving back to those
around her, Cherie looks for opportu-
nities to make a direct, personal impact

on the lives of those in her community.

Last year, for example, in the wake of
devastating fires in the region, Cherie
arrived and helped people in need by

providing Target gift cards to them.

GENUINE GIVING

Those who are lucky enough to

get to know and work with Cherie
appreciate that they can count on her
authentic caring and honest feedback
to help them move to the next chapter

in their lives.

“I genuinely care about my clients and
will protect them every step of the

way,” she smiles.

“It’s super rewarding to see a family
buy the home they want or to be able
to sell their home and then start the
next chapter in their lives. I love being
there with them and doing my part to
help them reach where they’re going.”

Congratulations to Cherie Schaller

who supports others on their jour-

neys in life ... through real estate.
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ORDER A HOME & TERMITE INSPECTION TOGETHER
AND RECEIVE $25 OFF

RVICES WE OFFER:
- HOME INSPECTION
ERMITE INSPECTIONS

- TERMITE TREATMENTS
-~ &REPAIRS :

Clower Law

Here with you every
step of the wa

_ PEST CONTROL

- SEWER CAMERA
INSPECTIONS

- MOLD TESTING

 SOLAR INSPECTIONS ==
_POOL/SPA INSPECTIONS ~ Your One-Stop-Shop for

_ COMMERCIAL Inspections and Pest
INSPECTIONS Control

@CalPro
INSPECTION GROUP

RESIDENTIAL = COMMERCIAL = TERMITE

(_I ()\\ I I{ PEST CONTROL = SOLAR = SEWER = MOLD

1 AW SACRAMENTO AREA - 3565 TAYLOR RD, STE D | LOOMIS, CA 95650
BAY AREA - 80 GILMAN RD, STE 2A | CAMPBELL, CA 95008

6207 S. Walnul SL. Suile 400 | Loomis, CA 95650
aclower@clowerlaw.com | www.clowerlaw.com | 916.652.8296 (800) 474-3540 I WWW.CALPROGROUP.COM

# Estate Planning

# Special Needs Trusts
# Settlement Planning -+
# Probate
& Conservatorships

/" Trust Administration

H - "
FPLACER TITLE COMPANY N\ 1 ‘ / 3
B BROTEES LST COMmAN T & - . - o ,\

" FALL INTO THE SEASON

ik the Beat (e team we the éWf/ :

OUR TEAM OF TITLE & ESCROW EXPERTS IS HERE TO ELEVATE YOUR BUSINESS. WE = e
ARE PROUD TO CONSISTENTLY PROVIDE EXCEPTIONAL SERVICE AND MAINTAIN QUR
COMMITMENT TO PLACER COUNTY AND THE SURROUNDING AREAS, £ -

ALLOW US TO BE YOUR TRUSTED PARTNER AND GIVE US A CALL TODAY!

www.PlacerTitle.com

: ’ BRIDCETTE HOLMES, SALES
b | 3840 El Dorado Hills Blvel #3032
L ‘ El Dorado Hills, CA 95762
4 ‘. C: 9165009605 - O: 9169334550

IVY WILKINS, SALES MANAGER
1508 Eureka Rd. #4150

Roseville, CA 95661

C: 65406895 - 0. 916782371

30 - October 2021

VOTED

BEST SERVICE

\ BY AN INDEPENDENT /
: as! '

- Fast & Easy
Online Ordering

+ $10 Million E&O Insured

- If you Don’t Close,
You Don’t Pay

- Tail Wag Guarantee!

T Ve,
. #

= b

THE WORLD'S LEADER IN NATURAL HAZARD DfSGlOIUﬁE REPORTS

Benjamin. Androvich

SENIOR MORTGAGE CONSULTANT
DREO1873018 NMLS 121231

EXPERIENCE
MATTERS.
Efficiency. Integrity.
Attention to detail.

Asset Financial Center, Inc

916.955.8287
916.209.8698
benandrovich@gmail.com

ben.afc360.com

1424 21st Street
Sacramento, CA 95811
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star on the rise

Photos by Stephanie Anfinson, Anfinson Photography

eet Nate Davis of Navigate Realty, a

Star-on-the-Rise REALTOR® who has

closed over 180 transactions. Nate

believes that everyone should have the
chance to own a home someday. There is a sense of
pride and accomplishment in being an integral part of
the home-buying process. Since homeownership is the
ultimate American Dream, “home” is a very important
part of our lives. Nate takes his role seriously in

helping others reach their goals.

“Being part of the home-buying process, and my
desire to help people, creates a unique blend of my
goals being achieved by helping others achieve their

goals,” Nate shares.

Nate is married to Ashley and together they have
a daughter, Brooke. They LOVE the Green Bay
Packers, spending time in South Lake Tahoe, and
walking Main Street in Placerville, especially

during the holidays or for the farmers’ market. He

also loves his CrossFit community at Rubiconfit, as

well as fishing, snowboarding, and golfing.

When it comes to serving his community, Nate
supports Operation Underground Railroad to help
end human and child trafficking. In addition, he
supports “The Ranch” in Placerville, which is an
educational sanctuary for the benefit of animals,

and wellness of people.

We know Nate Davis will continue to help others
achieve their goals of homeownership, thus achiev-

ing his own goals in the process, for years to come.

What'’s your favorite part of being a REALTOR®?
Ultimately it’s to help people reach their goals

and going beyond the standard client interactions.
Behind the scenes, I am working side by side with
entrepreneurs who have built small businesses that
work, in hand, with me. Collaborating with various

vendors brings unique perspectives and knowledge

Sacramento Real Producers -




that mutually enrich us. Together,

we get to interact with buyers and
sellers to help them achieve a huge
life milestone. I'm proud to have so
many life-long relationships that have
developed from this industry that go

well beyond a transaction.

How do you define success?
Success has different meanings

in various parts of our lives. As

it relates to my business, success
would be defined as helping clients
reach their goals while leaving a

lasting, positive impression.

To what would you attribute your

rapid success in the industry?

34 . October 2021

Being willing to learn from my peers,
using criticism as a way to better
myself in the future, creatively find-
ing solutions when presented with
problems, leveraging goal setting and

creating lasting relationships.

What sets you apart?

I'm a down to Earth guy who strives
to be the best version of myself every
day. You can count on me to exude
positivity and optimism in any situa-
tion, even if it’s one that needs prob-
lem solving. I approach challenges in
an efficient and effective manner. To
me, work isn’t about “selling a deal,”
but rather about building relation-

ships through honesty and integrity.

LL

Don't let

the lows

keep you

down or
let the
highs
take your
hunger

away.

77

What are your future goals and your plan
for obtaining them?

Thave dreams of owning numerous multi-
unit residential and commercial properties,
as well as continuing to build on my current
success, and mentoring future REALTORS.

What advice or recommendations would
you give to agents just starting out?

Don’t let the lows keep you down or let the
highs take your hunger away. Always look
for ways to improve yourself and be better
than you were yesterday. Admit when you
don’t know something and then go find the
answer. This business isn’t always easy,
but in the end, it is worth it.

@navigaterealty
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House to Home Moving is a full-service
moving co [‘Jany dedicated to providing

In 2019, North American Title joined forces with States Title.

We're excited to announce we will be going public under one

ggpaﬂu:flflgﬂamgt ﬁggmem moving services unified name: Doma. For now, we will still be operating under
p the North American Title Company name.
i it Realtor b Ui e ard the mast iniortant Hilng o me i iy y We’re making the closing process more efficient and affordable, with a state of the art experience.
clients trust. | have worked with House to Home Moving for 8 years and
| wouldn’t go anywhere else. They i professional, always on time Where exceptional service meets technology and innovation! #gamechangers
and you can tell they enjoy their Jobl oo wgams | Keler Willams Realty : .
. ) PLACER COUNTY - 2998 Douglas Blvd., Suite 300 | 3 916.771.0176

LOCAL & LONG DISTANCE = PACKING & UNPACKING
CALL US FOR A FREE 9]6
IH HuME “H “IH."'IAL ESTIHAT[ JANA FARIAS VANESSAPEERMAN TAYLOR CRYDERMAN
- janafarias@doma.com vanessa,peermanddoma.com taylorcryderman@domacom

'\"‘1‘_ ‘-gﬂ

ESCROW

';%wwii.ifHuu*FTnHmlEM[}ﬂﬁu:ngm_-
+CAL. PUC. T:190786- =

 PROFESSIONAL - EﬁUﬁ‘TEUUS » FRIENDLY « CAREFUL - DETAIL ORIENTED - TRAINED - EXPERIENCED

Google focebook yelp::

EL DORADO HILLS - 4357 Town Center Blvd., Suite 210 | @ 916.933.6500

P R OVI D I N G LYNDA TREMAIN JANELL ERICKSON COLLEEN GALLAGHER MICHELLE SCHAFFERT REBECCA NICHOLS JEN BUSS
lindatremaingdoma.com  Janellerickson#natcom colleengaliaghenzdomacom michelleschaffert@doma.com rebeccanichokadomacom jenbussidoma.com
PE Rso NALIZED ELK GROVE - 9245 Laguna Springs Drive, Suite 160 | @ 916.525.7799

ESCROW

MARKETING S
w
wi
SPECIFIC TO 5
BRENDA COSGAYA THEA WALEKER MONIKA RAY
brendacosgayasdoma.com theawalker@dormacom monkarstdomacom
=
=
=
N [T
5
=
& ) 1 e =
L LET'S GET ; L TOGETHER DAVID WOODS MINNETTE THOMPSON JUSTIN HILL = JULIE SHROYER BRYNN POWERS KELLI ZANTER
- CofLre -
) tfL METATITE 530.556.9341 916.873.3432 IHQE.]JI.DITM . Division Pr E‘;F:!PN Raglonsl
: : K . Sales Manager rynnpowers@domacom  Escrow Manager
i david woods@doma com minnettethompsonadomacom  justinhillzdema.com julie shroyergsdoma.com GhllLzantenBdomacom

91 6 832 0502 Doma - Machine intelligence patented platform.

“Changing the architecture of the real estate transaction.”

. www.CreativeMarketingSacramento.com ® NORTH'
AMERICAN {1y nat.com/NoCal
@ COMPANY
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LUCIA LENDING '
)

¥ |

and | care about
who I’'m doing itfor. -

Photos by Rachel Lesiw, Indulge Beauty Strdi_q
4

I'love what I do,

From the first interaction with Nick
Lucia, you can feel his passion and
love for what he does. He exudes a
willingness to help his clients achieve
the American dream of homeown-
ership. Nick and the Lucia Lending
Team don’t ever consider anyone
hopeless. “They may not qualify
today, but we can help them walk
through things they can do to improve
their scores,” Lucia said. “We counsel

them, and prepare them to qualify!”

A Passion for Helping People
As Nick Lucia was preparing to
graduate from Sac State, he didn’t

have a clear goal for his future beyond

wanting to help people. Nick noticed
a man driving a brand-new BMW, and

asked what line of work he was in.

z1FAIRWAY'

INDCPERCENT MOSTCACT CORMORATION

— The man replied that he was in mort-
LUCIALENDING TEAM gage. Nick thought it would be great
t’ug e werls wilkl widlfers

to help people and make a good living
for his family.

- =TI

D

He filled out an application to become
a loan officer. Nick was hired and
started out as a mortgage specialist
in a consumer-direct national lending
platform, helping homeowners refi-
nance their homes. Nick spent nine to
10 years in the consumer-direct lend-
ing model before transitioning to the

mortgage broker side of the business.

In August 2008, Nick and business
partners started their own mort-
gage brokerage. They grew to over
185 employees and teammates, and
obtained mortgage lending licenses
in 27 states. Several years later, Nick
and his partners sold and merged
their mortgage brokerage to a local

mortgage bank in Roseville.

Nick continued working there for
an additional three years, as part of
the executive management team. He

oversaw the entire consumer-direct

WHO YOU WORK WITH MATTERS

division of 300+ teammates, based out
of Rancho Cordova. “I enjoy what I’'ve
done,” explained Nick, “but I discov-
ered that I like the personal interaction
of being ‘in the trenches’ more than I

like being on the executive level.”

Shortly after Nick left the local
mortgage bank, he started building
and growing Lucia Lending Team
with Movement Mortgage. After being
with Movement Mortgage for about
five years, Nick transitioned his team
and business to Fairway Independent
Mortgage and has been with Fairway
since mid-January 2020.

Adding Value to Clients

As a certified mortgage planner and
senior loan officer, Nick brings over
17 years of experience into each
interaction with a client. He also
brings his passion and love for what
he does. Although he doesn’t receive
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compensation until a client completes
the purchase of a property, Nick
considers it a win when a 20-minute
conversation allows potential clients
to discover what they can do to qual-

ify to make their dream purchase.

Lucia said nine out of 10 clients that
came to him as a REALTOR® referral
would have no idea why they had not
previously qualified for homeown-
ership. “If a client doesn’t qualify to
buy today, they deserve to be advised
why they don’t qualify, so that they
know what to work on,” said Nick.
Sometimes there is a simple fix, like
the need for more job stability, or

the need to pay down the balance on
credit cards and raise credit scores.
Other times, it takes coaching and
advising potential clients on what
they need to do to accomplish their
goals of homeownership.

Nick Lucia is grateful for his partner-
ship with REALTORS® who refer cli-
ent-buyers to him. “I am here to help
real estate agents grow their book of
business,” he said. Nick shared that
various house-hunting apps have
reversed the process, but consumers
should ALWAYS consult with a mort-
gage professional before starting their

home buying journey.

The goal of Nick and the Lucia
Lending Team is to set their clients

up for success, and to help put proper
expectations and education in place.
“Buying a home isn’t like going to Best
Buy and buying a 55-inch flat-screen
TV,” said Nick. “Buying a home is the
largest investment most people will
ever make. Let’s make sure you and
your family are set up for success,

from the beginning!”

Family Fun

Nick is happily married to his wife,
Natalie, and they will be celebrat-
ing 18 years of wedded bliss this
November. They have two children,

Mackenzie, 12, and Lucca, 10. Kenzie

40 - October 2021
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The Lucia family

loves to dance and all things TikTok,
and Lucca loves everything related to
sports. As a family, they love sporting
events. Thanks to Lucca, they have
grown to love the Oakland Athletics.

The Lucia family loves to make memo-
ries together. Some of their favorite get-
aways are trips to Carmel, Lake Tahoe,
or Coronado Island. They love a good
pool and a good beach! Other times,
they stay home and skateboard together
on the collection that outnumbers their
family members. “We have seven or
eight skateboards in the family,” Nick
chuckled. “It’s my biggest hobby.”

Standard of Excellence

Nick Lucia doesn’t expect anything of

his team that he isn’t already doing
himself. “I hold myself to a very high
standard,” he shared, “and I hold my team
to a high standard too. Who you work
with matters.” Nick views his team as
advisors. They are here to help clients
make their dreams of homeownership a

reality, even if it takes time.

“A lot of buyers are intimidated by the
thought of the process,” said Nick. “Their
biggest fear is not knowing if they’ll
qualify.” Nick and his team always follow

. {SACRAMENTO |,

L

up with each applicant. “I love what I do,”
said Nick with a warm smile, “and I care

about who I'm doing it for.”

Carla Rieger — Loan Partner, and Nick’s
right and left hand

Carla owns and handles all buyers and
borrowers who are moving forward with
the Lucia Lending Team. This is always

a tall order. The Lucia Lending Team
wouldn’t be where they are today without
the help and support of Carla. Carla is
AMAZING and a huge asset to the team!

Braxton Phillips — Production Partner,
Mortgage Advisor

Braxton helps handle the intake

of new Lucia Lending Team client
applications. He ensures the team
has complete information and loan
applications for the clients, and all
documentation needed to make a
qualification decision and set all
clients up for success. Braxton brings

tremendous value to the team and is

also in the process of growing his own

book of business, under the guidance
and tutelage of Nick Lucia.

Amanda Allen — Production Partner,
and Executive Assistant to Nick Lucia
Amanda helps handle the intake of
new Lucia Lending Team client appli-
cations and helps Nick manage the
300 to 400 emails the Lucia Lending
Team receives each day, as well as
follow up with overflow phone calls,
open house flyers, and closing gifts for
clients. Amanda always makes sure
all Lucia Lending Team REALTOR®
Partners have the tools and resources
to be successful in the field.

Vanessa Garcia — Loan Processor
Vanessa is the mastermind loan pro-
cessor behind the scenes. Although
clients and REALTOR® partners will
rarely hear from Vanessa, she plays

a pivotal role in the homebuying pro-
cess. Vanessa is communicating with
our underwriting teammates and Carla
Rieger, to ensure that all clients have a

smooth transaction and closing.

Angie Q. — Social Media

Marketing Director

Angie came to the Lucia Lending
Team with many years of social media
experience. Angie keeps Nick on his
toes, and pushes Nick to step out

of his comfort zone when it comes

to posts and videos. Her goal is to
help grow the Lucia Lending Team
audience. Angie is a social media

influencer with years of experience.

She recently launched her amazing
new book Let’s Do This! A Good Vibes
Guide to Finding Your Inner Beat.
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71 FAIRWAY

INDEPENDENT MORTGAGE CORPORATION

| APPRECIATE YOUR REFERRAL AND PARTNERSHIP. LET’S DO THIS!

= .'.'__ ‘ﬁu. .5 A { g
LM I.-:\' il 80N

Our way is the

WAY.

NICHOLAS M. LUCIA
Certified Mortgage Planner
NMLS# 489401

Fairway Mortgage
NMLS# 2289

1512 Eureka Rd, Suite 110
Roseville, CA 95661
916-730-6339
nick.lucia@fairwaymc.com
www.lucialendingteam.com

EEEEEE

TAKE A BREATH

AND RELAX.

.
GL

B

% All of our services come with
E our exclusive 7-Day 100%
# Happiness Guarantee.

Call or Text 916-899-1783

Visit cleanerchoice.us

CARPET & UPHOLSTERY
WINDOW & SCREEN CLEANERCHOICE
HVAC & DRYER VENT — CLEANING SERVICES —

&
ROOFCHECKS .com

THE BEST SOURCE FOR FAST AND
ACCURATE ROOF INSPECTIONS

Inspections & Estimates
Certifications & Warranties
Repairs & Replacements
Residential & Commercial
Pitched & Flat Roofs

916-222-6688

Let's add creativity and care
toyour business.
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PROPERTY MANAGEMENT
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RESIDENTIAL & COMMERCIAL PROPERTY MANAGEMENT
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——o——. :—— _ HERE TO GIVE YOUR CLIENTS
o | THE OUTSTANDING

Vivtual Staging
3D Touss sfarfing at $150
3D Towr & Photograpihy

916 -968 -7017 puockages darfing at $225
ryen@bluthourphotographyservices.com

HOME LOAN EXPERIENCE THEY DESERVE.

We run your -

® 2 =" il
r L= ALCIASTEARMAN | R s
ar e lng ¢ | == BRANCH MANAGER J
—_J[ =] NMILS #337154

10002 FOOTHILLS BLVD SUITE 100
ROSEVILLE, CA 95747
0:(916) 241-8771
C: (916) 256-6486

50 you can run your o
Business. 7| |(DCertified

Sacramento, Placer and El Dorado Counties
Premier Home and Pest Inspection Company

oo mare) Bnpestenes the cenmie dines. | | Financial strategies

built just for you.

Jon Benecke, AAMS®, CRPS®
Financial Advisor

I' =+ | 1259 Pleasant Grove Blvd
@y Suite 150

Roseville, CA 95678

916-865-4616

ST=PSMHKTG

real estate marketing since 2006

edwardjones.com

Edward Jones

MAKING SENSE OF INVESTING

MKT-5894J-A-Al

916.288.9775 | stepsmarketing.com
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By Chris Menezes
Photos by XSIGHT Creative Solutions

TO THE FULLEST
[‘\E T Christopher Brown

is not your typical

REALTOR®. A serial
entrepreneur and longtime home
builder, Christopher has a keen ability
to spot needs in the market and
provide a solution, whether by part-
nering with others or by just doing
it himself. The result: three separate
niche businesses that meet a spe-
cific need in real estate—NEXT Real
Estate Group, Inc., NEXT New Homes
Group, and NEXT Crafted, Inc.

Christopher wanted to be a builder
ever since he was a kid. His father
was in residential development and
later got into resort development.
Christopher often traveled with his
dad to places like Mexico and the
Caribbean, sparking a lifelong love for
travel, an industry that he would later

fulfill a need in as well.

Development was first and foremost
on his mind, however, even as a child.
Christopher loved building with blocks
and LEGOS and still has a photo of

his first LEGO city, equipped with

an airport, hospital, school, housing
development, etc., that he planned and
built himself at the age of 12.

Although Christopher primarily

grew up in Lake Tahoe, where he
spent most of his time skiing and
playing youth soccer, he ended up in
Sacramento for high school, attending
Jesuit High School. Christopher didn’t
play any sports in high school until
his senior year, when he started on
the rowing team. He did so well that
he earned a scholarship to Seattle
University, where he was placed in the
seven seat on the Varsity team, one of
the most important seats, requiring
the skill and ability to lead the team,

within his freshman year.

“This is where I first learned to

really develop my skill in being a
team leader and building up a team.
Athletics have been essential in build-
ing mental fortitude throughout my

life as well,” Christopher explains.

The summer following his fresh-

man year, Christopher was asked to
join the National Rowing Team. He
accepted and rowed for the team that
summer. He transferred to University
California Santa Barbara (UCSB) his
junior year to begin preparing for the
1996 Olympics in Atlanta. His plan
for the next four to five years was to
train and compete in Atlanta, then
Sydney in 2000, and afterwards begin

focusing on real estate.

While at a regatta with UCSB,
however, Christopher and a few
other rowers decided to play soccer.
Christopher was struck by a player
during the match and dislocated his
patella. Unable to continue rowing,
Christopher refocused on school
and graduated early from UCSB
with a degree in business economics
and a minor in marketing in 1996.

Christopher also met his wife, Julie,

during his senior year of college. coe
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Shortly after graduating, Christopher

landed a position with a commercial
real estate group in Santa Barbara.
However, he and Julie knew Santa
Barbara was not an ideal place

for them to live long term, so they
decided to move to Sacramento in
1999, where Christopher got a job

with a builder—Warmington Homes.

Christopher’s mentor and legend in
the industry, Ann Grendahl, recalls
the story of Christopher’s first inter-
view with her, when she asked him
where he wanted to be in five years,
and he responded with, “In your seat.”
This left an impact on her, and sure
enough, five years later, he was in that

seat but with a different company.

But when the 2008 housing crisis hit,
it left Christopher without a job. A
lender friend of his wanted to meet
and have coffee around this time, to

have a meeting with him and Scott
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Bolli, whom Christopher always saw
as a major competitor. However,
after having coffee, Christopher real-
ized he and Scott complemented each

other in business.

“Scott really liked to focus on sales
and team building while I always
focused on marketing and growing the
business in support of the home build-

ing community,” Christopher explains.

So, they decided to form a business—
NEXT New Home Group—to meet the
needs of the new home market at the
time and help home builders close out
sales. Focusing on subdivision sales
and builder closeouts, they became
the first and only all-in-one new home
sales and marketing company, com-
bining full-service new home sales
operations with digital advertising,
web design services, photography, and
social media management, all of which
Christopher taught himself on the fly

out of necessity for the business.

As the resale market began to recover,
Christopher saw the growing need and
formed NEXT Real Estate Group. Like
the New Home Group, all marketing

is done in house for each agent. The
team now consists of six salespeople,
though Christopher is wanting to add
eight new salespeople before year end.
He recently added a new team leader
to the business and is focusing on

really growing this business.

Christopher’s third business, NEXT
Crafted Inc., was formed four years
ago with business partner, Scott Bolli
and Dragos Cojocaro. Christopher
and Dragos met through the Building
Industry Association. Dragos was in
construction for most of his career
but wanted to make a change to get
his license and sell for Christopher
and Scott. Christopher inquired about
his contractor’s license, and over the
span of a couple of meetings flushed
out the idea for NEXT Craft Inc.,

which focuses on production subdi-
visions, custom homes and remodels.
They are currently building an onsite
full design center to help facilitate a
better experience for their clients to
make design selections for their new

home or remodel.

With three businesses hitting every
cylinder of the housing market,
Christopher has had to make a
concerted effort, with the help of
Julie and their son, Marcus, to pull
away from his 60-plus-hour weeks
as much as he can. About five years
ago, they planned a 26-day adven-
ture that started in Sydney, Australia
and ended in Honolulu, Hawaii.
Christopher wanted to remember

each day, so he documented their trip

Christopher during his So
June for Life’s About Exp

through photography and story post-
ing to Facebook.

“So many people responded with
positivity and were inspired to follow

along,” Christopher explains.

About a month after the trip,
Christopher had a heart attack. He
survived because of the quick actions
of his wife and the fact that he had
been a triathlete for years leading up
to the event. Now more than ever,
Christopher appreciates what life has
to offer and is making time to go expe-

rience it, not just dream about it.

As Christopher and his family have
taken to traveling the past few years,

Christopher continued documenting

&

their adventures to places like
Maldives, Iceland, and The South
Pacific on social media and in the
form of a travel blog called, Zife’s
About Experiences (lifesaboutexpe-
riences.com). His Instagram and Tik
Tok has since amassed over 50,000
followers. Never one to do anything
halfway, especially when there is a
clear demand, Christopher is plan-
ning a YouTube channel with travel
tips and virtual assistant to take Life’s

About Experiences to the next level.

No matter what Christopher is work-
ing on, whether new homes, resale,
remodels, or travel adventures, one
thing is certain: He will continue living

life to the absolute fullest every day.
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HDME STAGING & DESIGN

Preparing your hnme to standout in the Real Estate Markef

www.premierehomestagingllc.com | 916.300.0402 (call/text)
info@premierehomestagingllc.com

le Owner at Premiere Home Staging

FREE’RENTAL 3 HOW OUR
REALTORS , LANDLORD REFERRAL
PROGRAM WORKS

1 REFER A CLIENT TO US
Send us a client for property management
by filling out a simple form.

2 WE GET IN TOUCH

We contact the client to explore their
management options.

3 WE PAY YOU

If the client signs a property management
contfract, we'll pay you a referral fee.

VIEN N I\V// Protect your future sales and earn a referral fee.

PROPERTY MANAGEMENT We handle your client's management needs & point them back in your direction for sales.

LET'S GET CONNECTED TODAY! - (916) 626-3105 - VIENNAPM.COM

Looking for a space to connect with and meet with your team?

-
Introducing, your new conference room. S llt
Now open Monday, Thursday, & Friday 12-5pm

Contact us today to book your meeting time

Hostjour next mee?fng w:th

views of a:mr wneyards

t

L T

W
el 3

o ° @5iltWineCo | #EnjoyClarksburg | SiltWineCo.com | enjoy@siltwineco.com

TRANSFORM YOUR BUSINESS FROM
A CASH-EATING MONSTER TO A
MONEY-MAKING MACHINE

Do you have clarity on the
performance of your business? We
advise you on what is needed to
increase your company’s profits and
performance as well as specific
action steps to stay on track to help
your business grow.

Contact me today to schedule
your free consultation.
Cherise@FinancialpathConsulting.com
FinancialPathConsulting.com

Profit is NOT an
event. WERT —  DAYROLE

IT'S AHABIT.  onpuics

I ha.ve 25 fr.ee r/Pj R 0 F l:r\

digital copies

of the Profit A F ' Rs T

First book
by Mike i amiani
Michalowicz. MIKE MICHALOWICZ

Shoot me an e-mail and the
book is yours. I can’t
recommend this book any
more highly!"

FINANCIAL



OUR CUSTOMERS KNOW

THAT THEY COME FIRST

r‘_,

ﬂ

Jﬂn"!i
« AIR CONDITIONING jl '
. HEATING /]

. INDOOR AIR
QUALITY

« WATER HEATERS

« COMMERICAL
SERVICES

« MAINTENANCE
PROGRAM

PLUMSBING HEATING AND AlIR

916-675-1062 « BRONCOHEATINGANDAIR.COM

ARE YOUR INVESTORS OVERWHELMED WITH ALL THE
NEW STATE AND FEDERAL ADDENDUMS WHEN IT
COMES TO RENTING THEIR PROPERTIES TO TENANTS?

* AB3088 Informational Notice of Covid-19 and 15 day
notice for Covid unpaid rent
* AB1482 rent control
* Proposition 65
e Megan’s law
¢ Bedbug notification
e Notification no flood insurance to residence
e Lead base and asbestos notification
* Assistance animals
e Fair Housing

PLUS, WE HAVE THE BEST
vetting system for
background checks

on tenant applications!

M&M Property Services & Management | *500 Referral Fee to a Broker
Call Bruce Mills @ 916-548-7712 | brucemills@bmrealtor.com
DRE# 01100901
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By Shauna Osborne and Elizabeth McCabe

As the year comes to a close (but before too much holiday
madness descends), it is the perfect time to think about
year-end giving. Particularly in the midst of a lingering >> financial fithess
pandemic, we can help those in need - important every year

but now crucial for many nonprofits struggling to balance

]
increased demand and decreased support - and, meanwhile, ( )

save on taxes. Year-end giving is a win-win!

Support Nonprofit Organizations Don’t let this holiday season pass you by without giving to those
Charities and nonprofit organizations often rely solely on dona- less fortunate. After all, “tis the season to be generous! In doing so,
tions to fund their missions. Interestingly, half of all nonprofits in  you will help others and help yourself when April 15 rolls around.

the U.S. receive the bulk of their funding during the last quar-

ter of the year, according to Charity Navigator. Make the final R,
months of the year count through giving; resolve to help feed the
hungry, find cuddly animals new homes, or support unhoused ‘ S Iq IN S URAN C E

— BROKERS —

populations ... whatever cause is near and dear to your heart.

PERSONAL AND SMALL BUSINESS INSURANCE

ers are required to have a bank record or some sort of written A COMPANY AS UNIQUE AS YOU ARE
receipt from the charity, which has the name of the organization, SERVING THE ENTIRE STATE OF CALIFORNIA

the date, and the amount of the contribution. Other acceptable

When you do, be sure to keep a record of your donation. Taxpay-

records include bank statements, credit card statements, or can-
celed checks. Even payroll deductions can be used (just keep your

pay stub or W-2 wage statement).

Additionally, the 2020 CARES Act allows you to take a $300
deduction for cash donations to qualifying organizations, which
must have a charitable, educational, religious, literary, or scien-

tific purpose and be classified by the Internal Revenue Service as

tax-exempt, even if you don’t itemize.
Ready to save time, aggravation, and money?
Donate Clothing and Household Items Give us a call today and see if we can help you save!
Take time to clear out the clutter and give to others this holiday Specializing i
pecializing in:

season. Do you have gently worn clothes or functional household . . .
* Homeowners Insurance ¢ High Fire/High Brush

appliances, furniture, furnishings, or electronics that you no .
PP ’ ’ 8, Y * Flood Insurance * Life Insurance ¢ Auto Insurance

longer use and that could benefit someone else? Why not donate

them? If your charitable donation is worth $250 or more, be sure www Skyinsurancegroup com ° (91 6) 540_7000

to include a receipt (or written acknowledgment) from the chari-

CA Insurance Lic: 0J15368 f ’

ty, with a description of the items.
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B Focus West CapiTAL
I] "IHt EXPERTS IN REHAB LENDING
SPECIALIZING IN NORTHERN CALIFORNIA

FIRST TRUST DEED PRIVATE
INVESTMENTS FINANCING
FOR FIX & FLIP
Earn 8-9% on 1 year PROPERTIES
loans for FIX & FLIP
Properties No Prepayment
Penalties
Individuals, LLCs,
Corporations and Interest Rates
IRAs from 8-9%

$100,000 to 1 Low Cost and
million Fast Funding

Dan Stoligrosz | FOCUS WEST CAPITAL
916.947.4754
www.focuswestcapital.com
Dan@focuswestcapital.com

OouT WITH THE OLD

L B R
BLINDS » SHADES » SHUTTERS ®DRAPERIE

Call 916-300-4306 TODAY for a FREE on-site consultation!
..... w AlindsofdonCal.c
B 0

CASA

There are 400 children
in the foster care
system in Placer

County each year.

Court Appointed
Special Advocates help
make a difference.

child
advocates

of Placer County

To find out more about

Volunteers visit once a week with their youth.  volunteering, scan the
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QR code:
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P cover story

By Dave Danielson
Photos and Cover Photo by
XSIGHT Creative Solutions

Before Kim Squaglia entered the
world of real estate and became
Managing Partner of the East
Sacramento Office of House Real
Estate, she had found success on

another path as an acclaimed artist.

In both careers — and in her life as a
whole — Kim has demonstrated time
and again that she has the energy,
drive and knack for realizing her

vision over time.

Kim remembers how she came of age,
went to grad school in Texas, where
she earned her master’s degree in
Fine Art, and then began her profes-
sional career — creating one-of-a-

kind visual treasures.

“I had a robust art career from 2001
until the market crashed in 2008,”
she remembers with a smile. “It was
a great experience. I was showing
my work in Europe and at places like
the Miami Art Fair and Spain. I was
getting to travel, too. It was a dream

as an abstract painter.”

In time, Kim and her husband, Tod,
started their family. As the fallout of
the nation’s economic collapse hit, a

change of course would soon come.

“My husband and I were both self-em-
ployed, and reality hit a little bit more
then,” she recalls. “Neither of us had

a corporate job that we could fall back

on during that time.”
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Kim channeled her creative energy in

several ways.

“I did whatever I could in 2008 to
make money with my business,
including doing floral and design
work and teaching classes at the
museum — I did anything I could that
was related to something creative.
My galleries that I had worked with

had closed. As soon as the market
crashed, no one was buying luxury
goods. Pieces of art were among the
first things to go, so business com-

pletely dried up.”

Kim’s sister-in-law is a developer in
Sacramento. At the time, she had a

suggestion for Kim.
o000

HIS IS WHAT
LEMISUPEBOSED TO DO.

Kim Squaglia, shown
in front of the mural
she painted at a local
elementary school

as part of efforts to
celebrate diversity and
acceptance for all.




family photo

“She said, ‘I'm going to flip some
houses, so you should get your
license and I’ll use you as my agent,”
Kim says. “I waited a bit. I was reluc-
tant because I didn’t want to give up

my art career.”

Eventually, she gave it a try. After

doing a deal, it just didn’t feel like a

good match for her, so she didn’t pur-

sue real estate actively at the time.

ONE OF THE MOST
REWARDING PARTS OF
WHAT I GET TO DO IS
HELPING PEOPLE FIND

A PLACE THAT THEY
LOVE, WHERE THEY CAN
GROW THEIR FAMILIES.

I LIKE HELPING THEM
MAKE SMART CHOICES
ALONG THE WAY.

Time passed, and there was good news for Kim’s art career.

“The art scene had started to pick up again, and I was invited to
do a show in New York. Andy Warhol was in it along with other
famous artists. In the meantime, I met Tim Collom in Sacramento
who was building his real estate career. He was also an artist. We
became friends,” Kim says. “He knew my work and who I was. He
said I know you have your real estate license. If you ever want to
come work with me, let me know. I laughed it off and thought the

New York show would launch my career.”
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The big day arrived ... and it
didn’t disappoint.

“It was one of those days that you never
forget. It was an awesome red carpet
event. When I walked in, I saw my piece
of art was the first one that people saw
when they entered. I was overcome
with emotion. It felt like I had made it,”
she smiles. “At the time, I remember
telling my husband that if nothing came
from the show in three months, then I

would go work with Tim.”
Months went by. There were no calls.

“It was this big, fancy show, and then
T had to pay for all of my work to get
shipped back. Financially, it was dif-
ficult and stressful for us,” Kim says.
“One day, Tod said he was going to get
his real estate license. I cried in my

pillow and said I have to do this.”

So she called Tim and began her real
estate career. At first, she had the
normal doubts. Then she remem-
bered her own background ... how her
father was a general contractor, her
mother a designer, and her husband a

general contractor.

“I realized I do know houses, good
bones, and what to look for in a good
investment. A few weeks later, the
couple I was working with were under
contract. I realized I really liked it,”
Kim explains. “Tim shared some buy-
ers, and I did open houses. He threw
me into the fire and was always there
with questions. That helped me learn

quickly, and my career took off.”

That was eight years ago. Steadily
since then, Kim has continued moving
forward. Each step is filled with sin-

cere caring.

“I don’t feel like I've ever sold any-
thing to anyone. I sacrificed a lot with
the kids to get my business started,
and Tod became the primary parent,”
she says. “Now, I'm finally finding

a little balance, and I've brought on

some people.”
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Kim operates in life and business with

a sense of abundance and thanks.

“I'm so lucky. I feel like this is what
I'm supposed to do. I realize I can do
so much more connecting with peo-
ple and creating relationships with
people. I got really lucky working
with Tim. It’s not easy to start and
have success. I hitched my wagon to

a very dynamic marketer, and I'm
lucky that I get to reap the rewards,”
Kim points out. “We have filled each
other’s voids. He has given me a lot of
knowledge and strength, and I have
been able to fill some of the areas he
didn’t have time for. For a while it was
he and I working together. Since then,

others have joined the team.”

Away from work, Kim looks forward
to time with Tod, and their children —
15-year-old Ben and 13-year-old Aly.

In their free time, Kim and her family
love taking their two dogs to the river,
and spending time boating. She also
looks forward to time at the gym and
painting as much as she possibly can.
Much of her artwork goes to help oth-
ers in the community — being donated

to raise money for charitable causes.

When it comes to giving back, Kim
enjoys supporting the arts wherever
she can, including the Crocker Art
Museum and the Verge Center for the
Arts, as well as sponsoring “Run to
Feed the Hungry.”

Today, Kim’s impact on the world is
felt in a number of ways, including
through her art. In fact, she has pieces
in important, permanent collections in
two museums, as well as at Microsoft,
in multiple U.S. embassies and at

Neiman Marcus, just to name a few.

Those who know Kim rely on her
integrity, sense of humor, and dedi-

cated energy.

“One of the most rewarding parts of

what I get to do is helping people find

Top: Violetta 12”x12” by Kim Squaglia.
Middle: Jolla 16”x 16” by Kim Squaglia.
Bottom: Unrequited 60”x 60” by
Kim Squaglia.

a place that they love, where they can
grow their families. I like helping them

make smart choices along the way.”
Kim Squaglia makes a difference ...

realizing her vision while she helps

others achieve theirs.
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Learn more
about Kim
and her

Certified Mortgage Planner

Licensed in: California, Nevada, Oregon, Washington & Arizona

FINANCIAL

96%1/& g@m{@@ %ﬂ'b gﬁ

2281 Lava Ridge Ct., Ste. 210, Roseville, CA 95661

Residentiol Morigage lending Ac



