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PARTNERS IN SUCCESS!

1
Here at Milestone Title Services, our goal is to be the leading land title and real n '
estate settlement service provider in the Tampa Bay area and throughout the - .y =
state of Florida. We aim to deliver unparalleled service and customer satisfac- Y -k, . '
tion by providing our agents and clientele with valuable, innovative solutions " . » i
and adhering to a customer-centric approach. . - 2 I\/l I |_ E ; | e ' e

il FE S ERNLL. . Easieal |19

m_, ' - ' -
Contact us today; we’ll show you what we can do to be of value to you and’. B — ' '
5 - "‘n-.-r

your clients alike.

- .

—
Jale

HQ - 14310 North Dale Mabry Hwy., Suite 200, Tampa F_I:336%’:

3.9848 | www.milestonetitlesvcs.com & _




HOMETEAM INSPECTION SERVICE. ANOTHER HURRICANE SEASON

IT'S THE QUICKEST WAY HAS COME AND GONE.

TO GAIN A CLIENT FOR LIFE. . .
Want to know if your roof sustained any damage from recent storms?
What if you looked at the home inspection phase as an opportunity rather than a hurdle? What if you

had a team of expert inspectors who understood what'’s at stake? And what if the report they provided lee us a Ca” for d free and accurate assessment Of damages Wlth the
contained information that was not only accurate and thorough, but was written in a way that added pOSS|b| | |ty Of insurance replacement

value to your client relationship? This isn’t a what-if scenario. It's simply a question of when you decide
to make HomeTeam part of your team.

«Performed over 41K inspections in over 26 years!
SN : «24 - 48 hours scheduling of inspections.

e 2 «A TEAM of inspectors on each inspection, taking
e S ! about an hour to inspect an average-sized home.

- = «One Call Does It All® - A team approach to take care
AR of all your home inspection and testing needs.

"";"":_:'_."-_-'-'5;-:,-I =% «24—hourreport delivery

T

== HomeTeam of Tampa Bay
L (813) 632-0550
i {1 hometeam.com/tampa-bay

tampabay@hometeam.com

Kaizen was developed by a group of roofers who worked at competitive
companies and decided that there was a more efficient and honest

P =
K A I Z E |\| way of doing roofing. Hence, the name Kaizen: a Japanese business

CONSTRUCTION Group Motto meaning "Change for the better; continual improvement.

/O HomeTea DUR NUMBER ONE ROOFING VENDC
INSPECTION SERVICE

13.518.5248 | kaizenconstructiongroup.co

Each office’isiindependently owned and operated.
©2021 The HomeTeam Inspection Service, Inc: Allrights reserved.
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“AN EXCELLENT COMPANY.” -FORBES
RANKED TOP 500 SOLAR CONTRACTOR IN NORTH AMERICA

If you are interested in contributing or nominating Realtors for certain stories,
please email us at don.hill@realproducersmag.com.
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain

solely those of the author(s). The paid advertisements contained within the Tampa Bay Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Solar adds value for your sellers | Solar Saves Money for your Buyers
Ask about our "Realtor Partnerships”

813-433-1776 | don@smartenergytodayfl.com

www.smartenergytoday.com
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MEET THE

TAMPA BAY

REAL PRODUCERS TEAM

Don Hill Abby Weber Elizabeth McCabe Dave Danielson Stephanie

Area Director Business Writer Writer Shaughnessy
Development Director Content Contributor
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Lori LaCoppola Carol Walker Allie Serrano Suzy Delong Sydney Stenner
Event Coordinator Professional Photographer Professional Photographer Ad Strategist
Thomas Bruce Studio Allie Serrano Portraits, LLC

Administrative Assistant

Barry Lively Ryan Justice Gerardo Luna Niceci Tomlin-Baker Roger Slater
Professional Photographer Videographer Event Photographer Client Coordinator CCS Photography

B. Lively Images
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=S 20 Ways to Revitalize Your
S Outdoor Space for Spriny:

=

1. Clean, wash or paint your patio furniture
: 2. Declutter the porch
B'!:?'fﬁé P c‘."f?.'ﬁ'"nrﬁﬁ.'.'}' E:ﬁ.ﬁ%ﬂfﬁsﬁﬂ 3. Powerwash the porch
NELai 04830 vt ot oasns 4. Clean the grill
{B13) 361-6360  (727)214-8484  (T2N)45B-2821 g ohack outdoor lights and/or add new lighting
Shawn Miller ~ Peggy Bradshaw _ Ray Rau 6. Clean windows and doors leading to the outdoor living space
MLSA303855 .ai}i‘s.nguﬁiﬁ'?r ".*',-F.q'i'Ehé_'-j‘;_éf;'f."' 7 Add plants and/or flowers
(727)214-6400  (727) 2441374 (727)612.0497 8. Remove and prune dead plants, flowers, trees, and shrubs
9. Add fresh mulch to flower beds
Elantlal Magnana Bntabie IIqulnalﬂsuln Cindy Walker 10. Mow the lawn
Sr. Laan -f'.'rui nibor Branch Manager Sr. Loan nEi‘ qaégr s :
Wirhe  wasbers Wi 11, Add citronella candles
(813)992-5626  (813)843-3805 (727)460-3171 12, Add pillows and cushions to outdoor furniture
Kevin Walker Jaifm; Stames  Sean Moore 13. Clean, wash or pEn_nt the garage door
i LaMLS#4b3480 SE e g e 14. Remove cobwebs in the garage and outdoor areas

FLFLOGI0G FL#LOD43430 705 =
(727)418-4881  (727)4331617 (727)ass.a768 | De-clutter the garage
16. Clean the garage floor

Diana Harvey Karen Marconi 17. Organize outdoor items

Lean Ovi |r\-3|9| 1 oan Originatar . i
T A T L T 18. Clean out the refrigerator/freezer chest in the garage

FLALD25934 FL#LO22182 _ :
(727) 458-2005 (321) 615-8517 19. Set up a recycling station or spare pantry

20. Relax and enjoy your new revitalized space!
Corp NMLS23035 | nmiSconsumeraccess.orng @

: We want to thank our current clients for a

' ‘g : a successful 15 years in the Tampa Bay area.
To all our future clients we look forward to

» d ﬁ
ﬁ;g j working with each of you.
Ii.-. )

WES I%‘I IASE.  We Appreciate You

L .
I[q 813-855-3585 [N
insured title agency WWW-i NSuU I’Ed 't|t| e.com Insured Title Agency LLC | @

Title Company Tampa

Wetang Corde Thant S (="

WESTCHASE: SOUTH TAMPA:

13029 W. LINEBAUGH AVE. 2918 W. KENNEDY BLVD.
SUITE 102 SUITE 201 EAMILY
TAMPA, FL 33626 TAMPA, FL 33609 OVfED
PH: 813.855.3585 PH: 813.820.1900 ﬂPE;H'hJEﬂ

Locabed In: Wesichass Commaons
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ADVERTISING/PRINT/
SOCIAL MEDIA
Evolve & Co.

(727) 490-9835
evolveandco.com

CLEANING SERVICE

Top Shine Cleaning Services
Gabriela Becerril

(813) 477-5690
topshineclean.com

CLOSING/LISTING
SERVICES

List 2 Close
Mandy Riedinger
(727) 262-4004
list2closemgt.com

PREFERRED PARTNERS

CONTRACTOR -
OUTDOOR/INDOOR
REMODEL

Tarpon Construction
(727) 641-9189
tarponcontractor.com

DRONES

Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

EDUCATIONAL/TRAINING
Become A Better

Agent (BABA)

Kevin Overstreet

(813) 504-9708
BabaEvent.com

ELECTRICIAN
Florida Electric
Partnership, LLC
(727) 483-2808

10 - November 2021

ESTATE LIQUIDATION

& DOWNSIZING

Caring Transitions

Laura Bruce

(813) 235-0685
caringtransitionstampa.com

ESTATE SALES

Blue Moon Estate Sales
www.bluemoonestatesales.
com/tampa-east

HOME INSPECTION
A Radiant

Property Inspection
(813) 839-8416
Radiantinspect.com

Class Act Inspections
(813) 512-6918
classactinspections.com

Florida Building
Inspection Group
(813) 415-1043
FLBIgroup.com

Home Team Inspections
Margo Ackerman

(813) 750-2566
HomeTeam.com/Tampa-Bay

SEC Inspection Services
(727) 786-4663
secinspection.com

Solid Rock Home Inspection
Chris Defayette
(727) 386-8627
solidrockhi.com

Waypoint Property
Inspection

(813) 486-8551
atampahomeinspector.com

HOME PREPARATION
SPECIALIST
Showhomes Tampa
(813) 737-0048
showhomestampa.com

HOME WARRANTY
First American

Home Warranty
Stephanie Shaughnessy
(813) 344-7525
firstamrealestate.com

FPL Home
www.fplhome
warranty.com/realtor

Home Warranty of America
Carla Allen

(813) 514-3255
HWAHomeWarranty.com

Old Republic

Home Protection
Brian Brown

(800) 282-7131 x1399
www.OHRP.com

HVAC

Nationwide Home Solutions
(727) 455-9597
nationwidehome
solutions.com

INSURANCE
All-State

(727) 866-6311 x107
allstateagencies.com/
helenwade

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support
these businesses and thank them for supporting the REALTOR® community!

Blanchard Insurance
Jamie Hoover

(407) 788-8640
www.Blanchard
Insurance.com

MARKETING / BRANDING
Juice Marketing & Design
Joyce Frustaci

(727) 386-8611
juiceyourmarketing.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBayLending.com

Change Home Mortgage
Jeannine Smith

(727) 772-3459
jsmithmortgage.com

Savvy Mortgage
Tracie Mayo

(727) 877-5684
savvymortgage.com

Van Dyk Mortgage
Bryan Lovell

(813) 727-1867
www.VanDykFlorida.com

PAVER RESTORATION
& SEALING

Pro Clean Tampa
Daniel Bianco

(813) 480-9093
procleantampa.com

PEST CONTROL
Prohealth Pest Control
(727) 260-5531
ProHealthPestControl.com

PHOTOGRAPHY

Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

B Lively Images
Barry Lively

(813) 477-3398
thevirtualvisit.com

Gerardo Luna Photography
Gerardo Luna

(813) 410-1712

gerardoluna
photographs.com

Panda Photo Studio
Patricia Nemeth

(727) 776-5961
pandaphotostudio.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

PHOTOGRAPHY-

REAL ESTATE

Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

PHOTOGRAPHY/VIDEO
PRODUCTION

Febre Frameworks

(813) 906-8300
febreframeworks.com

ROOFING

Kaizen Construction Group
(813) 518-5248
kaizenconstructiongroup.com

SCM Roofing
(855) 726-7663
scmroofingfl.com

SECURITY SYSTEMS
& MONITORING
Veterans Security
(833) 838-7321
myveteransecurity.com

SOLAR

Smart Energy Today
(203) 240-00M
smartenergytoday.com

TITLE AGENCY

Celebration Title Group

Amanda Douglas
(407) 797-0548
www.CelebrationTitle
Group.com

TITLE COMPANY
Insured Title Agency
Kevin Overstreet
(813) 504-9708
Insured-Title.com

Milestone Title
Services, LLC

(813) 513-9848
Milestonetitlesvcs.com

TITLE INSURANCE
The Fraudshine State
Kevin Overstreet
(813) 504-9708
Fraudshinestate.com

UTILITY CONCIERGE
Utility Helpers, LLC
(813) 291-3600
utilityhelpers.com

Everything to know about

VA LOANS

Jeannine is a local military

spouse proudly serving veterans

and military families.

JEANNINE M. SMITH
Senior Mortgage Advisor

NMLS #694619
Email:jmsmith@changemtg.com

Direct:(727) 772-3459 Cell:(727) 772-3459

VIDEO PRODUCTION/
DRONE SERVICES
Resurgent Fire Films
Ashley Lamb

(813) 294-2023
resurgentfirefiims.com

Resurgent Fire Films
Ashley Lamb

(813) 294-2023
resurgentfirefilms.com

VIDEOGRAPHER
Justified Films
Ryan Justice
(813) 843-3475
Justifiedfilms.net

VIRTUAL 3-D TOURS
Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

WINDOWS & SLIDING
GLASS DOORS

Beacon Windows

(727) 410-2193
www.beacon-windows.com

HOME MORTGAGE

Change Home Mortgage offers qualified
borrowers excellent conventional mortgage
loans for most property types with low interest
rates and a variety of down payment options.
We offer loan options tailored to the

needs of unique buyers.
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Publisher’s

DON HILL

Hello, Top Producers!

Happy Veterans Day to all of our vet-
erans here in the community! Thanks
to all who have served our country

with their time and sacrifice.

Veterans Day dates back to November
1919 and originates from President
Woodrow Wilson. He commemorated
this national holiday, Armistice Day,
with these words: “To us in America,
the reflections of Armistice Day will
be filled with solemn pride in the
heroism of those who died in the

country’s service and with gratitude

STAY

SOCIAL

for the victory, both because of the
thing from which it has freed us and
because of the opportunity it has
given America to show her sympathy
with peace and justice in the councils

of the nations...”

Veterans are to be commended for their

selfless acts of service.

I am also grateful for all the
agents who give of themselves
time and time again, dedicat-
ing themselves to their clients

and serving them.

This Thanksgiving, be sure to count
your blessings and have a heart full of
gratitude. Be grateful for your connec-
tions, your clients, and your community
of Top Producers in Tampa Bay. I am
grateful to all of you and our adver-
tising sponsors who have made this

publication a success.
Until next month!

Don Hill, Publisher

Tampa Bay Real Producers

don.hill@
realproducersmag.com
813-433-1776

CONNECTED ON

MEDIA

TAMPA BAY

Like our Tampa Bay Real Producers
0 Facebook Page

Follow us on Instagram

12 - November 2021

Google Rating
50 W9 J /

. the Radiant
& Experience!

The Easy Button for Real Estate
Photography and Videography with
| 99% Customer Satisfaction

7 5 Star Rati
(OUEBRE e

FREE DRONE AERIALS | MLS READY | NEXT DAY DELIVERY

REAL ESTATE PHOTOGRAPHY & VIDEOGRAPHY
WEDDINGS | HEADSHOTS | VIRTUAL STAGING

LETS MEET AND TALK!
813 906-8300 | febreframeworks.com

Promdmg you with Class Act

service every step of the way!
1 8 & 8 8 | :

Florida's #1
building inspection
company

Offering:
-Full hame inspections

Commercial inspec lians
Insurance inspeclions
-Leak detection

-Mold assessments \ lass A B i iﬁnt‘i
\: e

.




evolvesco

DID YOU KNOW?

only 29% of agents

Leads hire drones

Social media - 47%
Broker website - 29%
Misc. - 32% —_\

73% of Home Buyers
shop on mobile or
tablet devices

B57% of Gen X and older

Millennials visit open
houses T

93% of buyers
prefer texting

CLIENTS HAVE APPEARED IN

TAMPA BAY
e E...Jlﬁ BUSINESS JOURNAL

| |”_.”_ LIFE FOX13

TAMPA BAY -

:D EvolveandCo.com f @ @EvolveandCo . (727) 490 - 9835 ‘? 475 Central Ave M7, St. Pete, FL

lr_,---""
—

Siress F:.F

on the mortgage process and will take the time to explain
each step along the way. We're happy to provide Pre-
Qualification Letters to eligible clients so you can go in
with a strong offer from the start.

Gain confidence and peace of mind when you
recommend Savwy Mortgage Lending to yvour clients.
We've been in the business for many years and know
that communication is key to a smooth and on-time
closing. That's why we have weekly update calls with
our Realtor partners, so you know what's going on
and when, We love educating first time homebuyers

W SAVVY

e ol mortgage lending
SavvyMortgage.com 727-877-5684

Savwy Mortgage Lending is a DBA of Mayo Mortgage Group, LLC NMLS #1663584. Licensed in FL, 5C & GA.

Give Tracie Mayo a call today and let’s get to know each
other so you can see first-hand the Savvy difference.

ransitions

Senior Relocation * Downsizing ¢ Estate Sales

A otal Solution

Senior Relocation/ Resettling e Estate Liquidation e Organize/ Declutter
Clean Qut e Online Auctions e Nationwide Network

Offices Nationwide  Bonded & Insured. Each Office is independently owned and operated.

Laura Bruce ¢ Caring Transitions of Tampa ¢ (813) 235-0685
Ibruce@caringtransitions.com ¢ www.caringtransitionstampa.com
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Photo Credit:
Allie Serrano of
Allie Serrano
Portraits, LLC

By Dave Danielson

encompass some of the same qualities. ‘Paramount -r_'.'!rf

among them is the heartfelt drive to help otHers*mF
their path and succeed in life.




One who exemplifies that selfless

example through his work is Mike
Constantine with RE/MAX Alliance.

As those who have had a chance to
work with Mike will attest, he makes
dreams reality with a deep sense of

passion and purpose.

Helping Others Move Forward

As someone who faced significant
adversity in his own life during his
youth, he gives his all to make the
process as seamless and stress-free

for those he serves.

“Helping families to put a roof over
their head is one of the big things that
drive me to excel in what I do,” Mike
explains. “I take it to a very personal
level as they are trusting me with the

4

most important purchase of their lives.

A Spark to Make Things Happen

That sense of entrepreneurship and

service has always been part of Mike.

Mike began working when he was
just 8 years old, he got paid while
working with his mother, picking up

the litter around the condominium

community grounds where his family
lived in South Florida.

“My mother was an entrepreneur and
seeing her example was very important
for me” Mike recalls. “From a young age,
I saw the benefits and freedom that come

from working for yourself.”

Serving His Country

As he came of age, Mike entered the
United States Marine Corps when
he was 18 years old. He served six
years on behalf of our country until
he was injured and his military

career was cut short.

“I really enjoyed the Marine Corps,”
he smiles. “I'm a very honest and
straightforward guy, which was a
tremendous asset for me when I was
effectively communicating with my

fellow Marines.”

Making a Positive Impact

After his military service ended,

Mike was recruited into the Finance
industry, rising quickly through the
ranks with HSBC International where

he excelled in the Mortgage Division

and was often called upon to manage

various locations throughout Florida.

Then the economic downturn hit

in 2008. As the mortgage division

of HSBC withdrew from the U.S.
market, Mike moved to the Fifth
Third Bank team, where he served as
Vice President, helping the firm open
many Florida operations centers.
After several years there, he was
recruited to join JP Morgan Chase to
assist in that organization’s expan-
sion operations along Florida’s west
coast ... in the process, implementing
sales procedures, coaching various
employees, and working with the
company’s banking, finance, and loan

origination departments.

Breaking New Ground

In time, Mike decided to make the
move away from corporate America.
In the process, he was returning to his
entrepreneurial lessons he acquired

early in life.

“With the experience I gained through-
out my career in mortgage and finance,
it was a natural next step to earn

my real estate license. I had always
wanted to own my own business,” he
says. “It allowed me to open and thrive
in my own business. At the same time
that I was growing my business to be

a top agent in Tampa Bay, I enjoyed
the ability to create my personal brand
while helping other agents to find their

own path to success.”

Each day, Mike hits the ground run-
ning — ready to make an impact with
the agents he mentors for their clients

in the area.

“My day starts at 6 a.m. I do my
administrative duties early in the

morning so they don’t interfere with

18 - November 2021

HELPING FAMILIES
TO PUT A‘ROOF-
OVER THEIR HEAD
IS ONE OF THE BIG
THINGS THAT DRIVE
ME TO EXCEL IN
WHAT I DO.




my work or clients through the rest of
the day,” Mike says. “That’s the way I
like to structure my day. I just like to

be out there in the trenches, setting
the precedent for others and achiev-
ing my own expectations that I set for
myself to ensure my clients are my

number-one priority at all times.”

Making a Difference

Mike leads by example, providing
invaluable experience to newer agents
as a mentor. At any one time, Mike
mentors anywhere from one to five
agents and will often coach those that
are going through their real estate

licensing process.

“I had people along the way who
have really helped me, like my high
school coach who really took me in
under his wing and showed me how
to be a good man,” Mike says. “Now I
want to do what I can to help others

move ahead, too.”

That kind of commitment and caring
work ethic creates results. In fact, in
2021, Mike is on track to surpass nearly

$250 million in total sales volume.

Family is at the heart of life for Mike.
He looks forward to time spent with his
wife of over 20 years, Jamie, and their

two children — Cameron and Connor.

In his free time, Mike is an outdoors-
man, with a passion for fishing, hunt-
ing, adventure activities and going to

sports events.

When it comes to giving back, Mike
has a big place in his heart for vet-
erans’ organizations and will often
attend various charity events to
support his fellow veterans and those

that provide services for them.

“I take being a veteran very seri-
ously,” he emphasizes. “I want to do
whatever I can to support the efforts
of groups that take care of those who

have served our nation honorably.”

Trusted Leadership

When you talk with Mike, you quickly
understand that you can trust him
completely with his straightforward

and clear quality.

“I am a very direct individual, and
I’'m never going to mince words. In
this business, sometimes delivering
the hard news is easier when you are
very straightforward with people,”
Mike points out. “At the same time,
my clients always know I have their

best interests at heart.”

Congratulations to Mike Constantine
— a leader who serves those around

him with true passion and purpose.

‘ ‘ | AM A VERY DIRECT INDIVIDUAL, AND I’'M NEVER GOING
TO MINCE WORDS. IN THIS BUSINESS, SOMETIMES
DELIVERING THE HARD NEWS IS EASIER WHEN YOU ARE
VERY STRAIGHTFORWARD WITH PEOPLE.

20 - November 2021

JUSTIFIED
FILMS

LUXURY REAL ESTATE VIDEOS & BRANDING VIDEOS FOR REALTORS

e
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“I am a realtor and as soon as I started using Justified Films WOW! I
started selling a lot faster. The HDR photos and video walk through
made it so easy!” -Karen /

RYAN JUSTICE
813-843-3475
JUSTIFIEDFILMS@GMAIL.COM
JUSTIFIEDFILMS.NET

Mention Real Producers Magazine for %10 discount
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photographs
REAL ESTATE * Bl

PHOTOGRAPHY
SOLUTIONS

*Videography
360 tours
Drone 107 Pilots
Floorplans
*Portraits

Elevate your client services with an industry-leading estate sale brand.

VISIT BlueMoonEstateSales.com | CALL 813-802-9284

22 - November 2021
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"SCM Roofing was amazing and much faster than the
others | called.. " -Wesley Chapel Homeowner

"Professional. Quick & Easy. Would definitely use again."
-Tampa Homeowner

"Very Professional. Knowledgeable guys and zero trash
was left behind!." -Tampa Homeowner

, ’ Licensed Florida Contractor #CCC1331132

Y o
ROOFING
N

SCM ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a
competitive price, exceptional customer service
and outstanding quality!

Free consultations

Our GAF lifetime roof system includes a 25 year
workmanship warranty.

Locally owned and operated with 30+ years of
combined experience.

Veterans, Active Duty Military, First Responders
andTeachers Discounts.

855-SCM-ROOF
scmroofingfl.com

ATIONWIDE

+oMESBOLUTIONS
___15-—

IT'S FALL Y'ALL!

DON'T GET TRICKED INTO THINKING YOUR
SYSTEM IS READY FOR THE COOLER
MONTHS. AFTER WORKING HARD ALL
SUMMER LONG YOUR SYSTEM IS
SURELY IN NEED OF A TREAT.

(111
il

CALL US TODAY AT 1-800-983-0924 TO
GET YOUR $29.95 TUNE UP SCHEDULED
TO PREVENT YOU FROM GETTING
STUCK IN A SCARY SITUATION.

OLD REPUBLIC HOME PROTECTION

* %k

THE STARS ALIGN \
N

when Real Producers work together!

You're committed to your clients, and we're committed to you!
Add ORHP's home warranty to your winning team today.

Call or email me today
to learn more! Brian Brown
Senmior Account Execulive
B00.-282.7131 Exf. 1399
G 841.720.1415
BrianBi@orhp.com
my.orhpcomibrianbaown

g ot 3 F
e ,?r ﬁ:.—t.;p-:.-nq f‘r:.{:ru—tc.-
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team leader €4

Written by Elizabeth McCabe
Photo Credit: Allie Serrano of Allie
Serrano Portraits, LLC

CHRISTINA

RIFFIN

What doesn’t kill us makes us stronger. Christina

Griffin is living proof of that fact. Born and raised in
Land O Lakes, Christina has a story to share.

“My mother died of cancer when I was 9,” says
Christina. “I was abused while she was going
through cancer by an uncle. Nine years later, my
dad died in an airboat. I had the choice to take
custody of my sister, who was 2 years younger than
me.” Christina did just that.

Christina went into real estate at the advice of her
boyfriend years ago. He asked her, “Why don’t you
go into real estate like your mother?” Following
his advice, Christina got started in real estate and
hasn’t looked back.

“I gave up college at the University of
Florida and got hired at the Carlton
Arms apartment complex when I was
18 years old,” recalls Christina. “I was
hired as their manager and leased
apartments.” At the age of 21, she got
married and had her little girl.

“I ended up taking a job for a small
real estate investor and got my
license when I was 21. He special-
ized in investors and was one of the
original flippers in town,” she adds.
Although Christina was only sup-
posed to answer phones, she soon
sold everything that the investor had. Real estate

came naturally to her.

“I would rent buses and fill investors with them,”
recalls Christina. “We had contractors and people
would walk through REO properties and we would
get 20 offers — at age 23. I sold hundreds of homes.”
But when the market took a downturn, Christina
got into foreclosures in 2005-2006. She then suf-
fered a bad divorce before meeting the love of her
life at Gold’s Gym.

At 384 pounds, she asked for the best trainer they
had. Little did she know that she met her soulmate

in the process. Christina says, “The more weight I



102

THE GRIFFIN GROUP

associated with

Experts in sales, her team has
sold properties and homes from
$5000 to $1.5 million. What
makes the Griffin Group unique
is that they are an expansion

team in eight market centers
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KELLERWILLIAMS. REALT
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lost, the more confident
I got in the business.”
She and her husband got
married in 2007.

Sadly, Christina’s sister
died in a car accident a
few months later. She
reflects, “My mom, dad,
and sister all died 9 years
apart.” It was a sobering
moment. She says, “My why has always been bigger
than my children. Through all the ups and downs,

I always got up every day. In 2007, I embraced the
foreclosure market and sold 200-300 homes. But I

didn’t even know what a CRM was.”

Christina, who admits she didn’t know how to run a
business, parted ways with her real estate investor
and joined Coldwell Banker. She explains, “I got the
division no one wanted - the REO Department for
Springhill. I did 100 transactions in Springhill that

year. I embraced REO along with my assistant.”
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In 2013, Christina’s life was changed when the
Bank of America wanted her to go to a Tom Ferry
seminar. She says, “I walked out of the seminar and
it changed my life.” With new fervor to take control

of her life and her business, she felt energized.

“I was trying to have a third child and found out
that I had cancer. I decided to take control of myself
and my business and went to treatment at Moffitt. I
had a miscarriage and became pregnant again. Now

my boy is 6 years old.”

Christina also had a gastric sleeve operation and
lost 200 pounds. Another life-changing moment is
when she joined Keller Williams in January 2018.
She shares, “I learned from Gary directly. It was
life-changing having him as a mentor. Anything that
he told me to do, I did it.”

The Griffin Group
Christina leads the Griffin Group that covers Tampa
Bay and the surrounding area. They have helped thou-

sands of families purchase the homes of their dreams.

and have real estate experts

throughout Central Florida.

The Griffin Group’s production is 400
transactions a year with over 80 million
dollars in volume. Christina’s team is a
tight-knit group. She comments, “We have

agents with me from day one.”

Experts in sales, her team has sold proper-
ties and homes from $5000 to $1.5 million.
What makes the Griffin Group unique

is that they are an expansion team in

eight market centers and have real estate
experts throughout Central Florida.

Looking Back at 2020
In 2020, Christina made the most of a
challenging year.

“COVID has been a blessing,” she

says. “I've gotten stronger personally,

professionally, and financially. I've
lost everything and rebuilt through
this transition. My team is stronger.
My family is stronger.” Even her faith
is stronger. Christina recently got
rebaptized by her daughter at their

church, Generations.

Best of all, Christina’s story isn’t over
yet. Her story has been told nation-
ally at Tom Ferry conferences, on
stage with Gary Keller, many other
platforms, and numerous podcasts.
However, many people locally are just

starting to know her story.

Outside Interests
When Christina isn’t working, she

likes to recharge by spending time

with her family. Her daughter, age
20, has her real estate license and
has decided to be a nurse during
COVID. With her big servant’s heart,
she loves working at the hospital
and is attending virtual school to
pursue nursing. Christina also has a
son, Trevor, who just graduated high
school and is eager to blaze his own
trail in life. David, Christina’s “mira-

cle baby” rounds out the family.

Christina is an inspiration with her
heartwarming story. Her tenacity,
optimism, and inner strength are noth-
ing short of amazing. She has impacted
countless clients in real estate and she

can’t imagine a better career.



feature

By Dave Danielson
Photo Credit: Carol Walker/
Thomas Bruce Studios

RAISING THE BAR
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Excellence happens as the direct result of making
continuous improvements ... of looking for new

ways to do the same things.

Capt. Bruce Erbeck with RE/MAX Metro is one
who personifies that approach in life and business
... continuously raising the bar for himself and

those around him.

“I love creating relationships and doing my part to
raise the bar of professionalism in this industry. In
our business, I think it’s important to remember that
lots of people have a license, but not everyone is a
real estate professional; we should all strive to be
more than just the piece of paper,” Bruce says. “If we
can raise the level of what we do and how we do it,
we are more likely to be insulated from alternative
competitors like ibuyer programs that seem to be

all over the place and are making their mark on the
industry. When we elevate the real estate experience
and merge professionalism, strategy, negotiation,
and so many other nuances of buying and selling a
home, our clients benefit financially and with peace
of mind; they don’t want to go through this process
without an expert REALTOR®.”

Coming Through
When you talk with Bruce, it’s easy to see that he

enjoys coming through when it’s needed the most.

“I enjoy putting challenging situations together. I
love the deal ... those times when clients really need
my skill in negotiating, or creatively solving prob-
lems so they can procure their dream home, sell
their existing home or acquire an investment prop-
erty. It comes down to helping my clients obtain
what they want and need at a price that is compet-
itive, and then the ancillary services I provide via

my vast network of tradespeople, interior designers

and services companies.”
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Before serving his clients and community in real estate, Bruce served
his nation in the United States Navy, being very involved in activities
from aviation, seamanship and worked to earn the surface warfare
designation as well as quite a few medals and honors. This experi-
ence has helped Bruce obtain the professionalism and military-like
precision in his attention to detail that someone might expect from a
person with his background.

Proud Service

Bruce remembers his service with pride.

“When I look back on it, it feels good being able to say I did a lot of
things to support and defend our country. There’s something very
interesting that happens when you go into the armed forces. When
you first sign up, most people do it because they need to do something
different in their lives,” Bruce explains. “Once they’re there, it changes
them as people. You stop being a ‘you’ individual and you start being

a collaborative collective of people, where race, age and sex don’t
matter. It’s all irrelevant. You cover each other. There is a bond that

cannot be broken.”

Next Steps Ahead

As Bruce’s time in the service came to a close, he put his technical
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know-how to work with a Broker who tapped into
Bruce’s technical and programming skills to identify

withdrawn and expired listings.

“The broker had me working at a model home in Stuart,
Florida, and he offered to pay me $1,500 for any house
where he introduced a buyer who was interested in
building,” Bruce remembers. “I sold three of those in the
first month. So the Broker said, ‘Bruce, you need to get

192

your real estate license

Bruce earned his license and began his adventure in real
estate. He got off to a fast start with a focus on helping
clients who were interested in buying, but who needed
to sell their existing property first.

“I worked with them to list their existing property and

negotiate a lease-back deal with them,” he remembers.

Signs of Success
Within his first two years, Bruce nearly obtained Century 21
Centurion status.

Bruce has had a long career in professional sales as well as has an
entrepreneurial spirit. In time, Bruce and his wife had moved to
Chicago, where they owned a power sports dealership. While the

experience was rewarding, Florida eventually lured them back.

“My wife got a job here as a consultant. We bought a condo in
Florida, and we saw each other on weekends. When we closed
the business down, we found a house here. I renewed my license
and jumped back into the industry that I first fell in love with:

real estate.”

During his first year back in real estate six years ago, he
recorded around $2 million in sales volume while working his
full-time job. During his second year, his production continued
building to $5.5 million.

“At that point, I liked working along the beaches and not having
to travel. I liked taking customers out to dinner, working with my

network of people who included boaters and prior military people.”

Bruce’s story of success has continued to build. In fact, in 2020,

he recorded over $12 million in sales volume.

Family Foundations

Away from work, Bruce looks forward to time spent with
his wife, Christy, and their two yellow Labrador retrievers,
Anchor and Davit.

Bruce and Christy enjoy the quality of life they have with their
home near Treasure Island. In his free time, Bruce is an avid
shooter, enjoying target practice at the range with friends. He
also has a passion for golf and boating and is an actual captain

with a 100-ton captain’s license.

When it comes to giving back, Bruce supports the efforts of
PARC, an organization for which his wife served as a Board
member, through donations, golf outings and its annual black-tie
gala. PARC supports people with learning and mental disabilities.
They also support The Florida Orchestra (TFO) and enjoy many

events in support of the arts.

In talking with Bruce, it’s easy to see the passion he has for diving
in and meeting people where they are, then working to help them

get to where they want to be.
Step by step and day by day, Capt. Bruce Erbeck is serving those

around him with knowledge, experience and positivity ... in the

process, raising the bar for them all.
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OUTLETS AND SWITCHES, EXHAUST FANS | CIRCUIT BREAKERS
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THE AGENT ADVANTAGE
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(813) 812-4888
jschulman@hommati.com

| www.hommati.com/office/163
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MEET

EANNINE SMITH

OF CHANGE HOME MORTGAGES

_***_

Helping Veterans Through VA Loans

“I’ve been lending since 2006,” says

Jeannine Smith, Mortgage Loan

Originator at Change Home Mortgage.

“I’'m most passionate about VA home
loans,” adds Jeannine, who origi-
nates many different mortgage loans
including Conventional, FHA, Jumbo,

and non-traditional (no income/
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employment). Jeannine, a military
spouse, loves helping other military
and veteran families. Her husband
served our country in the Navy and
Air Force for over 26 years and
retired in 2018.

Jeannine has been through five
PCS (Permanent Change of Station)

moves. She comments, “I know the
stresses associated with moving a
household and work with a lot of
transitioning military families. I try to
make it easier on them with every-

thing else going on.”

With over 15 years of experience

in the mortgage industry, Jeannine

holds numerous Military & Veterans
Housing Certifications and has
administered highly specialized

and targeted training for local
REALTORS® as well as VA trainings
for military home buyers. Jeannine
moved to Tampa 6 years ago and
began helping people in the local area

with their home loan needs.

“There are many ways VA loans are
better for the seller and the agents,
not just the service member on the
buying side,” says Jeannine. There

are numerous benefits to consider.
BENEFITS OF VA LOANS

With VA loans, there is no maximum
loan amount. Jeannine explains, “As
of January 2020, the veteran can now
obtain a 100% loan with no loan limit,

based on lender’s loan approval.”

Additionally, veterans can have

more than one VA loan at a time.

No monthly mortgage insurance is
required, and no minimum credit score
is needed (minimum credit scores are
determined by the lender). Veterans
can also benefit from VA loans because
there is no maximum debt to income
limit and flexible credit standards
malke it easier to purchase after bank-

ruptcy, foreclosure, or short sale.
TOP VA MYTHS

Myth 1: VA loans are harder to close
VA loans actually close at a higher

rate than conventional mortgages.
According to Ellie Mae, for all home
purchases in June 2021, 70 percent of
VA loans successfully closed, compared

with 51 percent of all other mortgages.
Myth 2: VA appraisals come in lower

VA appraisers give the true values

of the home, based on comparable

Written by Elizabeth McCabe

listings in the area. The VA loan
allows the appraiser to reach out to
the lender if they are not able to jus-
tify value in order to give the Realtors
the opportunity to provide their three
best comparable homes in the area

prior to the appraisal delivery.

Importantly, after the appraisal is
delivered, if the veteran doesn’t
agree with the appraised value, they
are afforded the ability to request a
reconsideration of value.

Myth 3: VA loans take longer

In fact, the individual lender deter-
mines the turnaround time for VA
loans. Many lenders can close
shortly after the appraisal is received.
Specifically, in Florida, the VA allows
appraisal return times up to 10 busi-
ness days, allowing the ability to close

in less than 30 days.

Myth 4: The Seller has to pay for cer-

tain extra closing costs

Many sellers believe the veteran/
service member does not have money
for closing costs. This is typically not
the case. The VA does allow for the
buyer to pay for typical closing costs,
including termite/wood destroying
organisms (WDO) inspection (in
Florida), appraisals, inspections,
recording fees, credit report, and
pre-paid items. Hazard insurance,
surveys, and title insurance can also

be covered by the buyer.
IMPORTANT VA LOAN CRITERIA

When looking into whether the VA
home loan is right for them, the vet-
eran/service member has important
VA loan criteria to consider. First, the
home must be the primary home pur-
chase only. No investment purchases

are allowed. Also, the purchaser must

occupy property within a reasonable
time (usually within 60 days). The
spouse or dependent children can

satisfy loan occupancy criteria.

The property does have to meet certain
primary VA minimum property require-
ments. Houses must be safe, structur-
ally sound, and sanitary and meet the
standards considered acceptable in a
permanent home in its locality. Finally,
any veteran with a disability rating of at
least 10 percent are exempt from paying
the VA Funding Fee.

There are other special situations
and circumstances not addressed
here for VA loans. If you are look-
ing for more information or have
questions, call/email Jeannine at her

contact information below.

Jeannine Smith

NMLS #694619

Change Home Mortgage
727-772-3459

Email: jmsmith@changemtg.com

Additional resources:
www.benefits.va.gom/homeloans
VA Regional Loan Center:
877-827-3702
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firstamrealestate.com
Phone Ordars:

£00.444.9030

Let US
help YOU

as your preferred
real estate
transaction coordinator.

CLOSE ::

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent
on contracts alone.

If you could get just % of that time back,
that’s at least 1-3 business days
each month

That time could be spent networking,
generating new business, or even
taking time off work!

(727) 262-4004

list2closemgt.com
mMmandy@list2closemgt.com
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CUSTOM HOME REMODELING - BATHROOMS - KITCHENS - ADDITIONS
AUTHENTIC CRAFISM,NS IP & INTEGRITY

Full Service Residential and
Commercial Inspectlons

YOUR FIRST

INSPECTION OVER 1,800

5 STAR REVIEWS

WWW.FLBIGROUP.COM | 813-409-3249 | 727-822-8014

BOUDOIR PHOTOSHOOT

Let’s
Celebrate
Your

LOVE
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PORTRAITS

SCHEDULE YOUR NEXT
BOUDOIR PHOTOSHOOT
WITH ME

Visit
AllieSerranoPortraits.com

Call or Text
(813) 501-7250



Anyone looking for some
ON YOUR TEAM?

Account Executive Needed—Apply Today!

Do you have sales experience you'd like to utilize? We are looking to add new members to
our team. Part-time, flexible hours. You can earn $1,000- $5,000/month for extra spending
money. Perfect for anyone who loves connecting with various industries in the Tampa Bay

real estate community. Training is provided.

showhomes

M E

$2.5MILLIO

DONATED THIS YEAR TO HELP

END MODERN=-DAY SLAVERY.

Did you know there are more victims held against their will today than ever
before? That's why The N2 Company - the company behind this publication
and 850+ others like it - is financially committed to end human trafficking.

SPECIAL
OFFER

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

The average Fortune 500 company donates about 1% of their profits
to charity. The N2 Company donates 2.6% of their gross revenue.

Thanks to the businesses within these pages, our Area Directors, and
readers like you, we're able to break the chains of this horrible reality.

ProhealthPestControl.com
813-261-8892

Call us for Free Termite Inspections, )
2nd Opinions and Quotes. S$75 WDO Reports-Mention REAL PRODUCERS
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Red, White and Blue Spirit

When you walk into Jason McIntosh’s
office, you’re literally surrounded by red,
white and blue. That’s no coincidence.

As a veteran of the United States Military,

Jason proudly remembers his service.

Today, as Team Leader of the McIntosh
Group with RE/MAX Alliance Group, he
carries on that ideal of service on behalf of

others with his red, white and blue spirit.

“Everything we do here is red white and
blue ... and very VA-centric,” Jason says

with a smile.

Following a Path of Service

As Jason came of age and turned 19, he

enlisted in the military in 1993. By the
time he ended his service a few years
later in 1996, he had picked up import-
ant foundational experiences that have

served him well through time.

“The military gave me things like
structure, discipline and camarade-
rie... I met some really great people.
The military is something that carried

throughout the years,” Jason says.

“The impact it has on you through-
out your life and your work career is

always there.”

Can-Do Spirit

Through time, Jason turned his

A\

can-do drive and expertise for

serving people into success in
the retail world and then in

real estate.

In 2018, Jason started his own
team. True to form, Jason and

his team’s results skyrocketed.

During his first year as a team
leader, The Jason McIntosh
team earned the coveted
Diamond Level status — 17
years faster than the average
RE/MAX team.

Spreading the Word
Each step of the way, Jason has

By Dave Danielson
Photo Credit: Allie Serrano
of Allie Serrano Portraits, LLC
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The military gave me things like structure, discipline
and camaraderie... | met some really great people.
The military is something that carried throughout the years.

built a reputation for creating real
results for those around him. One
part of his work he takes extreme
pride in is his service on behalf of

those who have served.

Jason has a podcast called Real Mac
Moves — The Real Estate Made
Easy podcast.

“The podcast is something I really
enjoy,” Jason emphasizes. “As part
of that, I’ve hosted veterans, along
with VA lenders talking about the
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needs veterans have, along with the
outstanding opportunities that exist
to help them.”

One of those is with VA loans.

“We talk about VA loans. We like to
educate other agents and clients on
the strengths of VA loans. There are a
lot of benefits that come into play for
both the client and others involved in
the transaction,” he says. “In fact, VA
loans have the lowest default rates in

the industry.”

The podcast is available through a
number of outlets, including Spotify,
Google, Apple and iHeart.

Connecting People with
Opportunities

In addition to the podcast, Jason also
plans on holding two separate events
for veterans to further their educa-
tion and help to connect them with

opportunities for them.

Jason definitely takes a personal inter-

est in serving the needs of veterans.

“Recently, I had the chance to work
with two veterans who had been given
the runaround in the past. They were
referred to me. I was able to person-
ally work with them and take care

of them and get them on a new path
within 24 hours. Since then, both have
successfully negotiated their deals and

one has already closed.”

Away from work, Jason’s world
revolves around his family, including
his daughters — Arianna and Ella,

and Arianna’s son — Jason’s first
grandchild — 1-year-old Leo Rios, and
another grandchild on the way this fall.

Congratulations to Jason for the real
impact he makes each day for his
community, his team and clients with

his red, white and blue spirit.

As Jason says, “For all those veter-
ans who are about to buy or sell, we
salute you! Let us show you what the
Red, White and Blue can do for you ...

as your VA experts on your side.”
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REALTOR®

Martha Hernandez

LOVES TO EXPLORE NEW PLACES!

“I love traveling,” says Martha “Iceland was breathtaking. Everything
Hernandez with Tampa Bay is clean with fresh air in a peaceful envi-
Elite Homes. ronment,” says Martha. One of the high-

lights of Iceland was Diamond Beach,
Three years ago, she went to Iceland which Martha found to be spectacular.
with her son. It left an impression
upon Martha. It’s a picturesque place with huge gla-

ciers that have washed up on a black
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beach. The pieces of the glaciers
resemble diamonds, each unique and
reflecting different colors. “It’s unbe-

lievable,” says Martha.

“On one side, you can see where
glaciers are breaking off and floating

away. On the other side on the beach,

you can see the pieces, which are all
different sizes and shapes. Some are
larger than people,” says Martha. She
loved Diamond Beach so much that

she has it as wallpaper on her phone.

Other highlights of Iceland include
the Blue Lagoon. Martha says, “It’s
definitely an experience not worth
missing.” She enjoyed a clay mask on
her face, relaxing in the Blue Lagoon,

and spending time with her son.

She and her son also loved seeing the
Northern Lights, which was the entire
reason for their trip. They witnessed

this awe-inspiring light show four out
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of the seven nights that they were
there. However, nothing compared
to the glaciers on Diamond Beach
for Martha.

“I love water,” she says. “What is
more beautiful than seeing glaciers on
a black beach?”

As for Iceland itself, it’s entirely dif-

ferent from other countries.

“Anywhere you go, there is volcanic
activity,” adds Martha. “You could
smell the sulfur or see the smoke

coming up from the ground.”

Martha has also gone to Egypt and
ridden on a camel across the Giza to
the pyramids. Another once-in-a-life-

time experience.

Life is too short not to travel. Martha
is looking forward to traveling abroad

in the near future.

“I'm hoping to get back to traveling

abroad. I've got more things on my

agenda to do,” she says.
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ORDER YOUR HOLIDAY
CARDS/POSTCARDS.
IT'S AS EASY AS 1, 2, 3.

1. Choose your card or postcard design.

2. Send us your contact info and signature.

3. Send us your customer/contact list in
Excel format.

WE DO THE REST!

Custom-designed holiday
cards are available too!

Your Personal On-Demand
Marketing Department

JUlce*marketmg
and design

JuiceMktg.com/Touchpoint
727-386-8611
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Our commitment is to deliver
a five-star experience from
beginning to end.

With over 50 completed inspections, Waypoint and their wonderful staff and
inspectors continue to impress me. As a Realtor, | can confidently refer all of
our customers to Waypoint without fret! Their commitment to their customers
and endless pursuit of education is unparalleled in the inspection community!
-Christopher Freyre, Freyre Real Estate

Waypoint Property Inspection
(813) 486-8551
waypointinspection.com

BLANCHARD

INSURANCE

EXPERIENCE WHY WE
ARE THE #1 CHOICE
FOR TAMPA'S BEST 4y

PROFECTING WHAT MATTERS FOR OVER 20 YEARS

Homeowners - Condos - Investments
ammercial - Flood - High Value
See what makes
us different
today!

Tampa Bay Real Producers - 47



Be thankful this holiday season

& celebrate your family...

THOMAS/BRUCE
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VLN SAVE THE

V4 DATE!

* Broken & Worn Rollers
» Corroded & Damaged Tracks

+ Sticking & Misaligned Locks
+ Howling & Whistling Doors Specializing in complete

refurbishment for &

« Water-Intrusions Glass Doors.
+ Missing Weatherstripping WWW.S!idE?repa B

+ (Glass Separation
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STARS & STRIPES GALA

Ask About Sponsorships
Available
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expertise
you can

Book your family portrait session
by November 23rd and receive a $200
, 7 b PANEL OF EXPERTS
portrait credit towards your order! B e R o0 e on o

PARTNER MASTERMINDS THIRSTY THURSDAY
Third Tuesday of the Month Happy Hour Social
9:30-11:00 a.m. on Zoom Last Thursday of the Month

*Reservation fee due at time of booking.
**Holiday session fees apply November 24-29

Creating Award-winning Portraiture since 1973

Carol Walker
Visit us at our new location at Master Photographer

Florida Degree of Photographic Excellence,

2227 49th St. N_' St. Petersburg 33710 Florida Education Degree, Florida Service Award

Owner/Portrait Artist

www.tampabayrealproducers.com
don.hill@realproducersmag.com
813-433-1776

www.thomasbruce.com | 727.577.5626
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Written by Elizabeth McCabe

DESIGNED TO

The difference is in the details for Blanchard
Insurance. They aren’t your typical insurance agency.
Designed to be different, Blanchard Insurance is eager

to exceed their clients’ expectations.

Jamie Hoover, Chief Operating Officer with
Blanchard Insurance, explains, “We aren’t agents;
we’re a TEAM. We aren’t your parents’ agent from
yesterday; we're real people, a diverse TEAM of

different professional and cultural backgrounds.”

Most of their agents come from former careers in

real estate, lending, title, advertising, corporate
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rard

BE DIFFERENT!

operations, and so forth. As a result, they have
gathered a very diversified skillset with one common
mission: to serve both their partners and clients with

ONLY the absolute best in concierge service.

Jamie adds, “We are proud to have women in a
majority of our leadership roles and just as proud
to be fostering the next generation of the insurance

professionals within our organization.”

Meet Tampa Bay Insurance Agents Hailey Hagerman
and Antonio Tarantino

“We are really excited to expand to the Tampa
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Bay area,” says Jamie. Our newest
TEAM is Tarantino Insurance Group,
powered by Blanchard Insurance.
Insurance agents Hailey Hagerman
and Antonio Tarantino are covering
the Tampa market, including St. Pete

and south to Punta Gorda.

Hailey earned her Bachelor of Science
in Finance from the University of
South Florida. As for Antonio, he got

his Bachelor of Science in Finance

from the University of Central Florida.

Hailey and Antonio excel inter-
acting with clients, REALTORS®,
mortgage companies, and insurance
companies to provide insurance
solutions for new home closing and
refis. They also follow up to ensure
that clients are satisfied with the

Blanchard experience.
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Not Salesmen, But A Concierge
When it comes to serving their
clients, the insurance agents at
Blanchard Insurance aren’t salesmen,

but concierges.

What does being a concierge mean?
Jamie explains, “It means we will
truly do whatever it takes to get the
job done, and we bring everything to
the table to do so. In the most difficult
insurance market in the country

by a longshot, you have to be truly
dedicated and adaptable to support
your clients and partners. We aren’t
bankers, either; we work Fridays. In
fact, we’'re ALWAYS working because

that’s what it takes in today’s market.”

The professionals at Blanchard
Insurance never compromise their

service model. This strategy has been

the secret to their success, helping
them shape the brand which they are

known for locally and abroad.

Jamie shares, “We all made a pact

to only get into this industry if we
could change the negative stereotype
everyone thinks of when it comes

to insurance, and more so the cheap
commodity our peers have made it. To
sum it up: We are DIFFERENT. We
are CHANGE. We are all the things
we SHOULD BE when you make that

next premium payment.”

Standing the Test of Time

Blanchard Insurance has stood

the test of time. They started from
humble beginnings 30 years ago as an

industrial insurance agency.

Jamie jokes, “Yes, we were making house calls day and
night in sometimes not the safest of neighborhoods,
and yes, oftentimes mistaken as detectives perhaps
canvassing the neighborhood for clues. However, we
wouldn’t change a thing, because these humble roots
taught us a lot about helping people which really is at
the core of our philosophy today.”

From an insurance agency, they wanted to do more for
their clients and expanded to include home and auto

insurance as well as small business insurance.

“We have really done and see it all collectively,” says
Jamie. “Today we cover our clients all across the
great state of Florida, but throughout the Southeast
U.S. and as far as Colorado and Washington as well.
The future is bright. I don’t think we’ll ever outgrow
our humility because we see ourselves as simply

people helping people.”

Why Choose Blanchard?

What makes Blanchard passionate about insurance is
the ability to help each and every one of their clients
has peace of mind, not having to worry about their

largest assets.

Blanchard Insurance agents protect people’s way of
life and help them get back on their feet. They are reli-

able, truthful, and responsive to their clients’ needs.

“Our promise is to ensure that the right protection is
in place so you can enjoy peace of mind and all that
our great state has to offer,” says Jamie. They pride

themselves on their outstanding customer service.

We are honored to feature Blanchard Insurance as
our Sponsor Spotlight this month. For more infor-
mation, check out their website, www.blanchard
insurance.com, or call 727-275-7222.

Weall made a pact to only get into this
industry if we could change the negative
stereotype everyone thinks of when it
comes to insurance, and more so the cheap

commodity our peers have made it.
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TAMPA BAY

REAL PRODUCERS.

INFORMING AND INSPIRING REAL ESTATE AGENTS

Broker Office

il SUBSCRIPTIONS

When Real Producers magazines are within reach, clients not
only recognize your appreciation for high-quality content but your
association with top-producing industry partners.

Archite _url Phét_é:;sﬁhy;ht'_ ans
B.Lively Images

B13=477-3388 2RedlEstate.Mg!

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES pY $50 per

10 COPES P $97.50 ger )
15 COPIES PP $14250 per
20 COPIES Py $180 per

For all questions, please reach out to Don Hill at
don.hill@realproducersmag.com.
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LEADING BY SHARING : - o

print me more! €4

Were you, your
broker, or the
team featured
in an issue of
Real Producers?
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Want a copy of your
article or full magazines
that you were featured in?

REPRINTS!

What the heck is a reprint? A reprint is a four or eight-
page, magazine-quality grade paper with your full article
and photos and you on the COVER of the publication.

WHY DO | NEED THOSE?
These reprints are a professional marketing tool that

can help brand you, your team and/or your business.

* Use on listing appointments

* Send out to friends and family

*+ Send to clients with your holiday greetings

* Brokers, use as recruiting tools for capturing
new talent.

+ Use when farming your favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We send
you a proof, you approve, and then they are sent to you
via FedEx.

WHO CAN BUY THESE?
The REALTOR® that was featured, the Broker, our

Partner, or family. Anyone that wants to promote you.

HOW DO | ORDER?
Email don.hill@RealProducersmag.com or give us a
call, 813-433-1776.

Introducing home {\ﬁéjpm
warranty plans to help
keep life running.

Home warranty plans offered by FPL Home® have a one-hour
limited service guarantee, so your clients could have their
homes up and running faster than they can do their next load
of laundry. See terms and conditions for details.

contact Matthew Page or visit 414-336-7856
wwwi.FPLHomewarranty.com/reaftor

“FPL Hotms s an unregetaleg subisinry of Fiirsds Powet & Light Comgasy (FPLL. The bome
ey plas ane oMwted and ndministened by FPL Home. Ploridu boanse FES99597, and
ol FPL amdl st provided by Lyndon Soushern inssrance Compairy (FL Lic. No.: FL-03688),
The home wastesty plans =5 cermce pans and nol warsanlins.

ADT

Authorized
Dealer

Veteran Security

VETERAN
SECURITY

THIZ WELL BEFEMD

We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security Affiliate Program
www.myveteransecurity.com/affiliate
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“we doit.

If it ends
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INSPECTIONS GROUF

Residential & Commercial
Insurance

WDO

Sewer Camerd

Pool
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Mold & Lead Paint

CLEAN .COM

PAVER SEALING & PRESSURE WASHING

813.480.9093 &= -

Brick - Stone - _JiSaVERtine
Terrazzo - Conperete
Pavers and FACades

Sealer Rem@Vals
Color En SRESHERES
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MOVE IN / MOVE OUT CLEANING

Cleaning Services for Real Estate Agents, Banks, Home
Builders and Homeowners
When preparing a house to be put on the market, nothing is
more important that cleanliness.

Lets us help you sell quickly by giving the best first impression!

Residential Cleaning Commercial Cleaning
& Apartments & Condos & Offices

& Family Homes & Restaurants

& Moving In/ Out & Showrooms

& Spring Cleaning & Medical Offices

® Vacation Rentals & Classrooms

We are fast, reliable and offer outstanding service at a reasonable price.

Call today for a free estimate! 813-477-5690

contact@topshineclean.com  www.topshineclean.com
Licensed Insured Bonded

Simplify the activation and transfer of utilities and
home services for your buyers.

Our poncierge senvice is a one-stop source for all setups, aciivafions and insiallations.
Best of all our service is provided at no cost fo you or your cliant!

A&

ETILITYA:
af.'{e.f;jzefﬁ_i::...--*-
.COM i
To leam maore visit:
www.UtilityHelpers.com/agentvideo
(813) 291-3600
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PR

Commercial and Residential
Real Estate Photography

Aerial Photos and Videos
Real Estate Videos
Matterport
FAA Licensed Drone Pilot

PAA Professinal Photographer
of America Member

Insured

www.pandaphotostudio.com
tony@pandaphotostudio.com
718-737-3369

13 Month Home Warranty

$50 Listing/Seller’s Coverage
Unknown Pre-existing Coverage
No Cap on Refrigerants

MNo Age Restrictions

i sl A 5Ty
Carla Allen

Account Executive
Direct: 813.514.3255
@hwahomewarra

The importance of being fully pre-approved
is crucial to being able to get a deal accepted in
this highly competitive market.

THE OPPORTUNITIES FOR HOME
BUYERS ARE NUMEROUS!

* Home Values are Appreciating Like
Never Before.

» Mortgage Rates are Historically Low.

* COVID Taught Many Americans They Gan
Work from Practically Anywhere.

 The American Dream of Homeownership
is Thriving.

e Residential and Commercial Loans

* Quick, on time closings

e Seven days a week loan officer
sales support

* Loan officer presence at public and
brokers open houses

* Bank statement/DSCR/No Ratio
loans available

* Loans as low as 580 credit score

THE GHALLENGES FOR HOME
BUYERS ARE PLENTIFUL!

A Record Number of Homes are Selling
Over Asking Price.

Extremely Low Inventory is Available for
Preexisting and New Homes.

Homes are on the Market for a Record
Number of Low Days

The Real Estate Market is in Overdrive.

BAYT0BAY

\

326 S Hyde Park Avenue, Tampa, FL 33606
813-251-2700
www.baytobaylending.com
info@baytobaylending.com
NMLS ID #4102

EQUAL HOUSING
LENDER



VALUE.
COMMITMENT.

Every interaction, every transaction, every single action, is a celebration.

Home of the Confetti Cannon Closing Experience | Branded
Marketing Materials | Online Learning Flatform | Metworking
Events | Targeted Community Farming Opportunities

ROE MODESZTO

SUCCESS PARTNER
407.489.1542
ROB@CELEBRATIONTITLEGROUP.COM
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Hower over this with your phone's camera
to download my business card!



