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949-348-1730 • QualityFirstTermiteControl.com

Our staff is professionally trained, licensed and bonded.
Serving Southern California for over 20 years.

Termite Control
Local Treatment

Fumigation
Structural Repair

We specialize in
escrow inspections!

Happy
Mother’s Day

from all of us at
Quality First Termite
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L ISA DOHERTY
Certified Advisor of Personal Insurance
Executive Vice President, Director of Private Client Services

WGBPRIVATECLIENT.COM

ALWAYS DELIVER WHAT YOU’VE PROMISED.
S P E C I A L  S E R V I C E S

You can expect more from WGB’s Private Client Services team. 
More insight. More risk management. More services.

-  Successful Individuals and Families
-  Luxury, Custom Estates
-  Investment Properties
-  Course of Construction
-  Valuable Collections
-  Automobile
-  Excess Liability
-  Watercraft and Yacht
-  Nationwide and international capabilities
-  Family office
-  Wildfire mitigation and protection*

*Available at certain policy levels

P E R S O N A L .  C O M M E R C I A L .  H E A L T H .  E M P L O Y E E  B E N E F I T S

C R E AT I N G  A  C O M F O R TA B L E ,  C A S U A L  S T Y L E  T H AT  W I L L  H E L P  YO U  S E L L  YO U R  H O M E !

Home Staging 714-655-9705
949-290-4055
WWW.STRAWANDCLOVER.COM
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949-454-0508  •  AMERISPEC.NET/WOODFORD

"It was easy to schedule and we like 
that AmeriSpec cares for it's inspectors 
and did not allow people to be present. 

Employers that take their employees' 
health seriously make us more likely to 

recommend this company."
-Lucy T.

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS,
AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:
• The inspector will be wearing gloves at all times during the inspection.

• The inspector will be wearing mask/respirator at all times during the inspection.

• The inspector will be wearing booties while inside the property.

• The inspector will be taking his own temperature before and after each inspection.

• The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.

M E E T  T H E

R E A L  P R O D U C E R S  T E A M

S O U T H  O R A N G E  C O U N T Y

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@realproducersmag.com.

Michele Kader
Owner/Publisher 

(949) 280-3245
michele.kader@

realproducersmag.com

Ellen Buchanan
Editor

Yaneck Wasiek 
Photographer 

WASIO Photography

Gabriella Noel
Social Media Manager

Thomas Pellicer 
Event Photographer 

Heather Johnson
Account Manager/

Ad Strategist

Bodie Kuljian
Photographer

Together Creative

Lindsey Wells
Writer
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Together Creative

Bodie Kuljian

(805) 704-8781

WASIO Photography

Yaneck Wasiek

(949) 529-0512

ROOFING

Prestige Roofing

Sarai Vega

(714) 248-8424

Rescue Roofer

Darrin Guttman

(949) 273-2100

STAGING & HOME DESIGN

Straw & Clover Studio

Andrea McQuade

(714) 655-9705

TITLE SERVICES

Lawyers Title

Josh Meador

(714) 293-0798

WFG Title

Andrew Walsh

(949) 300-9101

MORTGAGE SERVICES

California Coastal Loans

Dino Katsiametis

(949) 720-1616

CrossCountry Mortgage

JJ Mazzo

(877) 237-9694

Monarch Coast Financial

Kevin Budde

(949) 422-2075

MortgageOne, Inc

Christopher Smith

(949) 292-9292

MOVING COMPANY

Costa Mesa  

Moving Company

David Wilkes

(714) 241-1673

PEST & TERMITE CONTROL

Quality First Termite  

& Pest Control

Jeff Oliva

(949) 348-1730

PHOTOGRAPHY

Thomas Pellicer

(714) 381-7675

HOME INSPECTION

AmeriSpec

Justin Woodford

(949) 454-0508

Coastal Inspection Services

Tracie Kirkpatrick

(949) 481-2501

The Real Estate  

Inspection Company

Philippe Heller

(800) 232-5180

INSURANCE

Farmer’s Insurance

Mya Lopez

(949) 292-8305

NFP Corp.

Taylor Wilson

(949) 307-3916

Wood Gutmann & Bogart 

Insurance Brokers

Lisa Doherty

(714) 824-8338

MARKETING AGENCY

Remio Group

Jennifer Gilbert

(949) 290-6702

CHARITY / FUND RAISING

Goodwill Orange County

Eric Smissen

(714) 547-6308

CPA/ACCOUNTING

Rizvi & Rizvi CPAs

Has Rizvi

(949) 472-2080

ESCROW SERVICES

Corner Escrow

Katie DiCaprio

(949) 303-0515

Escrow Options

Bernadette Kerkes

(714) 348-4718

Quality Escrow

Christine Koedel

(949) 683-5086

The Escrow Source, Inc

Michelle Rahe

(949) 305-0888

Versal Escrow

Christopher Keahey

(949) 342-3692

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the South Orange 
County Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 
Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating Realtors® for certain stories, please email 
us at michele.kader@realproducersmag.com.
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By Michele Kader

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 agents in South OC. We pulled the 
MLS numbers (by volume) from January 1, 2020, to 
December 31, 2020, in South OC, cut the list off at 
number 500, and our new 2021 Top 500 distribution 
list was born. This magazine is free exclusively to the 
top 500 agents in the area each year. The minimum 
production level for our group was $12.9 million in 
2020, based on data reported to MLS.
 
Q: WHAT IS THE PROCESS FOR BEING FEATURED 

IN THIS MAGAZINE?

A: It’s really simple – every feature you see has 
first been nominated. You can nominate other 
REALTORS®, affiliates, brokers, owners, or even 
yourself! Office leaders can also nominate Realtors. 
We will consider anyone brought to our attention, 
because we don’t know everyone’s story, so we 
need your help to learn about them.
 
A nomination currently looks like this: You email 
us at michele.kader@realproducersmag.com with 

If you just made the 2021 
Top 500 producers in 
South OC list and are new 
to our publication, you may 
be wondering what it’s 

all about. “FAQs About This Magazine” answers 
the most commonly asked questions around the 
country regarding the Real Producers platform. My 
door is always open to discuss anything regarding 
this community — this publication is 100 percent 
designed to be your voice and to connect, elevate 
the industry, and inspire!
 

the subject line, “Nomination: (Name of Nominee),” and 
explain why you are nominating them to be featured. It 
could be they have an amazing story that needs to be told 
– perhaps they overcame extreme obstacles, they are an 
exceptional leader, have the best customer service, or 
they give back to the community in a big way. The next 
step is an interview with us to ensure it’s a good fit. If it 
all works out, we put the wheels in motion for our writer 
to conduct an interview and for our photographer to 
schedule a photoshoot.
 
Q: WHAT DOES IT COST A REALTOR®/TEAM TO  

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my 
friends, so nominate away! We are not a pay-to-play 
model. We share real stories of Real Producers.
 
Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front of 
the magazine is a part of this community. They will have 
an ad in every issue of the magazine, attend our quar-
terly events, and be a part of our online community. We 
don’t just find these businesses off the street, nor do we 
work with all businesses that approach us. One or many 
of you have recommended every single preferred partner 
you see in this publication. We won’t even meet with 
a business that has not been vetted by one of you and 
“stamped for approval,” in a sense. Our goal is to create 
a powerhouse network, not only for the best Realtors in 
the area, but the best affiliates, as well, so we can grow 
stronger together.
 
Q: HOW CAN I RECOMMEND A PREFERRED PARTNER?

A: If you have a recommendation for a local business that 
works with top Realtors, please let us know! Send an 
email to michele.kader@realproducersmag.com.

FAQ
ABOUT THIS MAGAZINE

3,705
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9,886

TOTAL TRANSACTIONS

SALES VOLUME
$10.39

666
DOUBLE-ENDED TRANSACTIONS

LISTING SIDE 
TRANSACTIONS

5
,5

15

AVERAGE 
TRANSACTIONS 

PER AGENT

19.77$20.78
MILLION

BILLION

Based on information reported 
to the MLS for residential sales 

in 2020 in South Orange County 
by the top 500 producing agents 
licensed in South Orange County.

2020
B Y  T H E  N U M B E R S

HERE’S WHAT SOUTH OC’S TOP 500 AGENTS SOLD...

*Information is based on residential sales in 2020 in South Orange County by the top 500 agents by sales volume.
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Spoil a New or Single Mom: 

We cannot deny that mothers are the lifeblood 
of the family … and they definitely need a break 
sometimes! Do you know a single or brand-new 
mama who could use some pampering? Volunteer 
to babysit, and let her take the afternoon off to take 
a nap, eat a quiet meal, go to a yoga class, or get a 
facial – whatever she needs! Bring over her favorite 
coffee or wine, or make dinner for the whole family, 
so she doesn’t have to cook. Anything you can do to 
take on some of her workload will mean the world!

Adopt a Senior Mom: 

Check with seniors in your neighborhood, church, 
or community group who may be living alone to see 
if they have Mother’s Day plans. Consider making a 
regular date with her to check in, visit, and perhaps 
share a meal or walk.

Practice Meaningful Self-Care: 

If you are a mother yourself, give yourself a pat 
on the back for all the hard work you’ve done this 

year: remote work, school closures, financial stress, housework, 
health worries, or all of the above. Give yourself permission to 
step away from the drudgery and do things this month to support 
your emotional, spiritual, and physical health, whether that’s a 
daily swim or walk, long naps, a weekend away, or just space to 
process. Rehearse saying “no” to unessential responsibilities and 
obligations. Remember, you cannot pour from an empty cup!

Give Your Time or Money to a Worthy Cause: 

A beautiful way to honor a much-missed mother or mother figure 
is to make a generous donation in her name to a cause or orga-
nization that was near to her heart. You might also seek out a 
local women’s and children’s shelter or anti-human-trafficking or 
domestic-violence organization, particularly as they attempt to 
recover lost funding from COVID times. International and nation-
al organizations such as Feeding America, Planned Parenthood, 
UNICEF, Moms Demand Action, Girls Inc., and Baby2Baby could 
also use your bequest to help support and uplift communities 
of women in need. When COVID risks have passed, you might 
brighten up spring for senior moms by volunteering in a nursing 
home or senior center.

Mother’s Day
GOOD FOR YOUR HEART

Traditionally, when we think of May and 

Mother’s Day celebrations, visions of 

flowers, sunshine, brunch, and other 

goodies lavished upon our beloved 

mothers and mother figures come to mind. 

While those visions are beautiful and well-

deserved sentiments, they cannot always be 

reality; in some cases, mothers and children 

find themselves unable to celebrate together, 

whether due to health, distance, or other 

difficulties. May is the month of mothers, so consider 

trying one or more of these alternative ways to honor 

moms this month!

By Shauna Osborne

healthy living

949-481-2501 • www.coastalinspection.us
28241 Crown Valley Pkwy., Ste. F432 • Laguna Niguel, CA 92677

WE HAVE BEEN A FAMILY BUSINESS
FOR OVER 2 DECADES!

Call, Text, or Visit Our Website to Get Your FREE Quote!



14 • May 2021 South Orange County Real Producers • 15@realproducers realproducersmag.com

REAL ESTATE VIDEOSREAL ESTATE VIDEOS
TIPS FOR MAKING GREAT 

master the media By Christina Daves

I had the pleasure of interviewing Cindy 
Ashton, a presentation strategist whose 
expertise is messaging and video, and 
asked her to share her tips on how to 
stand out in 2021.
 
Q: What is your number-one tip to make 

a virtual showing stand out?
A: Show, don’t tell. Grab attention in 

the first seven seconds of your video 
with story. How?

1. Tell the story behind the features 
and benefits of the home. Instead of 
showing the garden and saying how 
beautiful it is, tell the story about 
how the couple that lives there got 
married in that garden and has been 
happily married for 50 years. You 
can start your video by saying, “Fifty 
years of marriage all started in this 
bed of roses.” Or talk about how the 
living room was used as a speakeasy 
back in the 1920s. Start with, “Cigar 
smoke filled the air…”

 

2. Get your potential buyers imagining 
what is possible for them when living 
in that home. “Imagine your kids rid-
ing their bikes around this private 
cul-de-sac with the other neighbor-
hood kids.” Or, “Imagine you are 
working in your virtual office, you 
feel stressed, and all you have to do 
is lift your head and look out at that 
amazing view of the lake.”

 
Q: Everyone has moved their business on-

line. Now that REALTORS® really can’t 
network in person, what do you recom-
mend they do to stand out digitally?

 
A: 1. Be a real person. Too many agents 

come across on camera like “slimy” 
salespeople with canned phrases 
like, “I can sell your home for the 
highest price in the least amount of 
time.” People hire people they like 
and feel connected to. Don’t try to 
be too polished. Instead, plan out 
your talking points, get that great 
opening line that tells a story, and 
then just talk to the camera as if you 
are talking to your best friend or 
favorite client.

 
2. Be of service. You stand 

out when you make your 
videos about your clients. 
In addition to posting 
videos about the homes 
you are currently selling, 
also post videos that give 
helpful tips on things that 
are important to them. If 
your clients have families, 

ask yourself what you can 
share that would help them, 

such as, “Four ways to keep 
your kids engaged with virtual 

learning.” Or, “Three fun things 
your family can do together while 

stuck at home.”
 

Q: Video is simple now, with our hand-
held technology of cellphones and 
iPads, but there are nuances to creat-
ing a great video. Could you give us 
your top three skills to master so you 
stand out on video?

 
A: 1. Lighting. Always have the light facing 

you. If you are outside, face the sun. 
Inside, face the window where the 
light comes in. You can buy a light 
ring or broadcast light. Or go old 
school and take the shade off the 
lamp and put the lamp in front of you.

 
2. Sound. If you can’t be heard, the 

viewer will keep scrolling. If you re-
cord your videos from your comput-
er or laptop, snowball microphones 
are great. Newer phones have good 
internal microphones. If they don’t 
or you are filming outside, get an 
external lavalier microphone.

 
3. Background. If you have all kinds of 

clutter behind you, the viewer will 
be distracted. Be sure to choose a 
location that is organized, clean, and 
aesthetically pleasing. And try to be 
at least three feet from the wall or any 
object behind you, as it makes you 
appear more powerful and confident. 

Learn more about Cindy and Christina at 
www.CaptivateandCashIn.com/Agents. 
 
Christina Daves
PR for Anyone®
Christina Daves is the 
founder of PR For Anyone®. 
She has trained thousands of 
real estate agents in gaining vis-
ibility by using traditional and social 
media together for maximum effectiveness. 
Agents she has worked with have appeared 
in national magazines, newspapers, radio, 
television, and blogs. Book your free business 
strategy session with Christina at www.
ChatWithChristina.com, and learn more 
about her at www.ChristinaDaves.com.

949-292-9292
www.mortgageonehomeloans.com

Christopher.smith@gomortgageone.com

Contact Chris’ team today to learn 
more about our comparably lower 
interest rates and exceptional service.

Family Owned & Local Direct Lender |  NMLS#: 898812

Happy Mother's Day from
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Orange County’s Finest Escrow Agency

Over 300 years of industry experience!
Contact one of the top escrow companies in Orange County today!

949-305-0888 | theescrowsource.net
27611 La Paz Rd Suite D, Laguna Niguel, CA 92677

Donna Bashor, Senior Escrow Officer
949-305-0888 x318 • Donna@theescrowsource.net

Donna has over 35 years of experience and is available 24/7 to provide you 
with extraordinary personal service.

Ready to give your clients a
SMOOTH and SUCCESSFUL closing?

Partner with Donna today!

CLOSED

1205 N. RED GUM ST. UNIT H. ANAHEIM, CA 92806

562.676.3874 | PrestigeRoofingCA.com
L I C E N SE :  # 1 0 4 4 7 7 6

WE HAVE 34 YEARS OF EXPERIENCE.
WHE N I T  COME S TO ROOFI NG,  Q UA L I T Y  &  E XPERIENCE M ATTER S

FREE ESTIMATES AVAILABLE

ROOFING INSTALLATION & REPAIR |  GUTTER INSTALLATION |  ASPHALT ROOFS
WOOD SHAKES INSTALLATION |  COMPOSITE ROOFING
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cover 
story

By Lindsey Wells

Photos by Bodie Kuljian

Real estate runs deep in Julia Archuletta’s blood. Growing up with two parents in the 
industry, she was double-exposed to real estate as a child and developed a love for 

it that she carried into adulthood. After working for a Fortune 500 company, Julia 
took the leap of faith into real estate she always knew she’d take.

 
Julia was born and raised in Los Angeles, just down the street from Magic 

Mountain. Her biological father was a contractor and got into flipping proper-
ties in Northern California in his later years. Her stepfather was a builder. 

Looking back on her childhood, Julia laughs as she remembers helping 
her dad with his blueprints. “His handwriting was just awful,” she says. 

“I would help him out with writing and everything else he needed. I’ve 
pretty much grown up in the real estate world.”

 

JULIA

THE JUGGLING ACT
PERFECTING

A R C H U L E T TA

The Archuletta Family (from left to right: 
Raelyn, Julia, Flynn, Dave, Rhodes, 

Lyvia, Devinne).
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After graduating college, one of Julia’s goals was to 
work for a Fortune 500 company before shifting into 
real estate. “I wanted to get a business foundation, and 
Fortune 500 companies definitely know what they’re 
doing, and they do it well,” she says. Julia interviewed 
with different companies and ultimately took a job 
in human resources with Target Corporation, where 
she worked for seven years before changing her path. 
“I’m such a Type-A person. From being with human 
resources for so long, everything is about dotting your 
I’s and crossing your T’s multiple times—very similar 
to real estate because you don’t have the option to make 
mistakes. You double-check everything the first time, 
and I liked that.” Julia will celebrate her eleventh year in 
real estate this year.
 
On January 1, 2020, Julia’s husband, Dave, left his 
job of 20 years to work alongside his wife in the real 
estate business. At that time, the couple had four 
children and one on the way, and Julia knew she 
needed an extra hand. “We got pregnant with our last 
baby, and I knew if I were going to continue doing my 
business, I’d need a little bit more help,” Julia says. 
“It was a big decision, but he left his job to partner 
up with me. Now, we’re a team, which I am enjoying 
more than I expected.”
 

On January 1, 
2020, Dave joined 
Julia at Compass, 

where they lead The  
Archuletta Team.

“
When you have that many children, they do want a lot of your 

attention because you’re dividing it between so many anyway.

I FEEL LIKE IT’S SO IMPORTANT 
TO BE PRESENT, AND IT’S FUNNY—IT’S 

EQUALLY THE SAME 
FOR YOUR CLIENTS.
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At Compass, Dave and Julia lead The Archuletta 
Team as the top REALTORS® in Rancho Mission 
Viejo. With five kids ranging in age from 16 to 1, 
they have all but perfected the juggling act that 
comes along with raising a large family and running 
a successful business. “My husband and I work-
ing together as a team really balances things out 
because our clients will always have one of us. The 
older kids all go to school, and then the two littles 
are with the nanny, so it really allows us to be 
full-time, working parents. But during the off-time, 
we’re able to focus on the children,” Julia says. 
Their oldest child, Devinne, turned 16 on Tax Day. 
Next is Raelyn, 6, followed by Lyvia, 4, Rhodes, 
two-and-a-half, and Flynn, 1.
 
“At least one of us will always be focused on the 
children; when you have that many children, they 
do want a lot of your attention because you’re divid-
ing it between so many anyway. I feel like it’s so 
important to be present, and it’s funny—it’s equally 
the same for your clients,” Julia adds. “Your clients 
want you to be present during the transaction. If 
you’re not present, that’s when the stress increases 
because they don’t know what’s going on.”
 

Dave and Julia’s motto is, “Building 
lifelong clients one day at a time,” 
similar to how Nordstrom is the golden 
child in department store customer ser-
vice. To achieve this, they strive to answer 
their clients’ questions before they’re even 
asked. “A client should not have any ques-
tions if we’re doing our job and staying in daily 
communication with them. It makes us really 
stay on top of our game and building lifelong 
clients. Some of our clients, we’ve completed five, 
six, seven deals with. We always joke that they 
become part of our family, but it’s true.”
 
As with all other families, things have been differ-
ent for the Archuletta family since COVID-19 shut 
the country down. Pre-COVID, they enjoyed trips to 
Disneyland. Now, hiking nearby trails and going to the 
beach is more their speed. “Or going out to Nana and Papa’s 
house because they have a pool, just to get out of the house 
with all of the kids and ‘get their wiggles out,’ we call it,” Julia 
says, laughing. When she and Dave can steal some time away 
by themselves, they find peace in sinking into a good movie and 
relaxing. “That’s always been our thing, even when we were dat-
ing and didn’t have any children.”

As a 
mom of five, 

Julia Archuletta is 
successfully juggling 
raising a large family 

and running a 
business. “Dave and Julia’s motto is,

“BUILDING 
LIFELONG 

CLIENTS 
ONE DAY 

AT A TIME.
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CORNER ESCROW

BUILT ON FAMILY VALUES

business partner 
spotlight
By Zachary Cohen  

Photos by WASIO Photography

Growing up in Costa Mesa, Katie 
DiCaprio had the gift of being 

her parents’ daughter. Her father, 
Mike Wilson, owned a painting and wall covering 
business, and his work ethic was second to none. 
Six days a week, he rose at 3:30 a.m. and returned 
home at 6 p.m., supporting his family and allowing 
his wife to stay home with the kids.
 
“That’s where I got my work ethic from,” Katie 
reflects. “And my mom taught me everything I 
know about being a mom.”
 
Katie’s mother, Trish, was a pillar at home; she 
devoted her life to raising her four children. “Oh 
my gosh. My mom was amazing,” Katie beams. “I 
learned everything that makes a house feel warm 
and special. She created such amazing memories 
for her kids. Those memories — that’s what I try to 
instill in my kids. Those memories are embedded in 
them for a lifetime. She put everything into that.”
 

As Katie stepped into motherhood herself, she took the 
lessons that her parents taught her and applied them to a 
new era and culture.
 
FINDING HER FOOTING
During college, Katie worked as an assistant for a real estate 
agent, getting her feet wet in the business that would eventu-
ally be her full-time calling. At 20 years old, a friend referred 
her to an escrow company for an interview. “I didn’t even 
know what escrow really was,” Katie remembers. “I was so 
young and green.”
 
Katie landed the job, and so began her escrow career. Twenty 
years later, she’s still working in the same industry. Katie has 
found that she has a passion for her work — specifically, build-
ing relationships with her teammates, partners, and clients.
 
“Our escrow team is like my family. In the escrow industry, 
you don’t find teams that are as big as ours that are so loyal. 
It is something very rare and I am extremely proud of what 
we have built together,” Katie says.
 

Katie and her boyfriend George Delgado have a blended family, with six children, 
ages 7 to 14: Ethan, Ryan, Gianna, Alyssa, Enzo, and Luca.

Katie DiCaprio
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In her twenty years in the business, Katie’s escrow team has 
remained largely intact. That’s a considerable feat in an industry 
with a high turnover rate.
 
BUILT ON FAMILY VALUES
Katie’s love for family extends to her business. Fortunately, 
she works for an organization that values family. If she needs 
to step out of the office early to care for one of her kids, she’s 
encouraged to do so.
 
“In our office, everyone has young kids, juggling schedules. I 
always want people to have balance. We want people to make 
their kids games, take vacations with family,” Katie says. “I make 
a point to work extremely hard so I can take that time when 
needed for family, and I don’t feel guilty about it.”
 
This type of office atmosphere spills over to client interactions as 
well. Clients and partners can feel the joy with which Katie and 
her team do business and are attracted to it. Clients and partners 
become friends — and even family.
 
“Our whole foundation is building relationships and loyalty 
and truly becoming partners in business. It’s about having  
our careers together,” Katie says. “A lot of my clients that I 

worked with 20 years ago, I work with today. 
We’ve gone to each other’s baby showers and 
weddings and events. That foundation sets us 
apart from other companies.”
 
BEYOND THE OFFICE
Katie grew up in a large, tight-knit family. That set 
the foundation for how she is with her immediate 
family today. Katie and her boyfriend, George, have 
a blended family, with six children, ages 7 to 14.
 
“It’s all about balance. There are always ways to fit 
it all in. Yes, it’s a juggling act,” Katie smiles.
 
George also works at Corner Escrow; the cou-
ple’s lives are intertwined in more ways than one. 
“We work together; we live together; we have fun 
together. For a lot of people, it would be really hard, 
but we have such a good balance in our strengths 
and weaknesses, and we are able to fill in the gaps 
in our crazy, hectic life. We work together, raise our 
family together, and are able to pick up the pieces 
together. We have such a strong partnership. It has 
made us even closer.”
 

Having grown up in a large family herself, Katie DiCaprio knows what it takes to juggle the demands of motherhood and a successful career.

We work together; 
we live together; 

we have fun together...
we have such a strong 

partnership. It has 
made us even closer.
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For Katie DiCaprio, life is all 
about family and relation-
ships. That extends from 
her role as a partner and 
mother to her role as Corner 
Escrow’s Chief Marketing 
and Operations Officer. And 
she wouldn’t have it any 
other way.
 
Seeing a woman working a 
full-time job, running a busi-
ness, and taking care of six 
kids — that’s powerful.

 

 
For more information, please 
visit www.cornerescrow.com.

TUSTIN

Professional Service, Unwavering Integrity
An Escrow Team You Can Trust

WWW.CORNERESCROW.COM
IRVINE LAGUNA BEACH LAGUNA NIGUEL CARLSBAD MURRIETA BEVERLY HILLS LAGUNA WOODS

George Delgado
Account Executive

949.668.2447
George@cornerescrow.com

Katie DiCaprio
Chief Marketing/Operations O cer
949.303.0515
Katie@cornerescrow.com

We have the knowledge to 
navigate through any unforeseen obstacles.

PARTNER WITH US & GIVE YOUR CLIENTS PEACE OF MIND
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people
SPACES

aerials

714.381.7675

www.THOMASPELLICER.com

@thomaspellicer

Specializing in architecture,
interiors and luxury real estate.

949-307-3916
Taylor.Wilson@nfp.com
www.NFP.com
1551 N. Tustin Ave. Suite 500
Santa Ana, CA. 92705

Taylor Wilson

We take your business personally.

Contact us if:
•You haven’t reviewed your  insurance portfolio recently
•Your home insurance carrier is canceling coverage
•You have a highly custom home
•Your home premiums have signi�cantly increased

We Find Creative Solutions in this 
Challenging Home Insurance Market

You need a partner who wants to get to know you and your challenges. 
Someone who cares deeply about what keeps you up at night and 

what gets you out of bed in the morning. At NFP, our expertise is 
matched only by our personal commitment to your goals. 

That’s how we do business. That’s the NFP way.

Solutions 
to Fit Your 

Unique 
Needs!

Solutions 
to Fit Your 

Unique 
Needs!

Personal Insurance • Commercial Insurance • Employee Bene�ts
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Nurturing Her Sphere

agent spotlight
By Lindsey Wells

A deep love for homes and 

architecture was instilled in Gabriela 

Haimes from the time she was a 

child. Her architect grandfather’s 

appreciation for art and design rubbed 

off on young Gabriela, so much so 

that one of her favorite things to do 

was drive by open houses and take 

in the unique styles of each home. 

So it’s no surprise that when Gabriela 

was offered the chance to make real 

estate a career, she jumped on the 

opportunity and never looked back.

 
Gabriela was attending nursing school 
while working as a financial analyst 
for Coldwell Banker Realty’s corpo-
rate office in Mission Viejo when the 
opportunity arose. “I saw how much 
agents were making selling real estate, 
and I thought, ‘I could do that,’” she 
says. Gabriela worked directly under 
the company’s CFO, who noticed her 
interest in switching to sales. Coldwell 
Banker offered to pay for her real 
estate classes and licensing. Once 
she became licensed, Gabriela went 
to work assisting a top-producing 
agent to get her feet wet and learn the 
behind-the-scenes aspects of the job, 
and she was immediately hooked.
 

Gabriela Haimes and family (From left to right: Gavin, Devon, Daniel, Gabriela, Sander, Amanda). (Photo by Lea Prokopowicz)

Celebrating 23 years in real estate this year, Gabriela 
is no stranger to the industry’s ups and downs and 
twists and turns. She takes joy in guiding her clients 
through it all. “I love getting people into their dream 
home, whether it’s their first home or they’re downsiz-
ing or upsizing. It’s one of the biggest financial steps in 
people’s lives, and there are so many different emotions 
that they go through,” Gabriela says. “They might be 
scared to buy their first home or, if they’re downsizing, 
they’re sad to leave the home that their kids grew up 
in. I love holding their hand and helping guide them 
through the process. I’m a REALTOR®, a therapist, and 
a designer, all in one.”
 
Gabriela’s own family has always supported her real 
estate career. She and her fiancé, Sander, a fireman, 
just celebrated 11 years together. They have four 
children, ranging in age from 18 to 24. When Gabriela 
and Sander can spend quality time together, they enjoy 
taking advantage of everything Southern California has 
to offer, including surfing, paddle boarding, and bike 
riding. They’re also big travelers and foodies and enjoy 
trying out new local eateries.
 

HAIMES
GABRIELA

I love getting people  

into their dream home,  

whether it’s their 

first home or they’re 

downsizing or upsizing...

I love holding their hand 

and helping guide them 

through the process.
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Gabriela Haimes with her children, Daniel and Amanda. (Photo by Lea Prokopowicz)

Gabriela prides herself on being her community’s 
real estate expert and encourages new agents to 
strive to be the same. “It’s all about your sphere 
of influence. Talk about your passion to everyone 
you know and show them what you love about it. 
Talk to your hairdresser, talk to your neighbor, 
talk to your friends and family. When my kids 
were little, I built my business and reputation up 
that way. I volunteered in the schools; I spon-
sored sporting events. I was heavily involved in 
what the kids were doing, and that’s why I chose 
my career, so that I could be home with them, but 
also take them to their practices and games and 
just be there for them,” Gabriela says.
 
“Everybody knew me because I was heavily 
part of the community and involved in every-
thing around us. I donated my time and money 

to the different events and 
teams. Make yourself the 
community expert.”

Gabriela Haimes and fiancé, Sander, recently celebrated 
11 years together. (Photo by Lea Prokopowicz)

3611 S Harbor Blvd Ste 200
Santa Ana, CA 92704-7949

949-503-8475
mlopez5@farmersagent.com
FarmersAgent.com/MLopez5

License # 0N01582

I'm familiar with the escrow process and
working to ensure the proper documents are

in place to not hold up the loan.

Mya Lopez
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FOLLOW US ON

@southocrealproducers

INSTAGRAM!
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WE ARE HAPPY TO ASSIST YOU!
   (949) 472-2080 • RIZVICPA.COM
   15375 Barranca Parkway, 
   Suite B-203 Irvine, CA 92618

BIG FIRM CAPABILITY, SMALL FIRM PERSONALITY

GROWING WITH YOU

Connect with us on        @ Has Rizvi

VISIT OUR 
WEBSITE 

RIZVICPA.COM 
FOR MORE 

INFORMATION

We are a family run firm that has been in business for nearly 40 years.

DONATED THIS YEAR TO HELP
END MODERN-DAY SLAVERY.

$2.5 MILLION$2.5 MILLION
Did you know there are more victims held against their will today than ever 
before? That’s why The N2 Company – the company behind this publication 
and 850+ others like it – is financially committed to end human trafficking. 

Thanks to the businesses within these pages, our Area 
Directors, and readers like you, we’re able to break the 
chains of this horrible reality. 

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH 
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.
The average Fortune 500 company donates about 1% of their profits 
to charity. The N2 Company donates 2.6% of their gross revenue.

Visit n2gives.com to learn more about our fight.

949.768.4799

HOW A ROOFER
HELPS TOP PRODUCING

REALTORS DIFFERENTIATE
THEMSELVES FROM THE REST.

www.RescueRoofer.net

BECAUSE SOMETIMES
YOUR ROOF IS ABOUT

MORE THAN
JUST THE ROOF

Licensed & Insured

Expertly Trained

Packing & Crating Services

Referred by interior designers, 
antique dealers, property 
managers, and real estate 
agents throughout 
Southern California

Excellent Reputation

Low-Cost Packing Materials

Modern Equipment & Trucks

Storage Available

FREE Estimates

COSTA MESA 
MOVING COMPANY

(714) 241-1673
2614 S Oak St • Santa Ana, CA 92707

CostaMesaMoving.com
info@costamesamoving.com

What to Expect From Us

REMIOGroup.com  |  949-290-6702

20 YEARS EXPERIENCE

MARKETING.
TECHNOLOGY.

STRATEGY.
GROWTH.

Your marketing and tech partner,
helping you be seen and grow.
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949.720.1616
Dino@CAcoastalloans.com
26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691 

NMLS#264396 | BRE#01244052 

YOUR LENDER PARTNER PLAYS A BIG 
PART IN GETTING YOUR OFFERS ACCEPTED. 

CHOOSE WISELY!

CONTINGENCIES
0 - LOAN

0 - APPRAISAL
7 - DAY HOME

OFFER
15 CLOSE OF ESCROW

$250 PER DIEM 
(PAID BY LENDER IF LATE)

#WhoCanWeServeToday



Andrew Walsh
VP of Sales & Marketing

949.300.9101
awalsh@wfgtitleco.com

AndrewWalsh.wfgtitleco.com

Andrew Walsh
VP of Sales & Marketing

949.300.9101
awalsh@wfgtitleco.com

AndrewWalsh.wfgtitleco.com

Give Us a Call!Give Us a Call!

Inventory may be low but 
our customers are rising 
high with the amazing
support of Andrew Walsh 
and WFG National Title.

Call us today to learn more 
about the amazing people 
who are making
WFG National Title the 
fastest growing title
company in the nation.

Inventory may be low but 
our customers are rising 
high with the amazing
support of Andrew Walsh 
and WFG National Title.

Call us today to learn more 
about the amazing people 
who are making
WFG National Title the 
fastest growing title
company in the nation.


