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949-348-1730 • QualityFirstTermiteControl.com

Our staff is professionally trained, licensed and bonded.
Serving Southern California for over 20 years.

Termite Control
Local Treatment

We specialize in
escrow inspections!

Fumigation
Structural Repair
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3611 S Harbor Blvd Ste 200
Santa Ana, CA 92704-7949

949-503-8475
mlopez5@farmersagent.com
FarmersAgent.com/MLopez5

License # 0N01582

I'm familiar with the escrow process and
working to ensure the proper documents are

in place to not hold up the loan.

Mya Lopez
Cover photo courtesy of Bodie Kuljian.
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The month of 
March brings the 
timely end of cold 
and flu season as 

well as the begin-
ning of spring allergy 

season. And after a year like 
2020, everyone is significantly 
more concerned with boosting 
those immune systems. Let’s 
learn more about elderberry, 
one of the most commonly used 
medicinal plants in the world. 

Nutritious elderberry berries and 
flowers come from Sambucus 
nigra, a medicinal plant native to 
Europe and grown worldwide that 
has confirmed antibacterial and 
antiviral properties. The berries 

of the Sambucus plant can be 
found in small black or 

blue-black bunches 
and should not 

be consumed 
raw (the raw 
berries could 

be poisonous, 
at worst, or cause 
digestive issues, at the 

least). Elderberry is 
generally consumed 
through syrups 

(raw elderberry syrup is the most 
potent preparation), lozenges, 
gummies, juices, jams, and teas. 

While scientific research on 
elderberries is always ongoing, 
experts believe this medicinal 
plant shows promise in several 
areas of wellness, namely:

• Nutritional content: Elder-
berries are rich in vitamins 
and minerals, low in calories, 
and high in dietary fiber (over 
one-quarter of our recom-
mended daily intake) and 
antioxidants (particularly, 
phenolic acids, anthocyanins, 
and flavanols). Elderberries 
are remarkably full of vitamin 
C, containing 6 to 35 grams 
per 100 grams of fruit, which 
accounts for up to 60% of our 
recommended daily intake. 

• Impact on cold and flu symp-
toms: Elderberry has high bio-
flavonoid levels and has been 
shown to reduce the severity 
and duration of the flu, de-
crease pain and sinus inflam-
mation, and reduce symptoms 
of upper respiratory infections. 

This beneficial plant reme-
dy slows the replication of 
viruses, which in turn reduces 
the severity of symptoms and 
lessens recovery time.

Elderberries have also been 
linked to health outcomes such as 
lower cholesterol and improved 
vision, skin, and heart health.

When available, elderberry 
products made locally – with local 
berries and local honey – are pref-
erable, particularly when it comes 
to springtime allergies, as these 
products will contain allergens na-
tive to the region, believed to help 
desensitize the system and lessen 
allergy symptoms. Elderberry 
products are safe for both children 
and adults (though children under 
1 should not consume honey); 
have few, if any, drug interac-
tions; and are available widely 
across the U.S., from commercial 
products in big box stores to 
local concoctions at farmers’ 
markets. As always, 
please consult your 
trusted healthcare pro-
fessional before taking 
any new supplement.

Wild & Wonderful
ELDERBERRIES

healthy living
By Shauna Osborne
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Last year was truly the year of stay-at-home entertainment. 
Being locked down indoors for most of 2020 gave us ample time 
to explore what shows, performances, and films could be expe-
rienced from the comfort of our own living rooms. Particularly 
for those depressed by the closure of movie theaters and enter-
tainment venues, streaming offered the ability to bond with other 
fans over live-streamed music performances, to stay in touch 
with box-office trends, and, importantly, to zone out from pan-
demic-related stress with endless episodes of The Office, Gilmore 
Girls, or The Great British Baking Show. 

Unsurprisingly, 2020 saw video streaming activity increase by 
up to 40% in the U.S., with the average user streaming over three 
hours of content daily during the key months of lockdown, pri-
marily on the most familiar and well-known, over-the-top (OTT) 
media services: Netflix, Hulu, Amazon Prime, and Disney+. 
Each option provides instant access to a wide-ranging library 
of high-quality content – with a growing segment of original 
programming – at a variety of price points, devices supported, 
and simultaneous streams allowed. Newcomers to the streaming 
scene, like Peacock, Quibi, and Acorn, are moving toward niche 
content; for example, Quibi streams short videos exclusively 
to smartphones, while Acorn offers U.S. viewers programming 
specifically from the UK, Ireland, Canada, and Australia. Other 
recent streaming trends that will continue into 2021 include…

• Nostalgia: Streaming services are bringing back 
the ‘80s and ‘90s to capitalize on the nostalgia 
factor for millennials. In 2020, Netflix brought 
us the popular Cobra Kai, a Karate Kid reboot, 
as well as The Baby-Sitters Club, based on the 
beloved literary sisterhood from an erstwhile era.

• Health and wellness: Virtual fitness has 
become the “new normal,” as over 80% of U.S. 
households report they utilized live-streamed 
workout services during 2020. Yoga and HIIT 
(high-intensity interval training) / bootcamp 
classes topped the list. Notably, many consum-
ers say they plan to continue to stream fitness 
classes post-COVID.

• Docuseries: Remember the Tiger King mania 
of spring 2020? The show was reportedly 
watched by over 60 million households in the 
U.S. last year. Documentary miniseries are 
growing in popularity, with more being released 
for streaming constantly. 

• Non-English original programming: Step 
aside, Hollywood. Streaming services like Net-
flix and Prime have seen massive success this 
year with local-language series like La Casa De 
Papel and Dark. 

home 
matters

By Shauna 

Osborne

THE LATEST ON STREAMING SERVICES
CUTTING      CORD:the

14
Home 

Matters: 
Cutting the 
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Latest on 

Streaming 
Services
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RemioGroup.com
(949) 290-6702

20 Years
Experience.

Marketing and tech
solutions for real estate
agents and brokerages.

Contact us

today for a free

systems audit

to ensure

e�ciency and

growth for

2021!

WE ARE HAPPY TO ASSIST YOU!
   (949) 472-2080 • RIZVICPA.COM
   15375 Barranca Parkway, 
   Suite B-203 Irvine, CA 92618

BIG FIRM CAPABILITY, SMALL FIRM PERSONALITY

GROWING WITH YOU

Connect with us on        @ Has Rizvi

VISIT OUR 
WEBSITE 

RIZVICPA.COM 
FOR MORE 

INFORMATION

We are a family run firm that has been in business for nearly 40 years.
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M E E T  T H E  S O U T H  O R A N G E  C O U N T Y

R E A L  P R O D U C E R S  T E A M

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@realproducersmag.com.
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publisher’s note

NEW TOP 
500 AGENTS!

Dear REALTORS® and Partners,

For those who are new to South OC 
Real Producers, congratulations and 
welcome! I’m the publisher,  
Michele Kader.
 
Our mission, at Real Producers, is to 
inform and inspire industry profession-
als such as yourselves all over South 
Orange County. It is a badge of honor 
to be a Real Producer. Receiving this 
publication means you are in the top 
500 (top 3 percent) of your industry.

We are thankful for our preferred 
partners. Without their participation 
and all they do for this community, 
none of this would be possible! The 
publication, our quarterly events, and 
being featured is free because of our 

partners. Thank you! We also appre-
ciate the Real Producers who referred 
them to us. All partners have been 
referred and vetted by Real Producers.

Our Real Producers are wonderful 
people who do great work in real 
estate and in our communities. 
Do you know an amazing 
agent who you’d love to see 
featured in the magazine? We 
are taking nominations for the 
rest of this year right now! You 
can nominate a cover story, a rising 
star, a “Making A Difference” agent 
who does great work with a charity, 
and a “Behind-the-Scenes All-Star” 
— a right-hand, back-office rockstar. 
Nominate in the private Facebook 
group or send an email to me at  
michele.kader@realproducersmag.com.
 

Our Zoom Connect groups are 
currently in session! Reach out to us 
if you’d like to connect via a private 
Zoom mastermind with a small, 
exclusive group of top real estate 
professionals sharing tips, tricks, and 

creative ideas for navigating 
the current market.

 
With gratitude,

Michele Kader
Owner and Publisher

South Orange County  
Real Producers
(949) 280-3245
michele.kader@realproducersmag.com

Welcome,
SOUTH 

OC REAL 
PRODUCERS

Top 500

PHOTOGRAPHY

Thomas Pellicer

(714) 381-7675

Together Creative

Bodie Kuljian

(805) 704-8781

ROOFING

Rescue Roofer

Darrin Guttman

(949) 273-2100

STAGING & HOME DESIGN

Straw & Clover Studio

Andrea McQuade

(714) 655-9705

TITLE SERVICES

Lawyers Title

Josh Meador

(714) 293-0798

WFG Title

Andrew Walsh

(949) 300-9101

MARKETING AGENCY

Remio Group

Jennifer Gilbert

(949) 290-6702

MORTGAGE SERVICES

California Coastal Loans

Dino Katsiametis

(949) 720-1616

CrossCountry Mortgage

JJ Mazzo

(877) 237-9694

Monarch Coast Financial

Kevin Budde

(949) 422-2075

MortgageOne, Inc

Christopher Smith

(949) 292-9292

PEST & TERMITE CONTROL

Quality First  

Termite & Pest Control

Jeff Oliva

(949) 348-1730

HOME INSPECTION

AmeriSpec

Justin Woodford

(949) 454-0508

Coastal Inspection Services

Tracie Kirkpatrick

(949) 481-2501

The Real Estate  

Inspection Company

Philippe Heller

(800) 232-5180

INSURANCE

Farmer’s Insurance

Mya Lopez

(949) 292-8305

NFP Corp.

Taylor Wilson

(949) 307-3916

Wood Gutmann & Bogart

Insurance Brokers

Lisa Doherty

(714) 824-8338

CHARITY / FUND RAISING

Goodwill Orange County

Eric Smissen

(714) 547-6308

CPA/ACCOUNTING

Rizvi & Rizvi CPAs

Has Rizvi

(949) 472-2080

ESCROW SERVICES

Corner Escrow

Katie DiCaprio

(949) 303-0515

Escrow Options

Bernadette Kerkes

(714) 348-4718

Quality Escrow

Christine Koedel

(949) 683-5086

The Escrow Source, Inc

Michelle Rahe

(949) 305-0888

Versal Escrow

Christopher Keahey

(949) 342-3692

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!
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DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the South Orange 
County Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 
Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating Realtors® for certain stories, please email 
us at michele.kader@realproducersmag.com.
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2020
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9,886

TOTAL TRANSACTIONS

SALES VOLUME
$10.39

666
DOUBLE-ENDED TRANSACTIONS

LISTING SIDE 
TRANSACTIONS

5
,5

15

AVERAGE 
TRANSACTIONS 

PER AGENT

19.77$20.78
MILLION

BILLION

Based on information reported 
to the MLS for residential sales 

in 2020 in South Orange County 
by the top 500 producing agents 
licensed in South Orange County.

By Michele Kader

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 REALTORS® in South OC. We pulled 
the MLS numbers (by volume) from January 1, 2020, 
to December 31, 2020, in South OC, cut the list off at 
number 500, and our new 2021 Top 500 distribution 
list was born. This magazine is free exclusively to the 
top 500 agents in the area each year. This year, the 
minimum production level for our group was $12.9 
million in 2020, based on data reported to MLS.
 
Q: WHAT IS THE PROCESS FOR BEING FEATURED 

IN THIS MAGAZINE?

A: It’s really simple — every feature you see has 
first been nominated. You can nominate other Re-
altors, affiliates, brokers, owners, or even yourself! 
Office leaders can also nominate Realtors. We will 
consider anyone brought to our attention. We don’t 
know everyone’s story, so we need your help to 
learn about them.
 
A nomination currently looks like this: You email 
us at Michele.Kader@realproducersmag.com with 

If you just made the 2021 
Top 500 producers in 
South OC list and are new 
to our publication, you may 
be wondering what it’s 

all about. “FAQs About This Magazine” answers 
the most commonly asked questions around the 
country regarding the Real Producers platform. 
My door is always open to discuss anything 
regarding this community — this publication is 
100 percent designed to be your voice and to 
connect, elevate the industry, and inspire!
 

the subject line, “Nomination: (Name of Nominee),” and 
explain why you are nominating them to be featured. It 
could be that they have an amazing story that needs to 
be told — perhaps they overcame extreme obstacles, 
they are an exceptional leader, have the best customer 
service, or they give back to the community in a big way. 
The next step is an interview with us to ensure it’s a 
good fit. If it all works out, we put the wheels in motion 
for our writer to conduct an interview and for our pho-
tographer to schedule a photoshoot.
 
Q: WHAT DOES IT COST A REALTOR®/TEAM TO  

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my 
friends, so nominate away! We are not a pay-to-play 
model. We share real stories of Real Producers.
 
Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front of 
the magazine is a part of this community. They will have 
an ad in every issue of the magazine, attend our quar-
terly events, and be a part of our online community. We 
don’t just find these businesses off the street, nor do we 
work with all businesses that approach us. One or many 
of you have recommended every single preferred partner 
you see in this publication. We won’t even meet with 
a business that has not been vetted by one of you and 
“stamped for approval,” in a sense. Our goal is to create 
a powerhouse network, not only for the best Realtors in 
the area, but the best affiliates, as well, so we can grow 
stronger together.
 

Q: HOW CAN I RECOMMEND A PREFERRED PARTNER?

A: If you have a recommendation for a local business that 
works with top Realtors, please let us know! Send an
email to Michele.Kader@realproducersmag.com.

FAQ
ABOUT THIS MAGAZINE



12 • March 2021 South Orange County Real Producers • 13@realproducers realproducersmag.com

L ISA DOHERTY
Certified Advisor of Personal Insurance
Executive Vice President, Director of Private Client Services

WGBPRIVATECLIENT.COM

ALWAYS DELIVER WHAT YOU’VE PROMISED.
S P E C I A L  S E R V I C E S

You can expect more from WGB’s Private Client Services team. 
More insight. More risk management. More services.

-  Successful Individuals and Families
-  Luxury, Custom Estates
-  Investment Properties
-  Course of Construction
-  Valuable Collections
-  Automobile
-  Excess Liability
-  Watercraft and Yacht
-  Nationwide and international capabilities
-  Family office
-  Wildfire mitigation and protection*

*Available at certain policy levels

P E R S O N A L .  C O M M E R C I A L .  H E A L T H .  E M P L O Y E E  B E N E F I T S

949-481-2501 • www.coastalinspection.us
28241 Crown Valley Pkwy., Ste. F432 • Laguna Niguel, CA 92677

WE HAVE BEEN A FAMILY BUSINESS
FOR OVER 2 DECADES!

Call, Text, or Visit Our Website to Get Your FREE Quote!
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Last year was truly the year of stay-at-home entertainment. 
Being locked down indoors for most of 2020 gave us ample time 
to explore what shows, performances, and films could be expe-
rienced from the comfort of our own living rooms. Particularly 
for those depressed by the closure of movie theaters and enter-
tainment venues, streaming offered the ability to bond with other 
fans over live-streamed music performances, to stay in touch 
with box-office trends, and, importantly, to zone out from pan-
demic-related stress with endless episodes of The Office, Gilmore 
Girls, or The Great British Baking Show. 

Unsurprisingly, 2020 saw video streaming activity increase by 
up to 40% in the U.S., with the average user streaming over three 
hours of content daily during the key months of lockdown, pri-
marily on the most familiar and well-known, over-the-top (OTT) 
media services: Netflix, Hulu, Amazon Prime, and Disney+. 
Each option provides instant access to a wide-ranging library 
of high-quality content – with a growing segment of original 
programming – at a variety of price points, devices supported, 
and simultaneous streams allowed. Newcomers to the streaming 
scene, like Peacock, Quibi, and Acorn, are moving toward niche 
content; for example, Quibi streams short videos exclusively 
to smartphones, while Acorn offers U.S. viewers programming 
specifically from the UK, Ireland, Canada, and Australia. Other 
recent streaming trends that will continue into 2021 include…

• Nostalgia: Streaming services are bringing back 
the ‘80s and ‘90s to capitalize on the nostalgia 
factor for millennials. In 2020, Netflix brought 
us the popular Cobra Kai, a Karate Kid reboot, 
as well as The Baby-Sitters Club, based on the 
beloved literary sisterhood from an erstwhile era.

• Health and wellness: Virtual fitness has 
become the “new normal,” as over 80% of U.S. 
households report they utilized live-streamed 
workout services during 2020. Yoga and HIIT 
(high-intensity interval training) / bootcamp 
classes topped the list. Notably, many consum-
ers say they plan to continue to stream fitness 
classes post-COVID.

• Docuseries: Remember the Tiger King mania 
of spring 2020? The show was reportedly 
watched by over 60 million households in the 
U.S. last year. Documentary miniseries are 
growing in popularity, with more being released 
for streaming constantly. 

• Non-English original programming: Step 
aside, Hollywood. Streaming services like Net-
flix and Prime have seen massive success this 
year with local-language series like La Casa De 
Papel and Dark. 

home 
matters

By Shauna 

Osborne

THE LATEST ON STREAMING SERVICES
CUTTING      CORD:the
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B O R N  F O R  T H I S

cover story
By Lindsey Wells

Photos by Nigel Etem

MALERBE
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We’ve all heard that when two 

things are meant to be, they fit 

together like missing puzzle pieces. 

Two pieces that, when put together, 

produce something more significant 

than the sum of its parts. Such is the 

case with Suzie Malerbe and real 

estate. As a child growing up, Suzie’s 

parents owned a home decorating 

and design business. “Since I was 

young, my brother and I would go 

and decorate homes for Christmas, 

or even just for everyday use. The 

customers would come to our store 

and ask if we were available, and 

that’s what we did. I thought all 

kids did that, actually,” Suzie says, 

laughing. She was born for this.

 

Suzie Malerbie with her husband, Adrian, and their daughter, Priscilla.

Suzie is also a developer and designer 
herself. Her from-the-inside-out product 
knowledge has, no doubt, been a significant 
factor in her success as an agent. With that 
knowledge and Suzie’s team of workers 
backing her, sellers choosing her as their 
agent have that added benefit when selling 
their homes. “A lot of times I will remodel 
their home for them upfront or just do 
small things, for example new floors, new 
paint, or new counters, and nine times 
out of 10, I’ll front the money for them as 
an added bonus, and they pay me back 
through the sale of their home,” she says. 
“I’m presenting their house in the best way 
possible. Sometimes clients may not have 
the means to accomplish this or know how 
to. That’s when I step in and help them.”
 

Your work is a reflection of yourself. What I put 
into it is what I get out of it.” —Suzie Malerbe 

Before she got her real estate license 
16 years ago, Suzie was buying and 
selling homes to flip. It wasn’t long 
before her friends began asking her 
to help them too. In her first year as 
a licensed real estate professional, 
Suzie closed $20 million in real es-
tate transactions, with her first-ever 
sale being $3.3 million. “It just took 
off from there and has grown every 
year,” she says. Her sales tripled the 
following year, and grew steadily 
every year after that.
 
Now an agent with RE/MAX Select 
One, Suzie’s client base is world-
wide. Not only does she help sellers 
and buyers with their homes, but 

I’m presenting their house in the 

best way possible. Sometimes 

clients may not have the means to 

accomplish this or know how to. 

That’s when I step 
in and help them



20 • March 2021 South Orange County Real Producers • 21@realproducers realproducersmag.com

Suzie’s passion for what she does 
shines through in every transaction — 
just ask her clients. At the time of this 
interview, Suzie had just shown one 
of her listings to a potential buyer and 
could hardly contain her excitement. 
“My buyer was showing his girlfriend 
the house for the first time, and he said 
to her, ‘Oh, my gosh, I think Suzie is 
more excited than you!’ The girlfriend 
started laughing, but I really think I 
was,” Suzie says joyfully. “I was so 
excited to show her. I could not wait. I 
was bursting.” To hear Suzie tell it, she 
lives and breathes real estate.
 
However, as big as her passion is for 
real estate, it doesn’t hold a candle 
to how she feels about her family. 
Suzie and her husband, Adrian, have 
been married 25 blissful years. As 

the interviewer, I was curious: how 
does one manage to keep a marriage 
going strong for that long? Suzie says, 
“We’re that rare couple. It really is 
communication. I know that proba-
bly sounds cheesy, but you have to 
choose your battles, and you have to 
communicate. Nothing’s ever perfect, 
of course, but I really appreciate him. 
I adore this man completely, and I feel 
that from him too.” Adrian, a former 
bodybuilder, is licensed in real estate, 
too, and helps Suzie out with her 
business when she needs it.
 
The couple’s one daughter, Priscilla, 
27, is currently working with Suzie 
as her marketing manager until the 
pandemic is over and she can put her 
master’s degree in psychology from 
Pepperdine University to good use.
 

When asked what her interests are 
outside of real estate, Suzie had to 
pause to think about it for a minute. 
“Real estate really is 24/7 for me. It 
never stops. Before the pandemic, my 
husband and I would travel at least 
every other month because I had a lot 
of clients overseas. In normal life, we 
would travel a lot. We actually joked 
about it this past year, and I said, 
‘Wow, look at all that money we saved 
from not traveling,” she says. “These 
days, I’m happy dedicating my time to 
my passion: real estate.”
 
Needless to say, Suzie has landscaped 
a future of which she can be proud. 
For her, success is being grateful for 
everything that has been given to her 
and everything she’s worked for. The 
numbers are just the icing on the cake.

These days, I’m 

happy dedicating my 

time to MY PASSION: 

REAL 
ESTATE.
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C R E AT I N G  A

C O M F O R TA B L E ,

C A S U A L  S T Y L E

T H AT  W I L L  H E L P

YO U  S E L L

YO U R  H O M E !

Home
Staging
714-655-9705
949-290-4055
WWW.STRAWANDCLOVER.COM

949-307-3916
Taylor.Wilson@nfp.com
www.NFP.com
1551 N. Tustin Ave. Suite 500
Santa Ana, CA. 92705

Taylor Wilson

We take your business personally.

Contact us if:
•You haven’t reviewed your  insurance portfolio recently
•Your home insurance carrier is canceling coverage
•You have a highly custom home
•Your home premiums have signi�cantly increased

We Find Creative Solutions in this 
Challenging Home Insurance Market

You need a partner who wants to get to know you and your challenges. 
Someone who cares deeply about what keeps you up at night and 

what gets you out of bed in the morning. At NFP, our expertise is 
matched only by our personal commitment to your goals. 

That’s how we do business. That’s the NFP way.

Solutions 
to Fit Your 

Unique 
Needs!

Solutions 
to Fit Your 

Unique 
Needs!

Personal Insurance • Commercial Insurance • Employee Bene�ts
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SANDYVIETRO

business partner spotlight

VERSAL ESCROW SERVICES,  INC.

By Lindsey Wells  |  Photos by Bodie Kuljian

PROVIDING CONCIERGE-LEVEL SERVICE

We hear it all the time: buying a home 
will probably be the biggest financial 
decision anyone will ever make. When it 
comes to protecting the funds used in the 
transaction, the safest bet is to place your 
trust in the hands of an unbiased, neutral 
party whose only objective is to ensure 
that you are taken care of. That’s where 
Versal Escrow Services, Inc., shines.
 
At Versal Escrow Services, your first point 
of contact, as a real estate professional, will 
most likely be Sandy Vietro, the company’s 
account executive. While Sandy has been with 
Versal for under two years, she is no stranger 
to the world of escrow and real estate. An Or-
ange County native, Sandy obtained her real 
estate license and began selling in 1995. While 
she enjoyed selling real estate, Sandy found 
that working in escrow was a much better fit 
for her life. “It was a seamless transition (into 
escrow) because I know the industry and so 
many people in it,” she says. “I was already 
familiar with how things work; being a real 
estate agent really helped me to know what to 
do and what not to do.”
 

Sandy worked 17 years as a sales represen-
tative for an escrow company in the North 
Orange County area before it changed 
ownership. Looking to make a change, she 
accepted the position as Versal Escrow Ser-
vice’s account executive at its Newport Beach 
location about a year and a half ago. Her role 
in the company is to cultivate relationships 
with real estate professionals, something she 
is extremely well-versed in doing. Sandy finds 
excellent gratification in connecting with local 
real estate professionals and providing them 
with valuable information.
 
A real estate professional’s second point 
of contact at Versal Escrow Service’s San 
Clemente location is Christopher Keahey, the 
escrow officer and branch manager. According 
to Sandy, since Christopher is one of the best 
and most sought-after escrow officers in Or-
ange County, her job as his account executive 
is that much easier. Not to mention, Versal 
Escrow Services, Inc., is a well-established 
escrow company jointly owned by Fidelity Na-
tional Financial (FNF), ranked 402 in the For-
tune 500. The company’s bread and butter is 
the luxury resale market along the coast, and 
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since its inception has become known to provide a 
concierge level of quality and service to its clients. 
Needless to say, both Chris and Sandy fit in perfect-
ly. “Chris is so easy to sell that if they just give us 
one try, just one time, they won’t ever go anywhere 
else,” Sandy says. “His service is impeccable; he’s 
one of the smartest, most circumspect people I’ve 
ever worked with.”
 
When she isn’t working, Sandy is happiest when 
she spends time with her husband, Kevin, and three 
French bulldogs, Mia, Isabella, and Giana. As with 
most everyone, most of Sandy’s hobbies and inter-
ests came to a halt when the pandemic hit Califor-
nia. “We belong to a couple of different clubs, like 

Whether enjoying some down time or advocating for 
the real estate community, one thing is sure about... 

the Pacific Club, and I’m still a member at Disney-
land’s Club 33. I’m a big Disney fan — at least until 
COVID started,” she says, laughing. Sandy also 
volunteered at the local Humane Society twice a 
month until the pandemic forced her to stop.
 
Sandy is an avid gardener at home, and she and 
Kevin love a good bourbon or whiskey. Whether 
enjoying some down time or advocating for the real 
estate community, one thing is sure about Sandy 
Vietro: she’s going to do it to the best of her ability, 
and she’s going to have fun while she’s at it.
 
For more information, email Sandy.Vietro@
versalescrow.com or visit VersalEscrow.com.

...Sandy Vietro: she’s going to do it to the best of her 
ability, and she’s going to have fun while she’s at it.
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Orange County’s Finest Escrow Agency

Over 300 years of industry experience!
Contact one of the top escrow companies in Orange County today!

949-305-0888 | theescrowsource.net
27611 La Paz Rd Suite D, Laguna Niguel, CA 92677

Donna Bashor, Senior Escrow Officer
949-305-0888 x318 • Donna@theescrowsource.net

Donna has over 35 years of experience and is available 24/7 to provide you 
with extraordinary personal service.

Ready to give your clients a
SMOOTH and SUCCESSFUL closing?

Partner with Donna today!

CLOSED
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rising star

JEREMY

BURNING THE SHIPS AND GOING ALL-IN

By Lindsey Wells

Photos by Bodie Kuljian

e’re always told to trust 
the timing of our lives, 

which, let’s face it, can 
be easier said than done. 

No one knows better 
than Jeremy Schultheiss the sheer 
importance of having patience while 
God works in the background of one’s 
life. When he stepped into the real 
estate industry just over one-and-a-half 
years ago, Jeremy went all-in.  
 
Jeremy’s story begins as a child grow-
ing up in a small town in Northern 
California. He moved to Southern 
California for college, stayed in San 
Diego for a few years, then put down 
roots in Orange County. Jeremy met 
his wife, Elyssa, in 2016 while pastor-

ing at Mariners Church in Irvine. “It was just one of 
those things where a friend introduced us and there 
was some immediate interest from both of us — at 
least, I hope so,” Jeremy says, laughing. “There was 
immediate interest on my end, at least!”
 
This pastor turned real estate agent worked in non-
profit leadership for eight years before realizing he 
also had a knack for entrepreneurship. The decision 
to make the career switch was made while Jeremy 
was honeymooning in Maui with Elyssa. “I abso-
lutely loved being a pastor,” he shares. “A consistent 
theme for me was working with people and being 
there in really significant moments, whether it was 
weddings or funerals or what have you.” Perhaps 
this is why Jeremy’s transition into real estate was 
so seamless; it allowed him to continue his passion 
for caring for people while also providing the level 
of financial freedom he wanted for his family.
 

SCHULTHEISS
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If Jeremy was going to redirect 
his path and go into real estate, 
he knew he had to go all-in. He 
used the “burning the ships” 
analogy. “In ancient Greek war-
fare, generals, when they were 
going to conquer another land, 
would burn their ships,” Jeremy 
explains. “That way, they had no 
point of return to get home other 
than going through what they 
were about to go through in war. 
Obviously, real estate is not war, 
but I think that I liked the idea 
that you have to go all-in and not 
have an easy fallback. For me, 
that was important just to say, 
‘OK, I’m either going to make it 
or I’m not.’ I’ve been really bless-
ed and fortunate to be where I 
am at this point.” Jeremy went 
into real estate full-time in July 
2019 and hasn’t looked back. In 
2020, he transacted $11 million 
in sales volume.
 
Now an agent with Pacific 
Sotheby’s International Real-
ty, Jeremy’s first year in real 
estate was a successful one. 
His mindset from the beginning 
was a huge factor in the level of 
success he has achieved thus far. 

REGARDLESS IF 

IT IMMEDIATELY 

BENEFITS ME IN THE 

NEAR TERM OR NOT.

DOING THE 
RIGHT THING,

I WANT TO BE  

KNOWN FOR

“Going in, I prioritized the long view 
versus the short view. It’s easy to view 
things very transactionally because 
we are working with people through 
transactions. The mindset I had, and 
I hope to continue to have, is really 
viewing the person — their satisfac-
tion, their joy, their lifestyle and health 
as a family — and placing that far 
above any outcome of the transaction,” 
Jeremy says. “I want to be known for 
doing the right thing, regardless if it 

immediately benefits me in the near 
term or not.”
 
Jeremy and Elyssa were married in the 
summer of 2018. Elyssa is currently 
finishing her master’s degree at Cal 
State Fullerton and teaches undergrad 
communications classes. “My wife 
is definitely the brains of the family,” 
Jeremy says, laughing. When he isn’t 
working, Jeremy is an avid surfer. He 
and Elyssa also bought an old Volkswa-

gen van during quarantine and they’ve 
been working on fixing it up. When 
they aren’t doing that, the couple takes 
advantage of the amenities afforded by 
living in San Clemente. “We love the 
lifestyle that is on offer here,” Jeremy 
says, “whether it’s going to the beach 
or going to get a cup of coffee at Bear 
Coast, a local coffee shop. I really think 
we have a special little place here in 
South Orange County.”

Jeremy Schultheiss and his wife, Elyssa, were married in 2018.
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people
SPACES

aerials

714.381.7675

www.THOMASPELLICER.com

@thomaspellicer

Specializing in architecture,
interiors and luxury real estate.

949-292-9292
www.mortgageonehomeloans.com

Christopher.smith@gomortgageone.com

Contact Chris’ team today to learn 
more about our comparably lower 
interest rates and exceptional service.

Family Owned & Local Direct Lender |  NMLS#: 898812

Spring Forward with...
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The month of 
March brings the 
timely end of cold 
and flu season as 

well as the begin-
ning of spring allergy 

season. And after a year like 
2020, everyone is significantly 
more concerned with boosting 
those immune systems. Let’s 
learn more about elderberry, 
one of the most commonly used 
medicinal plants in the world. 

Nutritious elderberry berries and 
flowers come from Sambucus 
nigra, a medicinal plant native to 
Europe and grown worldwide that 
has confirmed antibacterial and 
antiviral properties. The berries 

of the Sambucus plant can be 
found in small black or 

blue-black bunches 
and should not 

be consumed 
raw (the raw 
berries could 

be poisonous, 
at worst, or cause 
digestive issues, at the 

least). Elderberry is 
generally consumed 
through syrups 

(raw elderberry syrup is the most 
potent preparation), lozenges, 
gummies, juices, jams, and teas. 

While scientific research on 
elderberries is always ongoing, 
experts believe this medicinal 
plant shows promise in several 
areas of wellness, namely:

• Nutritional content: Elder-
berries are rich in vitamins 
and minerals, low in calories, 
and high in dietary fiber (over 
one-quarter of our recom-
mended daily intake) and 
antioxidants (particularly, 
phenolic acids, anthocyanins, 
and flavanols). Elderberries 
are remarkably full of vitamin 
C, containing 6 to 35 grams 
per 100 grams of fruit, which 
accounts for up to 60% of our 
recommended daily intake. 

• Impact on cold and flu symp-
toms: Elderberry has high bio-
flavonoid levels and has been 
shown to reduce the severity 
and duration of the flu, de-
crease pain and sinus inflam-
mation, and reduce symptoms 
of upper respiratory infections. 

This beneficial plant reme-
dy slows the replication of 
viruses, which in turn reduces 
the severity of symptoms and 
lessens recovery time.

Elderberries have also been 
linked to health outcomes such as 
lower cholesterol and improved 
vision, skin, and heart health.

When available, elderberry 
products made locally – with local 
berries and local honey – are pref-
erable, particularly when it comes 
to springtime allergies, as these 
products will contain allergens na-
tive to the region, believed to help 
desensitize the system and lessen 
allergy symptoms. Elderberry 
products are safe for both children 
and adults (though children under 
1 should not consume honey); 
have few, if any, drug interac-
tions; and are available widely 
across the U.S., from commercial 
products in big box stores to 
local concoctions at farmers’ 
markets. As always, 
please consult your 
trusted healthcare pro-
fessional before taking 
any new supplement.

Wild & Wonderful
ELDERBERRIES

healthy living
By Shauna Osborne

949-454-0508  •  AMERISPEC.NET/WOODFORD

"It was easy to schedule and we like 
that AmeriSpec cares for it's inspectors 
and did not allow people to be present. 

Employers that take their employees' 
health seriously make us more likely to 

recommend this company."
-Lucy T.

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS,
AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:
• The inspector will be wearing gloves at all times during the inspection.

• The inspector will be wearing mask/respirator at all times during the inspection.

• The inspector will be wearing booties while inside the property.

• The inspector will be taking his own temperature before and after each inspection.

• The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.



38 • March 2021 South Orange County Real Producers • 39@realproducers realproducersmag.com

TUSTIN

Professional Service, Unwavering Integrity
An Escrow Team You Can Trust

WWW.CORNERESCROW.COM
IRVINE LAGUNA BEACH LAGUNA NIGUEL CARLSBAD MURRIETA BEVERLY HILLS LAGUNA WOODS

George Delgado
Account Executive

949.668.2447
George@cornerescrow.com

Katie DiCaprio
Chief Marketing/Operations O cer
949.303.0515
Katie@cornerescrow.com

We have the knowledge to 
navigate through any unforeseen obstacles.

PARTNER WITH US & GIVE YOUR CLIENTS PEACE OF MIND

949.768.4799

HOW A ROOFER
HELPS TOP PRODUCING

REALTORS DIFFERENTIATE
THEMSELVE FROM THE REST.

www.RescueRoofer.net

BECAUSE SOMETIMES
YOUR ROOF IS ABOUT

MORE THAN
JUST THE ROOF

FOLLOWUS ON

@southocrealproducers

INSTAGRAM!
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949.720.1616
Dino@CAcoastalloans.com

26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691 
NMLS#264396 | BRE#01244052 

#WhoCanWeServeToday



Build a Strong Team Behind You!

Andrew Walsh
VP of Sales & Marketing

949.300.9101
awalsh@wfgtitleco.com

AndrewWalsh.wfgtitleco.com

Give Us a Call!

Utilize a title rep and company 
like, Andrew Walsh at WFG 

National Title, who understands 
the New Age Real Estate 

Technology and has the best 
tools and data which allows you 
to Farm SMARTER not Harder.


