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OTHER AREAS WE EXCEL IN
• Residential Homes • Luxury Homes • Secondary Homes
• Vacation Rentals • Flip/Construction • Kitec Plumbing
• High Fire • Flood • Real Estate Commercial Protection

Office: 916.585.8184 • Cell: 530.903.2362 • Fax: 916-745-8434
info@iiprotect.com • www.iiprotect.com

WE’RE PARTNERING 
WITH REALTORS TO KEEP 
RELATIONSHIPS ALIVE 
FOR YEARS TO COME
Through co-branded marketing efforts, we help connect and 
reconnect you with previous buyers/sellers and their connections 
when they are thinking of buying or selling in the future. We 
excel in escrow closings with properties in hard-to-place, risk 
areas and we work directly with the Lender & Title to ensure 
escrow closes on time.

Lic
 0

L5
01

25

Serving: CA, WA, OR, ID, CO, NV, UT, AZ

Intrinsic Insurance excels with my customers time and again. 
No matter what hurdle we throw at them they always find an 
option and propel us to closing. They are one of the only 
agents that partner from listing to close to ensure insurance 
is never an issue.

Maury O’Hearn ~ Premier Property Group

WHAT OUR PARTNERS
ARE SAYING ABOUT US

ARE YOUR INVESTORS OVERWHELMED WITH 
ALL THE NEW STATE AND FEDERAL ADDENDUMS?

• AB3088 Informational Notice of Covid-19 and 15 day
  notice for Covid unpaid rent

• AB1482 rent control
• Proposition 65

• Megan’s law
• Bedbug notification

• Notification no flood insurance to residence
• Lead base and asbestos notification 

• Assistance animals
• Fair Housing

WE HAVE THE BEST 
vetting system for 

background checks 
on tenant applications!

M&M 

Property Management

TO THE RESCUE

WE CAN
DO IT!

M&M Property Services & Management | $500 Referral Fee to a Broker
Call Bruce Mills @ 916-548-7712 | brucemills@bmrealtor.com

DRE# 01100901
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Matt impressed us with his professionalism and with his creativity. Matt has a 
calm demeanor and is well organized. The finished product has always 

exceeded our expectations. We would recommend Matt without hesitation. 
- Paragary-Miller Team 

SERV IC ES :  
VIDEO TOURS / PHOTOGRAPHY

3D MATTERPORT / 2D FLOOR PLANS
TWILIGHT / PERSONAL BRANDING

LIFESTYLE COMMERCIALS

MATTHEW WALTER
VIDEOGRAPHER / PHOTOGRAPHER 
EDITOR / CERTIFIED DRONE PILOT

530-417-6170

Matt@DynamicCinemaProductions.com
DynamicCinemaProductions.com/real-estate
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Katie MacDiarmid
Publisher

Alison Davis
Content Coordinator

Rachel Lesiw
Photographer

XSIGHT 
Creative Solutions

Creative Marketing Services

M E E T  T H E  S AC R A M E N TO  R E A L  P R O D U C E R S  T E A M

If you are interested in contributing or nominating Realtors for certain stories, 
please email us at katie.macdiarmid@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Sacramento Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Anna Price 
Ad Strategist

Dave Danielson 
Writer

Selena Boyts
Writer

Aura Design Company
Event Coordinators

Tori Barker
Social Media

Kelly Dunn
Administrative  

Assistant
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S This section has been created to give you easier access when searching for a trusted real es-

tate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your maga-

zine. These local businesses are proud to partner with you and make this magazine possible. 

Please support these businesses and thank them for supporting the REALTOR® community!

ATTORNEYS

ElGuindy, Meyer &  

Koegel, APC

Judith Maranski

(916) 778-3310

emklawyers.com

BLINDS/SHADES

Made in the Shade  

Blinds and More

Mandie VanBuren

(916) 300-4306

blindsofnorcal.com

CONSTRUCTION/

REMODELING

Good Life Construction, Inc.

Dimitry Tupikov

(916) 833-1379

goodlifeconstruction.com

EVENT VENUE

Silt Wine Company

Alex Valburg

(714) 599-2811

siltwineco.com

HARD MONEY LENDER

Focus West Capital

Dan Stoligrosz

(916) 947-4754

focuswestcapital.com

HOME BUILDER

BlackPine Communities

Jessica Atkins

(916) 497-0900

www.blackpine 

communities.com

HOME IMPROVEMENTS

Patriot Home Improvements

Tara Barton

(916) 251-7660

PatriotImprovements.com

HOME INSPECTION

CalPro Inspection Group

Andrea Quyn

(800) 474-3540

calprogroup.com

Certified Home and  

Building Inspections

Jason Stockwell

(916) 223-3400

certifiedhbi.com

Twin Termite & Pest Control

Brian McComas

(916) 344-8946

twintermite.com

INSURANCE

Intrinsic Insurance Services

Aurora Mullett

(916) 585-8184

iiprotect.com

Sky Insurance Brokers

Erik Sjolie

(916) 540-7000

skyinsurancegroup.com

MARKETING

Creative Marketing

Tori Barker

(916) 832-0502

creativemarketingbytori.com

Exodus Marketing

Keith Shapiro

(800) 315-1910

xomark.com

MORTGAGE

Asset Financial Center, Inc.

Benjamin Androvich

(916) 955-8287

afc360.com

Fairway  

Independent Mortgage

Michael Pankow  

& Greg Sandler

(916) 318-5626

wefundhomeloans.com

Fairway Mortgage -  

Dan & Sherene Team

Dan McIntire

(916) 276-3324

5StarTeam.com

Fairway Mortgage -  

Lucia Lending Team

Nicholas Lucia

(916) 730-6339

LuciaLendingTeam.com

Family First Mortgage Group

AJ Jackson

(916) 835-4100

ffhomeloans.com

Point Equity  

Residential Lending

Nick Cunningham

(916) 302-2018

pointequity.com

WealthWise Mortgage 

Planning

Andrew Vierra

(916) 932-7160

VALoansofCalifornia.com

Your Mortgage Girl at 

Guaranteed Rate

Padi Goodspeed

(916) 257-9435

YourMortgageGirl.com

MOVING COMPANY

House to Home Moving, Inc.

Jacob Giorgi

(916) 484-1144

housetohomemoving.com

OVERHEAD DOORS

Overhead Door Company  

of Sacramento Inc.

Melonie SanFilippo

(916) 421-3747

ohdsac.com

PAINTING

Camacho’s Custom Painting

Amanda Camacho

(530) 306-9928

camachoscustom 

painting.com

PHOTOGRAPHY

Aerial Canvas

Matt Wood

(650) 730-6139

AerialCanvas.com

PROPERTY MANAGEMENT

M&M Property Management

Bruce Mills

(916) 548-7712

mmproperties.com

REAL ESTATE 

INVESTMENTS

Belwood Investments LLC

Steven Belmont

(916) 990-3010

belwoodinvestments.com

REAL ESTATE 

PHOTOGRAPHY

Andrea Gunn  

Real Estate Photography

Andrea Gunn

(916) 223-8948

gunnphoto.com

REAL ESTATE 

PHOTOGRAPHY / 

VIDEOGRAPHY

Snap a Prop

Keoua Medeiros

(408) 921-7550

snapaprop.com

STAGING

Blondie Inc. Design

Diana Jorgensen

(916) 821-3534

blondieincdesign.com

Premiere Home Staging

Nicole Runkle

(916) 300-0402

thepremierehome.com

TERMITE INSPECTION

North American Home 

Services

Jen Finley

(916) 833-3531

nahspro.com

TITLE COMPANY

North American Title

Julie Shroyer

(916) 416-8245

nat.com/nocal

Placer Title Company

(916) 933-4550

PlacerTitle.com

TRANSACTION 

COORDINATOR

Platinum TC Services

Melanie Prescott

(916) 812-7454

platinumtcservices.com

VIDEO PRODUCTION

Dynamic Cinema 

Productions

Matthew Walter

(530) 417-6170

DynamicCinema 

Productions.com

WEALTH MANAGEMENT

AWA Wealth Management

Derrick Andrews

(530) 889-1258

awallc.com
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SERVING 1000’S OF INDUSTRY PROFESSIONALS FROM THESE & MANY OTHER REAL ESTATE AND FINANCE AGENCIES

"Great Experience! Return on Investment 400%!" - Fred G.

sales@xomark.com
www.xomark.com

MAINTAINING YOUR
RELATIONSHIPS 

WITH PAST
CLIENTS IS THE 

KEY TO MORE
REFERRALS.

LET US SHOW YOU
HOW IT WORKS!

READY TO GET STARTED? CALL OR SCAN HERE

800-315-1910

7806 Uplands Way
Citrus Heights, CA 95610

916-835-4100 Phone
916-848-3386 Fax
ffhomeloans.com

AJ Jackson
Owner
NMLS# 210062
BRE# 01872296

NMLS#39096

Here To Help You
W E  PA Y  F O R  A L L  A P P R A I S A L S   |   L O W  R A T E  A N D  F E E  S T R U C T U R E

1 5 - D A Y  C L O S E S   |   W E  M A K E  D I F F I C U LT  F I L E S  E A S Y
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publisher’s note

Thank you so much to the many, many REALTORS® who embraced 
us with open arms. From allowing us to celebrate you and share 
your stories, to showing up at our events and collaborative calls. We 
appreciate you and are so excited to continue expanding the creative 
ways that continue to deepen the connections within this community.

If you are a REALTOR® reading this note, I know you have a “go-to” 
guy or gal in pretty much every industry that you would need but I 
have a favor to ask. The next time you have an opportunity or need 
within your business or for one of your clients, I would love for you 
to give one of our partners a shot at earning your trust. They are 
highly recommended by your peers and approved by us to deliver you 
the quality and service you deserve. Please give them and SacRP the 
chance to show you that we truly are building the best and classiest 
network in the region. And definitely reach out to me to share how 
the experience goes!

I am thankful for many things about SacRP but the best part is the 
community. We are building something truly special here in town and 
we are just getting started! 

Thank you for supporting us! It means more than you know!

Cheers to the journey!

One year ago, the first issue of Sacramento Real Producers was 

released! While none of us could have predicted what happened in 

2020, I also could not have predicted the overwhelming success we 

would have over the following 12 months of SacRP!

One-Year

ISSUE
Anniversary

K AT I E  M AC D I A R M I D
katie.macdiarmid@realproducersmag.com
(916) 402-5662

facebook.com/sacramentorealproducers

@SacRealProducers
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It’s Not Luck! We’re Just THAT Good At What We Do. 
Choose The Dan & Sherene Dream Team!

“Dan and Sherene are the lending dream team! I’ve never 
worked with any lender that communicates better than they do! 
They make buying a home fun with their senses of humor and 
they take the stress out of the process with stellar efficiency!” 
Monica H. (REALTOR®)

Dan McIntire
Loan Officer, NMLS# 300900

Cell: (916) 276-3324 

Sherene Gray
Loan Officer, NMLS #302159

Cell: (916) 798-8026

ShereneAndDan@FairwayMC.com
www.DanAndShereneTeam.com

 

Copyright©2020 Fairway Independent Mortgage Corporation. NMLS#2289. 4750 S. Biltmore Lane, Madison, WI 53718, 1-866-912-4800. Other restrictions and limitations may apply. All rights reserved. Licensed
by the Department of Business Oversight under the California Residential Mortgage Lending Act, License No 41DBO-78367. Licensed by the Department of Business Oversight under the California Financing Law, NMLS 
#2289. Loans made or arranged pursuant to a California Residential Mortgage Lending Act License.

SKY INSURANCE
BROKERS

www.skyinsurancegroup.com • (916) 540-7000
CA Insurance Lic: 0J15368

A COMPANY AS UNIQUE AS YOU ARE
SERVING THE ENTIRE STATE OF CALIFORNIA

Specializing in:
 • Homeowners Insurance • High Fire/High Brush

• Flood Insurance • Life Insurance • Auto Insurance

Ready to save time, aggravation, and money? 
Give us a call today and see if we can help you save!

PERSONAL AND SMALL BUSINESS INSURANCE

Derrick Andrews is a registered representatives with, and securities o�ered through LPL Financial, Member FINRA/SIPC. 
Investment advice o�ered through Strategic Wealth Advisors Group, registered investment advisor. Strategic Wealth 

Advisors Group and AWA Wealth Management, LLC are separate entities from LPL Financial.

Tell us your story and let us
help plan your dream life!

We believe in the power of planning for your goals 
and protecting your future. Our �nancial planning 

strategies look beyond investments to help you 
design your dream lifestyle and legacy.

Schedule A Complimentary Discovery Meeting Today!

Derrick S. Andrews, CFP®, CEP®
President/Financial Advisor

530-889-1258
Derrick@awallc.com | www.awallc.com

CA Insurance Lic #0757915

New Tax Laws & Tax Planning
Business Transactions

Investment Management

Estate Planning Strategies
Retirement Planning

Wealth Protection

We help our clients navigate…
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www.emklawyers.com 
(916) 778-3310

EXPERIENCED AND TRUSTED ADVOCATES 
ELGUINDY, MEYER & KOEGEL 

GENERAL BUSINESS 
LITIGATION 

CONTRACT DISPUTES 
DEVELOPMENT DISPUTES 

UTILITY DEVELOPMENT 
PRODUCTS LIABILITY 

EMPLOYMENT
WAGE & HOUR

HR COMPLIANCE ISSUES 
EMPLOYMENT CONTRACTS 

LABOR BOARD CLAIMS 
EMPLOYMENT LITIGATION 

CONSTRUCTION PRACTICE 
CONTRACTOR DEFENSE

CONSTRUCTION DEFECTS 
MECHANIC'S LIENS CLAIMS

SUBROGATION CLAIMS 

REAL ESTATE
ENVIRONMENTAL LIABILITY 

LAND USE ISSUES
PREMISES LIABILITY CLAIMS

AGENT-BROKER LIABILITY

Civil litigation and transactional law firm serving clients throughout California

CREATIVE SOLUTIONS | TRUSTED ADVICE | EXPERIENCED ATTORNEYS | CUSTOMIZED SERVICE
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announcement

Common Questions About 

Sacramento  
Real Producers 

Real Producers is a national concept currently open in 125 
markets across the country. With the one-year anniversary of 

Sacramento Real Producers, I wanted to take the time to answer 
some pretty common questions.

What is the purpose of Real Producers magazine?

The mission of Sacramento Real Producers is simple. We strive 
to inform and inspire the top-producing real estate agents in the 
Sacramento market and connect them socially. We do this by tell-
ing their personal stories. How they have succeeded and failed. 
What drives them to achieve year in and year out. Where do they 
spend their time when they are not working, and what are they 
passionate about other than real estate. We give local top-pro-
ducing REALTORS® a platform to tell their story in a way they 
have not been able to do so before.

The secondary focus is to provide an avenue for our affiliate part-
ners to create and continue relationships with these top perform-
ers, on a level that they might not be able to achieve on their own.

Who receives this magazine?

This magazine is mailed to the top 500 producing agents in the 
greater Sacramento area, according to volume each year. This is 
based on the 2020 MLS; the ranking is annual and resets every 
year. This year, the minimum production level for our commu-
nity was over $11.5 million. Just to be included in this group is 
an accomplishment that testifies to your hard work, dedication 
and proficiency.

What is the process for being featured in the magazine?

It’s really simple – you can nominate other REALTORS® (or 
yourselves!). We will consider anyone brought to our attention; 
we don’t know everyone’s story, so we need your help to learn 
about them! A nomination currently looks like this: You email 
us at katie.macdiarmid@realproducersmag.com with the sub-
ject “Nomination: (Name of Nominee).” Please explain why you 
are nominating them to be featured. It could be that they have 
an amazing story that needs to be told; perhaps they overcame 
extreme obstacles, they are an exceptional leader, have the best 
customer service, or they give back to the community in a big 

way. The next step is an interview with us to ensure it’s a good 
fit. If it all works out, then we put the wheels in motion for our 
writer to conduct an interview and write an article, and for our 
photographers to schedule a photoshoot.

What does it cost to be featured? 

Zero, zilch, zip, nada, nil. It costs absolutely nothing! We are not 
a pay-to-play model whatsoever. We write real stories about real 
producers, so nominate away, friends!

Who are the preferred partners?

Anyone listed as a “preferred partner” in the front of the maga-
zine is a part of this community and a top professional in their 
industry. They will have an ad in every issue of the magazine, 
attend our events, and be a part of our online community. We 
don’t just find these businesses off the street, nor do we work 
with all businesses that approach us. One or many of you have 
recommended every single preferred partner you see in this 
publication. We won’t even meet with a business that has not 
been vetted by one of you and “stamped for approval.” Our goal 
is to create a powerhouse network, not only for the best REAL-
TORS® in the area, but the best affiliates, as well, so we can grow 
stronger together.

How can I refer a preferred partner?

If you know and want to recommend a local business that works 
with top REALTORS®, please email us to let us know at  
katie.macdiarmid@realproducersmag.com.

Still have questions? Don’t hesitate to reach out!

K AT I E  M AC D I A R M I D
katie.macdiarmid@realproducersmag.com

(916) 402-5662

facebook.com/sacramentorealproducers

@SacRealProducers
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announcement

Date
Save the 

PUT DOWN YOUR PHONES 
AND GET READY TO 
HAVE SOME FUN!

Save the Date for our next Sac Real Producers event:
April 8th, 2021
5:30 - 8:00 pm
High Hand Nursery

3750 Taylor Rd.

Loomis, CA 95650

Photos by XSIGHT Creative Solutions

2020
B Y  T H E  N U M B E R S

TOTAL SALES
$8,855,951,000

HERE’S WHAT SACRAMENTO’S TOP 500 AGENTS SOLD:

TOTAL SALES

16,088
IN UNITS

COMMISSION

2.45%

AVERAGE

BUYER SALES 
IN UNITS:

6,583

GROSS 
COMMISSION 
INCOME:

$433,676

9,505
LISTING SALES IN UNITS
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SERVICES WE OFFER:
- HOME INSPECTION
- TERMITE INSPECTIONS
- TERMITE TREATMENTS 
   & REPAIRS
- PEST CONTROL
- SEWER CAMERA   
   INSPECTIONS
- MOLD TESTING
- SOLAR INSPECTIONS
- POOL/SPA INSPECTIONS
- COMMERCIAL
   INSPECTIONS

SACRAMENTO AREA - 3565 TAYLOR RD, STE D | LOOMIS, CA 95650
BAY AREA - 80 GILMAN RD, STE 2A | CAMPBELL, CA 95008

(800) 474-3540  |  WWW.CALPROGROUP.COM

Your One-Stop-Shop for 
Inspections and Pest 

Control

ORDER A HOME & TERMITE INSPECTION TOGETHER
AND RECEIVE $25 OFF

Overhead Door Company  
of Sacramento , Inc. 

(916) 421-3747 
 

“Don’t Be Fooled By Our Competitors. Look For The Ribbon!” 

 

$20.00 off 

www.OHDSAC.com 
Any Service/Installation Only. Valid           
at time of Service/Installation Only.                               

TM 

“The Largest Selection of Garage Doors in Northern California Since 1953” 

Sales * Installation * Service 
Residential * Commercial * Garage Doors * Operators 
Free Estimates * Installed & Serviced by Professionals 

We service all 
BRANDS  

6756 Franklin Blvd. 
Sacramento, CA 95823 
 

Showroom Hours: Mon-Fri 8AM-5PM   Sat: 9AM-12PM                                                     LIC #355325

Bringing color
to your life!

INTERIOREXTERIOR

�������������������������

Bringing color
to your life!

CSLB #983710
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Dan Stoligrosz  |  FOCUS WEST CAPITAL
916.947.4754

www.focuswestcapital.com
Dan@focuswestcapital.com

FIRST TRUST DEED
INVESTMENTS

- Earn 8-9% on 1 year 
loans for FIX & FLIP 
Properties

- Individuals, LLCs, 
Corporations and 
IRAs

- $100,000 to 1 
million

PRIVATE 
FINANCING 
FOR FIX & FLIP 
PROPERTIES 

- No Prepayment 
Penalties

- Interest Rates 
from 8-9% 

- Low Cost and 
Fast Funding

NICHOLAS M. LUCIA
Certified Mortgage Planner | NMLS# 489401
Fairway Mortgage | NMLS# 2289

1512 Eureka Rd, Suite 110
Roseville, CA 95661
916-730-6339
nick.lucia@fairwaymc.com
www.lucialendingteam.com 

I APPRECIATE YOUR REFERRAL
AND PARTNERSHIP. LET’S DO THIS!

FAIR WAY.
Our way is the
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kevin mcdonald
celebrating leaders
By Dave Danielson

Photos by Rachel Lesiw - Indulge Beauty Studio 

P R ATO 
R E A L 

E STAT E 
K E V I N 

M C D O N A L D 
G R O U P

ENJOYING THE RIDE

Arriving at a destination is reward-
ing. There’s no doubt about that. But 
there’s a lot to be said for the journey.
 
One of those individuals who enjoys 
both the ride through life and the 
real estate business is Kevin Mc-
Donald, Team Leader of the Kevin 
McDonald Real Estate Group with 
Prato Real Estate.
 
Kevin’s ride most days begins on his 
electric segue scooter, as he makes 
his way into town to the office.
 
“That ride is so much fun. Along the 
way, people I know see me, honk and 
wave at me,” he says with a smile.
 

MEANT TO BE

His ride into real estate may have 
been meant to be.
 
“I’ve had friends and family in the real 
estate business on the loan side for a 
long time, and always admired them,” 
Kevin remembers. 
 
During a season of life 17 years ago, 
Kevin was sensing that it was time for 
a real change.
 
“I was in corporate America at the 
time. While my job was great-pay-
ing and the atmosphere was good, I 
noticed something. When times got 
tight, they laid off people who had 
been there for 20 or 30 years. I real-

ized the path I was on and I thought, 
‘Why am I doing this?’”
 
From the start of his real estate 
career, the fit for Kevin has felt right. 
Within his first few months in the 
industry, he had ended up with 12 
open escrows.
 
“I went out and met people, and it 
seemed that everyone I met wanted to 
write an offer,” he says. “It has been 
the best career I could have chosen. 
It’s a destiny thing for me. It’s truly a 
great career. You’re never doing the 
same thing two days in a row.” 
 

Kevin McDonald and his wife, Morgan
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ALWAYS NEW

Kevin loves the variety of his work.
 
“I love the satisfaction of working 
a good deal for someone or getting 
someone their first home that maybe 
they never thought they would get,” 
Kevin explains. “If you do the right 
things, people are ecstatic and I love 
that. There are the stresses of the 
unknowns, and yet it’s the most grati-
fying when you get through it.”
 
The signs of Kevin’s success have 
steadily mounted through time. In 
fact, in 2020, Kevin completed ap-
proximately 90 transactions himself, 
and his team totaled 170 transactions 
with their volume totaling about $70 
million together.
 
TEAM SPOTLIGHT

Kevin is quick to shine the spotlight on 
his team that features five other agents, 
along with a full-time assistant, as well 
as a full-time Transaction Coordinator.
 
“We have a younger group, and we 
all tend to have the same mentality,” 
Kevin says. “I’ve known a lot of the 
guys on my team for quite some time 
… some of them since high school. I’ve 
helped them get into the business, 

while others have come from other 
resources. For example, one person I 
sold a house to had so much fun that 
they decided to get into it themselves. 
We work as a team. We all help each 
other. We want to make sure we have a 
good, positive team atmosphere.” 
 
One of Kevin’s passions as a REAL-
TOR® centers on his work as a men-
tor and coach to others.
 
“I like training people from the begin-
ning. It helps to be able to work with 
people from the start without needing 
to overcome bad habits. Our main 
goal is making sure that our clients 
are taken care of,  the job we set out 
to do is getting done, and we’re having 
fun along the way. We want to make 
sure the client has a good experience 
the whole way through.”
 
FINDING FULFILLMENT

Away from work, Kevin cherishes time 
with his wife, Morgan.
 
“Morgan has always been a big sup-
port for me. I wouldn’t be able to do 
what I do without her.”
 
In their free time, Kevin and Morgan 
enjoy time with their two dogs. They 

I F  YO U  D O  T H E  R I G H T  T H I N G S ,  P E O P L E  A R E 

E C STAT I C  A N D  I  LOV E  T H AT.  T H E R E  A R E  T H E 

ST R E S S E S  O F  T H E  U N K N OW N S ,  A N D  Y E T  I T ’ S  T H E 

M O ST  G R AT I F Y I N G  W H E N  YO U  G E T  T H R O U G H  I T.

enjoy real estate together in buying and 
renting several single family, multi-fam-
ily, commercial, and now short term 
rental properties!
 
“Morgan is a huge help on that. She han-
dles a lot of the renting and logistics,” 
Kevin says. “We’ve also bought property 
and built a house together.”
 
Kevin is passionate about giving back to 
his community and the industry he loves. 
In fact, he served as President of the local 
Association of REALTORS® in 2018. Plus, 
he’s also a Director with the California 
Association of REALTORS, along with 
being a National Association of Realtors 
Director representing Placer County AOR.
 
As he says, “It means a lot to have a 
voice in helping to shape the way we 
do real estate in California. As part of 
that, I’m also able to represent the state 
nationally. I’m very proud to be able to 
represent the local area.”
 
As another day ends, Kevin heads home 
on his scooter. There are more cars 
honking. More friends waving.
 
“That’s a fun little ride I really enjoy, and 
it’s made more fun by seeing the people I 
know,” Kevin smiles.

The Kevin McDonald Real Estate Group with PRATO Real Estate.
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Success leaves clues, and as those who have worked with 
CalPro Inspection Group will attest, there are plenty of 
them to explain the organization’s rapid rise as Northern 
California’s fastest-growing inspection company.
 
CalPro Inspection Group is led by Glennen and Andrea 
Quyn, a venture that got its start 12 years ago as Glennen 
was looking for a new way to make a difference.
 

“My degree is in Aviation Management, and I had been working as a bartender,” Glennen 
remembers. “My daughter and son were children then, and I wanted to find a new direction with my 
career and get out of working all of the late-night shifts.”
 

Glennen & 
Andrea Quyn: 

Partner with Northern California’s 
Fastest-Growing Inspection Company

partner spotlight
By Dave Danielson

Photos by Rachel Lesiw - Indulge Beauty Studio 

CalPro Inspection Group

Taking a New Path
After some conversation with a customer 
and doing some research, Glennen became 
intrigued by home inspection.
 
“It felt right, and it was something that I 
could build on,” Glennen says. “I took an 
online course, and did some online study-
ing, became a home inspector and started 
gaining valuable experience.”
 
Glennen went beyond that. 
 
“I also wanted to add to my understand-
ing of the construction and building in-
dustry, so I studied and became a general 
contractor,” he says.
 
A Growing Resource
While business was very good, the days 
were very long. Glennen found himself 
routinely working 18-hour days.
 
“I was inspecting houses and making good 
money then and doing some construction 
on the side. With my customer service 
background, people continued to use me 
and they told other people about CalPro 
Inspection Group.”
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In time, CalPro Inspection Group grew to five 
inspectors. As the inspection side of business took 
off, Glennen decided to focus full time on that. 
At the same time, he also added more people and 
grew the business. In turn, he found a greater 
work/life balance.
 
“In the process of doing that, I’ve enjoyed putting 
people in place and developing opportunities for 
them and teaching them a brand new skill,” he 
smiles. “At the same time, we took the business to 
another level and started adding more services to 
be a one-stop shop for our partners and clients, 
including termite inspection and repair. In turn, 
we went from eight employees to 37 in a year and 
a half.”
 

Fulfilling Purpose
Andrea serves as COO of CalPro Inspection Group. 
As she says, the company continues to expand, having 
acquired another Bay-area company recently.
 
“We’ve really expanded our service locations to 
cover the entire Bay area, as well as the Sacramen-
to area,” she points out. “Part of the reason for our 
success is the outstanding team members we have at 
the company, including Charles Skinner, who is our 
General Home Inspection Manager, and Leo Skatte-
bo, who is our Termite and Pest Control Manager.”
 
Away from work, Glennen and Andrea have a 
strong focus on their family, including three chil-
dren and parents.
 

Glennen was born and raised in Sri Lanka, 
and they have a passion for traveling the 
world and sharing new experiences together.
 
The “why” for Glennen and Andrea is clear.
 
“We started small and we’ve built into a larger 
team. One of the important things we’ve done 
as part of that is maintained a very strong 
focus on leadership development,” Glennen 
says. “We believe that to have a great com-
pany, you have to have a great product and a 
great team. It all works out perfectly in the 
end. In the process, we really want to create 
more opportunities for other people.”
 
“This business feeds almost 40 families,” 
Andrea says. “And we continue to grow for 
our REALTOR® partners to make their jobs 
easier. We want to make their jobs easier. We 
want them to only need to make one phone 
call … and we want that call to be to us. 
That’s our goal with each location or ser-
vice we add. We always look to see if there’s 
something else we can do to help.”
 
As Glennen adds, “If we could sum it up, we 
want people, when they think of CalPro, to 
recognize us as a locally-owned resource that 
treats its employees like family.”
 
For more information about  
CalPro Inspection Group: 
Website: www.CalProGroup.com
Phone: 1-800-474-3540

We believe  
that to have a 
great company, 
you have to 
have a great 
product and a 
great team. 
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Padi Goodspeed
SVP of Mortgage Lending 
& Branch Manager
O: (916) 257-9435
www.yourmortgagegirl.com
padi@rate.com

Service Matters. Experience Matters.

Work with a team that understands the 
competitive nature of this market so 
that you can be positioned to win!

Placing o�ers with peace of mind starts 
with a complete loan approval and a 

team of experts by your side.

18 years of experience with more than 150 5-star reviews on Zillow!

18-21 Day Close On: FHA Loans • VA Loans • Conventional Loans • JUMBO Loans
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ROY MACHADO
All City Homes

making a difference
By Selena Boyts

Photos by XSIGHT Creative Solutions

“Success isn’t about how much money you make, it’s about 

the difference you make in people’s lives.” -Michelle Obama
 
Social impact is defined as the “effect an organization’s (or 
individual’s) actions have on the well-being of the community.”
 
It could also be defined by what Roy Machado and his team at All 
City Homes are doing for their local community, and beyond, by 
approaching real estate through the lens of social responsibility 
and justice.
 
Hip Hop and Entrepreneurship

Roy was born in the Philippines and moved to the United States 
with his family when he was six years old. Growing up in the 
Elk Grove area, he found that hip hop culture was one of the few 
things that accepted everybody, no matter where they came from.

“Hip hop culture combines the spirit of the American Dream with 
the underdog fighting for success, and ingrains a sense of commu-
nity responsibility in the listener,” Roy explains.
 
The name ALL CITY stems from hip hop culture as well. “All 
City” in graffiti terms means you represent all the cities, such as 
Sacramento, Elk Grove, Roseville, and the surrounding commu-

nities. The “All City” label implies that you are the best, and the 
name speaks to the company’s target demographic – their own 
generation and people in those areas – and tells everyone they 
hold high standards of quality for their business, offering the best 
service to their clients.
 
All City Homes was founded by Roy Machado and his business 
partner, Serina Lowden, with the vision of providing their local 
communities with an alternative choice to the more traditional 
ways of doing business in the real estate industry. With Roy’s 
background in Ethnic Studies and community organizing, they 
applied an activist approach, believing that the acquisition of real 
estate is a vehicle in creating generational wealth.

They saw a need for a unique agency with a genuine focus on 
rebuilding their hometowns. “As real estate agents, we are wealth 
managers. Our goal is to promote homeownership for everyone, 
and in doing so, have the ability to change people’s lives and com-
munities everywhere,” Roy emphasizes.
 
“Most of the agents here are black and brown and we’ve done that 
for a reason,” Roy comments. “We are trying to reach everyone, 
and we need people who come from that background so they 
[the client] can relate and feel comfortable in the process of the 
transaction. I think it is important to see more black and brown 
brokerages on their feet, with their own identity; it promotes 
homeownership within those communities which creates more 
opportunities for my community, and that’s important to me.”
 
With their three-prong mission statement, it’s clear that Roy 
Machado and his team aren’t just in the business of making 
money. They are in the business of: Empowering People through 
Homeownership, Creating a Memorable Experience, and Uplift-
ing Communities through Social Responsibility.
 
It Starts With You

Roy’s favorite part about working in real estate is the educational 
aspect. He believes there is real power in knowledge and aims to 
empower his clients by discovering what their concerns are; he 
calls it “unveiling their fear.” Once he knows the myths his clients 
have bought into and understands their reasons for not purchas-
ing, he can break it all down, giving them a full and clear under-
standing about what they need to do to own a home.
 
“I tell people they can do it no matter what background or income. 
I can provide a game plan to reach goals. They don’t know what 
they don’t know,” Roy says. “When you are uneducated, you feel 
powerless, victimized. When you are educated, you are giving 
yourself an opportunity to succeed in anything you want to do.”
 
This past year, when everyone was surrounded by uncertainty and 
fear, Roy and the agents at All City Homes remained faithful to their 
mission, offering 34 homebuyer classes called “Hacking Homeown-
ership” and helping 203 families achieve the dream of homeowner-
ship. “I found my niche and it means something to me,” Roy states.
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Roy and his team understand that 
homes are where memories are 
made and holidays are celebrat-
ed, but they take it a step further 
focusing on the legacy of genera-
tional wealth. Wealth management 
is power and if a person is embed-
ded in the community as a home-
owner, they have autonomy. All 
City agents are transforming lives 
through homeownership.
 
“Education uplifts communities. 
It starts with yourself. As soon as 
you educate yourself, you cannot 
help but share your knowledge. And 
at that point it’s contagious,” Roy 
shares. “It is an empowering thing 
for us as well because we aren’t just 
helping them now, but also their 
family for generations.”
 
From Selling Records to 

Rebuilding Communities

In 2006, Roy owned his own re-
cord shop. He had built a business 
around his love for music, but as 
everything began to go digital, his 
friends and family encouraged him 
to go into real estate. He was hes-
itant at first, but when friends and 
family members began losing their 
homes in the 2007 market crash, 
he made the decision to go all-in 
with real estate with the goal of 
helping people keep their homes.
 
The All City Homes team is focused 
on uplifting their local communities 
by promoting and engaging in social 
responsibility. It isn’t something 
they advertise or boast about; it’s 
simply who they are. Roy believes 
trust is hard to come by, and he 
takes their community involve-
ment seriously. All of their agents 
volunteer for nonprofit organiza-
tions and causes that help displaced 
veterans, mental health, drug abuse, 
homelessness, and making sure that 
they are developing anti-racist real 
estate practices.

Roy volunteers with local arts and 
youth in Sacramento and supports 
several organizations in the area. 
All City Homes hosts a number 
of events that pull communities 
together, promoting art, music and 
education. These events put All City 
Homes in the purview of the com-
munity, but also lets the residents 
know Roy and his team are there to 
help rebuild the community.
 
For example, All City Homes has 
partnered with 25th & Jazz – a 
Sacramento based startup operat-
ing as an incubator space focused 
on developing entrepreneurs and 
creatives of color. It also serves 
as a creative space for events and 
community gatherings that aims to 
cultivate art and culturally respon-
sive programming. In both efforts, 
25th & Jazz’s core emphasis is 
community empowerment.
 
“I am really passionate about my role 
in giving back. I hope to leave a last-
ing impression on my community by 
curating spaces for people of color to 
thrive in real estate, but also in other 
areas that make a difference.”
 
What can you do?

As a husband and father of four, 
Roy Machado has a lot on his 
plate, but he keeps his priorities 
straight. He knows who he is and 
what he stands for. Roy knows he 
can’t heal the whole world, but he 
believes anyone can help one per-
son. You might be asking “What can 
I do?” and Roy has the answer:
 
“Create opportunities for dialogue 
within your community and ask 
them how you can help. You have 
a product. Let them know how it 
can be useful to them. At the end 
of the day, it helps your business, 
but it goes deeper than that. It’s 
about creating opportunities for 
success for others and holding 
ourselves accountable to make 
sure we are helping.”
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Making you look sharp, one listing at a time.

24-Hour Turnaround | MLS Upload Ready

"I'm so thankful I found Andrea! She is consistent, quick,
and takes the best photos. And she makes me and my clients look great."

- Marcie Sinclair, Realtor



40 • March 2021 Sacramento Real Producers • 41@realproducers realproducersmag.com

ANNE
COLDWELL BANKER 
SUN RIDGE REAL ESTATE
CA DRE #01425896

cover story
By Dave Danielson

Photos and cover 
photo by XSIGHT 

Creative Solutions WIENS

Workaholic with a 
Passion for Real Estate 

and Helping Others

Each day, Anne Wiens strives to make each 
client feel like they are her only client. 

 
“My career is fun, fulfilling and important. 
I’m really honored that my clients choose 
me to help them through the transaction. 

It’s nice to be part of their lives,” Anne 
emphasizes. “I stay in touch and frequent-
ly become good friends with them. I just 
love it. Every day is different and there’s 
always an opportunity to help others.”
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capital firms, and one of my first jobs 
was working with a prominent private 
practice of orthopedic surgeons and 
sports medicine specialists. Through 
the course of those different posi-
tions, it led me to the desire to be 
entrepreneurial and be my own boss.”
 
Their Path to Real Estate
In 1999, Anne met Tim and they start-
ed their relationship that stretches 
well over 20 years.
 
“I met him through a popular Christian 
Singles website, and after we married 
in 2000, I moved to Fresno where he 
was from and still living. We lived there 
for a few years, then moved to Placer 
County in 2003,” Anne recalls. “In the 
meantime, I had gone back to school 
and got my degree in public relations 
and communications/journalism.”
 

The Real Deal: Dynamic Duo Making Every Client 
Feel Like They Are The Only Client.

As part of one of the top 
Brokerages in the area, 
Coldwell Banker Sun Ridge 
Real Estate, Anne takes pride in her 
vast amount of availability and energy, 
successful track record, and large 
number of repeat and referral clients.
 
Growing and Learning
Anne is a California native, born in 
San Francisco and raised in Marin 
County. She comes from a family 
where education is very important. 
 
“In fact, my parents and almost 
everyone else in my family are all 
teachers, and they always wanted me 
to be a teacher, too,” Anne smiles. “I 
have the utmost respect for them, but 
it’s just not my calling.”
 
“I had various jobs in the Bay Area 
with a lot of community interaction,” 
she says. “I had a chance to work 
with a lot of well-known clients, in-
cluding members of the San Francisco 
Giants organization, two venture 

Around the same time, 
Anne had started working 

for a national home builder in 
the front office. In the process, she 
came in contact with people who en-
couraged her to consider real estate. 
By 2004, she made the move, got her 
license and started her career. Tim 
also got his license at the same time.
 
Like most who enter real estate, Anne 
and Tim faced the challenges of tran-
sitioning into the field.
 
“It was really hard to get started in the 
beginning and it was very slow start-
ing out,” she remembers. “Even though 
we had no family connections and 
didn’t know any agents already in the 
business or anyone in the Sacramento 
area, we just decided to go for it.”
 
Signs of Success
Over time, Anne and Tim have built 
their real estate business by helping 
their clients reach their goals. 
 

Getting started in real 
estate is harder than it 
looks, but you can be 

successful by setting up 
good systems, learning 

everything you can about 
your client, and always 

putting them first. When 
you care about them 

sincerely, you can meet 
their needs.
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Their results have been rewarding. In 
fact, through time, Anne has closed 
an astounding total of over $280 
million in career sales volume, repre-
senting more than 830 transactions.
 
Beyond the numbers, the path they 
share is rewarding.
 
“We get along very well. I think part of the reason 
it works so well for us to work together is that 
we have extremely different personalities,” 
Anne explains. “He has a software and 
computer science degree and back-
ground, and gets energy from working 
by himself, while I prefer working with 
people and negotiating deals. We have 
very different strengths and weak-
nesses. He is extremely organized with 
a spreadsheet, and he helps me when 
I need assistance with the contracts and 
paperwork. It’s nice working together. He is so 
easygoing and very smart.”
 
The Drive to Make a Difference
Away from work, Anne and Tim enjoy time spent with their 
families, friends, and dog, Bianca. Anne enjoys photograph-
ing nature and sunsets. Tim has many hobbies including 
working on his ’65 Mustang.
 
Giving back is also important to them. One group that is 
near and dear to Anne and Tim is Stand Up Placer, an orga-
nization that supports women who have survived difficult 
situations in life. They also support various animal rescue 
organizations and homeless shelters.
 

When you talk with Anne, it’s easy to see the drive she 
has to help her clients in their journey to the closing table. 
Nearly 100 percent of Anne’s business is referral-based 
and earned through unparalleled dedication to clients and 
extensive local real estate expertise.
 
“I like doing things quickly and well, and I’m obsessed with 
listening to and meeting clients’ needs. I think I get a lot of my 
energy and enthusiasm from my parents. They always worked 
a lot of extra jobs,” Anne says. “As teachers, it seemed that 
they were always doing other things in addition to their school 
jobs, including coaching, providing child care, and working for 
a local newspaper. I get my drive, work ethic and confidence 

from my parents. They were super hard workers who got 
little sleep due to working multiple jobs.”

 
Helping Others Move Ahead

As Anne considers the success that she 
and Tim have in the industry, she’s also 
mindful of new REALTORS® who are 
entering the business today.
 
“When I talk with people who are 

just starting in real estate, the number 
one thing I advise them on is the im-

portance of knowing the legal contracts 
inside and out,” she says. “Getting started in 

real estate is harder than it looks, but you can 
be successful by setting up good systems, 

learning everything you can about your 
client, and always putting them first. 
When you care about them sincerely, 
you can meet their needs.”
 
Day by day, Anne Wiens moves for-
ward … guiding her clients and helping 

them achieve their goals.
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