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Residential Real Estate

Commercial Real Estate

Homeowners Association

Corporate & Business Law
itigation

Contact Sam G. Stathos,

, & lenders
gve their goals.

sether

Attorney at Law

(843) 238-5618
sgs@patrickandstathos.com
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HAVE A PROJECT?

SCHEDULE A FREE CONSULTATION!

neneml onus lll take care of all VIIIII‘ .
residential roofing needs!

WEATHERGUARD
ROOFING

« Every job we complete comes with a Manufacturer's Warranty and
a 5-Year Craftsmanship Warranty.
« We deliver 100% satisfaction, every time.

« We include a clean-up process that is second to none and we will remove all nails,

debris, and materials at the conclusion of the job.

(843) 855-4211
www.weatherguardrestoration.com

Ranked 81 nationally out of the top 500 contractors!
We carry General Liability & Workers’ Compensation Insurance U focebook 1

14 Months
of Coverage

* FREE, No-Strings-Attached®
Listing Coverage for Sellers
{up to 6 months)

+ Washer, Dryer, Kitchen
Refrigerator Included at
NO EXTRA COST *"

* Enhanced HVAC and
RefrigerantProtection
Available

+ Choice of Contractor!

Curtis

Shelley ﬂ?me ,
District Sales Mgr. darrdn -y_
m "":e{w’ whal mallevy

C: (864)993-1536 homewarrantyinc.com
CurtisS@homewarrantyinc.com (BTT)9T7-4949

Port)h ﬂmtle %eatb, $.C.

tilghmaninsurance.com

Commercial Insurance | Homeowners Insurance | Condo Insurance
Auto Insurance | Flood Insurance
Health Insurance

905 Second Avenue N, North Myrtle Beach, SC 29582 | Tel: 843-248-1454
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PREFERRED PARTNERS

ATTORNEY - REAL ESTATE
Joye, Nappier, Risher, &
Hardin, LLC

Wendy Hardin

(843) 357-6454
www.inletlaw.com

Patrick and Stathos, LLC
Sam Stathos

(843) 238-5618
wwww.patrickand
stathos.com

The Law Office of
Ray Winters

Ray Winters

(843) 712-2661
www.rhwlawpc.com

BOATING

Freedom Boat Club

Chris Speckman

(843) 732-4711
www.freedomboatclub.com

CPA SERVICES

Palm and Pine CPA, PC
Katherine Nixon

(855) 725-6272
www.palmandpinecpa.com

FURNITURE

Sea Side Furniture Gallery
& Accents

Julie Almeida

(843) 280-7632
shopseasidefurniture.com
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GIFTS/HOME DECOR/
ACCESSORIES

AR Workshop Myrtle Beach
Christi Rippy

(843) 213-2670
www.arworkshop.com/
myrtlebeach

HOME INSPECTION
Top to Bottom

Home Inspection
John Pate

(843) 231-8532
www.homeinspection
toptobottom.com

HOME WARRANTY
Home Warranty Inc.
Curtis Shelley

(864) 993-1536

Olde Republic
Home Protections
Stephanie Midgett
(910) 382-8048

HURRICANE SHUTTERS
Gator Strong Services
Michael Ames

(843) 650-8480
www.Gator-Strong.com

HVAC

Coastline Heating
and Cooling
Andrew Veigel

65 Park Street

Little River, SC 29566
(843) 399-5555
www.coastlinecool.com

INSURANCE

Tilghman Insurance
Agency, Inc.

Raymond Sessions, Jr.

(843) 427-4415
www.tilghmaninsurance.com

LENDER

Anderson Brothers Bank
Bryan Lenertz

(843) 712-2235
www.abbank.com

MORTGAGE LENDER

Bank of England Mortgage
Carl Monsour

(843) 970-3120
www.boemortgagepros.com

Princeton Mortgage
Carl Padavano
(843)222-4044
carlpadavano.prince
tonmortgage.com

MOVERS

Miracle Movers
Chris Wilhoit

(843) 447-9525
miracle.movers.mb@
gmail.com

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support
these businesses and thank them for supporting the REALTOR® community!

MOVING & LIQUIDATION
Caring Transitions
Charlene Blanton

(843) 997-5088
www.caringtransitio
nsmyrtlebeach.com

PHOTOGRAPHY

High Tide Content, LLC
Jeremy Kierez

(843) 885-3088
www.hightidecontent.com

REMODELING
CONTRACTOR

D3 Construction, LLC
Daniel R. LeGault
(704) 989-4011
D3construction.net

ROOFING

Weather Guard Roofing
& Restoration

Kimberly Kauffman
(843) 855-4277
www.weatherguard
restoration.com

SIGNS, BANNERS &
PRINTING

Design the Sign

Olga Kazakova

(843) 808-9301
olga@designthesign.com

SOCIAL MEDIA
Twelve31 Media
Margaret Geiger
(803) 629-3328
Twelve31-Media.com

MEET THE

CAROLINA COAST

REAL PRODUCERS TEAM

Anita Jones
Publisher / Owner

Bill Poulin
Publisher / Owner

Anna Price
Ad Strategist

Dave Danielson
Photographer Writer

Jeremy Kierez

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at anita.jones@realproducersmag.com

T A Total Solution

-,

)

Senior Relocation/ Resettling
Estate Liquidation ¢ Organize/ Declutter
Clean Out  Online Auctions * Nationwide Network

i Caring
ransitions

Senior Relocation  Downsizing ¢ Estate Sales

Caring Transitions of Myrtle Beach

Tel: (843) 997-5088
CaringTransitionsMyrtleBeach.com
Email: CBlanton@CaringTransitions.net

Offices Nationwide  Bonded & Insured * Each Office is independently owned and operated.
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CAROLINA COAST REAL PRODUCERS , We can't wait to help you get started!

LAUNCH PART,

Big Ideas for Small Businesses
Public Relations | Social Media | Marketing

TWELVE31

Margaret H. Geiger

Owner + Founder

Margaret@Twelve31-Media.com Twelve3l-Media.com
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This year is just marching right along isn’t it? We are loving that the days are getting longer,
and we see little blooms popping up which shows that spring is right around the corner.

Protecting the rights and interests of our clients
through every step of real estate transactions

Uy e

Joye, Nappier, Risher & Hardin
3575 Highway 17 Business, Murrells Inlet, SC

843-357-6454 www.inletlaw.com

We are so excited to have you join your fellow Carolina Coast
Real Producers at our first event here in the Myrtle Beach
market. This is where like-minded successful agents, like
you, get to socialize and network with each other. You have
worked with many of your peers that you will see here. But
most of the time you are so focused on completing the trans-
action for your client, that you do not have the time to get to
know the REALTOR® across the table from you at closing.

Be on the lookout for your email invitation.

Our goal is to build community among our top agents and RSVP Required. We cannot wait to see you there!
their preferred partners. We will send out an invitation

within the next few weeks. These events are totally social Anita and Bill
with live music, drinks, great food and gift totes for the first
150 attendees.

2820090 e0 OSSR OEOBRRRPODTOPESBS®PBRDS
LN B BN N O BN OB I B BN IR B N BN B O N N N N N N N NN
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viRACLE VAT

Your Property Is Qur Priority

Ready Fora ..
No Stress
Move Day?

Moving Miracles Happen with
Incredible People and Trust

(843)402-8407
- Lvzal ned ey Dot

o MIRACLE ==
Movers

Wilmington, NG

Ask for a FREE Miracle Moving Estimate!

(843)447-9525 o miracle.movers.mb@gmail.com

P» you do not want to miss this!

CAROLINA COAST REAL PRODUCERS

Real Esteaia Siars

IFAUN CHIEARINYAEV EN|ly

Rp M ‘a||\‘~ [NN

AT GRANDE DUNES

Thursday, April 8th, 4:30 PM - 6:30 PM
OPEN BAR & APPETIZERS
At Marina Inn Grande Dunes
8121 Amalfi Place, Myrtle Beach

Carolina Coast Real Producers - 11



rising star
Written By: Dave Danielson
Photography by: Jeremy Ki?"ez - High Tid&¥Con

The Sky’s the Limit

The small aircraft pierced the bright blue sky above
the Carolina coast.

Inside the plane was Alyssa Holmes years ago when
she was a teenager. She caught sight of the landscape
below, but her attention turned to the instrument
panel. It was her turn to take the
controls again. She did ... with ease.

That was the scene that
played out many times
as Alyssa came of age
and worked toward her
pilot’s license.

“l didn’t have my driver’s
license yet, but when |
started flying, | wasn’t
nervous. | had my brother
and dad with me,” she
smiles with the memory.
“And | thought, if they were
doing it, | could do it, too.”

Those moments in the cockpit years

ago were predictive of Alyssa’s future — her

career today as a REALTOR®/Broker with Century 21
Thomas ... and her place as this month’s Rising Star.

Early Lessons
Alyssa grew up in the Cherry Grove area of North
Myrtle Beach, South Carolina, where she gained

extensive knowledge of the Grand Strand.

“I've been very blessed that I came from a very good
family. I've worked since I was 14 years old. Growing
up my dad taught me a good work ethic,” Alyssa
recalls. “That was instilled in me early on. Like dad

said, ‘Nothing will replace hard work.”

Through those early days, Alyssa received experience
that connected her to the land itself.

“My dad is a local land surveyor, and I remember

going out with him when I was younger,” she says.

Rapid Rise

Six years ago, she earned her real estate license,

joined the team at Century 21 Thomas, and has been

there ever since.

“It wasn’t easy at first. I look very young, so as
I was getting started with my career,
T had people who thought I didn’t
o) have enough experience for
=T »
| ¥ them,” she says.

“It was hard for the
first six months, but I
think a key for me was
my mindset,” Alyssa
explains. “Once 1
built confidence in the
field, that made a big

difference.”

“It takes a lot of hard work
and persistence. Real estate
doesn’t just fall in your lap. You
may talk with someone that isn’t
ready to buy or sell this month, but they
might be next month,” she says. “I think it is all

about being persistent and patient.”

Real Results
The passion Alyssa has for her work comes through

during those times where she sees the results.

“I love the outcome of all that hard work ... when you
see the excitement and joy on my clients’ faces when
they see a home that’s right, or when they start a new
chapter in their lives,” Alyssa emphasizes. “I love
meeting new people, too, and building relationships
through time.”

Her efforts produce phenomenal results. In fact, in
2020, Alyssa recorded an astonishing total of 87
closings — as an individual, with no dedicated support

team around her.

Carolina Coast Real Producers -
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': 0l D REPUBLIC HOME PROTECTION

L

Have you heard?

ORHP now offers two valuable services for
homeowners to complement their home warranty:
Tech and Smart Home Protection Plan

and Porch Home Helper

Porch

Visit orhp.com/value or call me!

Stephanie Midgett

Senior Account Executive
800.282.7131 Ext. 1070

C: 910.382.8048
StephanieM@orhp.com
my.orhp.com/stephaniemidgett

Thet s 8 paed advertsamenl Tech sad Smarl Home Prolechon Plan coveige and sarvcs poovided by 4'Wamanly Copocation
Thee Service Doc. nc., or Lyndon Southem Insrance Company jin OK and FL- Lic, Ho.: FLOJ8SE), Kot 8l prodects and servces ans svalable i every pradicion

*OLD REPUBLIC INSUBRANCE GROUP

Residential'Real Estate
sGommercial Real Estate
T 1 T Acguisitior
=~ Titles

I love the outcome of all that hard work ... when you see the excitement and joy on my clients’

faces when they see a home that’s right, or when they start a new chapter in their lives

Clearly, that kind of output doesn’t just happen. It ; 3 ,
takes a lot of positive, planned effort through days that > ML - i

can stretch up to 18 hours.

“Iuse a day planner. That fills up pretty quickly, so
I have a notebook that I use, too,” Alyssa says. “I'm
always taking notes and doing my best to stay orga-
nized about where we are at with each transaction.”

What Matters Most

In Alyssa’s free time, she spends it with her family.

They enjoy being outdoors.
straightforward advice for others considering a THE LAW OFFICE OF We provide the personal attention

“We ride four-wheelers, and also enjoy boating and career in the business. R[_]W RAY H WI NTE RS !
. y PC. and customer service to make your

fishing,” she says.
“It’s important to listen to your clients, and to really ATTORNEYAT AW t t. th & f
' HONEST | PROFESSIONAL | AFFORDABLE eliktad kel E 1 ) worry-iree.

Alyssa also has a heart for giving back, too. In fact, work hard to uphold their best interests,” she says.
she’s a sponsor for programs at North Myrtle Beach .
High School, and she’s also involved in her church. With honesty, integrity and hard work, Alyssa contin- F ree consu Ita t on. Co n ta Ct us to d ay!
. o ' ue.s elevating the experience’for her clients. And’on(.e (843) 712-2661 I WWW.rhWIaWpc.com I infO@rhWIapr.C0m
As she thinks about her own rapid rise in the busi- thing’s for sure when you think about her potential in
ness over the last few years, Alyssa offers some the business ... the sky’s the limit. In the Mayfair Building - 1039 44th Ave North, Ste 104 - Myrtle Beach

14 - March 2021 Carolina Coast Real Producers - 15



DON'T MISS THIS
EXCLUSIVE OFFER!

e 1 Double-Sided, 18x24" Metal Sign

choosing.the best type of

HOME |
MORTGAGE |
LOAN

based on an
individual’s situation

DESIN
= 5IGN

PRINTING COMPANY

“A business with no sign,
is a sign of no business”

MORE EXPERIENCED HOME BUYERS

o 1 M eta I F rame Those who have been through the

ONLY *$49!

*Valid through March 31, 2021.

process before, include:

Vacation or second home buyers

Buyers relocating to the area for

whatever reason

Retirees or future retirees who are looking to
move in the area either now or in that not-so-
distant future.

Second-home purchases typically require a

minimum of 10% down payment.

INVESTMENT BUYERS

Experienced buyers who intend on
making their home purchase an active
investment and a means to diversify
their financial portfolios.

Investment properties typically require a 20%
minimum down payment

VA LOAN FOR MILITARY VETERANS

100% FINANCING AVAILABLE

NO MONTHLY MORTGAGE INSURANCE
VERY ATTRACTIVE INTEREST RATES

FOR PRIMARY RESIDENCE ONLY

»» what type of mortgage loan is best for my clients?

By Tim McCoy - Anderson Brothers Bank, Myrtle Beach

For most people, buying a home is the Some of the mortgage loan types avail-

biggest financial purchase they will able in today’s market include:
Conventional loans

Government loans — FHA — VA — USDA
RURAL DEVELOPMENT

Jumbo Loans

make in their lifetime and the process Keep in mind that with the exception

can seem overwhelming. Finding the of a VA loan most loans will require
right house is probably the number that the customer carry mortgage

one priority for most of us but just as insurance or private mortgage insur-

1788 Highway 501

Myrile Beach, SC 29577 e 843-808-9301 @ DesignTheSignMB@gmail.com

important is finding the right mortgage
loan that aligns with their financial

means or goals.

There are several different types of
homebuyers in the market looking

to obtain a mortgage loan (FIRST-
TIME HOME BUYERS, VACATION
OR SECOND HOME BUYERS,
INVESTMENT BUYERS) and there is
not a “one loan fits all client’s needs”
out there. It is the job of the mortgage
loan officer to understand the client’s
situation and match them with the
mortgage that makes the most sense

for them.

These different types of mortgages can
vary in length, terms, and rates and all
of this will affect the monthly mort-
gage payment required to be paid.

FIRST-TIME HOME BUYERS

Little to no money down

Limited credit history

RURAL DEVELOPMENT LOAN -

100% financing

FHA LOAN - 3.5% Down

CONVENTIONAL LOAN - 3% TO 5% down

All of these loans do allow for a relative, typical-
ly MOM or DAD, to give a gift of money toward
any or all down payment and closing cost.

ance with a down payment of less than
20% down. The amount of the private
mortgage insurance is determined by
several factors that include the per-
centage of down payment if less than

20%, credit scores, and loan amount.

I encourage everyone to get Pre-qualified
before shopping for a home. It is obvi-
ously beneficial for all parties involved

(buyer, seller, and real estate agent).

You also want to make sure that your
clients are looking for homes and
down payment options that fit within
their budgets.

If you have any questions, please call or email me at 843-702-0737 or Timm@abbank.com

Carolina Coast Real Producers - 17



AN IMMIGRANT BACKGROUND

& ENTREPRENEURIAL SPIRIT
EMBOLDENS THE AMERICAN DREAM

A propensity for business mixed with his knack for entrepreneurship was only
part of what fueled Sam Stathos to forge a path to college and law school at

an early age; his success also stems from his father’s immigrant story. Sam’s
father’s family emigrated from Greece to South Carolina, initially settling in

Greenville before eventually spreading throughout the Upstate area.

Sam was born in Greer and his family moved to Myrtle Beach that same year. “I

grew up at the intersection of an immigrant household and efforts to assimi-

late emboldened by an entrepreneurial spirit that captures the essence of the
ey '_'fw.' "l - ' American Dream,” Sam said. Higher education was a priority in his family, a

{ i 4 o 190001 AN ST . vehicle for a better future, one that was never available to his parents.

‘ ,;.‘,J_;r -
P» sponser spotlight

Written by: Lindsey Wells

Photography By: Jeremy Kierez - High Tide Content

Sam attended college at the University of North Carolina at Chapel Hill, fol-
lowed by the University of Richmond School of Law, from which he graduated
in 1997. After law school, he had the privilege of working in private practice in
Columbia before returning to the Grand Strand. Now, Sam is an attorney and
owner of Patrick & Stathos, LLC, a law firm focused on assisting individuals

. ’ and businesses with a broad range of real estate and business law matters,
‘ ; including litigation. As a result of the practice, it is not unusual that the firm

also addresses issues of probate, family law, and homeowner’s association law.

18 - March 2021 Carolina Coast Real Producers - 19




Family fun in New York City —
Empire State building in background

.EIL.I' I

I

Family trip to Washington, D.C.

The attorneys at Patrick & Stathos, LLC, go far beyond merely
representing their clients. They strive to understand their clients’
long-term goals to forge partnerships and long-lasting relation-
ships. “This requires that our practice areas overlap so we can
assist clients through their intended result,” Sam said. “We value
relationships. We are not in business to handle one transaction
without earning a follow-up referral from a REALTOR®. We

also understand and appreciate the invested time and resources

a REALTOR® must advance to get a deal done. Once a contract
arrives in our office, it is our duty to represent the client, but to
also work in a collegial manner with the REALTOR® to best serve

our mutual client.”

As with any good leader, Sam believes his responsibility as a law-
yer is to maintain a positive and inviting work environment for his
employees. This environment allows each person to achieve their
goals without sacrificing the good of the firm. By virtue of his cho-
sen profession, Sam takes pride in crafting business deals or find-
ing common ground issues to bring parties together in contested
litigation. “Conversely, if that common ground does not exist or

is ignored, then I am able to represent my client zealously so they
may achieve their goal knowing they have attempted to exhaust all
reasonable options with the opposing party,” he added. “Regardless

of the situation, the common thread is the skill to listen.”

Visit www.patrickandstathos.com or call 843-238-5618 for more information.

20 - March 2021

Being an attorney is just one facet of Sam Stathos’
life. Personally, as a husband and father, his highest
responsibility is to his wife, Ashley, and two chil-
dren. Sam said his family takes priority over any
matter in his life. In life before COVID-19, the fam-
ily enjoyed traveling together. “We are fortunate to
have family in Greece, so that is always a special
trip, but visiting larger metropolitan areas within
the U.S. is always a great time, especially when we
see it through our children’s eyes,” he said. Sam and
Ashley are also heavily involved in their children’s
extracurricular activities. In their downtime, they

enjoy the benefits of living near the water.

Ultimately, what drives Sam Stathos is his innate
desire to be a good husband, father, and someone
who positively influences those with which he
interacts. “I also want to be known as a good leader
who pursued what he loved,” Sam added. “Someone
that listened to learn with the intuition to engage

in any venture without fear of failure or criticism.
In short, the ability to influence others whether by
example, action or otherwise, but universally cause

them to join together in achieving a common goal.”

66

I GREW UP AT THE INTERSECTION OF AN IMMIGRANT
HOUSEHOLD AND EFFORTS TO ASSIMILATE
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843-399-5555

Call Today for Free Estimate

Heating and Cooling
——

Best Warranty on the
Grand Strand

BEFORE  AFIER

Daiken Air Intelligence
New « Compact - Powerful « Modern
Residential and Commercial
Service « Repair « Installations

www.coastlinecool.com

4999 ‘Carclina Forest Bl gfie 7

bouligue DO-IT-YOURSELF warksfapn

l._-

CLIENT GIFTS
GIFT CERTIFICATES
CORPORATE EVENTS

AR

o WORKSHOp
Tyrile Beach

843- 243-2670

DIY CLASSES, PARTIES & RETAIL
wupw. ARWORKSHOP.com,/myntlebench

“C10SING DAY FEELING

is the mortgage exp erience we provide

L from contract 1o close.

Since 199 . Carl's expertise has
]

helped thousands of homeowney

ENGLA

MORTG/
BOEMortgagePros.com

v .~0Mngland. NMLS 418481. Member FDIC.
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at (843) 970-312¢

- Carl

4 Carl Monsour

Branch Manager | NMLS #145101

Y cmonsour@boemortgage.com

CAROLINA COAST

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.
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For everybody, there’s a cause near and dear to the heart;
something you hear about and just can’t seem to shake.
For N2 Publishing, the company we partner with to pro-
duce the Carolina Coast Real Producers publication, it’s

the epidemic of modern-day slavery.

There’s an estimated 40.3 million people around the
globe who are trapped in forced labor or sexual exploita-
tion. And while most of these people are trafficked
overseas, many still are being trafficked in our own com-
munities. And yet, we’re often oblivious to these men,
women, and children, and to the horrific reality in which

they live.
Here’s the good news: Something is being done about it.

As a for-profit company, N2 Publishing stays in busi-
ness because we’re good at generating revenue, but we
don’t know anything about rescuing victims or bringing
traffickers to justice. That’s the impactful role of nonprof-
its — the real heroes in this fight. But they need revenue
to be the best at what they do...and raising funds is where
most charities fall short. Therein lies a perfect synergy

- between for-profit companies seeking an even greater
purpose and nonprofits with the passion and know-how

to save lives.

A few years ago, the leaders of N2 Publishing realized the
essential role they could play in the fight against human
trafficking, and N2GIVES came to life. In 2017, through this
giving program, the company partnered with more than 30
nonprofits selected as part of a lengthy, in-depth vetting
process. N2 donated $2.2 million to fund the impactful work
these charities do to fight the great injustice. In 2018, N2
increased its donation to $2.5 million - not including the
purchase of a home now used as the first emergency shelter

for human trafficking victims of'its kind on the East Coast.
And for the past two years, N2GIVES has done more.

$3 million was given in 2019 and again in 2020 to help
nonprofits continue their work of rescuing and restor-
ing the lives of trafficked victims. This means, to date,
N2GIVES’ total contribution to fight modern-day slavery

has surpassed $10 million.

But this issue won’t end with N2 or with the charities it
supports. It takes a greater sense of awareness among
business owners and residents in communities nation-
wide, as well as the giving of funds or volunteer time.
Consider joining this effort with N2GIVES. Together, we
can bring hope to the hopeless.

To learn more, visit n2gives.com and follow the cause

on Facebook.

Carolina Coast Real Producers - 23



CALL NOW OR BOOK ONLINE

To Secure Tax Season AppointmentAvailability.’

PaLMawn PINE CPA,PC

TAX - AUCOUNTING - BUSINESS SERVIGES

Pla mg Strategles

Free Inltlal Consultation

_ Secure Document Portal
Fully Remote Service Options

Expertise In:
ndi |dual Tax Preparation & Planning

X Pre‘p'sf"tlon& PIannlng
S &

A MODERN FIRM FOCUSED ON TODAY'S CLIENT NEEDS
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giving back to
the community

Written by: Lindsey Wells

WHAT YOU
DO MATTERS

We’ve all heard the saying,
“Time flies when you’re having
fun.” The same rings true for
REALTOR® Paulette Parson,

of Realty One Group Dockside,
who has been in the industry
for over 25 years. After just
one conversation with Paulette,
three things become abundantly
evident: she is a woman who
loves her family, loves South

Carolina, and loves real estate.

Paulette was born a dreamer.
Raised in Gastonia, North
Carolina, she was destined to
do great things, and everyone
knew it. “My mom even told me
once that on my report card as a
first-grader, it was written that I
was too much of a daydreamer,”
Paulette said. The notion that
good things come to those who
work hard was instilled in her
as a young child while being
raised with her siblings by a
hard-working single mother.
Back in those days, being a
divorced, single mother was
frowned upon. Nevertheless,
Paulette’s mother never missed
an opportunity to demonstrate
to her children the importance

of independence and tenacity.

The years went on, and Paulette
and her three siblings put them-
selves through college. During
her college days, Paulette gave
birth to her daughter, Kathleen.
Against her mother’s wishes,
she moved to California when
her daughter was eight years
old and she never looked back.
“My daughter once said to me
that the best thing I have done
for her was move (to California)
so she could experience other
cultures and how other people

live,” Paulette said.

Her first job in California was at the Hotel del Coronado as
a front desk agent, thus beginning her resort management
career. She eventually moved her family to Hawaii, where
she had been vacationing every winter for many years, and

began selling real estate there.

In 2013, Paulette received a call from her brother: their
mother was sick with Alzheimer’s, and it was their turn to
take care of her the way she’d taken care of them. Paulette,

who was living in Alaska at the time, and her sister packed
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up and moved to South Carolina to be with their mother.
Paulette obtained her real estate license in South
Carolina but sold very little the first year. She didn’t
know it at the time, but her mother had just under a year
left before she passed.

But, you better believe, Paulette made sure that last year
was worth her while. “She loved riding in the car, and she
loved going for walks. The last year she was alive, the
morning of her birthday in June, she had on her pajamas,
and her only request was that she wanted to go, in her

pajamas, to get coffee and a donut. So, that’s what we did.

Itook her in her robe, pajamas, and slippers, and we went

and got coffee and donuts,” Paulette said, laughing. Her
mother passed in 2014.

Since then, Paulette has kept her mother’s memory alive
through her work in real estate. She is incredibly pas-
sionate about helping low-to-moderate income families
obtain housing through her work with USDA Direct, a
program specifically for low-income individuals. “My
mom always told me that everyone deserves a home,”
Paulette said. “This program is for people who work
really hard but still need a little extra help.” Paulette
recalled a disabled mother and daughter whom she
helped secure housing through the program. Another
instance was a hard-working father of three who never
thought he’d qualify, but Paulette was able to close on

a $230,000 home. Currently, she is in the process of
assisting a woman, a CNA who walks to work every day,
secure a safe home outside of the projects. “That’s what

this program is about, helping others.”

Of course, low-to-moderate income families aren’t her only
focus; Paulette does it all. “I have one client who is on deal
number 19 with me. I have also sold an $11,000 lot. It’s not
about the money; it’s about helping,” she said, “and God will
reward you big time.” In 2019, Paulette had a brush with
death when she flatlined and died on the operating table
after a major health issue. She states emphatically, “God is

keeping me here to help these people; I just know it.”

In her free time, Paulette enjoys the simple things in life:
reading, hiking, watching HGTV, and, of course, traveling.
She has two beautiful grandchildren, Kristen and Drew,
who have both gone on to do amazing things, just as she

and her daughter have done.

Needless to say, Paulette has landscaped a future of which
she can be proud. For her, success is being grateful for
everything that has been given to her, everything she’s

worked for. Her sales numbers are just the icing on the cake.
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Positive Impact

E SLOAN

We each have the ability in life to affect the lives of those

around us. How we choose to do that is up to us. In the
process, when we give the best of ourselves, we can

make an undeniable difference.
That’s the spirit Blake Sloan brings to life and business.

As head of Sloan Realty Group, Blake makes a true, posi-

tive impact on those he meets.

“That’s my biggest hope ... that I'm able to make an
impact on someone’s life,” Blake says with a spark. “I
want someone to leave as a better person than before
they met me. I tend to push hard, but I do it with purpose
... to have a positive impact on the lives of people as a

leader and friend.”

SIGNS OF FUTURE SUCCESS
Blake’s tireless drive is embedded in his DNA. Signs of that

first emerged when he was a boy.

“I had a lemonade stand near the entrance to a nearby golf
course,” he recalls. “I also started a recycling business in mid-
dle school.”

‘While most teenage boys would find plenty of less-then-produc-
tive ways to spend the money they earned, Blake is anything by
typical. As he earned money, he invested in himself — paying his

mother to order real estate and business books for him.

“I grew up around the business,” Blake recalls. “My parents,
my grandparents and my aunt and uncle all were involved in
the industry. I was always fascinated by it, too, and I knew I

wanted to be in it.”
As he came of age, Blake’s parents divorced.

“My mom was in new home sales. It was very tough finan-
cially,” he says. “I remember the girl I was dating at the time.
Her father was the head of a timeshare company. He was
always driving high-end sports cars and did very well, so I
asked him about working with him. He told me to come back

when I was 18 and that he would get me a job.”

Blake agreed, and on the day he turned 18, he went to talk with

the gentleman. His career began.

“During spring break of my senior year in high school, while
a lot of others were enjoying spring break, I started selling,”

Blake says.

After high school, Blake moved on to Coastal Carolina
University, where he played football. During his junior year,
he had a better offer ... he left school and teamed up with his

mother in real estate. In the meantime, he worked at night as
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a bartender, sometimes going to sleep
at 4 a.m. and rising again for work at

8 a.m.

In time, Blake and his mother joined a
new brokerage. In the meantime, Blake
was devouring as much information as
he could lay his hands on. In 2008, he
earned his Broker’s license, starting his

own firm.

“It was a tough time. It was during
the economic downturn,” he recalls.
“It was scary, with a lot of sleepless
nights, but we got through.”

THE DRIVE TO THRIVE
While his youth was sometimes a
barrier with some clients, Blake didn’t

allow himself the excuse.

“I got a lot of questions, with people
asking, ‘How old are you?’ At the time,

that was my weakness,” Blake says. “But

we turned it into a strength and a value
proposition for clients. We hustled and

pushed for referrals through service.”

In the process, Blake kept building

on a database of clients and contacts
that enabled him to segment clients by
areas of interest and other demograph-
ics to fuel ongoing communication and
to bolster relationships. In the process,
Blake worked 18-hour days.

Blake’s gratitude for the members of
his team comes through loud and clear.
Today, Sloan Realty Group includes 24

agents, plus professional support staff.
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Look at those smiles!

“I’'m focused on creating a great cul-
ture and on making each other better,”
Blake explains. “I like to surround
myself with people who feel the same
way. We create a culture here where
everyone tries to win together. We
love the comradery we have here and
the way that helps all of us keep the

energy up.”

EXCELLING THROUGH EXCELLENCE
Together, Blake and his team continue
building excellence with a relentless
focus on four key areas, including
body and physicality; spirituality and
happiness; balance in relationships

and sales/sales psychology.

66

We create a
culture here
where everyone
fries to

WIN

TOGETHER.
We love the
comradery

we have here
and the way
that helps all

of us keep the
energy up.

2
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66

Go all
in and

NEVER
GIVE

UP.

There’s
nothing more
powerful
than a
made-up
mind.

b

As Blake emphasizes, “It means a lot that we have customers who
love what we do and send us referrals. For us, it’s about serving
with excellence and using our core values to achieve excellence in

every aspect.”

In turn, one of the most rewarding aspects of Blake’s career is

spent supporting the success of those around him.

“It’s great to see people show up and change their lives in this

business,” Blake smiles.

REWARDING LIFE
Away from work, Blake’s world is centered with family. That

begins with his mother, Trena Draughn.

“My mom has always had a huge impact on me from a tenac-
ity standpoint,” Blake emphasizes. “She stands strong and is a
fighter. She taught me that, to survive in real estate, you have to

be a fighter and handle the ups and downs as they come.”
Blake cherishes time with his fiancé, Kailey.

“We like being outdoors and we work out pretty much every
day,” he says. “Some of our favorite things are hiking and walking
together. We also love to travel. St. Thomas is our favorite. We
also go boating a lot. We just really like to stay super active in
what we do. One of the things we really enjoy is playing tourist
here in the Myrtle Beach area, visiting all of the tourist attrac-

tions to really appreciate the place we live.”

Giving back is also central to Blake’s approach in life. For years,
he was involved with the Boys and Girls Club Board of Directors.
Another favorite organization for him to support is the American

Heart Association.

As he reflects on his own career, Blake offers advice for others

considering real estate.

“This is one of the toughest businesses and yet it’s one of the most
rewarding if you can push through. The hardest thing is to get
through that first and second year to pay the piper and build up
that pipeline. Eventually, you will build up and be able to sustain.
I’ve seen so many people who got so close but gave up just before
they made it,” Blake says. “Go all in and never give up. There’s

nothing more powerful than a made-up mind.”
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BRING YOUR
WEBSITE TO LIFE!

THE WORLD'S LARGEST
MEMBLERS-ONLY BOAT CLUB!

SERVICES

HURRICANE & SECURITY SHUTTERS i

HOME PROJECTS
MADE EASY!

.|
| N

FENCE & GATE

GATE OPERATORS

RETRACTABLE SCREENS

Your business should be

Free Estimates | Hearth Financing bringing in more leads but your

website is holding you back!
WWW.GATOR-STRONG.COM

Myrtle Beach, SC Wilmington, NG www.digitaln2.com

D3 CONSTRUCTION

Major Remodeling
Construction Contractor
Serving the
Grand Strand
Kitchens/Bathrooms /Additions / Condos
Custom Homes

. Call Now for Free Consultation We Buy and You Join Get Unlimited, Reserve a Boat
(843) 213-3632 Maintain Boats the Club FREE Training and Enjoy!
(833) 932-8933 Ext 2
. - , , NORTH MYRTLE BEACH LIS ST SOUTHPORT, NC
; b~ Custom Designs Tailored @Harbourgate Marina @ Crazy Sister Marina @ Southport Marina

Just for You & Wacca Wache Marina

Email: office@d3construction.net FREEDOMBOATCLUB.COM « 843-732-3777
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just a loan for my clients. | deliver value and guidance to everyone | work with.
Communication is always a priority as | work extremely hard to ensure everyone
understands the transaction and things go #EFFORTLESS. Your Success is my Success.

- .. . 1SRN
CARL PADAVANO
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P: 609-707-4107

24-48 hour underwriting turn Our Princeton Promise states that if for any reason a customer is
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