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To better serve your clients at their convenience.

For a safer, faster way to receive your funds.

Multiple languages for a better closing experience.

Safeguarding your client’s funds and personal information.

Adding more value to your listing presentations.

We specialize in
escrow inspections!

Our staff is professionally trained, licensed and bonded.
Serving Southern California for over 20 years.

949-348-1730 * QualityFirstTermiteControl.com £}

Saving you time right from the start.

CAPEHIENCE THE BEST OPTION  +1800.794.3075  ESCROWOPTIONS.COM
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Chief Marketing/Operations Officer
949.303.0515
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George Delgado
Account Executive
949.668.2447
George@cornerescrow.com
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Contact Me Today!

— | 949-422-2075
MonarCh Coast KBudde@monarchcoastfinancial.com
KEVIN BUDDE Financial

CA DRE 00831552
NMLS 325450
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We provide a variety of loan
products from A-Z helping more
buyers with their real estate
financing needs.

ALTERNATIVE
DOCUMENTATION

FULL
DOCUMENTATION

INVESTOR
FINANCING

PRIVATE
MONEY

Conforming &
High Balance

Bank Statements Only Property Cash Flow

Qualifying

Bridge Loan
Financing

No Tax Returns

No Limiton Stated Income

Number of Properties

FHA & VA

Asset Depletion

Jumbo & Super Jumbo Stated Assets

Multi-Unit Financing

Asset-Only
Qualification

High Loan to Value Loans

Interest-Only Options No Qualifying

www.moharchcoastfinancial.com
20151 SW Birch St., Ste. 230, Newport Beach, CA
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This section has been created to give you easier access when searching for a trusted real estate

Rp affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

CHARITY / FUND RAISING
Goodwill Orange County
Eric Smissen

(714) 547-6308

CPA/ACCOUNTING
Rizvi & Rizvi CPAs
Has Rizvi

(949) 472-2080

ESCROW SERVICES
Corner Escrow

Katie DiCaprio

(949) 303-0515

Escrow Options
Bernadette Kerkes
(714) 348-4718

Quality Escrow
Christine Koedel
(949) 683-5086

The Escrow Source, Inc
Michelle Rahe
(949) 305-0888

Versal Escrow
Christopher Keahey
(949) 342-3692

HOME INSPECTION
AmeriSpec

Justin Woodford
(949) 454-0508

Coastal Inspection Services
Tracie Kirkpatrick
(949) 481-2501

The Real Estate
Inspection Company
Philippe Heller
(800) 232-5180

INSURANCE
Farmer’s Insurance
Mya Lopez

(949) 292-8305

NFP Corp.
Taylor Wilson
(949) 307-3916

Wood Gutmann & Bogart
Insurance Brokers

Lisa Doherty

(714) 824-8338

MARKETING AGENCY
Remio Group

Jennifer Gilbert

(949) 290-6702

MORTGAGE SERVICES
California Coastal Loans
Dino Katsiametis

(949) 720-1616

CrossCountry Mortgage
JJ Mazzo
(877) 237-9694

Lend.US
Kevin Rudrud
(949) 554-2616

Monarch Coast Financial
Kevin Budde
(949) 422-2075

MortgageOne, Inc
Christopher Smith
(949) 292-9292

MOVING COMPANY

Costa Mesa Moving Company
David Wilkes

(714) 2411673

PEST & TERMITE CONTROL
Quiality First Termite

& Pest Control

Jeff Oliva

(949) 348-1730

PHOTOGRAPHY
Thomas Pellicer
(714) 381-7675

Together Creative
Bodie Kuljian
(805) 704-8781

WASIO faces
Yaneck Wasiek
(949) 529-0512

local businesses are proud to partner with you and make this magazine possible. Please support
these businesses and thank them for supporting the REALTOR® community!

ROOFING

Rescue Roofer
Darrin Guttman
(949) 273-2100

STAGING & HOME DESIGN
Straw & Clover Studio
Andrea McQuade

(714) 655-9705

TITLE SERVICES
Lawyers Title
Josh Meador
(714) 293-0798

WEFG Title
Andrew Walsh
(949) 300-9101

VIDEO PRODUCTION
Bowman Group Media
(949) 275-1386
BowmanGroupMedia.com

If you are interested in contributing or nominating Realtors® for certain stories, please email

us at michele.kader@realproducersmag.com.
Rp DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2

Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the South Orange
County Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2
Company nor the publisher may be held liable or responsible for business practices of these companies.
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Commmnity

& South Orange County
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INSPECTION SERVICES

"It was easy to schedule and we like
that AmeriSpec cares for it's inspectors
and did not allow people to be present.

Employers that take their employees'
health seriously make us more likely to
recommend this company. "

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS

AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:

® The inspector will be wearing gloves at all times during the inspection.

* The inspector will be wearing mask/respirator at all times during the inspection.
* The inspector will be wearing booties while inside the property.

e The inspector will be taking his own temperature before and after each inspection.

AMERISPEC

* The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.

949-454-0508 ¢ AMERISPEC.NET/WOODFORD

SMART
ADVICE

EASY
PROCESS

SUPER
SPEED

We are dedicated
to finding innovative
solutions and
technologies that
simplify the often
complicated
lending world.

ALL IN ¢ DRIVEN |
APPROACHABLE

Kevin Rudrud

Executive Loan Advisor
Producing Branch Manager

NMLS # 335381
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8 949.554.2616 e lend.us/krudrud \

LendUsS. 2755 Bristol Street, Suite 295 | Costa Mesa, Ca 92626
ﬁ ID #1938 | Licensed by the Department of Financial Protection and Innovation under
orni idential Mortgage Lendmg Act | AZ #BK0940683 | www. nmlscensum.eraccess org @ -



MEET THE

SOUTH ORANGE COUNTY

REAL PRODUCERS TEAM

The e

Smith Group
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Michele Kader Ellen Buchanan Heather Johnson

Owner/Publisher Editor Account Manager/
(949) 280-3245 Ad Strategist
michele kader@

realproducersmag.com

Lindsey Wells Bodie Kuljian Yaneck Wasiek

Writer Photographer Photographer
Together Creative WASIO Photography
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Thomas Pellicer Gabriella Noel
Event Photographer Social Media Manager
. f . . . . ® . . . . A0
If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@realproducersmag.com. Contact Ch ris team tod ay to |ea rn 9 4 9 — 2 9 2 — 9 2 9 2

more about our Comparably lower www.mortgageonehomeloans.com
interest rates and exceptional service. Christopher.smith@gomortgageone.com

Family Owned & Local Direct Lender | NMLS#: 898812 f 8

EQUAL HOUSING
LENDER
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Orange County’s Premier Real Estate Marketing Company

Helplng Agents Save T|me Smce 2004

24/7 online scheduling

Available 7 days a week

Same-day report with unbiased onsite review

Sewer Scope, Mold & Pool Inspections / \

Thermal Imaging & Roof included on every inspection BOW M A N

3rd Party Repair Estimates available based on our reports G R O U P M E D I A

de v e S % REAL ESTATE MARKETING
1,100+ Google Reviews LEADING THE GAME SINCE 2006

www.BowmanGroupMedia.com

SDinspect.com The Real Estate Tyler Bowman | 949.275.1386 | Tyler@BowmanGroupMedia.com
=2 Inspection Company r

(949) 464-4774 ;

Always CDC Compliant for the safety of you and your clients. L

Zilluw Select
Phntographer
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P» master the media

By Christina Daves

Take a look at the calendar and see what you can tie to real
estate during the summer months. May and June mark college
graduations. Can a new graduate buy a home? What does it
take in the current market? Do you have creative, unique ways
to help a new graduate buy a home?

June is National Safety Month. Pitch safety features every home
should have and/or do certain safety features add value to a
home? The second week in June is “National Gardening Week.”
What’s the best bang-for-your-buck upgrade to a home, in terms

of curb appeal and landscaping?

July is vacation rental month. If that’s your expertise, talk
about purchasing a second home to use as a rental. July 15th is
“Get to Know Your Customers Day.” Whether you use this to
pitch the media or just make a note for yourself, this is a quar-
terly holiday and a great excuse for you to stay connected with

your sphere of influence.
August has “National Safe at Home Week.” Similarly to June,

you could pitch new safety features for homes and what you are

seeing trending in that area with homes for sale. August 21st is

14 - June 2021

Tailor-Made Solutions
For What Matters Most

Personal Insurance | Commercial Insurance | Benefits

“Senior Citizen Day.” What is the trend for retirees? Are
they staying in their large homes? Are they downsizing?
Are they moving to retirement communities? What are you
seeing in the market? Pitch that for this day in August.

It’s also summer, so you can pitch stories related to selling a
home during the summer months. Is it a hot time with back-
to-school coming? Is it a good or bad time to buy or sell?
Why or why not? Position yourself as the real estate expert
on any of these topics and pitch away!

Christina Daves

PR for Anyone®

Christina Daves is the founder of PR For
Anyone®. She has trained thousands of
real estate agents in gaining visibility by
using traditional and social media together

Taylor Wilson

for maximum effectiveness. Agents she has worked with 949-307-3916

have appeared in national magazines, newspapers, radio, .

television, and blogs. Book your free business strategy Taonr.Wllson@nfp.com

session with Christina at www.ChatWithChristina.com, and www.NFP.com

learn more about her at www.ChristinaDaves.com. 1551 N Tustin Ave. Suite 500
Santa Ana, CA. 92705
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THOMASPELLICER

still | motion photographer

Nevine Girgis
I am a Sales and Management

p e O p I e | v . professional with over 20 years of

experience. My enthusiasm for

S I A C E S ; helping others along with customer -
: ' service talent help me connect with

o s [ ' clients and provide them with the
a e r I a I S best service possible.

e Customer Service and

follow thi rough

Specializing in architecture,
interiors and luxury real estate.

714.381.7675
www.THOMASPELLICER.com
@thomaspellicer

| eaIMWOYK

e Flexibility

helping others

Over 300 years of industry experience!

Contact one of the top escrow companies in Orange County today!
949-305-0888 | theescrowsource.net

27611 La Paz Rd Suite D, Laguna Niguel, CA 92677 BOE
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A Trusted Name in Real Estale

P> cover story

By Lindsey Wells
Photos by WASIO Photography

Putting People First

“If you want to help people
in real estate at a high level,
you have to be able to do it
with people that have the
same mindset as you. They
don’t have to look like you,
they don’t have to work at
the same level as you, but
they have to have the same
mindset that they care about
people first, and they want
the experience to be a good
one,” says Jimmy Reed.

For a child growing up with parents in
the mortgage and real estate indus-
tries, it’s almost impossible not to
inherit a certain level of business acu-
men. Jimmy Reed grew up in Southern
California watching his parents
navigate the waters of their respective
businesses, his mother in mortgage
and his father in real estate. Jimmy’s
childhood was very black-and-white;
he was raised by parents and grand-

parents who believed in being straight-

forward and staying true to their word.

By seeing his parents deal with the

business world, Jimmy learned that

not everyone was raised with the same values.
So Jimmy quickly ran in the opposite direction
when he came of age and joined the military. “It
took me going into the military, and then, for-
tuitously, God put me in the Military District of
Washington in a high-profile position, to realize,
‘Oh, it’s not just business; it’s a human issue,”
Jimmy says. Within five years of leaving the
military, he embraced his keenness for busi-
ness—particularly the real estate business—and
started in real estate sales 24 years ago, vowing

to influence the industry positively.

Not long after getting into real estate, Jimmy
reunited with and married his childhood sweet-
heart and now wife, Lisa Reed, who left her career
to join him in the business. Jimmy steadily became
busier and busier, eventually adding an assistant
and transaction coordinator because he found him-
self too busy to handle it all. “I went from doing 12
deals a year to 20 deals a year to 30, 40, to doing
almost 90 deals a year as a solo agent,” Jimmy
says. “Of course, that was with a team supporting
me, but I still couldn’t handle it all.”

A turning point in Jimmy’s career was when he
was rated on Zillow as one of the top agents in
all of Orange County—and he had no idea. “I
wasn’t paying attention, and all my clients were
giving me five-star reviews on Zillow, and I
didn’t even know it,” Jimmy says. “This was long
before Amazon, long before we came into this
era of everything being review-based. All of this
organically happened, the word got out, and I

was bombarded. It’s a wonderful thing, but I was




ll';‘;.. _. 4 . X . 'r.i-

bombarded.” Within two years, Jimmy was voted
the number 1 agent on Zillow, which he still holds

to this day.

With more business than he could handle, Jimmy
attempted to form a team. “Teams were just start-
ing to show up on the landscape. There was no one
coaching you on it, no one telling you how, no formal
education—I was winging it, making all the mistakes
you could possibly make,” he says. The light at the
end of the tunnel appeared in the form of real estate
coach Tom Ferry, who was speaking at a seminar in
Chicago. “Listening to him was like being in a sermon
where I felt like he was going to say my name in front
of everybody because he was describing everything I

was dealing with,” Jimmy recalls. After that seminar,

20 - June 2021
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The Reed Team (from left to right: Nick Ahrens, Darren Shepherd, Kayla Cardona, Crystal Stichter, Silvia Berlin, Jimmy Reed, Emily Shaffer,
Haley Garrett, Lily Clarke, Gabby Cabel).

he hired Tom Ferry to be his coach and still uses the programs

with his team today.

Jimmy and his team have certainly polished their systems
and have come a long way since then. Now with RE/MAX
Coastal Homes, The Reed Team is the number 1 rated team on
Zillow in their area and ranked one of RE/MAX’s top seven
teams in all of California for commissions earned. But, Jimmy
says, they aren’t focused on the accolades. “They’re more
addicted to the kudos and the reviews and referrals because

it just means so much that we’re doing a good job,” he adds.

These days, Jimmy spends a lot of time mentoring his team

members. “What keeps me in the game is seeing growth in

the people on the team. To see people that are coachable
and hungry and want to be mentored, it’s one of my favorite

parts of the business today, honestly. I think that’s because I
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What keeps me in

the game is seeing

GROWTH

in the people on the

team. To see people

that are coachable and
hungry and want to be
mentored, it’s one

of my favorite parts

of the business

today,

honestly.
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didn’t have that, and I feel I can influence an indus-
try today that scared me 25 years ago and be the

change that I wanted to see.”

“I coach them on work-life balance. I tell them that
money isn’t everything, although you’ll have plenty
if you do the right things,” Jimmy says. In June, to
reward the team, he is taking them and their signif-
icant others to Cabo San Lucas. “They work hard,
and they earned it, and the company does well. Our
clients have a certain level of expectation when

dealing with this team. If I'm not vested in the culture

of it, how would I, from a legacy standpoint, ever
expect that the public would continue to experi-

ence that high level of service?”

Lisa has since been able to retire professionally
and spends a lot of time volunteering in the com-
munity. She and Jimmy have four kids and two
grandkids, all of whom still live close by. Jimmy
is quite the outdoors enthusiast in his down
time, whether hiking, boating, or snowshoeing.

He is also an avid archer and long-range shooter,

and he and Lisa enjoy gardening and traveling.

South Orange County Real Producers - 23



WE PRIDE OURSELVES IN

PROVIDING TO OUR CLIENTS
ON ALL OF THEIR TRANSACTIONS
A CONCIERGE LEVEL OF SERVICE

VERSAL ESCROW SERVICES, IN
' T AT EEEEST :

Lifestyle and Advertisem

SANDY VIETRO
ACCOUNT EXECUTIVE

E sandvvierrol@versalescrow.com C 1 4.267. 7890

CHRISTOPHER KEAHEY

SR. ESCROW OFFICER/MANAGER

T 0 G E T H E R ‘ JIII- E -._':!:'i\c.‘-::':‘."IL_'I'.:-:n_'.iE':_"-. (toversalescrow.com T 949.550.6560 C 949.632.8641

CREATIVE N i __ SAN CLEMENTE

15200 N, El Camino Real | Suite 4 | San Clemente, California 926

www.versalescrow.com

fine videography & photography
www.together-creative.com

3 bodie kuljian | hello@together-creative.com | 805.704.8781 3
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partner spotlight

By Lindsey Wells | Photos by Bodie Kuljian

Kevin

Budde

MONARCH COAST FINANCIAL

EXPERIENCE COUNTS

In 1976, at the tender age of 21, he was a starving
college student who hadn't yet decided on a career
path. Conversations with a next-door neighbor

in the apartment complex Kevin Budde lived in
sparked an interest in the mortgage business. He
knew next to nothing about mortgages or what a
job in lending would entail; all Kevin knew was that
he wanted to be a part of the industry. He applied
for a job as a loan officer and, three interviews later,
heard those two little words he’d been waiting for:
“You're hired.” Forty-six years and countless awards
and accolades later, Kevin is just as captivated by

his work now as he was almost five decades ago.

With 46 years in the business, Kevin has witnessed
all of the ups and downs the financial industry has
seen over the years. Nevertheless, he has remained
laser-focused and never wavered from his business
model, which undoubtedly helped him through even
the darkest of times. From 1980 to 1981, the indus-
try saw interest rates for home loans reach as high
as 17 percent. Then, Southern California suffered a
major recession from 1990 to 1994, after the Berlin
Wall came down and the aerospace and defense

industry collapsed.

The housing market took another blow in 2008 to
2010, during the Great Recession. Then, in March
2020, when COVID-19 hit the United States, Kevin
braced himself to experience his fourth major hous-
ing downturn, only to be surprised at the resiliency

of the housing market during the pandemic.

“I have a saying I have used my whole career, and
that is, “The most constant part of our business is
change.” Staying focused on the purchase market
and working closely with REALTORS® has allowed
me to weather the storms over the years,” Kevin
says. “There has always been someone buying or
selling homes even in the worst of times. My goal
was to be the last man standing, no matter what,
and continue providing financing solutions to

Realtors and their clients.”

Kevin has approached his business from several
perspectives throughout his career. There was a
time that he attempted the large-team approach
and had seven junior loan officers and four assis-
tants. “I was able to achieve large numbers and, for
two years running, I achieved national recognition
as one of the top retail originators in the U.S.,”
Kevin says. “I can honestly say that it was not the
most satisfying period to me. I lost that feeling of

satisfaction from the personal touch of

26 - June 2021
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closely with my Realtor partners. Also, I received
feedback from several top agents who stated
they referred their clients to me for my ability to
communicate well, and, most often, the loan was
handled by a junior loan officer who did not have
the same skills. That is when I decided to evolve
my business plan and shrink down the volume
and no longer have anyone between myself, the

Realtor, and their client.”

In 2019, Kevin opened his own firm, Monarch
Coast Financial, and is at the happiest point of
his career. “I feel blessed I was able to design my
business to exactly accomplish the best of both
worlds,” he says. As the owner of the company,
Kevin has total control of his day-to-day opera-
tions, with some of the most talented and experi-
enced staff members backing him up.

He can work closely with his Realtor

partners and speak directly with every client to
find them ways to achieve their home-buying goals.
“One of my sayings is, ‘Communication is the key
to all relationships,” and to personally communi-
cate with my Realtors is where I find the greatest

of satisfaction.”

Outside of his work, Kevin’s life has been enriched
by his work as a Court Appointed Special Advocate
(CASA) for children who have experienced abuse or
neglect. He has also volunteered at Mercy House, a
nonprofit dedicated to providing housing and com-
prehensive supportive services for the homeless
population. Through his work with these various
organizations, Kevin felt called to create his own

organization, Giving Hands of Hope, which will pro-

vide food assistance to individuals and families in
need who cannot make it to food banks or pantries

due to lack of transportation, etc.



“My strong faith has
inspired me to want to
serve more, and I felt
the calling on my heart
to do this,” Kevin says.
“I think God is using

me to not only help the
individuals who have
food insecurities and
need this help but to
really bring awareness
about this issue.” At

the time of this writing,
Giving Hands of Hope
was still in the early
planning stages. Once it
is up and running, Kevin
hopes to grow the orga-
nization to include more
volunteers to reach

more people in need.

Kevin has spent 38
blissful years married to
the love of his life, Cindy.
They have three adult
children and one grand-
son. “We’re a very, very
close family, and my wife
and my three kids and
grandson are my world,”
Kevin says. “I thank the
Lord every single day to
have blessed me to have

this opportunity.”

Visit www.monarch
coastfinancial.com for

more information.

RA

Monarch Coast
Financial

30 - June 2021
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INSPECTION SERVICE.

Call, Text, or Visit Our Website to Get Your FREE Quote!

949-481-2501 « WWW.COASTALINSPECTION.US

R S 28241 Crown Valley Pkwy., Ste. F432 - Laguna Niguel, CA 92677
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WASIOL faces

You need a Photographer that sees the bestin YOU

& knows how fo capiure that.
SCHEDULE YOUR SESSION WITH YANECK!

Jh’ﬁ;\ f Iu '_&
Accept The Buyer Offer That
Comes With A Promise!

Take the guess work out of choosing an offer for your home sale

by taking advantage of our Pre-Approval Promise. When you

accept an offer from one of our clients, we back up their closing

you can schedule your sesion in less than 2 min with a $5,000 commitment to the SELLER, their home

financing will close, For Sure!
we'll guide and direct you to get the BEST!

Take the risk out of buyers falling out of escrow with

The Mazzo Group's Pre-Approval Promise.
we will review together & choose the best headshots for YOU!

___-__A-___-—_
MAZZO GROUP 877.237.9694
you will get YOUR fully retouched headshots in few short days

CROSSCOUNTRY MORTGAGE™ support@mazzogroup.com

=1

WASIOfaces.com | info@wasiophotography.com | 949-529-0512
3633 W. MacArthur Blvd, Santa Ana CA 92704




P> agent spotlight

By Lindsey Wells
Photos by Bodie Kuljian

CHRIS

SIRIANNI

Sold on Laguna Beach
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. Southern California is where it all started for real estate’-@ent - A
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Chris Sirianni. Raised in Laguna Beach, he attended Laguna Beacl?—' N ”’
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High School, where he met his high school sweetheart. While many .ﬁ“ " -y
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view Laguna Beach as a premier coastal destination, for Chris, it’s

__..home. For the past 15 years, he has had the honor of sharing his
II" hometown with his clients and has closed sales on some

—
"'...--lSOf the most prominent properties in the area.



| just love the area. | love sharing it

with my clients and making their goals a

reality through real estate in our town.

Before real estate, Chris was brokering
sales for commercial paper and print-
ing, which required a lot of traveling.
Once his first son came along in 2003,
the travel required by his job became
too much for comfort. “I wanted to be
more grounded at home with my boy
and my wife, so that’s what drew me
into real estate, staying more local,”
Chris says. “I'm a huge Laguna Beach
apologist, and I just love the area. I
love sharing it with my clients and
making their goals a reality through

real estate in our town.”

Chris is an independent agent for Villa
Real Estate and manages the broker-
age’s Laguna Beach office. When he’s on
the job, Chris’s focus is as much on his
clients and their individual needs as it
is on the actual properties. His ability
to interact with people of all ages and
demographics has proven beneficial in
his career. “I feel like I'm able to adapt
to their needs and really satisfy their
goals. That’s what keeps me going
because every client is different,” Chris
says. There is no cookie-cutter, one-
size-fits-all business strategy; he knows
that no one client is the same. “Every
client has different needs, and it’s never
the same thing from day to day. It’s
always a new challenge and fun to adapt

to what different people need.”

While he represents buyers and sellers
at all price points, Chris has been
fortunate to represent many high-pro-
file buyers, such as musicians and
Hollywood entertainers. “I take pride
in my clientele and finding the best
product and also keeping things very
private,” Chris says. To date, he has
sold the largest-square-footage home
in Laguna Beach for $32 million and
the most expensive non-oceanfront

home in Laguna Beach for $22 million.

Chris’s aforementioned high-school
sweetheart, Roshaunie, became his
wife almost 21 years ago. He met her
as a high-school freshman and the
rest, as they always say, is history.

Chris and Roshaunie now have two

sons, Jackson, 17, and Dylan, 14. In
honor of Father’s Day, when asked
what was most rewarding about being
a dad, Chris, with no hesitation, said,
“Everything.” He added, “Everything
that my wife and I do is geared for
our kids, whether it’s work or travel
or leisure. Watching them grow from
babies to young men is the most

rewarding thing in itself.”

Jackson, the couple’s oldest son, plays
basketball for Laguna Beach and is
coached by Chris’s same high-school
basketball coach. Both boys are avid
athletes; Dylan is also a basketball
player and plays volleyball. “They’re

__ '
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just such good kids,” Chris says of his
boys, beaming with pride. “They’re
respectable, they’re passionate about
what they enjoy, and they’re good at
what they do.”

As a family, the Siriannis enjoy the
beach and are big foodies. When
Chris and Roshaunie have a date
night by themselves, they will usually
treat themselves to dinner and a
“staycation” either at home or in one
of the local resorts. “We love going
out to eat, but we also love hanging

at our house,” Chris says. “We’re not
afraid to spend date night at home

when the kids are gone.”

- "

A native of Laguna Beach, Chris Sirianni manages the Laguna Beach office of Villa Real Estate.
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BECAUSE SOMETIMES
YOUR ROOF IS ABOUT

MORE THAN
JUST THE ROOF

HOW A ROOFER
HELPS TOP PRODUCING
REALTORS DIFFERENTIATE
THEMSELVES FROM THE REST.

www.RescueRoofer.net 949.768.4799

RESCUE ROOFER

Your Nelghborhood DN-TIME Speclalisis™

JOSHUA MEADOR

i@ Lawyers Tltle

. 714.293.0798

& Joshua.Meador@LTIC.com www.joshmeador.ocltic.com

38 - June 2021

Ready to deliver personalized service
and support to you and your team.

3130 S Harbor Blvd Ste 210 | Santa Ana, CA 92704-7949
949-503-8475 | mlopez5@farmersagent.com
FarmersAgent.com/MLopez5

f @ License # ONO1582

Owr team

Is what sets us apart from the rest.

Gabby Christine Koedel Martha Wetter Melanie Hauver
Mastrobattista Sr. Escrow Officer Escrow Officer Escrow Officer
Account Executive (949) 334-0656 (949) 334-0651 {949) 334-0622
(948) 285-0207
Hablo Espanfcl

Quality g 0’

ESCHOW NG

n @ QualityEscrow | www. Quality-Escrow.com | 27405 Puerta Real #230A Mission Viejo, Ca E‘
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Mindset of an
Entrepreneur

Photo by Lea Prokopowic:

EMILY

Emily White has worn many hats in
her life. Entrepreneur. Woman of faith.
Adventurer. REALTOR®. She’s the
daughter of a strong woman; she’s been
the wife of her best friend for 16 years;
she’s a friend to all she meets. One of
the most important hats Emily has ever

worn, however, is that of Mother.

Her entire life changed 11 years ago
when Emily and her husband, David,
welcomed their first child into the
world. They named him Sean, a sweet-
faced baby boy who was all too eager
to meet his mom and dad. He was so
eager that he was born early with com-
plications and stayed in the hospital’s
NICU until it was safe for him to go
home. Sean recovered and is happy
and healthy as can be today. They say
that new motherhood is the greatest
thing and also the hardest thing. Emily
doesn’t recall getting much sleep
during those days. Two years later, the
couple’s second child was born, a boy
they named Charlie. With his arrival,

their family was complete.

WHITE

Back before children and real estate, Emily worked in the cor-
porate world, although the prospect of real estate as a potential
career never wandered far from her mind. Emily has always had
the mindset of an entrepreneur. While others were making min-
imum wage in high school, she started her own Spanish tutoring
business making $20 per hour (in the late 1990s, mind you) with
her own book of business. Emily also worked as an assistant to a
top-producing real estate agent in Montecito, California, while in
high school, which is perhaps where her interest in the industry
began. After college, she enjoyed an exciting 13-year career in
advertising, selling 30-second commercial spots on cable TV
networks, including HGTV, CNN, Fox News, and Bravo.

Seven years ago, a career change was in order, and Emily decided
to pursue her real estate license and go into business for herself.
She was attracted to Keller Williams Realty because of its incred-
ible culture and networking opportunities, and chose to launch
her business, Emily Sells OC, under the KW umbrella. Emily loves
a good challenge and is highly competitive. That, coupled with

her stellar negotiating skills, has made her a force to be reckoned
with in the local real estate market. With her media background of
selling commerecial airtime, she has the upper hand in getting her
clients onto media platforms such as Apple TV, NBC, Fox, ABC,
and CBS. “Advertising estates, like we have in Covenant Hills, is
the best fit for this medium,” Emily says. Also, she speaks Spanish

and can fluently assist Spanish-speaking clients.
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“FOR I

KNOW THE
PLANS

I HAVE
FOR YOU;
DECLARES
THE LORD,
‘PLANS TO
PROSPER
YOU AND
NOT TO
HARM YOU,
PLANS TO
GIVE YOU
HOPE AND A

FUTURE.”
JEREMIAH 29:11

Photo by Bodie Kuljian

Emily has passed her love for the
Spanish language on to her kids, who
are now mostly bilingual. Before
COVID, the boys attended a Spanish
immersion school but have since moved

over to a private religious school.

Both Sean and Charlie are sports
enthusiasts. Sean, 11, loves golf and
basketball, while Charlie, 9, is the
football player in the family. Emily
and David’s goal is to take their boys
to all 50 states before they graduate
from high school. So far, they’ve
been to 26! They recently went

to South Dakota and saw Mount
Rushmore. “That is just a spectac-
ular monument to see,” Emily says.
The family also built their dream
house in Covenant Hills and moved

in just under a year ago.

Emily says of her boys, “One,
Ilove seeing what interests
them, what their passions are.
Number two, it’s always great
to see that ‘ah-ha’ moment with
them when they actually follow
through and do the things
you’ve been teaching them
their whole life. Like, ‘make
your bed, ‘take the dishes out,
‘have some self-responsibil-
ity,” she says. “As a parent, it’s
important to be very consistent

with your kids.”

Emily shared this Bible verse
from Jeremiah 29:11: “For

I know the plans I have for
you,” declares the Lord, ‘plans
to prosper you and not to
harm you, plans to give you

hope and a future.”

- .-'-.l'.
:Emily and David White
“have beﬁ happily.
married for 16 years.

Photo by Bodie Kuljian

South Orange County Real Producers - 43



CREATING A COMFORTABLE, CASUAL STYLE THAT WILL HELP YOU SELL YOUR HOME!

STRAW+

714-655-9705

CLOVER Home Staging 949-290-4055

RIZVI & RIZV] GPAs

FULL SERVICE TAX AND ACCOUNTING

We are a family run firm that has been in business for nearly 40 years.

BIG FIRM CAPABILITY, SMALL FIRM PERSONALITY

GROWING WITH YOU

VISIT OUR
WEBSITE
RIZVICPA.COM
FOR MORE

INFORMATIO

WE ARE HAPPY TO ASSIST YOU!

(949) 472-2080 * RIZVICPA.COM
15375 Barranca Parkway,
Suite B-203 Irvine, CA 92618

44 . June 2021

[) N2DIGITAL

BRING YOUR
WEBSITE TO LIFE!

HOME PROJECTS
MADE EASY!

| ivmem |

|
K

Your business should be
bringing in more leads but your
website is holding you back!

www.digitaln2.com

COSTA MESA
MOVING COMPANY

What to Expect From Us
\/ Licensed & Insured

\/ Expertly Trained

v~ Packing & Crating Services

v Referred by interior designers,
antique dealers, property
managers, and real estate
agents throughout
Southern California

\/ Excellent Reputation

v~ Low-Cost Packing Materials
v/ Modern Equipment & Trucks
v~ Storage Available

v/ FREE Estimates

(714) 2411673
2614 S Oak St » Santa Ana, CA 92707
CostaMesaMoving.com
info@costamesamoving.com

REMIO
group
MARKETING.
TECHNOLOGY.

STRATEGY.
GROWTH.

Your marketing and tech partner,
helping you be seen and grow.

20 YEARS EXPERIENCE
REMIOGroup.com | 949-290-6702

Carter Team Member, Chick-fil-A

“It's good to feel like you're appreciated”

Chick-fil-& has given Carter purpose and the
irrefutable sense of pride that comes with
having meaningful employment.

Carter has given the Chick-fil-A
team a renewed sense of hope. g &

It's clear, a job changes lives.

Goodwill of Orange County ——— E
helps people who are facing ==
barriers find and keep jobs.

Carter found his pathway to success through
Goodwill's Employment First program. Learn more
about our programs and how you can get involved
in changing a life at ocgoodwill.org.
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” SPECIAL SERVICES
You can expect more from WGB's Private Client Servicesgeam.

More insight. Moresrisk-management. More services.
.,

Successful Individuals and Familiese) Loxury, Custom Estates | Investment Properties
Course of Construction | Valuable Collections {®Automobile | Excess Liability | Watercraft and Yacht
Nationwide and internafional capabilities | Family office | Wildfire mitigation and protection™

*Available at certain policy levels

LISIATD O H ERII Y
Gertitied Adyisor ot Personal Insurance
Execufive Vice Fresident; Directorioribrivate Glient Services

WGBPRIVATECLIENT.COM

PERSONAL. COMMERCIAL. HEALTH. EMPLOYEE BENEEFITS

YOUR LENDER PARTNER PLAYS A BIG
PART IN GETTING YOUR OFFERS ACCGEPTED.
CHOOSE WISELY!

CONTINGENCIES
0 - LOAN )

0 - APPRAISAL
7 - DAY HOME -{'

OFFER'
15 CLOSE OF ESCRQ\XL

/! $250 PER DIEM |
~(PAID BY LENDER IF LATE) '”..h

D x:wi:r e Y0

#WhoCanWeServeToday

*

"‘*V - COASTAL LOANS

949.7201616
Dino@CAcoastalloans.com

26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691
NMLS#264396 | BRE#01244052
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HOMECANBE
AN'ADVENTURE

Andrew Walsh and his Team
at WFG National Title are
here to help you
ZIP through _ - " Text, email or

CLOSING! r ® 1 call Andrew
8 : : for'a quote today!

Andrew Walsh

VP of Sales & Marketing
949.300.9101
awalsh@wfgtitleco.com
AndrewWalsh.wfgtitleco.com

#AWALSHATITLE



