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Established in 1981, locally managed. 

Serving our Community
and Louisiana in Residential

& Commercial Closings
#itmatterswhereyouclose

#brtitle

Celebrating Your Cl�ings
Since 1981

brtitle.com

3 LOCATIONS TO SERVE YOU!
Robert Adams | Branch Manager/Attorney

Alex Polito | Director of Business Development

10500 Coursey Blvd, Suite 100  |  Baton Rouge, LA 70816
225-291-1111

37283 Swamp Road, Suite 901  |  Prairieville, LA 70769
225-706-6130  |  C: 225-802-1811

9311 Bluebonnet Blvd, Suite C  |  Baton Rouge, LA 70810
225-769-5194  |  C: 225-603-7897

Mark Schoen | Division President/Attorney
Amy Lane | Branch Manager/Attorney

Keegan Wisdom | Branch Manager
Cathy Waggenspack-Landry | Director of Marketing
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

BUILDER

D.R. Horton

(281) 904-3081

www.drhorton.com

ELECTRICIAN

Circuit Breaker Electric LLC

Michael Webster

(225) 572-7963

FINANCIAL ADVISOR

Northwestern Mutual Wealth 

Management Company

Andrew Achary

(985) 789-4930

www.andrewachary.nm.com

Northwestern Mutual Wealth 

Management Company

Becca Mayeux

(225) 939-5671

www.beccamayeux.nm.com

GENERAL CONTRACTOR

Puebla

(225) 505-6734

www.pueblallc.com

HOME WARRANTY

Home Warranty of America

Lydia Hodges

(985) 869-6111

HWAHomeWarranty.com

Old Republic 

Home Protection

Webb Wartelle

(225) 241-2088

ORHP.com

INSPECTIONS

HDMK

Kiel Harton

14635 S. Harrell’s Ferry 

Suite 2B

Baton Rouge, LA 70816

(888) 401-4365

www.HDMK.net

Paragon Inspections

Scott Guidry

(985) 519-4343

www.paragoninspections

llc.com

INSURANCE

Ryan Rayburn State Farm

Ryan Rayburn

16044 Hwy 73 Ste 104B

Prairieville, LA 70769

(225) 677-7744

ryanrayburnagent.com

State Farm

Ross Garbarino

9844 Jefferson Hwy Ste 102

Baton Rouge, LA 70809

(225) 751-4840

www.garbarinosf.com

State Farm

Anna Jones

4811 Harding Blvd Ste A

Baton Rouge, LA 70811

(225) 356-1241

www.annamjones.com

INSURANCE AUTO - 

HOME - BUSINESS

Safesource Insurance

Aundrea Allen

(225) 300-4500

www.safesourceins.com

LANDSCAPING

MBG Lawn & Landscape

(225) 424-1000

www.mbglawnservices.com

MARKETING / BRANDING

Eminent Creations 

& Marketing

Henrietta Williams

(225) 933-3008

www.eminentcreations

andmarketing.com

MORTGAGE LENDER

DHI Mortgage

7700 Vincent Road

Denham Springs, LA 70726

(210) 889-7778

www.dhimortgage.com/

loan-officer/daismara-torres

Eustis Mortgage

17557 Old Jefferson Hwy

Prairieville, LA 70769

(225) 725-5626

www.LendingLouisiana.com

GMFS Mortgage

Ryan Larussa

4651 Durham Place

Baton Rouge, LA 70816

(225) 324-5633

www.gmfslending.com/

ryan.larussa

NOLA Lending Group, A 

Division of Fidelity Bank

(800) 220-2497

NOLALending.com

MORTGAGE LENDING

Key Lending Solutions

(225) 291-7901

www.keylending

solutions.com

LA Lending LLC

Chasity Graff

(225) 926-5408

www.lalending.net

MOVING COMPANY

ABBA Movers

(225) 384-6683

www.abbamovers.com

PLUMBING

Magnolia Plumbing LLC

Brook North

(225) 281-6037

ROOFING

Cypress Roofing

(225) 450-5507

www.cypressroofingla.com

TITLE ATTORNEY

MFB Title Solutions

(225) 810-4998

www.mfbfirm.com

TITLE COMPANY

Baton Rouge Title Company

9311 Bluebonnet Blvd Ste C

Baton Rouge, LA 70810

(225) 769-5194

www.brtitle.com

Commerce Title

(225) 308-9544

www.commercetitle.com

Fleur De Lis Title

Jeff LeSaicherre

(985) 277-5550

fdtitle.com

Gulf Coast Title

(225) 295-8222

www.gctitle.com

Titleplus

(225) 279-0999

www.titleplusla.com

TRANSACTION 

COORDINATOR

Executive Lady

(504) 669-4703

www.theexecutivelady.com

List to Close LLC

Brooke Stevens

(225) 317-9295

www.ListToCloseLLC.com

VIDEOGRAPHER

Robertson Enterprises LA

Kirk Robertson

(225) 276-1757

www.phocusphilms.com

Necole S. Weaver
Cell: (504) 669-4703

Office: (225) 435-9815
www.theexecutivelady.com

contract to CLOSED
Virtual Transaction Coordinators + PLUS

Follow us on social media Executive_Lady_
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Planning Insurance Investments | 1 Smart Way, Suite 101 | Baton Rouge, LA 70810

ANDREW ACHARYBECCA MAYEUX

985.789.4930
Wealth Management Advisor

andrew.achary@nm.com

225.939.5671
Financial Representative
becca.mayeux@nm.com

YOU DREAM IT.
WE'LL HELP YOU LIVE IT.

publisher’s note
By Gina Miller

Growing up vacation meant one of 
four things for me...the annual family 
reunion on July 4, a trip to the beach 
in Galveston, church camp via a 
smelly bus without air conditioning 
and maybe...just maybe...a trip to Six 
Flags over Texas. Each of these things 
were looked forward to with great 
anticipation. I was giddy just to go!

I never wished for more...until I 
wished for more.

I was in the 4th grade and our 
teacher asked us to draw a picture 
of our summer vacation on some 
blank manila paper.

This particular summer consisted of 
my older sister getting married so 
vacation funds were limited to the 
family reunion. How do I draw a fam-
ily reunion? How the heck do I draw 
all those people before lunch? I’ll be 
here all day!

Susan sat next to me and began drawing 
what looked like an amusement park. 

What’s that?
Disney World.
Oh.
I knew of it.
M-I-C-K-E-Y...

I looked around and saw crayon 
shrapnel filling the air as my class-
mates happily colored their depic-
tions of summer vacay.

Ugh.
Hmmm...
I think I went to Disney World, too.

I turned my blank page into a fantasy 
and I liked it.

I drew Micky Mouse and probably a 
roller coaster and Ferris wheel. I don’t 
remember exactly. That’s the thing 
about a lie...the details get blurred.

But I wanted to go somewhere excit-
ing-er than a family reunion, church 
camp or grandmothers!

God forgive me for lying but I truth-
fully want to see more of the world. I 
want to travel and taste and see. I want 
to behold creation and swim oceans 
and take photos and bore my family 
with all the historic details of the 
places I’ve been and things I’ve seen. 
Vacations are good for the soul. We 

need to get away and clear our minds 
and escape reality sometimes! I’ve 
been to Cancun, Boston, New York, 
Sedona, Hot Springs and Ireland...but 
I want to see Santorini and Maui and 
The Holy Lands and more!

I asked our readers what their dream 
vacations would be and here are 
some answers:
Joelle Hocke: Maldives
Darren James: Maldives
Nathan Tallo: Italy for a week and 
then just cruise the Mediterranean for 
another week 
Aundrea Allen: Italy
Ericka Queen: Maldives
Marie Broussard: Bora Bora. Been 
there!...absolutely breathtaking, hut 

over water, private dinner on the 
balcony...know you by name!
Meghan Dunne: New Zealand. I hear 
there aren’t poisonous snakes and 
spiders there.
Donna Gaspard: Tuscany
Karen Moore: Three weeks 
in Australia! 
Patton Brantley: Island hopping in 
Southeast Asia!
Jill Lemoine: Travel all over Europe 
with a fellow agent taking my calls so 
I could truly relax!
Chelsea Meng:  I’d like to go to South 
Africa on a safari trip!
Denise Thibodeaux: Corfu! Watching 
“The Durrell’s of Corfu” many times 
during the shutdown has inspired me. 
Bambi Guilbeau: Costa Rica! Sitting 
in a natural jacuzzi at the base of the 

volcanos while watching the toucans 
flying by and eating a mango!
Kayla Johnson: Sailing in the BVIs it 
is the best way to detox from 
Real Estate! 
Shemika Mayfield: South Africa! 
Justin Brewer: Maldives!
Kelly Mitchell: Hubs and I just went 
turkey hunting in Kansas and it was 
pretty dreamy. 

Y’all have worked so hard this past 
year. The real estate world is a 
busy, bustling, bidding war of never 
seen before activity, and even if it’s 
a weekend staycation somewhere 
in Louisiana, I hope you can find a 
moment to relax and unwind.

Does the body good, Gina

I didn’t go to Disney World, but I really did go to Ireland and I really did freak out and take my 
height-fearing self across the Carrick-a-Rede rope bridge.

VACATION
of a 

Dreaming
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Pictures, photographs, colors, features, and sizes are for illustration purposes only and will vary from the homes as built. Home and community 
information including pricing, included features, terms, availability and amenities are subject to change and prior sale at any time without notice 

closed between 1/1/21 and 12/31/21, 3.5% commission is valid for the second D.R. Horton home closed between 1/1/21 and 12/31/21, 4% 
commission is valid for the third D.R. Horton home closed between 1/1/21 and 12/31/21, 4.5% commission is valid for the fourth D.R. Horton 

12/31/21. Offer valid only on new contracts and does not apply to transfers, cancellations, or re-writes. Key Club commission offer is subject 
to change without notice. Please contact a community sales representative for additional requirements for the Key Club commission program. 
This special commission incentive may not be used in conjunction with any other broker bonus or incentive. Promotion commission is subject to 
caps, if any, on total broker compensation imposed by the homebuyer’s lender. Commission will be paid at closing. Licensed Agent (not 
broker/partner) must be procuring cause. Cannot be transferred to another broker or agent. Maximum paid on any transaction will not 
exceed 5% total commission. Prices, plans, features, options, and co-broke are subject to change without notice. Additional restrictions 
may apply. Homes must close to be counted for promotion. Cancellations do not count. All offers contained herein expire on 12/31/21.

HAVE YOU HEARD ABOUT KEY CLUB?
The Key Club rewards Real Estate Agents who consistently partner with D.R. Horton, Inc. 

• 4% Commission on your third closing • 4.5% Commission on your fourth closing

Whispering Springs
& Spring Lake

New Communities in Livingston Parish

225-228-5534
LA-WhisperingSprings@drhorton.com
35527 Evers Drive, Denham Springs, LA 70706

See our ad on page 39
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NMLS#70345

17557 Old Jefferson Hwy
Prairieville, LA 70769
225-725-LOAN
theateam@eustismortgage.com
www.lendinglouisiana.com

#LocalLendingT
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Nathan Tallo, Sr. Loan Of�cer
NMLS#1411386

Anthony Williams, Branch Manager, 
Sr. Loan Of�cer NMLS#276726

Megan Hillensbeck, Production Manager, 
Loan Of�cer NMLS#1800736

Byron Carman, Loan Of�cer
NMLS#1903552

Kristyn Starcovich, Loan Of�cer
NMLS#209869

Shianne Conerly
Director of Marketing

P U T T I N G  T H E M  F I R S T
If it’s not on your calendar, it doesn’t exist.

This is one of my brokerage’s “laws.” Another is: the purpose of 
business is to build the perfect life.

A few months ago, I had the opportunity to meet Gina Miller at 
a coffee shop to chat about all things real estate. I had planned 
to talk about my 18 years in business, mistakes I had made, gems 
that I picked up along the way, and the team concept vs being an 
individual agent. I like to think that I am somewhere in between. 
I found that instead of hitting on all of those talking points, I 
instead kept going on about my relationship with my kids and 
how I adore them. 

I talked about the things they were into and the plans we had. 
I joked about how my 15-year-old and I were chatting on a 

Thursday last summer about how we both wanted to see Mount 
Rushmore. “Wanna just go?” I said, and at 3:30 that afternoon, 
we left. We got there Saturday morning. It was exhilarating.

This conversation was really eye-opening for me. I know that I 
am now middle-aged, even though I still feel like a kid most of 
the time. What I didn’t know was that I have somehow gone from 
an I to an S on the DISC personality scale. Somewhere after 
experiencing a market crash, a great flood, and a soul-crushing 
divorce, and most recently a pandemic, I became less concerned 
about trophies and volume. I had my Jerry Maguire moment. I 
only wanted to do business with clients I loved. I was fine with 
being a top producer without being the top producer. I immedi-
ately began adding things to my calendar. My oldest and I learned 
to play the guitar together. We had many family movie nights...
Hamilton is one of our faves. We play UNO together about once 
or twice a week. We spent Spring Break at the beach. I’m sure 
once the virus passes, we’ll head to Disney. All is good in my 
world. I feel like my life is finally balanced.

The business I built is based on referrals. My clients know me, 
and many of them know my kids. They’re perfectly fine with me 
telling them I can’t do it right now, but I can get to it in a few 
hours or even tomorrow.

So what makes it all work? Boundaries and that calendar.

Most days I pick my kids up from school. I get showings and 
listing appointments done during the school day and am in line 
for carpool on my custody days around 2:30. That’s about 40 
minutes before they get in my car. The perfect amount of time for 
following up with potential clients, checking in with my admin, 
and checking in on my past clients. I’ve put and kept many deals 
together in the elementary school parking lot. This works so 
much better for me and my family than during a game of UNO or 
at the Piccadilly.

Due to the extremely hot market, 2021 will most likely repre-
sent my record year. Unlike others in the past, it will also be my 
happiest. In that respect, I can say that my business is helping me 
build a life that’s perfect for me and my family.

-Kyle Petersen

guest columnist

Dad Life
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The Right Loan...The Best Terms...The First TimeThe Right Loan...The Best Terms...The First Time

10311 Jefferson Hwy Ste B3 | Baton Rouge, LA 70809 | (225) 291-7901 | keylendingsolutions.com

“Experience the Difference”“Experience the Difference”

AUBER "SKIP" SHOWS III
Owner/Partner
NMLS# 118490

JOHN "GREG" FOY
Owner/Partner
NMLS# 118477

Conventional

FHA

VA

Rural 
Development

Construction

CAFA
Grant Program

Jumbo

(225) 281-6037
Magnoliaplumbing@yahoo.com
P.O Box 83217 • Baton Rouge, LA 70884
www.magnoliaplumbingllc.com

We're Baton Rouge's Home Plumbing Experts! 

LET'S MAKE 

SOMETHING

GREAT TOGETHER!

BRANDED APPAREL • PROMOTIONAL PRODUCTS
CLOSING & REFERRAL GIFTS • CREATIVE MARKETING CAMPAIGNS 

www.eminentpromo.com | 225-933-3008
         @eminent_creations              Eminent Creations & Marketing

Mention this ad
for FREE SET UP 
on your first order
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partner spotlight

State Farm

By Breanna Smith  |  Photos by Aaron Cox

When Ross Garbarino saw his 
name on the door of his own 
State Farm office in Baton 
Rouge, the moment felt sur-
real. Looking back, that day in 
2017 feels more like 10 years 
ago rather than just four. “I’ve 
learned a lot over the last four 
years. About the business, about 
leading a team, but most impor-
tantly… I’ve learned a lot about 
myself and what our calling is 
for this community.”

Every day, he and his team put 
their all into being a good neigh-
bor. To Ross, it’s so much more 
than a corporate motto. It’s who 
He has called us to be.

Man on a Mission

In 2018, Ross became a con-
firmed Catholic – the culmina-
tion of a 10-year long journey 
with his wife Erin right by his 
side. A few months later, the 
two welcomed their twin girls, 
Lila and Mae, into the family. 
“I started to look at the world 
differently at that point. I 
started really leaning on Jesus, 
even though I knew that was the 
answer the whole way through 
I started actually doing it,” he 
said. “We are called to love our 
neighbor, and to be the Light. 
And we are called to allow these 

words to guide us in each situation and all interactions 
every single day!”

No one knew what 2020 had in store, but Ross began 
the year with a fresh mission for his business. Ross 
and his team wanted to keep the focus on building rela-
tionships by genuinely helping people, no matter what. 

Of course, helping people with their insurance 
needs, but he knew they could give so much more.

Love the Lord your God with all your heart and 
with all your soul and with all your mind and with 

all your strength.’ The second is this: ‘Love your 
neighbor as yourself.’ There is no commandment 

greater than these.” – Mark 12:30-31

In March of 2020, the first COVID-19 lockdown came 
and Ross knew it was time to shine. “People 

were in a tough spot, businesses were 

Garbarino 
LOVE YOUR 

NEIGHBOR AND 

SHINE THE LIGHT
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struggling. BR got pushed up against 
the ropes and we were faced with the 
decision to sit there and do nothing 
or find a way to help people.” He 
couldn’t shake the uneasy feeling 
that he needed to jump into action. 
As he scrolled on social media, the 
world seemed like a dark, scared, and 
frantic place full of negativity. “I felt 
like we had to do something to help 
somebody and be the Light in all this 
darkness. I didn’t know where to start 
but we had to do something.”

He and his team watched as the 
once-bustling parking lot on 
Jefferson Highway went empty 
overnight. That’s when they decided 
to start with their neighbor Billy 
Haydel – Owner of Pot and Paddle, 
the jambalaya shop right next door 
to Ross’ office. He posted it on 
Facebook with a call to action. “The 
first 20 families who comment below 
get a bucket of Pot and Paddle for 
dinner on me tonight.” The buckets 
were claimed within 30 minutes. 
Then came logistics.

“I figured it out as I went,” he said with 
a laugh. Then, he did it all over again.

The movement quickly grew to 
highlighting different businesses and 
focusing on providing meals for front 
line workers, hair stylists and others 
in careers most negatively impacted 
by the coronavirus pandemic.

“I got back to my roots of what 
I really wanted to do in the first 
place,” he said. “Insurance is the 
vehicle I use to shine a light on 
some people you might not normally 
get to interact with.”

Chosen Community

Ross is a Ruston native with a lifelong 
love for Baton Rouge. “Growing up I 
went to LSU football games with my 
dad every Saturday. My Ruston bud-
dies were out hunting and stuff all the 
time and I was headed down to Baton 

Rouge for the games. In my mind, I always knew 
this is where I would call home.”

After graduation, he and Erin moved to Houston, 
which he affectionately calls the New York of the 
South. There, he worked as a consultant with State 
Farm corporate. Suddenly, an opportunity to start 
his own office in Baton Rouge opened up – it was 
nothing short of a miracle.  “It was just the biggest 
blessing to be able to come back,” he said.

Ross knew he wanted to become a State Farm 
Agent in college. “It’s a goal I had since the summer 
before I graduate, when I interned under another 
agent.” His calling is exactly what he is able to do 
through this business. “Insurance can be simplified 
to make sure that the people you love are protected 
the right way and at the same time it provides a 
venue to build relationships by helping people in so 
many different ways.”

He constantly seeks out ways to help others in his 
community, whether spotlighting businesses or 
assisting with hurricane relief because that’s what 
a good neighbor does, and that’s what we are called 
to do: Love your Neighbor!

INSURANCE 

IS THE 

VEHICLE 

I USE TO 

SHINE 

A LIGHT 

ON SOME 

PEOPLE YOU 

MIGHT NOT 

NORMALLY 

GET TO 

INTERACT 

WITH.
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You Deserve To Love The Way You Look
Turn Heads Everywhere You Go By Visiting Louisiana Laserderm

Abbie Woodard, CLS-A

13686 Coursey Blvd. Suite B | Baton Rouge, LA

Office: 225.490.9090
Cell: 225.571.4954

Laser Hair Removal
Laser Tattoo Removal
Complexion Improvement
Scar Revision
Anti-Aging Services
Body Contouring
Microblading
Facials
and MORE!

2051 Silverside Drive Suite 100
Baton Rouge, LA 70808

225-926-5408
www.lalending.net
chasity@lalending.net

Your
Louisiana
Mortgage
Solution

*with all closed transactions for Veterans, Doctors, Nurses,
Emergency Professionals and Teachers. Limit of $650.00

LA Lending Offers
FREE APPRAISALS For
All First Responders* 

Chasity Graff
Mortgage Broker/Owner

Licensed by the Office of Financial Institutions in the State of Louisiana,
NMLS #129561 / LO NMLS #129638

Ask
about our

100% FREE
Sellers

Coverage

Call today to find out about our current promotion!
985-869-6111 • LHodges@hwahomewarranty.com

Easy Orders or Claims Online 24/7
www.hwahomewarranty.com  |  Customer Service - 888-492-7359

Juli Jenkins Team
KW First Choice

#1 Producing Team

Take The Worry Out Of
Home Ownership With

a Home Warranty

Lydia Hodges, Sales Representative

Serving New Orleans, Baton Rouge,
St. Tammany, & Tangipahoa Parish

Lydia and her team are the highest of professional in any industry. From the 
initial meeting, we were blown away with her knowledge, research and ideas of 
how to help us best market our listings. Always present, she returned texts, calls 
and e-mails seemingly around the clock. We from the bottom of our heart thank 

Lydia and her team for everything they do to continue supporting our team 
through assisting with new orders to follow up with existing clients. 
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Rise by 
Lifting Others

Shemika Mayfield with Engel & 
Volkers has big dreams and an 
even bigger heart. From a young 
age, she developed a keen aware-
ness of the needs of those around 
her and a passion to make a dif-
ference. The native of Old South 
Baton Rouge strives to build up 
her community, empower her 
neighbors and strengthen her 
connections with others. Real 
estate is simply the tool she uses 
to turn her dreams into reality.

Pass It On

Growing up, Shemika’s parents 
made sure she never went with-
out. “I had a beautiful childhood,” 
she said. The table was always 
full for family dinners and the 
Christmas tree always had pres-
ents underneath it, but she didn’t 
have to look far to see that there 
were many families struggling to 
make ends meet. Instead of turn-
ing away, letting those problems 
be someone else’s, she became an 
agent of change.

“Where I’m from, there’s not a 
lot of generational wealth passed 
down. I had amazing parents 
and a beautiful childhood, but 

rising star
By Breanna Smith  |  Photos by Aaron Cox

I wasn’t able to have a home passed 
down to me like some people do, so 
I want to be able to help inspire and 
encourage others to build genera-
tional wealth and break generational 
curses,” she said. “I want people to 
know you can leave your children 
something to build on and grow with.”

Shemika speaks with such passion 
for her community, soon it feels like 
you’re on the mission right alongside 
her. The energy and zeal she has for 
creating change within her commu-
nity is contagious. She is working to 
spread the joy and security of home-
ownership throughout her commu-
nity, and it’s turning into a wildfire. 
“When you take care of your people, 
they take care of you. My people take 
care of me,” she said with a big smile. 
For Shemika, each transaction is 
not only a life changed but a prom-
ise made – the promise of a brighter 
future for the next generation.

She has known since high school 
that she would become a real estate 
agent. At 16, she met a friend’s father 
who was a real estate agent – he was 
always there for his family and was a 
kind person with a passion for helping 
others. “I was always intrigued by 

it from that moment on I grew to 
love it.” As it turns out, he was 
the REALTOR® who sold her god-
mother her first home. “I remember 
how much she loved it and how she 
always wanted to host parties there, 
so that’s why I fell in love with it. I 
thought, ‘I want to do that, I want to 
make people happy like that.’” The 
joy on a new homeowner’s face is 
exciting, but the resounding comfort 
in knowing that they are providing 
opportunities for future generations 
is what keeps her going. A house is 
so much more than a place to live. 
It’s a door into the future, an oppor-
tunity for generations to come. “Do 
it for the passion or don’t do it at 
all,” she said. “I feel as though you 
truly have to love real estate or the 
daily challenges that will pop up will 
cause you to give up. But if you’re 
passionate about it then you’ll find 
a way to push through in spite of 
those challenges.”

Love Your Neighbor

Taking care of people is what 
Shemika does best. That’s her 
motivation for showing up and 
doing her best every single day. 
Her favorite people to take care of 
are her two children, Kameron, 14, 

MAYFIELDShemika



26 • June 2021 Baton Rouge Real Producers • 27@realproducers realproducersmag.com

and Karsyn, 7. She and her husband 
Floyd are partners with everything 
and they have always prioritized time 
together as a family. “My kids are my 
true motivation. They are my why,” 
she said. “I work so hard because I 
want them to understand hard work 
and the fruits of your labor but I want 
to set them up with a different start 
to life.”

Her big dreams center on how she can 
help others, whether family, friends, 
neighbors and even strangers. Every 
October, Shemika gives away dozens 
of care packages to people in her 
community going through chemo-
therapy, or who have recently gone 
through chemotherapy. Each year the 
giveaways get bigger and better – and 
she has high hopes of growing the 

outreach as big as possible. “After 
losing both parents to cancer I know 
first hand what the struggle is like 
to watch someone going through 
chemotherapy.” Seeing the toll cancer 
and treatment took on her family, she 
decided that she would help as many 
of her neighbors as she could as they 
fought their own battles with cancer. 
“I hear so many testimonies, so many 
stories of triumph. And it makes me 
want to push harder because I want 
to be able to do more for people than 
what I’ve already been able to do. It 
just fuels me.”

She dreams big and believes deeply 
in the promise of a brighter future for 
generations to come. “Dreams are a 
way of showing us God’s promises.”

When you take care of your 
people, they take care of you. 
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Spring Break in Watercolor, FL
Kyle Petersen with his children, Hadley,

 Connor and Presley Kate

Joshua and Bambi Guilbeau
January 17, 2021, Gatlinburg, TN

Ericka Queen
Puerto Rico, 2021

Webb Wartelle with wife Leah 
and son Jordan. Utah, Fall 2020

Webb Wartelle and wife, Leah. 
Fall of 2019, Northern California coast

Chelsea and Field Meng
San Francisco , October 2019

Stephen Couvillion with wife Cara 
and daughter Ruby in Jackson Hole, WY.

Nicole Rowell, Martha’s Vineyard 2019

Maria Thorn and her husband 
on a bucket list trip to Sedona, AZ 
and the Grand Canyon.  4/15/2021

South Africa 2019
Danielle McKinley and husband Orlando

photo scrapbook

Yet?
Are We 

There
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cover story Well Played

TROSCLAIR
By Breanna Smith  |  Photos by Aaron Cox

JORDAN 
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”

”

You can learn a lot about a person by the way they play Monopoly. 

Jordan Trosclair with Berkshire Hathaway HomeServices United 
Properties aggressively grabs up properties and drives a hard 
bargain at the negotiation table. Yes, we’re still talking about a fam-
ily-friendly game of Monopoly. It was during one of those games 
that a lightbulb came on for his wife Tari, and the first of many 
times Jordan would hear, “You’d be really good at real estate.”

For years Tari told Jordan he would make a great real 
estate agent, but he wasn’t convinced he would enjoy it. 
He loved his career as a personal trainer, helping people 
reach the finish line of their strength training and weight 
loss goals. But Tari didn’t let the thought pass that 
easily. She kept at it, knowing Jordan 
would find fulfillment and joy in 
a career as a REALTOR®. 

“I finally heard ‘you need to be in real 
estate’ enough that I was like okay, I’m 
going to do it for a year and prove to her 
I don’t like real estate.” That was four 
years, one Rising Star designation by 
the Greater Baton Rouge Association of 
REALTORS® and two licenses ago. “I 
got addicted. It was in my blood.”

All In

No matter the goal – whether the 
title of Board Game King, physical 
fitness or the keys to that one house 
a client never thought they would be 
able to call home – Jordan throws 
his full weight into making it happen. 
Despite taking on the new venture to 
prove Tari wrong, he still wanted to 
do it well. “Like everything I do, I put 
everything into it. I wasn’t going to do 
this and not give it some effort, I just 
didn’t think I was going to like it.” It 
took about eight months for his aha 
moment to hit. “I was like okay maybe 
I can do this, maybe this is great. Let’s 
keep the momentum going, just be 
positive and keep going. And it never 
slowed down,” he said with a smile.

When the first COVID-19 lockdown 
came, there was a bit of a lull – those 
two weeks where no one knew what 
was on the horizon. The calm before 
the storm. Jordan and Tari were 
working from home and soon started 
itching for an adventure – a quaran-
tine-style adventure. So they packed 
their bags and headed for a remote 
spot in Mississippi. “It was wonderful 
to be outdoors and disconnected, so to 
speak…I was having a blast out in the 
woods fishing and hunting and doing all 

kinds of outdoor stuff, kayaking with 
the wife. Yet my business was thriving 
and continued to thrive.” There, in the 
serenity of the great outdoors, he knew 
it was time to take on the challenge he 
had been contemplating – Florida real 
estate. As a solo agent, he is licensed 
in Louisiana and Florida, focusing on 
expired listings in the boot and luxury 
beach homes on Highway 30A. “It’s 
been a lot of fun,” he said with a laugh.

Knock, Knock

Who’s there? It very well could be 
Jordan Trosclair. There is no shame 
in Jordan’s door-knocking game. If 
his clients want a home in a partic-
ular neighborhood, he doesn’t place 
his hopes in leaving a voicemail. He 
shows up. And he has a knack for 
arriving at the perfect time.

During one inspection, the buyer and 
seller began talking when the seller 

If my name’s going on it, it’s going to mean 
something and that’s my brand. You know what 

you’re going to get when you get Jordan.

said, “You know it was the craziest 
thing. I’m sitting here thinking about 
selling my home and the next thing 
you know Jordan knocks on my door 
and said he has some clients this 
home would be perfect for!”

“I remember my buyer looking at 
me and asking ‘you just randomly 
knocked on their door for us?! That’s 
the coolest thing ever!’” Jordan has 
had several of these instances in his 
four-year career. He enjoys showing 
up and meeting face-to-face, which 
is how he has bolstered his business 
with expired listings. He knows there 
are dozens of agents calling, so he 
cuts the line by ringing the doorbell.

Jordan’s integrity and excitement 
shine through in everything he does 
– whether a game of Monopoly, kaya-
king with Tari or getting his clients in 
the home of their dreams. 
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The MBG Experience

Every member of the MBG team 
takes pride in each job, whether it’s a 
simple mow or a full-scale landscape 
project. Three types of crews make 
up the team - two for mowing, two for 
landscaping and one crew of horticul-
ture specialists. This unique structure 
ensures that each job is completed 
by experts who enjoy the exact work 
clients need done. Whether it’s a 
landscape project ahead of a sum-
mertime party on the patio or regular 

yard maintenance, there’s an MBG 
crew for that.

“Our crews do the little things to make 
a difference,” Donna said. “We take 
our time, make sure we blow and trim, 
pick up trash, pick up hoses and gar-
bage cans, anything we can do to make 
sure it’s the best service possible.”

Employees have found the company 
through recommendations by a friend 
who already works with MBG or by 
seeing the trucks rolling through 

town. “When they come to us, they 
say I’ve seen y’all everywhere and 
I want to be a part of this company. 
From Management to our crews out 
in the field, they are invested in MBG. 
That buy-in makes the difference on 
every job.”

“They’re all invested in this com-
pany,” Donna said. In 2020, the 
company earned the Best of Home 
Advisor award after racking up doz-
ens of five-star reviews.

MBG Lawn & Landscape began in 2019 with one goal in mind: provide service a cut 

above the rest. Managing Partner Donna Gaspard worked in the lawn care industry 

for five years before joining the MBG team and bringing to life the company’s vision of 

client-centric lawn service that makes the neighbors ask “who does your yard?”

“I just love doing what I do, especially 
when we get those calls from people 
saying their yards have never looked 
better and praising all of the hard work 
our crews put in,” Donna said. “We are 
the company that cares.” In fact, some 
of Donna’s favorite clients are the ones 
who are skeptical. They may have used 
another company or be hesitant to 
trust the MBG crew with their yard, 
but the skepticism soon melts away 
when they see a crew of smiling faces 
mowing the extra mile to earn their 
trust and business.

First Impressions

The quality and maintenance of 
a yard say a lot about a home to 
prospective buyers. The American 
Society of Landscape Architects 
suggests that homeowners invest 10% 
of a property’s value in landscaping. 
In fact, a well-landscaped home can 
add up to 13% in value compared to a 
property with no landscaping.

“When someone drives up to a house 
the landscaping makes a big impres-
sion,” Donna said. The MBG team 
enjoys helping clients bring their vision 
for a property to life, and while they are 
more than happy to offer an opinion or 
put together a landscaping plan, what 
the client wants wins every time.

“We enjoy the process of getting to 
know what a client wants, then we 
make it happen. For us, it’s all about 
catering to a client’s specific needs 
and goals for their property, whether 
it’s a home or commercial space.”

When it comes to scheduling, the 
structure of their crews allows 
for maximum flexibility. The team 
recently earned the contract for main-
taining the Church of Jesus Christ of 
Latter-Day Saints on Highland and 
Bluebonnet. They handle all of the 
mowing and flower bed maintenance 
and plant annuals to add color and 
vibrancy to the grounds. The church 
often has events or certain days they 
ask the crew to avoid coming and for 
MBG, that’s no problem. “We don’t 

We take our time, make sure 
we blow and trim, pick up 
trash, pick up hoses and 

garbage cans, anything we 
can do to make sure it’s the 

best service possible.

partner spotlight

LAWN & LANDSCAPE
We Mow the Extra Mile

By Breanna Smith

Photos by Aaron Cox

MBG 
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Brooke Stevens
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 www.safesourceins.com

O: (225)-300-4500 • M: (225) 333-6220
aundrea@safesourceins.com

BEST COVERAGE. BEST RATES. ONE-ON-ONE SERVICE.

Aundrea Allen
Independent Insurance Agent

It's             Too Late
to Secure 

Flood Insurance!

Not

Michael Webster
O W N E R / E L E C T R I C I A N

Circuit
Breaker
Electric L.L.C.

circuitbreakerelec@gmail.com
OFFICE - 225.658.2903 | MOBILE - 225.572.7963

OPEN MONDAY - FRIDAY
SATURDAY & SUNDAY BY APPOINTMENT ONLY

License No. 65239

DONATED THIS YEAR TO HELP
END MODERN-DAY SLAVERY.

$2.5 MILLION$2.5 MILLION
Did you know there are more victims held against their will today than ever 
before? That’s why The N2 Company – the company behind this publication 
and 850+ others like it – is financially committed to end human trafficking. 

Thanks to the businesses within these pages, our Area 
Directors, and readers like you, we’re able to break the 
chains of this horrible reality. 

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH 
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.
The average Fortune 500 company donates about 1% of their profits 
to charity. The N2 Company donates 2.6% of their gross revenue.

Visit n2gives.com to learn more about our fight.

tell people when we’re coming, we 
ask when they want the work done 
and what works best for them. We 
make it work because we want to earn 
the business every single time.”

Donna is also particularly proud 
of a recent project surrounding a 
pool with mondo grass and terrazzo 
stepping stones. The final result is 
a breathtakingly modern yet cozy 
outdoor space perfect for relaxing or 
having friends and family over for a 
get-together.

“Landscaping draws people to a home,” 
Donna said. “And it doesn’t have to be 
anything fancy or overdone. It can be 
minimal and beautiful.”

The name might have started as a 
play on words Mow, Blow & Go, but 
the professional service and catered 
approach to landscaping are what 
make their clients stay. “We got into 
this business for our clients, to build 
relationships,” Donna said. “Everyone 
on the team genuinely enjoys work-
ing and spending time with clients 
whether it’s on a big project or doing 
scheduled maintenance.”

Dakota Sikat Jose Ramirez Dylan Reviere Eliberto Melgar Preston Salassi

I just love doing what I do, especially when we get those calls from 
people saying their yards have never looked better and praising 
all of the hard work our crews put in.



38 • June 2021 Baton Rouge Real Producers • 39@realproducers realproducersmag.com

4561 Durham Place, Suite C | Baton Rouge, LA 70816

225-214-5153

Ryan Larussa
Mortgage Loan O�cer

NMLS #96565

Siedda Hines
Mortgage Loan O�cer

NMLS #1581575

GMFS LLC is an Equal Housing Lender. All mortgages are originated by GMFS 
LLC at 7389 Florida Blvd. Suite 200A Baton Rouge, LA 70806. LA License 619. 

Products may not be available in all states. This advertisement is not a 
commitment to lend. All loans subject to credit approval.

Adam Woods
Mortgage Loan O�cer

NMLS #1779427

Experience for yourself
why so many of our

customers and partners refer 
GMFS Mortgage to their 

family, friends and clients!

Motorized Spray Tank, Liquid Fertilizers,
 Herbicides, Insecticides & More

9800 Airline Hwy, Suite #243  |  Baton Rouge, LA 70816

mbglawnservices.com | 225-424-1000

At MBG customer service is #1!

Unparalleled Quality
at an Affordable Price!

Greener Grass & A Healthier Lawn
With 8 Applications a Year You'll Be On Your Way To Fewer Weeds, 

Let Us Carry the Stress of Your Move!

BATON ROUGE, LA // 225-384-6683 // ABBAMOVERS.COM // INFO@ABBAMOVERS.COM




