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Celebrating 40 yeaf;

OF QUALITY SERVICE TO THE SOUTHWEST FLORIDA COMMUNITY.

IMINGLE

| :

our AU
If you have)ajstandard |dedliCtible ourexpenses can add up 1

call todayjtoxtind out;how o] an'save W?’f our, Hurrlcan %

Buy-BackiProdlict.and W sf’lrance

&L

DON'T JUST TAKE OUR WORD FOR IT.

[ am a very picky consumer and expect excellent service. Your team
certainly exceeded my expectations. They were very professional,

conscientious, and paid careful attention to my furniture and not hitting

or breaking everything! Five stars all the way! - Janet B.

239-643-4100

www.RayTheMover.com

2

The MwMover

Locally Owned & Operated

Office@RayTheMover.com :

Hollingsworth
239-444-1641

glen@rosierinsurance.com

INSURANCE

The name that has been
serving SWFL for over 65 years.

Mike
Rusk

239-444-1643

Q mrusk@rosierinsurance.com

Make sure Rosier is part of your Referral Network!
We'll assist your clients in making informed decisions to protect their new
home. Have them give us a call for a personalized insurance quote.

N

rosierinsurance.com

@sted Choice*
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Our professional contracting team will help your client envision their
dream home whether it be a new home or renovation project.
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WE TACKLE ANY SIZE JOB FROM SMALL PROJECTS TO MAJOR OVERHAULS.

AS SEENIN ™ kR o | P ————— - o = e
GULFSHORE LIFE

E!';_r;"rﬂ. Following the strategies of Realtors Rupert and Karen Irby as they try to make their Ca “ us at 2 3 9-2 9 3-0 o 4 9 for‘ a F R E E E STI I\ ,IAT E =
5 -|

mark in the upscale market in Naples. BY JUSTIN PAPROCKI

Family owned & operated ¢ Fully licensed & insured ¢ Over 25 years of guaranteed workmanship
WWW.DCGSWFL.COM

“There’s opportunity here—you just have to see it. Put a little money into it—
well, the Naples version of “a little money”—and this could sell quickly.”

P P RN




Award Winning H:)F;z'&AS|D Designer
SHERYL BLEUSTEIN, PRESIDENT

Il N T E R |

1 1 1 - . . . -~ RESIDENTIAL & COMMERCIAL INTERIORS
Interiors i — = =

| . =y = FORT LAUDERDALE | HARBOR BEACH | SOUTWEST RANCHES | BOCA RATON
9544450897 J i . T i L™ ~ ] LANTANA | PALM BEACHES | JUPITER ISLAND | NAPLES CAY | OLD NAPLES

ASID: #1937101 SEISTA KEY | LIDO KEY | VENICE BEACH
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If you are interested in contributing or nominating REALTORS® for certain stories,
please email us at andrew.regenhard@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed herein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain

solely those of the author(s). The paid advertisements contained within the SWFL Real Producers magazine are not endorsed or recommended by The N2 Company or the publish-

er. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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Residental Roofing Roof Inspections

Commercial Roofing New Construction

Roof Maintenance Leaks & Repairs

ROMANROOFING.COM
(239) 458-7663
FAMILY OWNED & OPERATED

W angics list W)

| SUPER SERVICE |

 AWARD |

GAF
PRESIDENTS

Southwest Florida’s Most Trusted Roofer



PREFERRED PARTNERS
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This section has been created to give you easier access when searching for a trusted real estate

RP

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support

these businesses and thank them for supporting the REALTOR® community!

AIR CONDITIONING
Conditioned Air

Tim Dupre

(239) 643-2445
www.conditionedair.com

ATTORNEYS
Goodwin Law, P.A.
Matt Goodwin

(239) 207-3403
www.FLestatelaw.com

Woods, Weidenmiller,
Michetti, & Rudnick, LLP
(239) 325-4070
www.lawfirmnaples.com

Zampogna Flores, PLLC
Matt Flores

(239) 261-0592
www.naplesbaylaw.com

CAR DETAILING

End to End Solutions

Isaac Chauncey

(814) 397-6829
www.endtoendsolutions.net

CATERING & EVENTS
M&G Farm Stand

Cafe & Catering
Dawne Skiera

(239) 434-2611
www.matthewsand
gardner.com

CHARITY

NAMI of Collier County
Kristin Long

(239) 302-7752
www.namicollier.org

CLEANING SERVICE
J.O. Always Clean
Santiago Ospina
(239) 200-1114

TJS Elite

Residential Cleaning

Scott Leamon

(239) 451-0785
www.tjs-eliteresidential.com

COWORKING FACILITY
Venture X

(239) 300-9601
www.venturex.com

CPA SERVICES
CCG Certified
Public Accountants
Steven Phillips
(239) 822-9261
www.ccgcpas.com

CUSTOM HOME BUILDERS
Cintron Custom Builders
Flower Cintron

(239) 216-8106
www.cintroncustom
builders.com

Laram Construction

Christl Ramirez

(239) 304-0516
www.laramconstruction.com

Tri-Town Construction
Marc Devisse

(239) 895-2058
www.tri-town

construction.com

DEVELOPER
The Ronto Group
(239) 649-6310
www.ronto.com

EVENT PRODUCTION
Artistic Science

Marley Ross

(239) 289-2422
wwwe.artisticscience.com

FINE ART

Balanced Images

Alessia Marcin

(804) 301-5212
www.balancedimages.com

FLOORING & TILE

AFK Flooring & Kitchens
Viorel Toader

(239) 435-6677
www.afknaples.com

Hadinger Flooring
(239) 566-7100
www.hadingerflooring.com

Master Touch Tile & Stone
Chris Torres

(239) 443-8592
www.mastertouch

installations.com

GENERAL CONTRACTOR
Dominion Contracting
Group

Butch Bacon

(239) 293-0049
www.dcgswil.com

Innovative Design Solution
John Huffman

(239) 595-6805
www.naplesconstruction.net

HANDYMAN

Becker Home Maintenance
Blake Becker

(239) 351-6820
www.beckerhome
maintenance.com

Figueroa Complete Service
Angel Figueroa
(703) 200-4157

HOME INSPECTION
HouseMaster

Home Inspections
John Prete

(239) 480-8220
www.housemaster.com

Panther Home Inspection
Jim Scarpa

(239) 389-0996
www.pantherhome
inspection.com

Python Home Inspection
Brett Onasch

(239) 431-5100
www.pythonhome
inspection.com

HOME WARRANTY
FPL Home
www.fplhome
warranty.com/realtor

Old Republic
Home Protection
Shannon Livingston
(239) 682-1812
www.orhp.com

HOME WATCH &
CONCIERGE SERVICES
Home Services by Cary
Cary Cramer

(239) 841-3970
www.homeservicesby

cary.com

Naples Premier
Home Watch
Vincent Saputo
(239) 249-3353
www.naplespremier
homewatch.com

Spectrum Concierge
(239) 777-6173
www.spectrum

concierge.com

INSURANCE
Ackerman Insurance
Rick Nayar

(239) 597-1096
www.ackerman

-insurance.com

Brown & Brown Insurance
Corey Walker

(850) 454-8951
www.bbswfla.com

Domain Insurance
Management

Nick Domain

(239) 898-9120
www.domaininsurance
inc.com

Farmers Insurance

Damon Brist

(239) 994-0248
www.agents.farmers.com/fl/
fort-myers/damon-brist

Responsive Insurance
Matt Nance

(239) 596-3177
www.responsive
insurance.com

Rosier Insurance

Richard Rosier

(239) 4441414
www.rosierinsurance.com

INTERIOR DESIGNER
Interiors by SBI

Sheryl Bleustein

(954) 445-0897
www.interiorsbysbi.com

INVESTMENTS

Clarus Merchant Services
Jonathan Turner

(717) 979-8914
www.clarusdc.com

MAKEUP/HAIR

Niki Jane Beautique

Niki Fernandez

(239) 285-7605
www.nikijanebeautique.com

MORTGAGE LENDER
CMG Financial
Danielle Damianov
(786) 359-7976
www.lendFLA.com

Community Lending
DeAnna Adinolfo Rivera
(239) 878-0107
www.community
lendingfl.com

CrossCountry Mortgage
Kirk Taylor
(312) 919-0373

Equitable Mortgage
Steve Calabrese

(239) 778-6548
www.stevecalabrese.com

Gold Star

Mortgage Financial

Josh Lund

(612) 802-3265
www.goldstarfinancial.com

Maxwell Mortgage Team
Lauren Maxwell

(239) 596-0500
www.maxwell

mortgageloans.com

Moore Lending Group
Brittany Moore

(954) 866-7189
moorelendinggroup.com

Primary Residential
Mortgage

Edgardo Balentine
(239) 244-5871

www.swflmortgageloans.com

MOVING COMPANY
Callahan Brothers

Moving & Storage

William Joyce

(203) 528-5930
www.callahanbrothers.com

Ray The Mover

John Smarge

(239) 643-4100
www.raythemover.com

NEW HOME SALES
Lennar Homes
David Burnham
(239) 834-4365
www.lennarswfl.com

PAINTING SERVICES
Contractors Painting

& Waterproofing

Rich Gardner

(239) 404-9829
www.contractorspainting
andwaterproofing.com

PHOTOGRAPHY/
PORTRAIT

Michelle Reed Photography
(239) 404-8158
www.michellereed
photography.com

New Frame Photography
Hana Snajdrova

(239) 200-9099
www.newframe
photography.com

SWFL Real Producers - 11



PHOTOGRAPHY/
REAL ESTATE
LaCasaTour

Derick Moreno
(888) 598-8687
www.lacasatour.com

Real Tours SWFL
Michael Berio
(239) 464-7969

www.realtoursswfl.com

Sun Services SW
Photography
Jon Kreider

PLUMBING
Gulfshore Plumbing
Contractors

Cory Garber

(239) 200-1235

Pro-Tec Plumbing
Brandon Hume
(239) 261-1000
www.ptpnaples.com

Sunwest Plumbing
Paul Blais

(239) 455-8353
www.swflplumbing

REAL ESTATE MARKETING
Your Home Magazine

Tony Spano

(239) 235-3170
www.thebestlistingtool.com

RETIREMENT/WEALTH
PRESERVATION ADVISOR
Dorkan Financial Group Inc
Murat Dorkan

(443) 569-6500
www.dorkanfinancial
group.com

ROOFING

TITLE COMPANY
Legacy Title

Eric Solomon
(239) 325-2709
www.ltflorida.com

Resolutions Title
Aaron Barnes
(239) 734-4888

www.resolutionstitle.com

Seaview Title

Rick Nayar

(239) 449-4466
www.seaviewtitle.com

b your financial advisor
dKIg advantage ' of you?
A\JEA ourself thEifollowing?

Are ou uaranteed against market loss for the Broker

r@ﬁginent fee of 1% and mutual fund fees you are paying?

R oo R Does your | life'insurance provide tax-free long-term care
POOL SERVICES (239) 458-7663 5 Star Valet protect|on ' INCLUDED for the premium you pay already?
PHYSICAL THERAPY / SWFL Pool Pros www.romanroofing.com Joey Rock

A
‘Does your retirement plan prowde tax-free income to you
—" egardless of your income now and net worth?

— w to any of the above questions stop and
educate yourself.

See |f you qualify, start saying yes to these questions above!
Do it for yourself and your family.

WELLNESS
Berman Physical Therapy

Chaz Hambling
(239) 872-8186
www.swflpoolpros.com

(239) 770-1991
www.5starnaples.com

Jack Berman
(239) 431-0232

PREFERRED PARTNERS

THIS IS MORE THAN A KEY.
; what drives us, literally.

_ VALET _

DRIVEN BY EXCELLENCE

llence and quality

with our Five Star service.

Q“‘) h—

i

i
o |

Murat Dorkan, CLU
Trusted Consultant

443-569-6500
DorkanFinancialGroup.com

roviding luxury valet parking services for hotels, restaurants

Cstarvalet.c

DORKAN FINANCIAL GROUP, INC.

12 - July 2021



Our NEW EASY

MEET THE —_____ s HERE!

SWFL

REAL PRODUCERS TEAM

239.643.2445
1.888.COLD.AIR

conditionedair.com

= b
A =i &
S — BEE Rating: &S ¥ Licenses CAC1819590, CAC1813219, CPC1459449
Andrew Regenhard Kalynd Parrish Ellen Buchanan Geneva Eilertson
Publisher Publisher’s Assistant Editor Reprints Manager

Woman Loan Originator
in the state of Florida for 2020

j E R by Scotsman Guide.
Financing the World 9 U 8

O??f Loan at a TE??IE closed loans in 2020 for more

than $256 million in production.

.’l‘\-\-\

I -": i‘!| 4 1
Zachary Cohen Lindsey Wells Dave Danielson Sheryl Moreno
Writer Writer Writer Photographer

Jon Kreider Michelle Reed Hana Snajdrova Coby Corradino

Photographer Photographer Photographer Videographer Eaure
Crecuive Vice re s MAXWELL

MORTGAGE TEAM

Nominate a REALTOR® you’d like to see featured in this magazine by emailing
andrew.regenhard@realproducersmag.com.

MaxwellMortgagelLoans.com

CROSSCOUNTRY MORTGAGE, LLC
o | M

14 - July 2021 SWFL Real Producers - 15



Why aren’t all title
companies like us?

Good cIuestion.

We know how hard Realtors® work.

o i

Wiy

16 - July 2021

(R Seaview Title

Powered by Vidclose

Learn more at seaviewtitle.com
239-449-4466

nswravce for
ALL of Your
Ulien(s’ Needs.

Get the quality customer service and
full insurance coverage your
clients deserve and can rely on!

AUTO = BUSINESS = FLOOD
HOMEOWNERS = LIFE = LIFE ANNUITY

1575 Pine Ridge Rd., Suite 17 Naples, FL. 34109
www.ackerman-insurance.com

(239) 597-1096

f in

FOURTH OF JULY!

Dear Real Producers,

The Fourth of July has always been a favorite holiday of
mine, its meaning near and dear to my heart. With all that’s
gone on over the past year, it feels like an even more special

Fourth this year.

In my last career, as a military contractor, I was deployed over-
seas with some of the great men and women of our military. I
was privileged to develop close, one-on-one relationships with
many of them and am always humbled by and grateful for their
amazing dedication to our country and the sacrifices that they
make for all of us. I think of them as we celebrate the Fourth
of July — the special service members who actively guard and

protect the freedoms we enjoy as Americans.

T hope everyone has a happy Fourth of July celebration with

friends and loved ones!

Our next big quarterly event is happening very soon,
and we can’t wait to see everyone again for another
exclusive Real Producers
networking party! If you
haven’t received your invi-
tation, please reach out to
me at andrew.regenhard@
realproducersmag.com.

Very respectfully yours,

Andrew Regenhard
Owner/Publisher

SWEFL Real Producers
239-290-0692
andrew.regenhard
@realproducersmag.com

SWFL Real Producers - 17



MEET THE
COMMUNITY

CHECK OUT SOME OF SWFL'S TOP 500 REAL PRODUCERS!

Photos were taken at our May/June Magazine Release Party, held at the offices
of Resolutions Title. A huge thank-you to all who came out — and a big thank-
you to our partner, Aaron Barnes, of Resolutions Title, for hosting our event and
for the wonderful food and drinks! Thank you, Blake Becker, of Becker Home
Maintenance, and Murat Dorkan, of Dorkan Financial Group, for the beautiful

mes

framed articles of our featured agents!
M ey

I

COMMERCIAL | LUXURY REMODELING

ROOFING | CUSTOM DESIGN BUILDS

TRI-TOWN
CONSTRUCTION

We can build a dream home through new construction, custom design
builds and luxury remodeling.
Refer us to your client and we will exceed their expectations.

CELEBRATING 15 YEARS IN SWFL!

ﬁ Locally Owned Southwest Florida Business

v W | : - www.Tri-TownConstruction.com
Photos by Mason Wilder with LaCasaTour PES?EKE_:?ESD (239) 895-2058 | Connect@Tri-TownConstruction.com

CGC1512714 CCC1329614 MRSA729 MRSR829 HI3275
18 - July 2021



GET THE

PLUMBING

A ' BY THE NUMBERS

Cory Garber, Owner HERE’S WHAT SWFL'S* TOP 500 AGENTS SOLD...

GulfShorePlumbing@comcast.net
LICENSE NUMBER: CFC1429056

NEW CONSTRUCTION | RENOVATIONS | REPAIR

(GQULF '~ SHORE M 20,099 $14,928,937,371

PLUMBING CONTRACTORS, LLC m SALES VOLUME
: TOTAL TRANSACTIONS
Home Inspections. Done Right. | bt
Guaran'teed; | " TRANSACTIONS

» Comprehensive Same Day Reportmg\\ N as
f---‘rennite Radnrr Mold)4 Pt, Wind Mltlgatlunu
* Phones Answered Evenings & Weekends

.-_.-' l:l~nh.¢r Cnmpanv With A 1 Year Limited *&G * * \

BUYING SIDE
TRANSACTIONS

CHECK'OUT-OUR. o

| Sl 5 STAR VIEWS
JOH ’PRET - RE CE vE 525 nF""w TH"ENTmN OF THIS AD ONLYVE -
LY L e | ‘ AVERAGE

£ GUﬂraﬂtEE
S

i "M e

Wevee TRANSACTIONS
HOUSGM&Ster W NABLES HOUSEMASTER.COM PER AGENT PER AGENT

*Information is r counties by the top 500 agents by sales volume in these counties.

20 - July 2021




$$ VENTUREX

THE FUTURE OF WORKSPACE

LUXURIOUS INDIVIDUAL AND TEAM OFFICES ¢ MEETING ROOMS ¢ PODCAST ROOM venturex.com ¢ 239-300-9601
100+ LOCATIONS GLOBALLY ¢ TOUCHLESS ENVIRONMENTS 4850 Tamiami Trail North, Suite 301 ¢ Naples, FL 34103



P> we ask...you telll

Are you planning a
summer vacation this

year? Where to?

24 . July 2021

HEATHER CAINE
CAINE PREMIER PROPERTIES
Asheville, NC, and Napa, CA

JENNIFER SPRINGER RINDEN
ORCHID REALTY GROUP
Big Sky, MT

CHRIS SWEAT
COMPASS
Outer Banks, NC

RYAN SCHWARTZ
FLORIDA REALTY & CO.
Atlantis in the Bahamas.

LAUREN MAXWELL
CROSSCOUNTRY MORTGAGE
Lake Oconee, GA

LAUREN BROOKER
COMPASS
Dude ranch in Steamboat Springs, CO

JOSH LUND
GOLD STAR MORTGAGE FINANCIAL GROUP
During the summer, I travel to three places and

three places only ... Vegas, Vegas, and Vegas!

me

Services by Cary LLC

JOHN SMARGE
bl | RAY THE MOVER

/" Marco Island. This year, our preference is to

support our local tourism industry.

MELISSA MCMURRAY
COMPASS

Exuma, Bahamas

be your eyes_ anti®ars at your
home whengjot're not there:

No longer will you have to worry about your home, if you're away over
the long hot summer months, or just for the season.
‘, ,l.'-‘-' ;:" .

‘\:‘I f ‘“'JH "_=| 1
I'I | \"I I: ;:.\
CARY CRAMER

Owner/Operator
ndcramerO7@icloud.com

LEANE TAYLOR SUAREZ

JOHN R. WOOD PROPERTIES

Due north, and west! Wherever she goes ...
it’s all good. Boondocking and glamping in my

Airstream (a.k.a. mobile office!).

4] DAVID BURNHAM
/' LENNAR HOMES
Heading to Saint Maarten at the end of June.

TYLER MANRING
COMPASS
We road trip with five kids to Ocean City, NJ,

every summer for the past six years.

HOMEWATCH AND
HANDYMAN SERVICES

SERVING THE GREATER NAPLES AND BONITA AREA

LYNN HURLEY
STOCK REALTY

Bozeman, MT

30+ Years of Experience
in Facilities Management

www.homeservicesbycary.com « 239-841-3970



We know a thing or two because
we've seen a thing or two.

m Home

FARMERS Auto ¢ Life
INSURANCE And more!

DAMON BRIST AGENCY
239.202.2933 | dbrist@farmersagent.com

Insurance underwritten by Farmers Insurance Exchange and other affiliated companies. Life Insurance is
issued by Farmers New World Life Insurance Company, 3003 77th Ave. SE, Mercer Island, WA 98040. Each
insurer has sole financial responsibility for its own insurance. Visit farmers.com for complete list of
companies. Not all insurers are authorized in all states. Not all producys, coverages, and discounts are
available in all states. See agent for details.

to Over

. _ ¢ [ Magnificent
C I /_\ Rlljs ~ =] BB ~——  Custom Homes
\ > = ..;m== from the $300s
S | $5 Million
Clarus specializes in acquiring Merchant Service Provider portfolios
across the US. In a world full of uncertainty, merchant processing

portfolios are a great opportunity for diversification and cash flow.

= CINTRON
CONTACT s o Y et 8, ' . | CUSTOM BUILDERS

Building threughout Southwest Florida

g Twe R | - L 239.216.8106

M: 717.979.8914 —— i weaw.cintrancistombuilders.com

flower{Ecintroncustombuilders.com
Licernet CGC 15260353

E: jonathan.turner@clarusdc.com
W: clarusdc.com

SWEFL Real Producers - 27




D) master the media

By Christina Daves

. ‘ARE YOUR EVERGREENM..&;
I\/Ied|a Pltches

An evergreen topic is something that never changes. It’s something  Take the time in between to make sure you have the right
you can pitch year after year. It doesn’t change based on current journalist to pitch your story to. Once you have all the
events. It’s just a topic that is always relevant at a certain time. tools in place, you should be able to pitch the media at least
once per month with an evergreen story and additionally
Examples of evergreen topics in real estate include: Spring throughout the year on trending stories, hot news, or real
Market, best-bang-for-your-buck upgrades before selling, selling estate-related studies that are released.
before school starts, and backyard amenities (should you do the
outdoor kitchen?). Landing in the media allows tens of thousands, hundreds of
thousands, even millions of people to learn about your real
Seasonal topics could include: Swimming pool — does it help or estate business. It also positions you as an instant expert in
hurt the home’s value? Should you list your house over the holi- real estate and people love to work with the “famous” agent.
days? What should you do to your home for the best curb appeal Start building your evergreen media calendar now so this
in spring? Summer? Fall? Winter? Focus on real estate-related can be you!
topics that have to do with seasonality.
Christina Daves
Another evergreen topic is holidays. This includes traditional PR for Anyone®
holidays that don’t change and then non-traditional holidays, Christina Daves is the founder of
like National Neighbors Day, Fair Housing Month, Lawn and PR For Anyone®. She has trained
Garden Month, Vacation Rental Month, and Roof Over Your thousands of real estate agents in
Head Day. These are all real estate topics you can pitch to the gaining visibility by using traditional
media year after year. and social media together for maximum
effectiveness. Agents she has worked with have appeared in
Go through a calendar, and put these pitching ideas into your national magazines, newspapers, radio, television, and blogs.
annual calendar. Having this list of media pitches ready to go Book your free business strategy session with Christina at
will make the pitching process so much easier. Set alerts in your www.ChatWithChristina.com, and learn more about her at
calendar allowing you enough time to pitch: two weeks for local www.ChristinaDaves.com.

media, two months for regional publications, and four months for

national publications.

28 - July 2021

Handle The Cater rin

co ‘IO“ Can Handle Thq 19,

FARM STAND

CAFE # CATERING

CAFE CATERING DELIVERY

Premium Real Estate Catering
For Open Houses, Broker Opens
& Corporate Events

239-434-2611

1250 Tamiami Trail N Suite #111 Naples, FL 34102 (1/4 mile south of Coastland Mall, next to Einstein Bagels)
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Deanna was very responsive
to questions and was on top

THE ONLY TOUR PROVIDER IN SW FLORIDA e i b= S o things. | fellike | didn'
THAT PROMOTES AGENTS AND THEIR LISTINGS L e ’ TG | S S B UL

she will get the job done.
Being a Realtor that is so
important. Thanks, Deanna
for all you do!

A
COMMUNITY

LENDING

Powered by Hamilton Home Loans

DEANNA ® 2398780107
AD|NOLFO RIVERA @® deanna@communitylendingfl.com

8191 College Pkwy., Suite 203
BRANCH MANAGER | NMLS# 327112 Fort Myers, FlL 33919

SCAN ME SCAN ME
REAL ESTATE SERVICES
[E]Aa[E] TO GROW YOUR BUSINESS [E]#[E]

www.LaCasalour.com a88.598 7 info@lLacasalour.con



P+TXxXAX

Your

Dersonal
Success

EQUATION

perspective. It’s called “Your Personal Success Equation.” This
equation is P + T x A x A + F = Your Personal Success Equation.

What is this all about, and what do all these letters represent?

We're going to share an equation today for you to gather some

Start with a “P” for Passion.

How passionate are you about what
you do? Do you show up with a natu-
ral enthusiasm day in and day out in
the representation of your brand as
well as in your interactions with oth-
ers? Are you all about delivering on
your why? Are you even clear on your
why? Do you do what you do because
you want to serve the greater good to
get others what they want, in addition
to building your business and wealth?
‘When you bring true passion to the
game and your business, more people
will naturally be attracted to you, and
things will work out very well for you,

your business, and those you serve.

Add a “T” for Talents.

Some of us possess God-given talents
that we work on and enhance to get
even better. Some other talents we
can acquire and master along the way.
We need to continue to concentrate
on and leverage these talents, as this

is where we shine the brightest.

In this equation, the drive always comes
from our passion. Next, we work on
and leverage our talents, and then, we

multiply them by our associations.

Multiply by an “A” for Associations.
Your associations are the people and
groups you associate with. Who’s in
your network? Who are your most
valued strategic alliances? Who are
the people and associations you're
working with? Are those relation-
ships lifting you up? Are your associa-
tions challenging you to get better, go
outside your comfort zone, and grow?
Remember that it’s your network that

builds your net worth.

When you’re passionate about
what you do, you’re enhancing your
talents, and you're leveraging your
associations, then you will have the

ability to take action.

Multiply by an “A” for Action.

Take action to really go after the
success of what you want. You can
be a very passionate person, you can
possess unequaled talent, you can
be associated with great people and
mentors. However, if you are not
leveraging these and taking action, it

all simply becomes useless.

In addition, and most importantly,
there’s one final ingredient left. As
you master the other areas, you must

always back it up with faith.

Add an “F” for Faith.

Let’s face it. There’s a lot of noise
going on in the world, and busi-

ness doesn’t always go as planned.
However, we really need to continue
to drive with our passion, love what
we do, do it for others, enhance our

talents, leverage our associations,

take the right action, and have faith in

ourselves, our team, and our organi-
zation that we will do well. Faith is a
key ingredient to this formula as we
must always believe. Faith doesn’t
always make sense; however, faith

sometimes makes miracles.

Follow and apply this equation and

you will continue to grow yourself,
your team, and your business so
you can all reach abundance by
mastering “your personal

success equation.”

coaching corner €4

By Michael Dill

Coach Michael Dill is an award-
winning Certified Business Coach,
professional speaker, and trainer.

He is the president of Power &
Ice Wealth Creation, a strategic
leadership company that works with
business owners, leaders, teams,
and entrepreneurs to develop

a systematized and structured
organization while accelerating
their mindset, efficiencies, and
effectiveness to grow both
personally and professionally to
achieve extraordinary results.

He brings more than 40 years

of business and entrepreneurial
experience in leadership,

team training, and mentoring.
BusinessCoachMichaelDill.com
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Getting a home loan ¢ TRUSTED PRACTICAL SMART
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Brittany Moore transaction, we Tyler Moore

Producing Branch Manager ° Sales Manager
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MATTHEW P. FLORES, ESQ.
matt@naplesbaylaw.com | 239-261-0592

1333 Third Avenue S, Suite 505, Maples, Florida 34102 | naplesbaylaw.com

814-397-6829 - endtoendsolutions.net - endtoend_solutions@outlook.com - 7525 Sanibel Blvd Fort Myers, FL 33908
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> pro tips

By Christopher Torres

REIE

"PERMANENT ART"
OF A HOME

Furniture, fixtures, appliances, and paint; all of these
items personalize a home, but what gives you
the WOW effect that makes it unique?

Floors make a statement! Empty or
full floors can be one of the top-sell-
ing points of a house. They play a role
in making the home appear smaller or
bigger. They are the “permanent art”
in the home that buyers will connect
with, based on esthetics as well as
functionality. Floors can make a home
appear old or new regardless of the
age of the home, and with such an
important role, it is imperative to give

them the attention they deserve.

When getting a home ready for sale,
look at the flooring and consider
these questions:

Are the floors functional? Are

they durable?

There are many choices when it
comes to flooring; one can have
porcelain, stone, carpet, laminate,
wood, vinyl or ceramic, and each

has a different longevity. Porcelain

is likely to outlive all of the choices
mentioned. Unlike its competitors, it
is highly water- and shatter-resistant.
Additionally, it comes in infinite sizes,
colors, and textures, which allows for

any look, including that of wood.

Are the floors installed properly?

Improper installation of any type

of floor decreases its longevity and
esthetics. Porcelain tiles, for exam-
ple, can split when their foundation

is inadequate. To test an already-in-
stalled tile, one can simply knock on
the tile to listen for hollowness. If it
sounds hollow, the adhesive applied
was likely not enough and these floors
will need replacing sooner than antic-
ipated. On another note, grout joints
on hard floors make a huge difference
in giving the home a high-end appear-
ance. Large grout joints make the
room look choppy, whereas tiny grout
joints give you an endless ongoing
look and sophistication.

How many types of flooring are there
in the same house?

While using more than one type of
flooring throughout a home is accept-
able, having too many different kinds
is not appealing to buyers. On the
same note, using two types that are
very similar but not the same is also
uninviting. Instead, be sure to have
one or two types all throughout the
home, and be sure they are neutral
colors that would go well with an
array of décor styles. Consistency and
neutrality are key to appealing to a
wide range of likes.

Overall, floors can be a huge decid-
ing factor for a buyer, therefore they
are a “must-consider” for the seller.
Flooring in the home can make or
break a deal ...

to every detail, and choose wisely.

so pay close attention

Christopher Torres,
owner of Master
Touch Tile &
Stone, strives to
provide his clients
with passion,
craftsmanship, and

elegance in remodeling their homes.
A career firefighter, a sergeant in

the United States Army, and an
entrepreneur, Chris is dedicated to the
community of Southwest Florida; he
and Master Touch Tile & Stone have
been serving the SWFL community
since 2005, and continuously follow
the latest trends and techniques in
tile and stone installation. Chris and
his team work with clients to turn
their flooring and shower ideas into a
beautiful reality, treating every project
as a unique masterpiece.
www.mastertouchinstallations.com
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FLOOR INSTALLATIONS ®¢ BATHROOM REMODELS
DUST-FREE FLOOR REMOVALS ® ACCENT WALLS
PAV__ERS & COPINGS ® POOL RENOVATIONS
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There is a difference: Professionally Trained, Insured, Bonded and Background Checked.
Vincent is a former Police Officer, Naples Resident, Husband and Father.
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Adrian Sabati
P» power team flan Sabatino
Operating Principal of the Keller

By Lindsey Wells Williams Naples and Marco Island
Photos by Sun Services SW Photography offices, Adrian Sabatino became

licensed in Naples in 1999 and was

- immediately hooked on real estate
o B R after his first sale. Within the first
isken o your )

e __:,_...‘-:M*.

year, Adrian moved to the other coast
of Florida and opened his own small
B E C KY CO L B U R N ) brokerage, which he operated for 10
years before moving his family back
& B R U C E M I TC H E L L to Naples. Life changed for Adrian
when he joined Keller Williams
Realty in 2017. “I thought I knew

Ke | | e r Wl | | | a m S Re a |ty what I was doing,” he says. “Turns

out, I didn’t. Not until I understood

Naples and Marco Island the real way to do business.”

As Operating Principal of the two
offices, Adrian is just as passionate
about his agents as he is his real
estate clients. “When someone joins
Keller Williams, they’re automatically
business partners. We all have the
same mindset and goals and helping
mentality. When one of us profits,

we all profit. When one of us is doing
well, we’re all doing well,” he says.
“Every agent wants to help the other.
It’s this mentality that has made

our growth so tremendous. It’s also
helped agents really prosper individu-
ally because everyone around them is
surrounding them with care and help.

That’s what drives me — I know how

this company has changed lives.”

Bruce Mitchell (left), Team Leader of Keller Williams Marco Island; Adrian Sabatino (middle), . . . L
Operating Principal of Keller Williams Naples and Marco Island; and Becky Colburn (right), Adrian and his wife, Priscilla, have
Team Leader of Keller Williams Naples. been together 20 years and have

two sons, Ayden, 12, and Dylan, 10,
both athletes who play hockey. As a
family, they love to travel and have
Growth Through Shared Vision and a Culture of Helping visited nearly 20 countries. Adrian
and the family are also very involved
A company’s culture results from organizing its goals around in their church.
solid, positive core values and then cultivating them daily. The
Bruce Mitchell
Team leader of the Keller Williams
Marco Island office, Bruce Mitchell
dedication to God, family, and business — in that order. Keller got his start in real estate in 2012,

Williams’ Naples and Marco Island offices are no different. when he opened his own LLC buying
real estate for investment properties.

largest real estate company in the world, with almost 200,000
agents worldwide, Keller Williams Realty stands firm in its

With approximately 300 agents between the two branches, He joined Keller Williams in Georgia

their mission is not just about selling houses, it's about in 2014. Bruce met his now wife
humanity and giving back to the communities they call home. during Hurricane Irma, when he was
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When someone joins Keller Williams,

they’re automatically business partners.
We all have the same mindset and goals and
helping mentality.

in Florida helping with the
hurricane’s aftermath. He
convinced her to leave Naples
and move to Georgia, and

the couple officially blended
their families in 2018. When
COVID hit, God began drop-
ping subtle hints, and Bruce
realized he was being called
back to Southwest Florida.
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“I talked to my wife, we made some arrange-
ments, put our house on the market, and
found a place here,” he says. Amid every-
thing, Bruce and his wife found out they
were expecting a child. Shortly after settling
down in Florida, the opportunity arose for
Bruce to interview for his current position
at Keller Williams. That same week, they
found out their middle daughter, Morgan,

had a brain tumor.

“We had just found out our daughter
had a brain tumor, we were relocat-
ing our family and our business, and
we had a baby on the way. Literally,
this opportunity came at the perfect
moment,” Bruce says. “I praise the
Lord that I earned this position.
Everything worked out with a pur-
pose; my child had the best health

care in this area, and I found a very

THULER WILLIA
| Fauluﬂ then BUSINESS

T r— —

INTERNATIOMNAL

Adrian Sabatino, Becky Colburn, and Bruce Mitchell lead the Naples and Marco Island offices of
Keller Williams Realty with positivity, vision, and a dedication to support their agents.

solid home and community here in
Marco Island, and a very God-centric
business organization with Keller
Williams Naples and Marco. This all
goes back to our values: God, family,
then business. It really was a God-
centered move. I'm so grateful to the
company and to Adrian, the leader, and
to Marco Island for being there for my

family and me during that transition.”

Now, as a team leader, Bruce is
focused on the growth and develop-
ment of his agents. “One of my pri-
mary jobs is to coach and mentor and
consult with my top agents to grow
their businesses even bigger so they
can have the life they want by design,
not by default, and to serve the way
they want to serve,” he says. “My
greatest joy is to meet with agents,
both with our company and outside
of our company, and help them grow
their business and contribute to hav-
ing a better life and better future for

their families.”

Bruce and his wife, Kelsey, have
four children: Audrey, 11, Morgan,

8, Caleb, 6, and Brooks, 5 months.
Bruce and Kelsey share a passion for
serving others above self. As for the
kids, they are avid readers. Audrey
and Morgan are into tumbling and
cheerleading, while Caleb loves bas-
ketball and baseball. The family also
loves to travel and explore different

parts of the world.

Becky Colburn

Team leader of the Keller Williams
Naples office, Becky Colburn has
been in the industry since 1997

and with Keller Williams Realty
since 2012. Originally from South
Carolina, she got her start there and
sold in several other states before
settling down in Florida in 2019,
after a conversation with Adrian
about business collaboration. “I was
up in Vermont then and grew a really
big team there,” she says. “When

I started talking to Adrian, he was
looking for a business partner, so I
decided to move down here. I wanted
to get back down to the South, of
course, because my entire family is
in the South.”

As a team leader, Becky places the
utmost importance on coaching

and keeping her agents motivated.
However, she says, motivation must
come from within. “You cannot moti-
vate people; motivation is internal.
The way I lead is, I find out what it is
that they want to achieve and ask them
why they’re doing what they’re doing,
and keep them focused on that. When
the money is rolling in and things

are happening, it’s really easy to stay
focused on that, but when things get
hard, that’s the time as a leader that
you have to redirect the agent’s focus
back to the true reason they’re doing it

in the first place,” she says.
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Bruce Mitchell (left), Adrian Sabatino (middle), and Becky Colburn (right) collectively lead over
300 agents between the two Keller Williams offices in Naples and Marco Island.

Every agent wants to help the other. It’s this

mentality that has made our growth so tremendous.

Becky and her husband of 10 years,
John, are avid golfers. They have a
daughter and granddaughter and one
four-legged fur baby, Remington.

‘With offices in over 50 countries,
Keller Williams Realty sells over

$1 billion in real estate every single
day. They are also the only company
with technology backed by artificial
intelligence. “We aren’t just a real
estate company. We also own our

own technology; we don’t rent our

technology from third-party sources,”
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Adrian says. Bruce adds, “We’re the
number-one market leader in luxury
real estate. Last year, just to give
perspective, we did over $35 billion
in revenue in luxury real estate, over
25,000 transactions.” Keller Williams
is also in the Training Hall of Fame
and has the most robust training,
coaching, and mentorship programs

in the world of real estate.

As leaders, Adrian, Bruce, and Becky
all lead by example, exuding posi-

tivity, encouragement, vision, and

hope for the future. “The vision,

the atmosphere of collaboration,
encouragement, and celebrations of
the victories and the wins that we’ve
had has created tremendous energy
in our market centers and growth,”
Bruce says. “This has been a market
that’s unlike any other, where there
is a lot of uncertainty. We have taken
that uncertainty and tabled that, and
shown them the opportunity, and
they’ve embraced it. It’s always about
perspective, and our company has a
fantastic one.”

As we celebrate
our country's
< independence,
.~ celebrate yours
" v and contact

_ Goodwin Law

1 . fortitle and
o o)

Title & Escrow | Residential & Commercial | Buyer & Seller Representation
Probate Administration | Wills & Trusts

GOODWIN LAV, P.A.

Judgment. Counsel. Integrity.

We answer all communication in real-time, 7 days a week.
Serving Florida with offices in Palm Beach, Fort Myers, and Tampa.

www.FLestatelaw.com

239-207-3403
800 SEAGATE DR STE 202,
NAPLES, FL 34103
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Primary Residential SWFLMOrtgageLoanSCom
Mortgage, Inc.
Get to know us on 7!

PRMI

The Balentine Team

Edgardo Balentine Closing a deal fast for your clients

NMLS 1432920 , o involves teamwork. It's the result
Loan Officer / Manager | Primary Residential Mortgage, Inc. .
of a successful partnership

English-Spanish-French

Mobile: 239.244 5871 between realtor and lender.
Office: 1.239.631.1145 | Fax 1.239.323.9310 .
5659 Strand Ct | Naples | Florida | 34110 I'm ready to partner, are you?

*PRMI NMLS 3094. PRMI is an Equal Housing Lender. Some products and services may not be available in all states. Credit and collateral are subject to approval. Terms and conditions apply. Programs, rates, terms, and conditions are subject to change and are subject to borrowerls| qualification. This is not a commitment to lend. Florida Office of Financial Regulation MLDS4S.
Publication Disclaimer: *Information contained in ths article does not constitute legal, financial,or ather professional advice or services and should not b used s a substitute for professional advice. The reader accepts full esponsiblity for te use of the information contained herein. PRMIis an Equal Housing Lender
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Michelle Reed has been photographing professionally for more than 20 years. She is a
nationally recognized photographer with a unique and captivating style. Michelle has a rare FAX:

talent far capturing the true emotions of her subjects, using an honest and candid approach.

Michelle's photographs are infused with the elements of real life. F I OOri ng & KitC h e n S 239-431-5910

Michelle specializes in Portraiture, Lifestyle, Pets, Fashion, Food, Products and Special Events.

2700 IMMOKALEE ROAD #14 EMAIL:
NAPLES, FL 34110 info@afknaples.com

2321566-2727 * www.MichelleReedPhotography.com * MichelleReedPhoto@me.com
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partner spotlight

By Lindsey Wells
Photos by Michelle Reed

WOODS, WEIDENMILLER, MICHETTI & RUDNICK LLP

Big-Firm Quality, Small-Town Service

Michael L. Michetti, Jr.



Woods, Weidenmiller, Michetti, & Rudnick LLP has six real estate attorneys, a large civil litigation practice and a small estate-planning
department [Shown from left to right: Samuel F. Colburn, Morgan C. Hila, Michael L. Michetti Jr., Chris R. O’Brien, James (“Jay”) F. Caudill.]

In the 1990s, a propensity for busi-
ness mixed with a knack for entre-
preneurship fueled Michael Michetti
to forge a path from college to law
school. However, practicing law
wasn’t always on his radar. Before
and during college, Michael was con-
vinced he was meant for a profession
in sports. “When the movie Jerry
Maguire came out, I was in law school
but was convinced I wanted to be a
sports agent. Then, I realized how
hard it was to become a sports agent,”
Michael says, laughing. “So I decided
on practicing law, and it was one of

the best decisions I’ve made.”

Originally from Washington, D.C.,
Michael attended the University of

Michigan for undergrad and went

50 - July 2021
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Our firm has received
Old Republic
National Title

Insurance Company’s

Top Producer Award

every year since 2014.

2

back to D.C. for law school at the
Columbus School of Law at Catholic
University. He was officially licensed
as an attorney in 1997 and spent the

next five years in D.C., the first two
and a half of which were spent prac-
ticing law and the last two and a half
running a dot-com company that he
started with another attorney. When
the events of 9/11 unfolded in 2001,
and the dot-com was on its way to
being sold, Michael began forming a
new game plan. “A few months after
9/11 hit, I decided, ‘You know what?
The economy for this has gone way
down, and I need to start getting on
with my life.” I sold out to my partner

and moved down to Florida.”

Michael and attorney Casey

Weidenmiller founded their firm in
2010 as Weidenmiller and Michetti.
Shortly thereafter, Gregory Woods
joined the team and in 2014 Joshua

Rudnick completed the quartet.
Today, the firm is called Woods,
Weidenmiller, Michetti, & Rudnick
LLP and employs approximately 15

attorneys and 40 support staff.

‘When he first moved to Florida,
Michael was a litigator but knew liti-
gation wasn’t his passion; he preferred
the business side of things. “When I
had my dot-com, what I handled was
business development. I wanted to

get into something that had a little bit
more of a business-development feel,

and real estate does that,” he says.

Michael was responsible for launching
the real estate department in the firm.
“Everything I do is real estate-related,”
he adds. The firm has six real estate
attorneys and a large civil litigation
practice, as well as a small estate-plan-
ning department. “Our firm has
received Old Republic National Title
Insurance Company’s Top Producer

Award every year since 2014.”

Personal service with big-firm quality
is the underlying business model of
Woods, Weidenmiller, Michetti, &

Rudnick LLP. “One of the things that
we pride ourselves in is getting back
to people as quickly as possible and
giving them as personalized service
as possible,” Michael says. “We have
experienced and very sophisticated
attorneys on staff here. Their job is
not just to be a corporate, New York
City-type law firm, where you’re just
another number. We want to treat
every client as if they’re family. We all
share this mindset; we want to give as
much personal service to our clients
as we can and make sure we do it

properly and as quickly as possible.”

Michael is married to his wife,

Jennifer, and has two children,

William, 23, and Isabella, 11. William
is following in his dad’s footsteps

and is currently in law school in New
York. He plans to work at his dad’s
firm over the summer this year. “Not
in my department, though,” Michael
says, laughing. “He will be working in
the litigation department. I told him,

“You cannot come work for me; you're

going to work for someone else so you

can actually learn something and not
just hear Dad talking.”

As for Isabella, she is a competitive
golfer, which takes up quite a bit of
the family’s free time, traveling for
her sporting events. As a family, they
are avid travelers, though COVID put

James (“Jay”) F. Caudill (left) joined the firm in 2014 and is the partner in
charge of the Bonita Springs/Estero office.
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One of the things
that we pride
ourselves in is

getting back to
people as quickly

as possible and

giving them as

personalized service

2

as possible.

Real estate attorney Michael L. Michetti, Jr., co-founder
of Woods, Weidenmiller, Michetti, & Rudnick LLP.

an end to that for a while. “We like
to go to Europe a lot, especially Italy.
We like to go skiing. We had trips
planned to Deer Valley, which we’re
going to go back to this year now that
things seem to be getting better,”
Michael says.

As for the real estate department, the
attorneys genuinely pride themselves
in efficiently handling real estate
closings. “We think that our real estate
attorney staff, relatively speaking,

has quite a bit of knowledge. Between
Josh Rudnick, Jay Caudill, and myself,
we’re looking at 50-plus years of real
estate law experience, collectively. We
typically can handle things that other
people can’t, and we do so with per-

sonalized service and efficiency.”

W WOODS-WEIDENMILLER
MICHETTI+ RUDNICK
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To learn more about Woods, Weidenmiller, Michetti & Rudnick LLP, call 239-325-4070 or visit them online at www.lawfirmnaples.com.

MOVING UP.
MOVING
DOWNTOWN.
OR SIMPLY
MOVING
-FORWARD!

NO MATTER WHAT THE REASON,
MAKE QUATTRO YOUR FIRST STOP.

At Quattro, you'll find spacious residences from 2,300
to 3,800 sqg. ft. of living area. Squarely located in
Naples Square and just steps away from famed Fifth
Avenue South, Quattro should be your first stop
whether you are moving up, moving down or simply

moving forward.
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ArtNAPLES SQUARE

Prices from the high $2 millions
Sales Gallery Open Daily | 1030 3rd Avenue South #101
NaplesSquare.com | 239.228.5800

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT
REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED HE
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
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Google

"The entire team is so professional and kind!
They did an excellent job of explaining the
process from start to finish and answered all my
questions. | am so happy with all of their work!"

- Jessica D., Google Review .. -
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Offices in Naples, Downtown Naples and Bonita Springs/Estero (Near Bonefish Grill) CLOSETS
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a Florida Professional Limited Liability Partnership PRESSURE WASHING

The hiring of a lawyer is an important decision that should not be based solely on advertisements. Before you decide to hire an attorney be
sure to request free written information about qualifications and experience. Rule 4-7.2(d).
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It's Not a Job... It's a Business!

Thinking about it, how would you respond to
these two ads?

HELP WANTED - Join a growing company. Once
you've paid for and passed your test, we are
ready for you. You’ll get no base pay, ho bene-
fits, no equipment (you’re expected to use your
computer, phone, and automobile). There are no
reimbursements for expenses, like gas and mar-
keting. We have very little training or support. At
your own expense, you will be expected to look at
videos of trainers and coaches, even attend some
of their seminars, to learn how to be successful.
You probably won’t make any money your first
year, maybe minimum wage your second year (if
you make it that long since most people quit after
two years). For more information, call today.

That sounds like a great job, doesn’t it? But what

if you stumble across this in the Biz Op section,
which runs right next to the Careers section?

GREAT OPPORTUNITY - Tremendous business
with virtually no investment and unlimited income
potential. No lease to sign, no equipment to buy
(assuming you already have a computer, a phone,
and a car). A small marketing budget is all that is
required to dominate a target-market area and
reap great results. You’ll get income from sellers,
buyers, and plenty of referrals from your current
contacts, and, in a short period, you will get cus-
tomers directly from your marketing investment.
A ten-to-one return is not uncommon. All expens-
es, including internet, computer, phone, auto,
even a portion of your home will be 100-percent
tax deductible. Since you are in business for
yourself, you set your own schedule. You can even
build your business with fellow owners to earn

while you’re on vacation. For more information,
call today.

Which ad would you respond to? Ironically, both
are descriptions of the same career in real estate
- just two different perspectives.

It’s just a matter of deciding if you are going to
make real estate your job or your business. If you
look at real estate as a job, you may have chosen
the wrong path. However, if you view it as a busi-
ness, and treat it as such, there is no limit how far
you can rise.

Sure, you have to work hard. You have to work

MARKETING FOR

REAL ESTATE
PROFESSIONALS

hard to be successful in any business. But isn’t

it better to feel like there’s just not enough time
after a 16-hour day, rather than grumbling about
how strung-out an eight-hour-a-day job can feel?

Without all the up-front investments most busi-
nesses require, real estate requires a minimal in-
vestment. With just a few dollars for your license,
joining the board, a marketing budget, and a little
staying power, you can generate as much GCI as
you aim for. That’s better than most businesses
can promise.

By Tony Spano, a real estate marketer who works
with REALTORS® 1o grow their businesses.

Build Your Brand
Build Your Business

More Sellers | More Buyers | More Referrals | More Commissions!

If you farm using direct mail, or plan to in the
future, we’d love to send you a sample.

239-235-3170 | Tony@YHMagazine.com

www.TheBestListingTool.com

$700
As little as per home

That’s printing, managing and updating
lists, and postage to the tax-bill address!

You’ll be amazed how fantastic our custom
Magazines make you look!

EXCLUSIVE | UPSCALE | AFFORDABLE

Check us out at




RESOLUTIONS
TITLE inc

» TITLE INSURANCE

> ESCROW SERVICES

> CONSTRUCTION FUNDS
DISBURSING

» TECHNOLOGY-DRIVEN,
PROFESSIONAL EXPERTS

> ENHANCED SECURE -
ONLINE ACCESS &
COMMUNICATION

> NATIONAL COMMERCIAL

SERVICES -

WWW.RESOLUTIONSTITLE.COM

239-734-4383
375 STH AVE S, SUITE 202 | NAPLES, FL 34102



CARLA &

Masse

An Artful Life

Growing up in Brazil, Carla Masse, of Sun
Realty, lived a drastically different life than the
one she lives today. Yet, through the years of

transition, her character and passion for living
an artful life have remained steady.

Carla was raised in a small, rural village of around
5,000 people. Her father was a farmer, and Carla
remembers growing up around animals, riding
horses, and living the laid-back lifestyle that farm
life offers. She had a large extended family living in
the same village, and weekend get-togethers at the

farm often entailed gatherings of 30 or more.

“We really lived that small, village lifestyle,”

Carla remembers.

As a child, Carla found a passion for art. By the time
she was 13 years old, she was leading painting and
drawing workshops in her village. Yet, when it came
time to go to college, there was no option available to

her for art school. Instead, she studied education.

After completing her degree, Carla came to the
United States to improve her English language
skills. She enrolled at Cape Cod Community College

P> featured agent

By Zachary Cohen
Photos by Sun Services SW
Photography
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in Massachusetts, intending to only stay one year.
“It was an adventure,” Carla explains. “But one year

turned into two years, and then I met my husband.”

Carla never returned to live in Brazil. She got mar-

ried and set down roots in New England in 1999.

Finding Her Footing

In the United States, Carla had an opportunity to
return to her love for art. She purchased a local
gallery, and for three years, owned and directed her
business. On the side, she and her husband began
flipping homes. By 2005, however, she picked up

her life once again.

“Moving to Florida was like moving halfway
home,” Carla reflects. “Massachusetts was hard
for me. Too cold, days were too short, grey days.
We had this business with flipping homes, and

our partner decided he was going to move to
Florida. We came to check it out and just loved

it. We drove all through Southwest Florida, and
the warm weather, the sunsets, the feeling of a
tropical place was very similar to where I grew up.

I just went crazy. I thought this was amazing.”

SWEFL Real Producers -
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Carla Masse went into real estate in 2006 and was

a top agent in her first year due to all the referrals

she had from friends up north moving down.
—

In Florida, Carla got her real estate license and
planned on using it for her investment busi-

ness. However, her real estate journey quickly
morphed into something much more. “When we
moved to Florida, our goal was to run the invest-
ment business, and I got my license to make it eas-
ier. But things just went crazy from there. So many
referrals. Especially people from Massachusetts,
because there were a lot of people moving at the
time. I had a lot of friends buying. In my first year
in real estate in 2006, I was already a top agent. I
had so many people coming in and purchasing from

me, referring me to family and friends.”

The Art of Real Estate

While Carla no longer works directly in the arts,
she looks at her real estate business as an art of

its own. She can be creative with how she runs the
business, her marketing strategies, and her outlook.

“I love the fact that I can be creative with my own

62 - July 2021

business,” Carla says. “There is an art of relation-
ship to the customer. The way I see it, real estate is
like planning a painting. You have a project ahead of
you, you're interviewing a client, and there are so
many pieces to the puzzle. Then there is also this
big picture of what we need to accomplish. I can

really view it as very similar to art.”

In 2020, Carla had one of her best years to date,
closing $20 million over 50 transactions with Sun
Realty. She got so busy that she decided to start a
team. “We had a great year last year,” Carla says.
“Last year, I hired three other agents onto the team.
Our goal is always to do the best we can to assist

our clients to the best of our ability.”

As Carla steps into the future, she does so with a con-
tinued spirit of growth, adventure, and artfulness. As

she says, “There are so many great things ahead.”

@realproducers

Our goal is always to do

Ithe best we can to assist our
clients to the best of our ability.




TAX LAWS ARE
VERY COMPLICATED

There is no such thing as a simple tax return.

You don't have to be a tax expert THAT'S OUR JOB

ccgcpas.com
1016 Collier Center Way, Suite 205

Naples, FL 34110
(239) 345-2190
info@ccgcpas.com
Certlﬁed Public Accountants

have consistently ranked cleanliness (51%) followed
by odor (22%) style of decore (13%) furnishing (6%)

Call us and never worry about another detail

N R

Contact us:
Santiago Ospina - (239) 200 - 1114

ospina_ santlago@outlonk com
/ —

64 - July 2021

THINKING REI\/\ODEL7

__‘1!.

|1

NNOVATIVE

DESIGN SOLUTIONS
DESIGN | BUILD | REMODEL

VISIT OUR WEBSITE OR GIVE US A CALL TODAY
239.204.4175 | www.NaplesConstruction.net
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P partner spotlight

By Zachary Cohen | Photos by New Frame Photography

The Ministry of Life

“My journey has allowed me to give
hope to other people that have been in
my shoes, to give hope to the hope-
less. I had a drug-addict mom and a
father that wasn’t around, and now I
run a $7-million-per-year company.
Life can change at any moment. That

inspires me every day.”

Growing up in Naples, John Huffman
was raised in a family rife with addic-
tion, financial struggle, and heartache.
His family didn’t provide him with the
means to build a successful life, and
John’s early years were laden with
challenges. He spent his teenage years
in and out of juvenile detention homes,
and by 25 years old, he found himself

at a Christian rehabilitation center.

“At 25, I was facing some pretty big
trouble. But that’s when I met Jesus,”

John says.

1

With the encouragement and help of his wife Sarah, John Huffman opened Innovative Design
Solutions, which has become one of the top remodeling contractors in the area.

The Tides Turn

A decade prior, John had begun
working for family friend Larry West.
John had known Larry since he was a
kid, and although John was troubled,
Larry took a liking to him. For years,
John worked for Larry in construc-

tion, on and off.

“If I wasn’t in a juvenile detention
program or running the streets, Larry
did his best to occupy me by giving
me a place to lay my head. He was
trying to teach me what a man looks
like, but he never forced me. When I
wanted to get up and leave, he let me
do my own thing. But he had the atti-
tude that he was always there when I

needed him.”

After John cleaned up his own life, he
accepted a job to work at the rehabil-

itation center. He spent three years

~

there, helping others travel the same
path he had. After those three years,
however, he was called to do ministry
work in another, less traditional way.
John was called to return to the con-
struction industry — but this time,

with a mission.

“The Lord showed me that there’s not
enough ministry in the workplace.

He called me to bring that light to

the marketplace, to symbolize what
love is in the marketplace. It’s more
than the four walls of a church.
That’s what he inspired me to do.

Everywhere I go, there is ministry.”

Eight years ago, John and Larry
partnered up to open Innovative
Design Solutions. Today, Larry is the
Vice President, and his son, Chris, is

the treasurer.

“Larry is like a father figure to me,”

John smiles.

Innovative Design Solutions
Innovative Design Solutions has

now been in business for eight years.
John has built the company into one
of the top remodeling contractors in
the area. He employs 46 individuals,
including six dedicated administrative

staff members.

“We also specialize in construction
defects. In other words, repairing
other contractor’s stuff,” John quips.

“We’re problem solvers.”
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Real estate agents love working with
Innovative Design Solutions because
of their timeliness and ability to put
buyers at ease regarding inspection
punch-list items. All of their labor-
ers are in-house, save for the spe-
cialty trades. That means they have
complete control over schedules and

resolving issues.

The Ministry of Life.~"

il
John has /cc_)’gtiﬁ’ﬁed his ministry work
in more-ways than one. He’s on the

board of several recovery ministries

and runs a ministry of his own called

Harvest Recovery Ministry.

“We’re out feeding people and helping
those with life-controlling issues.
That’s a big part of our story,” John
says. “Innovative design is huge into
giving back to our community, to giv-

ing back to those that are in need.”

John’s wife, Sarah, is an essential part
of the ministry work. When he left his
full-time work at the ministry to open

Innovative Design Solutions, she was

enough ministry
kplace.

his number-one supporter. She encour-
aged him to follow his dream and not
allow finances to hold him back.

“She pushed me out of the nest,” John

smiles. “Sarah also did afm-};_ pr_ogos-_

als and invoices in the beginning of
our journey with Innovative Design

Solutions — for no salary.”

Today, Sarah is an up-and-coming
real estate agent. The couple is start-
ing to do more and more business

together; John takes care of any

John Huffman is on the board of several
recovery ministries and runs a ministry of
his own called Harvest Recovery Ministry.

e e eoe



Our plumbing ® ?
expertise.

Your peace of mind.
That's the Pro-Tec Promise!

9

QUALITY SUPERIOR HONEST
PLUMBING SERVICE PRICING

g
Brandon and
Fichard Humas

outstanding issues on her listings and

helps her fix inspection-list items for

FAMILY OWNED & OPERATED « 24/7 EMERGENCY RESPONSE 239.261.1000 « PTPNAPLES.COM

i FIND YOUR SOLUTION TODAY!
Since joining Brown & Brown in 2014, Corey has been recognized
as a top personal risk advisor for his ability to help families
leverage their total insurance spend to maximize cost efficiencies
via top tier insurers who focus on serving families with assets
valued in excess of $1,000,000.

HOME INSPECTION

REALTORS...

her buyers.

Eight years into his journey with
Innovative Design Solutions, John’s
vision has never been clearer. He’s

committed to coming through for

each client, knowing that his work is
the ministry.

“There’s one promise we always make
as a company — when it goes wrong,
we are going to fix it. That’s the only

promise we will make because things
happen. Regardless of what happens, it

will be fixed. We will be there for you.” . . gl AUTO
Your reputation is your most valuable asset and A e B WATERCRAFT
For more information, please visit clients rely on you to guide them through a v, ol b e
NaplesConstruction.net. complicated and stressful process. 4. . JEWELRY
: 14 _ BUSINESS
Refer them to a Master Home Inspector whose 2 | LISz eige Y
o ) ) . . ALL 50 STATES
training and professionalism will give them _
confidence in you through the end of the e 3 Corey Walker, CPRIA, AINS

Private Client Risk Advisor
(239) 213-2049
cwalker@bbswfla.com

transaction and beyond.

Brett Onasch, Owner - Certified Master Home Inspector License #H18303 | NACHI ID#16021822, CMI, CPI

Southwest Florida i i
1421 Pine Ridge Rd, Suite 200 INSURANCE®
Naples, FL 34109 SOUTHWEST FLORIDA

Brown & Brown of [-[;' Brﬂwn & Brnwn

| J A
John Huffman’s company, Innovative Design Solutions, is highly responsive and
often fixes construction defects and inspection-list items.

To make an appointment please call (239) 431-5100

or visit our website pythonhomeinspection.com
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KH FQuITABLE QUIT FISHING WITH A
LOAN OFFICER
() THAT BARELY ANSWERS
THE PHONE,
WHEN YOU CAN
LAND YOUR DEALS
ON TIME WITH STEVE.

Loans approved in 12 days

Over 70% of our closings are purchases

STEVE CALABRESE, Loan Officer
Certified V.A. Loan Specialist
239-778-6548 | stevec(@eqfin.com

STEVECALABRESE.COM

StevenMCalabrese
€3 Steven Calabrese
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P» rising star

By Zachary Cohen
Photos by LaCasaTour

from SURVIVING
to THRIVING

As a child growing up outside Fort Wayne, Indiana, Samantha
Marker, with Miloff Aubuchon Realty Group, lived a drasti-
cally different life than the one she leads today. Yet, those early
years helped Samantha discover the skills that have carried her
through her adult life.

Starting at 12 years old, Samantha showed cattle, sheep, and pigs.
From local contests to state fairs to national shows, she’d stand
up in front of competition and judges every weekend and give her
best. Farm life isn’t easy, and Samantha came to understand that
hard work would propel her to achieve her dreams. In those early
years, she honed her willpower and dedication. “The work I did
on the farm, my upbringing...it shaped me. It showed me I am able
to be dedicated to things. Whatever I wanted to do, I knew I was

able to,” she says.

The Search for a Career

After graduating from college with a
degree in psychology, Samantha set
out to build a career. However, she
soon realized that psychology was a
poor fit. She went into nursing, but
this, too, failed to fulfill her.

During this time, Samantha relocated
to Florida, where her younger sister,
14, was training for the Olympics.
Samantha cared for her sister, home-

schooled her, and took her to practices.

While taking care of her sister in
Florida, Samantha met her husband,
Jesse. The pair got married, began
remodeling and flipping homes
together, and relocated to Cape Coral,
where Samantha opened a restaurant
with her parents. The restaurant ven-
ture allowed Samantha the opportu-
nity to pursue a career in real estate, a
path she had been interested in since

she and Jesse began flipping homes.

In 2018, Samantha officially began her

real estate journey.

Finding Her Footing

Samantha’s husband, Jesse, has a long family
history in the real estate business. His grandfather
was a developer and real estate agent, and his par-

ents were both agents and investors.

“Jesse encouraged me that I had a great personality
for it along with the organizational skills and drive

that this profession requires. So I said, ‘Let’s go for it.”

Samantha’s first six months on the job were a strug-
gle. She didn’t close a single deal, and being new

to the area, struggled with generating leads. She
doorknocked, went to open houses, and regularly

attended networking events.

“I was constantly trying to branch off and do different
things,” Samantha remembers. “I was finally able to
close a deal after six months. Then it really started
taking off for me. The hard work began to pay off.”
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From Surviving to Thriving

Three years later, Samantha is thriving. In 2020,
she closed 50 transactions for $18.6 million. She
has developed a niche working with folks who are

relocating, remodeling a home, or investing.

“If you’re looking for someone that will help you at
the drop of a dime, I'm going to be there,” Samantha
says. “I would store boxes for people that are out

of town in my home. That’s the kind of work I do. I

wear multiple hats in this position.”

Samantha continues to flip homes with her hus-
band, Jesse. She also recently opened a title
company, Premiere Title Services, alongside a few
partners. Samantha is in the midst of a time of
intense growth. She believes in work-life balance,
but at the moment, she is okay with centering her

life around work.

“Work-life balance — I believe in it, but at my age,
and with what I want to achieve in my life, I'm

not ready to give up my work for other things yet.
That’s why I don’t have children. I'm putting what-

ever effort I can towards my work,” she says.

Just three years
in the business,
Samantha Marker,
with Miloff
Aubuchon Realty
Group, closed

50 transactions

in 2020 for
$18.6 million.

The Future is Bright

As Samantha looks
ahead, she feels a sense
of excitement for what’s
to come. She knows
that there will be more
challenges in front of
her, and by drawing on
the strength of her loved
ones, she’s ready to
overcome them. “I'm so
grateful for my friends’
and family’s encourage-
ment to just keep going.
There are so many
times I’ve wanted to

give up in this business.”

“When I have those hard times, I think about my dad,” Samantha con-
tinues through tears. “He recently passed away. When I’'m in a hard
place, I think about him and what he would want for me. He would

want me to be happy and want me to pursue my dreams.”

In real estate, Samantha is doing just that.
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Whatever I wanted to do,
I knew I was able to.
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Elite Residential Cleaning is more than just a cleaning company...
We are experts at cleaning homes with
: high-end materials.

\ 1 Contact us today for

= a complimentary

239.451.0785 ext 1 in-home consultation
tjs-eliteresidential.com and 10% off your
info@tjs-eliteresidential.com first cleaning.

RESIDENTIAL CLEANING

‘ REAL ESTATE & COMMERCIAL PHUTUGRAPHY
‘o)

Serving Naples, Marco Island, Bonita Springs, Fort Myers,

S E RVI CES SW Estero, Cape Coral and all of Southwest Florida.

sunservicessw.com | 239-285-5320

REAL ESTATE PHOTOGRAPHY Jon@SunServicesSW.com
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www.SWFLPoolPros.com

POOl Pros For Same Day Service Call: 239-872-8186

CONTRACTOR WE SOAR

TO HELP YOU SELL HOMES FAST4 &

Call today for a FREE estimate! (239) 404-9829

www.contractorspaintingandwaterproofing.com ©
Insured & Guaranteed Workmanship  Collier County: C34193 Lee County: PT15-00694
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AN
IDYLLIC
PLACE
TO LIVE
& PLAY
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ﬂhe Club At

Located in South Fort Myers, The Club at Renaissance,

a private golf club, is an idyllic place to play, relax, and make

memories. The Club offers unrivaled amenities, exceptional family experiences,
outstanding service, and the highest quality of living in Southwest

Florida. Renaissance features boutique-style living within the

gates, offering 386 front doors on its meticulously

manicured 500 acres.

The Club’s 18-hole championship golf
course, designed by Arthur Hills, is
the centerpiece of the community and
offers members a variety of setups,
including the brand new “54” — an
integrated par-3 layout hidden within
the slopes and mounds of the cham-
pionship course. The “54” is suitable
for golfers of all ages and abilities.

In addition, the club offers first-class
teaching and practice facilities.

The Club at Renaissance offers a vari-
ety of amenities, including the Rotunda
formal dining room; the Turnhouse
Café for casual dining; the Impact Zone
Golf Performance Center, featuring
Bobby Clampett; six red clay tennis
courts; a bocce facility; two pickle ball
courts; a resort-style pool; a full-ser-
vice, covered pool pavilion; and a

full-service spa and fitness center.

Whether it’s your dream wedding

or you're celebrating a milestone,
memories that last a lifetime happen
at Renaissance. Enjoy your special
day knowing the Club’s priority is to
anticipate your needs and provide

service beyond your expectations.

The Club at Renaissance is conve-
niently located within 10 minutes

of Southwest Florida International
Airport and just a short drive to mul-
tiple sandy white beaches, upscale
dining and shopping.

:a- - = =1 - For more information, contact
: 5 Membership Director Steve Dirks at

239-561-4170 ext. 205 or email him
at sdirks@theclubatrenaissance.com.
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A NEW STANDARD IN HOME SERVICES

Providing a great service experience encompassing Estate Management,
Home Watch, Project Management and Concierge Services since 2013

SPECTRUM

C O H'CHE REE

Estate Management | Home Watch | Concierge Services

We'll provide the foundation.

@I’p GROSSCOUNTRY

MORTGAGE™ High-Grade Aluminum Art,

_ _ Created For You.
Gontact me to learn how | can assist you and your clients!

414-708-4729
www.balancedimages.com
) info@balancedimages.com
KiTk TEIVI_U[ (312) 919-0373
Loan Officer NMLS312131 Kirk.taylor@emyccmortgage.com | Luckytaylorloans.com
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HOUSING

The 2020 pandemic hit everyone
differently, but according to Kristin
Long, Director of Development at
NAMI (National Alliance on Mental
Illness) Collier County, she is
“thankful for the global pandemic
for shedding light on mental health
awareness.” For those who do not
necessarily experience debilitating
emotional stressors, it opened up
the conversation — and an insight
into people who cope with this daily.
During the pandemic and subsequent
lockdowns, the need to check in

on one another was apparent, and
the community responded, with a
greater awareness of the importance
of mental health.

84 - July 2021

D) health and wellness

By Kalynd Parrish

NAMI embodies a “safe space to share
resources, have conversations, and
be accepted for themselves — free of
judgment.” The sole objective of “not
feeling alone” when battling mental
illness is how NAMI was created.
Born in 1987 from local families who
needed community support, NAMI
Collier is now a national affiliate and
is the only office accredited by the
Council on Accreditation (COA).

NAMI also works with local land-
lords to help find affordable housing
for those affected by homelessness.
Over the course of the last two years
(exacerbated by the pandemic), one of
the biggest challenges has been that

~OR HEALING

people suffering from mental disabil-
ities are often homeless, “sleeping
with one eye open because no one
wants homeless people slumbered

around Collier County,” says Long.

How can the problem of affordable
housing be solved? Luckily, great
progress is being made because of
NAMTI’s relationships with local gov-
ernment regulators, housing author-
ities, landlords, and the Hunger and
Homeless Coalition of Collier County.
There is an agreed-upon rate, through
grants, that they are able to pay up to,
but the key is finding landlords and
property owners who are benevo-
lent enough to work with them on

affordability. From Downtown to
Golden Gate and North Naples, NAMI
works with the county for fair-market
rent, depending on family size. “Since
late 2019, 64 homeless people and
their dependents found safe, support-
ive housing,” says Long. However,

the taboo surrounding mental health

remains the biggest challenge.

NAMI helps battle the stigma to
bring attention to matters of mental
health and dispel the fear of those
suffering with mental illness and

its consequences. “They have every
chance to be like everyone else —
they just need a basic roof over their
heads,” claims Long. “We are simply
justifying who these people are and
how they are doing the best they can,

given their circumstances.”

NAMI Collier hopes to eventually pur-

chase commerecial real estate property

so they can expand their business

and offer more services to help those
struggling with mental illness and
homelessness. The community has
been supportive, with more and more
people coming out to help and feeling a
sense of purpose and belonging.

In order for NAMI’s mission to come
to fruition, it is imperative to educate
and raise awareness so individuals
can be knowledgeable about their own
personal well-being and recognize
the signs, in others, of needing help.
NAMI believes that with hope, inclu-
sion, empowerment, compassion,

and fairness, serious mental illnesses
can be recognized and treated. Their
advocacy is nationwide, and we are
fortunate to see their dedication at
work in Collier County. This year,
NAMI Collier’s annual fundraiser lun-
cheon, to be held at Arthrex One on
December 10, 2021, will host Robin
Williams’ son, Zak Williams.

NAMI Collier County provides advo-
cacy, education, public awareness, and
support so that all individuals and
families affected by mental illnesses
can improve the quality of their

lives. For more information or to get
involved, please contact Kristin Long

at kristin@namicollier.org.

Kalynd Parrish
grew up in
Naples, Florida.
After a 10-year,
soul-searching
absence, during
which she graduated

from the University of Kentucky and
found peace with her own wellness
journey, she is thrilled to be back in
The Sunshine State. Kalynd has a
love of disco and all things sparkly,
an interest in rescue Dobermans, and
reports on health and wellness topics
in Southwest Florida and nationwide.

NAMI Collier County’s mission is to

improve the quality of life
for individuals and families
AFFECTED BY SERIOUS MENTAL ILLNESS

through education, support, and advocacy.

National Alliance on Mental lliness

Collier County

namicollier.org

(239) 260-7300 | info@namicollier.org
n 6216 Trail Blvd., Bldg. C, Naples, FL 34108
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warranty plans to help

keep life running. It’s not

Home warranty plans* offered by FPL Home™ have a one-hour
limited service guarantee, so your clients could have their
homes up and running faster than they can do their next load
of laundry. See terms and conditions for details.

too late!

Did your buyers close
without a home warranty?

dustryleading

Contact me for Shannon Livingston
more details! Account Executive
For more information, please visit: B00.282 7131 Ext. 1037
C. 239 6821612
www. FPLHomewarranty.com/realtor ShannonLi@orhp.com [

my.orhpcomishannonlivingston

“FPL Home = an unregeiated subsiiary of Florda Pewer & Lighl Comgasy (FPLL The bome
warranty plass ane olfered and adminstened by FPL Home. Flosida bosnse FESPSET. and
ok FPL, and win providod by Lymdon Solsher Inssimance Company (FL Lic. Mo FL-03588),
Thet home wasrsaty plans & service plans and nol wairanlns.

NEW FRAME

PORTRAIT ARCHITECTURAL

www.newfra mep hoto g raphy. com

HANA SNAJDROVA

239.200.9099
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WARM and EARTHY

\«.= )

L 3

WATER PROOF

FLOORING

H AD INGER “A family name you can trust”
7, 6401 North Airport-Pulling Road * Naples, FL 34109
i Mon - Fri 9-5:30pm * Sat 10-5pm

ookl 239-566-7100 * hadingerflooring.com




-

.
-
.
W
=~
L
.
=

SOAr < I

Loy

J .”.”—'IH ‘f.l'- .:f] .
J_f.-\.t".r_;_;“”r“;
R e

Ltrey e
¥ 8as¢a

S1dod
105

B e T -
5 [

. un
Pi10say

detrryer,
3

¥ o

[ “1rSrq -

s ssl'i?(f‘-)")r,;,f
. LT

& "YVorO

fﬂ..‘fu T

Before real estate, Cathy Rogers worked as a flight attendant for over three decades.

Ive met people from all walks of'life.
Ive flown all over the world. And I
can pretty much talk to anybody.”

Before becoming one of Marco Island’s
top real estate agents, Cathy Rogers,
with Premier Sotheby’s International
Realty, spent over three decades
working as a flight attendant. She
began her career in aviation at 21, and,
through the years, developed the skills
that would eventually help her build
her real estate career. Perhaps most
importantly, however, being a flight
attendant helped Cathy cultivate the
joy that she continues to exude.

“I think I am just a fun-loving person,”

Cathy says. “Being a flight attendant
helped shape my personality. Having
fun is what it’s all about, and the
whole flight attendant career shaped

me into that.”

In the early 2000s, the airline indus-
try underwent massive changes. The
events of 9/11 reshaped the entire
industry, and United Airlines filed
for bankruptcy. “There were a lot of
different issues with the airlines. It
was time. If you’re not having fun, you
should move on. And I wasn’t having

fun,” Cathy reflects.

small-town atmosphere. People are
nice. People are polite. It’s just beauti-

ful, and I love it here.”

Although Cathy didn’t have a large
sphere of influence on Marco Island,
she describes the transition into real

estate as “easy.”

“I always loved real estate. Dealing
with people, understanding people,
body language, what people don’t say
sometimes, knowing how people are
in different places of the world, and
then being able to negotiate with peo-
ple — I'learned all of these things as a
flight attendant. As a flight attendant,
you definitely had to do some negoti-

ating, too,” she laughs.

Cathy grew up in Ohio, but through
her 33 years as a flight attendant, she

had the privilege of traveling to all
corners of the world. As she began to

ponder her next steps, she carefully
considered her landing spot.

“I fell in love with Grand Cayman back

in the day. I came across the bridge on
Marco, and I thought, ‘This is Grand
Cayman in the United States.’ You
see the white sandy beaches. It’s a

Cathy has now been selling real
estate for 16 years. She’s consistently

SWEFL Real Producers -



Cathy Rogers, with Premier Sotheby’s International Realty, has made the luxury market her niche
and consistently sells some of the highest-priced homes and condos on Marco Island.



Cathy Roger’s husband, John Toth, is also a
licensed real estate agent.

a top-1-percent producer on Marco
Island, and she thrives in the luxury
market. She has made a habit of selling
some of the highest-priced homes

and condos on Marco Island. She has
had the privilege of selling the high-
est-priced home on the island in 2015
and 2016, one of the highest-priced
condos in 2020, and has sold the high-
est-priced home thus far in 2021. She’s
about to list one of the highest-priced
homes ever on Marco Island — for an
astounding $14.25 million.

“I can do this because I give 150 percent
to my clients,” she says. “I work treach-

erously hard for whatever they want.”

Cathy believes that her ability to lis-
ten is what sets her apart. By listen-
ing to her clients, she’s able to then
help them achieve their dreams. “And
the reward for me is their happiness,”
she says. “Seeing them happy when
it’s all finished ... that makes it all
worth it. So if T had to give one piece
of advice, it would be to listen to your
clients. Follow a transaction through

from beginning to end.”

Cathy’s husband, John Toth, is also a
licensed real estate agent and assists

with the business when Cathy needs a

92 - July 2021

helping hand. They have two children
and three grandchildren.

“When I’'m not working, I try to see
family as much as I can. I am an
avid tennis player whenever I have
time. I love to work out, be outside,”

Cathy says.

As she looks ahead, Cathy hopes to
continue building her business and
executing for her clients. “The future? I
hope to continue doing what I'm doing,”
Cathy smiles. “I would like to take more
time to travel, spend time with friends

and family... Truly, I'm having fun.”
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Contact us today for a free video or in-home estimate

239-689-3372
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Qno(?/ood Need better closing services?

Choose Legacy Title on your next transaction and
experience a smooth and successful closing
J)

every time.
LEGACY « TITLE
WA i

Full Service On Every Transaction - Exceedlng Expectatlons Since 2008!

23160 Fashion Drive, Ste. 227 . Estero, FL 33928

Eric L. Solomon, President 239-325-2709 - team@Itflorida.com - www.Itflorida.com

RESPONSIVE
INSURANCE

WITH SO MANY POSITIVE REVIEWS ON GOOGLE,
WHY AREN'T WWE ALREADY A PART OF YOUR REFERRAL NETWORK?

We can coordinate with northern agencies on behalf of clients to
facilitate seamless coverage between Florida and other states as needed.

HOMEOWNERS | CONDO | SECOND HOME
| FLOOD | HURRICANE | MUCH MORE!

For a timely and complete response to your
questions, concerns and requests, give us a call!

(239) 596-3177 | www.responsiveinsurance.com
2950 Immokalee Rd, Ste 4 Naples, FL 34110

Matt Nance, Rich Costante Alyssa Costa Judy Hentges Keith Zulik Claudine Cody
Owner Enaillo Gochenouer
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DON'T LET YOUR CLI
THEIR BIGGEST INVESTMENT.

SCHEDULE A HOME | %=1
INSPECTION TODAY! = & Jsf—

General Home Inspection - Wind Mitigation - 4-Point Inspection
Pool | WDO/Termite - AQ/Mold Radon | & More!

S
With over 12 years in the home inspection profession, Panther promises to provide -
you with an easy fo read inspection report within 24-hours of the inspection. - '

/\

PANTHER HOME
INSPECTION

Panther Home Inspection is rated
4.9 out of 5.0 based on 345 reviews.

(239)389-0996 | www.pantherhomeinspection.com | office@pantherhomeinspection.com .
Fully Insured - Liability & E&0 |

VOTE I) #1

_’;I':.q III PHOTOGRAFPHER!

Potential buyer's opinions, impressions, and decisions are based on what
they can actually see. Therefore, visually engaging them is of upmost
importance Cur award Wiri"'l”'lg services ensures your IiS'-"II":-Q receives mone

REALT)URS

traffic by capturing the attention of potential buyers.
CALL US TODAY

239.464.7969

SCHEDULE ONLINE
RealToursSWFL.com

PHOTOGRAPHY AERIALS 30 TOURS VIDEQS FLOORPLANS
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For many, the reopening of local farmers’ markets is a true har-
binger of summer. Delicious leafy greens and juicy berries of all
kinds beckon shoppers, friendly faces stand at ready to converse
and educate, and the scent of freshly baked goods wafts through

the air. Farmers’ markets are truly magical places!

But they can also be overwhelming for the uninitiated market-go-
er, resulting in a fridge full of disparate produce that eventually
goes bad in the crisper. Sound familiar? A bit of planning can

keep farmers’ market trips both tasty and productive.

Start by doing your research before you go. If you're unfamil-

iar with what’s in season for your growing region, read up on it
online, so you don’t show up at the market expecting to buy, for
example, rhubarb for pie when it’s only available in spring. Pro-
duce seasonality guides for each state or growing zone are also

available through your local cooperative extension.

Additionally, try to have a general idea of what meals or snacks

you're envisioning before you go to the farmers’ market. Unlike

home matters €4

By Shauna Osborne

FARMERS® MARKET

the supermarket, farmers’ markets have unpredictable stock, so

you’ll need to be a bit flexible, as well. Sold out of strawberries?

Blueberries might just have to do!

What to bring: Bringing your own sturdy, reusable bags to the
farmers’ market is a great idea. Besides being better for the envi-
ronment, vendors typically have thin, flimsy bags you won’t want
to fuss with. It’s also smart to bring cash, in small bills if possible,
as many vendors may not have card machines, and purchases will

go more easily and quickly with exact change.

Have questions? The person who labored to grow the produce
in front of you is most likely also the person vending it, so if you
have questions about growing practices or an item that is new to
you, don’t be afraid to ask! Most vendors will be pleased to tell
you all about their products, including how they are grown, what

they taste like, and how best to prepare them.

Let the culinary adventure begin!

P

RUUMBING
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DN IS ADE TS WAY ONTO
V INSRECTIONIRERORIE

No matter the time of day or night,
a real person is always on the line

Sunwest
Plumbing

(239) 455-8353 « swilplumbingrepairs.com

Twin Villas from the

Low b
.Mﬂil.u slzon S |

=

. (all/Text: 239.834.4365 | Email Duwd urnhum@ﬁennurcom

elcome Home Center located af 3650 Crimson Ln, Fort N MyequFL

Do you have the right coverage
for the 2021 Hurricane Season?
We can help!

DOMAIN

INSURANCE MANAGEMENT INC,

s,

As an independent agency, we have options for EVERYONE.

HOME |AUTO |FLOOD
Give usacall today - 239-898-9120

domaininsuranceinc.com |nickdomain@domaininsuranceinc.com
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FOLLOWUS ON
INSTAGRAM! @

PRIN JBEA. PRODUCES
I | Rob Mauceli |

M E M O | : . Tony Gfech

swflrealproducers -+

244 1,233 G645
Posts Followers  Following

SWFL Real Producers

¥ SWFL #1 Real Estate Platform

X Exclusively for the Top 500 Producers
7 Connecting Real Estate Professionals
LU Manthiy Magaunﬁ... e

ow lylgZ450Cy3T0

Edit Profile Promotions

Insights Contact Add Shop

© 8 e

Features Give Back Evants MaxitUp Mo Pari

@swflrealproducers

Want a copy of your article or full
magazines that you were featured in?

REPRINTS!

What the heck is a reprint? A reprint is a four-

or eight-page bound, printed piece on maga-
zine-grade paper with your full article — and you
on the cover.

WHY DO I NEED THOSE?
These reprints are a professional marketing
tool that can help brand you, your team and/or
your business.
+ Use on listing appointments
+ Send out to friends and family
+ Send to clients with your
holiday greetings
Brokers, use as recruiting tools for capturing
new talent
Use when farming your

favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We
send you a proof, you approve, and then they are

sent to you via FedEx.

WHO CAN BUY THESE?
The REALTOR® that was featured, the broker, our

partner, or family. Anyone who wants to promote you.

HOW DO | ORDER?
Email andrew.regenhard@realproducersmag.com
or give us a call at 239-290-0692.

FEATURED AGENT |
JEFF FELDMAN |
FEATURED AGENT
JOE EPIFANIO
PARTNER SPOTLIGHT
ERIC SOLOMON [
LEGACY TITLE |

LEADER OF THE MONTH
ERIC GALLUS

RISING STARS

'MARK & AMANDA FENNIG
PARTNER SPOTLIGHT

ERIC RAMIREZ

LARAM CONSTRUCTION

JUNE 2021

YOUR LOCAL HANDYMAN

AND HOMEWATCH

JUST A CALL AWAY!

Give us a call today

for

/>
TG

a FREE estimate.
Figueroa

Complete Service
(703) 200-4157

fcservices80@gmail.com
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Let me help you and your clients with
their Home Financing Needs!

Specializing in the following Loan Programs:
Conventional | FHA | VA | Jumbo Loans

C: (786) 359-7976
Danielled@cmgfi.com
www.lendfla.com

CMG Financial

8 3rd Floor

NMLS ID: 883539
Licensedin FL, CA& MA

Licensed in Florida, California & Massachusetts - State

24301 Walden Center Drive

X & Bonita Springs, FL 34134

License

Danielle Damianov
Producing Sales Manager

N

umb

FINANCIAL

ers: CA - CA-DBO883539, FL - LO33886, MA - MLO883539

CONSTRUCTION INC.

Eric & Christl Ramirez

Fully licensed and insured
certified general contractor

FAMILY OWNED & OPERATED

VISIT OUR MODEL HOME AT 85 R oo R STl
OTH AVE NW NAPLES, FL 34120

i

239-304-0516 © W.LARAMCUNSTRIUN.GOM

FOR CUSTOM HOMEBUILDING!
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WITH AMAZING RATES

Gold Star

Mortgage Financial Group

-JOSH LUND

-10% DOWN - ONE TIfﬁE'CLDSE
CONSTRUCTION!

DIVORCE CASH OUT TO 95% LTV

JUMBO TO 95% LTV

J (]Sh L““d | Branch Manager | NMLS #387408
Gold Star Mortgage Financial Group | NMLS #3446

P: 239-478-5783
E: JLund@goldstarfinancial.com @




