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The Mover

Season is Here!

 Quality Service .
FROM ANYWHERE .. To ANywHeren Wil your buyer need coverage?

HIGHEST QUALITY MOVING SERVICES
239-444-164]1

glen@rosierinsurance.com

INSURANCE "

DON'T JUST TAKE OUR WORD FOR IT.

“Ray The Mover co-ordinated my move from California to NH. I can't say enough good things. The
same driver took my load from CA to NH. Everything was handled professionally and packed so that Rusk
everything was in tact safe and sound once back in NH. Price was very reasonable and communication The name that has been o )y v
was A+! Would highly recommend this company out of Naples, FL.” - Barbara G. serving SWFL for over 65 years. %Esgkg@ﬁj:r_\s]ug:z?com

239-64 3 -4 1 oo Make sure Rosier is part of your Referral Network!
We'll assist your clients in making informed decisions to protect their new

home. Have them give us a call for a personalized insurance quote.

www.RayTheMover.com

Office@RayTheMover.com : .
The Mover @sted Choice* rosierinsurance.com

Locally Owned & Operated
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FOUND A HOVIE HERE THAT
NEEDS ALOT OF WORK?

Our team will walk through your property with you and help you envision your
client's future palace. The right renovation can pay back big dividends.

OPPORTUNITY IS CALLING - oo L
are you going to answer? £o o0 o
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Group

RESIDENTIAL & COMMERCIAL RENOVATIONS « NEVW HOME CONSTRUCTION & "*qj : \ L.
\We tackle any size job from small projects to major overhauls. | ASSEENN P ——
Ca” us at E 3 9_2 9 3_0 o 4 9 fOP a F R E E E STI MATE : GULFSHORE LIFE Following the strz.ttegies of Realtors Ru[fert and Karen Irby as they try to
E !"Eh-rll';'lm make their mark in the upscale market in Naples.
2 - ' e .iu = BY JUSTIN PAPROCKI
Family owned & operated * Fully licensed & insured o P g
) . =1 O N “There’s opportunity here—you just have to see it. Put a little money
Over 25 years of guara nteed workmanshi P into it—well, the Naples version of “a little money”—and this could
sell quickly.”
www.dcgswil.com ,
D g T - = | \
E | .



Your Dream,
My Design,
Our Reality!

Award Winning Houzz & ASID Designer
SHERYL BLEUSTEIN, PRESIDENT

I am very well pleased with Sheryl’s work.

She has great taste, she has a fabulous work ethic and
she has a wonderful imagination. Her contractors are
highly skilled, show up when they’re supposed to and
do superb work. | highly recommend her. - David M.

RESIDENTIAL & COMMERCIALINTERIORS

interiorsb
954.445.0897

ASID: #1937101

FORT LAUDERDALE | PALM BEACHES | JUPITER ISLAND | MIAMI
NAPLES | NEW YORK | CAPE COD | BOSTON | THE BAHAMAS
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Cover photo courtesy of John Paul Buchanan

DISCLAIMER: Any articles included in this publication and/or opinions expressed herein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain
solely those of the author(s). The paid advertisements contained within the SWFL Real Producers magazine are not endorsed or recommended by The N2 Company or the publish-
er. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Homes and relationships
that will withstand the test of time.

Matt@BellaMiaDev.net | (289) 213-9300: | ‘www.BellaMiaCustoémHomes:com

8 - January 2021




This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These

RP

local businesses are proud to partner with you and make this magazine possible. Please support these

PREFERRED PARTNERS

businesses and thank them for supporting the REALTOR® community!

AIR CONDITIONING
Conditioned Air

Tim Dupre

(239) 643-2445
www.conditionedair.com

ATTORNEYS
Goodwin Law, P.A.
Matt Goodwin

(239) 207-3403
www.FLestatelaw.com

Woods, Weidenmiller,
Michetti, & Rudnick, LLP
(239) 325-4070
www.lawfirmnaples.com

CLEANING SERVICE
J.O. Always Clean
Santiago Ospina
(239) 200-1114

CUSTOM HOME
BUILDER/REMODEL
Bella Mia Development
Matthew Bailey

(239) 913-9300
www.bellamiacustom

homes.com

Dominion
Contracting Group
Butch Bacon

(239) 293-0049
www.dcgswfl.com

Tri-Town Construction
Marc Devisse

(239) 895-2058
www.tri-town

construction.com

CUSTOM HOME BUILDERS

Cintron Custom Builders
Flower Cintron

(239) 216-8106
www.cintroncustom
builders.com

10 - January 2021

Laram Construction

Christl Ramirez

(239) 304-0516
www.laramconstruction.com

DEVELOPER
The Ronto Group
(239) 649-6310
www.ronto.com

EVENT PRODUCTION
Artistic Science

Marley Ross

(239) 289-2422
wwwe.artisticscience.com

FINE ART

Balanced Images

Alessia Marcin

(804) 301-5212
www.balancedimages.com

FLOORING

Hadinger Flooring

(239) 566-7100
www.hadingerflooring.com

GENERAL CONTRACTOR
Berkshire Bay Contractors
Edward Arasimowicz
(239) 313-1585
www.berkshirebay.com

Innovative Design Solution
John Huffman

(239) 595-6805
www.naplesconstruction.net

HOME INSPECTION
HouseMaster

Home Inspections
John Prete

(239) 480-8220
www.housemaster.com

Panther Home Inspection
Jim Scarpa

(239) 389-0996
www.pantherhome
inspection.com

HOME WARRANTY
FPL Home

www.fplhome.com

Old Republic
Home Protection
Shannon Livingston
(239) 682-1812
www.orhp.com

HOME WATCH SERVICE
Home Services by Cary
Cary Cramer

(239) 841-3970
www.homeservicesby

cary.com

INSURANCE
Ackerman Insurance
Rick Nayar

(239) 597-1096
www.ackerman

-insurance.com

Responsive Insurance
Matt Nance

(239) 596-3177
www.responsive
insurance.com

Rosier Insurance

Richard Rosier

(239) 4441414
Www.rosierinsurance.com

INTERIOR DESIGNER
Interiors by SBI

Sheryl Bleustein

(954) 445-0897
www.interiorsbysbi.com

MORTGAGE LENDER
Christin Luckman
(312) 771-6969

Equitable Mortgage
Steve Calabrese

(239) 778-6548
www.stevecalabrese.com

Gold Star
Mortgage Financial
Josh Lund

(612) 802-3265

www.goldstarfinancial.com

Guaranteed Rate
Danielle Damianov
(786) 359-7976
www.lendFLA.com

Maxwell Mortgage Team
Lauren Maxwell

(239) 596-0500
www.maxwell

mortgageloans.com

MOVING COMPANY
Ray The Mover

John Smarge

(239) 643-4100
www.raythemover.com

NEW HOME SALES
Lennar Homes
David Burnham
(239) 834-4365
www.lennarswfl.com

PAINTING SERVICES
Contractors Painting

& Waterproofing

Rich Gardner

(239) 404-9829
www.contractorspaint
ingandwaterproofing.com

PHOTOGRAPHY - PLUMBING RETIREMENT/WEALTH Resolutions Title

PORTRAITS & HEADSHOTS  Gulfshore Plumbing PRESERVATION ADVISOR Aaron Barnes

Sandy Windham Contractors Dorkan Financial Group Inc (239) 734-4888

Photography Cory Garber Murat Dorkan www.resolutionstitle.com

(239) 289-6486 (239) 200-1235 (443) 569-6500

www.sandywindham.com www.dorkanfinancial VALET SERVICES
Sunwest Plumbing group.com 5 Star Valet

PHOTOGRAPHY- Paul Blais Joey Rock

REAL ESTATE (239) 455-8353 SOCIAL MEDIA (239) 331-7033

LaCasaTour www.swflplumbing MARKETING/ www.5starnaples.com

Derick Moreno repairs.com MANAGEMENT

(888) 598-8687 Salt + Light Media VIDEOGRAPHER

www.lacasatour.com POOL SERVICES Kimmy Curry Corrafilm

SWEFL Pool Pros

Chaz Hambling

(239) 872-8186
www.swflpoolpros.com

(317) 752-4423 Coby Corradino
(786) 417-7210

www.facebook.com/

Real Tours SWFL
Michael Berio

(239) 464-7969
www.realtoursswfl.com

TITLE COMPANY
Artesian Title corrafilm
Rick Nayar

REAL ESTATE MARKETING  (407) 810-0640
PHOTOGRAPHY- https://artesiantitle.com/
ARCHITECTURAL
John Paul Buchanan
(239) 249-9400

www.johnpaul

Your Home Magazine

Tony Spano

(239) 235-3170

www.thebestlistingtool.com Eric Solomon
(239) 325-2709
www.Itflorida.com

Legacy Title

buchanan.com

EUUMERNG (SSURADE (TS WAY ONTO
AYOURKINS PECTIONIRERRIE

T : =

T No matter the time of day or night,
100 =1 B a real person is always on the line
[ . to solve your plumbing problems!
Service ool il
b Clsing. G

-8353_"

Sunwest
Plumbing

(239) 455-8353 « swilplumbingrepairs.com

S
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Gonditioned Qir

The Comfort People Since 1962°

MEET THE

SWFL

REAL PRODUCERS TEAM

239.643.2445
1.888.COLD.AIR

conditionedair.com

/-{ L i L ' . .- ] /) ok I' i 4 = i ..-._ . “?.I I License# CAC101 2590, CAC1E122 S
Andrew Regenhard Ellen Buchanan Kimmy Curry Lindsey Wells -

Publisher Editor Director of Marketing Writer

Scotsman Guide
#2 U Top Women
E R Originators
Scotsman Guide
2 0 I 9 Top Originator for
overall production.

Financing the World 5 9 closed {nans for

; == more than $16IM
One Loan at a ‘Time in production.

Dave Danielson John Paul Buchanan Derick Moreno
Writer Photographer Photographer

" _:.;.

e

Sheryl Moreno Coby Corradino Geneva Eilertson
Photographer Videographer Reprints Manager

Lauren Maxwell

MaxwellMortgagelLoans.com

CROSSCOUNTRY MORTGAGE, LLC
] Dpporturity, £
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Good 1uestion.

We know how hard Realtors® work.

Closings With a Concierge Touch.

14 - January 2021

Why aren't all title
companies like us?

mARTESIAN
& TITLE

Learn more at artesiantitle.com

239-677-3184

nswravce for
ALL of Your
Ulien(s’ Needs.

Get the quality customer service and
full insurance coverage your
clients deserve and can rely on!

AUTO = BUSINESS = FLOOD
HOMEOWNERS = LIFE = LIFE ANNUITY

A

1575 Pine Ridge Rd., Suite 17 Naples, FL. 34109
www.ackerman-insurance.com

(239) 597-1096

f in

HAL
NEW YEAR!

Dear Real Producers and valued Partners,

Welcome to 2021! The past year has been a whirl-
wind of fun, excitement, and challenges for us here
at SWFL Real Producers. Launching in 2020 during
a pandemic was quite the challenge but it was still a
great year for us because of all of you. I am so grate-
ful to all our amazing REALTORS® and fantastic
industry partners. I can’t thank you all enough for
everything ... you embarked on a journey with us at
the end of 2019, sailed through a wild ride in 2020,

and made our first year in print a huge success!

It was amazing to connect with so many of you this
past year, both one-on-one and at our big launch
party, and I look forward to more in 2021. We are

gearing up for another big bash this month to ring
in the New Year and can’t wait to see everyone
again and hear how your holidays were. Keep your

eye on your inbox for your exclusive invitation!

SWFL Real Producers has a lot of exciting things on

the horizon for 2021 and we can’t wait to get started!
Very respectfully yours,

Andrew Regenhard
Owner/Publisher
SWFL Real Producers

andrew.regenhard@realproducersmag.com

SWFL Real Producers - 15
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ABOUT THIS MAGAZINE

By Andrew Regenhard

We realize that Real
Producers is a new
concept here in SWFL,
and some of you may be
wondering what it’s all

™

about. That is why we have created an “FAQs
About This Magazine” page. Here we will
answer the most commonly asked questions
around the country regarding our program.
My door is always open to discuss anything
regarding this community — this publication is
100 percent designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 agents in SWFL MLS. We pulled the
MLS numbers (by volume) from January 1, 2019-
December 2019 in the SWFL area. We cut the list
off at number 500, and the distribution was born.
For 2020’s list, the minimum production level for
our group was $9.5 million in 2019. The 2021 list
will reset as of our March 2021 publication, based
on production through the end of 2020.

Q: WHAT IS THE PROCESS FOR BEING FEATURED
IN THIS MAGAZINE?

A: It’s really simple - every feature you see has
first been nominated. You can nominate other
REALTORS®, affiliates, brokers, owners, or

even yourself! Office leaders can also nominate
REALTORS®. We will consider anyone brought to
our attention, because we don’t know everyone’s

story, so we need your help to learn about them.

A nomination currently looks like this: You email us

at andrew.regenhard@realproducersmag.com with

16 - January 2021

the subject line, “Nomination: (Name of Nominee),” and
explain why you are nominating them to be featured.

It could be they have an amazing story that needs to

be told — perhaps they overcame extreme obstacles,
they are an exceptional leader, have the best customer
service, or they give back to the community in a big way.
The next step is an interview with us to ensure it’s a
good fit. If it all works out, we put the wheels in motion
for our writer to conduct an interview and for our pho-
tographers to schedule a photoshoot.

Q: WHAT DOES IT COST A REALTOR®/TEAM TO

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my
friends, so nominate away! We are not a pay-to-play

model. We share real stories of real producers.

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front
of the magazine is a part of this community. They will
have an ad in every issue of the magazine, attend our
quarterly events, and be a part of our online commu-
nity. We don’t just find these businesses off the street,
nor do we work with all businesses that approach us.
One or many of you have recommended every single
preferred partner you see in this publication. We won’t
even meet with a business that has not been vetted by
one of you and “stamped for approval,” in a sense. Our
goal is to create a powerhouse network, not only for
the best REALTORS® in the area, but the best affili-

ates, as well, so we can grow stronger together.

Q: HOW CAN | RECOMMEND A PREFERRED PARTNER?
A: If you have a recommendation for a local business
that works with top REALTORS®, please let us know!
Send an email to

andrew.regenhard@realproducersmag.com.
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We’ll be your eyes and ears at your
home when you’re not there.

Things can go wrong when your property is vacant and minor issues can
become catastrophic without professional monitoring of your home.

Hiring Home Services by Cary can be one of the best investments you
make and give you the peace of mind you need.

e S ol
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HOMEWATCH AND
HANDYMAN SERVICES

SERVING THE GREATER NAPLES AND BONHAAREA

CARY CRAMER
Owner/Operator
ndcramerO7@icloud.com

30+ Years of Experience
in Facilities Management

www.homeservicesbycary.com « 239-841-3970




DREAMS BUILT ON A
MEET THE FOUNDATION OF QUALITY

CUSTOM HOMES

AFFORDABLE e ENERGY EFFICIENT
SURPASSES FEMA HURRICANE STANDARDS

Ul

TRI-TOWN
CONSTRUCTION

Tri-Town Construction, LLC
specializes in residential and REMODELING

WHOLE HOME & CONSTRUCTION
7 commercial remodeling,

roofing, and emergency

response services. We are committed to

providing all of Southwest Florida with

exceptional construction services while being

environmentally conscious. Call us and we

will exceed your expectations!

Locally Owned Southwest Florida Business ROOFING

TILE © SHINGLE ¢ ROOF COATINGS » METAL

www. Tri-TownConstruction.com

(239) 895-2058 | Connect@Tri-TownConstruction.com
CGC1512714 CCC1329614 MRSA729 MRSR829 HI3275

- 4 EEAL_” KCERS
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Nominate a REALTOR® you’d like to see featured by emailing andrew.regenhard@realproducersmag.com.

TENANT IMPROVEMENTS e GENERAL REMODELS
INDUSTRIAL FLEX SPACE BUILD OUTS

18 - January 2021




Home Inspections. Done ngt

JOHN PRETE

r

Comprehensive Same Day Repnrting""w___ < R Ve
.
Termite, Radon, Mold, 4 Pt, Wind Mitigation \
™
Phones Answered Evenings & Weekends

Only Company With A 1 Year Limited * * * * 0\

Guarantee CHECK*OUT QUR.

|
5 STAR REVIEWS
RECEIVE $25 OFF WITH MENTION OF THIS AD DNL“{JE

i
i

PHOMNE: 239-430-8220
® WWW.NAPLES.HOUSEMASTER.COM

20 - January 2021

Need better closing services?

Choose Legacy Title on your next transaction and
experience a smooth and successful closing

every time.

::T:_.'._.-... e -

ol -Jl:ﬂn??‘i

Full Service On Every Transaction - Exceeding Expectations Since 2008!

A
'

-

|
l-.‘,-A family glnagne you can trust”

Family Owned & Operated

cARPET. T ILE
HARDWOOD
WATER PROOF

FLOORING

Bring in your fabric swatch, paint chip or
throw pillow and let one of our design
professionals help you.

WE LISTEN .WE DESIGN .WE PLEASE

OVER 8000

AREA RUGS IN STOCK

6401 North Airport-Pulling Road « Naples, FL 34109
Mon - Fri 9-5:30pm e Sat 9-5pm e 239-566-7100
hadingerflooring.com
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MATTERS

HOW TO ACHIEVE YOUR GOALS

By Danielle Damianov

22 - January 2021

Mindset is not everything, though.

A positive mindset and consistent,
massive action is key. Right now, you
might feel stuck in a rut, scared about
the future, not sure if you will sur-
vive financially or what your future
holds. Believe me, I’ve been there
many times. I can promise you that if
you set specific goals, have a strong
mindset, and take massive action,
you will not only survive but you will
thrive! Below are some of my tips for
creating a strong mindset and taking

massive action to achieve your goals.

I know this can be hard, especially
with everything going on, but I can
assure you that not listening or
watching the news will have a big,
positive impact on your mindset. If
there is something major going on,
someone will tell you. The news
can be negative, a lot of it is untrue,
and it is not something you can
control. Worry about the things
you can control and keep what you

watch or listen to the positive.

There is a Chinese Proverb that
states, “When the student is ready,
the teacher appears.” This is so
true! How many times have you
heard something, listened to some-
thing, or read something but never
took action ... only to hear the same
thing again, months or years later,
and you take action and it changes
your life? Many years ago, I read
the book, The Miracle Morning, by
Hal Elrod. It was a great book but

I never implemented it. Then, in
September 2019, not only did I read
the book for a second time, but it
hit me. 7%is was how I was going to
get myself out of my rut! I started
getting up an hour earlier and that
progressed to two hours before my
kids got up. Those two hours in the
morning gave me the “me” time that
I needed to work on my business

and not in my business.

You control the day. Don’t let the
day control you. There are so many
ways we can become reactive.

Have a schedule. Set your weekly
schedule on Sunday night. Every
night before you go to bed, review
your schedule for the following day.
Make sure your day starts with lead
generating and business building
and start to identify your daily dis-
tractions and eliminate them. Ask
yourself whenever you commit to
something, “Is what I am commit-
ting to going to help me reach my
goal?” If the answer is no, cancel it

or don’t do it.

Try to limit the negative people in
your life, even family! Find others
who are looking to do what you are
looking to do and have accountabil-
ity partners. If you are looking to
grow and scale your business, find
others looking to do the same. If
you are a seasoned agent looking
to phase out of the business but
still get residual income from your

client list, find someone looking to

do that and mastermind together.
There are people nationwide who
are looking to do the same thing
you are. Figure out what you need
accountability for and spread the
word! Social media makes it so easy
to find other people with similar
goals and mindsets. Identify what

you need and go out and find it.

You cannot control other people.
You can only control yourself. When
things happen in business, and they
will, look for the positive and ask
yourself, “What did I learn from this
and how can I grow?” Breakdowns
mean that a breakthrough is right
around the corner! I used to let
every problem I had in this business
affect me to the point where I would
either be up all night thinking about
the problem or dream about people
and situations. I finally got to a
point where I realized that you can
bend over backward for people and
situations and they will still be upset
about something, so you can only
worry about things that are within
your control. If something happens
in business, and it will, know that
you are not alone and that time
heals everything. Don’t sweat the
small stuff.

You can think, dream, visualize and
pray all you want, but massive ac-
tion is key. Mindset and consistent,
massive action are the number one
things that will help you achieve

your goals.

Danielle Damianov has been in the mortgage and real estate business since 2001. She is
currently the VP of Mortgage Lending at Guaranteed Rate, has her real estate broker license
(inactive) and real estate instructor’s license, is author of Real Estate Secrets Unlocked, and loves
helping real estate agents succeed in their business. You can check her out at www.lendfla.com
and www.believelearnachieve.com.
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50% at Contract &
50% at Closing

REALTOR el pe=—
COMMISSION - | NO LO1K

It's time you started saving for your retirement
in an alternative, Tax-Free plan instead.

Pre- Constructlon Incentlve for Your Buyer up to $100 000

Now you can qualify for an exclusive retirement program that will

4x Fabulous and 4% Commission provide you with the following benefits:

We've saved the best for last. Spacious residences from 2,300 to 3,800 sq. ft.

At prices half of what you would find in comparable homes Downtown. o -~
The fourth building in renowned Naples Square is within walking distance * 100% TAX-FREE RETIREMENT INCOME
to everything. That’s Quattro. Four times fabulous. Prices from $1.3 million. « ZERO RISK OF LOSS IN THE STOCK MARKET

* ACCOUNTS CONTINUE TO FUND & GROW IF DISABLED

THE

U
Visit us at Ronto.com/2020Club 22 () & register for more information
CLUB

Contact me today to determine your
eligibility to help achieve your
retirement goals.

Murat Dorkan, CLU
443-569-6500
e e o e ot scnon, © : mdorkan@dorkanfinancialgroup.com
e e e er DORKAN FINANCIAL GROUP, INC. DorkanFinancialGroup.com

NN P U S NS QI AR E

Sales Gallery Open Dally | 1030 3rd Avenue South #101 | NaplesQuattro com | 239.228.5800
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Better Direct Mail for Top Producers

Today, | opened my mailbox with anxious antic-
ipation to see all the great things companies have
sent me for free.

It was filled with a collection of magazines,
catalogs, free gifts, coupons, and of course
postcards from Realtors. One was very nice-pro-
fessionally designed, oversized, printed on heavy
card stock with a high-gloss coating, and my
name neatly printed on it. It really stood out. I'm
not selling right now, but it did leave me with a
positive impression about the Realtor.

As | continued through the pile, | found another
postcard that was obviously done on the agent’s
laptop, printed on the color copier at the office,
with a sticker for an address label, on thin, index-
card stock with crumpled corners.

It scared me a little to think what this real
estate agent would be like. Does his/her (to
protect the accused) car have empty bottles
rolling around? Will the information be entered

into MLS correctly? Will | serve time because the
important legal paperwork will be haphazardly
done? My imagination went wild.

Then it occurred to me, the sad irony... this real
estate agent was spending hard-to-come-by
marketing dollars creating a negative impression
in the minds of the very people he/she wants to
do business with. In this scenario, I'd say it would
be a better marketing strategy to do nothing.

So instead of bragging how cheaply you can
get a postcard out, or any other marketing piece
for that matter, it stands to reason to invest the
money it takes to do it right. Especially if you
target more upscale homes. They expect it.

Here are few tips on how to easily image your-
self as a top producer:

Graphic Design-Have a professional graphic
designer create your marketing materials. A
few hundred dollars invested will give you a
professional and consistent look across all your

MARKETING FOR

REAL ESTATE
PROFESSIONALS

marketing channels. Letting vendors do your
production for free means there will always be
slight variations in fonts, colors, and graphics.
Not what you want to create a cohesive brand.

Paper Stock - Probably the easiest and most
cost effective way to out-image your competition
is to use the best paper possible. When your
marketing materials are on heavy stock, you will
subliminally create an image of success.

Print Quality - Don’t print your marketing
materials on the office copier. It shows. Work
with a professional printer that can produce
top-quality materials. Another reason to use the
best paper is the way it prints. Think of a food ad
in the newspaper compared to the same ad on
glossy paper in a magazine.

Addresses - Creating an accurate list is at the
forefront of successful direct mail. If your list

isn’t accurate, the post office has no choice but
to return it (if you mail first class), or worse, if you
use standard mail they will go in the trash and
you’ll never know they weren’t delivered. Either
way, it’s costing you money. Pay a professional to
create and manage your list. Update it regularly
for new owners...it’s busy out there, and you’d be
surprised how quickly a list gets outdated.

The good news is it’s not that much more to
do it right. And the really good news for top
producers is that the majority of your competi-
tion is more concerned with saving a few pennies
than they are about their image. So your farm
area is probably ripe for the picking if you com-
mit to doing it right.

By Tony Spano, a real estate marketer who work:s

with REALTORS® to grow their businesses.

[List More
Earn More

It’s That Simple!

“I know last year alone YOUR HOME
Magazine®, specifically that advertising,
allowed me to pick up 13 additional listings...”

“I’ve had a very good outcome from using it. I get
a lot of buyers that will pick up the the product at
different residences. I get really good feedback...”

“I got a listing which I sold directly from the
magazine. That more than paid for the entire year.
I would recommend to everybody.”

“The fact that you can have other people help you
defray the cost of the magazine is a big plus.”

YOUR HOMI,

MAGAZINE

For more information go to
www.TheBestListingTool.com
or call 239.235.3170.




® Loans approved in 12 days.

* Don’t gamble with LO’s that are
sidetracked by the refinance boom.

® Over 70% of our closings are
purchases.

WHY EQUITABLE MORTGAGE?
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leader of the month

By Dave Danielson
Photos by LaCasaTour

As each of us take steps forward
in life, it’s natural to have some sec-
ond thoughts.

During these times, it’s important to
have someone who can come along-

side, and help as you move ahead.

One great example of this is

Garren Grup.

As a REALTOR® with John R. Wood
Properties, Garren is a resource peo-

ple can count on every time.

“One of my favorite parts about what
I do in real estate revolves around
my customers. The people I get a
chance to meet are so interesting,”
Garren says. “They’re from all walks
of life, including people who are
senior executives, who are in lead-
ership positions with many Fortune
500 companies, to local teachers and
volunteers. As I work with people,

I really enjoy the feeling of knowing
that I'm instilling confidence in them

throughout their transaction.”
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One of my
favorite parts
about what | do
in real estate
revolves around
my customers.

Making His Way
Garren specializes in luxury and
resort properties and got his start in

real estate 18 years ago.

Prior to that, Garren’s story began
in Ohio.

“My family is in real estate devel-
opment there, so I grew up in the
business,” Garren recalls. “When 1
was 20, I started working at my

family’s company.”

When he got started, it didn’t take
long for Garren to become exposed to

all aspects of his family’s business.

“At our stonework’s firm, I worked
with several aspects of what we
offered, including kitchen counter-
tops, shower enclosures and fireplace

surrounds,” he says.

An Opportunity Arises
It wasn’t long before change — and

opportunity — entered the picture.

“I had only been there a short time
when the operating partner left the
company. The stone division was
being prepared to be closed,”
Garren remembers.

Garren stepped forward.

“I convinced my father that I could

run it,” he smiles.

Though just 20 years old at the time,
Garren had a maturity beyond his
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years, an innate business sense and a

drive to excel.

He recalls, “When I took over leader-
ship of the company, I did all our sales
and marketing, handled customer ser-
vice, took care of measurements and
estimating, oversaw our showroom
operations and built relationships
with our builder and interior design
partners, as well as increased our

exposure to the public.”

Next Steps Forward

After successfully leading the com-
pany for seven years, Garren sold the
company and moved to Southwest
Florida and the Naples area. At the
same time, he had his sights set on a

new career path.

“Through time, I had been exposed
to quite a few Realtors,” he says. “It
always looked very interesting to me,
so I thought I'd try to put my market-

12

ing degree to use as well

Garren dove into the business full-time
and weathered the steady uphill climb

that greets most new real estate agents.

“Looking back, I was just naive
enough that I didn’t get frustrated
and give up. I went after it, and never
looked back,” Garren explains. “I
never realized how hard it was going
to be. If T had, I might not have done
it. I was 26 years old and I had cus-
tomers question how much I knew at
that age, but I hung in there, worked
my tail off, and eventually made some

good headway.”

Signs of Success
Garren’s efforts have certainly led

to excellent results that have grown
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At our stonework’s
firm, | worked
with several aspects
of what we offered,
including kitchen
countertops, shower
enclosures and
fireplace surrounds.

through time. In fact, in 2020, he
recorded about $25 million in

sales volume.
Throughout his 18-year career,
he has remained with John R.

Wood Properties.

Away from work, Garren and his

family (including two children) lead

an active life.

“We enjoy time spent hanging out at
the pool, boating and exploring the
beach,” he says.

Garren also has a passion for giving
back to the industry that has meant
so much to him. He serves on the
local MLS Committee, and served as
a member of the local Association

of REALTORS®, holding a variety of
positions throughout the organization
for more than 10 years, including the

Board of Directors.

Every day, Garren puts his dedication
and drive to work for the clients that
have come to rely on his knowledge
and expertise, as well as for the

Realtor partners on his team.

At the same time, he pushes himself
to learn and grow in his ability to help

his customers reach their dreams.

Garren Grup truly enjoys helping put
their minds at ease and appreciates

their confidence in him.

', Garren Grup! hés speﬁt his e.ntire‘18—year W
i "career ‘with John R Wood-Properties.
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“Life is better when you’re swimming,”
says Chaz Hambling, owner of SWFL Pool
Pros, LLC.

There is no shortage of homes with swim-
ming pools in Florida, which means the
state has no shortage of pool cleaning and
maintenance companies competing for
business. However, not all pool companies
are created equally. You don’t want to hire
a company known for taking shortcuts;
you want someone who will do the job
right — the first time. SWFL Pool Pros
has been serving Southwest Florida for 20
years, and its sparkling clean reputation is

just as shiny as its customers’ pools.
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Owner Chaz Hambling has been in the
pool industry for 22 years. He started
working for a national pool retail company
and had tremendous success, helping to
propel the company’s worst-performing
store in the country up to number 2, and
making the company over $2 million.
Nineteen-year-old Chaz was told he was
too young to receive a pay raise in the
company at that time and was instead
rewarded with a pizza party. “Knowing
that I'd just made a company that much
money in less than a year ... to be given

a $10 pizza was a slap in the face,” he
says. Understandably feeling undervalued

and underappreciated, he turned in his
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Something else that sets his business apart is that
SWFL Pool Pros offers same-day service.

company keys on the spot and walked out. Chaz
went home and began the process of starting his own
company, vowing never to treat his own staff the way
he had been treated.

Twenty years later, SWFL Pool Pros is one of the
premier pool companies in all of Southwest Florida.
Their services include everything pool-related, from
pool cleaning/maintenance, repairs, installation,
equipment tear-outs, heaters, salt-water conver-
sions, pool resurfacing, renovations, leak detection,
paver installation, and paver sealing. The company’s
high customer satisfaction isn’t just limited to the
services it provides to its customers. Because of his
own experience, Chaz has a better understanding
and appreciation for his staff, which translates to

happy customers.
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“We are always available when our customers need
us, no matter what time of day it is. That’s been my
driving success and still is to this day,” Chaz says.
Chaz Hambling is one of those rare, hands-on com-
pany owners who personally answers every call

from his customers.

Something else that sets his business apart is that
SWFL Pool Pros offers same-day service. “My
phone is on 24 hours a day, weekends, evenings,
and holidays,” Chaz says. “I've gone out and worked
Christmas morning. I've worked at 11 p.m. at a
bachelorette party because their pool/party lights
went out. I'm a problem-solver. I like to solve prob-
lems, and I’ve been very successful in that, person-

ally and business-wise, in the pool industry.”

66

Lite is better when
you're swimming.
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They also offer free, over-the-phone diagnostics, a
rare service in this industry. He adds, “I don’t want
to run stupid service calls. My competitors want to
charge somebody $125 to go out and fix a $2 item. I
would rather help my customers save their money,

get their pool fixed, and resolve their situation.”

In his free time, Chaz can usually be found at race
tracks throughout Florida, as he races Sprint Cars
for Charlie Norman Motorsports in the Southern
Sprint Car Shootout Series. He enjoys camping,
target shooting, ice hockey with his sons, and other
outdoor adventures. Chaz also served in the United
States Navy as an air rescue swimmer. He and
Danielle have five children: Miranda (19), Eric (18),
Spencer (13), Matthew (13), and Lucas (9).

The benefits of hiring a company like SWFL Pool
Pros to service your pool are endless. For one,
Chaz says, chemicals and people don’t mix. If you
needed surgery, you would interview and choose
the best-qualified surgeon possible. “I had a client
fire us and have their handyman do their pool
service for $15 per month less. Now, her grand-

daughter is blind because she wanted to save 15

We aferaiway -
avail 018 Wheajr

customers need us, no A
matter what time of

A
v

bucks. He added enough muriatic acid to the pool to
blind a child. You would not let your kids play with
a bottle of bleach; why are you letting them swim
in it?” He compares it to owning a vehicle; we all
own vehicles, but we leave their maintenance up to
the certified professionals. The same should apply
to servicing pools. “We stay in our lane, and we’re
very good at what we do, which is why our com-

pany continues to grow.”

SWFL Pool Pros serves customers from Charlotte
County to Marco Island and they are ready to make
your pool a place for fun memories.

SWFL AL
Pool Pros

Call Chaz at 239-872-8186, email chazhambling@
gmail.com, or visit www.swflpoolpros.com for

more information.
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ENNOVATIVE
DESIGN SOLUTIONS

LICENSE #: CGC1527432, CGC1527499, CGCO60167 www.NaplesConstruction.net

40 - January 2021




Happy New Vear!

We're looking forward to a fresh start for 2021.
What is on your to do list for the New Year?

New Years RESO|lItl0nS'

- Obtain new listings

- Call Goodwin Law for
our closings

- Close 25 % more deals
+han 2014

- Refer Goodwin Law for
+itle and eScrow

CHASING DREAMS
PHOTOGRAPHY

GOODWIN LAW, PAT

Judgment. Counsel. Integrity.

We answer all communication in real-time, 7 days a week.

www.FLestatelaw.com | 239-207-3403

800 SEAGATE DR STE 202, NAPLES, FL 34103

B to tune int dcast §
GOODWIN oodwkaw DRb B ot

GoodwinLawUnplugged.com

Capturing the
Fine Art In You and
the Things You Love

- Personal Branding
 Architecture Photography
|.|.. .u. ','“? - Motion and Virtual Tours

John Paul Buchanan owner
i iy

Martindale-Hubbell @
CLIENT CHAMPION GEiErr
PLATINUM /2020 s ] ) . o
Cha5|ngdreamsphotography com We offer the highest quality for your brand,

thewonderofchristmasinnaples.com whether it’s luxury real-estate, tourism,
239-249-9400

239-249-9402 espafiol

Martindale- Hubbel[

Matt Goodwin, Esq.

PODCAST product, business and beyond




P» featured agent

By Lindsey Wells | Photos by Sandy Windham
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Michael

Pagliccia

PROTECTING AND SERVING

From protecting and serving through his career in law enforcement to

protecting and serving through his career in real estate, there’s no denying

\ it: Mike Pagliccia is in the business of helping people.
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sym  Never sell your soul for
a commission check.
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Graduating with a degree in Criminal
Justice from St. Anselm College in
New Hampshire, Mike gravitated

to a career in law enforcement as a
New Hampshire corrections offi-
cer in 1991 and was later promoted
to the department’s investigation/
Internal Affairs unit, also serv-

ing as the Security Threat Group
Specialist for the department. This
specialty landed him a position as a
Commander for the 1996 Olympic
Security Team to work within the
athlete’s village. Eventually, he
switched over to his final position in

probation and parole.

After nine years in law enforcement
in New Hampshire, his ninth and
final year as a probation and parole
officer was fraught with tragedy,
prompting him to switch gears and go
in a different direction. “I had about
100 probationers and parolees on my
caseload at the time,” he says. “One
of my parolees was afraid of getting a
bad result on a urine test and jumped
off a bridge. Another one badly
assaulted a little girl. And another
took hostages and ended up being
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Mike is very committed to fitness training and competes in the Spartan Races.

shot by a SWAT team. It was just a
crazy situation; it all happened in
one year. That’s when I said, ‘OK, I'm

going to go do something else now.”

He transitioned out of law enforce-
ment and took a position with Vialog
as a Territory Sales Manager. In
2001, Mike and his wife, Stephanie,
took a trip to Florida to see his
parents’ home that was being built in
Bonita Springs. While beachside, sip-
ping on a drink, Mike had a thought:
“I could get used to this,” he told his
wife. She agreed. They put their New
Hampshire home on the market, sold
it, and became Naples residents just
four months later. Mike got his real

estate license shortly after.

Now in his 18th year in real estate,
Mike is a Broker Associate for
William Raveis Real Estate. During
his tenure as the company’s field
trainer, Mike always gave his trainees
this piece of advice: Never sell your
soul for a commission check. “You
have to have a level of integrity that
you don’t sway from,” he added, “and

when people talk about you, they’ll

validate that. If you ask 10 people
about Mike Pagliccia, they should all
tell you the same thing. You can do
10 great things, but if you do one bad
thing, they’re going to remember the
bad thing. That’s how it works.”

Mike and Stephanie are going on 30
years of marriage and have two boys,
Joshua, 27, and Jacob, 25. Mike and
Stephanie met while he was in college
and working a nightclub door to make
some extra cash. “The way we met

is kind of comical. I checked IDs at
the door at the club, and Stephanie
actually came in with a fake ID at the
time, and I didn’t know it,” Mike says,
laughing. “She just kept showing up,
and we connected. As a matter of fact,
her name was different than what was
on the fake ID, so I didn’t find out her

real name until our first date.”

In their free time, Mike and
Stephanie are members of the
Freedom Boat Club and spend four
to five days per week working out
at Greater Naples YMCA. Mike

is also into competing in Spartan
Races and gets together every St.

Lot
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Patrick’s Day with a group of
local musicians, putting on a
hoolie at a local establishment.
He supports a handful of charities
and organizations and has made
quite the name for himself for the
way he fundraises. In 2009, Mike
attempted to—and did, if for just
a short time—break the Guinness
Book of World Records’ mark for
the longest distance traveled on a
personal watercraft in a 24-hour
period. “I did 753 miles on a jet ski
in 24 hours,” he says. “I broke the
world record for it, and as it was
getting validated, somebody broke

my record.”

As for real estate, Mike enjoys the
industry’s flexibility and the reward
he gets from forming relationships
with clients. “For the most part,
everybody is usually great that I
work with,” he says. “I haven’t had
any horrible experiences—not like
law enforcement. It’s very rewarding
if you put your heart and soul into it,
which I think I have.”

SWFL Real Producers -
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rising star €4

By Dave Danielson | Photos by LaCasaTour
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REBECCA
SINATRA

Strength and Resilience

You'll never see me with one foot in or one foot
out. When | choose to do something, I'm all in.

You can define power in a lot of dif-
ferent ways. There are examples all
around us. There are physical exam-

ples that are definitely impressive.

Then there are the kinds that come

from within that are awe-inspiring.

A Luxury Sales Representative with
Premier Sotheby’s International
Realty, Rebecca Sinatra is a prime
example of what strength and resil-

ience can achieve in the world.

Rebecca approaches life with a conta-
gious, energetic spirit that brightens

the world around her.

“You’ll never see me with one foot in
or one foot out,” Rebecca says with a
smile. “When I choose to do some-

thing, I'm all in.”

Moving Forward through Life

Rebecca grew up in Milford, Michigan.

“It was a rural community where
everyone knew each other. It was a
great place to grow up,” she remem-
bers. “We had horses on an acreage
and I loved riding. In the process, I
showed horses, and I was involved
with 4-H. I also was into every sport,

along with cheerleading and skiing.”

Rebecca was exposed to the business

from a young age.

“My mother was a REALTOR®. I had
never had a real interest in doing it
myself,” she admits. “But I remem-
ber coming home from college at
Michigan State for the summer, and
Mom would say, “Why don’t you do it?

You can do it on the side.”

Rebecca held firm ... for a while.

“I remember brushing her off at first.
Then, as the summer progressed, I got
tired of her badgering me,” Rebecca
laughs. “My mother had said, ‘Even if
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you just get your license and use it
through life, it would be worth it for
you.” So I gave in, got my license and

gave it a try.”

Meant to Be
From the start, Rebecca seemed to

have a knack for the business.

“I felt very blessed that in my first
summer as a 20-year-old, I was very

successful,” Rebecca recalls.

That’s an understatement. During
her first month, she made $30,000.

“So I dropped out of school and
decided to do it full time,” she says.

In time, Rebecca got married,
moved to Pittsburgh, Pennsylvania,

and started a family.

“We had three kids in four years, so I

was a stay-at-home mom,” she says.

Rising Above
Eventually, Rebecca’s marriage

ended and she moved to Naples.

“When I moved here, my plan was
always to get back into real estate
as the kids got older. So when we
got here, I got licensed,” she says.

“I was starting over in real estate,
and also starting over in a new town
where I didn’t know anyone. I didn’t
have a network or friends or family.
Yet, I knew a bit about the area,
because Naples had always been my
family’s second home. The year I
was born, my grandparents bought
a home on Marco Island. And in the
1990s, my mother bought a home on
the island as well. So it wasn’t like
it was completely foreign. I always
loved Naples and the beach and the
sunshine. I knew in my heart that I

wanted to be here.”
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As she earned her Florida real
estate license, Rebecca discovered
that she had to face another obsta-

cle. She was diagnosed with cancer.

Rebecca was thankfully able to
fight through and beat it. Her resil-

ience is apparent.

“When you’re faced with two major
life events, it can be pretty trau-
matic,” she explains. “It puts life in
a different perspective. I've always
been a very driven person and a
hard worker. It doesn’t matter what
you do, I think the main thing is
being the best you that you can be ...

no matter what it is that you do.”
She puts that spirit to work each day.

“That’s always been a part of me. For
me, real estate was sink or swim,”
she recalls. “When you’re faced with
a decision like that when you have
three kids, there is no choice. You

swim ... and you make it work.”

She worked through the challenges of

building her business in a new state.

“Building my business was really
hard my first year. I didn’t have a lot
of money for marketing. I did what

I could,” Rebecca explains. “I would
go out and network, donate my time
and get involved with as much as I
could with different things, includ-
ing volunteering at the school in my

free time.”

As she started her Florida real
estate career in late 2018, she was

firmly on her path ahead.

“I couldn’t see myself doing anything
else. I'm laser-focused on my busi-

ness and on my priorities ... work,

family and God,” she smiles. “And I don’t

stop until I get what I want.”

In 2019, she started to see the results of
her hard work, recording $3 million in

sales volume.

“I was knocking on doors, meeting
people, sending letters out, and making
phone calls,” she says. “I continue doing
that, and it will never change for me. I

love doing it.”

In 2020, the seeds Rebecca planted took
off and blossomed into nearly $17 million

in sales volume.

What Matters Most

Away from work, Rebecca’s world is
centered around her three children —
11-year-old Anthony, 10-year-old Sophia,
and 8-year-old Sidney.

Her daily routine is active and helps to

energize her efforts.

“Each day, I'm up at 5 a.m. I go to the gym
and box using the bag. I've been doing it
for five years, and it’s a really fun passion
for me. It’s a great outlet that puts me in a
different state of mind,” Rebecca says. “I
think taking that time for yourself physi-

cally and mentally is very important.”

Giving back is also a big part of Rebecca’s
world. She supports shelters for abused
women and children, and enjoys being as
involved with her kids’ schools and extra-

curricular activities as possible.

Each day, with all-in service, strength and
resilience, Rebecca gives her best. And

those around her are much better off.

“I'm down-to-earth, honest, and never try
to be something that I'm not. But I always
want to try to go above and beyond ... to do
unto others as you would want to have oth-

ers do unto you. We’re all in this together.”

It doesn’t matter
what you do, | think
the main thing is
being the best you
that you can be ...
no matter what it is
that you do.
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RESPONSIVE
INSURANCE

WITH SO MANY POSITIVE REVIEWS ON GOOGLE,
WHY AREN'T WWE ALREADY A PART OF YOUR REFERRAL NETWORK?

We can coordinate with northern agencies on behalf of clients to
facilitate seamless coverage between Florida and other states as needed.

HOMEOWNERS | CONDO | SECOND HOME
| FLOOD | HURRICANE | MUCH MORE!

For a timely and complete response to your
questions, concerns and requests, give us a call!

(239) 596-3177 | www.responsiveinsurance.com
2950 Immokalee Rd, Ste 4 Naples, FL 34110

Matt Nance, Rich Costante Alyssa Costa Judy Hentges Keith Zulik Claudine
Owner Enaillo

YOU GET WAY MORE THAN JUST AN INSPECTION...

Bi PANTHER HOME

a2y INSPECTION

General Home Inspection | Wind Mitigation | 4-Point Inspection
Pool | WDO/Termite | AQ/Mold Radon & More!

With over 12 years in the home inspection profession, Panther promises to provide you
with an easy fo read inspection report within 24-hours of the inspection.

(239)389-0996 * www.pantherhomeinspection.com =

Panther Home Inspection is rated 4.9 out of
5.0 based on 345 reviews.

office@pantherhomeinspection.com
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A Longstanding
Tradition of Excellence pe

You’d be hard-pressed to find someone in the Naples and Marco Island real
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estate market who hasn’t heard her name. In an age where the almighty

dollar controls most of our lives, other elements are even more powerful

—

~ for this top-producing agent. It’s about the effect that one person can have
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of excellence on that premise is ML Meade. As ﬁAL‘l&R with Premier
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ML hails from Saratoga Springs, New York, and
spent most of her adult life in Boston, where she
owned an insurance agency. In 2001, longing for a
warmer place to live, ML sold her business, and she
and her late husband traded in the Boston snow for
the Florida sunshine. After getting settled in, ML’s
interest in the real estate industry was piqued. “The
real estate market was so dynamic and interesting,”
she says, “and all of a sudden it started to take off,
and I said, ‘I need to be a part of this.”” She started
out selling real estate at Marco Island Real Estate,
then spent a year with Prudential before finding her
home at Premier Properties, which later became
Premier Sotheby’s.

For ML, no day is the same as the day before. Every
day is new; every day is interesting. “The people
who move down here from up north are so happy to

be here,” she says.

Up until a few years ago, ML operated as a solo
agent. After her husband, Warren, passed away
six years ago, she frequently visited her kids in
Boston and Tennessee and realized she could use
some extra help with her business. “My phone
was constantly ringing, and I finally said to one

of my daughters, ‘I'm so busy; I just need some

My phone was constantly ringing, and 1
hinally said to one of my daughters, Tm so
busy; I just need some help.
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help.” Within a year, ML’s daughter and son-
in-law, Heather and Nic Mastrangelo, packed
up their family and moved to Florida from
Boston to help ML with the real estate busi-
ness, thus forming the ML Meade Team. The

team has since grown to 10 agents.

“Every day, we strive to learn something just

as much as we strive to sell something,” ML

says of her team. ML and her team strive to
change with the times by continually taking
classes and attending seminars to improve
their business. When COVID-19 hit the state
in early 2020, while most businesses were
shutting down, ML and the team used that
time to continue their education. “When it

started in early March, and everybody was

1

shut down, we took advantage of Zoom meet-

ings and online seminars and classes,” she

says. “It was a great opportunity during such a
terrible period of time.”

e
-

Away from work, ML is all about fitness and
traveling. She co-founded the Marco Island Half
Marathon and 5K in 2008 to honor her friend,

Carole Sbertoli, a fellow Realtor, who passed
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away suddenly. Each year in March, around St.

The ML Meade Team (From left: Nic Mastrangelo, Heather Mastrangelo, ML Meade, Jan Harrison, Jane Enos, Melissa Baker).

Patrick’s Day, over 700 runners gather in Marco

Island in Carole’s memory to run and raise money
for local charities, including the YMCA, Marco
Police Foundation, Marco Fire Foundation, Marco
Island Patriots, and the Marco Island Charter
Middle School. Other charities ML participates in
or donates to include the Community Emergency
Response Team of Naples and Marco Island, the
American Diabetes Association, Juvenile Diabetes
Research, Girls on the Run, and the Harry Chapin
Food Bank.

b

ML remarried three years ago, and when she is not
working, she and her husband, Joe Mayer, can often
be found traveling together, playing golf, or target
shooting. ML has traveled to 49 of the 50 states in
America and 50 of the world’s 197 countries and
plans to add more to that list. Quite the athlete,

she has biked across the United States and Europe,
climbed two of the Seven Summits globally, and has
run in numerous marathons and half marathons.
“If you can’t tell, I love traveling,” she says. “I travel
with the kids and grandkids a lot, and I have a
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The real estate market was so

dynamic and interesting.

group of girlfriends — there are six of us in total —
who travel to Europe every year. Not this year, but,

hopefully, someday soon.”

Each of her three adult daughters is married with
families of their own, all athletes. Her daughter
Heather and son-in-law Nic have one son, Tyler,
age 15, who runs competitively, and one daugh-
ter, Emma, age 12, who swims competitively; her

daughter Caitlin and son-in-law Phillip Cochran

60 - January 2021

have three boys, Finley, 12, Austin, 10, and Liam,
8, who are soccer and basketball players; and her
daughter Meghan and son-in-law Stephen Artemis
have one son, Stephen, age 11, who plays baseball
and basketball. “I had three daughters, and now I
have five grandsons,” ML says, laughing. “It’s funny

how that turned out.”

“I'm just so lucky,” ML emphasizes warmly. “I have

a great life.”

GO THE EXTRA MILE.

Corrafilm is a Personal Branding and Production Company"
that works closely with Real Estate Agents to
grow their audience on Social Media Platforms.
'f -t

COBY CORRADINO
Creative Director
786-417-7210
corrafilm@gmail.com
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financial fitness €4

By Shauna Osborne

EIGCOISconEe
"2 WURPDAMES

ith all the economic

disruptions the year

2020 brought us, it
might have been easier not to
think about your credit score
last year. However, the Fair
Isaac Corporation — more com-
monly known as the creators
of the FICO score - made some
considerable changes to their
reporting system in 2020, to

more accurately calculate the

risk of consumers to lenders.
The oldest and best known of
the credit reporting agencies,
FICO updates its scoring meth-
odologies every several years
to reflect improved analytics
and new data (FICO 9 was
released in 2014).

Though the scoring overhaul
happened in summer and fall

2020, consumers likely won’t

Introducing home
warranty plans to help
keep life running.

Home warranty plans* offered by FPL Home™ have a one-hour
limited service guarantee, so your clients could have their
homes up and running faster than they can do their next load
of laundry. See terms and conditions for details.
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For more information, please visit
www. FPLHomewarranty.com/realtor

*FPL Home = an untegeiabed subsiciary of Florda Power & Lighl Compasy (FPL]. The bome
warranty plass ane oftered and adminstered by FPL Home. Flasida boense FESERST. and
md FPL il wim providodd by Lymdon Soishem insiance Company L Lic. Ne. FL-O3G8E)
The home wetsaty plane & service plams nnd nol warmnline.

see changes to their scores
until summer 2021 or later.
FICO “estimates that roughly
110 million consumers will see
a change to their credit score.
Of those, approximately 40
million consumers should see
an upward shift over 20 points,
while another 40 million will

see a shift downward.”

According to The Wall Street
Journal, “the changes FICO
has made to its credit-scoring
model could mean a bigger gap
between consumers with good
credit and those with poor
credit. People who already
have high FICO scores will
likely get an even better credit
score under the new system,
and people who struggle to
pay lenders on time will see
more significant declines

in their scores than under
previous versions of FICO.”
However, financial experts
are quick to point out that the
new scoring system may not
impact consumers’ ability to
secure loans because lend-
ers use a variety of models,
including older ones (in fact,
FICO 8 is currently the most
commonly used model by
lenders), to make decisions
about whether to loan to a

potential borrower.

Specifically, under FICO 10,

new scores will weigh missed

payments, rising debt lev-

els, and personal loans more
heavily, according to 7he Wall
Street Journal, to penalize
borrowers who consolidate
debt with personal loans and
then accumulate more debt.
It will also continue including
supplementary information
from bank account balanc-

es and rent, cell phone, and
utility payments. FICO Score
10 T will newly incorporate
“trended data” for the past 24
months for every borrower,
to show the historical trajec-
tory of their credit behavior,
rewarding borrowers who
have steadily worked to pay
off debt.

Now and always, financial
experts recommend smart
borrowing behaviors, such as
paying bills on time every time,
keeping balances as low as
possible, and not applying for
too much credit too often. Ad-
ditionally, consumers should
keep a close eye on their credit
reports, correcting any errors
as soon as possible, as one in
five Americans has inaccurate
financial data on record. Your
credit score represents you in
the financial world, helping
lenders to assess your financial
stability and reliability; take
time to make sure your credit
score is on track in light of the
recent FICO changes.
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Residential Electrical Specialist

l. BerkshireBay

Contractors

Y PR

239,313.15&5 Elecicical Division ®

www_BerkshireBay.com

Ly

Residential & Commercial | Hang Fixtures & Fans | Add Circuits
EV Charging Stations | Breaker Panel Changes | Generators /
Home Automation | Alarm & Cameras

[@aﬂ@[@ﬂﬁ@l@y
| Contraciors

Electrical Division

Serving all of Southwest Florida
Call us today (239) 910-2516

Find Us On

FULLY LICENSED, INSURED, BONDED



INSTANT CURB APPEAL

HELPS HOMES SELLiFAST

PAINTING = WATERPROOFING = LEAK DETECTION

CONTRACTORS [

PAINTING & WATERPROOFING

INC.,

o mmm@m
. SJEM@@ 1097t}

Call today for a FREE estimate! (239) 404-9829

° L, W —9
° ve . @ .4 wwwcontractorspamtmgandwaterprooflng com
T oIns red & Guaranteed Workmanship  Collier County: C34193 Lee County: PT15-00694

BRANDING | EDITORIAL
TRAVEL | HEADSHOTS

Gret Socicl Wit Us! RN RL L

@sandy.windham SHOOT

“Fhotograpty i o
love affacs with lfe.”

(239) 289-6486

sandyrwindham.com
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NEW CONSTRUCTION | RENOVATION&S | REPAIR
GET THE

PLUMBING

DONE RIGHT
THE FIRST TIME!

Cory Garber, Owner
GulfShorePlumbing@comcast.net
b‘|:|CENSE NUMBER: CFC1429056 &S

LY
GULF

L GIVE US A CALL TODAY

. 239-200-1235

uli Commercial & Residential

Building ‘lasting
Relationships,
‘One ‘Home at a ‘Time!

[N l RO N BUILDING LUXURY CUSTOM HOMES
_ | € |‘ I'| ;.- _hl_

THROUGHOUT SOUTHWEST FLORIDA

WWW.CINTRONCUSTOMBUILDERS.COM

GIVE US A CALL TODAY

239-216-8106 OR

CONTACT US THROUGH EMAIL AT
FLOWER@CINTRONCUSTOMBUILDERS.COM

LICENSE# CGC1529353
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» TITLE INSURANCE

> ESCROW SERVICES Q
by,

> CONSTRUCTION FUNDS
DISBURSING

> TECHNOLOGY-DRIVEN,
PROFESSIONAL EXPERTS,

> ENHANCED SECURE
ONLINE ACCESS &
COMMUNICATION

» NATIONAL COMM
SERVICES

WWW.RESOLUTIONSTITLE.COM

239-734-48383
375 STH AVE S, SUITE 202 | NAPLES, FL 34102
13800 TAMIAMI TRAIL N, SUITE 310 | NAPLES, FL 34110
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REAL PRODUCERS

CONNECTING. ELEVATING. INSPI
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ME MORE!

LEADER OF THE MONTH
ROBERT NARDI

FEATURED AGENTS
ERIC & TYLER MANRING

DAVID GRUNINGER

RISING STAR DRIVEN BY REAL ESTATE

GREG ECONOMOS

Want a copy of your article or full
magazines that you were featured in?

PARTNER SPOTLIGHT

NOVEMBER 2020

REPRINTS! e

DY cover story
What the heck is a reprint? A reprint L
is a four- or eight-page bound,
printed piece on magazine-grade
paper with your full article — and

you on the cover.

"GRUNINGER

DRIVEN BY REAL ESTATE

WHY DO | NEED THOSE?
These reprints are a professional
marketing tool that can help brand
you, your team and/or your business.
* Use on listing appointments
* Send out to friends and family
* Send to clients with your

holiday greetings
* Brokers, use as recruiting tools for

capturing new talent

* Use when farming your

favorite neighborhood

WHO CAN BUY THESE?
The REALTOR® that was featured, the broker, our

partner, or family. Anyone who wants to promote you.

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We
HOW DO | ORDER?

Email andrew.regenhard@realproducersmag.com
or give us a call at 239-290-0692.

send you a proof, you approve, and then they are

sent to you via FedEx.
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Let me help you and your clients with
their Home Financing Needs!

Specializing in the following Loan Programs:
Conventional | FHA | VA | Jumbo Loans

Looking for classes to help you improve your business?
Check out www.realestatesecretsunlocked.com for upcoming classes!

Eric & Christl Ramirez

Fully licensed and insured
certified general contractor

FAMILY OWNED & OPERATED

VISIT OUR MODEL HOME AT 85

We Offer Great Rates and Excellent Service. Call us today! We are here to help!

Danielle Damianov
VP of Mortgage Lending

OTH AVE NW NAPLES, FL 34120

0:(239) 676-0197 | C: (786) 359-7976

LendFLA.com | Danielle.Damianov@rate.com LA Ya‘c‘%w;w“ 1O} 239-304-05 16 G WWWLARAMCUNSTRUCT'UNGOM

24301 Walden Center Dr Suite 300
Bonita Springs, FL. 34134 guara nteed

‘. FOR CUSTOM HOMEBUILDING!

Licensed in Florida, California & Massachusetts - State License Numbers: CA - CA-DBO883539, FL - LO33886, MA - MLO883539
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COMPETE WITH CASH OFFERS
B

20+ YEARS OF RESIDENFIAL
LENDING

LOANS UPTO $3.5 MILLION
WITH AMAZING RATES

J (]Sh L““d | Branch Manager | NMLS #387408

G ld St Gold Star Mortgage Financial Group | NMLS #3446
JO Al | p. 2394785783

Mortgage Financial Group ' . ) nd@goldstarfinancial.com




