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949-348-1730 • QualityFirstTermiteControl.com

Our staff is professionally trained, licensed and bonded.
Serving Southern California for over 20 years.

Termite Control
Local Treatment

We specialize in
escrow inspections!

Fumigation
Structural Repair
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3611 S Harbor Blvd Ste 200
Santa Ana, CA 92704-7949

949-503-8475
mlopez5@farmersagent.com
FarmersAgent.com/MLopez5

License # 0N01582

I'm familiar with the escrow process and
working to ensure the proper documents are

in place to not hold up the loan.

Mya Lopez
Cover photo courtesy of Bodie Kuljian.
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people
SPACES

aerials

714.381.7675

www.THOMASPELLICER.com

@thomaspellicer

Specializing in architecture,
interiors and luxury real estate.

PHOTOGRAPHY

Thomas Pellicer

(714) 381-7675

Together Creative

Bodie Kuljian

(805) 704-8781

ROOFING

Rescue Roofer

Darrin Guttman

(949) 273-2100
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DESIGN

Straw & Clover Studio

Andrea McQuade

(714) 655-9705

TITLE SERVICES

Lawyers Title

Josh Meador

(714) 293-0798

WFG Title

Andrew Walsh

(949) 300-9101

MORTGAGE SERVICES

California Coastal Loans

Dino Katsiametis
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CrossCountry Mortgage

JJ Mazzo

(877) 237-9694

Monarch Coast Financial

Kevin Budde
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MortgageOne, Inc

Christopher Smith
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Quality First Termite  

& Pest Control

Jeff Oliva
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Farmer’s Insurance   

Mya Lopez
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NFP Corp.

Taylor Wilson

(949) 307-3916

MARKETING AGENCY

Remio Group

Jennifer Gilbert

(949) 290-6702

CHARITY / FUND RAISING

Goodwill Orange County

Eric Smissen

(714) 547-6308

www.OCGoodwill.org

ESCROW SERVICES

Corner Escrow

Katie DiCaprio

(949) 303-0515

Escrow Options

Bernadette Kerkes

(714) 348-4718

Quality Escrow

Christine Koedel

(949) 683-5086

The Escrow Source, Inc

Michelle Rahe

(949) 305-0888

Versal Escrow

Christopher Keahey

(949) 342-3692

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!
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DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the South Orange 
County Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 
Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating Realtors® for certain stories, please email 
us at michele.kader@realproducersmag.com.
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WE’RE CHANGING 

949.768.4799

THE CONSTRUCTION
EXPERIENCE

HOW A ROOFER
HELPS TOP PRODUCING

REALTORS DIFFERENTIATE
THEMSELVE FROM THE REST.

www.RescueRoofer.net
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If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@realproducersmag.com.
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INSTAGRAM!

@southocrealproducers
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If we have not yet met, please reach out to me to schedule a 
Zoom meeting so I can get to know you. Let’s begin to cele-
brate, as a Real Producers community, the innovative ideas, 
stronger relationships, greater perspective, and higher levels 
of professional success that many of you are experiencing. To 
nominate a fellow agent you would like to see featured in the 
magazine, please contact me at 949-280-3245 or email me at 
michele.kader@realproducersmag.com. 

I hope that going forward in 2021 we will all find light in the 
darkness and focus on the good. Rising up is always uncomfort-
able, but I believe we are being called to a higher level and can 
press forward in all ways—emotionally, spiritually, profes-
sionally, and relationally. Maybe 2020 wasn’t without its silver 
linings after all.
 
I am sure by now you know I am a woman of faith; I do believe 
our best days are ahead!
 
Yours in gratitude,

Dear South OC Real Producers,
 
We’re settling into 2021 now and I’ve been reflect-
ing on the past year. Hardships truly can make or 
break us. Each of us is given the choice to press 
forward and allow ourselves to be transformed or 
remain in fear and negativity. Despite the chal-
lenges we have all faced in 2020, we can choose 
to seize this moment as an opportunity to move 
forward to create better lives for ourselves and a 
better world for all.
 
I love what has happened with this issue of South 
OC Real Producers. Featured on the cover is 
Maryam Samini, a single mother who used the 
COVID lockdown to pause and reflect on where 
she was at in life and where she wanted to be. The 
events of 2020 allowed her to push past fear and go 
after her destiny.
 
I feel honored to have worked with this community 
of top performers for over a year now. Your strong 
mindsets are truly inspiring. Instead of bowing 
down to adversity, you choose to face challenges 
head-on—in fact, adversity is what has made most 
of you so successful. I’ve had the pleasure of meet-
ing so many of you...I would love to hear and share 
your stories of the challenges you faced in 2020 and 
the positive things that grew from them.
 

Michele Kader
Owner & Publisher
South Orange County Real Producers
949-280-3245
michele.kader@realproducersmag.com

“For I know the plans I have for you,” declares the 
Lord, “plans to prosper you and not to harm you, plans 

to give you hope and a future.”  (Jeremiah 29:11)

publisher's note
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sdinspect.com • (949) 464-4774

Our Inspections Tell
The Story of Your House

You’ll get the knowledge you need to make the right 
decisions about the house you are buying or selling.
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Nicholas Deliberato, D.C., 
performed his undergraduate 
degree at Miami University, 
in Ohio. He graduated 
magna cum laude from 

Southern California University of Health Sciences, where he 
obtained his Doctorate of Chiropractic. Nick Deliberato holds the 

designation of ADAPT Trained Practitioner from Kresser Institute, the 
only functional medicine and ancestral health training company.  Nick lives 

in Irvine, CA, with his wife and son.

the exposome. The exposome is a collection 
of environmental factors, such as stress and 
diet, to which an individual is exposed and 
which can have an effect on health.
 
Let’s get back to your health. Imagine that 
you just landed in your body. Time for an 
appraisal. Can you move well? How do you 
feel? What’s your emotional and mental 
state? Is it a fixer-upper or does it require 
just some basic maintenance?
 
Perhaps you want to take a closer look at your 
physiology and chemistry by running predic-
tive lab work. But before you even seek out 
a doctor, what is in your immediate control? 
Your lifestyle choices! Let’s touch on a few.
 
1. Manage stress wisely.

Stress is ubiquitous and affects us all. Stress 
can have a profound effect on your gut. There 
is ample evidence that many chronic meta-
bolic diseases start in the gut. Exposure to 
prolonged stress alters brain-gut interactions, 
ultimately leading to the development of a 
broad array of psychological and GI disorders.
 
2. Focus on nutrition.

Food is one of the most effective tools for 
bringing balance to your body. When we 
optimize our diets we see improvements in 
detoxification, energy, and metabolic health. 
We are a society in a chronically fed state. 
Too much processed foods derail our metab-
olism. Eating low-carb and the occasional 
keto cycle can retrain your metabolism and 
provide a necessary reboot.
 
3. Intermittent fasting.

Our high school biology teachers failed 
to mention that fasting is not only an 
evolutionary skill, but also the best way 
to activate your body’s own “house 
cleaning” systems. It’s referred 

to as autophagy, and it promotes healthy 
cell cycles and deep cellular detoxification. 
When paired with a proper diet it can help 
balance blood sugar, prune the microbiome, 
and build metabolic flexibility. Metabolic 
flexibility means your body can use protein, 
fats, and carbohydrates efficiently.
 
4. Exercise.

Physical activity has endless possibilities. 
Research shows that we get the best results 
when we mix up our routines and change 
how we stress our bodies.
 
•	 Fasted-cardio in the morning can help sup-

port healthy blood sugar and utilize body 
fat for fuel. (2–3 times per week)

•	 Post-meal activity can put circulating 
blood sugar to work. (This is 20- to 
40-minute walks a few times a week after 	

 	 lunch or dinner.)
•	 High-intensity interval training (HIIT) is a 

great way to work your metabolic machin-
ery and increase insulin sensitivity. 	
(2 hours per week, total)

•	 Strength training — you can’t go wrong 
having a higher proportion of muscle-to-
fat-mass ratio. Free weights, body weight, 
and resistance bands all work well. 	
(3 times per week, 20 to 30 minutes)

This article does not provide medical advice. 

It is intended for informational purposes 

only. It is not a substitute for profes-

sional medical advice, diagno-

sis or treatment.

It’s not unusual for one’s perspective on their personal health to change at 

different points in life. For some, there is indifference, frustration, and reactivity. 

For others, there is clarity, deep involvement, proactivity, and even identity. Each 

person has their own “health documentary.” Typically, it’s a of  factors that include 

your health history, family’s eating habits, psychological health, environmental 

factors, financial pressures, value systems, and other lifestyle habits.

 
I want you to pause and think about how you engage with your own health and 
possibly your family’s health. Do you think about the future of your health? Is 
it your responsibility or is it a transaction to be had with a doctor at a perfunc-
tory check-up? Are you competent enough to embrace your own inner doctor, 
barring some critical situation?
 
You may be familiar with the term functional medicine. Functional medicine 
was born out of necessity. It is a systems-based approach that looks to reverse 
disease by identifying the drivers and causes. This form of personalized 

medicine is practiced by MDs, DCs, 
DOs, naturopaths and a host of 
adjunct practitioners.
 
Allopathic, or conventional, health-
care excels in acute situations and 
provides disease management. Where 
it is lacking is in disease prevention 
and health optimization. If you only 
treat symptoms, people want pills. 
Show people the root cause and they 
will demand a fix.
 
For the most part, you don’t “catch” 
disease. You build it through life 
exposure, sometimes referred to as 

By Nick Deliberato, D.C.

health & wellnessSTUCK
Where to Look If Your Health Is
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949-454-0508  •  AMERISPEC.NET/WOODFORD

"It was easy to schedule and we like 
that AmeriSpec cares for it's inspectors 
and did not allow people to be present. 

Employers that take their employees' 
health seriously make us more likely to 

recommend this company."
-Lucy T.

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS,
AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:
• The inspector will be wearing gloves at all times during the inspection.

• The inspector will be wearing mask/respirator at all times during the inspection.

• The inspector will be wearing booties while inside the property.

• The inspector will be taking his own temperature before and after each inspection.

• The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.

949-292-9292
www.mortgageonehomeloans.com

Christopher.smith@gomortgageone.com

Contact Chris’ team today to learn 
more about our comparably lower 
interest rates and exceptional service.

Family Owned & Local Direct Lender |  NMLS#: 898812
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cover story
By Lindsey Wells

Photos by Bodie Kuljian

Though she later discovered that a career in real 
estate checked all of the boxes for what she was 
looking for professionally, the industry was not 
initially on Maryam’s radar. She earned an under-
graduate degree in political science and then went 
on to law school, where she earned her Juris 
Doctorate. While she originally planned to practice 
law, Maryam instead found a passion for teaching 
it. “I ended up working with a lot of inner-city
kids and people from very disadvantaged back-
grounds — people with whom I otherwise might 
not have crossed paths, and that was really pivotal 
for me. Life changing, actually,” she says.

MARYAM 
Following Her Heart and 

Taking a Leap of Faith

Many in the real estate industry remember the profound impact that 

COVID-19 had during its first few months in the United States. Sellers 

pulled their listings, would-be homebuyers halted their searches, and agents 

were forced to find a way to adapt to the uncomfortable and unprecedented 

circumstances they were facing. One real estate broker, Maryam Samini, 

chose not only to adapt, but to take the bull by the horns and break down 

barriers that had been holding her back for so long. 

Maryam’s interest in real estate was piqued in 
2010 when the economy was tanking. Her neigh-
bor, a partner at Surterre Properties who knew of 
Maryam’s legal background, encouraged her to get 
her broker’s license. “It wasn’t so much that I had 
a passion all along for real estate, but once I got 
into it, it became very apparent pretty quickly that 
it perfectly aligned with and complemented my 
existing skill set: my background in law, negotiating 
on behalf of my clients, and ease with navigating a 
contract and using it both as a sword and a shield 
to protect my clients’ best interests,” Maryam 
says. She earned her broker’s license in 2010 and 

samini
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transitioned into real estate, although 
she continued teaching law for the next 
five years. In those five years,  her real 
estate career steadily grew, and in 2015, 
Maryam opted to stop teaching and focus 
100 percent of her efforts toward this 
part of her life. 

For a few years, Maryam was Broker of 
Record and legal advisor for a top-per-
forming team at a local brokerage in 
Corona Del Mar, then an agent for 
another local, top team. Finally, in 2020, 
after 10 years of working under someone 
else’s umbrella, Maryam decided it was 
time for her to start her own team. 

“After the pandemic hit, for the first time 
in forever, I was forced to pause. I’m 
usually go, go, go. In that pause, I started 
to reflect on whether I’m being authentic 
to where I am in my life right now and 
in my career. I realized that I absolutely 
wasn’t,” Maryam says. “I realized that, at 
this juncture, with this level of experience, 
I shouldn’t apologize for wanting more and 
believing in myself to be able to say, ‘Hey, 
I don’t need to be someone’s number two. 
I can actually step forward and own that 
space in my own right.’ It was time. I just 
felt like, ‘If not now, when?’ It was time to 
double down on myself, if you will.” 

This realization was further cemented 
when Maryam reconnected with Nikisa 
Razban, an agent she’d worked with at 
a brokerage years before. When they 
crossed paths again in 2020, Maryam 
and Nikisa both found themselves at 
a place in their lives where they were 
ready for a change. 

“We realized, ‘You know what? It’s time 
to hang out our own shingle and deliver 
the kind of concierge service we know 
we can provide and be authentic to who 

we are,” Maryam says. The Samini Razban Group 
of First Team-Christie’s International Real Estate 
was born in October 2020 and has had great 
success. Maryam is a contributing member of the 
Forbes Real Estate Council. She and Nikisa are 
looking forward to growing their team in 2021. 

As a single mother, Maryam said she wouldn’t 
be where she is today without the support of 
her children, her son Arya, a college student in 
New York, and her daughter Sara, a high school 
freshman. Maryam gives credit to her ex-hus-
band and children’s father, too, with whom she 
still has a very close co-parenting relationship 
and friendship.

It’s been said that we are only confined by the 
walls we build ourselves. Maryam encourages 
anyone looking for a change in their own lives to 
follow their heart. “Despite the madness that was 
2020, this leap of faith that I took, for the first 
time, has changed my life for the better and I have 
no regrets whatsoever,” Maryam says. “Follow 
your heart, because that’s your North Star.”

Despite the madness 

that was 2020, this 

leap of faith that 

I took, for the first 

time, has changed 

my life for the better 

and I have no regrets 

whatsoever.

Follow your 
heart, because 
that’s your 
North Star.
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949-307-3916
Taylor.Wilson@nfp.com
www.NFP.com
1551 N. Tustin Ave. Suite 500
Santa Ana, CA. 92705

Contact us today to learn more about our proactive approach
towards securing your future.

Personal Insurance | Commercial Insurance | Bene�ts

Expertly
Crafted
Solutions
to Fit Your
Unique Needs
We know that every individual is unique.
That's why we create a plan tailored to your needs
so you don’t have to worry about what the future might bring.

Taylor Wilson

Orange County’s Finest Escrow Agency

Over 300 years of industry experience!
Contact one of the top escrow companies in Orange County today!

949-305-0888 | theescrowsource.net
27611 La Paz Rd Suite D, Laguna Niguel, CA 92677

I am a Sales and Management 

professional with over 20 years of 

experience.  My enthusiasm for 

helping others along with customer 

service talent help me connect with 

clients and provide them with the 

best service possible.

• Sales and Management

• Customer Service and
follow through

• Teamwork

• Flexibility

• Problem-solving

• Enthusiasm for
helping others

Nevine Girgis
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ROOFER
RESCUE
ROOFER
RESCUE

business partner spotlight

ROOFER

SAVING HOUSES ONE ROOF AT A TIME

By Lindsey Wells

Photos by Bodie Kuljian

rescue

/ˇreskyōō/

verb: To save someone from a dan-

gerous or distressing situation.

 
In 1993, two 26-year-olds, Eric 
Enriquez and Darrin Guttman, full 
of tenacity and drive but limited 
knowledge, set out on an entrepre-
neurial venture into the roofing 
industry. Little did they know a 
natural disaster was looming on 
the horizon that would change the 
course of their lives. In 1994, the 
Northridge earthquake rocked San 
Fernando Valley, annihilating both 
of their homes plus thousands of 
others’. What began as a tentative 
start-up business quickly turned 
into an organization that was 

a neighborhood on my way to an 
estimate and this Saint  Bernard just 
jumped out at me. He was walking 
with his owner and I thought, ‘Wow, 
that is the most beautiful Saint 
Bernard I’ve ever seen.’ I remember 
just making a mental note of this, and 
I went on.” As luck would have it, Eric 
encountered the dog for a second time 
that day and struck up a conversa-
tion with its owner. One thing led to 
another, and the dog’s owner agreed 
to let him be the company’s new mas-
cot. Upon parting ways, Eric asked 
the dog’s name. “Rufus,” his owner 
replied. “I couldn’t have picked a bet-
ter name,” Eric says, laughing. “That 
was a sign. The business name was 
Rescue Roofer, and our new mascot’s 
name was Rufus.”
 

RESCUE

From left to right: Eric Enriquez, Dan Leinonen, Ethan Guttman, Darrin Guttman.

essential to the wellbeing of the 
community. Celebrating 28 years in 
business this year, Rescue Roofer’s 
mission has remained the same: to 
change the way people experience 
the construction industry and to be 
the company they can count on to 
rescue them in tough situations.
 
Those in the area may recognize 
Rescue Roofer’s mascot, a Saint 
Bernard, a breed which was originally 
bred for rescue work. What many 
may not know, however, is that the 
mascot represents a real-life Saint 
Bernard who lives right here in San 
Juan Capistrano. 

“Two years ago,” Eric recalls, “I 
happened to be driving through 
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Dan Leinonen, Roofing AdvisorDarrin Guttman, President & COO Ethan Guttman, Marketing & Brand CoordinatorEric Enriquez, Founder & CEO

Real estate agents are a large part of Rescue 
Roofer’s business, and this company knows 
that time is money. If needed, with their 
expedited inspection service, agents can 
obtain thorough, detailed inspection reports 
within 24 hours. Another service that many 
REALTORS® take advantage of is Rescue 
Roofer’s Roofing Advisor Hotline. “With our 
hotline, people can call in and actually ask 
questions to a professional roofer,” Darrin 
says. “Like a consumer, a real estate agent 
might also have a lot of questions about their 
client’s roof. For zero cost, our hotline can 
answer questions about repair, restoration, 
and replacement services we can offer them.”
 
This company strives to be an advocate for its 
Realtor partners. “At the end of the transac-
tion, what does the Realtor want?” asks Darrin. 
“They want to sell a home or property and they 
want to make sure the buyers and sellers have a 
great experience. We come in as an advocate to 
help them through that.”
 
Something else that separates this company is 
its employee training. In addition to the elite 
knowledge and on-the-job experience that 
each of the roofers possesses, the advisors and 
production management team are T.E.A.M. 
Certified. “The idea behind it is that they can 
offer the Time, Education, and Assistance to 
enable customers to make the best decisions for 
their needs,” says Ethan Guttman, the compa-
ny’s marketing coordinator. “We want to make 
sure the property owners we work with can 
sleep with their decisions. They’re able to take 
into account their budget and their specific roof-
ing circumstance. We value giving customers 
all of the tools needed because we view that as 
being the best way to make them happy.”
 
When asked what they most enjoy about what 
they do, Eric, Darrin, and Ethan agreed: it truly 
is all about the customer. “What I found from 
the very beginning is that the construction 
industry was frustrating for homeowners; they 
don’t know who to trust or where to start,” 
Eric says. “We want our customers to have that 
sigh of relief that they’ve found a company that 
will guide them in the proper direction and 
really listen to them, then propose what’s best 
to them. That’s what keeps me going every day, 
to get in there and be empathetic to our clients 
and Realtors. Because, otherwise, I would 

just be working for another roofing 
company and I wouldn’t get up every 
morning for that.”
 
For more information, call 949-768-4799 

or visit www.rescueroofer.net.

       WE WANT OUR 
CUSTOMERS TO HAVE 
THAT SIGH OF RELIEF 
THAT THEY’VE FOUND 
A COMPANY THAT WILL 
GUIDE THEM IN THE 
PROPER DIRECTION 
AND REALLY LISTEN TO 
THEM, THEN PROPOSE 
WHAT’S BEST TO THEM. 
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RemioGroup.com
(949) 290-6702

20 Years
Experience.

Marketing and tech
solutions for real estate
agents and brokerages.

Contact us

today for a free

systems audit

to ensure

e�ciency and

growth for

2021!

Did you know there are more victims held against 
their will today than ever before? That’s why N2 

Publishing, the company behind this magazine, is 
financially committed to helping end human trafficking. 

And through their advertising partnerships, the 
businesses seen within these pages are helping us 

break these chains, too. Learn more about our cause 
by visiting n2gives.com.

$3MILLION$3MILLION$3MILLION$3MILLION
DONATED THIS YEAR TO HELP BREAK THE 

CHAINS OF MODERN-DAY SLAVERY.
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PASSION AND POSSIBILITIES
rising star By Lindsey Wells  |  Photos by Bodie Kuljian

It comes shining through when you work with 
someone who takes pure pride in what they do. If 
a person possesses a passion for what they do and 
those they serve, anything is possible. That sense 
that everything is possible is what clients experience 
when working with Christian Pace, a REALTOR® with 
Harcourts Signature Properties in Laguna Beach.
 
It was 2015. Fresh out of high school, 18-year-old 
Christian was attending Riverside Community 
College (RCC) for musical engineering and business 
with hopes of later transferring to the University of 
Southern California on a partial basketball schol-
arship. Two years later, life, as it often does, threw 
Christian a curveball. He welcomed his first son 
into the world in 2017 and suddenly found that his 
priorities were shifting. While he’d never con-
sidered real estate as a career, his interest in the 
industry was piqued by a friend’s mother.
 

“Ever since I was 17, she would tell me, ‘Hey, 
Christian, you should really get into real estate. You 
dress well, people like you, and I think you would 
be great,’” Christian says. Already possessing a 
love for business and an entrepreneurial mindset, 
Christian took a leap of faith and got his license in 
2018. To say he made the right decision would be an 
understatement. Christian is studying for his bro-
ker’s license now and plans to take the test in 2021.
 
While he ultimately decided not to pursue a pro-
fessional career in music or sports, for Christian, 
real estate serves as an avenue to still be able to 
experience both. “What makes me happy is that 
I get to work with musicians, I get to work with 
athletes, and do business—pretty much everything 
that I went to school for, all in one,” he says. “I was 
just able to correlate everything that I love to do 
into one career.”
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Christian says he couldn’t have reached this level 
of success in real estate without his partner and 
best friend, Wali Rahman. “Since I started my 
real estate journey, Wali has been with me day 
and night. His goal is to create great content to be 
seen worldwide to expand his name and create a 
team,” Christian says. “Wali and I had similar goals 
in regards to creating a worldwide portfolio with 
athletes and entertainers, and instead of doing it 
separately, we decided to brand together while 
bringing a new and exciting style and aesthetic to 
the realm of business.”
 
Perhaps one of the things that sets Christian apart 
is his ability to listen, not only to the things that 
are being said but the things that aren’t being said. 
“I’m passionate about listening to other people’s 
stories,” he says. “Some people have some really 
exciting stories that you would never, ever be able 
to hear if you didn’t ask the right questions and sit 
back and listen. And listening and observing can 
often lead to discovering things that they might not 
have known about themselves.”
 
Christian was born in Moreno Valley and currently 
resides in Riverside with his wife, Jasmin, and 
son, Carter, who will turn 4 years old in March. 
Christian and Carter share a birthday week—
Christian’s on March 24 and Carter’s on March 29. 
“It’s funny,” Christian says, “every year I turn a 
different age, he’s 20 years and five days younger.” 
When they’re together, Christian and Carter can 
usually be found out riding skateboards, playing 
basketball, attending art shows, or shopping. In his 
own down time, Christian’s main hobby is playing 
basketball. If he’s not working, he’s dribbling a ball 
somewhere with his friends.
 
When asked to define success, whether personally or 
professionally, Christian sums it up perfectly: “In my 
opinion, I feel like anybody is successful as soon as 
they make a plan and start working towards accom-
plishing it. A lot of people feel like they’re successful 
if they have a certain amount of money. Whatever the 
case may be, if you have an idea, or a goal, or a plan, 
write it down. Think about it constantly. Manifest 
it. Then, if you work towards it and do a few things 
every day that can really help you accomplish that 
goal, I feel like anybody can be successful.”

Christian Pace (right) credits his business partner and content 
creator, Wali Rahman (left) for a great deal of his success.

Christian with his wife Jasmin and son Carter.

If you have an idea, or a goal, or a plan, write it down. Think about it constantly. 
Manifest it. Then, if you work towards it and do a few things every day that can 
really help you accomplish that goal, I feel like anybody can be successful.
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TUSTIN

Professional Service, Unwavering Integrity
An Escrow Team You Can Trust

WWW.CORNERESCROW.COM
IRVINE LAGUNA BEACH LAGUNA NIGUEL CARLSBAD MURRIETA BEVERLY HILLS LAGUNA WOODS

George Delgado
Account Executive

949.668.2447
George@cornerescrow.com

Katie DiCaprio
Chief Marketing/Operations O cer
949.303.0515
Katie@cornerescrow.com

We have the knowledge to 
navigate through any unforeseen obstacles.

PARTNER WITH US & GIVE YOUR CLIENTS PEACE OF MIND

C R E AT I N G  A

C O M F O R TA B L E ,

C A S U A L  S T Y L E

T H AT  W I L L  H E L P

YO U  S E L L

YO U R  H O M E !

Home
Staging
714-655-9705
949-290-4055
WWW.STRAWANDCLOVER.COM
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949.720.1616
Dino@CAcoastalloans.com

26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691 
NMLS#264396 | BRE#01244052 

#WhoCanWeServeToday

ME MORE!
PRINT

Want a copy of your article or full 
magazines that you were featured in?

Were you, your broker, or the team 
featured in an issue of Real Producers? 

REPRINTS!         

What the heck is a reprint? A reprint 
is a four- or eight-page, maga-
zine-quality-grade paper with your 
full article and photos, and you on 
the cover of the publication.
                       
WHY DO I NEED THOSE?                     

These reprints are a professional 
marketing tool that can help brand 
you, your team and/or your business.

•	 Use on listing appointments
•	 Send out to friends and family 
•	 Send to clients with your  

holiday greetings
•	 Brokers, use as recruiting tools for 

capturing new talent 
•	 Use when farming your  

favorite neighborhood  

WHAT IF I CHANGED COMPANIES OR NEED SOMETHING 

CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We 
send you a proof, you approve, and then they are 
sent to you via FedEx.
                       

WHO CAN BUY THESE?                     

The REALTOR® that was featured, the broker, our 
partner, or family. Anyone who wants to promote you.
                       
HOW DO I ORDER?               

Email michele.kader@realproducersmag.com or 
give us a call at 508-404-5781.
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Andrew Walsh
VP of Sales & Marketing

949.300.9101
awalsh@wfgtitleco.com

AndrewWalsh.wfgtitleco.com

Give Us a Call!

Partner with WFG 
National Title this 
Valentine's Season.
We Would LOVE
to Start A New 
Relationship
With You!


