
D E C E M B E R  2 0 2 1

S A C R A M E N T O

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 

KIM
PACINI
HAUCH
PROFILE: 
Tanya Anthony Curry

STAR ON THE RISE: 
Antonio Cardenas

PARTNER SPOTLIGHT:
M&M Property Services 
and Management

CELEBRATING LEADERS: 
Trent Andra



2 • December 2021 Sacramento Real Producers • 3@realproducers realproducersmag.com

At Closet Gallery, we 
specialize in helping you 

simplify and organize your 
home. Every home has 

different needs and every 
homeowner has a different 

style. Closet Gallery 
collaborates with you to 

design the perfect solution 
for your lifestyle and 

budget. Whether it’s your 
master closet, a kitchen 
pantry, your garage, a 

home office, we can create 
custom storage solutions 

for all your needs. Offering 
the highest quality 

materials and hardware you 
will find a wide range of 
product options that will 
suit your specific style. 
Potential home buyers 

often look for good storage 
options within homes and 

having a custom pantry can 
give your clients’ homes a 

competitive advantage.

CLOSETGallery
Storage Solutions

FREE IN-HOME CONSULTATIONS
(916) 826-7016  |  aclosetgallery.com

CUSTOM STORAGE CAN:
- O�er More Storage Options
- Reduce Outside Clutter
- Make Home Organization Easier
- Create a More Functional
  Use of Space
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S This section has been created to give you easier access when searching for a trusted real 

estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your 

magazine. These local businesses are proud to partner with you and make this magazine 

possible. Please support these businesses and thank them for supporting the Sacramento 

Real Producers REALTOR® community!

1031 EXCHANGE

Asset Preservation Inc

Bill Angove

(916) 832-1031

apiexchange.com

ATTORNEYS

Clower Law

Ashley Clower

(916) 652-8296

ClowerLaw.com

ElGuindy, Meyer &  

Koegel, APC

Judith Maranski

(916) 778-3310

emklawyers.com

AUTO BRANDING

Reviver

Joy Neerkaye

(916) 306-1070

Reviver.com

BLINDS/SHADES

Made in the Shade  

Blinds and More

Mandie VanBuren

(916) 300-4306

blindsofnorcal.com

CARPET CLEANING

Cleaner Choice Services

Nick Volkert

(916) 899-1783

cleanerchoice.us

CLOSING GIFTS

Ternero Olive Oil

Lisa Ternero

(916) 508-5325

TerneroOliveOil.com

CONSTRUCTION/

REMODELING

Good Life Construction, Inc.

Dmitriy Tupikov

(916) 833-1379

goodlifeconstruction.com

CUSTOM CLOSETS

Closet Gallery

Darria Deatherage

(916) 826-7016

AClosetGallery.com

DESIGNERS

Aura Design Company

Theresa Aura Design Co

(916) 412-3830

AuraDesignCompany.com

FINANCIAL ADVISOR

Edward Jones

Jon Benecke

(916) 865-4616

EdwardJones.com/

Jonathan-Benecke

FINANCIAL CONSULTING

Financial Path Consulting

Cherise Sutton

(916) 612-6261

FinancialPathConsulting.com

FLOORING

Zothex Flooring

Clayton Flooring

(916) 925-1958

ZothexFlooring.com

GARAGE DOORS

Overhead Door Company of 

Sacramento Inc.

Melonie SanFilippo

(916) 421-3747

ohdsac.com

HOME IMPROVEMENTS

Patriot Home Improvements

Tara Barton

(916) 251-7660

PatriotImprovements.com

HOME INSPECTION

CalPro Inspection Group

Andrea Quyn

(800) 474-3540

calprogroup.com

Certified Home and  

Building Inspections

Jason Stockwell

(916) 223-3400

certifiedhbi.com

HVAC

Bronco HVAC

(916) 675-1062

BroncoHeatingandAir.com

INSURANCE

Intrinsic Insurance Services

Aurora Mullett

(916) 585-8184

iiprotect.com

Sky Insurance Brokers

Erik Sjolie

(916) 540-7000

skyinsurancegroup.com

JUNK REMOVAL

Junk Responders

Anthony Wilkins

(844) 586-5786

JunkResponders.com

LENDING

Homelight

Tony Chahal

(510) 846-5200

HomeLight.com

MARKETING

Creative Marketing

Tori Barker

(916) 832-0502

CreativeMarketing 

Sacramento.com

Steps Marketing

Joe Duenat

(916) 288-9775

StepsMarketing.com

XSIGHT Creative Solutions

Scott Rodier

(916) 444-9100

xsightusa.com

MORTGAGE

Alicia Stearman -  

Cross Country Mortgage

Alicia Stearman

(916) 241-8771

AliciaStearman.com

American Pacific Reverse 

Mortgage Group

Liz Andersen

(916) 223-8869

APRMG.com

Asset Financial Center, Inc.

Benjamin Androvich

(916) 955-8287

afc360.com

Big Valley Mortgage - 

Rebecca Abbott

(916) 203-9328

BigValleyMortgage.com

Fairway Mortgage -  

Dan & Sherene Team

Dan McIntire

(916) 276-3324

5StarTeam.com

Fairway Mortgage -  

Lucia Lending Team

Nicholas Lucia

(916) 730-6339

LuciaLendingTeam.com

Family First Mortgage Group

AJ Jackson

(916) 835-4100

ffhomeloans.com

NKS Financial

Neal Smith, Certified 

Mortgage Advisor

(916) 907-6513

NKSFinancial.com

Point Equity  

Residential Lending

Nick Cunningham

(916) 302-2018

pointequity.com

Sarah Lee

(916) 600-6126

GuildMortgage.com/

SarahLee

WealthWise  

Mortgage Planning

Andrew Vierra

(916) 932-7160

VALoansofCalifornia.com

Your Mortgage Girl at 

Guaranteed Rate

Padi Goodspeed

(916) 257-9435

YourMortgageGirl.com

MOVING COMPANY

House to Home Moving, Inc.

Jacob Giorgi

(916) 484-1144

housetohomemoving.com

NHD

MyNHD

Lisa Massey

(916) 549-1226

mynhd.com

ORGANIZING SERVICES

Amazing Spaces Organizing

Karen Silva

(916) 502-7092

amazingspaces 

organizers.com

PAINTING

Camacho’s Custom Painting

Amanda Camacho

(530) 306-9928

camachoscustom 

painting.com

PERFORMANCE COACH

Head Top Performance

Sean O’Brien

(916) 335-4049

HeadTopPerformance.com

PHOTOGRAPHY

Olha Melokhina Photography

Olha Melokhina

(916) 288-5839

OlhaStudio.com

PROPERTY MANAGEMENT

M&M Property Management

Bruce Mills

(916) 548-7712

mmproperties.com

Titan Property Management

Ryan Miller

(916) 745-3385

TitanREI.com

Vienna Property 

Management

Tony Alfano

(916) 626-3105

ViennaPM.com

REAL ESTATE 

INVESTMENTS

Belwood Investments LLC

Steven Belmont

(916) 990-3010

belwoodinvestments.com

REAL ESTATE MARKETING

Aerial Canvas

Matt Wood

(650) 730-6139

AerialCanvas.com

REAL ESTATE 

PHOTOGRAPHY

Andrea Gunn Real  

Estate Photography

Andrea Gunn

(916) 223-8948

gunnphoto.com

REAL ESTATE 

PHOTOGRAPHY / 

VIDEOGRAPHY

Blue Hour Photography

Ryan Maupin

(916) 968-7017

bluehourphotography 

services.com

ROOFING SERVICES

Roof Checks

Vlad Khashchuk

(916) 222-6688

RoofChecks.com

SIGNS

Eggleston Signs

Dan Rathburn

(916) 290-4926

eggsigns.com

STAGING

Hallway Staging LLC

Terry Keys

(916) 500-2206

HallwayStaging.com

Premiere Home Staging

Nicole Runkle

(916) 300-0402

thepremierehome.com

TERMITE INSPECTION

North American  

Home Services

Jen Finley

(916) 833-3531

nahspro.com

TITLE COMPANY

North American Title

Julie Shroyer

(916) 416-8245

nat.com/nocal

Placer Title Company

Mark Pitman

(916) 933-4550

PlacerTitle.com

TRANSACTION 

COORDINATOR

Mercedes Natad, Co.

Mercedes Natad

(916) 402-4486

OCTC

Candice Kulp

(916) 412-6848

octcteam.com

Platinum TC Services

Melanie Prescott

(916) 812-7454

platinumtcservices.com

Real Estate Aid

Kristina Adragna

(916) 896-9890

RealEstateAid.net

VIDEO PRODUCTION

Dynamic Cinema 

Productions

Matthew Walter

(530) 417-6170

DynamicCinema 

Productions.com

WEALTH MANAGEMENT

Jake Lafond Wealth 

Management

Jake Lafond

(916) 218-4406

JakeLafond.NM.com
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Launching You On Your Path 
To Peak Performance

  neirB’O naeS
www.headtopperformance.com

- Be the example in how you 
perform to your team and peers!

- Get more of your day back to client 
facing activity with our tools and strat-
egies 

- Scale your business for 
next level growth in an 
accelerated fashion

Clients Include:
Apple, Morgan Stanley, Duke,
Northwestern Mutual, Amazon, 
Gonzaga, CSUS Athletics, and multiple 
Real Estate Investment groups.
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Transform your business from 
a cash-eating monster to a 

money-making machine
  

Do you have clarity on the 
performance of your business? We 

advise you on what is needed to 
increase your company’s profits and 

performance as well as specific 
action steps to stay on track to help 

your business grow.
 

Contact me today to schedule
your free consultation.

 Cherise@FinancialpathConsulting.com
FinancialPathConsulting.com

 
Profit is NOT an 

event.
IT’S A HABIT.

 I have 25 free 
digital copies
of the Profit
First book

by Mike 
Michalowicz.

Shoot me an e-mail and the 
book is yours. I can’t 

recommend this book any 
more highly!!

R E A L  P R O D U C E R S  T E A M

S AC R A M E N TO
M E E T  T H E

Olha Melokhina
Photographer

XSIGHT 
Creative Solutions

Creative Marketing Services

Dave Danielson 
Writer

Chris Menezes
Writer

Aura Design Company
Designers (Interior, Florals & Events)

Tori Barker
Social Media

Suzy Delong 
Ad Strategist

Joe Deunat
Web Designer

If you are interested in contributing or nominating Realtors for certain stories, 
please email us at katie.macdiarmid@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Sacramento Real 
Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor 
the publisher may be held liable or responsible for business practices of these companies.

Kelly Dunn
Administrative  

Assistant

Rachel Lesiw
Photographer

Alison Davis
Content Coordinator

Katie MacDiarmid
Publisher

Ruth Gnirk 
Writer
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“
”

Your Real Estate
L I F E L I N E

Kristina Adragna, CAR Certified Transaction Coordinator, Short Sale Certified

Kristina has helped me with several transactions and she really has been
first aid in a transaction she had to take over. I love her attention to detail
and how she does calendar reminders for everything. Intros, timeliness, etc.
She's a great addition to my team. If you're picky like me, give her a try. -Krystle K, realtor

916-896-9890  |  realestateaid.net
Listing Manager  |  Transaction Coordinator  |  Client Liaison  |  Real Estate Admin

DRE #02034623

www.emklawyers.com 
(916) 778-3310

EXPERIENCED AND TRUSTED ADVOCATES 
ELGUINDY, MEYER & KOEGEL 

GENERAL BUSINESS 
LITIGATION 

CONTRACT DISPUTES 
DEVELOPMENT DISPUTES 

UTILITY DEVELOPMENT 
PRODUCTS LIABILITY 

EMPLOYMENT
WAGE & HOUR

HR COMPLIANCE ISSUES 
EMPLOYMENT CONTRACTS 

LABOR BOARD CLAIMS 
EMPLOYMENT LITIGATION 

CONSTRUCTION PRACTICE 
CONTRACTOR DEFENSE

CONSTRUCTION DEFECTS 
MECHANIC'S LIENS CLAIMS

SUBROGATION CLAIMS 

REAL ESTATE
ENVIRONMENTAL LIABILITY 

LAND USE ISSUES
PREMISES LIABILITY CLAIMS

AGENT-BROKER LIABILITY

Civil litigation and transactional law firm serving clients throughout California

CREATIVE SOLUTIONS | TRUSTED ADVICE | EXPERIENCED ATTORNEYS | CUSTOMIZED SERVICE

SERVICE MATTERS. EXPERIENCE MATTERS.

Work with a team that understands the competitive nature 
of this market so that you can be positioned to win!

Placing o
ers with peace of mind starts with a complete 
loan approval and a team of experts by your side.

18-21 Day Close On: FHA Loans • VA Loans • Conventional Loans • JUMBO Loans

Padi Goodspeed
Branch Manager & SVP of Mortgage Lending 
O: (916) 257-9435 | padi@rate.com 
www.yourmortgagegirl.com

18 years of experience with more than 150 5-star reviews on Zillow!



16 • December 2021 Sacramento Real Producers • 17@realproducers realproducersmag.com

an amazing story that needs to be told; perhaps they overcame 
extreme obstacles, they are an exceptional leader, have the best 
customer service, or they give back to the community in a big 
way. The next step is an interview with us to ensure it’s a good 
fit. If it all works out, then we put the wheels in motion for our 
writer to conduct an interview and write an article, and for our 
photographers to schedule a photoshoot.

What does it cost to be featured? 

Zero, zilch, zip, nada, nil. It costs absolutely nothing! We are not 
a pay-to-play model whatsoever. We write real stories about real 
producers, so nominate away, friends!

Who are the preferred partners?

Anyone listed as a “preferred partner” in the front of the magazine 
is a part of this community and a top professional in their industry. 
They will have an ad in every issue of the magazine, attend our 
events, and be a part of our online community. We don’t just find 
these businesses off the street, nor do we work with all businesses 
that approach us. One or many of you have recommended every 
single preferred partner you see in this publication. We won’t even 
meet with a business that has not been vetted by one of you and 
“stamped for approval.” Our goal is to create a powerhouse net-
work, not only for the best REALTORS® in the area, but the best 
affiliates, as well, so we can grow stronger together.

How can I refer a preferred partner?

If you know and want to recommend a local business that works 
with top REALTORS®, please email us to let us know at 
katie.macdiarmid@realproducersmag.com.

Still have questions? Don’t hesitate to reach out!

Katie MacDiarmid

Sacramento Real Producers

katie.macdiarmid@realproducersmag.com

(916) 402-5662
facebook.com/sacramentorealproducers
@SacRealProducers

announcement

COMMON QUESTIONS ABOUT

What is the purpose of Real Producers magazine?

The mission of Sacramento Real Producers is simple. We strive 
to inform and inspire the top-producing real estate agents in the 
Sacramento market and connect them socially. We do this by tell-
ing their personal stories. How they have succeeded and failed. 
What drives them to achieve year in and year out. Where do they 
spend their time when they are not working, and what are they 
passionate about other than real estate. We give local top-pro-
ducing REALTORS® a platform to tell their story in a way they 
have not been able to do so before.

The secondary focus is to provide an avenue for our affiliate part-
ners to create and continue relationships with these top perform-
ers, on a level that they might not be able to achieve on their own.

Who receives this magazine?

This magazine is mailed to the top 500 producing agents in the 
greater Sacramento area, according to volume each year. This is 
based on the 2020 MLS; the ranking is annual and resets every year. 
This year, the minimum production level for our community was 
over $11.5 million. Just to be included in this group is an accomplish-
ment that testifies to your hard work, dedication and proficiency.

What is the process for being featured in the magazine?

It’s really simple – you can nominate other REALTORS® (or 
yourselves!). We will consider anyone brought to our attention; 
we don’t know everyone’s story, so we need your help to learn 
about them! A nomination currently looks like this: You email 
us at katie.macdiarmid@realproducersmag.com with the sub-
ject “Nomination: (Name of Nominee).” Please explain why you 
are nominating them to be featured. It could be that they have 

Real Producers is a national concept 

currently open in 125 markets across the 

country. With over 20 issues of Sacramento 

Real Producers, I wanted to take the time to 

answer some pretty common questions.

Sacramento
Real Producers
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916-402-4486 | mercedesthetc.com

A real estate transaction coordinator (TC) is 
far more than a paper pusher or key puncher. 
We’re an integral partner helping facilitate the 

ever changing complexities of real estate. With 
extensive knowledge and continued education, 
we ensure your file is complete and compliant.

A Commitment To Your Success

Partnering with Mercedes is knowing that your 
transactions are in the care and guidance of a 

trusted and experienced real estate professional. 
Leveraging her expertise, knowledge, savvy and 

care will allow you to increase your daily 
productivity and peace of mind.

FOR CURRENT PRICING OR TO GET STARTED, 
CLICK OR CALL TODAY:

With 10+ years in customer service, currently 
providing service to 24 brokerages and over 85 

agents, Mercedes has an ever increasing record 
of helping real estate professionals successfully 

close countless transactions year after year.

       @andreagunnrealestatephotog • www.gunnphoto.com
916-223-8948 • andreagunnphoto@gmail.com

Making you look sharp, one listing at a time.

24-Hour Turnaround | MLS Upload Ready

"I'm so thankful I found Andrea! She is consistent, quick,
and takes the best photos. And she makes me and my clients look great."

- Marcie Sinclair, Realtor

916.502.7092

amazingspacesprofessionalorganizers.com

Let us help your 
clients before, 
during, and after 
their moves.

• Decluttering
• Downsizing
• Prepping for Stager
• Packing
• Unpacking
• Organizing
• Senior Moves

We specialize in:

We can also help your clients by 

coordinating other services such as 

movers, storage, etc.

844-Junk-Run (586-5786) | 530-802-4664
contact@junkresponders.com

The first Responders
to your

Junk Hauling needs!
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Golden Nuggets
P R E S E N T S

S A C R A M E N T O

Tanya Anthony Curry
Lyon Real Estate
“Respect for an airplane teaches 
you discipline on the ground. I can 
keep a cheerful attitude, no matter 
what is happening, knowing I have 
mastered myself.”

Larry Brown
M&M Property Services and 
Management
“Success is earning and maintain-
ing the trust of our owners that we 
understand their investment and take 
great care of it like it’s our own.”

Antonio Cardenas
Coldwell Banker
“You can do anything you put your 
mind to. Never settle for less than 
your best and always take each 
situation that life gives you as a 
learning lesson.”

Trent Andra
eXp Realty
“It brings peace to my 
soul to be with those I 
love, and I love almost 
everyone. And that’s 
what it’s all about.”

Kim Pacini Hauch
RE/MAX Gold
“When you have 
experienced success 
in your life after a 
long struggle, you 
understand how good 
it feels and strive to 
continue upward. I 
only compete with 
myself to be better 
and do better. I’ve also 
learned that it was 
this journey that was 
really the fun part.” 

I APPRECIATE YOUR REFERRAL AND PARTNERSHIP. LET’S DO THIS!

Our way is the FAIR WAY.

NICHOLAS M. LUCIA
Certified Mortgage Planner

NMLS# 489401
Fairway Mortgage 

 NMLS# 2289

1512 Eureka Rd, Suite 110
Roseville, CA 95661

916-730-6339
nick.lucia@fairwaymc.com

www.lucialendingteam.com 
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W E  A S K ,  Y O U  T E L L

question of the month

What are some great, local nonprofits 

to support this holiday season?

Samantha Tov: AREAA of 
Sacramento’s annual Christmas 
Adoption. Hosting our 12th year and 
over 150 Christmas Miracles delivered 
to hundreds of children and families.
 
Kim Squaglia: Sacramento  
Crisis Nursery
 

Valerie Turner: Aspire Kids Sac
 

Lisa Paragary: Sacramento Food Bank 
and Family Services and 3Strands 
Global Foundation

Liz Andersen – American Pacific 

Reverse Mortgage Group: CASA, 
Make A Wish, there are so many 
great local ones!
 

Aaron Ralls: Friends of Folsom
 

Marguerite Crespillo: Acres of Hope, 
Chicks in Crisis, and HomeAid
 

Della Johnson: Saint John’s  
Program for Real Change
 

Christine Balestreri: American  
River Parkway
 

Ashley Haney: Allegiant Giving
 

Sarah Hensler: Orangevale-Fair 
Oaks Food Bank
 

Barbara Lebrecht: Saint John’s 
Program for Real Change
 

Sherene Gray – Fairway Mortgage 

– Dan & Sherene Team: The Salt 
Mine in Lincoln
 

Dawn Baltar: Big Brother Big Sister
 

Theresa Rainey – Aura Design 

Company: Glass Slipper
 

LuAnn Shikasho: ACC Senior Services
 

Renee Friedrich: There are so many! 
Casa Sacramento is a great one! 
Children’s Receiving Home too.
 

Erin Stumpf: Sacramento 
Children’s Home
 

Ivy Wilkins – Placer Title Company: 
Acres of Hope
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ARE YOUR INVESTORS
O V E R W E L M E D ?

PLUS, WE HAVE THE BEST
Single Point of Contact
Tenant vetting system

Tenant background checks

WE CAN
DO IT!

M&M Property Services & Management | $500 Referral Fee to a Broker
Call Darren 916-500-8188 | brucemills@bmrealtor.com

DRE# 01100901

M&M
Residential Property

Management
TO THE RESCUE!

BAM!
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1 REFER A CLIENT TO US
Send us a client for property management
by filling out a simple form.
2 WE GET IN TOUCH
We contact the client to explore their 
management options.
3 WE PAY YOU
If the client signs a property management 
contract, we'll pay you a referral fee.

LET'S GET CONNECTED TODAY! · (916) 626-3105 · VIENNAPM.COM

FREE RENTAL
CMA’S FOR
REALTORS

Protect your future sales and earn a referral fee.
We handle your client's management needs & point them back in your direction for sales.

HOW OUR
LANDLORD REFERRAL
PROGRAM WORKS

Did you know there are more victims held against their will today than ever before? That’s why 
The N2 Company – the company behind this publication and 850+ others like it – is financially 

committed to end human trafficking. 

$2.5 MILLION$2.5 MILLION
DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

FOR EVERY AD SALE WE MAKE, N2 DONATES ENOUGH
MONEY TO FREE 2 SLAVES FROM CAPTIVITY.

The average Fortune 500 company donates about 1% of their profits 
to charity. The N2 Company donates 2.6% of their gross revenue.

Thanks to the businesses within these pages, our Area Directors, and 
readers like you, we’re able to break the chains of this horrible reality. 

Visit n2gives.com to learn more about our fight.

industry expert

Larcom’s
Sacramento’s Holiday, Wedding and 

Event Lighting Specialists

If you attended our Sacramento 
Real Producers event in 
October, you enjoyed mingling 
underneath their beautiful can-
opy of lights. With the holidays 
upon us, Larcom’s Lighting can 
handle both residential and 
commercial holiday lighting for 
a memorable season for you and 
your loved ones. 

The team at Larcom’s Lighting will work with 
you to create a custom design that is unique. 
Competitively priced, and with options to fit 
most budgets, contact them today to request a 
free quote for your upcoming events!

For more information on Larcom’s Lighting:

Website: www.lightsbyjeff.com

Instagram: @larcomslighting

Facebook: facebook.com/Lightsbyjeff/

LARCOM’S  L IGHTING IS  A  FULL-SERVICE  L IGHTING COMPANY 

OUT OF  ELK  GROVE.  THEY HAVE BEEN CREATING CUSTOM 

L IGHTING DISPLAYS S INCE 2003,  SPECIAL IZ ING IN  HOLIDAY, 

WEDDING AND EVENT L IGHTING. 

L IGHTING

Larcom’s Lighting display at the 
Sacramento Real Producers’ Fall Event.
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Matt impressed us with his professionalism and with his creativity. Matt has a 
calm demeanor and is well organized. The finished product has always 

exceeded our expectations. We would recommend Matt without hesitation. 
- Paragary-Miller Team 

SERV IC ES :  
VIDEO TOURS / PHOTOGRAPHY

3D MATTERPORT / 2D FLOOR PLANS
TWILIGHT / PERSONAL BRANDING

LIFESTYLE COMMERCIALS

MATTHEW WALTER
VIDEOGRAPHER / PHOTOGRAPHER 
EDITOR / CERTIFIED DRONE PILOT

530-417-6170

Matt@DynamicCinemaProductions.com
DynamicCinemaProductions.com/real-estate

FOCUSED ON 
CUSTOMER SATISFACTION

ANTHONY

LYON REAL ESTATE

CURRY

profile
By Ruth Gnirk

Photos by Xsight Creative Solutions
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moved to the Persian Gulf. 
She earned a car while build-
ing her Mary Kay business. 

Tanya is driven to keep grow-
ing and to give her all.

 
Remembering how her grandfather 

changed the family legacy through real estate, 
Tanya obtained her real estate license in 2000. 
She worked at Coldwell Banker in San Diego, 
where she learned from mentors. One of her first 
transactions was worth $30 million!
 
PEOPLE ARE PRIORITY

Soon after Tanya moved from La Jolla to 
Sacramento, she joined Lyon Real Estate. Tanya 
was awarded Top Mentor, but she longed to be 
a mother. She became known as “Mama Curry” 
because she was nurturing to the REALTORS® 
she mentored. The birth of Tanya’s son brought 
changes in scheduling and priorities.
 
Tanya’s why is family. Her husband, David, and her 
son, whom people call “Teen Spice,” are her pri-
ority. Together they make a three-leaf clover. The 
Currys have two yellow labs and two grey tabby 
kittens, and they are her four-leaf clover.
 
Tanya is passionate about everything she does. 
When she is working, Tanya wants every client to 

feel like they are her only client. When she is with family, 
she unplugs from work. When she needs alone time, she 
drives her red BMW or pilots a Cessna. She has found that 
there are several similarities between managing an aircraft 
and being successful in life.
 
“Respect for an airplane teaches you discipline on the 
ground,” Tanya explains. “I can keep a cheerful attitude, no 
matter what is happening, knowing I have mastered myself.”
 
To balance life and work, Tanya sets yearly goals. Each 
fall she plans the next year’s quarterly family vacations. 
They go to their cabin in Strawberry, the Santa Cruz beach 
house, their Condo in Maui, or take trips to visit family in 
Jacksonville, Florida. Meetings and deadlines have to fit 
around family times.
 
PURPOSE AND PROJECTS

Tanya specialized in niches corresponding with her expe-
riences, interests, and charitable passions. She earned the 
following designations: Accredited Buyer’s Representative®, 
At Home With Diversity®, Certified Distressed Property 
Expert®, Certified Negotiations Expert, Certified Probate 
Real Estate Specialist, e-PRO®, First-Time Buyer 
Specialist, Leading RE Companies of the World, Leading 

PERSPECTIVE AND POSITION

Tanya’s maternal grandfather, Henry, 
was a runaway slave who married a 
Cherokee Indian. Henry’s diligence 
and business insights earned the 
trust of the owner of the bank where 
Henry worked as a janitor. Although 
African Americans were not allowed 
to own property at that time in 
history, the banker was willing to be 
the figurehead so Henry could buy 
real estate and build a future. Tanya’s 
grandfather became the proud owner 
of a house, a grocery store, and the 
janitorial company for which Henry 
originally worked!
 
Tanya was born on Cinco de Mayo 
and teases that she was born to party. 

Curry turns her birthday parties into char-
ity parties, encouraging family and friends 
to donate to a selected charity instead of 
buying gifts and cards. Tanya Anthony 
Curry wants to feel like her life matters 
and touches others. 
 
Tanya initially wanted to be a pediatrician, 
but she earned her master’s in Business 
instead. Prior to finding her niche in real 
estate, Tanya utilized her skills in human 
resources, management, marketing, and 
face-to-face service while working in the 
hospitality industry. Tanya also boosted 
her entrepreneurial, sales, customer 
service, and team-building skills while 
helping women unlock their inner beauty. 
 
When she worked for the Navy in con-
tracts and negotiations, Tanya willingly 

DRIVEN BY PASSION AND PURPOSE

For Tanya Anthony Curry, being 
a REALTOR® is like experiencing 
Christmas every day! She loves 
the excitement and joy of helping 
others and considers it an honor to 
deliver the gift of homeownership. To 
recharge, she enjoys viewing homes 
from her red BMW, or while flying a 
Cessna. Tanya Curry’s passion is peo-
ple, and her purpose is helping clients 
achieve their real estate goals. 
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AGENT REFERRAL FEE: $500.00

SKY INSURANCE
BROKERS

www.skyinsurancegroup.com • (916) 540-7000
CA Insurance Lic: 0J15368

A COMPANY AS UNIQUE AS YOU ARE
SERVING THE ENTIRE STATE OF CALIFORNIA

Specializing in:
 • Homeowners Insurance • High Fire/High Brush

• Flood Insurance • Life Insurance • Auto Insurance

Ready to save time, aggravation, and money? 
Give us a call today and see if we can help you save!

PERSONAL AND SMALL BUSINESS INSURANCE

SERVICES WE OFFER:
- HOME INSPECTION
- TERMITE INSPECTIONS
- TERMITE TREATMENTS 
   & REPAIRS
- PEST CONTROL
- SEWER CAMERA   
   INSPECTIONS
- MOLD TESTING
- SOLAR INSPECTIONS
- POOL/SPA INSPECTIONS
- COMMERCIAL
   INSPECTIONS

SACRAMENTO AREA - 3565 TAYLOR RD, STE D | LOOMIS, CA 95650
BAY AREA - 80 GILMAN RD, STE 2A | CAMPBELL, CA 95008

(800) 474-3540  |  WWW.CALPROGROUP.COM

Your One-Stop-Shop for 
Inspections and Pest 

Control

ORDER A HOME & TERMITE INSPECTION TOGETHER
AND RECEIVE $25 OFF

RE Marketing Specialist, Leading RE 
Relocation Specialist, Leading RE 
Sales Specialist, Leading RE Service 
Expert, Military on the Move/First 
Responders, Military Relocation 
Professional, Ninja Certified, Real 
Estate Negotiation Expert, SAR 
Masters Club, SAR Masters Club 
Life Member, Seniors Real Estate 
Specialist®, and Short Sales & 
Foreclosure Resource®.
 
COVID-19 heightened Curry’s service 
and protection. She held herself to a 
high standard of safety and worked 
on marketing and visibility. She used 
social media to add value with the 
community. Tanya continues to be 
very protective of her clients’ health, 
well-being, and finances. 

Tanya is active in her community 
because she cares about people. She 
is involved with Lyon Cares philan-
thropy projects, and Loaves and 
Fishes. Tanya participates in Lyon’s 
fall coat drive. She loves the oppor-
tunity to help keep people warm, and 

personally donates hundreds of coats. 
She also connects with friends and 
family for donations.
 
Tanya helped battered women’s orga-
nizations get donations for computer 
equipment, and assisted in teaching 
office protocol and interview skills. 
Curry gathered donations and helped 
organize a community closet for 
the women’s interviews. Tanya also 
donated cosmetics and demonstrated 
techniques for confidence and beauty.
 
Curry is on the Board for Fairytale 
Town and the chair member for the 
park’s Fund Development. She was 
involved with the Capital Campaign 
to expand Fairytale Town, where they 
recently received over $1 million in 
grants from the city. Tanya also served 
as a Sunday school teacher, and 
helped with activities for the elderly 
in her church. Tanya helps with fund-
raising for her son’s school, too. Her 
success as a REALTOR® is a byprod-
uct of her love for others. Tanya’s 
business is flourishing because people 
know that Curry cares.
 

Tanya’s slogan 
is, “There’s no 
need to worry… Call 
Tanya Curry.” When clients 
are pre-approved, she runs, and doesn’t 
stop until the successful close of escrow. 
Her goal is to have clients under contract 
less than 30 days after pre-approval. 
 
“I respect top producers, and love to work 
with REALTORS® whose goal is closing 
transactions!” says Tanya. “I succeed 
through high levels of communication, 
attention to detail, guidance, and my 
overall process. I listen. I’m proactive, not 
passive. I love the Santa-like Spirit-of-
Christmas feeling I get every day as I help 
others live their American Dream!”

���������
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916.500.2206  •  HallwayStaging.com

Check Out Our Projects on Facebook

Let us set the stage
for your listings!

10% OFF 
AND $100 
REFERRAL 

BONUS
when you mention 
Sacramento REAL 

Producers

3D
MODEL

included with 
every stage

Attract more buyers and get higher offers.

Dan McIntire  |  Loan Officer, NMLS# 300900  |  Cell: (916) 276-3324 
Sherene Gray  |  Loan Officer, NMLS #302159  |  Cell: (916) 798-8026

Copyright©2020 Fairway Independent Mortgage Corporation. NMLS#2289. 4750 S. Biltmore Lane, Madison, WI 53718, 1-866-912-4800. Other restrictions and limitations may apply. All rights reserved. Licensed 
by the Department of Business Oversight under the California Residential Mortgage Lending Act, License No 41DBO-78367. Licensed by the Department of Business Oversight under the California Financing 

Law, NMLS #2289. Loans made or arranged pursuant to a California Residential Mortgage Lending Act License.

“Dan and Sherene are the lending dream 
team! I've never worked with any lender 
that communicates better than they do! 
They make buying a home fun with their 
senses of humor and they take the stress 
out of the process with stellar efficiency!” 
Monica H. (REALTOR®)

5 STAR SERVICE from YOUR 5 STAR TEAM

Honest Answers.
Stress-Free Closings.

5StarTeam@FairwayMC.com  |  www.5StarTeam.com

From concept to 
completion in any 

design aspect, we 
strive to create 

captivating and 
refined designs that are 

infinitely timeless and 
innovative.  

INTERIORS          FLORALS          EVENTS

BTS | Projects auradesigncompany.com

Theresa & Elizabeth, founders

We believe 
design should tell 

a story, so we 
place an 

emphasis on 
ensuring the 

narrative of the 
story is intentional 

and original.

We can be a 
tool for your 
repertoire for any 
client who needs 
a professional 
with experience 
and an elevated 
eye for design.

Let us take
the hassle
out of your
paperwork.
We bring knowledge
and experience along with
a dedicated team to help
our clients build a successful
real estate business.

916-412-6848

CANDICE KULP
LICENSED & INDEPENDENT 

TRANSACTION COORDINATOR

OTHER AREAS WE EXCEL IN
• Residential Homes • Luxury Homes • Secondary Homes
• Vacation Rentals • Flip/Construction • Kitec Plumbing
• High Fire • Flood • Real Estate Commercial Protection

Office: 916.585.8184 • Cell: 530.903.2362 • Fax: 916-745-8434
info@iiprotect.com • www.iiprotect.com

WE’RE PARTNERING 
WITH REALTORS TO KEEP 
RELATIONSHIPS ALIVE 
FOR YEARS TO COME
Through co-branded marketing efforts, we help connect and 
reconnect you with previous buyers/sellers and their connections 
when they are thinking of buying or selling in the future. We 
excel in escrow closings with properties in hard-to-place, risk 
areas and we work directly with the Lender & Title to ensure 
escrow closes on time.

Lic
 0

L5
01

25

Serving: CA, WA, OR, ID, CO, NV, UT, AZ

Intrinsic Insurance excels with my customers time and again. 
No matter what hurdle we throw at them they always find an 
option and propel us to closing. They are one of the only 
agents that partner from listing to close to ensure insurance 
is never an issue.

Maury O’Hearn ~ Premier Property Group

WHAT OUR PARTNERS
ARE SAYING ABOUT US
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AT T R A C T I N G  A N D  R E TA I N I N G
industry expert

By Sean O’Brien, Founder and CEO – Head Top Performance

they are at least somewhat likely to quit in the next 
three to six months. Eighteen% of those respondents 
said their intentions range from likely to almost 
certain. So, despite the growing awareness of the 
problem, what is truly being done to solve it and 
what actions can you as a leader take to solve them? 

1. EMPLOYEE SATISFACTION SURVEY – Don’t fear the 
responses you do not want to hear or frame ques-
tions that minimize real feedback. Seek areas 
where you can grow and improve. Get out in front 
of it and own it.

2. CREATE A SENIOR LEADERSHIP COUNCIL made up of a 
group of employees you can engage that are lead-
ers within your organization. Leaders not by title 
or tenure, but rather by respect and engagement 
they have from their peers. A cross-functional 
group that you bring together once a month to 
commit to improved culture and employee success

3. TEAM ENGAGEMENT: This is not just profession-
al education and training, rather this is a truly 
focused “employee development program”. 
Develop programs where employees throughout 
the group get to learn about one another’s roles, 
goals, interests, and passions in and out of work. 
Crosspollinate best practices for the workplace 
and create an environment where they support 
each other’s interest outside of work as well. To 
connect with your team, you must truly know 
them and in turn they must truly know you! 

4. SHOW THEM HOW MUCH YOU CARE AS THEIR LEADER! 
Create a system and be intentional about the way 
you engage EVERY employee you have. Pending 
the size of your company, the frequency will vary, 
but the compassion and empathy you show when 
you do engage must be there. Create a certain 
number of meetings each month that others set the 
agenda for and rather than being the active lead, 

you are an active participant. Listening, learning, 
and supporting the growth and topics they are 
committed to learning more about. They won’t care 
how much you know or how much success you 
have had until they know how much you truly care. 

5. BE THE EXAMPLE! As a leader of a team or a group, 
we often forget how much people pay attention 
to everything that we do. Whether you are small 
business owner with three people, or a leader 
of an organization with hundreds, your team is 
constantly watching and absorbing what they see 
from you. How you show up to the workplace, 
when you show up, how you follow through with 
your commitments, how you take care of your-
self and your family, and the work-life balance 
you have or do not have, all have the potential to 
provide a positive example or negative one. You 
as the leader have the opportunity and respon-
sibility to be that EXAMPLE in all you do. Be 
intentional every day about the way you show up 
and when you show up the right way your team 
will show up the right way with you. 

 
With more than 54% of recent employees surveyed 
that had left their organization citing “not feeling 
valued” as their number-one reason for leav-
ing, there is no denying the needed emphasis for 
employers to focus on how they engage, develop, 
and support their team. 

Surely compensation and work-life balance will 
remain a priority for so many, though don’t be 
fooled into thinking it is number one. Take control 
of the value you place on your employees and their 
growth. When you do, you will be the leader and 
organization that creates tremendous value and 
opportunity in a time when so many are struggling 
to find it. Seize the opportunity and create that 
organizational culture that is built to last.

Over 15 million people have quit their jobs since 
April of this year, yielding the largest change in 
employment status in our history, and the trend is 
only gaining momentum. Nearly every industry is 
feeling this impact, whether the industry is growing 
rapidly or is one that is facing unprecedented head 
winds. Regardless of the business, leaders and 
even entrepreneurs are being forced to reassess the 
way that they not only attract key talent to their 
business, but as much as ever they are required to 
focus on how to retain that talent. Surely, the most 
immediate and seemingly obvious move is to look 
at financial incentives to attract or retain. It is no 
question that this can have a short-term impact, 
but in the same vein what message does it really 
send and is it sustainable for your business to keep 
“throwing money” at the problem?
 

If the past 19+ months have taught us anything, it is 
that employees are craving investment from their 
employers in them! They are tired and frustrated by 
many factors outside of a leader’s control, yet they 
want and need a renewed sense of purpose with 
their work. They want and need that social and 
interpersonal interaction with their colleagues and 
peers, and of course they want ample pay, benefits, 
and perks as well. But most of all, they want to 
feel valued by their organizations and managers. 
Employees of today are seeking real interactions, 
not a one-time transactional event. 

Executives who believe that employee attrition is 
easing, or is limited to particular industries, are 
simply misguided. In a recent extensive survey by 
Mckinsey and Company, 40% of responses indicated 

HOW MANY OF US HAVE HEARD IT? “FINDING AND HOLDING 

ON TO THE BEST EMPLOYEES HAS NEVER BEEN MORE 

DIFFICULT OR DISRUPTIVE TO OUR BUSINESS.”

FIVE KEY ACTIONS YOU CAN INITIATE TO GAIN CONTROL OF YOUR CULTURE AND EMPLOYEE ENGAGEMENT:

D U R I N G  A  P E R I O D  O F  T R E M E N D O U S  C H A N G E

THE BEST TALENT
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7806 Uplands Way
Citrus Heights, CA 95610
916-835-4100 Phone
916-848-3386 Fax
ffhomeloans.com

AJ Jackson
Owner
NMLS# 210062
BRE# 01872296

NMLS#39096

Here To Help You Close
W E  PA Y  F O R  A L L  A P P R A I S A L S   |   L O W  R A T E  A N D  F E E  S T R U C T U R E

1 5 - D A Y  C L O S E S   |   W E  M A K E  D I F F I C U LT  F I L E S  E A S Y

OUR CUSTOMERS KNOW
THAT THEY COME FIRST

•  AIR CONDITIONING
• HEATING
• INDOOR AIR
  QUALIT Y
• WATER HEATERS
• COMMERICAL
   SERVICES
• MAINTENANCE
   PROGRAM

"I am a local general 
contractor that does 100+ 
remodels & new construction 
residential homes a year. 
We use Bronco exclusively. He 
does excellent work at a fair 
price. We always know what 
to expect. He is reliable, 
prompt & professional. 
What more can you ask for?" 

- Gabe H.

916-675-1062 •  BRONCOHEATINGANDAIR.COM
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CARDENAS
C O L D W E L L  B A N K E R

to heart. I love the networking with other 
agents, affiliates and organizations. The 
thing I love the most is nerding out over 
homes, who built them, when they were 
built, how neighborhoods formed and 
evolved. I love touring homes and showing 
them off on my Instagram stories. 
 
How does real estate fit into your 
dreams and goals? 
I have always been intrigued with real 
estate, but I didn’t know how to get 
involved or who to talk to about it. I’m a 
firm believer in owning a home, not just 

for the roof over your head but as 
an avenue of investing. As a high-
schooler, I learned in my economics 
class that you should invest in what 
you know, and that is exactly what I 
do today. I assist my clients and my 
family with investing into my passion 
and what I know best, real estate.
 
Did you see yourself becoming this 
successful when you first began  
your career? 
To be honest, I still don’t see myself 
as successful. I just keep my head 

down and look forward to assisting 
my clients with their dreams and 
real estate goals. It’s amazing to be 
surrounded by so many great agents 
within the Real Producers commu-
nity, Coldwell Banker, and many 
different local organizations that 
I’m a part of. I wouldn’t be where I 
am today without the REALTOR® 
community that surrounds me. They 
have given so much of their own time 
to answer my questions, give me their 
greatest lesson of being a REALTOR®, 
and share their insights into our  

MEET ANTONIO CARDENAS OF 
COLDWELL BANKER, A FOUR-
YEAR REALTOR® AND MARINE 
VETERAN WITH A PASSION 
FOR ASSISTING VETERANS AND 
FIRST-TIME HOME BUYERS. 
 
Antonio is a fourth-generation 
Sacramentan, born to Portuguese and 
Mexican families. “My parents had their 
demons and made their mistakes in life 
that affected us as a family. We spent 
time homeless living in a car along the 
rivers. I was taken by Child Protective 

Services from my parents at 4 years 
old and placed into foster care. I moved 
from home to home and place to place, 
finally ending up with my aunt.”
 
Knowing what “home” means was a 
hard concept for Antonio for many 
years. Now that he is married with 
a daughter, his perspective has 
changed. “A ‘home’ used to be any 
place I could lay my head at night,” 
he shares. “Now home is a roof over 
my head, a yard for my daughter to 
play, and a place for family to gather. 

Owning a home is one of the single greatest 
freedoms we have as Americans.”
 
Although growing up wasn’t the easiest of 
times for Antonio, he knows that those experi-
ences are definitely a piece of who he is today. 
He truly believes that he was destined to be a 
REALTOR®, and he absolutely loves handing 
over the keys to his clients!
 
What’s your favorite part of being a REALTOR®?
I LOVE it all! I take pride in knowing that a 
family is trusting me with the single largest 
purchase they have ever made, and I take that 

star on the rise

Photos by: Tina Swain Photography
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local markets. As my aunt told me growing up, “You are who 
your friends are.” I’m lucky to have surrounded myself with 

great friends and mentors. 
 

To what would you attribute your rapid success in the industry? 
My wife, Carly, is a big reason why I’m where I’m at today. She 

has a tireless work ethic and wholeheartedly supports me. We 
both left our previous careers around the same time and began a 

new career journey. She would wake up each day and hit the ground 
running, and stay up late and burn the midnight oil. Seeing her work 

relentlessly kept me motivated and showed me that I had so much 
more to give. We are a great team in that aspect of things. Both work-

ing our tails off to get our new careers off and running and putting in the 
time, energy, and effort to ensure we were providing the best service and 

experience to our clients. 
 

What sets you apart? 
I simply put my clients first. I take a huge pride in being someone’s 

REALTOR®, and I want to provide them with the best experience possible. I 
work with a lot of first-time home buyers and I know that they have several 

questions, especially once we’re in contract. My clients know they can call, 
text, or email me, and I answer them right away or get back to them quickly. I 

believe knowledge is power, and I try and educate my clients about the entire 
home buying/selling process upfront and then proceed to break down the process 

week-by-week while we are under contract.
 

What are your future goals and your plan for obtaining them? 
I try and keep my goals fairly simple, and that is to do better than the year prior. So 

far, I have been able to do that and I hope I can continue to do that moving forward. 
I know in order for me to continue on the great ride I need to continuously evaluate 

myself, look at what I can do better, how can I become more effective and efficient with 
the things I do, and how can I leverage my time better.

 I  B E L I E V E 
K N O W L E D G E  I S 

P O W E R ,  A N D  I  T R Y 
A N D  E D U C A T E  M Y 

C L I E N T S  A B O U T 
T H E  E N T I R E  H O M E 
B U Y I N G / S E L L I N G 

P R O C E S S  U P F R O N T 
A N D  T H E N 

P R O C E E D  T O 
B R E A K  D O W N  T H E 

P R O C E S S  W E E K -
B Y- W E E K  W H I L E 
W E  A R E  U N D E R 

C O N T R A C T.

Antonio, Carly, and Juliette with their two dogs, 
Brody and Juice, sitting on the steps of their 
former home in Land Park.
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m m
PROPERTY SERVICES 
AND MANAGEMENT

“Each of our property managers 
are local and single-point contacts, 
therefore owners/tenants/mainte-
nance vendors have just one person 
with whom to coordinate activities 
and communicate. Many of our 
competitors have different people 
that manage various parts of the 
servicing of an individual property, 
but not us,” explains Larry Brown, 
REALTOR® and CEO of M&M 
Properties & Management. 
 
As a full-service property manage-
ment company, M&M provides prop-
erty management of single-family 
and multi-family residences, which 
includes maintenance, emergency 
repairs, project management of 
major rehabs, obtaining qualified 
tenants, and managing the tenant’s 
effective move-in and move-out. All 
27 of their property managers are 
also licensed REALTORS® and able 
to facilitate real estate sales and pur-
chases of rental properties. 
 
“We offer extreme personal service 
and are incredibly responsive to both 
owners and tenants. We treat the 
investor’s property as if it’s our own 
and only work with qualified vendors 
who are licensed, insured and experi-
enced,” Larry explains. 
 

From Lodi to Pollack Pines, most 
M&M property managers live in the 
submarket on which they focus and 
have built a portfolio of properties/
specialties in that market. “Our 
property managers focus on their 
local market and because of that, 
they have an inside track, and get 
a lot of calls from REALTORS®, 
who want to understand the rental 
market. And we are always here 
to serve REALTORS® and their 
clients. If it’s residential, whether 
single-family, multi-family, or 
apartment complexes, we can han-
dle it,” says Larry.
 

In addition to living locally and being 
accessible and on-call for emer-
gencies, M&M is building a digital 
platform to further enable communi-
cation with owners, tenants, inves-
tors, and REALTORS®, and provide 
a platform that delivers quality and 
prompt information without infring-
ing on clients’ time. 
 
While M&M has all the capabilities 
and coverage of a large corporate 
company, they offer the atten-
tion and service of a small family 
business. In fact, M&M is a family 
business at its core. When founder, 
Bruce Mills, formed M&M Property 
Services and Management in 1979 
out of his garage, the first property 
manager he hired ended up becoming 
his wife. Their daughter is now head 
of accounting for the company. 
 
“We also have a mother-daughter 
team, and our property managers 
have ‘joined’ in the family spirit with 
their camaraderie and support of each 
other,” Larry explains. “We can be 
there for each other and be there for 
the activities of the important people in 
our lives, including soccer and baseball 

partner spotlightBy Chris Menezes

Photos by Rachel Lesiw, Indulge Beauty Studio

A Seamless 
Solution to 

Property 
Management

For over 40 years, M&M Property 
Management has delivered local property 

management for California investors 
throughout the Greater Sacramento area. 
Their single-point-of-contact approach to 
the business has set the bar for superior, 

personal service that keeps their clients 
stress-free and happy. 

We offer extreme personal service 
and are incredibly responsive to both 

owners and tenants. 
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games, dance recitals, and more. 
Our agents love golf, crafts (like 
stained glass), to play and 
watch sports, read, raise 
horses, and are active 
supporters of various 
charities. We work 
hard and find time to 
enjoy life!”
 
Bruce formed M&M 
Property Services 
and Management 
shortly after investing 
in property himself 
and at once discov-
ering the need for 
a better business 
model in the industry. 
He wanted to make the 
process of property man-
agement more efficient, especially 
in California, which, as a longtime 
resident (graduate of Sacramento 
State University) and investor, he 
was all too familiar with the rules 
and regulations and how difficult it 
can be to navigate. 
 
M&M Property Services and 
Management have filled that need 
for the past 40+ years, providing 
seamless solutions to the challenges 

Larry Brown, 
REALTOR® and 
CEO of M&M 
Properties & 
Management

Bruce Mills, 
founder of M&M 

Property Services 
and Management

of managing investment proper-
ties. Staying up to date with the 
ever-changing rules and regulations 
and anticipating the needs of their 
owners have been essential to their 
success, especially within our current 
climate, as Larry explains:
 
“Even before housing laws were 
put in place to address the Eviction 
Moratorium, our team realized there 
was a need to closely monitor the 

rental legal climate in California for our 
owners. We have a property manager 
who is also our Coordinator of Rental 
Regulations and stays up to date with 
those changes and any change in their 
application (and communicates them to 
our agents and owners).”
 
“Success is earning and maintaining the 
trust of our owners that we understand 
their investment and take great care of it 
like it’s our own,” Larry emphasizes. 

To benefit from everything 
M&M Property Services 
and Management has 
to offer, or for more 
information, visit 
www.mmproperties.com.
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SPREADING SMILES

Trent Andra has a zest for life and making 
people smile. You can hear the grin 
stretched across his face on the phone 
and can’t help but smile as well. It’s 
infectious. Doing what you love for 17 
years will do that. It’s more than just 
doing what you love, however. Trent 
thrives on spreading happiness and 
helping people, whether it’s a new 
client, an old friend, or fellow agent, 
and now that he has started his own 
team, he is creating an environment 
for everyone around him to thrive in 
the same positivity.
 
Being on the go and doing things for 
people has been Trent’s passion since 
he was a child. He spent his early years 
in Concord, CA, where he loved playing 
baseball, being in scouts and working 
his paper route. Every morning before 
school, he’d deliver 150 papers, and at the 
end of the month, he’d collect the money 
from each patron. He did this for six years 
(ages 9-15) and was still able to achieve 
Eagle Scout by the time he was 13. 
 
His life changed rather drastically at 15 years 
old when he and his family moved from East Bay, 
California, to a small town in rural Idaho where 
everyone knew each other’s name. His father taught 
him how to work hard as he and his brothers did 
various odd jobs on their property, and to help 

TRENT
ANDRA

By Chris Menezes

Photos by Aerial Canvas

celebrating leaders
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the neighbors—jobs such as milking 
cows, moving sprinkler lines, and 
hauling hay. It was in this friendly 
small-town environment that Trent 
discovered his true source of happi-
ness—spreading kindness by helping 
people and making them smile.
 
After graduating high school, Trent 
spent one semester at BYU. However, 
in those early years, he felt that the 
classroom was just too small of a 
place for his outgoing personality. 
Instead, he left and served a two-year 
mission with the Church of Jesus 
Christ Latter Day Saints in Oakland, 
CA, where he was called to learn 
Cantonese and serve amongst the 
Asian community. He had a desire to 
“bring others closer to Christ and to 
do what is right and good.” With a bit 
more focus, discipline, and maturity, 
he returned to BYU, and graduated 
in 1999, earning a degree in Business 
with an emphasis in Marketing. 
 

Trent held several jobs throughout 
college, mainly in sales, doing every-
thing from door-to-door sales with 
Terminix, bartending with Chilis, to 
managing outside sales with a cellular 
phone company. He interviewed with 
an internship at Ford following gradu-
ation, but ended up meeting his future 
wife, Heidi Goff (daughter of Marilyn 
Goff, “The queen of real estate for 
the last few decades in El Dorado 
County,” as Trent describes her). 
 
After marrying Heidi in June 2000, 
Trent decided he wanted to go into 
mortgages and started at Summit 
Financial Solutions in Draper, Utah. 
As Trent immersed himself into the 
mortgage industry and became closer 
to Heidi’s family over the next two 
years, Marilyn eventually presented 
Trent with an opportunity to join her 
in real estate. Feeling too office-bound 
in mortgages, and wanting to be closer 
to Heidi’s family, Trent and Heidi 

jumped at the chance. Within two 
weeks, they had rented out their house 
in Utah and moved to Shingle Springs. 
 
Trent loved the versatility of being 
a REALTOR®, getting to meet new 
people every day and being out in 
the field having fun with his clients. 
Under the tutelage of Marilyn, he 
learned everything he needed to know 
about taking care of clients, as well 
as how to be part of a team and help 
other agents in the business. 
 
“I learned so much from Marilyn and 
have watched her do hundreds of 
transactions. You can’t buy that kind 
of training and experience. That foun-
dation will always be a part of future 
successes,” he says.
 
Trent is currently forming a team 
of his own with the help of Gail 
DeMarco and Val Turner at eXp 
Realty. “I love the abundance mind-
set that both eXp and the Turner 
DeMarco Group offer.” He continues, 
“I have a chance to collaborate with 

I T  B R I N G S  P EAC E 
TO  MY  S O U L  TO 
B E  W I T H  T H OS E 

I  LOV E ,  A N D  I 
LOV E  A LMOST 

EV E RYO N E .  A N D 
T H AT ’S  W H AT  I T ’S 

A L L  A B O UT.
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All of our services come with
our exclusive 7-Day 100%
Happiness Guarantee.

CARPET & UPHOLSTERY
WINDOW & SCREEN
HVAC & DRYER VENT

TAKE A BREATH
AND RELAX.
WE GOT YOU.

Call or Text 916-899-1783 
Visit cleanerchoice.us

Order
Online

Inspections & Estimates

Certifications & Warranties

Repairs & Replacements

Residential & Commercial

Pitched & Flat Roofs

916-222-6688

THE BEST SOURCE FOR FAST AND
ACCURATE ROOF INSPECTIONS

so many agents everyday!” Trent is also heavily 
involved within the real estate community. He was 
named the 2014 REALTOR® Citizen of the Year for 
his involvement and is currently the president of 
the Top Achievers Club. As the 2020 President of 
the El Dorado County Association of REALTOR® 
(EDCAR), Trent helped pull the real estate com-
munity together during the onslaught of COVID 19, 
quickly adapting to the new rules and regulations, 
while still trying to make things fun, like bringing 
top agents into their zoom meetings to discuss tips 
and tricks of the trade. 
 
An EDCAR Top Achiever for the past 16 years, 
Trent is passionate about utilizing all his knowledge 
and ability to help people achieve their financial 
goals through real estate, whether buyers, sellers, 
or agents. Looking into the future, he says he’d like 
to have a small team of five to 10 agents, to continue 

helping as many people as he can, and to spend as 
much time with his family as possible. 
 
“God and family are the most important things to me,” 
Trent emphasizes. 
 
As much as Trent loves to work hard, he loves to play 
equally hard. Heidi and their four children can attest. 
Known for his practical jokes around the house, Trent’s 
family is always prepared to scream in fright, whether 
by finding a scary doll in their bed, coming around the 
corner to find Trent wearing a scary mask, or finding a 
frog in their water mug. 
 
Trent loves getting away on his boat with family and 
friends to wake surf and enjoy the outdoors. He also 
loves planning weekly events for his son’s cub scout 
troop and finding new destinations to take his family 
every couple of months or so to reconnect. 
 
Whether working, playing, or both, Trent just loves being 
with people and having fun, spreading happiness and 
causing others to smile, which, in turn, makes him smile. 
 
“It brings peace to my soul to be with those I love, and 
I love almost everyone. And that’s what it’s all about,” 
he says.

A R E  T H E  MOST 
I M P O RTA N T 

T H I N G S  TO  M E .

GOD 
A N D 

FAMILY 
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Overhead Door Company  
of Sacramento , Inc. 

(916) 421-3747 
 

“Don’t Be Fooled By Our Competitors. Look For The Ribbon!” 

 

$20.00 off 

www.OHDSAC.com 
Any Service/Installation Only. Valid           
at time of Service/Installation Only.                               

TM 

“The Largest Selection of Garage Doors in Northern California Since 1953” 

Sales * Installation * Service 
Residential * Commercial * Garage Doors * Operators 
Free Estimates * Installed & Serviced by Professionals 

We service all 
BRANDS  

6756 Franklin Blvd. 
Sacramento, CA 95823 
 

Showroom Hours: Mon-Fri 8AM-5PM   Sat: 9AM-12PM                                                     LIC #355325
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Year End Planning Tips
Risk Planning
• Review Emergency Fund
• Review all insurance policies

Investment Planning
• Consider tax loss harvesting
• Consider recognizing 
   capital gains

Retirement
• Consider Roth Conversions 
   due to increase tax brackets
• Consider your retirement plan 
   options (Do you have the 
   right one?)

Wealth & Legacy
• Review annual and lifetime 
   gifting
• Update Wills/Trust

Tax Considerations
• Review Deduction Strategies
• Consider a Qualified 
   Charitable Donation (QCD)

© 2021 The Northwestern Mutual Life Insurance Company. All rights reserved. 720 East Wisconsin Avenue, Milwaukee, Wisconsin 53202-4797 - (414) 271-1444.
Northwestern Mutual is the marketing name for The Northwestern Mutual Life Insurance Company (NM) (life and disability Insurance, annuities, and life insurance with long-term care bene�ts) and its 
subsidiaries, including Northwestern Long Term Care Insurance Company (NLTC) (long-term care insurance), Northwestern Mutual Investment Services, LLC (NMIS) (investment brokerage services), a 
registered investment adviser, broker-dealer, and member of FINRA and SIPC, and Northwestern Mutual Wealth Management Company® (NMWMC) (investment advisory and trust services), a federal 
savings bank. NM and its subsidiaries are in Milwaukee, WI.
Jacob LaFond is an Insurance Agent of NM and NLTC. Investment brokerage services provided as a Registered Representative of NMIS. Investment advisory services provided as an Advisor of NMWMC.
The products and services referenced are o�ered and sold only by appropriately appointed and licensed entities and �nancial advisors and representatives. Financial advisors and representatives and their 
sta� might not represent all entities shown or provide all the products or services discussed on this website. Not all products and services are available in all states. Not all Northwestern Mutual 
representatives are advisors. Only those representatives with "Advisor" in their title or who otherwise disclose their status as an advisor of NMWMC are credentialed as NMWMC representatives to provide 
investment advisory services.
Depending on the products and/or services being recommended or considered, refer to the appropriate disclosure brochure for important information on the Northwestern Mutual Wealth Management 
Company, its services, fees and con�icts of interest before investing. To obtain a copy of one or more of these brochures, contact your representative.
Jacob LaFond is primarily licensed in CA and may be licensed in other states.

Ever feel like your financial plan is a bunch of di�erent pieces all over the 
place, without any real clear picture of how it all comes together? Our 
team specializes in helping you figure out how to put the puzzle together, 
to make sure you have a clear picture, while coordinating with the multiple 
di�erent aspects of your comprehensive wealth management plan.
 
We find that many of our clients are looking for unique ways of growing their 
wealth, while managing the impact of taxes (especially in current times). We 
specialize in diversified wealth building strategies that will minimize tax 
burdens for whichever goal they are looking to accomplish, while keeping 
focus on the distribution of those assets at the time of liquidation.

Jake M. LaFond
Financial Advisor
CA License: #0H39908
916-218-4406
jakelafond.nm.com
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PACINI HAUCH

RE/MAX Gold

cover story
By Dave Danielson

Photos and Cover Photo 
by Olha Melokhina 
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PASSION WITH PURPOSE

One of the most powerful forces in the world is 
having passion for what you do. That describes 
Kim Pacini Hauch perfectly.
 
As a REALTOR® with RE/MAX Gold, 
and the leading REALTOR® in the 
region, Kim sets the bar by putting her 

heart and soul into everything she does. With each 
real estate client she works with, she brings 35 
years of knowledge and expertise to the table, and 
is happy to share all of it with them. 
 
“What I love the most about selling real estate is 
the interaction I have with my clients from start to 
finish. I enjoy forming long-lasting relationships 
with them,” Kim says. 
 
LEARNING EARLY LESSONS

Kim began her journey in real estate when she earned 
her license 35 years ago. But her story in the business 
goes back to her early childhood, growing up in Incline 
Village, on the north shore of Lake Tahoe, Nevada.
 
“We are a longstanding Italian family in real estate. 
My great grandfather was into buying and selling 
real estate and then his sons became developers,” 
Kim says. “My father was a builder. So real estate is 
in my blood.”
 
As Kim came of age and began her career, she 
moved to Sacramento and worked for an advertis-
ing agency beginning in 1983.
 

Kim
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GETTING HER START

When she was 28, Kim made the decision to get her 
real estate license.
 
“I had no family or relationships in the area when I 
first moved to Sacramento. But I had made good con-
tacts and connections through my advertising job, 
and I was very fortunate that the people I worked for 
became dear friends who propped me up and helped 
me get started in real estate,” Kim remembers. 
 
“My success is a product of marketing and hard 
work, which earned my reputation over time.”
 
Part of Kim’s marketing effort is centered on being 
a resource and staying in front of her sphere with 
an ongoing, weekly email blast.
 
“I’m a creature of habit. Every week I do a 
‘Happening Now’ blast to my database and 
REALTORS® across Northern California about 
what’s happening in my practice that week. As part 
of that, I sprinkle in some real estate news,” she 
says. “The marketing is huge and it’s branded with 
LUXE LIVING by Kim Pacini Hauch.” 
 

In addition, Kim’s 
luxury branding 
includes her own per-
sonal magazine featuring 
her clients’ properties, as 
well as beautiful brochures and 
advertising that reflect this luxury brand.
 
As Kim says, “I invest heavily into advertising 
for my clients. I believe that investment has more 
than paid off for me as a REALTOR® as well as for 
my clients as great marketing moves the property 
faster, translating into a higher sales price.” 
 
REWARDING RESULTS

Through time, Kim has built a truly bar-setting 
career. In fact, she is the first individual agent in 
Sacramento County to record over $100,000,000 
in sales volume in one year. She has also amassed 
over $500 million in volume in 10 years. In the 
process, she ranks as the number-one agent in 
Sacramento County and is the number-one Luxury 
Agent in Sacramento County.
 

Left to Right: Mari Parker, Demetre Paraskevas, Kim 
Pacini Hauch, Angelica Whaley and Suzanne Bess.WHAT I LOVE THE MOST 

ABOUT SELLING REAL ESTATE 

IS THE INTERACTION 

I HAVE WITH MY CLIENTS 

FROM START TO FINISH. 

I ENJOY FORMING LONG-

LASTING RELATIONSHIPS 

WITH THEM.
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Seven years and nine pageants 
later, she went on to become 
Miss Nevada and she competed 
against Vanessa Williams in 1983 
in the Miss America Pageant. 
 

“I worked very hard to accom-
plish this goal, and it was so worth 

it.” As Kim says with a smile, “It’s 
good to be Queen!”

 

A WONDERFUL LIFE

Away from work, Kim treasures time with her 
family, including her husband, Dr. Richard (Dick) 
Hauch, a retired anesthesiologist “who is my rock, 
my biggest supporter and truly the only person who 
has witnessed the personal sacrifices required to 
achieve my real estate goals,” says Kim.
 
They have Dick’s three children and two grandchil-
dren, along with what Kim calls her big, fat Greek/
Italian family, and always a few rescue dogs, too.
 
In her free time, Kim has a love for gardening, deco-
rating, reading and praying, always giving thanks to 
God for everything. The Hauch's also love enter-
taining people and hosting parties. Adventure and 
travel are on the futrue wish list again.
 

Giving back is also a central part of 
Kim’s world, and she supports dozens 
of local charities annually.
 
In fact, Kim’s proudest moment was 
an event that happened sponta-
neously at an animal shelter in 2016.
 
“The shelter manager would tell me 
if they needed something. She called 
one day and asked if I could come 
down. When I arrived, it turned out 
that they had 1,000 animals, most out 
in foster care,” Kim says.
 
Kim took action. She paid for all of 
the animal adoptions and encouraged 
the shelter to advertise that they 
were free for people who wanted a 
pet. The word went out, and then it 
went viral. In fact, one 34-second 
video had over 50 million views 
internationally, and Kim made the 
CBS Nightly News as a result. “Home 
for the Pawlidays” was born.
 
“The shelter put the video out and 
the next day there were 250 people 

Kim is quick to shine the spotlight 
on those who support her success, 
including Suzanne Bess, who has 
worked as Kim’s Assistant for 20 
years, and Transaction Coordinator 
Mari Parker. In addition, Kim’s niece, 
Angelica Whaley, and Demetre 
Pareskevas work with her, both as 
Buyer’s Agents in the business.
 
“My team is outstanding. We are 
able to provide comprehensive, great 
service … delivering the kind of white-
glove experience that is expected in 
the luxury market,” she says. 
 

REALIZING THE VISION

The secrets of Kim’s success begin 
with her passion and focused drive.
 
“I’m a very goal-oriented person, and 
that’s what I attribute my success to. 
I’m just wired to set goals and achieve 
them,” she says. “I believe success is 
a deliberate decision. You can’t just 
dream and then not take action. One 
of the most powerful books I read 
years ago that captures that is As 
a Man Thinketh, by James Allen in 
1902. I found this book in my youth 
and I have never forgotten it. 
 

Envisioning and realizing success 
has been a lifelong principle for Kim. 
She remembers being 5 years old, 
curled up watching the Miss America 
Pageant on TV with her cousin, Demi.
 
“I said, ‘I’m going to be in the Miss 
America Pageant someday.’ That was 
1964. I never spoke of it again, but 
when there was an opportunity in 
Lake Tahoe, and a lady asked me if I 
wanted to run in the local pageant, I 
knew I had manifested my destiny,” 
Kim remembers. 
 

I  STRIVE TO 

ALWAYS GIVE MY 

CLIENTS MORE 

THAN THEY EVER 

EXPECTED OF ME.
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reviver.com

Be in the driver’s seat – even when you're not.
The world’s first connected license plate has arrived. Weather proof, DMV legal, & State approved.

You can now digitally connect to your car anywhere, anytime, through the Rplate app.

1 Activate.
It all starts with activating your plate.
Our app makes that simple.

Register.
Pure, electronic registration renewal is a game 
changer. No trips, no lines, no paper, no stickers.
No problem – just keep rolling.

Express.
Express yourself - activate banner messages
to reflect your mood, loyalties and personality.

Fascinate.
Show o� and go dark or go light.
Completely change your Rplate's look and turn 
heads while you're at it. Unmistakably cool.

2

3

4

2021

Then and Now: Kim and her niece, Angelica Whaley, who 
now works on her team to grow into a super agent

They were taught that work was a 
blessing,” she emphasizes. “All of my 
siblings, cousins, aunts and uncles are 
all very hard workers and appreciate 
all that America has provided.”
 
When you talk with Kim, it’s easy to 
see her passion and the way she applies 
her gifts to help those around her. 
 

waiting to adopt a pet, and they 
emptied the shelter that day,” Kim 
says. “The best thing that happened 
is when the video went viral, people 
all over the world started sponsoring 
their own community shelters. It cre-
ated a movement to go to your shelter 
instead of purchasing from a breeder.” 
 
MAKING THE MOST 

OF OPPORTUNITIES

As Kim reflects on her accomplish-
ments and her ongoing drive to help 
people achieve their real estate goals, 
she thinks about opportunity.
 
“My parents were blue-collar people. 
They loved America and were very 
appreciative of the opportunity to 
work and that their opportunity was 
unlimited. They had heard stories 
from their parents about the old coun-
try and how there was no opportunity. 

“I take the responsibility of serving my 
clients very seriously. I’m going to ease 
the burden of those I work with, and help 
them through the real estate process,” Kim 
says. “I’m always working from a place 
of integrity for them, and am very grate-
ful for the opportunity my clients have 
afforded me. I strive to always give my cli-
ents more than they ever expected of me.”
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What is your plan for 2022?
Join us for a virtual 

session with top producer 
and nationally 

recognized trainer, Kathy 
Courtney, from The 

Courtney Group. Learn 
the three things to do for 

success in 2022!

Scan the QR code below to register.


