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239-643-4100
www.RayTheMover.com

Office@RayTheMover.com

DON'T JUST TAKE OUR WORD FOR IT.

Locally Owned & Operated | Fla. Mover Reg. No. 00002

"Kind, prompt, reliable.
Highly recommended."

-Patti  M.

OF QUALITY SERVICE TO THE SOUTHWEST FLORIDA COMMUNITY.

Celebrating 40 yearsCelebrating 40 years

The name that has been
serving SWFL for over 65 years. 

rosierinsurance.com

Glen
Hollingsworth

239-444-1641
glen@rosierinsurance.com

Mike
Rusk
239-444-1643
mrusk@rosierinsurance.com

Make sure Rosier is part of your Referral Network!
We'll assist your clients in making informed decisions to protect their new 

home. Have them give us a call for a personalized insurance quote.

Eliminate the high cost of 
your hurricane deductible.

If you have a standard deductible your expenses can add up fast. Give us a 
call today to find out how you can save with our Hurricane Deductible 

Buy-Back Product and Flood Insurance.

Eliminate the high cost of 
your hurricane deductible.

If you have a standard deductible your expenses can add up fast. Give us a 
call today to find out how you can save with our Hurricane Deductible 

Buy-Back Product and Flood Insurance.
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TURN THEIR

DREAM
INTO 

REALITY
RESIDENTIAL & COMMERCIAL RENOVATIONS

NEW HOME CONSTRUCTION

Dominion
 Contracting Group

AS SEEN IN

LIFE AS A HIGH-END REALTOR
Following the strategies of Realtors Rupert and Karen Irby as they try to make their 

mark in the upscale market in Naples. BY JUSTIN PAPROCKI

“There’s opportunity here—you just have to see it. Put a little money into it—
well, the Naples version of “a little money”—and this could sell quickly.”

Call us at 239-293-0049 for a FREE ESTIMATE. 
Family owned & operated • Fully licensed & insured • Over 25 years of guaranteed workmanship

WWW.DCGSWFL.COM

Our professional contracting team will help your client envision their 
dream home whether it be a new home or renovation project.

THEIR VISION. OUR EXPERTISE.

WE TACKLE ANY SIZE JOB FROM SMALL PROJECTS TO MAJOR OVERHAULS.
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venturex.com     239-300-96014850 Tamiami Trail North, Suite 301     Naples, FL 34103

Private meeting rooms for 4-12 people
Flexible booking hours
Fully equipped meeting rooms
Fiber optic high speed Wi-Fi + Backup system
Unlimited co�ee and tea
Access to a full kitchen, cafe, and lounge area
Access to a full commercial copier and scanner



8 • December 2021 SWFL Real Producers • 9@realproducers realproducersmag.com

108
Calendar:
Holiday

Happenings
All Around

Naples

Cover photo courtesy of Michelle Reed Photography.

32
Coaching
Corner:

My Holiday
Gift to
You! 

92
Cover
Story:
Ryan

Schwartz

80
Partner

Spotlight:
Rich

Gardner,
Contractors
Painting &

Waterproof

76
Topics in

Real
Estate:

Giving a
Great

Closing
Gift

68
Rising
Star:

Ashley
Silvers

64
Legal

Hotline:
Portability
of the Save
our Homes

Exempt
Value

DISCLAIMER: Any articles included in this publication and/or opinions expressed herein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the SWFL Real Producers magazine are not endorsed or recommended by The N2 Company or the pub-
lisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at swfl@realproducersmag.com.

C O N T E N TS
TABLE OF

56
Featured

Agent:
Bryan
Keane

52
Pro Tips:
Choosing
the Right

Auto
Detailer

44
Partner 

Spotlight:
Kirk & 

Christin  
Taylor, 
Cross-

Country Mtg

36
Leader of

the Month:
Kimberly

Alvord

100
Photos 

from Our 
Quarterly 
Event at 
Ultimate 
Garages



10 • December 2021 SWFL Real Producers • 11@realproducers realproducersmag.com

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

AIR CONDITIONING

Conditioned Air

Tim Dupre

(239) 643-2445

ATTORNEYS

Goodwin Law, P.A.

Matt Goodwin

(239) 207-3403

Woods, Weidenmiller, 

Michetti, & Rudnick, LLP

(239) 325-4070

Zampogna Flores, PLLC

Matt Flores

(239) 261-0592

CAR DETAILING

End to End Solutions

Isaac Chauncey

(814) 397-6829

CATERING & EVENTS

M&G Farm Stand Cafe 

& Catering

Dawne Skiera

(239) 434-2611

CLEANING SERVICE

J.O. Always Clean

Santiago Ospina

(239) 200-1114

TJS Elite 

Residential Cleaning

Scott Leamon

(239) 451-0785

COWORKING FACILITY

Venture X

Kathryn Parker

(239) 326-3455

CPA SERVICES

CCG Certified 

Public Accountants

Steven Phillips

(239) 992-1973

CUSTOM HOME BUILDERS

Cintron Custom Builders

Flower Cintron

(239) 216-8106

Tri-Town Construction

Marc Devisse

(239) 895-2058

DEVELOPER

The Ronto Group

(239) 649-6310

EVENT PRODUCTION

Lightworks Stage 

Productions

Skip Johnson

(239) 784-4748

FINE ART

Balanced Images

Alessia Marcin

(804) 301-5212

FLOORING & TILE

AFK Flooring & Kitchens

Viorel Toader

(239) 435-6677

Hadinger Flooring

(239) 566-7100

Master Touch Tile & Stone

Chris Torres

(239) 443-8592

GENERAL CONTRACTOR

Dominion 

Contracting Group

Butch Bacon

(239) 293-0049

Innovative Design Solutions

John Huffman

(239) 595-6805

HANDYMAN

Becker Home Maintenance

Blake Becker

(239) 351-6820

Figueroa Complete Service

Angel Figueroa

(703) 200-4157

HOME INSPECTION

HouseMaster 

Home Inspections

John Prete

(239) 480-8220

Panther Home Inspection

Jim Scarpa

(239) 389-0996

Python Home Inspection

Brett Onasch

(239) 431-5100

HOME WARRANTY

Old Republic 

Home Protection

Shannon Livingston

(239) 682-1812

www.orhp.com

HOME WATCH & 

CONCIERGE SERVICES

Naples Premier 

Home Watch

Vincent Saputo

(239) 249-3353

Spectrum Concierge

Dave Feightner

(239) 777-6173

INSURANCE

Ackerman Insurance

Rick Nayar

(239) 597-1096

Brown & Brown Insurance

Corey Walker

(850) 454-8951

Domain Insurance 

Management

Nick Domain

(239) 898-9120

Farmers Insurance

Damon Brist

(239) 994-0248

Responsive Insurance

Matt Nance

(239) 596-3177

Rosier Insurance

Richard Rosier

(239) 444-1414

Sentry Insurance Advisors

Josh White

(239) 206-0618

INTERIOR DESIGNER

Interiors by SBI

Sheryl Bleustein

(954) 445-0897

INVESTMENTS

Clarus Merchant Services

Jonathan Turner

(717) 979-8914

LIEN SEARCH & ESTOPPEL

Proplogix

Jonathan Polk

(239) 438-6933

MORTGAGE LENDER

CMG Financial

Danielle Damianov

(786) 359-7976

Community Lending

DeAnna Adinolfo Rivera

(239) 878-0107

CrossCountry Mortgage 

Kirk Taylor

(312) 919-0373

LuckyTaylorLoans.com

Equitable Mortgage

Steve Calabrese

(239) 778-6548

Gold Star 

Mortgage Financial

Josh Lund

(612) 802-3265

Maxwell Mortgage Team

Lauren Maxwell

(239) 596-0500

Moore Lending Group

Brittany Moore

(954) 866-7189

moorelendinggroup.com

Movement Mortgage

Nicole Paolini

(239) 287-8556

Northpoint Mortgage

Ryan Hoffman

(941) 779-8093

Primary Residential 

Mortgage

Edgardo Balentine

(239) 244-5871

MOVING COMPANY

Callahan Brothers 

Moving & Storage

William Joyce

(203) 528-5930

Eagle Moving, LLC

Jake Loveland

(813) 536-9019

Ray The Mover

John Smarge

(239) 643-4100

NEW HOME SALES

Lennar Homes

David Burnham

(239) 834-4365

PAINTING SERVICES

Contractors Painting 

& Waterproofing

Rich Gardner

(239) 404-9829

PHOTOGRAPHY/

PORTRAIT

Michelle Reed Photography

(239) 404-8158

New Frame Photography

Hana Snajdrova

(239) 200-9099

PHOTOGRAPHY/

REAL ESTATE

LaCasaTour

Derick Moreno

(888) 598-8687

Real Tours SWFL

Michael Berio

(239) 464-7969

Sun Services 

SW Photography

Jon Kreider

(239) 285-5320

PLUMBING

Gulfshore Plumbing 

Contractors

Cory Garber

(239) 200-1235

Pro-Tec Plumbing

Brandon Hume

(239) 261-1000

Sunwest Plumbing

Paul Blais

(239) 455-8353

POOL SERVICES

SWFL Pool Pros

Chaz Hambling

(239) 872-8186

PROMOTIONAL 

PRODUCTS

SwagWorld

Rob Paul

(410) 409-8000

REAL ESTATE MARKETING

Your Home Magazine

Tony Spano

(239) 235-3170

RETIREMENT/WEALTH 

PRESERVATION ADVISOR

Dorkan Financial Group Inc

Murat Dorkan

(443) 569-6500

ROOFING

Roman Roofing

Norm Dopfer

(239) 458-7663

SCM Roofing

Jason Nicholas

(855) 726-7663

SURVEYOR

Online Land Surveyors

Jonathan Polk

(239) 438-6933

TITLE COMPANY

Legacy Title

Eric Solomon

(239) 325-2709

Private Client Title & Escrow

David Ciccarello

(239) 989-4220

Resolutions Title

Aaron Barnes

(239) 734-4888

Seaview Title

Rick Nayar

(239) 449-4466

Venture Title Services

Ryan Marrie

(239) 734-2400

VALET SERVICES

5 Star Valet

Joey Rock

(239) 770-1991

VIDEOGRAPHER

Corrafilm

Coby Corradino

(786) 417-7210
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Nominate a REALTOR® you’d like to see featured in this magazine by emailing  

swfl@realproducersmag.com.

R E A L  P R O D U C E R S  T E A M

S W F L
M E E T  T H E

Andrew Regenhard
Publisher

Ellen Buchanan
Editor

Sheryl Moreno
Photographer

Jon Kreider 
Photographer

Michelle Reed
Photographer

Lindsey Wells 
Writer

Zachary Cohen
Writer

Dave Danielson
Writer

Coby Corradino
Videographer

Hana Snajdrova
Photographer

Geneva Eilertson
Reprints Manager
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1575 Pine Ridge Rd., Suite 17 Naples, FL 34109
 www.ackerman-insurance.com

Insurance for
ALL of  Your

Clients’ Needs.

A U T O  •  B U S I N E S S  •  F L O O D
H O M E O W N E R S  •  L I F E  •  L I F E  A N N U I T Y

Get the quality customer service and
 full insurance coverage your  

clients deserve and can rely on!

(239) 597-1096 

Dear Real Producers and
valued Partners,

Well, we’re just past Thanksgiving 
and have a couple of weeks to digest 
before all the holiday food comes at 
us again. Haha! I guess my diet starts 
in the New Year...

The holidays are a time of giving, no 
matter which holiday you celebrate, 
and for being grateful to all the 
special people in our lives who have 
given so much to us. I can tell you, I’m 
so grateful for all of you. Thank you 
for helping make 2021 an amazing 
year of growth and success for SWFL 
Real Producers!

And thank you all for coming to our 
awesome quarterly event at Ultimate 
Garages last month. It was another 

event to remember, that’s for sure! 
Be sure to check out photos from 
the event on pages 100–105 in this 
month’s issue.

Have a great rest of your holidays. 
I can’t wait to see everyone in early 
2022 as we embark on yet another 
crazy, wonderful year!

Very respectfully yours,
 
Andrew Regenhard

Owner/Publisher
SWFL Real Producers
239-290-0692
andrew.regenhard@
realproducersmag.com

PUBLISHER
FROM THEA NOTE 
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Nominate a REALTOR® you’d like to see featured by emailing swfl@realproducersmag.com.

COMMUNITY
MEET THE

CHECK OUT SOME OF SWFL’S TOP 500 REAL PRODUCERS AND PARTNERS!

COMMERCIAL | LUXURY REMODELING ROOFING | CUSTOM DESIGN BUILDS

Locally Owned Southwest Florida Business

 CGC1512714 CCC1329614 MRSA729 MRSR829 HI3275

(239) 895-2058 | Connect@Tri-TownConstruction.com
www.Tri-TownConstruction.com

We can build a dream home through new construction, custom design 
builds and luxury remodeling.

Refer us to your client and we will exceed their expectations.

CELEBRATING 15 YEARS IN SWFL!

BROKERS
PROTECTED
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STEVE CALABRESE, Loan O�cer
Certified V.A. Loan Specialist
239-778-6548  |  stevec@eqfin.com
STE VECAL ABRESE.COM

NMLS 79387/ 39843

StevenMCalabrese

Steven Calabrese

Loans approved in 12 days

Over 70% of our closings are purchases

Quit fishing with a
Loan Officer

that barely answers
the phone,

when you can
 land your deals

 on time with Steve.
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(239) 455-8353 • swflplumbingrepairs.com

No matter the time of day or night, 
a real person is always on the line 
to solve your plumbing problems!

Sunwest 
Plumbing

PLUMBING ISSUE MADE ITS WAY ONTO 
YOUR INSPECTION REPORT?

With the holidays come lots of family, friends, fun, and food! 
While we look forward to these festive weeks (and feasts!) all 
year long, too much indulgence is incompatible with the health-
ier eating and exercise habits we have established – or want to 
establish – throughout the year. Throw in the extra stresses as-
sociated with the season, and the period between November and 
New Year’s can deliver a big hit to our overall well-being. To help 
you stay on track, here are five tips for making overall healthier 
choices this holiday season.

1. Modify your favorite dishes: You don’t have to give up the dec-
adent casseroles and delicious desserts we often associate with 
holiday meals! Just modify those recipes with healthier alter-
natives, such as baking instead of frying meats and cutting the 
amount of sugar added, and substituting oils, yogurt, or apple-
sauce for butter in baked goods. 

2. Practice moderation: As the old saying goes, “Everything in 
moderation.” Avoiding foods you love and that bring you com-
fort during this season will only make you want them more (and 
might lead to binge-eating later!). Indulge but moderately. Exer-

cise portion control by choosing a smaller plate or reducing 
the number of dishes you serve. 

3. Eat slowly, and hydrate: Studies have shown that eating deliber-
ately is the most effective way to avoid overeating. Slowing down 
gives our brains time to register when we are full, thus avoiding the 
associated discomfort of overindulgence. Remember to hydrate, 
too, which also slows down eating and aids in digestion. 

4. Enjoy an after-dinner stroll: Walking immediately after a meal 
offers several health benefits, beyond just the exercise you’re get-
ting. A quiet walk offers you the opportunity to decompress after 
a gathering; moving your body also aids in digestion. 

5. Get enough sleep: Though holiday festivities and visiting 
family can mean later bedtimes, try to stick to your normal 
sleep schedule as much as possible. Irregular sleep schedules 
can be linked to everything from weight gain (yikes!) to daytime 
fatigue and sleepiness. Maintaining your bedtime and wake-time 
routines will increase your quality of sleep both now and after 
the holidays.

Tips for Making5HEALTHIER
HOL IDAY EAT ING HABITS

By Shauna Osborne

healthy living LET OUR SOLID REPUTATION BE YOUR GUARANTEE

beckerhomemaintenance.com

239-351-6820

"The entire team is so professional and kind! They did 
an excellent job of explaining the process from start 

to finish and answered all my questions. I am so 
happy with all of their work!" 

- Jessica D., Google Review

HANDYMAN
PAINTING
FLOORING
CABINETRY
CLOSETS
SCREEN REPAIR
PRESSURE WASHING

AND MORE!
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Solutions for a painless closing.
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Our sta� has over 50 years of combined 
industry knowledge servicing the South 

Florida region. We are licensed, and 
insured. So whether you're an individual 
with one job or a company with multiple 
jobs we guarantee the highest standards 
and professionalism in the industry. Try 
our online software solution today and 
see how ordering, monitoring, making 

lender changes and receiving completed 
jobs has been streamlined to be all done 
online without spending valuable time 

on the phone.

�������������������������
��������������������
�	��������	������	�

No additional cost for rush jobs.
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Purchase & Refinance
Conventional | FHA | VA | USDA | 203k | Jumbo 
And More!

Ryan Hoffman
941-779-8093
Branch Manager | NMLS# 1530080 
www.Ho�manMortgages.com
4850 Tamiami Trail North, Suite 346
Naples, FL 34103

“Great vision without great people is irrelevant.”

Integrity lending with customer satisfaction is our top priority.

Northpoint Mortgage | NMLS# 1515

PRESENTS

RYAN SCHWARTZ
Naples Homes 
“Some agents want to build a 
team and hand off clients to 
other agents, but I like it being 
small and boutique. Slow and 
steady wins the race.”

“My favorite thing about my 
business is interacting with 
customers and giving them that 
concierge feeling. I sell a life-
style, not just a home.”

KIMBERLY ALVORD
Royal Shell Luxury 
Real Estate 
“You always want to give back 
— and not for attention, but 
just for the simple satisfaction 
of helping someone. My passion 
involves the charity work I do. 

BRYAN KEANE
Miloff Aubuchon 
Realty Group
“Remain patient and diligent. 
You have to dig in and work 
hard; success doesn’t happen 
overnight. And be sincere with 
clients. Do what you say you’re 
going to do — even after you get 
the commission check. You never 
know when that next commis-

sion check is going to come. Remember: you’re only as good 
as your last deal.”

ASHLEY SILVERS
Compass
“I understand that real estate is a 
stressful business... It’s my role (and 
our role, as agents) to offer a smooth, 
stress-free transaction [to clients].”

A Word from Our Sponsors:

CHRISTIN TAYLOR
CrossCountry Mortgage
“We love being able to make a differ-
ence for our clients, who turn into 
our friends. Our service is extremely 
personal. They get to the closing table 
early and with ease. We aim to make 
it as seamless as possible.”

RICH GARDNER
Contractors Painting 
and Waterproofing
“We are a very professional company. 
We’re one of the few contractors left 
that will call you if we’re running late 
to an appointment. We always return 
emails. We are sticklers on organiza-
tion and following up and staying on 
schedule. That’s just the way we oper-
ate — old-school.”

WORDS OF WISDOM FROM THIS MONTH’S FEATURES

Stay Inspired
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PH: 239.325.4070  |

 

Woods, Weidenmiller, Michetti & Rudnick, LLP
a Florida Professional Limited Liability Partnership

The hiring of a lawyer is an important decision that should not be based solely on advertisements.  Before you decide to hire an attorney be 

 

A Personal Approach to Real Estate Law

Michael Michetti Joshua Rudnick James “Jay” Caudill

Let's discuss YOUR event!

We'll work with you every step of the way to insure that your event is flawless.

239-784-4748  |  lightworks-productions.com

Lightworks Stage Productions is South Florida’s most complete sound, lighting, 
audio visual, and decor provider in the corporate and special event industry.

Lighting  •  Audio  •  Projection  •  Backline

“Professional, knowledgeable and accommodating, I would recommend 
Lightworks for any event, large or small.” -Alan J., The Powerhouse Group

Experience our experience!

To make an appointment please call (239) 431-5100
 or visit our website pythonhomeinspection.com

Brett Onasch, Owner ∙ Certified Master Home Inspector License #HI8303 | NACHI ID#16021822, CMI, CPI

Refer them to a Master Home Inspector whose
training and professionalism will give them
confidence in you through the end of the

transaction and beyond.

REALTORS...
Your reputation is your most valuable asset and

clients rely on you to guide them through a
complicated and stressful process.
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• Title Insurance

• Escrow Services

• Construction Funds
  Disbursing

• Technology-Driven,
  Professional Experts

• Enhanced Secure
  Online Access &
  Communication

• National Commercial
  Services

www.resolutionstitle.com

239-734-4888
375 5th Ave S, Suite 202  |  Naples, FL 34102

for. These are all things that will 
help you relate with and connect 
with potential clients.

Spend a little time as the year 
is coming to a close to get your 
LinkedIn profile geared up and ready 
to go for 2022.

Christina Daves
PR for Anyone®
Christina Daves is 
the founder of PR 

For Anyone®. She 
has trained thousands 

of real estate agents in gaining visibility 
by using traditional and social media 
together for maximum effectiveness. 
Agents she has worked with have 
appeared in national magazines, 
newspapers, radio, television, and 
blogs. Book your free business 
strategy session with Christina at 
ChatWithChristina.com, and learn more 
about her at ChristinaDaves.com.

Whether you are an active user or 
not on LinkedIn, you want to optimize 
your profile. The reason is because 
LinkedIn has such powerful “Google 
juice” that when someone puts your 
name into Google, it’s very likely that 
your LinkedIn profile will come up as 
one of the first search results. That 
might be your only opportunity to 
make an impression on a potential 
buyer or seller. That being said, let’s 
get your profile looking great!
 
1. Put in a header photo that is 

aligned with your brand. If you sell 
luxury homes, put that type of im-
age. If you sell condos, don’t show a 
luxury home kitchen. It’s off-brand, 
and you will confuse people.

2.	Make sure your headshot is profes-
sional. Remember, this isn’t Face-
book. Don’t use a picture with your 
kids (unless your branding is “The 
Family REALTOR®.”) And don’t 
use a happy-hour shot. LinkedIn is 
a professional business platform. 
Speak its language.

By Christina Daves

Optimizing Your 
LinkedIn Profi le  for  2022

MASTER THE MEDIA

3.	Don’t list your title as, for example, “Top Produc-
ing Realtor.” Think in terms of “what’s in it for 
me?” Tell people what you do for them. “I help 
new home buyers find their dream home while 
keeping cash in the bank.”

4.	Make sure your “About” section is in the first per-
son and address the “What’s in it for me?” What 
do you do for the people you work with? What 
is your secret sauce? Make sure you include rel-
evant keywords here. Use emojis to make things 
pop. Always include your cell phone number.

5.	The “Featured” section is a great place to put 
videos, PDFs, or eBooks about what you do. This 
is prime real estate on LinkedIn. Don’t miss out 
on this opportunity.

6.	Ask for recommendations. Every time you 
work with a lender, title company, buyer or 
seller, if you are connected on LinkedIn, ask 
them for a recommendation.

7.	Fill out the rest of your profile as completely as 
possible. Remember, real estate is a referral busi-
ness. You might connect with someone from high 
school, college, or a former company you worked 
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My Holiday Gift 

Charles Dickens’s A Christmas Carol is a book that was first 
published in the winter of 1843 and has been republished count-
less times since. In addition, there have been numerous enjoyable 
movies run on this classic story, with the most recent being The 
Man Who Invented Christmas. 

The story essentially evokes the bustling street life of the mid-
1800s, with its main character being Ebenezer Scrooge, a man 
so caught up with himself that he fails to witness what is truly 

coaching corner

Coach Michael Dill is an award-
winning certified business coach, 
global speaker, and published 
author. He is a proud Action Coach 
franchise partner, as well as the 
president of Power & Ice Wealth 
Creation, a strategic leadership 
company that works with business 
owners, leaders, teams, and 
entrepreneurs to both develop 
a systematized and structured 
organization and accelerate 
their mindset, efficiencies, and 
effectiveness to grow, both 
personally and professionally, 
to achieve extraordinary results. 
He brings more than 40 years 
of business and entrepreneurial 
experience in his leadership, team 
training, and mentoring practice. 
BusinessCoachMichaelDill.com

By Michael Dill

important in life. When anyone 
around him would wish him a Merry 
Christmas, he would just arrogantly 
reply, “Bah! Humbug!” 

This story revolves around the Ghosts 
of Christmas Past, Present, and 
Future, who come to pay Ebenezer 
Scrooge a visit on Christmas Eve. 

These ghosts visit him during 
his slumber and take him on a 
journey that truly opens his eyes 
to who he was, who he is, and 
who he can be. This journey, 
even as it was painful for him to 
witness, actually was a blessing 
to himself and others around him. 
Ebenezer, fortunately, woke up 
that Christmas morning a changed 
man with a new outlook on life. 

I share this story as, in life and 
especially in business, we some-
times can be moving so fast 
that we tend not to slow down 
long enough to witness how 
our actions affect all of those 
around us. We get so caught up 
that we sometimes fail to see all 
that we have accomplished and 
what we can be truly grateful 
for. Ebenezer was slowed down 
on purpose that Christmas Eve 
by the three ghosts to reflect on 
his own life. 

I take this opportunity to reflect 
on how we are showing up in the 
world. If we were able to go back 
and do things differently in the 
past, what would we have done? 
If we were able to look into the 
future to see how it all pans out, 
how would that affect what we 
do today? These are questions 

that we can always ponder. We 
can’t always relive the past, and 
we can’t necessarily see into 
the future, however, we can 
certainly learn from the past 
and get a better view of how to 
create a better future. 

With this in mind, I have a holi-
day gift for you!

I invite you to slow down over 
this month’s end and reflect both 
backward and forward. I invite 
you to take account of how 2021 
served your organization, your 
team, your clients, your commu-
nity, your family, and yourself. 
I also give you the opportunity 
to get clear on what you want to 
create for your future in 2022 
and beyond.

For anyone who is interested, go 
to www.businesscoach

michaeldill.com/2021-yearbook 
to receive your 2021 End-of-Year 
Workbook or feel free to email me 
at michaeldill@actioncoach.com. 
It’s a great opportunity for you to 
look back, as well as get clear on 
what you want to create in 2022.

Happy Holidays!
Coach Michael

I SHARE THIS STORY AS, IN LIFE AND 

ESPECIALLY IN BUSINESS, WE SOMETIMES 

CAN BE MOVING SO FAST THAT WE TEND 

NOT TO SLOW DOWN LONG ENOUGH TO 

WITNESS HOW OUR ACTIONS AFFECT ALL OF 

THOSE AROUND US. 

TO YOU!
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Free consultations

Our GAF lifetime roof system includes a 25 year 
workmanship warranty.

Locally owned and operated with 30+ years of 
combined experience.

Veterans, Active Duty Military, First Responders 
and Teachers Discounts.

855-SCM-ROOF
scmroofingfl.com

Licensed Florida Contractor #CCC1331132

SCM ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a 
competitive price, exceptional customer service 
and outstanding quality!

"SCM Roofing was amazing and much faster than the 
  others I called.. " -Wesley Chapel Homeowner

"Professional. Quick & Easy. Would definitely use again." 
  -Tampa Homeowner

"Very Professional. Knowledgeable guys and zero trash 
  was left behind!." -Tampa Homeowner

HOME
AUTO
WATERCRAFT
AVIATION
COLLECTIONS
JEWELRY
LIABILITY
BUSINESS

LICENSED IN 
ALL 50 STATES

Since joining Brown & Brown in 2014, Corey has been recognized 
as a top personal risk advisor for his ability to help families 
leverage their total insurance spend to maximize cost e�ciencies 
via top tier insurers who focus on serving families with assets 
valued in excess of $1,000,000.

Brown & Brown of 
Southwest Florida

1421 Pine Ridge Rd, Suite 200
Naples, FL 34109

FIND YOUR SOLUTION TODAY!

Corey Walker, CPRIA, AINS
Private Client Risk Advisor
(239) 213-2049
cwalker@bbswfla.com
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stayed with Kimberly throughout 
her life. From her first career choice 
as a social worker to the community 
work she does as a real estate agent, 
Kimberly’s desire to be of service to 
others has remained steady.

The Road to Real Estate

Prior to moving to Naples eight years 
ago, Kimberly successfully owned and 
managed mall kiosks all over the world. 
Her desire to help others while remain-
ing active in sales led her to pursue real 
estate in Naples after a trip with her 

By Zachary Cohen  |  Photos by Sun Services SW Photography

“When I was young, my grandmother 
would drive around our town and 
donate washers and dryers to families 
that needed them,” Kimberly Alvord 
recalls fondly.

“That had an influence on me as 
a child. It instilled in me that you 
always want to give back — and not 
for attention, but just for the simple 
satisfaction of helping someone.”

The attitude of giving that Kimberly’s 
grandmother modeled years ago has 

husband, John, solidified their desire to 
live in Southwest Florida.

Kimberly’s success as a real estate 
agent over the past eight years 
has led to the development of the 
Kimberly Luxury Group at Royal 
Shell Real Estate. Kimberly and her 
group focus on each clients’ unique 
preferences to ensure they find the 
perfect home or the solution.

“I love what I do. I love getting up in 
the morning knowing I’m going to 

The Kimberly Luxury Group (Front: Kimberly Alvord; Back, from left to right: Bill Kiley, Stacey Schwind, Jennifer Fazio, Lisa Timmons, Robin Borriello, Wendy 
Shapiro, Cheryl Cove, Cedric Colyer; Not pictured: Cindy Maves).

leader of the month

T H E  A R T  O F  G I V I N GALVORD
K I M B E R L Y 
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The ladies of the Kimberly Luxury Group (From left to right: Stacey Schwind, Robin Boriello, Cheryl Cove, Kimberly Alvord, Wendy Shapiro, Jennifer Fazio, 
Lisa Timmons; Not pictured: Cindy Maves).

show houses or help my sellers. I love 
trying to get my clients exactly what 
they want, be it a new home or the 
opportunity to sell their home and 
start a new chapter in their lives,” 
Kimberly beams.

“I feel like I’ll be in real estate for 
another 20 years. I hope to make a 
difference here in Naples. This is why 

I’ve brought in qualified agents to 
help provide an excellent experience.”

We Get It Done

In real estate, Kimberly has the 
unique opportunity to explore her 
love of sales and her passion for 
service. Kimberly and her team of 10 
pride themselves on their communi-
cation, attentiveness, desire to be of 

service, and community connections. 
Kimberly’s team includes an attorney, 
a designer, IT executives, a commer-
cial REALTOR®, and others.

More important than the numbers is 
the impact that Kimberly is making 
in the lives of others. In Florida, she 
has committed herself to charity 
work, from Christmas drives to 

I LOVE WHAT 

I DO. I LOVE 

GETTING UP 

in the morning 

knowing 

I'm going to 

show houses 

or help my 

sellers.

 I LOVE 

TRYING TO 

GET MY 

CLIENTS 

EXACTLY 

WHAT THEY 

WANT, 

be it a new 

home or the 

opportunity 

to sell their 

home and 

start a new 

chapter 

in their lives.
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ventertitleservices.com

MY PASSION INVOLVES THE 

CHARITY WORK I DO. I’ll do 

a Christmas drive where I get 

Dear Santa letters, give them 

to my friends, and we all buy 

gifts for the family’s lists.

clothing drives. She even recently pur-
chased the domain napleshelpingnaples.
com and hopes to develop the site into a 
resource for community and charity work.

“My passion involves the charity work I 
do. I’ll do a Christmas drive where I get 
Dear Santa letters, give them to my friends, 
and we all buy gifts for the family’s lists,” 
Kimberly explains.

Kimberly and her team pride themselves on 
their ability to build relationships with their 
clients. They work hard each day to combine 
their commitment to client relationships 
with their commitment to the community 
they’ve come to love.

Kimberly’s professional path has taken her 
around the country in varied roles, but after 
eight years in Naples — and eight years in 
real estate — she can finally say she is home.

She is working a job that fulfills her, giving 
back to her community, and achieving per-
sonal success.

Kimberly Alvord’s team prides themselves on relationship 
building and loves the Naples community.
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Deanna was very responsive 

to questions and was on top 

of things. I felt like I didn’t 

have to follow up, as I knew 

she will get the job done. 

Being a Realtor that is so 

important. Thanks, Deanna 

for all you do!

GINA F. NORTH PORT, FL

ARE YOUR CLIENTS READY TO BUY BUT NEED
HELP UNDERSTANDING ALL THE DOWN

PAYMENT OPTIONS AVAILABLE TO THEM?

DEANNA 
ADINOLFO RIVERA
BRANCH MANAGER | NMLS# 327112

239-878-0107

deanna@communitylendingfl.com

8191 College Pkwy., Suite 203
Fort Myers, FL 33919

LET US HELP!LET US HELP!
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partner spotlight

C r o s s C o u n t r y  M o r t g a g e

Concierge-Level Service

By Lindsey Wells  |  Photos by LaCasaTour

“It’s a two-picture limit.” Those five words were the beginning 
of a love story for Kirk and Christin Taylor. They both worked 
for a mortgage company in Chicago, Illinois, and were attend-
ing a company holiday event. During the party, Kirk laid eyes on 
Christin, who was mingling with clients at a photo booth. Kirk 
worked up the courage to introduce himself, jokingly informed 
Christin that the booth was limited to two photos per person, and 
they immediately hit it off.

“We started talking and realized that we had a lot in common,” 
Christin says, “and here we are today, married and working 
together and loving life in Naples.”

Christin got her start in the mortgage business in Chicago in 2003.

Kirk and Christin lead the Taylor Team at 
CrossCountry Mortgage, LLC, in Naples. Together, 
they bring almost 40 years of mortgage lending 
experience to the table.

Christin’s success in business could be credited 
in part to the example set by her role model and 
father, who worked in finance. Sadly, he passed 
away suddenly when she was in high school. After 
studying finance at the University of Illinois, 
Christin, a new college graduate, took a job in the 
mortgage industry in 2003.

“I wasn’t sure what to expect when I got into the 
residential lending business. I remember going to a 
mortgage conference and loving the energy of the 
top producers. Unlike working in analytical finance, 
my job wasn’t about spreadsheets, numbers, or 
math; it was about helping someone achieve the 
dream of owning a home,” Christin says. By the age 
of 26, she was mentoring other loan officers as her 
company’s youngest sales manager.

Kirk was introduced to the mortgage industry in 
Michigan, where he grew up. After graduating from 
the University of Michigan in 2002, he was 

Kirk & Christin 
T A Y L O R 
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Victoria Hafenbrack (left) is a Senior Loan Processor who works with Kirk and Christin Taylor.

caddying part-time for a group of guys who 
worked for a mortgage company. He started 
his career there before moving to Chicago, 
where he met Christin. They teamed up pro-
fessionally and eventually moved to Naples 
to be closer to family.

Now, Kirk and Christin are doing the major-
ity of their business in both Chicago and 
Naples and in several other states across 
the country. Their main goal is to replicate 
a superior customer service experience one 
deal at a time. “Our business is built on being 
friendly and personal, listening to people’s 
struggles and achievements, then putting 
that together with their finances,” Christin 
says. “When I can save someone a significant 
amount of money because they were in a 
loan that didn’t make sense, that’s reward-
ing. We love being able to make a difference 
for our clients, who turn into our friends.”

CrossCountry Mortgage is a full-service 
mortgage lender, and Christin is a jumbo 

loan expert. “We are highly skilled in 
complex loans for self-employed bor-
rowers,” Christin says. CrossCountry 
also offers conventional, FHA, VA, 
and portfolio loans. They use a 
consultative approach to each loan 
inquiry; to Kirk and Christin, residen-
tial lending is not a one-size-fits-all 
type of business.

The Taylor Team prides itself 
on the concierge service its 
REALTOR® clients have come to 
expect. “Our service is extremely 
personal. Kirk prides himself on 
being very proactive and an excel-
lent communicator, so people are 
never confused about what’s going 
on during the process. They get to 

Our business is built on 
being friendly and personal, 
listening to people’s struggles and 
achievements, then putting that together 
with their finances.
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Kirk and Christin love winding down after a long day with Wrigley, the “Mortgage Pup™.”

the closing table early and with ease. 
We aim to make it as seamless as pos-
sible,” Christin says.

When they aren’t facilitating mort-
gages, Kirk and Christin can often be 
seen cruising the neighborhood in 
their golf cart, playing golf (Kirk) or 
tennis (Christin), at pilates class, or 
hanging out by the pool with Kirk’s 
daughter, Clara. The couple also 
enjoys dinner and game nights with 
their friends. They go to Chicago 
often to visit Christin’s mom, brother 

and sister-in-law, two nieces, and 
three nephews. They love winding 
down after a long week on Fridays 
with a glass of Silver Oak on the 
couch with their dog, Wrigley, who 
has been dubbed Mortgage Pup™.

Their community involvement is 
another important part of Kirk and 
Christin’s lives. They are avid sup-
porters of organizations such as 
Sunshine Kids, Make-a-Wish, and 
STARability. “We love giving back,” 
Christin says, “but it’s not just about 

giving a donation; it’s going out and 
painting a pumpkin or going to the 
dinner or the gala and participating. 
We enjoy doing that together as a 
family because it sets a good example 
for Clara to see how fortunate she is. 
We love giving our time and presence 
to those who could benefit from it.”

When I can save someone a significant amount of money because 

they were in a loan that didn’t make sense, that’s rewarding. 

We love being able to make a difference 
for our clients, who turn into our friends.

For more information, call  

312-919-0373 or email  

Kirk.Taylor@myccmortgage.com.
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BUILDING BRANDS THATBUILDING BRANDS THAT

Corrafilm is a Personal Branding and Production Company
that works closely with Real Estate Agents to

grow their audience on Social Media Platforms.
Contact us and let's get started!

COBY CORRADINO
Creative Director
786-417-7210
corrafilm@gmail.com

V I D E O G R A P H Y   •   P H O T O G R A P H Y   •   G R A P H I C  D E S I G N

(239) 345-2190
ccgcpas.com
1016 Collier Center Way, Suite 205
Naples, FL 34110
info@ccgcpas.com

TAX LAWS ARE
COMPLICATED
There is no such thing as a simple tax return.
You don’t have to be a tax expert,THAT’S OUR JOB!
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Choosing the Right Auto Detailer

pro tips
By Isaac Chauncey

There are so many reasons to have a 
regularly detailed vehicle, from mak-
ing a statement, saving personal time, 
convenience, and sanitation, to having 
your investment protected from the 
elements. Choosing the correct detailer 
to not only represent yourself but your 
clients, as well, can be very valuable.

With an upcoming season approach-
ing and an influx of new residents 
every day, it is imperative to devote as 
much time to your clients as possible. 
Having a reputable and experienced 

detailer come to your home or office 
to take care of your vehicle is both 
very convenient and rewarding.

Closing Gift

Some of the best gifts you can give a 
client is time and peace of mind. The 
last thing a new homeowner wants 
to worry about is having to take 
their vehicle to a drive-through car 
wash that permanently damages the 
vehicle, in most cases, and still leaves 
them having to vacuum the vehicle 
out themselves. Although this may be 

initially the most cost-effective way 
to “clean” your vehicle, it can also be 
terribly expensive when it comes to 
repairing the scratches, swirls, scuffs, 
and dings often caused by brushes 
and water jets. Notice that all car 
wash tunnels have “not responsible 
for damage” signs posted in numerous 
areas for this reason. If they openly 
admit it ... that’s an issue.

A mobile detail gift certificate gives 
your client more time in their day and 
the feeling of pride knowing that their 

vehicle is not only 
stunning to look at 
but also is protected 
and sanitized.

Nothing feels bet-
ter, after parking a 
filthy, love bug-cov-
ered car at the office 
and working all day, 
than to come out to 
a pristine and spot-
less vehicle waiting 
for you to show off.

Choosing the Right Detailer

While there are numerous mobile and 
stationary detailers in the area, there 
are a few points to consider before 
entrusting your vehicle to anyone. Not 
all detailers are created equal.

Experience, trust, reliability, and 

devotion. Good detailers are not 
cheap ... and cheap detailers are not 
good. Your vehicle is a huge invest-
ment; maintaining and protecting 

it shouldn’t be a race to the lowest 
bidder. Typically, the budget-oriented 
detailers come with no experience, no 
insurance, and sometimes might cost 
you much more to fix their mistakes. 
Invest in your investment.

A good, quality professional detailer 
has spent years honing their craft, 
using the highest quality materials, 
and will take pride and passion in the 
product they deliver.

Isaac 
Chauncey, 
owner of 
End To End 
Solutions, strives 
to set the standard for passion, 
workmanship, and results in the 
detailing community. With over 
17 years of experience detailing 
automobiles, boats, and aircraft, 
Isaac is dedicated to providing 
clients with convenience and 
the best possible results. Having 
started his journey in Northeast 
Pennsylvania and finding 
his home in SWFL, Isaac is 
continually growing his reputation 
by adapting to every client’s 
needs and expectations. Email 
him at EndToEnd_Solutions@
outlook.com or 
call 814-397-6829.

814-397-6829  •  endtoendsolutions.net  •  endtoend_solutions@outlook.com  •  7225 Sanibel Blvd Fort Myers, FL 33908

*Must mention this ad

RECEIVE 10% OFF
YOUR FIRST SERVICE*

17 Years of Experience • Licensed & Insured • Trained & Accredited

AUTOMOTIVE DETAILING & CERAMIC COATINGS

GREAT
CLOSING

GIFT!

The luxury
your car deserves

@endtoend_solutions
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Getting a home loan 
with Moore Lending 

Group isn't just a 
transaction, we 

consider you part of 
the family.

Brittany Moore
Producing Branch Manager

 NMLS # 824215
 Direct: 954.866.7189

Cell: 239.292.4194
BMoore@moorelend.com

Tyler Moore
Sales Manager

NMLS#: 1408486
Direct: 954-866-7186
Cell: 239-292-4191

TMoore@Moorelend.com

This is not a loan commitment or guarantee of any kind. Loan approval and rate are dependent upon borrower credit, collateral, financial history, and program availability at time of origination. Rates and terms are subject to change without notice. Corporate Address: 3701 Arco Corporate Drive, Suite 200, Charlotte, North Carolina 
28273. Cardinal Financial Company, Limited Partnership - DBA Moore Lending (NMLS ID 66247, for licensing information, go to www.nmlsconsumeraccess.org) Mortgage Lender Servicer License No. MLD236 LO12798 FL Additional licensing information can be found at: https://cardinalfinancial.com/nmls-licensing/. 

A New Generation of Residential Cleaning Experts
Elite Residential Cleaning is more than just a cleaning company...

We are experts at cleaning homes with
high-end materials.

Contact us today for
a complimentary 

in-home consultation 
and  50% off your first 

residential cleaning

239.451.0785 ext 1
tjs-eliteresidential.com

info@tjs-eliteresidential.com
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STILL LOVING THE WORK

Mark Twain once said, “Humor is mankind’s great-
est blessing.” If those words hold any truth, then 
REALTOR® Bryan Keane is blessed beyond belief. 
Not only is Bryan a man of integrity and master 
of all things real estate, but he’s also quite the 
comedian — which was evident within the first few 
minutes of the interview that was conducted before 
writing this article.

As a writer, it is not often that I write in the first 
person. However, I felt it necessary for this article, 
at least for its opening paragraphs. During my 
interview with Bryan, I tasked him with describ-
ing some of his life’s more memorable moments 
— anything that would spark the readers’ interest. 
A couple of silent seconds went by before Bryan 
finally responded, “Well, I could tell you about that 
time I was in prison...”

Obviously, this was a joke; Bryan Keane has never 
seen the inside of a penitentiary. While he has no 
prison stories to share with the local real estate 
community, Bryan has enough humor to go around.

Originally from New Jersey, Bryan worked in 
hospitality management from the time he was 
old enough to obtain working papers. A food and 
beverage director by trade, Bryan traveled around 
the country managing food and beverage depart-
ments for places like convention-style hotels, bars, 
and restaurants. However, he came to a profes-
sional crossroads in the early 1990s when his 
company expressed their intent to transfer him to 
Washington, D.C.

With one child already and another on the way, 
Bryan decided it was time to bid farewell to the 
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Bryan Keane is more 
than a local real estate 
entrepreneur; he has 
owned two taverns in Fort 
Myers and two hair salons 
in Cape Coral.

Bryan Keane and his 
assistant, Lea O’Brien.

hospitality industry. “My parents had retired down here in Cape 
Coral, so I came down in 1992, went and got my real estate 
license, and I’ve been a Realtor ever since,” Bryan says.

After nearly 30 years in any profession, one might expect to 
catch a slight case of career burnout. But, not Bryan; even after 

28 years, he is still intrigued by his job, still learns 
something new every day.

“I work seven days a week, morning and night — and I 
love it,” he says. “I love what I do; I love meeting people 
from all different walks and levels of life. Of course, not 

I LOVE WHAT I DO; I LOVE 
MEETING PEOPLE FROM 
ALL DIFFERENT WALKS AND 
LEVELS OF LIFE. 
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Bryan Keane’s French bulldog, Meatball, is a bit of a celebrity in their Cape Harbour community and often accompanies Bryan to the beach.

everybody loves you back — that’s 
human nature — but as long as you 
did the best job you could do, that’s 
what matters.”

Bryan has had other business ven-
tures over the years on the side of 
his real estate career. He owned City 
Tavern in Fort Myers 15 years ago 
before opening a second tavern called 
Fuel Tap & Tavern. “Those were just 
for fun — maybe it was a mid-life 
crisis thing,” Bryan says. He has since 
sold both bars.

Entrepreneurship seems to run in the 
Keane blood. Bryan’s son, Bryan, and 
daughter, Brittany, both followed him 
into the real estate industry and also 
work at Miloff Aubuchon Realty Group.

Because Bryan and his son share the 
same first name, things can get a little 

confusing. “If I had known back when 
he was born that he would eventually 
get into real estate with me, I would 
have named him David Bryan instead 
of Bryan David,” Bryan says, laugh-
ing. “It’s not only in our office; title 
companies, home inspectors — they 
all get us mixed up.”

Such a problem doesn’t exist between 
Bryan and his third “child,” an English 
bulldog named Meatball. Meatball is 
quite the celebrity in Cape Harbour, 
where he and Bryan live. “Everybody 
knows Meatball,” Bryan explains. “He’s 
like the king of the area; that’s my boy.”

Bryan has three grandkids that he 
enjoys spending time with when the 
opportunity arises. Boating and fre-
quenting his favorite local eateries with 

good friends or clients are also ways 
that he likes to spend his free time.

The truth is, Bryan says, he doesn’t 
take a lot of time off of work, and for 
a good reason: time is money. Bryan 
encourages the up-and-coming real 
estate agent to remain patient and 
diligent. “You have to dig in and work 
hard; success doesn’t happen over-
night,” he says. “And be sincere with 
these clients. Do what you say you’re 
going to do — even after you get the 
commission check. I tell all of my cli-
ents, ‘I’m your agent forever, or until 
you tell me I’m not.’”

“You never know when that next 
commission check is going to come. 
Remember: you’re only as good as 
your last deal.”

YOU HAVE TO DIG IN AND WORK HARD; 
SUCCESS DOESN’T HAPPEN OVERNIGHT.
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A  N E W  S TA N D A R D  I N  H O M E  S E R V I C E S
 Providing a great service experience encompassing Estate Management,

Home Watch, Project Management and Concierge Services since 2013

(239) 777-6173 spectrumconcierge.com
info@spectrumconcierge.com Licensed - Insured - Bonded

Estate Management | Home Watch | Concierge Services 

NOW ACCEPTING CONTRACTS FOR BUILDING THREE!
PRICED FROM $1.5 MILLION WITH UPGRADED APPLIANCES,  EXPANDED TERRACES, AND 

1101 Central Avenue
Phone: 239-302-6848
1111CENTRAL.COM

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT 
REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED HEREIN AND TO THE DOCUMENTS REQUIRED BY SECTION 
718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.  COMMUNITY FEATURES, AMENITIES AND 
PRICING APPROXIMATE AND SUBJECT TO CHANGE WITHOUT NOTICE.

Downtown Living Without Limitations
FINAL CHANCE – BUILDING 3 OVER 60% SOLD

NOW TAKING CONTRACTS FOR BUILDING THREE!
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A lesser-known benefit of properties 
with a Homestead Exemption origi-
nates from an amendment made to 
the Florida Constitution in 1992. That 
amendment, generally known as the 
“Save our Homes Exemption,” limits 
increases on assessed values for prop-
erties with a Homestead Exemption 
and, as a result, limits the effect that 

One of the benefits of owning a primary residence in Florida 
is a Florida Constitutional right of Homestead. In addition to 

homesteaded property being protected from certain judgment 
creditors, owners of homestead property are eligible to apply 

for a Homestead Exemption on their property taxes. This 
exemption essentially provides the owner with a reduction 

of up to $50,000 on the assessed value of their primary 
residence, thus lowering their property taxes.

legal hotline

and the Portability of the  
“Save Our Homes” Exempt Value

By James “Jay” F. Caudill, Esq.

Attorney James (“Jay”) F. Caudill is the partner in charge of the Bonita Springs/Estero 
office of Woods, Weidenmiller, Michetti, & Rudnick, LLP. Born in Fayetteville, North 

Carolina, Jay grew up and graduated from high school in Naples. He attended Furman 
University and went on to law school at the Cecil C. Humphries School of Law at 
the University of Memphis. Jay returned to Naples to begin his law practice. In 1999, 

he took his first position as a real estate lawyer and has been practicing in that area 
ever since. Jay is married to his college sweetheart, Wendy, and has two daughters. 

When he’s not working, he enjoys serving as a deacon in his church, playing the guitar, and 
spending time with his family, hiking, camping, and fishing.

drastic escalation in property values 
has on property taxes payable on 
homestead property.

Before the Save our Homes 
Exemption, as values of property 
would drastically increase, so would 
the applicable property tax. This 
amendment was established to pre-
vent people (particularly long-term 
residents) from having to sell their 
homes because they could no longer 
afford the real estate taxes due to 
appreciation on their property.

Generally speaking, the Save our 
Homes Exemption goes into effect 
the year following the granting of the 
Homestead Exemption. Thereafter, 
the maximum increase in an assessed 
value of a homesteaded property is 
limited to the lesser of the consumer 
price index or 3 percent per annum. 
This limit is known as the “Save Our 
Homes Cap.” Since property taxes 
are based upon assessed value (rather 

than market value), the limit on the 
assessed-value increases due to the 
Save Our Homes Cap essentially 
results in a limit on property tax 
increases for the duration that a prop-
erty is the homestead of the existing 
property owner. In an appreciating 
market, the gap between an assessed 
value (limited by the Save Our Homes 
Cap) and the market value can 
become significant over time, and that 
gap is referred to as the “Save Our 
Homes Exempt Value.”

Approximately 16 years after 
the initial amendment creating 
the Save Our Homes Exemption, 
another amendment to the Florida 
Constitution, known as “Amendment 
One” made the Save Our Homes 
Exempt Value of a homestead 
property portable. This amendment 
proposed to address an unforeseen 
consequence of the Save Our Homes 
Exemption: many long-time resi-
dents felt trapped in their current 

home due to the fact that they would 
lose the benefit of their Save our 
Homes Capped value if they were 
to sell their home and buy a new 
residence. Amendment One essen-
tially provides that a portion, or 
even all, of a homestead’s Save Our 
Homes Exempt Value (essentially the 
difference between the market value 
and assessed value due to the Save 
Our Homes Cap) can be transferred 
from an existing homestead to a new 
homestead. For planning purposes, 
parties should note that Amendment 
One limits the portability amount of 
the Save Our Homes Exempt Value 
to no more than $500,000 or, in the 
case of a downsizing, by a pro-
portional calculation (again not to 
exceed $500,000).

Should you have any questions on 
“Save our Homes” and its portability, 
please don’t hesitate to call the office 
at (239) 325-4070 or email jcaudill@
lawfirmnaples.com.

 In an appreciating market, the gap between an assessed value (limited by 

the Save Our Homes Cap) and the market value can become significant over 

time, and that gap is referred to as the “Save Our Homes Exempt Value.”

“Save our Homes” 
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443-569-6500
DorkanFinancialGroup.com

Murat Dorkan, CLU
 Trusted Advisors
for over 30 years

TAXES ARE GOING UP. WHAT IS YOUR
PLAN TO REDUCE YOUR TAXES AND
KEEP MORE OF YOUR MONEY? 
Schedule a 15 minute phone call and learn the following:
· Save 20% on your taxes without tying up your money in a
  retirement plan.

· Protect your nest egg/ assets with accounts that have 100%
  principal guarantees against the downside when the market
  corrects while still receiving the upside of the indexes….
  with no annual management fee. 

· Protect your assets, create a tax favored long term care plan,
  create tax free income with out a Roth Ira,
  leave tax free benefits to your heirs. 

It’s not how much you make
it’s how much you keep. 

Let our team show you!

 HANA SNAJDROVA

239.200.9099

PORTRAIT         ARCHITECTURAL

www.newframephotography.com
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ASHLEY
silvers

Born for Thisrising star

By Zachary Cohen

Photos by LaCasaTour

Ashley Silvers grew up in real estate. Her 
father, Daryl, has been a REALTOR® since 
before Ashley was born, and Sundays while 
she was growing up were often filled with 
open houses and client visits. As a child, 
Ashley even learned how to write her num-
bers during drive-bys, and she was eventually 
responsible for recording addresses and phone 
numbers for her father.

“I always loved going to open houses,” Ashley 
reflects fondly. “I would greet everyone at the 
door and then show the house with my dad. He 
would play golf with a lot of clients. Well, he 
put me in golf at 7, so I would go out with 
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Ashley’s primary focus is on waterfront new construction.Ashley Silvers joined her father, Daryl, at Compass in Naples in 2018 and co-founded The Silvers Team.

I would love to expand my team and continue to do what I do.

clients, read their putts, and play with 
them. It was a cool lifestyle.”

Ashley always envisioned herself 
joining her father in real estate, and 
in 2018, that vision finally became 
a reality.

One Step Ahead

Ashley had her real estate license 
in hand just weeks after graduating 
from Depauw University. In three 
years, she has already closed over 
$60 million, with over $30 million 

closed in 2021 alone. She is a prin-
cipal founding agent of Compass 
in Naples and leads The Silvers 
Team alongside her father. Ashley 
and Daryl are primarily focused on 
waterfront new construction, but 
they help a variety of buyers and 
sellers throughout the Naples area.

“In three years, I’ve done a substantial 
volume in sales, but I don’t like to keep 
track. I think it’s bad luck,” Ashley 
quips. “I’m 25 now. I think being young 
drives me more than it hurts me. I’m 

well-versed in the industry. I grew up 
in it. I understand it. I know this area 
well. I’m able to find buyers and sellers 
what they need.”

Ashley is driven by exceeding her 
clients’ expectations and complet-
ing a transaction where all parties 
feel satisfied with the result. She 
understands that real estate is a 
stressful business and believes it’s 
her role to offer a smooth, stress-
free transaction.

The Confidence to Excel

Over the past three years, Ashley has grown 
tremendously. While she always knew that real 
estate would be a good fit, her early success has 
affirmed her self-confidence.

“My very first sale was this guy that found me 
on Linkedin and wanted a cottage in downtown 
Naples. He knew I was working with my dad, 
but he wanted me to do the deal. He trusted me. 
I found a house not yet on the MLS, but they 
had a sign out front. He ended up purchasing the 
home, and it was cool that someone knew I was 
young and just graduated and wanted to give me 
a chance to prove myself,” Ashley reflects.

Early on, Ashley showed that she has what it 
takes to execute for high-end clients under pres-
sure. Since then, she has continued to grow.

I always loved going to open houses. I would greet 
everyone at the door and then show the house with my dad. 
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Just three years in the business, the future is bright for rising star Ashley Silvers, who has closed over $30 million in 2021 alone.

I don’t see myself doing anything else other than 
this. Real estate is my passion.

“That really shaped my career, that 
someone trusted me at 22. He saw 
potential, and I followed through.”

As Ashley looks ahead, she envisions 
a long career defined by many more 
moments like these. Although she’s 
just 25, she doesn’t ever see herself 
leaving real estate.

“I would love to expand my team and 
continue to do what I do. I love what 
I do. I love working with investors to 
develop and finding people homes. 
I just want to grow the team and 
expand. I don’t see myself doing any-
thing else other than this. Real estate 
is my passion.” Ph
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Beyond Real Estate

Outside of work, Ashley enjoys 
going out on the water on her boat 
and playing pickleball. She played 
collegiate golf and continues to 
take great joy in the sport.

“Aside from a round or two when 
I can, I enjoy playing in local com-
munity and charitable events. It’s 
a great way to stay connected 
and try and keep the golf game 
strong,” Ashley says. “My claim 
to fame is I had a hole-in-one my 
senior year of high school at the 
state championships.”
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sunservicessw.com  |  239-285-5320 
Jon@SunServicesSW.com

Serving Naples, Marco Island, Bonita Springs, Fort Myers, 
Estero, Cape Coral and all of Southwest Florida.

Real Estate & Commercial Photography

K i r k  T a y l o r
L o a n  O f f i c e r  N M L S 3 1 2 1 3 1

( 3 1 2 )  9 1 9 - 0 3 7 3
k i r k . t a y l o r @ m y c c m o r t g a g e . c o m  |  L u c k y t a y l o r l o a n s . c o m

Your clients long for the ideal home.
W e ' l l  p r o v i d e  t h e  f o u n d a t i o n .

Contact  me to  learn  how I  can a s s i s t  y o u  a n d  y o u r  c l i e n t s !
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topics in real estate

Giving a Great

By Ellen Buchanan

One of the best ways to stay remembered, long 
after the closing, is to give a unique and memorable 
closing gift that thanks the client for their business 
and hopefully will remind them of you fondly, and 
even be something over which they can brag about 
you — their amazing, trusted adviser who helped 
them into the fabulous home they’re now enjoying. 
It’s somewhat surprising that not all agents give 
closing gifts... They probably should. It’s an easy 
way to say thank you, and the cost is a marketing 
investment worth making.

A great closing gift should check off all or most of 

the following boxes:

•	 Long-lasting — Food and beverage gifts, while 
nice and appreciated, aren’t going to be around 
long. You want your gift to have staying power.

•	 Memorable — Every time your clients see your 
gift should make them think about you.

•	 Relevant — Some thought should go into your 
gift so that it’s not something that ends up being 
thrown away or put in storage. Your listening 
skills go a long way here in deciding what would 
be appropriate for this client or all your clients if 
you give a signature gift.

•	 Useful — If your gift is something your clients 
will use regularly, all the better. This increases 
the number of times they’ll be thinking of you and 
keeps you top of mind.

•	 Can be used or shown around others — What 
could be better than having one of your client’s 
guests remark on your gift and ask where it came 
from? Gifts that are proudly displayed or put to 
work during get-togethers get noticed.

•	 Unique — A remarkable gift shows you put some 
thought into it, and that thoughtfulness gets noticed.

•	 Enjoyable — Good vibes around your gift is im-
portant for achieving the effect you want.

•	 Timely — At closing is the best time to cement 
the good vibes between you and your client. In 
the first few days in their new home can also 
work; just don’t wait too long and miss your op-
portunity to capitalize on the glow of excitement 
at move-in.

Here are some great closing gift ideas that can help 
make you unforgettable:

•	 Liquor decanters — Don’t give a bottle of wine or 
liquor. Sure, they loved it … but once it’s been con-
sumed, it’s gone and so is your marketing effort. 
Giving a decanter ensures your gift sticks around.

•	 Wine tree — If you must give wine, doing so in an 
artsy wine tree is unique and memorable, and the 
tree will be around long after its original occu-
pants were enjoyed.

•	 Drink coasters — These are excellent for engrav-
ing. Put their names on them, not yours.

•	 Unique glassware — A useful, everyday gift that 
should get a lot of play.

•	 Bar or serving tray — Used occasionally or every 
day, trays are a great gift to have engraved.

•	 Painting or wall art — A great piece of art that 
gets displayed will get lots of positive feedback ... 
which means your name will come up often.

•	 Custom return-address stamp — These may not 
be the most expensive gifts but will be used again 
and again.

•	 Spice rack — Make it a nice one they’ll want  
to display.

•	 Stylish kitchen gadgets like electric wine open-
ers that will be used time and again.

•	 Branded items like tumblers, cutting boards, 
Cutco knives, and golf accessories — make sure 
anything branded is a high-quality gift so the 
branding doesn’t come off as cheesy. Engrave 
with their names on it too and make yours 
smaller and unobtrusive.

•	 Gifts unique to the particular client — This 
shows you’ve really paid attention and are giv-
ing a gift from the heart, which always makes a 
lasting impression.

Most of you are already giving closing gifts. As 
we close out the year, it’s a good time to reflect on 
whether your current closing gifts are wowing your 
clients the way they should be and having the most 
positive impact. If not, it may be time to shake things 
up in the new year and come up with a gift to thank 
your clients that is impressive … and uniquely you.

Happy gifting!

SUCCESSFUL REALTORS® UNDERSTAND THAT THE REAL ESTATE BUSINESS IS 

RELATIONSHIP-BASED. THAT’S WHY SO MANY OF THE VERY TOP PRODUCERS 

AIM TO HAVE A HIGHLY REFERRAL-BASED BUSINESS. A SUCCESSFUL AGENT HAS 

BUILT A LOT OF GOODWILL ALONG THE WAY, AND WORD OF MOUTH AND GREAT 

REFERRALS CAN POWER THEIR BUSINESS FAR INTO THE FUTURE.

As we close out the year, it’s a good time to reflect on whether your current closing gifts are 

wowing your clients the way they should be and having the most positive impact.

CLOSING GIFT
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With over 12 years in the home inspection profession, Panther promises to provide 
you with an easy to read inspection report within 24-hours of the inspection.

DON’T LET YOUR CLIENTS CHANCE 
THEIR BIGGEST INVESTMENT.

SCHEDULE A HOME 
INSPECTION TODAY!

PANTHER HOME
INSPECTION

General Home Inspection · Wind Mitigation · 4-Point Inspection 
Pool | WDO/Termite · AQ/Mold Radon | & More!

Fully Insured - Liability & E&O

(239)389-0996  |  www.pantherhomeinspection.com  |  office@pantherhomeinspection.com

Panther Home Inspection is rated
4.9 out of 5.0 based on 345 reviews.

Full Service On Every Transaction · Exceeding Expectations Since 2008!

23160 Fashion Drive, Ste. 227 • Estero, FL 33928
239-325-2709 • team@ltflorida.com • www.ltflorida.comEric L. Solomon, President

Need better closing services?
Choose Legacy Title on your next transaction and 

experience a smooth and successful closing
every time.

HEATERS • EQUIPMENT • CLEANING • REPAIR • RENOVATIONS

www.SWFLPoolPros.com
For Same Day Service Call: 239-872-8186 For Same Day Service Call: 239-872-8186 
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W
When Rich Gardner acquired Contractors 
Painting & Waterproofing in 2009, the 
global economy was at a crossroads. The 
economic recession affected every industry 
in the nation, and Contractors Painting did 
not escape the fallout.

Rich had been with the company since 
2002, when he joined his friend and 
owner to add a commercial painting divi-
sion. Six years later, the company had 
grown tremendously.

“I was hired to start a commercial division 
as new construction painting had been 
the only scope of work contracted,” Rich 
reflects. “The idea was to expand to condo 
buildings, gated communities, and develop 
a rapport with property managers, etc. But 
there was really no game plan to accom-
plish this. My background was sales, so I 
said I’d give it a shot.”

Two years later, the company had 
doubled in size.

“Back in the day, I just picked up the phone 
book and started calling people. Those 
phone calls landed appointments that grew 
into jobs and expanded into a whole divi-
sion,” Rich reflects.

Rebuilding, From the Ground Up

Despite the company’s success, 2008 
brought tremendous challenges.

Rich and Roxy. (Photo by New Frame Photography)

Photo by New Frame Photography

partner spotlight

STANDING ON REPUTATION

By Zachary Cohen

RICH GARDNER
Contractors Painting & WaterproofingContractors Painting & Waterproofing

RICH GARDNER

We are a very 
professional 
company.
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Rich Gardner started with Contractors 
Painting & Waterproofing in 2002 and 

acquired ownership in 2009.  
(Photo by New Frame Photography)

Photo by Dave Daniels

 Photo by Dave Daniels

Photo by Dennis Axer

Outside of work, Rich Gardner, of Contractors Painting & 
Waterproofing, is very active. His younger years were spent 
competing in triathlons, racing sailboats, and wakeboard-
ing. Discovering kiteboarding in 2004 has led him on unique 
adventures around the globe.

In 2010, Rich became a sponsored amateur athlete and 
started competing. He’s won kiteboarding contests around 
Florida and traveled around the world to compete.

“I competed in the Australian World Cup in 2016. But 
even more amazing than that, in 2017, I set a world record 
by crossing the Atlantic Gulfstream on a hydrofoil.”

At 60, Rich is still sponsored and continues to compete in 
big-air freestyle kiteboard contests. His executive secre-
tary, Ellen, is also a competitive rider.

“Work–life balance — yeah, I got it going on! Work hard, 
play hard!” Rich exclaims.

F U N  FAC T S
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Edgardo Balentine
NMLS 1432920
Loan Officer / Manager | Primary Residential Mortgage, Inc.
English-Spanish-French
Mobile: 239.244.5871
Office: 1.239.631.1145 | Fax 1.239.323.9310
5659 Strand Ct | Naples | Florida | 34110

SWFLMortgageLoans.com
Get to know us on      !

*PRMI NMLS 3094. PRMI is an Equal Housing Lender. Some products and services may not be available in all states. Credit and collateral are subject to approval. Terms and conditions apply. Programs, rates, terms, and conditions are subject to change and are subject to borrower(s) qualification. This is not a commitment to lend. Florida Office of Financial Regulation MLD646.
Publication Disclaimer: *Information contained in this article does not constitute legal, financial, or other professional advice or services and should not be used as a substitute for professional advice. The reader accepts full responsibility for the use of the information contained herein. PRMI is an Equal Housing Lender.

Get your buyer’s offer accepted 
with fast closings, amazing 

mortgage programs, and great 
communication!

If you are working, the 
Balentine team is working 

right there with you!

“The crash happened, and the new 
construction division tanked com-
pletely. Everyone owed everyone 
money. It was a mess. The owner 
decided he was ‘done.’ Having poured 
so much into the company, I decided to 
work out a deal and take over owner-
ship,” Rich explains.

Rich made the difficult decision to sell 
nearly all of the company’s assets in 
order to keep the company afloat.

“I kept one van, one trailer, and a 
handful of guys, and moved the office 
into my house. I crawled out of that 
financial mess one day at a time. It was 
a huge challenge,” Rich remembers.

A Reputation for Executing

In rebuilding the company, Rich 
relied on hard work and old-school 
sales skills. He answered the phones, 
cared for his clients, and went the 
extra mile. Back in those days, 

Rich wore many hats; he handled 
sales, estimating, proposals, invoic-
ing, and all the office work. Over a 
decade later, Contractors Painting & 
Waterproofing is thriving.

“We are a very professional com-
pany,” Rich says. “We’re one of the 
few contractors left that will call you 
if we’re running late to an appoint-
ment. We always return emails. We 
are sticklers on organization and 
following up and staying on sched-
ule. I thank my dad for that. My 
dad owned a large company in Erie, 
Pennsylvania, and he instilled this 
mindset in me. That’s just the way we 
operate — old-school.”

Today, Contractors Painting & 
Waterproofing has two divisions 
— commercial and residential. The 
residential division handles interior 
and exterior repaints. Rich often part-
ners with real estate agents and their 

clients — a nod to his time as a real 
estate agent in the ‘90s. The company 
has around 20 employees, a number 
that Rich considers the sweet spot.

“At 60, I don’t want to get any bigger. 
We are plenty busy,” Rich laughs. 
“But on a serious note, accounts are 
organized, so we can stop on top of 
everything. We are taking it one day 
at a time, with one eye on the future.”

“I strive to maintain the quality and 
reputation I have in this community 
by doing all the little things that are 
so important.”

For more information, please visit 
www.contractorspainting
andwaterproofing.com. 

I strive to maintain the 

quality and reputation I 

have in this community by 

doing all the little things 

that are so important.

Rich Gardner, of Contractors Painting & Waterproofing, takes pride in his 
company’s old-fashioned personal contact, responsiveness, and always 
staying on schedule. (Photo by New Frame Photography)
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Balanced Images
info@balancedimages.com
www.balancedimages.com

High-Grade
Aluminum Art,

Created For You.

Bring a luxurious, contemporary 
appearance to your space with 

Balanced Images

Santiago Ospina
239.200.1114

ospina_santiago@outlook.com

Clean home. 
Clean mind.
Clean soul.
Clean life.
Always Clean.

CARPET CLEANING  |  TILE AND GROUT CLEANING  |  PRESSURE WASHING  |  HOUSEKEEPING
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Mission statement: The Salvation 
Army, an international movement, is 
an evangelical part of the universal 
Christian church. Its message is based 
on the Bible. Its ministry is motivated 
by the love of God. Its mission is to 
preach the gospel of Jesus Christ and 
to meet human needs in His name 
without discrimination.

SWFL Real Producers was pleased to
have raised $1,200 for The Salvation 
Army at our most recent quar-
terly event at Ultimate Garages on 
November 4th. The Salvation Army 
Naples serves all of Collier County 
and is actively meeting human needs 
without discrimination. They invest 
in the community by investing in indi-
viduals, not only meeting short-term 
basic needs but providing a caring 
continuum of services to the families 
and individuals they serve. They offer 
many unique and comprehensive 
programs to meet basic needs that are 
evident across the county.

The Salvation Army offers child, 
adult, and church services to help 

those facing difficult times by provid-
ing aid whenever possible. The child 
care center offers developmentally 
appropriate programs and a special-
ized curriculum. They ensure that 
each child will build social skills and 
make friends through encouraging 
each child with exploration and learn-
ing. With acceptance and a sense 
of belonging, they nurture a child’s 
self-esteem positively with love and 
guidance based on the Word of God 
through Scripture and praise.

Their adult-focused programs provide 
financial assistance and other aid to 
Collier County residents who meet 
certain criteria. From rent assis-
tance to emergency shelters and food 
pantries/drives, The Salvation Army 
works hand-in-hand with motivated 
families to propel them away from 
chronic, intergenerational poverty 
and toward a path to self-sufficiency. 
The Pathway of Hope mission intends 
to address the root causes of poverty 
for at least 100,000 client families 
across the country. They want to 
eliminate the substructures of poverty 

in their lives by opening doors to 
opportunity, building community alli-
ances to expand access to resources 
in order to create transformational 
change for parents and their children. 
To accomplish these ambitious goals, 
The Salvation Army has expanded its 
holistic approach, which serves the 
entire person — physically, emotion-
ally, and spiritually.

“Ministry to the whole person —  
body, mind and spirit — is the hall-
mark of the services offered by The 
Salvation Army. We see a need and try 
to meet that need.” —The Salvation 
Army of Collier County

For more information or to donate, 

call (239) 775-9447 or visit www.

salvationarmyflorida.org/naples.

*Information and data used in this 

article was sourced from 

www.salvationarmyflorida.org/naples.
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THE SALVATION ARMY 
of Naples and Collier County
Doing The Most Good 
in Collier County since 1981
By Kalynd Parrish
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We can coordinate with northern agencies on behalf of clients to
facilitate seamless coverage between Florida and other states as needed.

(239) 596-3177 | www.responsiveinsurance.com
2950 Immokalee Rd, Ste 4 Naples, FL 34110

RESPONSIVE
INSURANCE

why aren't we already A part of your referral network?
With so many positive reviews on Google,

HOMEOWNERS | CONDO | SECOND HOME
| FLOOD | HURRICANE | MUCH MORE!

For a timely and complete response to your
questions, concerns and requests, give us a call!

Judy HentgesRich Costante Alyssa CostaMatt Nance,
Owner

Keith Zulik Claudine 
Enaillo

Cody
Gochenouer
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Running a Business by Design

Ryan 
sc
hw

ar
tz

Photo by Michelle Reed Photography

Ryan Schwartz, owner and broker of Naples Homes, loves cruising in his Chris-Craft. (Photo by Eileen Rollin Photography)

Ryan Schwartz has always been intrigued by new and 
emerging technologies. He’s also long held a draw 
towards entrepreneurship. As the owner and broker 
of Naples Homes, Ryan has had the opportunity to 
combine those two passions into a thriving career.

Real estate wasn’t the first business that Ryan tried 
his hand in, however. His first business venture/
career was as a financial advisor.

“It was pounding the phone, calling people, a Wolf 
of Wall Street-type environment. The money was 
decent, but it wasn’t fun. The other part of the 
business I didn’t like was that I felt I was risking 
relationships to make money. It wasn’t enjoyable,” 
Ryan reflects.

From there, Ryan took on the burgeoning scene of tech 
startups in the Bay Area. He picked up his life, moved 
across the country, and began a new venture. But after a 
year and a half, he recognized that his company wasn’t 
going to make it, so he started from scratch once again.

“I learned if you’re going to fail, fail fast. Cut your losses and 
move on,” Ryan quips. “Something else I learned is there is 
a lot of money to be made on the internet. I took those two 
things back with me to Florida.”

Making A Home

Ryan’s parents had purchased a home in Naples in the early 
2000s, so Southwest Florida had long been a sort of second 
home for him. When he returned to the East Coast, he 
decided to launch a real estate business in Naples.

cover story
By Zachary Cohen
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“Being a brand-new agent, I had to compete against 
established agents,” Ryan reflects. “I thought that 
maybe I should approach this by utilizing the 
internet. So, I started looking up agents across the 
country that were doing well. I saw a theme: all 
these agents were using the same website company. 
There was a connection.”

Ryan reached out to those agents to see if they’d 
be willing to share their secrets to success. He dis-
covered that all but a few were incredibly generous 
with their knowledge and time.

Those top agents encouraged Ryan to acquire a 
memorable domain name and gave him numerous 
other tips about how to build an online presence. For 
almost a year, Ryan worked on building his website 
— and thus, built the foundation of his brokerage.

Rapid Results

Soon enough, Ryan’s real estate business took off. He 
focused on attracting luxury buyers, and the infra-
structure he built during that time has helped his 
real estate business become one of Naples’s best.

Ryan Schwartz and first mate Banksy. (Photo by Eileen Rollin Photography)

Photo by Michelle Reed Photography Photo by Michelle Reed Photography

Ryan has played tennis all his life, including varsity tennis in high school. The sport remains a passion of his in his downtime. 
(Photo by Michelle Reed Photography)

FUN FACT

Ryan has a French bulldog with 

two blue eyes named Banksy 

(“Banks” for short), after the 

famous English street artist. 

“She’s awesome and quite 

unique,” Ryan says.

In real estate, Ryan was able to effec-
tively leverage the lessons he learned 
running his previous businesses. In 
2012, he got his real estate license, 
and the following year, he launched 
his own brokerage.

“I knew from day 1 that I didn’t want 
to work for a brokerage or another 
company. When I first started, 
I worked with a small boutique 
company to get off the ground and 
understand what I needed to learn to 
be successful,” Ryan explains.

Leading with Luxury 

Ryan’s focus was the luxury market, 
and he believed that he could attract 
the business he desired by leveraging 
his tech skills.
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Ryan Schwartz, of Naples Homes, built his successful brokerage by leveraging his tech skills and focusing on luxury gated golf communities and 
waterfront homes. (Photo by Michelle Reed Photography)

“I started working primarily with buyers. When I started 
establishing myself, I thought it was important to focus on a 
specific area. I knew I wanted to focus on luxury, so I focused 
on farming specific areas and dominating those areas. All the 
communities I’ve lived in, I’ve done a really good job farming 
those areas,” Ryan explains.

Today, Ryan runs a balanced business of both buyers and sell-
ers. He leads a small team at Naples Homes, but his primary 
focus remains on his own book of business. His two areas of 
expertise are luxury gated golf communities and waterfront 
homes. While Ryan doesn’t golf much, he often takes clients 
out on the water for sunset cruises or to explore waterfront 
properties by boat.

“My focus isn’t necessarily on growing the brand but doing 
things the way I want to do them. My favorite thing about my 
business is interacting with customers and giving them that 
concierge feeling. If I can do more of that, then I’m happy,” 
Ryan says. “I sell a lifestyle, not just a home.”

In 2021, Ryan is tracking to close over $100 million personally. 
That’s been one of his most long-standing and audacious goals 
over the past several years.

“The main thing I continue to love about this business is 
interacting with people. Some agents want to build a team 
and hand off clients to other agents, but I like it being 
small and boutique,” Ryan says. “Slow and steady wins 
the race. I’m really happy with where I am right now.”

 LOCAL OR LONG DISTANCE MOVING AND STORAGE

CallahanBrothers.com
2890 Cargo Street, Ft. Myers FL 33916

Contact us today for a free video or in-home estimate

239-689-3372
Fla. Movers Reg. No. IM2790

MY FAVORITE THING 

ABOUT MY BUSINESS IS 

INTERACTING  

with customers and giving 

them that concierge 

feeling. If I can do more of 

that, then I’m happy.  

I SELL A LIFESTYLE, NOT 

JUST A HOME.
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(239) 285-6894 | info@eaglemoving.com | eaglemoving.com

SWFL's Clean Cut Movers
Locally Owned & Operated | Local & Long Distance Moves | Moving & Packing Services | We also sell and deliver boxes!

������
239-4FLOORS (239-435-6677)

����
239-431-5910
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info@afknaples.com
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SWFL REAL PRODUCERS

For more information on all SWFL 
Real Producers’ events, please 
email swfl@realproducersmag.com.

What an amazing gathering we had at Ultimate 
Garages on November 4th!! Thank you to everyone 
who came out. It was great to see you all, and we 
appreciate the tremendous feedback we’ve got-
ten. Whoever missed this event needs to be sure to 
catch our next one!

Congratulations to Jess Morris, winner of the 
Porsche insignia luggage and accessories in our 
big raffle. Thank you very much to Porsche of 
Naples for donating the fantastic raffle items and to 
everyone who purchased a ticket! With your help, 
we raised $1,200 to benefit The Salvation Army of 
Collier County. Way to go, Real Producers! 

We’re very grateful to Ultimate Garages for the awesome venue. And 
a huge thank-you to our wonderful event sponsors: The Maxwell Team 
at CrossCountry Mortgage; Seaview Title, powered by Vidclose; and 
Innovative Design Solutions. We could not have done it without you! 

Big shoutout to our vendor partners: Lightworks for event production, 
5 Star Valet for help with parking, M&G Farm Stand for the delicious 
food and open bar, and Rogers Media and Corrafilm for an exciting 
video of the event we hope you’ve seen by now on social media. Our 
photographers, Austin Luper and Samuel Saum, took fantastic photos 
of the event. Check them out on the next few pages!

Once again, thank you all for being a part of our Real Producers 
community. We’re so grateful to everyone who came out and 
joined us for yet another signature SWFL Real Producers event. 
We can’t wait until the next one!

N ovember 4,  2021

special events Floor photos by Austin Luper

Step and Repeat photos by Samuel Saum

QUARTERLY EVENT at ULTIMATE GARAGES
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We work directly with lenders & realtors
to help transactions close smoothly.

domaininsuranceinc.com  |  nickdomain@domaininsuranceinc.com

Refer us to your client  239-898-9120

HOME | AUTO  | FLOOD

As an independent agency, we have options for EVERYONE.

GET THE

PLUMBING
D O N E  R I G H T
THE FIRST TIME!

N E W  C O N S T R U C T I O N  |  R E N O V A T I O N S  |  R E P A I R

Cory Garber, Owner
GulfShorePlumbing@comcast.net
LICENSE NUMBER: CFC1429056

G I V E  U S  A  CA L L  TO DAY

239-200-1235
Commercial & Residential
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THE HOLIDAYS IN NAPLES
Calendar of Events

Holiday Show at Esplanade Golf 

& Country Club

Wednesday, Dec. 1, 3–6 pm

Esplanade Golf & Country Club 
of Naples
8918 Torre Vista, Naples
(239) 494-8020

Holiday Taste of Opera

Thursday, Dec. 2, 6–9 pm

The Club at The Strand
5840 Strand Blvd., Naples

Chanukah Dinner at VW

Thursday, Dec. 2, 6:30–8:30 pm

Jewish Federation of Greater Naples
2500 Vanderbilt Beach Rd., 
Ste. 2201, Naples
(239) 263-4205

BETH TIKVAH HANUKKAH DINNER

Friday, Dec. 3, 6–8 pm

Beth Tikvah of Naples
1459 Pine Ridge Rd., Naples
(239) 434-1818

Annual Christmas Walk & Tree 

Lighting Ceremony

Saturday, Dec. 4, 5 am–Sunday, 

Dec. 5, 5 am

Fifth Avenue South, Naples
(239) 692-8436

Christmas at Palm Cottage

Dec. 4–Jan. 1, All Day

Naples Historical Society
137 12th Ave. S., Naples
(239) 261-8164

Naples Christmas Glow Run 5k

Saturday, Dec. 4, 7–11 am

Sugden Regional Park
4284 Avalon Dr., Naples
(239) 793-4414

Science and Santa Holiday Cruise

Saturday, Dec. 4, 9–11:30 am

Pure Florida
1200 Fifth Ave. S., Ste. 501, Naples
(239) 263-4949

Santa’s Celebration

Saturday, Dec. 4, 10 am–12 pm

Golden Gate Community Center
4701 Golden Gate Pkwy., Naples
(239) 252-4180

Holiday Open House

Saturday, Dec. 4, 11 am–2 pm

Estero Historical Society
9285 Corkscrew Palms Blvd., Estero
(239) 272-1911

Meet Santa Free Community Event

Saturday, Dec. 4, 4–9 pm

Galleria Shoppes At Vanderbilt
2355 Vanderbilt Beach Rd., Naples
(239) 537-6436

THE HOLIDAYS ARE A MAGICAL TIME OF YEAR. CHECK OUT SOME OF THESE FUN AND FESTIVE 

CELEBRATIONS IN NAPLES AND THE SURROUNDING AREAS DURING THE MONTH OF DECEMBER.

JCMI CHANUKAH CELEBRATION

Sunday, Dec. 6, 4–6 pm

Jewish Congregation of Marco Island
991 Winterberry Dr., Marco Island
(239) 642-0800

Meet Santa at Galleria Shoppes 

at Vanderbilt

Sunday, Dec. 5, 4–9 pm

Galleria Shoppes At Vanderbilt
2355 Vanderbilt Beach Rd., Naples
(239) 537-6436

All-American Holiday Celebration!

Pearl Harbor Remembrance Day

Tuesday, Dec. 7, 4:00–9:30 pm

DeVoe Cadillac
4100 Tamiami Trail N., Naples
(239) 316-4455

A Harry Potter Christmas

Wednesday, Dec. 8, 6:30–10:00 pm

The Spa at Naples Grande Beach Resort
475 Seagate Dr., Naples
(239) 594-6321

AFP Holiday Party 

(Association of Fundraising Professionals) 

Thursday, Dec. 9, 5:30–8:00 pm

The Seaside Bar
24850 Old 41 Rd., Unit 12, Bonita Springs
(239) 947-2000

Virtual Chanukah Celebration

Friday, Dec. 10, 5 pm

Jewish Federation of Greater Naples
Register: JewishNaples.org

Holiday Kids’ Night Out

Friday, Dec. 10, 6:00–8:30 pm

East Naples Community Park
3500 Thomasson Dr., Naples
(239) 793-4414

Christmas on Third

Friday, Dec. 10, 6–9 pm

Third Street South
1207 Third St. S., Naples
(239) 434-6533

Christmas Party

Friday, Dec. 10, 6:30–8:30 pm

Max A Hasse Jr Community Park
3390 Golden Gate Blvd. W., Naples
(239) 252-4200

Home for the Holidays

Dec. 10 and 11, 7:30 pm; Dec. 11 

and 12, 2 pm

TheatreZone
13275 Livingston Rd., Naples
(888) 221-9583

Christmas Boat Parade

Saturday, Dec. 11, 6:15 pm

Naples Bay, Naples
To Enter: MIACC.org or email: 
Director@MIACC.org

Holiday Street Parade - 

Christmas Island Style

Saturday, Dec. 11, 6:30 pm

Canine Cove Dog Park
1361 Andalusia Terrace, Marco Island
(239) 642-0575

Annual Holiday Science Spectacular

Saturday, Dec. 11, 6–7 pm

Norris Community Center 
at Cambier Park
755 Eighth Ave. S., Naples
(239) 213-3058

Naples Botanical Gardens – 

Night Lights

Sunday, Dec. 12

Naples Botanical Gardens
4820 Bayshore Dr., Naples
(239) 643-7275

Holiday TinyPops: 

Big Band Christmas 

Tuesday, Dec. 14, 7 pm

First Presbyterian Church 
of Bonita Springs
9751 Bonita Beach Rd., Bonita Springs
(239) 992-3233

BookCenter Christmas Book Fair

Dec. 15, 2021, 10:00 am–Jan. 8, 

2022, 4:30 pm

First Church BookCenter
First Presbyterian Church
9751 Bonita Beach Rd., Ste. 101, 
Bonita Beach
(239) 992-3233

The Greatest Showman 

Christmas Showcase 

Wednesday, Dec. 15, 11 pm

Let’s Dance with Me Studio
4367 Tamiami Trail N., Naples
(239) 610-0210

Holiday Party

Thursday, Dec. 16, 5–8 pm

Spring Run Golf Club
9501 Spring Run Blvd., Bonita Springs
(239) 992-3811

AIR Holiday Family Fun Night 

Friday, Dec. 17, 6:30–8:30 pm

Golden Gate Community Park
3300 Santa Barbara Blvd., Naples
(239) 252-6128

Santa’s Last Stop

Saturday, Dec. 18, 9 am–Sunday, 

Dec. 19, 5 pm

Lovers Key State Park
8700 Estero Blvd., Fort Myers Beach
(239) 463-4588

Christmas Musical Celebration

Skyline Cape Coral

Saturday, Dec. 18, 1–2 pm

Gulf Coast High School
7878 Shark Way, Naples
(239) 377-1400

Stage2 Improv Third Annual 

Holiday Comedy Show

Saturday, Dec. 18, 8–10 pm

The Studio Players
Community Center’s 
Joan Jenks Auditorium
4701 Golden Gate Pkwy., 
Golden Gate, Naples
(239) 398-9192

Steven Curtis Chapman Acoustic 

Christmas Concert

Sunday, Dec. 19, 6–9 pm

First Baptist Church of Naples
3000 Orange Blossom Dr., Naples
(239) 597-6057

Naples Botanical Gardens – 

Night Lights

Friday, Dec. 24

Naples Botanical Gardens
4820 Bayshore Dr., Naples
(239) 643-7275

Celebrate 
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Licensed in Florida, California & Massachusetts • State License Numbers: CA - CA-DBO883539, FL - LO33886, MA - MLO883539

We Offer Great Rates and Excellent Service. Call us today! We are here to help!

Looking for classes to help you
improve your business? Check out 

www.realestatesecretsunlocked.com
for upcoming classes!

Danielle Damianov
Producing Sales Manager 
 
C: (786) 359-7976
Danielled@cmgfi.com
www.lendfla.com

CMG Financial 
24301 Walden Center Drive 
3rd Floor 
Bonita Springs, FL 34134
NMLS ID: 883539
Licensed in FL, CA & MA

Specializing in Conventional, FHA/VA & Jumbo Loans
and check out these Two Great Programs:

PHYSICIAN LOAN – FOR DOCTORS, 
FELLOWS & RESIDENTS

100% Financing up to $750,000
95% Financing up to $850,000

Expanded Underwriting Criteria Allowed

ALL IN ONE LOAN – SIMILAR TO A 
1ST MORTGAGE LINE OF CREDIT

Payoff your Home in Record Time with the All In One Loan!
Build Equity Faster  |  Have Access to your Equity 

Save Tens of Thousands of Dollars in Interest
Loan Amounts up $2 Million

239-350-4906
sentryia.com

LET’S GET YOUR CLIENT
TO THE CLOSING TABLE!

If your client is buying a home valued 
$750,000 or greater, trust Sentry 

Insurance Advisors to get them to the 
closing table on time. As an independent 

agent we proudly represent more than 
20 highly respected insurance carriers, 

and have capabilities to serve them on a 
national basis.




