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“AN EXCELLENT COMPANY.” -FORBES
RANKED TOP 500 SOLAR CONTRACTOR IN NORTH AMERICA

Solar adds value for your sellers | Solar Saves Money for your Buyers
Ask about our "Realtor Partnerships”

813-433-1776 | don@smartenergytodayfl.com
www.smartenergytoday.com
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We are ready and available when you need us for any of your roofing needs. Notice any
leaks, wind and hail damage, or simply just curious about the state of your roof? Have us
come look at your property free of charge for an accurate assessment of damages with

the possibility of insurance replacement.
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Thomas Bruce Studio Allie Serrano Portraits, LLC
« Kaizen was developed by a group of roofers who worked at competitive
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companies and decided that there was a more efficient and honest

@
K AI Z E N way of doing roofing. Hence, the name Kaizen: a Japanese business

CONSTRUCTION Group Motto meaning “Change for the better; continual improvement.

OUR NUMBER ONE ROOFING VENDO

Barry Lively Ryan Justice Gerardo Luna Nicci Tomlin-Baker Roger Slater
Professional Photographer Videographer Event Photographer Client Coordinator CCS Photography
B. Lively Images

313.518.5248 | kaizenconstructiongroup.co
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HOMETEAM INSPECTION SERVICE.
IT'S THE QUICKEST WAY
TO GAIN A CLIENT FOR LIFE.

Your clients loved this house the moment they saw it And you wanted them to get it. But you also knew this was about
more than one house. It was about building trust that would live beyond this transaction. Trust that would make you
the real estate agent they always turn to. 5S¢ you turned to us, and we went to work. A team of professionals gquickly
completed the inspection and provided a thorough, thoughtful, and accurate report. Which gave you and your
clients what you needed to move forward. With this house. And the next one. And the one after that.
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Hello, Top Producers! start or a new beginning. Round out

«Performed over 41K inspections in over 26 years!

the year strong with renewed focus = « : : :
e E : 24 - 48 hours scheduling of inspections.
Happy August to all of you! Whether for achieving your goals. Don’t be SR

you are looking forward to your kids distracted from the demands of a

. y : = e «A TEAM of inspectors on each inspection, taking about
going back to school or simply enjoy  digital age. — S s e : an hour to inspect an average-sized home.

having all the kids out of the house,

= ESS — «Gne Call Does It All* - A team approach to take care

August is a great month to reset. I look forward to meeting more of you : :

Finish the year strong! Don’t let your  in the days and months to come. \ e —— of all your home inspection and testing needs.
calendar control you - control your & =TS R . e «

calendar for maximum effectiveness Until next month! — — : 24-hour report delivery

in the real estate industry.

4 - -
Don Hill, Publisher !
Maximize your income by invest- Tampa Bay Real Producers ﬁ
ing in income-producing activities. don.hill@realproducersmag.com ] ——
Consistency is key to achievingreal ~ 203-240-0011 . S HomeTeam of Tampa Bay

e 813.632.0550
:”':‘11"5l hometeam.com/tampa-bay

results. It’s never too late for a fresh
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STAY CONNECTED ON

SOCIAL MEDIA
ETE:/}B f
A% Like our Tampa Bay Real Producers
0 Facebook Page

Follow us on Instagram i = /'6 'HOmeTe
g INSPECTION SER
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate affil-

RP

businesses and thank them for supporting the REALTOR® community!

ADVERTISING/PRINT/
SOCIAL MEDIA
Evolve & Co.

(727) 490-9835
evolveandco.com

CLEANING SERVICE

Top Shine Cleaning Services
Gabriela Becerril

(813) 477-5690
topshineclean.com

CLOSING/LISTING
SERVICES

List 2 Close
Mandy Riedinger
(727) 262-4004
list2closemgt.com

CONTRACTOR -
OUTDOOR/INDOOR
REMODEL

Tarpon Construction
(727) 641-9189
tarponcontractor.com

DRONES

Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

EDUCATIONAL/TRAINING
Become A Better

Agent (BABA)

Kevin Overstreet

(813) 504-9708
BabaEvent.com

ELECTRICIAN
Florida Electric
Partnership, LLC
(727) 483-2808

10 - August 2021

ESTATE LIQUIDATION

& DOWNSIZING

Caring Transitions

Laura Bruce

(813) 235-0685
caringtransitionstampa.com

ESTATE SALES

Blue Moon Estate Sales
www.bluemoonestatesales.
com/tampa-east

HOME INSPECTION
A Radiant

Property Inspection
(813) 839-8416
Radiantinspect.com

Class Act Inspections
(813) 512-6918
classactinspections.com

Florida Building
Inspection Group
(813) 415-1043
FLBIgroup.com

Home Team Inspections
Margo Ackerman

(813) 750-2566
HomeTeam.com/Tampa-Bay

SEC Inspection Services
(727) 786-4663
secinspection.com

Solid Rock Home Inspection
Chris Defayette
(727) 386-8627
solidrockhi.com

Waypoint

Property Inspection

(813) 486-8551
atampahomeinspector.com

HOME PREPARATION
SPECIALIST
Showhomes Tampa
(813) 737-0048
showhomestampa.com

HOME WARRANTY
First American

Home Warranty
Stephanie Shaughnessy
(813) 344-7525
firstamrealestate.com

FPL Home
www.fplhomewarranty.
com/realtor

Home Warranty of America
Carla Allen

(813) 514-3255
HWAHomeWarranty.com

Old Republic

Home Protection
Brian Brown

(800) 282-7131 x1399
www.OHRP.com

HVAC

Nationwide Home Solutions
(813) 341-5400
nationwidehome
solutions.com

INSURANCE
All-State

(727) 866-6311 x107
allstateagencies.com/
helenwade

Blanchard Insurance
Jamie Hoover

(407) 788-8640
www.Blanchard
Insurance.com

iate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local
businesses are proud to partner with you and make this magazine possible. Please support these

MARKETING / BRANDING
Juice Marketing & Design
Joyce Frustaci

(727) 386-8611
juiceyourmarketing.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBaylLending.com

PAINTING

Abes Painting & Staining
Abram Smith

(727) 608-7604

PEST CONTROL
Prohealth Pest Control
(727) 260-5531
ProHealthPestControl.com

PHOTOGRAPHY

Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

B Lively Images
Barry Lively

(813) 477-3398
thevirtualvisit.com

Gerardo Luna Photography
Gerardo Luna

(813) 410-1712

gerardoluna
photographs.com

Panda Photo Studio
Patricia Nemeth

(727) 776-5961
pandaphotostudio.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

PHOTOGRAPHY-

REAL ESTATE

Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

PHOTOGRAPHY/VIDEO
PRODUCTION

Febre Frameworks

(813) 906-8300
febreframeworks.com

ROOFING

Kaizen Construction Group
(813) 518-5248
kaizenconstructiongroup.com

ELECTRICAL WIRING | PANEL UPGRAD

SECURITY SYSTEMS
& MONITORING
Veterans Security
(833) 838-7321
myveteransecurity.com

SOLAR

Smart Energy Today
(203) 240-00M
smartenergytoday.com

TITLE AGENCY
Celebration Title Group
Amanda Douglas

(407) 797-0548
www.CelebrationTitle
Group.com

TITLE COMPANY
Insured Title Agency
Kevin Overstreet
(813) 504-9708
Insured-Title.com

Milestone Title
Services, LLC

(813) 513-9848
Milestonetitlesvcs.com

TITLE INSURANCE
The Fraudshine State
Kevin Overstreet
(813) 504-9708
Fraudshinestate.com

UTILITY CONCIERGE
Utility Helpers, LLC
(813) 291-3600
utilityhelpers.com

VIDEOGRAPHER
Justified Films
Ryan Justice
(813) 843-3475
Justifiedfilms.net

VIRTUAL 3-D TOURS
Hommati

Justin Schulman

(813) 812-4888
hommati.com/office/163

WINDOWS & SLIDING
GLASS DOORS

Beacon Windows

(727) 410-2193
www.beacon-windows.com

| GENERATOR INSTALLATION & WIRING
E,,XA,H,A,UST FANS | CIRCUIT BREAKERS

Ll@gﬂlﬂ@ !;‘D#‘;LL&Y!‘ 1O | QI_EMJJ@ Fﬁﬁﬁ‘r

23 1/2 HOURS A& DAY - 7 DAYS & WEEK

FLORIDA ELECTRK

PARTNERSHIP

“MEETING 4 EXCEEDING ALL OF YOUR ELECTRICAL NE

3 2808

D & OPERATE]D
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REAL ESTATE * ——
PHOTOGRAPHY
SOLUTIONS

*Videography
«360 tours
Drone 107 Pilots
*Floorplans
ePortraits

It's not too late!

P

Did your buyers close without a home warranty?

1 5till get industry-leading

Contact me for more details!

Brian Brown
Senior Account Executive

800.282.7131 Ext. 1399 -
C: 9417201415
BrianB@orhp.com
my.orhp.comfbrianbrown

This 13 a paed adverbsement

N % 0 @ O e f?;ﬁf)gi; #g{f}),;:ﬂ? J"‘%ﬂf.li;: ,. OLD REPUBLIC INSURANCE GROUP

) e
I _. lﬁ?é [A/Z ./ | Vetaran Secintiy

HOME INSPECTIONS

Hey, Top Producer!
Close your clients dream house and
FREE WDO Avoid the Deal Killers! - r
MENTION COE Choose our GOOD LOOKERS! * Broken & Worn Rollers BEACON el i ' Tiis werLL perewn
LABORAY WINDOWS. .- =

“Exlghienment Aginet 2 ol
- all inspections including WDO

« fast scheduling 2-3 days
- same day digital report

.iicensed general contractors + Howling & Whistling Doors Specializing in complete We've protected our country,
* luxury property experts refurbishment for Sliding let us protect your clients.
« Water-Intrusions Glass Doors

+ Missing Weatherstripping www.sliderrepair.com

+ Sticking & Misaligned Locks

833-838-7321
Veteran Security Affiliate Program

» Glass Separation ?2?-3?8—98?5 www.myveteransecurity.com/affiliate

12 - August 2021 Tampa Bay Real Producers - 13
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Through the process of securing a sale
or a purchase for your clients, there are
the inevitable rough spots ... the issues
that arise and the questions without an

easy answer. When those things happen,
you draw on your experience and
expertise to find a way.

Clay Glover is someone who excels at that.

August 2021

As areal estate professional with RE/MAX Metro,
Downtown St. Petersburg, Clay is relentless in his pursuit

of real results for his clients.

“I’'m passionate about this business,” he says with a spark.

“Sometimes there are 30 offers on a house, so it’s very
competitive. But I give whatever effort is needed to make
sure that my clients are in a good position to win the deal.

In this business, second place is the first loser.”

&

‘ | give whatever

effort is needed

to make sure that my clients
are in a good position to win
the deal.

Getting His Start
Clay’s adventure in the business
started 15 years ago. Before that,

he grew up in Kawaii, Hawaii.

“With my dad being in the Navy,
I was fortunate enough to grow
up on Kauai and had one of the
best surf breaks in the world
right in my backyard. When

not surfing, I was training for

cross-country.”

Clay definitely led an active life.
As he came of age, he excelled
at cross-country and track. He
was so accomplished at that,

he earned a full-ride scholar-
ship to run cross-country and
track for the University of West

Florida in Pensacola.

After college, Clay chose to
stay in Florida and began his
working career, joining the
sales organization at Tech Data
in Clearwater. In the process,
he started investing in houses.
As he gained more experience,
others asked for his advice —
and his help.

As Clay got his start in the real
estate business, something very

interesting was happening.

“I was still working at Tech
Data and doing real estate on
the side,” Clay remembers. “One
year, | ended up making more
investing in real estate than I
had full-time at Tech Data.”

Full-Time Effort

It wasn’t long before Clay
decided to make his part-time
interest in real estate full-time

and has never looked back.
He found that his background
made his transition into the busi-

ness a bit smoother than most.

Tampa Bay Real Producers - 15
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With the right team
environment,

we/ can all
cceed.

“My parents had always owned rental prop-
erties, so I grew up in the business. I had a
good bit of a construction background from
investing in homes and selling them. I had
been consistently doing three to five of those
a year and had built a very strong Rolodex of

contractors and subs,” Clay says.

“The construction experience and back-
ground helped. You cannot sell something if
you do not understand it. I was the general
contractor for the house I live in now and
learned a lot along the way. When I work
with a client, it helps to be able to guide
them on remodeling costs, seawall and dock
options, plumbing, electrical issues and
other elements. It feels good being able to
give them that insight on the spot, or even
doing a very high-level home inspection for
them. If I can help them foresee issues with
a home we can quickly move on or negotiate
the issues upfront helping to save their time

and money.”

Success Through Teamwork
Through time, Clay has continued to grow and

reap the results of his relentless service ethic.

In 2020, Clay and his team recorded over
$30 million in sales volume, representing an
astonishing 65 deals.

The passion Clay has for the profession is

clear with his 200+ five-star online reviews.

“The client interaction is what I really love.
The majority of my friends are past clients. I
have friends from 15 years ago, and now our
kids play together,” Clay says. “You get to
really know people, their families, chal-
lenges and you have the opportunity to help

them unlike any other can.”

In the process, Clay has continued to build
his team with three strong sales profession-

als and full-time assistants.

As he says, “With the right team environ-
ment, we can all succeed. Delivering a better
experience for our clients and a work/life
balance for the agents. It is hard to survive

in the business on our own.” coe

Tampa Bay Real Producers - 17



Rewarding Life

When not spearfishing, boating, or
remodeling homes to their previous
glory, Clay’s family is at the heart of
life. He looks forward to time spent
with his wife, Ulla, his children,
Jonathan and Emma, and parents,

John and Karen.

He still remembers how he and
Ulia met. It was definitely a

memorable experience.

“We ended up being in a golf foursome
with Paul Gleason (who had starred
in movies like 7he Breakfast Club and

18 - August 2021

Die Hard). The entire time, Paul was
encouraging us to go out and start dat-

ing. He was one hell of a wingman.”

Away from work, Clay and his family
have a love for the water, espe-
cially boating. They also enjoy time
spent at their vacation retreat in
Homosassa just 90 minutes away —
making it convenient for last-minute

house-showing requests.

Clay gives back to his community in
a number of ways, as well. One of
his favorites is conducting a large

toy drive each year leading up to

e

S

Christmas — including an event with
Santa, food, drinks, and live music.
While that wasn’t possible during
COVID-19, Clay hopes to be able to get

back to doing events like this in 2021.

As Clay considers his love for the
business and his eagerness to find
solutions for those he serves, he con-

tinues to go above and beyond.

“I love what we do and love to negotiate
past the results my clients are hoping
for. My clients who choose to work
with us deserve the very best we can

give. They deserve relentless results.”

MAGAZINE STYLE PORTRAITS
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P» rising star

By Dave Danielson
Photo Credit: B. Lively Images

SOUCY

A Matter
of Trust

How do you feel in that
moment when your
prospect becomes your
client. It’s the time when
you know they feel
comfortable relying on

you to help them.

DJ Soucy appreciates that feeling.

As a REALTOR® with Keller Williams
Realty St. Pete, DJ excels at building
those bonds quickly. As he says, it’s a

matter of trust.

“The real estate process isn’t an easy

one for people,” DJ says. “It’s that

20 - August 2021

AT |

time when a buyer or seller has all
kinds of anxiety. I love that feeling of
knowing that they have put their faith
and trust in me. That’s what fuels me
to do a good job!”

New England to New Paths
DJ Soucy grew up right outside
Boston, Massachusetts. As he finished

school and moved into his working
years, he moved across the coun-
try where he lived and worked in

Chicago, Illinois, for a time.

In 2017, DJ and his husband, Damien,
moved to St. Petersburg. That process
played a part in him choosing to take

anew path in his career.

“All my previous real estate trans-
actions prior to moving here were
amazing, great experiences. But our
real estate transaction here left a lot

to be desired,” DJ remembers.

DJ started thinking about getting into
the business himself. At the same
time, there was all of the natural

anxiety at first.

As DJ recalls, “I took time thinking
about it, and after talking with friends
and knowing that I had the knowledge

to run a business and the fact that I
knew how to treat people, I was confi-
dent that I could do it.”

Big Steps Forward
DJ earned his real estate license, then
got his start with Keller Williams. He

moved forward from there.

“Between Keller Williams training
and the outstanding culture of this
office, I never felt like I was alone,”
DJ says. “There is such a great, col-

laborative environment here.”

Through time, DJ gained ground in the
business. During his first year in the
business, he recorded $2.2 million in
sales volume. During his second year,
he amassed 3.8 million. His third year
saw a massive uptick — resulting in $17

million in sales volume.

Team Spirit

In September, he formed his own
team. That process has been a huge
highlight for him.

“Having a team is one of my favorite

things. Each day, we have a morning

'm a firm believer in paying it forward.

Tampa Bay Real Producers - 21



huddle either in person, or by phone.
Some days it’s three minutes long.
Other days, it’s 15 minutes. It’s a great
check-in for us to go over our specific
goals for that day ... to see where
we’re all at and how we all are. That’s

my favorite part.”

DJ has a deep sense of gratitude for
those who have helped him get his

footing in the business along the way.

“I'm a firm believer in paying it for-
ward. When I joined this office, I had
a production coach who is still my
coach,” he says. “His fingerprints are
all over my success. I consider him

a partner in my success. It’s a direct
result of consistently doing the work
and meeting with my coach and being

held accountable.”

Today, DJ is thrilled to be building
forward with his team, including his
Director of Operations, Lindsey Van
Vlymen; his Buyer’s Agent, Jared
Rosenberg; and his Transaction

Coordinator, Drew Latimer.

DJ also is very thankful to his coach,
Michael Reedy, for all of his support.

Giving Back

Away from work, DJ and Damien
enjoy time with their dog, George. DJ
also has a passion for cooking, run-

ning and hanging out with friends.

Giving back is central to life and
business for DJ, as well. In fact, DJ
created a program that makes his love

of animals literally part of each deal.

“We offer a free dog with every home.

Partnering with PetPal, we have a

22 - August 2021

program where, whenever a client
closes on a deal (whether buying or
selling), they get a dog or a cat,” he
explains. “If they are ready to adopt
a cat or dog, they can go to PetPal,
and we will pay the adoption fees.

If they aren’t ready to do that, we
will donate money in their name. I'm

really proud of that.”

As DJ thinks about the success he has
already built during his real estate

career, he offers advice for those who

r
.

ey UL

are thinking about entering the busi-

ness themselves.

“I think one of the most important
things a new person in the indus-
try can do is to find someone who
is successful to work with. It’s not
that you want to copy someone. It’s
about finding someone you respect

and seeing the approach they use in

conducting their business,” DJ says.

“I had and still have a number of

fantastic role models in this office.

Having a team is one of my favorite things.

¥

Also, whatever you do, be authentic

and be consistent.”

When you talk with DJ, you immedi-
ately see and understand the sense of
gratitude he carries with him through

his work with clients.

“I will never profess to know all of
the answers, but I won’t stop until I
find the right person to answer it for
them,” he smiles. “For me, it’s a mat-

ter of reliability and trust.”

Tampa Bay Real Producers - 23



BACK TO SCHOOL SPECIAL
during the month of August

Reference "Back to School" and this ad and Radiant will donate a
backpack in your name to local children in need through an
organization or get $40 OFF full home inspection price.

Put your money to work

locally or back into'your

pocket! Radiant is here
to make it happen!®

valid August 1-31, 2021

PROPERTY INSPECTION

813-839-8416

Nshmmme +=|
ANY H O M E

5 T A G 1| Nz
-
.J;ﬁ
A :

P

ransitions®

Senior Relocation * Downsizing ¢ Estate Sales

A taI Solution

Senior Relocation/ Resettling e Estate Liquidation e Organize/ Declutter
Clean Out e Online Auctions e Nationwide Network
Offices Nationwide ¢ Bonded & Insured. Each Office is independently owned and operated.

Laura Bruce ¢ Caring Transitions of Tampa ¢ (813) 235-0685

Ibruce@caringtransitions.com ¢ www.caringtransitionstampa.com

Commercial and Residential
Real Estate Photography

Aerial Photos and Videos
Real Estate Videos
Matterport
FAA Licensed Drone Pilot

PAA Professinal Photographer
of America Member

Insured

www.pandaphotostudio.com
tony@pandaphotostudio.com
718-737-3369

TARPON CONSTRUCTION

CUSTOM HOME REMODELING - BATHROOMS - KITCHENS - ADDITIONS

AUTHENTIC CRAFT@MANSHIP & INTEGRiIT\
i

Sjmpl.'fy the activation and transfer of utilities and
home services for your buyers.

Our concierge service is a one-stop source for all setups, aclivalions and installations.

Best of all our service is provided at no cost fo you or your client!

Litety Hedpars: Nas agreements wih e o of the
arpest BNl MOS! Nespaced NoMe SNA0E AN Ll
provadiers. These aompanies: DAy US 3 Cormwsnisncs
e in schedule ther servioes When real st
profassonals plaon ordery for theer ciants, we don’
Pl 16 Send Talione of OORES o Sdveilsrg 1o
spread the word aboul our cool servce, S0 we
waive cur 320 servics charge fonoor ol esis
PFOSsEENElE SN er s

o leam mo
www. UtilityHelpers. mnﬂagenwrdeo
(813) 291-3600

Stephanie Shaughnessy

Lets Connect!
sshaughnessy.fahwcard.com

“Your Clients are My Clients”

New-Home

Move-in day is stressful
enough, so don't let
unexpected repairs derail your
clients’ happiness. With First
Class Plus & Plumbing Plus,
they can manage repairs
and stay happy.

Contact me for details.

firstamrealestate.com 5 y
First American
_'!' aors

:}f:a 4449030

Home Warranty”
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team leader feature

When you see a leader in action,
you know it. You see how they
care, and you understand the
deep commitment they have to

those around them.

Troy and Teri Walseth are prime

examples of that.

As leaders of the Lockhart
Walseth Team in Treasure
Island and the Walseth Team

in Seminole, Troy and Teri

I R I I I R I By Dave Danielson
Photo Credit: B. Lively Images

CLEARING THE WAY

clear the way for others to achieve
their goals.

Troy and Teri moved to St. Petersburg
nine years ago, in 2012. Troy had
been the first to get his real estate
license in the early 1990s.

The couple had moved to Florida from
North Dakota. When they relocated,
Troy picked up real estate and entered

the business here. Teri had worked

in the education system as a Dean of
Education at a university when they
first moved to Florida. Teri joined him

in the business five years ago.

The teamwork they share is a natural

in life and business.

“We have extremely different person-
alities. So we’ve just found our lanes,
and we stay in those. My strengths
tend to be things that Troy doesn’t

like, and vice versa. Obviously, his

26 - August 2021
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knowledge and expertise in the

years he has been in the business

are impressive. I can’t even rival it,”
Teri says. “There are a lot of pieces.
With my educational background, I've
worked with lots of people. That’s the
thing I love to do. And with Troy, his
real estate knowledge is pretty much
unrivaled. And so between the two of

us, we kind of are a package deal.”

Troy and Teri own and operate
the Treasure Island and Seminole
offices of the company — a team of

25 professionals.

The rewarding feeling that they
feel for the members of their team

is undeniable.

“One of the most rewarding things is
watching our agents grow, knowing
we hired a lot of them when they
were brand new to the industry,”
Troy explains. “After about three to
five years in the business, they just
explode if they’re doing the right
things and doing what we’re doing
what we’re teaching and running with

our systems. It’s very fun to see.”

“There’s a lot of personal growth that

goes along with it, too,” Teri points
out. “When they start out and gain
some confidence and start to learn
the business, it’s a great feeling for us.
‘We only hire people who we really
like and generally it ends up being just

a really, really strong relationship.”

Adding value to those around them
begins with availability. That’s some-
thing that Troy and Teri focus on.

“We run a large team, but we’re
always there personally to help
them agents and clients through
the transaction,” Troy explains.
“We want to be the place that they

decide to come back to.”

“With Troy’s 29 years of experience,
our agents are constantly being edu-
cated by him through experiences and
teaching them how to negotiate,” Teri
smiles. “There’s very seldom a story
or a situation that he hasn’t experi-
enced firsthand. And so there’s a huge

value in that, because that’s a long

career in this profession.”
All of this is done with a plan in mind.

“We want to build with our agents,
and build their careers so that they
can take over when we decide to step
away from the business ... to keep this

keep this place running.”

The work of the team has a real,
positive impact in the real world.

And the signs are remarkable. In fact,
in 2020, the team recorded $95.8
million in sales volume, representing
217 transactions. Through the first six
months of 2021, Troy, Teri and their
team members had already amassed
$75 million in pending and closed
business, and they estimate ending

the year with around 250 deals.

The most rewarding part of life for
Troy and Teri is family, including their
two children — Chase, who heads the

‘Walseth Team office in Seminole, and
Savannah, who lives in Los Angeles,

working to aid the homeless.

Away from work, Troy and Teri look
forward to time on the water in their
boat or traveling. They also enjoy

renovating houses.

“When we moved here nine years ago,
we didn’t know a soul. So a big part of
our social circle is our team,” Teri says.
“Troy likes to grill and smoke meat, and
we like hosting pool parties.”

As Troy and Teri think about the
future, they’re excited at the pros-
pects of building more success with

the members of their team.

As Teri says, “It’s really hiring the
right people and, and just pouring into
them and them being, you know, come
showing up day in and day out doing
the job. We have amazing people on

our team. Amazing.”
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P» making a difference

CRAWFORD

SUPPORTS DONATE LIFE AMERICA

Orga n donation is a “One organ donor can save or impact  * One organ, eye and tissue donor can

150 lives,” says Monica. “It allows the save and heal more than 75 lives.

cause near and dear survivors to have something positive

to REALTOR® Monica to focus on. I really care about that “Each state has its own chapter of
and people don’t know about it.” Donate Life America,” says Monica.

Crawford’s heart. She
worked in non-profits positively impacted. Monica is signed up for organ dona-

or s . tion and encourages others to do the
while in high school - .
Here are the current statistics, same. Her heart is to help others -

and college. One of the according to Donate Life America: whether selling homes or donating

‘When one life ends, other lives can be

orga nizations that she * Another personis added to the wait-  organs. Making a difference is what it
ing list every 10 minutes is all about to her!
worked for is organ (for organ donation).
donation awareness for + Twenty-two people each day die For more information on Donate Life
because the organ they need is not America, check out their website,

Donate Life America.

donated in time. donatelife.net.

66

One organ donor can save or impact 150 lives.
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Her heart is to help others

— whether selling homes

or donating organs.
Making a difference is
what it is all about to her!

Providing you with Class Act
service every step of the way!

L8 4 8 &

Florida's #1
building inspection
company

Oifering:

-Full home inspections
Commercial inspections
-Insurance inspections
-Leak detection

-Mold assessments

The Easy Button for Real Estate
Photography and Videography with
99% Customer Satisfaction

SONFEBRE v

FRAMEWORKS E G

FREE DRONE AERIALS | MLS READY | NEXT DAY DELIVERY

REAL ESTATE PHOTOGRAPHY & VIDEOGRAPHY
WEDDINGS | HEADSHOTS | VIRTUAL STAGING

L2 - LETS MEET AND TALK!
T Al 813-906-8300 | febreframeworks.com

£ % BLUEMON

Getting Homes Market-Ready FAST

|

sl

e

4

Elevate your client services with an industry-leading estate sale brand.

VISIT BlueMoonEstateSales.com | CALL 813-802-9284
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»» featured agent

(Gene Batronie

Originally from Detroit, Gene Batronie moved to the
Sunshine State at the young age of 11. He grew up here and

found his footing in the credit industry.

“I got into the business in 2001,” Gene recalls. “I started
selling credit reports for a credit reporting agency out

of Brandon. I had over 600 accounts between mortgage
brokers, credit unions and mortgage banks. I worked there
a couple of years and got to know the owners of these
companies really well, and a few of them talked me into

working for a wholesale mortgage company.”

Before the crash, Gene worked for NovaStar Mortgage,
giving him invaluable experience and expertise.
Unfortunately, Gene grew to realize that Corporate

America wasn’t the best fit for him.

“I jumped into retail mortgages in 2005,” he says. “I started
hiring mortgage brokers. I knew a couple of thousand
mortgage brokers that were still calling me thinking I was
still in the wholesale business so it was fairly easy to recruit
them to my company.” His business grew leaps and bounds,
leading to 28 offices in four states. In 2011, he took a job at
Wells Fargo and originated mortgages for two and a half

years and decided to leave Corporate America again.

“I wanted out,” admits Gene. “It was a great ride.” At the
end of 2013, he found a new path in life — real estate. He
initially worked for a high split company before RE/MAX
and then to Keller Williams in 2016.

“I spoke to Gary, the broker at Keller Williams, and he

explained the Keller Williams business model to me,” says
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Gene. “At that point, I was in.” Had

he known more details about Keller

Williams before, he would have gone
there years ago. Now Gene works at
the Apollo Beach office in South Shore
and runs a team. He loves what he does

with real estate and mentoring agents.
Last year, he had a total of 40 trans-

actions with a volume of $16 million.

His career volume tops just over
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$80 million since 2014. Gene, a team
leader, has two agents on his team
that work with him.

The Art of the Deal

“I love working with people, and I

love structuring the deal,” says Gene.
“I think outside the box quite a bit to
structure the deal to make it happen.”
With his expertise, he has made count-
less clients happy and built up his
referrals, one satisfied client at a time.
Gene estimates that 95% of his busi-

ness are referrals and repeat clients.

“I enjoy the negotiation of the deal a
lot because I'm pretty darn good at it,”

smiles Gene. “When I give advice, it

works out way more often than not.”

Secrets to Success

There are no shortcuts to success.
For Gene, he excels in taking care of
his clients, going above and beyond
for them, that creates referrals. He
listens to their needs and refers them
to trusted plumbers, electricians,

roofers, etc.

Another one of his secrets to success
is launching out into his own. When
his business partner wanted to
separate in January 2018, it was a

blessing in disguise.

“It ended up being the best thing that ever happened
to me,” says Gene. He quickly gained transaction
working independently and has the determination

and drive to be successful as an entrepreneur.

Family Focused

Outside of work, Gene likes spending time with his
family. He has two girls, ages 22 and 18. His older
daughter attends USF, and his younger daughter is
a senior in high school. Both love sports as much
as their dad.

To relax and recharge from real estate, Gene loves
traveling, golfing, and boating. In 2012, he pur-
chased his own boat, providing him hours of rest

and relaxation on the water. He also likes attending

| love working with
people, and | love
structuring the deal.

sporting events and rooting for his favorite teams.
In addition, he is part of the Knights of Columbus
at his local church and has made some good friends

who are like brothers to him.

Another pastime is bowling. Gene says, “I started
a bowling league 12 years ago for the Knights of
Columbus. A portion of the money each week
goes to charity.”

Gene resides in MiraBay and is proud to be one of
the top agents for this area. Last year, he sold 15
homes in MiraBay and is on track to sell another 15

homes this year.

Final Thoughts

Gene has some parting words of wisdom. One of
the things he mentors his agents is, “In real estate,
it’s not a problem until it’s a problem. A lot of times
agents are creating a problem that might never
even be a problem.” He also encourages agents to
choose their battles when negotiating. “Don’t fight
everything,” concludes Gene. “You can’t win them
all.” Sometimes our obstacles are opportunities in
disguise. When Gene’s business partner cut ties
with him several years ago, it gave him the freedom

to fly. He’s been flying high ever since.
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Written by Elizabeth McCabe
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[ YOUR ALL-IN-ONE Hour
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| 1-800-9

SERVICES EXPERT
| Air Condithoning = Moating[» Plumbing = Elostrical
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“Where Our Goal Is Your Comfort”

Nationwide Home Solutions, one
of the sponsors of the May 17 Real
Producers Golf Tournament, is
leading the way in the community.

In existence since 2006, Nationwide
Home Solutions started out as an air
conditioning business (sales, services,
maintenance, and installation) before
expanding their services to include
plumbing and electrical. Expanding

their services has enabled them to
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become an “All-In-One Home Services
Expert.” They serve Hillsborough
County, Pasco County, Hernando
County, and Pinellas County.

Last year, Nationwide Home
Solutions was acquired by new
owners who had a vision to expand
the business services and service
areas. As business entrepreneurs,
they saw potential in this company
and the industry. “This is how I got

introduced to the business and its fan-

tastic team,” says Michelle Sayegh.

Originally from South Africa,
Michelle Sayegh, Managing Director,
has been in the United States for
five and a half years. She resided in
Orlando before moving to Tampa to
join Nationwide Home Solutions.
Michelle explains, “I was a busi-
ness broker in Orlando and sold the

business to the owners when they

acquired it at the end of the last year.

They offered me a position to help the
team in growing the business, which I

am very excited about.”

Another asset to Nationwide Home
Solutions is Shelley Brown, Director of
Operations. Shelley shared, “Michelle
basically walked through the door,
and we decided we couldn’t let her
go.” That is when Michelle moved to
Tampa Bay, which she says is a “beau-
tiful place to live.” Shelley has been
working in service since the age of 14;
she exceeds customers’ expectations
and adds great value to the team. “I
started in the construction industry in
2007 and have been with Nationwide
Home Solutions since 2009,” she
explains. “I'm rather familiar with

the construction industry, which has
proven to be extremely beneficial in

helping the business grow.”

The owners are incredibly happy to
have these two powerful ladies run-

ning the business for them.

Benefiting the Environment
Nationwide Home Solutions is proud

to benefit the environment.

“We encourage everyone to be
conscious of ways to save money

and protect the environment,” says
Shelley. “We make sure that as a com-
pany, we are offering our customers
options that are healthy for not only
their wallets but also for the environ-
ment.” With energy-efficient options,
the professionals at Nationwide
Home Solutions can save their clients
money in the long run by making
sure they are aware of all available
options. For example, installing units
with higher SEER (seasonal ener-
gy-efficiency ratio) ratings, translates
into greater energy efficiency, and
lower energy bills. Another example,
among many more, is installing pro-
grammable thermostats that monitor
the use of the system, as well as the
humidity within the home.

Another benefit Nationwide Home
Solutions offers is the Alert Labs
System. This system is attached

to an HVAC unit within minutes.
Customers download an app and are
kept updated on the different func-
tions that are occurring within their
system in real time. If problems occur
within the HVAC unit, customers

are notified before an issue becomes

apparent and hugely problematic.

We encourage everyone
to be conscious of ways
to save money and protect

the environment.

Why Choose Nationwide

Home Solutions?

Numerous reasons exist as to why
customers should choose Nationwide
Home Solutions. This family-owned
business comes to the rescue of
their clients 24/7 with emergency
services. Their dedicated technicians
have 20 to 30 years of experience in
the field and set themselves apart

from the competition.

Shelley adds, “We have all worked
together for a long time. We care
about each other and that flows over
to our customers. We are a family and
want to offer that type of care to our
customers. We want to make sure our
customers are happy and continue to

use our services.”

Customers are a top priority at
Nationwide Home Solutions. As their
slogan goes, “Where our goal is your
comfort.” The team at Nationwide
Home Solutions wants to make sure
that customers are satisfied with the
quality of their work, and they also

offer competitive pricing.

Serving the Real Estate Community
“We are currently working on

building different partnerships
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with numerous REALTORS®,” says

Michelle. Through Real Producers,
they have made connections with Top
Producers, warranty companies, and

home inspectors.

They are eager to serve Tampa Bay’s

real estate professionals, and in doing =

so, meet the needs of their clients and = o = -

add value where needed. TAMPA BAY REAL PRODUCERS PRESENTS - 12 A _:_ .__T:‘ ._._,; o ??_- : =
“That’s what it’s all about,” says ( = \ RE ALT ORS:ﬁ:

Michelle. “It’s about how we can help b S \ w7 3

you and help your clients.” Building : \ —

long-term relationships with others h' - . = T E E - 0 F F

and resolving their home needs is par-

amount for the team at Nationwide / — =
. cresa W, by f - .

Home Solutions. > frand t“ AR

For More Information: —— ——— L = . W ¥ | |

Nationwide Home Solutions T. } == | ; / -

National Air Warehouse 'i e R R Y

5133 W. Clifton St. 1 e
Tampa, FL 33634 : - —
813.341.5400 » g ~ A9

www.nationwidehomesolutions.com =1 i =
www.nationalairwarehouse.com ; '

el

We have all worked together for a
long time. We care about each other

and that flows over to our customers.
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P> REALTORS® and their pets

Written by
Elizabeth
McCabe

Meet

Bow

Bowie, owned by Tim and Lisa Carroll
of Team TLC, is a doggone adorable.
This 3-year-old Cavachon came all
the way from South Carolina and
found his FURever home with his

new owners.

Bowie brings a lot of laughter to their
household, especially when he sits at
the table in a chair with his chin just
above the table while everyone eats.

Lisa says, “He is like a little human!”

Lisa adds, “Bowie is just pure love.
And he’s actually the best dog ever.
He’s so chill and great at traveling

too.” Bowie likes sitting on people’s

laps and simply loves riding in the car.

Bowie was added to Tim and Lisa’s
family after several of their dogs
passed away. Although Tim was set
on “never getting another dog,” he
soon had a change of heart when their

neighbor got a Cavachon named Benji.

42 . August 2021

Tim and Lisa Carroll
Photo Credit: Allie Serrano of Allie Serrano Portraits, LLC

“We babysat him when the neighbors went away,”
says Lisa. “I talked him into agreeing.” Since then,
their home has been filled with unconditional love
in the form of wet kisses, a wagging tail, and play-
ful antics. ‘He’s super sweet,” says Lisa, always

looking for a lap to rest.

“He does act like a cat,” smiles Lisa. Dinnertime is
his favorite time when he watches his family eat.
Interestingly, their neighbor’s dog does the same
thing. They are playmates, and Bowie and Benji
would sneak through the slats in the fence when
they were younger, running around until their

hearts were content.

Bowie is a welcome sight when Tim and Lisa get
home from work. They get their TLC from this
four-legged friend who warms their hearts and

enhances their lives.
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- . 41 TampaBay's Top Producers
TAMPA BAY trust Tampa Bay's Top Portrait Photographer

REAL PRODUCERS@ with their image - shouldn’t YOU?

INFORMING AND INSPIRING REAL ESTATE AGENTS

Broker Office

SUBSCRIPTIONS

When Real Producers magazines are within reach, clients not

only recognize your appreciation for high-quality content but your
association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES Py $50 per

10 COPIES Py $97.50 ger )
15 COPIES PP $14250 per Sf

THOMAS/BRUCE

per = = = = u
20 COPIES PP $180 month | Creating Award-winning Portraiture since 1973
For all questions, please reach out to Don Hill at | Carol Walk
, 3 I We have MOVED!  Carol Walker
don.hlll@reaIprOducersmag.Com. = A Visit us at our new location at o ‘dFloErCijdaDﬁgregofPho,_Ecl)gr.pr;icEgceﬁencz
oriaa ucation Degree, r-loriaa service Awar
2227 49th St. N., St. Petersburg 33710 Ouey/a AT

Book Yours Today! - (727) 577-5626 + www.thomasbruce.com




Home Warranty of America

13 Month Home Warranty
. 8§50 Listing/Seller’s Coverage
. Unknown Pre-existing Coverage
. No Cap on Refrigerants
. No Age Restrictions

Carla Allen
Account Executive

Direct: 813.514.3255
carla.allen@hwahomewarranty.com

Need help with an Order or Claim?
Give us a Call at

888.492.7359

or Visit our Website!

www.HWAHomeWarranty.com

BLANCHARD

INSURANCE

EXPERIENCE WHY WE
ARE THE #1 CHOICE
FOR TAMPA'S BEST

Homeowners - Condos - Investments
ammercial - Flood - High Value

See what makes
us different
today!

407-788-8640

If it ends in
INSPECTION
we do it.

I::

SOLID ROCK

INSPECTIONS GROUF

solidRoeckhl.cam

Residential & Commercial

Insurance

1‘."|'i |:] r_::

Sewer Camerd

Pool

Mold & Lead Paint
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Let US
help YOU

as your preferred
real estate
transaction coordinator.

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent
on contracts alone.

If you could get just ¥ of that time back,
that’s at least 1-3 business days
each month

That time could be spent networking,
generating new business, or even
taking time off work!

(727) 262-4004

list2closemgt.com
mandy@list2closemgt.com

!r
=
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MOVE IN / MOVE OUT CLEANING

Cleaning Services for Real Estate Agents, Banks, Home
Builders and Homeowners
When preparing a house to be put on the market, nothing is
more important that cleanliness.

Lets us help you sell quickly by giving the best first impression!

Residential Cleaning
& Apartments & Condos & Offices

& Family Homes & Restaurants
)

)

Commercial Cleaning

Moving In/ Out & Showrooms
Spring Cleaning ® Medical Offices
® Vacation Rentals & Classrooms

We are fast, reliable and offer outstanding service at a reasonable price.

Call today for a free estimate! 813-477-5690

contact@topshineclean.com www.topshineclean.com
Licensed Insured Bonded

FOR THE DOG DAYS
OE.SUMMER; JYOU,
G.04T04THESBEACH;

'CALL NOW!

1-800-983-0924

to stay cool all summer!

License # CACIB20764

=
RO .. SATIONWIDE
@ ERY  ~omeSoLutions
-0 —_—

STRUGGLING TO KEEP UP
WITH THE DEMANDS
OF SOCIAL MEDIA?

WE'VE GOT YOU!

* Regular posts relevant to the market
and your expertise

* Various social media channels available

* Boosting available for greater reach

SPEND YOUR TIME WITH
YOUR CLIENTS, NOT ONLINE.

Call us today for your
social media consultation!

juice # marketing
and design i

Your Personal On-Demand
Marketing Department

727-386-8611 | JuiceMktg.com
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print me more! €4

Were you, your
broker, or the
team featured
in an issue of
Real Producers?
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Want a copy of your
article or full magazines
that you were featured in?

REPRINTS!

What the heck is a reprint? A reprint is a four or eight-
page, magazine-quality grade paper with your full article
and photos and you on the COVER of the publication.

WHY DO | NEED THOSE?
These reprints are a professional marketing tool that

can help brand you, your team and/or your business.

* Use on listing appointments

+ Send out to friends and family

*+ Send to clients with your holiday greetings

* Brokers, use as recruiting tools for capturing
new talent.

+ Use when farming your favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We send
you a proof, you approve, and then they are sent to you
via FedEx.

WHO CAN BUY THESE?
The REALTOR® that was featured, the Broker, our
Partner, or family. Anyone that wants to promote you.

HOW DO | ORDER?
Email don.hill@RealProducersmag.com or give us a
call, 203-240-0011.
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Every interaction, every transaction, every single action, is a celebration. - if_’
e
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L [
Home of the Confetti Cannon Closing Experience | Branded ., F ¥
Marketing Materials | Online Learning Flatform | Metworking " s . .
Events | Targeted Community Farming Opportunities " A % !-..":
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ROE MODESZTO

SUCCESS PARTNER
4074891542

Introducing home
warranty plans to help

o
keep life running.

Home warranty plans* offered by FPL Home™ have a one-hour
limited service guarantee, so your clients could have their
homes up and running faster than they can do their next load
of laundry. See terms and conditions for details.

For more information, please visit
www. FPLHomewarranty.com/realtor

“FPL Home = an unregeiated subsiiary of Florda Pewer & Lighl Comgasy (FPLL The bome
warranty plass ane oftered and adminstered by FPL Home. Flasida boense FESERST. and
mcd FPL, and din provided by Lyrion Soushem Inssirance Company (HL Lic. Mo FL-03688)
Thet home wasrsaty plans & service plans and nol wairanlns.

ROB@CELEBRATIONTITLEGROUP.COM

Hower over this with your phone's camera
to download my business card!

Florida Building Inspection Group

—BEFORE YOU BUY...

oV \ BBy y | S5 5 =10 813-400-3249 | 727-822-8014

"l recommend FBI to all of my

} REALTOR friends - My Real
Mention Estate business would not be
Code RP21 as successful without them.”

www.FLBIgroup.com Todd A., REALTOR
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Anyone |looking for some

extra $$$

ON YOUR TEAM?

Account Executive Needed—Apply Today!

Do you have sales experience you'd like to utilize? We are look-
ing to add new members to our team. Part-time, flexible hours.
You can earn $1,000- $5,000/month for extra spending money.
Perfect for anyone who loves connecting with various industries

in the Tampa Bay real estate community. Training is provided.

Apply by emailing Don at don.hill@realproducersmag.com.

-\ Local

Waypoint

/] expertise

Our commitment is to deliver
a five-star experience from
beginning to end.

With over 50 completed inspections, Waypoint and their wonderful staff and
inspectors continue to impress me. As a Realtor, | can confidently refer all of
our customers to Waypoint without fret! Their commitment to their customers
and endless pursuit of education is unparalleled in the inspection community!
-Christopher Freyre, Freyre Real Estate

Waypoint Property Inspection
(813) 486-8551
waypointinspection.com
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Agents: We're here to make your life easier! CILMS

({4 3 »
Recently awarded “The Best Mortgage Company in South Tampa LUXURY REAL ESTATE VIDEOS & BRANDING VIDEOS FOR REALTORS

by South Tampa Magazine

We strive to provide both our customers and colleagues with exceptional service every
day! Need a prequalification letter on the weekends? No problem, give us a call —

we're available!

¢ Residential and Commercial Loans

> Qe wrn it doplig ZZ NN “I am a realtor and as soon as I started using Justified Films WOW! I
* Seven days a week loan officer sales support i 4
started selling a lot faster. The HDR photos and video walk through

* Loan officer presence at public and brokers open houses . :
* Bank statement/DSCR/No Ratio loans available B AYTO B AY made it so easy!” -Karen

* Loans as low as 580 credit score

RYAN JUSTICE

NMLS ID #4102

"Highhl{’ recorllllmlendl B?y to Bfly Ijending! Can't. say . 813-84.8-3475
enough about the level of organization and attention to 326 S Hyde Park Avenue, Tampa, FL 33606
every detail of your file from this company." b813‘i5 11'27:'0 @ : ‘] U VI\‘]IIEE EII)FFIIEI; Il)v{:SI gl\(/-[; g/I § %*:I:I‘ Gion
. Www.Dbaytobaylen 1ng.com .
- Danielle W 1nfo@ba);toba}}’rlending.com T

Mention Real Producers Magazine for %10 discount




SQOQCIAL MEDIA PUBLIC + MEDIA
MANAGEMENT RELATIONS

BRANDING + WEBSITE DESIGN
DESIGN + DEVELOPMENT

PHOIOGRAPHY + EVENT
VIDEOGRAPHY MANAGEMENT,

evolves&co
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Why a Title Company

Matters

K N O

In a real estate transaction there’s buyers and
sellers, real estate agents and mortgage
lenders. All these separate parties that come
together for one common cause of transferring
ownership of a home from seller to buyer. It’s
emotional and signifies a new chapter in many
lives. The one piece of the puzzle that can
oftentimes get overlooked in the mix is the title
company. Not just the place to sign the papers,
the title company is THE party who confirms
rightful ownership, prepares the transfer deed
and ensures that everything is done

;
HOW

completely, timely, lawfully and correctly. The
title company wields a lot of power and can
cause BIG, BIG problems if they aren’t best in
class.

Insured Title Agency has been in business for
over 15 years with a team of over 100 years of
title company experience. These are the top 5
reasons why a title company truly matters.
Before choosing a title company vet them and
their reviews for these qualities. Not choosing
or not choosing wisely could cost your clients
time, money, hassle and possibly heartache.

Responsiveness - A title company should
answer the phone and be available to answer
your questions. A great title company will keep
all parties informed and aware of any changes.
Should a problem arise, quick awareness
allows the transaction to continue without
unnecessary delays.

Problem Solvers - Some deals are tricky or
can throw lesser title companies for a loop. Not
every transaction can be straight forward with
no challenges. A great title company doesn’t
shy away from the challenges. A great title
company with experienced title professionals
will see your challenge and raise you a
solution.

Experience - A team of experts with a
combined 100 years in the title industry are
just the team you need to close a transaction
smoothly. Inexperience and understaffing can
lead to sloppy mistakes. Title can be intricate
and requires a keen attention to detail. When
vetting a title company, ask how long they
have been in business and who will be
handling your file.

Family-owned and operated - Locally owned
small businesses run by family treat clients like
family. Who would trust more with your home
buying experience: a trusted family member or
a large corporation? When you work with

small businesses, you get the care that
personal relationships offer.

Appreciative - A great title appreciates every
client, every deal and every detail. It’s not
about the next deal. It’s about doing
everything necessary for this client to be
overjoyed with his or her closing experience.

When you choose a title company make sure to
choose a title company that cares and
communicates. There’s nothing worse than
finally getting to closing and ending on a sour
note because the title company doesn’t handle
the transaction with the care and concern that
this is a huge milestone for your clients.

If you have any questions about what a title
company does or what a title company
should not do, call Insured Title Agency at
813-855-3585. Our team treats every client
like family. We take care to pay attention to
detail and value sharing knowledge with the
community. Check out our website at
www.insured-title.com for upcoming virtual
and in-person learning opportunities or
schedule a private training for your
brokerage or team.

Kevin J Overstreet
Founder/Owner

Insured Title Agency, LLC

Become A Better Agent, LLC (BABA)
Property PreQual, LLC

Property Firewall, LLC

PreQualified Advance, LLC

Co-Founder: Synergy Title Partners, LLC
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