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Work from home. Make your own 
schedule. Uncapped commissions. 
Entrepreneur, Inc., and Fortune 
acknowledge our company culture.

Go to n2co.com/opportunities, fill 
out a quick form and see if we’ve got 
an opening in your area.
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N2DIGITAL
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MOVERS

Alpha Movers LLC

Jenessa Campbell & Michael Mitchell

(480) 361-9922

www.alphamoversaz.com

Camelback Moving

Chad Olsen

(602) 564-6683

www.camelbackmoving.com

PLUMBER

Desert Foothills Plumbing

Joe Morgan

38238 N Basin Rd

Cave Creek, AZ 85331

(480) 488-2825

www.desertfoothillsplumbing.com

ROOFING

AZ Roofing Works

Austin Gardener and Piper Lindenmuth

(602) 283-3383

www.azroofingworks.com

State 48 Roofing

Jason Payne

(602) 527-8502

www.state48roofing.com

TITLE AGENCY

Landmark Title

Kristi Smith

(480) 695-1585

www.LTAZ.com

MEDIA PRODUCTIONS

Red Hog Media AZ LLC

Lauren Gettman

(208) 870-2334

www.RedHogMediaAZ.com

MORTGAGE

Bell Bank Mortgage

Margo Rockas & Laura Painter

14350 N 87th St. Ste 165

Scottsdale, AZ 85260

(602) 451-2844

www.RockasPainterTeam.com

Cardinal Financial

Matt Askland

(480) 759-1500 x1001

www.MyArizonaLoan.com

Geneva Financial LLC

Danielle Bowers

777 E Missouri Ave Ste 101

Phoenix, AZ 85014

(602) 502-9498

www.genevafi.com/danielle-bowers/

Nova Home Loans

Jeff Ohm

3900 E Camelback Rd Suite 200

Scottsdale, AZ 85018

(602) 385-4802

www.novahomeloans.com

AUTO, HOME & LIFE INSURANCE

Ted Mausbach American  

Family Insurance

Ted Mausbach

8124 E Cactus Rd St 420

Scottsdale, AZ 85260

(480) 951-5058

www.tedmausbachagency.com

FINANCIAL ADVISOR

New York Life

Jarod Mills

14850 N Scottsdale Rd Suite 400

Scottsdale, AZ 85254

(480) 766-1338

www.newyorklife.com

HOME WARRANTY

Old Republic Home Protection

Tara Carter

(480) 707-7779

www.orhp.com

INSPECTIONS

Home Team Inspection Service  

of Scottsdale

Tracy Andrews

(480) 546-8040

www.hometeam.com/scottsdale

Horizon Inspection Service

Dennis Nobley

(602) 859-4333

www.horizoninspectionservice.com

National Property Inspections of 

Arizona INC

David Marshall

(602) 550-4777

www.HomeInspectionsScottsdale.com

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!
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publishers note

As many of us prepare for back to school and getting the kids 
ready for that all important first day.  Before you know it, we’ll be 
hosting our first major event for Scottsdale Area Real Producers.  
Tentatively it will September 15th, but there will be more details 
to come.  The event will be our “Launch” event and many of us 
will be meeting for the first time.  Our events are private and 
limited to you (the top 500 agents) and the business partners 
connected to this magazine.   I’ll be sending out invitations via 
email, social media invites and phone calls between myself and 
our business partners.  The more connected we are on social 
media the better.  Our quarterly events will be one of a kind that 
you won’t want to miss.

Private Facebook Group:  
By now you should have received a friend request on Facebook 
to connect with my personal page Brett Gettman. After that I 
will invite you to two different groups. First was most likely our 
public business page “Scottsdale Real Producers”. By the time 
this magazine has hit your mailbox you should have received an 
invitation to join the Private Facebook Group. “Scottsdale Top 
500 Realtors Private Group”. This type of group has worked 
really well for the agents in other markets that Real Producers 
has served.   

What’s in it for you?
Always the key question.  In addition for me to have one more 
outlet for inviting you to our private parties that will be happen-
ing quarterly. They also make a great resource for day-to-day 
wants and needs. Even the most connected Realtor can recall 

an occasion where you are short a resource during 
a transaction. Of course we have a great group of 
professionals in this magazine that you have all 
recommended to me, but we still have lots of service 
areas and specialties that are still not represented. It 
will also be a great communication tool about most 
anything to do with the group. We also have smaller 
magazine reveal parties at the end of every month.  

In person meetings:
I’m a huge advocate for in-person meetings. I’m 
trying to meet you all as soon as possible. The time 
commitment of overseeing the magazine as well 
as producing video interviews with the features in 
the magazine have limited my time. I already miss 
the days of pre print when I was able to meet with 
10 agents per week. While those days may be gone 
I still meet with a handful of agents every week. 
I look forward to meeting you all one-on-one and 
hearing your story. I’m just a phone call, text or 
email away.  

Thank you for your continued support.  
Sincerely

Brett Gettman

208-920-3336
brett.gettman 
@realproducersmag.com

Let’s Get
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school drive for at-risk, 
displaced and home-
less children, comfort 
and care for homeless 
women, social Sunday 
for homeless veterans 
and foster Christmas 
parties.  “We can’t do 
what we do without 
amazing companies 
like Landmark Title 
Assurance Agency” - Dawn Marie 
Founder of HELP. 

One of our signature programs is 
HelpSnackz. As of 2021, we have 
been delivering 15,000 HelpSnackz 
monthly to 19 different School dis-
tricts valley-wide. Volunteers assem-
ble the HelpSnackz at our monthly 
events. Ask us about our private 
HelpSnackz events for companies and 
organizations to have a team builder 
or community outreach day. Help will 
do all the setup work. All you need to 
do is have fun and at the same time 
know you’re making a huge impact 
with 1000s of children.  

Their biggest outreach is their snack 
bags. School lunch is the only meal 
that thousands of children can rely 
on daily. Many of them go hungry in 
the evening. HELP provides snack 
bags to schools who in turn send 
them home with “at risk” children 
ensuring that they will have some-
thing to eat at night. Each snack bag 
is adorned with handwritten uplift-
ing positive quotes. Surrounding 
children in need with positivity and 
nourishment inside and out. 

We are in need of a 6000 to 8000 ft. 
warehouse with office space to be 
donated to H.E.L.P. Our goal is to 
continue strong, go to the next steps 
and help even more children with all 
the assembling, programs in place 
and new programs to change the 
cycle of Homelessness. If you know 

ASSURANCE AGENCY

Christmas in July

sponsor spotlight
By Photo Courtesy of Red Hog Media

Last year Kristi Smith, Executive 
Vice President of Landmark Title 
was introduced to HELP by one 
of the members of her sales team, 
SarahTouchstone. She was so moved 
by the mission of HELP and the 
personal story of their founder, Dawn 
Marie Rapaport that she was inspired 
to reach out to her staff to see who 
was interested in getting involved. 
By overwhelming response, the staff 
throughout the company contributed 
to the cause. Landmark launched 
a very successful Christmas cam-
paign that touched the lives of many 
families and children needing gifts at 
Christmas time.  

Kristi, seeing a need to help 
throughout the year and not just at 
Christmas, reached out to staff about 
a concept for “Christmas in July”. 
Let’s bring the Christmas spirit in the 
middle of the year.    

Last month over 200 people came 
together at the Harkin Theatre at 
101 and Scottsdale Road. The goal 
of Christmas in July was simple. 
Not only get people in the Christmas 
spirit, but also to gain support and 
accept donations that can help fami-
lies from: clothing, daily necessities 
and of course gifts and Christmas-
related items.  

A message from HELP:  

Their Mission is to change the cycle 
of homelessness through our chil-
dren and provide immediate aid and 
comfort.  Advance education and 
knowledge for those who have found 
themselves in some form of homeless-
ness.  Promote Awareness and create 
action in our community.  Families of 
all sizes are in need and you can also 
sponsor a family.   HELP does about 
20 events a year where volunteers 
can get involved to help the commu-
nity. Some of these events are Back to 

of a company or person that might be 
interested in finding out more, please 
reach out. 

Homelessness in Arizona: There are 
approximately 29,000 homeless people 
in Arizona and an estimated 61% of 
them are in Maricopa county. If you 
would like to get involved you can 
directly go to www.HelpingThe 
HomelessNow.org or you can reach out 
to your favorite contact at Landmark 
Title for more information about getting 
involved at their next event.  

LANDMARK TITLE

services. But per their request they 
have asked that we turn the spot-
light to shine on a great local 501C3 
that is near and dear to their hearts. 
Specifically, how this company was 
able to pull off a Christmas in July 
fundraiser during one of the hottest 
days of the year. 

This month’s Business Sponsor 
Spotlight is Landmark Title 
Assurance Agency. 

But we’re doing something a little 
different this time. As you all know 
Landmark Title Assurance Agency is 
a great source for Title and Escrow 

Who doesn’t love Christmas? On 
July 15, Landmark Title just recently 
hosted a Christmas in July cele-
bration to benefit HELP: Homeless 
Engagement Lift Partnership. A 
501C3 whose vision is to Help 
Restore Dignity and Hope to those in 
our Homeless Community.  
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CamelbackMoving.com
Enroll Online today or call

602-564-6683

Become a VIP Realtor Member and give your client’s special savings and 
some peace of mind. If a closing is delayed, 3 days, 2 nights, storage is FREE.

That’s one reason our motto is “Preserving Sanity One Move at a Time.”
(Membership is Free to Licensed Realtors®)

Realtor
Program

®
We Love Our

US DOT #1635834

We have 615 
5 Star Reviews

CAMELBACK MOVING INC.

INSPECTION SERVICE

Be
There.

Dinners.
Birthdays.
Recitals.
Family gatherings.
Actually be on
vacation when you 
are on vacation. We know it's possible to be there for the moments that 

matter in your life. We have over 650 sales professionals 
who prove it. Even  Entrepreneur, Inc., and Fortune 
acknowledge our incredible company culture.

Work from home. Make your own 
schedule. Uncapped commissions.

Go to n2co.com/opportunities, fill out a quick form 
and see if we’ve got an opening in your area.
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rising star
Photos Courtesy of 
Red Hog Media

Your name: Eliza Kiburz 
Your company’s name: Keller Williams  
Biltmore Partners  
Your title/position at the company: Agent 
Year you started in real estate: Oct 2019
Your website: Azliving-re.kw.com
Your phone number: 602.803.9049
Total volume and number of transactions last year: 
From June of 2020 to June of 2021, I have  
sold $7.3 million 

Professional 

(RP)  What work (school, etc.) did you do before 

becoming a real estate agent? 

My formal education began as a freshman in a small 
university in Northern Spain, the University of 
Salamanca, where no formal English is spoken in 
the city. I started studying Spanish and Business 
and was there for several months until I returned 
and began university at ASU, continuing to study 
Business at W.P. Carey. I was able to study a second 
time in Sevilla, Spain, in Andalucia, through ASU 
and use my Spanish in my business today.

(RP)What were the life events that led you to 

become a real estate agent? 

I am fortunate to grow up in a home where much 
life, activity, friends, family and experience were 
consistent and bountiful. After I had initially 
traveled abroad through Spain and other European 
countries and witnessed the meaning of home, com-
munity and comradery for many different cultures 
and perspectives, I realized getting my real estate 
license was something I was set to achieve. Keller 
Williams is on the global stage in over 50 countries 
with market centers in Monaco, Nicaragua, Poland, 
Israel and many others and being involved with 
others internationally is one of my favorite things. 

(RP) Tell us more about that. Why did you become 

a real estate agent? 

Aside from my love for travel and bringing people 
together through their home, it brings me immense 
joy to meet and serve others and be a part of their 
journey! The connections and friendships that 
evolve as people are making one of their biggest life 
transitions, I feel it is my part to take these changes 
with loyalty and dedication to be sure they are well 
cared for both professionally and personally. One of 
my dear clients just gave me a framed mandala she 
drew and it sits on my desk. You never know when 
you can make a difference in someone’s life. 

(RP)What do you find most fulfilling about your work? 

Being part of my clients story in their selection of making a 
home, and being joyful in the experiences that await them in their 
next home. 

(RP) What makes your business different? 

Through various assessments, some of my best gifts revolve 
around strategy and relationships and I get to put those to work 
every day especially in a market like Phoenix today. You will 
probably find some tomatoes at your doorstep every once in a 
while from my backyard garden, and – I get to work with one of 
the greatest business leaders in the Valley, my Dad. He is a hum-
ble change-maker and I am thrilled every day that he’s not only 
my Dad but also a pillar in my real estate business. 

(RP) Tell us about your personal background. Where are you 

from? What is your educational background? What’s your story? 
Life choices and events shape me every day, and I say that 
because I am always aiming to continue to grow. Certainty and 
stability in a home is foundational, global culture validated my 
drive and be a part of that journey. I am an Arizona native where 
I grew up in Paradise Valley in a sweet neighborhood where I 
grew up with some of my very closest friends still to this day. 
The grit of homeownership and the dedication to the personal 
adventure for each event in my clients life; a home may look and 
feel different but home family and stability is still consistent in 
what they seek.

(RP)How has your past shaped who you are today? 

I am grateful for my past and how it has brought me to my life 
today – I am passionate about nonprofit work and am a 7-year 
member of TGen, Translational Genomics Research Institute, 
and I would say that began at age 15 when I traveled to Peru 
with classmates on a school trip. We spent a day in an orphaned 
school and I filled my suitcase up with socks for that specific day 
-  it has since been one of my most remembered times of feeling 
really good and doing good makes me feel good. 
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(RP)Can you share the story of one 

pivotal moment or time in your life? 

When I had just returned from Spain, 
my younger brother turned 18 and 
joined the military for a 6-year con-
tract. Now my brother, Sam, and I are 
very close and our parents have granted 
us the ability to be very independent 
but I did not always see this coming. 
It was a total ‘heart out of your chest’ 
moment the day he left but also the 
proudest I have ever felt. He has done 
absolutely incredible things and been 
recognized for his hard work and ded-
ication. He hasn’t been able to make it 
always for the holidays but deep down 
I know he is making a difference and I 
couldn’t ask for a better brother.

(RP)How did that event shape you 

into the person you are today? 

It has taught me that every day counts 
and to always show up with intention. 
There are times he would be doing a 
24-hour work shift and would still be 
up for work the following day. He has 
taught me leadership, perseverance 
and how to play when you’re hurt. He 
does it all, I’m just super proud to be 
his sister.

(RP) Tell us about your family and 

what you enjoy doing together. 

I am lucky that my family loves adven-
ture, growth and connection. Whether 
a family member is over visiting and 
we are in the garden or on the next 
flight to somewhere incredible, I can 
truly say that there are big conversa-
tions happening and an environment 
to always be learning. We enjoy 
hiking, having a glass of wine at a new 
local spot, visiting my brother in the 
Army at Fort Bragg, NC, boating in 
Bellingham, WA or picking tomatoes 
and corn in my backyard. 

(RP) When you aren’t working, what’s 

your favorite way to spend time? 

Well, I do love to garden and you can 
find me out there just about every 
evening. I am still new to the hobby 
and the heat definitely plays a role 

but we have grown anything from 
snap peas, strawberries, all types of 
squash and asparagus. I have about 12 
garden boxes that span my backyard 
and there’s something about watching 
something change and grow every 
day.. and my grandparents were all 
big gardeners in the Midwest and I 
love planting their favorite types and 
growing them in their honor. 

(RP) What is something that not many 

people know about you, something 

that can’t be found in your bio online 

or that people can’t google about you? 

My first trip abroad was to Cusco and 
Lima, Peru, as a junior in high school 
with my classmates. One of the days 
on our spring break trip was to an 
orphaned school in rural Peru. I decided 
to fill one of my two suitcases I brought 
there full of socks to bring the young 
children on that day to their school. 

Personal + Professional 

(RP) If there is one thing 

you want to be sure the 

article captures about 

you as a person or how 

you run your business, 

what would that be? 

The opportunity to serve 
others with pure intent 
and doing my very best. I 
am surrounded by some 
of the most incredible 
colleagues who are 
dear friends and they 
continue to push me to 
grow and learn. And 
that’s what I want to do 
every day. 

(RP) What is your  

favorite quote? 
“Make each day  
your masterpiece.”  
– John Wooden

(RP)What do you want 

to be remembered for? 

I’d like to be remem-
bered for goodness, 

gratitude and being a friend. I want to 
be remembered for making a positive 
impact and for being myself. 

(RP) What does the future hold for 

you, personally and professionally? 

I recognize life is full of challenges 
and hardships. And also goodness and 
opportunity. A goal of mine is to work 
in non profit and real estate and be 
able to fund my personal goal of help-
ing people while doing what I love. 
My brother will be completing his 
6-year term of serving in the Army 
next April and I am so excited to have 
him back and maybe working on proj-
ects together. My longtime boyfriend 
Michael and I look forward to visiting 
Argentina next year and just continue 
to make each day my masterpiece. I 
truly love what I do and am grateful 
for each day. 
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PROUDLY SERVING ARIZONA FOR OVER 10 YEARS

Sell homes faster with
#SexyRoofStatus

    √ Maintenance  √ Repairs             √ Refelts √ Replacements  √ Installs √ New Construction

Complimentary inspections & appointment 
scheduling: state48roofing.com 602-527-8502        @State48Roofing
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featured agent
Photo Courtesy of Red Hog Media

Cionne McCarthy has been a REALTOR® since 1981 and is 

celebrating 40 years in the business as of September. She’s 

remained an agent with Russ Lyon Sotheby’s International Realty 

for her entire career, was honored with the “Lyon’s Elite” Hall of 

Fame designation for 2020, Awarded #16 - 2020 Real Trends 

America’s Best by Sales Volume and is perpetually in their 

top 1% of agents. Despite her success, she remains 

keenly focused on the person that is in front of 

her. In her words, “It’s not about the years of 

work. It’s not about the awards. It’s not 

about the industry recognition. It’s 

only about the client.” 

Cionne 
McCarthy

Born and raised in Nebraska, Cionne, 
was drawn to move to the sunny state 
of Arizona in college. “While I was 
attending the University of Wyoming, 
I was invited to spend my spring 
break in Tempe, AZ with a girlfriend 
who was attending ASU. Having never 
traveled, I thought I’d died and gone 
to heaven from the moment that I 
stepped off the plane at Sky Harbor 
Airport. That weekend I decided to 
transfer to ASU.

“After I graduated with my B.A. in 
Psychology, I began an MBA program 
at ASU and started working as an 
assistant to a REALTOR® named 
David Bernstein. I learned more in the 
first few months working for David 
in real estate than I did during four 
years as a college undergraduate. I 
was thrilled to be working with peo-
ple every day, learning real estate. 

“I got my real estate license and 
decided to forgo finishing my MBA. 
Organically, I realized that my heart 
was in real estate because it combined 
all types of people and personalities 
in an entrepreneurial business. It was 
challenging not to have financial secu-
rity, but I thrived nonetheless. 

“Later, David and I became real estate 
partners, but David changed his focus 
to commercial real estate, and I chose 
to continue in residential. David 
remains my best friend and a men-
tor.  All things happen for a reason, 
my current business partner Mikhail 

I was thrilled to 
be working with 

people every 
day, learning 

real estate.
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Quijada has been working with me 
since 2010.  Having served our coun-
try as a Marine prior to working with 
me, Mikhail understands teamwork 
like no other, and together we make 
the perfect team.  The rest is history.  

“I am a student of everything and a 
master of only one thing: real estate. 
It still teaches me something new 
every day. That is why I am excited to 
go at it again every morning.

“They say it takes 10,000 hours to 
master something. By my count I am 
well in excess of 100,000.”

Cionne isn’t all work and no play. 
“Because real estate is so stimu-
lating and reactive, I greatly enjoy 
quiet time to reflect and rebalance 
my energy. Anything I can do to be 
outside in nature is renewing for me, 
such as walking, hiking, or playing 
golf. I also like to work out in Pilates 
or yoga classes. With photos reflect-
ing a passion for travel, ranging from 
a trip to Venice Italy, hiking in the 

Dolomites and bathing rescued ele-
phants in Chiang Rai Thailand.

“It’s a joy sharing new life experi-
ences and making memories with my 
dearest circle of friends and with my 
significant other, a fascinating and 
world-wise man.  

“I also love spending time with 
my huge family. I was raised with 
both sets of grandparents, numer-
ous aunts and uncles, and almost 
too many cousins to count. Today, 
we are spread out over Arizona, 

Colorado, Texas, North Carolina, 
and my brother lives in Indonesia. 
Regardless, we remain incredibly 
close. We enjoy getting together for 
family reunions on a regular basis and 
because my family is so large, some-
times we travel in smaller pods. The 
thing we enjoy most is telling stories 
about each other and laughing. We 
are all for one, and one for all!”

Cionne’s continued passion for psy-
chology shows up through her intense 
interest in her clients. “I want people 
who do not know me to realize that I 
want to get to know them, I want to 
help them, and I want to show them 
why working with me will benefit 
them tremendously. Knowing I might 
meet someone new and interesting 
tomorrow keeps me motivated. 

“I’ve always said that ‘people are my 
drug.’ I feel immensely fulfilled when 
I have helped my clients achieve their 
goals, and I want to try and help an 
even greater number of people do so 
each year.”

Photo Courtesy of Red Hog Media
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