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Sam G. Stathos, 
Attorney at Law
412 N. Poplar Drive
Surfside Beach, SC 29575

(843) 238-5618
sgs@patrickandstathos.com

Residential Real Estate 
Commercial Real Estate 
Homeowners Association 
Corporate & Business Law
Litigation

www.patrickandstathos.com

Contact 

#EstablishingSuccessTogether
Nurturing relationships with realtors & lenders to help 

our mutual clients achieve their goals.
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843-273-4367
2301 Hwy 17 South N. Myrtle Beach, SC 29582
www.myrtlebeachfloors.com

CARPET • VINYL • TILE • WOOD
VINYL PLANK • LVT/VCT

LAMINATE • BACKSPLASHES
AREA RUGS • BINDING

OUTDOOR MARINE CARPET

LARGE IN-STOCK
SELECTION

AND MANY MORE!

Daiken Air Intelligence
New • Compact • Powerful • Modern

Residential and Commercial
Service • Repair • Installations

www.coastlinecool.com

843-399-5555
Call Today for Free Estimate

Best Warranty on the
Grand Strand

If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at anita.jones@realproducersmag.com

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Carolina Coast Real Producers magazine are not endorsed or recommended by The N2 Company or 
the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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S This section has been created to give you easier access when searching for a trusted real 

estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your mag-

azine. These local businesses are proud to partner with you and make this magazine possible. 

Please support these businesses and thank them for supporting the REALTOR® community!

ATTORNEY - REAL ESTATE

Joye, Nappier, Risher,  

& Hardin, LLC

Wendy Hardin

(843) 357-6454

www.inletlaw.com

Patrick and Stathos, LLC

Sam Stathos

(843) 238-5618

www.patrickandstathos.com

The Law Office of  

Ray Winters

Ray Winters

(843) 712-2661

www.rhwlawpc.com

BOATING

Freedom Boat Club

Chris Speckman

(843) 732-3777

www.freedomboatclub.com

CPA SERVICES

Palm and Pine CPA, PC

Katherine Nixon

(855) 725-6272

www.palmandpinecpa.com

FLOORING

The Wholesale  

Flooring Company

Tom Guido

2301 Hwy 17 South

North Myrtle Beach, 

SC 29582

(843) 273-4367

www.myrtlebeachfloors.com

FURNITURE

Sea Side Furniture Gallery  

& Accents

Julie Almeida

(843) 280-7632

shopseasidefurniture.com

GIFTS

Conrad Farms Gourmet Gifts

Michael Conrad

4633 Factory Stores Blvd

Suite C 120

Myrtle Beach, SC 29579

(843) 796-2658

www.conradfarms.com

GIFTS/HOME DECOR/

ACCESSORIES

AR Workshop Myrtle Beach

Christi Rippy

(843) 213-2670

www.arworkshop.com/

myrtlebeach

HANDYMAN

Budget Boys

Anthony Inman

(843) 653-8152

None

HOME INSPECTION

Rivertown Property 

Inspections

Justin Ferraro

1203 48th Ave N

Suite 111

Myrtle Beach, SC 29577

(843) 360-4354

www.rivertowninspects.com

Top to Bottom  

Home Inspection

John Pate

(843) 231-8532

www.homeinspection 

toptobottom.com

HOME WARRANTY

Home Warranty Inc.

Curtis Shelley

(864) 993-1536

Olde Republic

Home Protections

Stephanie Midgett

(910) 382-8048

HURRICANE SHUTTERS

Gator Strong Services

Michael Ames

(843) 650-8480

www.Gator-Strong.com

HVAC

Coastline Heating  

and Cooling

Andrew Veigel

65 Park Street

Little River, SC 29566

(843) 399-5555

www.coastlinecool.com

INSURANCE

Tilghman Insurance  

Agency, Inc.

Raymond Sessions, Jr.

(843) 427-4415

www.tilghmaninsurance.com

LENDER

Anderson Brothers Bank

Bryan Lenertz

(843) 712-2235

www.abbank.com

MORTGAGE LENDER

Bank of England Mortgage

Carl Monsour

(843) 970-3120

www.boemortgagepros.com

Princeton Mortgage

Carl Padavano

(843) 222-4044

carlpadavano.

princetonmortgage.com

MOVERS

Miracle Movers

Chris Wilhoit

(843) 447-9525

miracle.movers.mb@ 

gmail.com 

MOVING & LIQUIDATION

Caring Transitions

Charlene Blanton

(843) 997-5088

www.caringtransitions 

myrtlebeach.com

PHOTOGRAPHY

High Tide Content, LLC

Jeremy Kierez

(843) 885-3088

www.hightidecontent.com

Tides Eye Photography

Donald Hovis Jr.

(843) 504-8711

www.tideseye 

photographysc.com

REMODELING 

CONTRACTOR

D3 Construction, LLC

Daniel R. LeGault

(704) 989-4011

D3construction.net

ROOFING

Weather Guard Roofing  

& Restoration

Kimberly Kauffman

(843) 855-4277

www.weather 

guardrestoration.com

SIGNS, BANNERS  

& PRINTING

Design the Sign

Olga Kazakova

(843) 808-9301

www.designthesign.com

SOCIAL MEDIA

Twelve31 Media -- 

Margaret Geiger

Twelve31-Media.com

Year-Round Availability
Proactive Planning Strategies

Free Initial Consultation
Secure Document Portal

Fully Remote Service Options

Expertise In:
Individual Tax Preparation & Planning

Business Tax Preparation & Planning
Business Accounting Solutions & Consulting

Real Estate Taxation Issues
Multi-State Taxation Issues

Trust, Estate & Gift Tax Compliance

CALL NOW OR BOOK ONLINE
To Secure Tax Season Appointment Availability!

A  M O D E R N  F I R M  F O C U S E D  O N  T O D A Y ’ S  C L I E N T  N E E D S

1361 21st Ave N, Suite 107, Myrtle Beach, SC 29577 | 1.855.PALM CPA (725-6272)
advisor@palmandpinecpa.com | palmandpinecpa.com

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at anita.jones@realproducersmag.com

R E A L  P R O D U C E R S  T E A M

C A R O L I N A  C OA S T

Jeremy Kierez 
Photographer

Dave Danielson
Writer

Anna Price
Ad Strategist

M E E T  T H E

Anita Jones 
Publisher / Owner

Bill Poulin 
Publisher / Owner

Margaret Geiger
Social Media

www.facebook.com/carolinacoastrealproducersmag

www.instagram.com/carolinacoastrealproducersmag
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publisher’s note
By Anita Jones

We are always looking for great content. Please email me 
with your ideas at anita.jones@realproducersmag.com.

HONEST |  PROFESSIONAL | AFFORDABLE

Residential Real Estate
Commercial Real Estate

Acquisitions
Title Insurance

Business Organization
Succession Planning

Estate Planning

(843) 712-2661 | www.rhwlawpc.com | info@rhwlawpc.com
In the Mayfair Building - 1039 44th Ave North, Ste 104 • Myrtle Beach

We provide the personal attention and customer service 
to make your transaction smooth & worry-free.

Free consultation. Contact us today!

I S  H E R E !
Hurray! Spring is finally here.

I have always loved this time of year, and it is 
extra special now that we live at the beach. It has 
been a long, cold winter. Probably because of the 
pandemic, this winter seemed to last longer and be 
colder and wetter than usual. The newly blooming 
flowers, sunshine, warm weather, busy waterways, 
and sparkling ocean have the makings of a magical 
spring for those of us lucky enough to live here.   

Travel is opening again, and seeing your Facebook 
posts from Las Vegas, Miami, the Virgin Islands, 
and other fun spots brings a smile and lifts our 
spirits. Maybe we should add a travel column fea-
turing your favorite places and the best things to 
do while there. What do you think?

Finally, the vaccines are flowing, Covid-19 cases are diminishing, 
restaurants are coming back to life, and the tourists are coming 
back. Events like the annual Blue Crab Festival in Little River and 
the Country Music Festival are scheduled with local pandemic 
protocols. The pre-pandemic normalcy seems a world away, but 
we are slowly moving forward. I know Bill and I have a renewed 
appreciation for everything we can now do.  

We are so excited to be able to hold our very first event – our 
Carolina Coast Real Producers Launch party at Marina Inn – 
Grande Dunes! We hope to see many of you there. We will be 
posting lots of photos online and in our May publication.  

We thank you so much for your love and support! Enjoy the 
excitement and hope of spring. See you at the beach!
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LOVES HER FAMILY, 
LOVES LIFE, 
LOVES REAL ESTATE
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REALTOR© Jacinda Wright, three things 
will become abundantly clear: She is a 
woman who loves her family, loves life, and 
loves real estate. As the saying goes, the key to 
success is hard work and determination. Jacinda, 
an agent with Century 21 Broadhurst, has demon-
strated that principle in spades.
 
Jacinda’s story begins as a child growing up in 
Conway, South Carolina. When she graduated from 
Conway High School in 2000, she relocated to 
Columbia to attend Columbia College. While going 
to college, Jacinda became a club DJ and one of 
very few female DJs who actually used real turnta-
bles. Soon, she was working as a DJ in clubs across 
the state. When she graduated from college in 2004 
with a Bachelor of Arts in Political Science and a 
minor in Communications, Jacinda was approached 
to appear on the then-Rap City television series on 
BET. She agreed and was the first female DJ from 

South Carolina to appear on a nationally syndicated 
platform for the hip-hop industry. She then went on 
to other hip-hop sectors across the Southern region 
and worked briefly on Wynn 106.3 in Florence.
 
Before getting into real estate, Jacinda owned a 
local urban entertainment magazine and hosted 
promotional events for the local hip-hop industry. 
It was when she separated from her husband, she 
realized that a career change was in order and 

THE KEY TO

DETERMINATION
IS HARD WORK AND

I’M PASSIONATE 

ABOUT REALLY 

BEING A GREAT 

RESOURCE 

FOR MY 

CLIENTS AND 

BEING ABLE TO 

ASSIST THEM IN 

ANY WAY THAT 

I CAN. THAT 

SOMETIMES 

GOES BEYOND 

THE ACTUAL 

REAL ESTATE 

TRANSACTION.

Jacinda’s beautiful smile brightens a rainy day!
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reinvented herself. Real estate presented itself as a 
breath of fresh air.
 
“I actually took a real estate class when I lived in 
Columbia back in 2006,” Jacinda said. “I passed the 
class but failed the LLR exam. I was much younger, 
about 24 years old. I was married and comfortable 
with my life at the moment so I never attempted to 
re-take the exam and pursue my real estate career. 
When my ex-husband and I separated, that was a 
total life change. I decided I needed to really get 
serious about life, so I gave real estate another try.” 
This time, she passed the exam with flying colors, 
and the rest is history.
 
Now with six and a half years of real estate expe-
rience under her belt, Jacinda is passionate about 
being a trusted advocate and guiding force for her 
clients through the process from start to finish. 
“There are so many people who get intimidated by 
real estate whether they are buying, selling, or mak-
ing an investment,” she said. “I’m passionate about 
really being a great resource for my clients and being 
able to assist them in any way that I can. That some-
times goes beyond the actual real estate transaction.”
 

Jacinda is beaming with a mother’s pride.

Jacinda is incredibly passionate 
about helping first-time homebuy-

ers. She also loves her service work with 
the CCAR Community Outreach Committee and the Housing 
Committee, which works for Habitat for Humanity. Additionally, 
she supports Backpack Buddies and The Shepard’s Table. “For 
me, it’s all about what you can give to the world,” Jacinda said.
 
In her downtime, Jacinda loves spending time with her family, 
including her son, Khadafi, 11, mother, Evelyn, and dog, Hasi. 
“We try to keep things simple in today’s society,” Jacinda said. 
She does love the simple things in life: reading, traveling, great 
food, and great experiences. She also loves to explore and use 
social media marketing and strategy.
 
For the up-and-coming real estate agent, Jacinda offers this 
advice: “As a REALTOR©, you are an independent contractor, so 
be who you are and be confident in yourself. Do not copy the next 
agent; just make your own way, and you will develop a supreme 
clientele that will recommend you to all their family and friends, 
and the latter will do the same.”
 
Jacinda lives by this quote, a mantra whom her late father, 
Zebedee Pack, embodied: “Do your best, and the best will come 
to you.”

Now this is the look of success!

DO YOUR 

BEST, AND 
THE BEST 

WILL COME 
TO YOU.
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John Pate, Certified Roof Inspector  |  843-231-8532
Book your Home Inspection online at www.homeinspectiontoptobottom.com

WITH A PROPERTY INSPECTION
FROM TOP TO BOTTOM, THE ONLY THING 

YOUR CLIENT HAS TO WORRY ABOUT
IS SETTLING INTO THEIR NEW HOME.

No Roof Too High!
Drone Certified and Licensed
Roof Inspections

Refer an inspector you can rely on to be HONEST, TRUSTWORTHY, AND TRUE!!

As a member of the Coastal Carolina 
Association of REALTORS®, we've 

worked closely with Myrtle Beach Area 
Realtors for over 10 years!

Ready to maximize your
marketing e�orts?

We can't wait to help you get started!

Big Ideas for Small Businesses
Public Relations | Social Media | Marketing

Margaret H. Geiger
Owner + Founder

Margaret@Twelve31-Media.com Twelve31-Media.com

MAJOR REMODELING CONSTRUCTION CONTRACTOR
SERVING THE GRAND STRAND

(843) 213-3632 • (833) 932-8933 Ext 2
Email: office@d3construction.net

REQUEST A FREE CONSULTATION 
FOR A CUSTOM DESIGN 

TAILORED JUST FOR YOU!

Kitchens ⁄ Bathrooms ⁄ Additions ⁄ Condos ⁄ Custom Homes

BRING YOUR WEBSITE TO LIFE!

www.digitaln2.com

Your business should be 
bringing in more leads 
but your website is 
holding you back!
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what are you

pre-qualification or pre-approval
By Carl Monsour, Bank of England Mortgage

Pre-Qualification

The very first step for your client to 
take if they are ready to start a new 
home search is to get pre-qualified. 
This is a no-cost, no-commitment, 
10- to 20-minute analysis that will 
give you a great starting point to know 
what they qualify for. This can be done 
in person or on the phone with a loan 
officer, or in most cases complete an 
online form. They will provide some 
basic information, such as employ-
ment and assets, and allow the lender 
to pull a credit report to look at their 
current monthly debts and credit 
score. Sometimes, lenders will issue 
pre-qualifications without even pulling 
credit, they just use what the buyer 
tells them. Typically, no documenta-
tion is given to the lender.

By providing these items, your lender 
will be able to determine an estimate 
of the maximum monthly mortgage 
payment and how much they can bor-
row. These aren’t concrete numbers, 
more of a gauge so you know your 
price range.

If you have any questions, please call me at (843) 970-3120 or email me at cmonsour@boemortgage.com.Pre-Approval

Once they have been pre-quali-
fied, the next step would be to get 
pre-approved. This process is more 
involved, requiring paperwork and 
the help of a loan officer. Documents 
typically needed are copies of pay 
stubs, bank statements and tax 
returns; additional documents may be 
needed as well that can affect qual-
ifications such as a divorce decree 
or asset statements. Additionally, a 
credit report is pulled to get a better 
understanding of credit history and 
debts. Once that information has 
been analyzed and entered into a 
complete application, most times, 
an underwriting analysis is done to 
confirm exact qualifications. 

Then, the lender can provide a pre-ap-
proval letter stating how much they 
are approved to borrow. Note — this 
is more based on the payment, not 
the price of the home, although they 
do work hand and hand. The approval 
is based on the loan amount and pay-
ment, not the price of the home.

A Total Solution

Senior Relocation/Resettling 
Estate Liquidation • Organize/Declutter 

Clean Out • Online Auctions • Nationwide Network

Tel: (  
 

Email: Offices Nationwide • Bonded & Insured • Each Office is independently owned and operated.       

Keep in mind getting pre-approved 
does not mean final approval; once 
you put an offer on a home and the 
offer has been accepted, the loan 
will still need to go through process-
ing and underwriting before final 
approval is granted. A good pre-ap-
proval should eliminate most 
“surprises” that can prohibit the 
deal from closing. 

An experienced loan originator who 
has been through many different sce-
narios and problematic files can spot 
early on in the pre-approval process 
the potential issues and resolve them 
before your buyer is under contract. 
The loan originator makes all the 
difference, not necessarily the 
company they work for. 
 

What does this all mean to YOU?

As a REALTOR®, when you have a 
pre-qualification or pre-approval 
letter, ask the lender what they 
HAVE done to issue the letter. If they 
took an application, and maybe pulled 
credit, it’s a pre-qualification (possi-
ble problems ahead). If they took an 
application, pulled credit, reviewed 
documents and ran it through auto-
mated underwriting, it is a pre-ap-
proval letter (solid foundation). 
Don’t assume because they work 
for a certain institution that they 
did one or the other.

Pre-qualifications are great if we are 
in a time crunch, however, pre-ap-
provals should be preferred.

No matter the lender, bank, loan 
originator, know what you are work-
ing with, it’s your career, your 
reputation and your name on the 
line when you make that offer. 
That letter is submitted with the 
offer, by you!

I have been in the business for 23 
years and make sure that whatever 
letter I provide to my REALTOR® 
partners, they know exactly what is in 
their hands. It makes all the difference 
when that communication is given, as 
our relationship can depend on it. I 
appreciate that and would never take 
it for granted, and that is reflected in 
the Google 5-star ratings I earn. So, 
the next time you receive a pre-ap-
proval letter, ask yourself, what am I 
really submitting with this offer?

You’ve heard the terms  

pre-qualification and pre-approval, 

but what do they really mean? 

The terms have been used 

interchangeably, but their true 

definitions differ. As a REALTOR®, it 

is important to know what that “pre” 

letter really means to you.

To keep it simple, if the lender 

has only “talked” to the borrower, 

possibly reviewed credit, and it 

looks to be okay, then that is a 

pre-qualification. If the lender has 

actually reviewed/received critical 

documents (pay stubs, divorce 

decree, etc.) and then had it analyzed 

by underwriting (which most likely is 

an automated underwriting system, 

not a person), then it’s considered a 

pre-approval.

Unfortunately, not everyone in the 

lending industry holds to those two 

exact definitions. Some call what is 

actually a pre-qualification a pre-

approval letter, and vice versa. Let’s 

take a closer look...

with your offers?

REALLY
SUBMITTING
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FREEDOMBOATCLUB.COM • 843-732-3777

 

We Buy and 
Maintain Boats

You Join
the Club

Get Unlimited, 
FREE Training

Reserve a Boat 
and Enjoy!

NORTH MYRTLE BEACH
@Harbourgate Marina

MURRELLS INLET
@ Crazy Sister Marina

& Wacca Wache Marina

SOUTHPORT, NC
@ Southport Marina

THE WORLD’S LARGEST 
MEMBERS-ONLY BOAT CLUB! ��������������������������
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���������������������������
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LOCATED IN TANGER OUTLET 501 BY THE BIG AMERICAN FLAG IN SUITE C-120
4633 Factory Stores Blvd., Suite C-120 Myrtle Beach, SC 29579  |  843-796-2658  |  service@bestgourmetgifts.com  |  bestgourmetgifts.com

���������	�

PROFESSIONAL REAL ESTATE 
PHOTOGRAPHY IN THE 
GREATER MYRTLE BEACH AREA
• Listing Photos (interior, exterior, 
   community amenities) 
• Aerial Drone Photos & Video
• 3D 360˚ Virtual Tours with FREE 
   Schematic Floor Plans
• Virtual Staging
• Virtual Twilights 
• Stock Landscape Photos of the 
   Local Area taken by us!

25% O� Your 1st Listing Shoot
Use promo code 25DISCTEP.

(843) 504-8711
info@tideseyephotography.com
www.tideseyephotography.com/real-estate

        @tides eye photography 
        @tides eye real estate imagery
        @tideseyerealestateimagery 
        @tideseyephoto 

VIRTUAL STAGING
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OF THE GRAND STRAND
Magic and Memories Have Never 

Been Easier to Create

For more information about Freedom Boat Club  

of the Grand Strand: 

Website: www.freedomboatclub.com 
Phone: 843-732-3777 

You have the vision in your mind. Go ahead. Close your eyes 
and indulge yourself. 
 
It’s a beautiful day. You climb aboard a sleek vessel and 
head for open waters.
 
Does that dream sound familiar? If so, you can open your 
eyes to a real boating experience unlike any other — and it 
is nearby when you become a member of the Freedom Boat 
Club of the Grand Strand.
 
Chris Speckman is owner of the club that serves the 
area, including North Myrtle Beach, Murrells Inlet, and 
Southport, North Carolina.
 
He smiles as he describes his work that also happens to be 
his passion.
 
“We are really like a country club on a boat. We deliver 
that same kind of experience. In the process we own a good 
number of boats and our members can select the one they 
want,” Chris says.
 
The Best of All Worlds

Those who own a boat understand the benefits. At the 
same time, they also know that ownership comes with 
ongoing responsibilities.
 
“Here with the Freedom Boat Club of the Grand Strand, 
we take all of those away,” Chris explains. “This is boating 
made simple. We take care of all the hassles of boat own-
ership, including the maintenance, insurance costs, dock 
fees and, for some former boat owners, the ‘biggest’ hassle 
of boat ownership — the cleaning of the boats, which is all 
handled by Freedom Boat Club.”
 
If you have a specific vision of your experience on the 
water, Freedom Boat Club has the boat for you.
 
“Instead of making a boat fit what type of boating you want 
to do, whether it be cruising or fishing or water sports, 
you can take out a boat made for that purpose,” Chris says. 
“You can take a pontoon if you have 12 people to cruise, a 
center-console fishing boat if you want to fish and a sport 
boat for skiing or tubing. We take care of all of the hassles 

sponsor spotlight
Written By Dave Danielson

Photography By Jeremy Kierez-

High Tide Content

of cleaning, maintenance, repairs and so on … so that our 
members can just enjoy a great boating experience.”
  
An Experience for Everyone

Those who have an interest in boating … but who don’t have 
the experience … have found the right place to begin their 
boating lives.
 
“When we have new members join the club, we give them 
tremendous support. We put them through a minimum of 
four hours of on-the-water training. And really, the training 
is unlimited,” Chris explains. “We continue training until 
our members are comfortable on the water.”
 
The club offers a wide range of boating experiences for its 
members. And, with more than 60 boats and four locations, 
the menu of options continues to grow.
 
“We have something new this year. It’s a VIP boating sec-
tion of bigger boats,” Chris says with a smile.
 
Team Spirit

Chris is the first to shine the spotlight on the team at 
the Freedom Boat Club that makes the magic happen for 
members, including co-owner Paul Speckman, Membership 
Director Karen Berry, Dock Manager Dave Patterson, Fleet 
Manager Wilson Rankin, and more than 20 dock hands 
whose numbers swell during the peak of the summer boat-
ing months.
 
The group forms a family that extends inland, as well.
 
“We are more than just a boating club,” Chris says. “We 
spend a lot of time together doing other things such as 
taking in a baseball game together. We also have fun special 
events like Docktails, which is cocktails on the boat. We 
create relationships as a social club, and we’re ready to 
move forward with that again after COVID.”
 
The Freedom Boat Club continued its strong connection 
with members over the past year, despite the pandemic.
 
“We did a Christmas drive-through where we handed out 
meals,” he says. “We also had a barbecue cookout where 
people could pull up and have that experience, too.”
 
A Growing Presence

Freedom Boat Club has a growing presence around the 
world. In fact, the organization that got its start in Sarasota, 
Florida, in 1989, today boasts more than 250 club locations, 
including the U.S., Canada and France.
 

FREEDOM
BOAT CLUB

Chris Speckman, Karen Berry and Paul Speckman 
The sign says it all!
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Call: (843) 360-4354 | Text: (843) 800-2320
www.rivertowninspects.com

Veteran-Owned & Operated. Fully Licensed & Insured.

Raising the Standard for Home Inspectors in South Carolina & North Carolina.

LEAD PAINT TESTING

WELL INSPECTIONS

WATER TESTING

POOL AND SPA INSPECTIONS

ADVANCED MECHANICAL PROGRAM

4-POINT INSURANCE INSPECTIONS

WIND MITIGATION

MOLD INSPECTIONS

RADON INSPECTIONS

ASBESTOS TESTING

POOL LEAK DETECTION

SEWER SCOPE INSPECTIONS

CL-100 INSPECTION

FHA/VA/CONVENTIONAL PERMANENT
FOUNDATION CERTIFICATION

“It is great to see the way people respond to what 
we are doing. As members, people don’t need to buy 
one boat and only have that type of boat to enjoy. 
With us, they’re getting a whole fleet of boats,” 
Chris emphasizes. “It is a very cost-effective way 
for people to get into boating. Plus, as boats get 
more expensive, Freedom Boat Club gives our mem-
bers an opportunity to continue enjoying boating or 
enjoy it for the first time.”
 
A Feeling Like Family

Chris treasures time spent with family, includ-
ing his wife, Ashley, and their three daughters 
— 20-year-old Sydney, 11-year-old Ellory, and 
10-year-old Avery.
 
That family feeling extends to the 600 members of 
the Freedom Boat Club of the Grand Strand.
 
“Our members are like family. When we find out 
someone is in the hospital, we send flowers and 
go visit them. What we do here isn’t just about the 
boats. It’s about the relationships we get the oppor-
tunity to build with people.”

This team ensures you get a great boating experience. They are awesome!

These brothers love what they do. They want you to know – the boat is waiting!
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Following the

giving back to the community
Written By: Ashley Daniels

Photography By: Jeremy Kierez, High Tide Content

Always known to go the extra mile, Dona Lee extends 
that standard of ethics beyond her devotion to her cli-
ents into her commitment to giving back to the Myrtle 
Beach community to which she migrated in 1984.

An accomplished REALTOR® for 36 years (with RE/
MAX Southern Shores since 2011), Lee serves others 
through First Presbyterian Church (FPC) of Myrtle 
Beach, where she is a deacon. Through FPC, she has 
become involved in many community causes, including 
Habitat for Humanity and Mobile Meals, as well as 
church-sponsored flower delivery. She really enjoys 
Operation Christmas, a burgeoning program that 
provided gifts for children that might not otherwise 
have had any Christmas at all. Right before our phone 
interview, she was in the middle of cooking dinner for 
the family of a fellow church member and colleague in 
the industry who is ill.

Lee is also a member of the Coastal Carolinas 
Association of REALTORS® (CCAR) and has served 
on both the Hospitality Committee and the Community 
Outreach Committee for many years. With the 
Community Outreach Committee, Lee has participated 
in Habitat for Humanity builds and fundraisers, with 
beach cleanups, Relay for Life and Helping Hands of 
Horry County. 

She has also taught a life skills class and participated 
in the Thanksgiving dinner distribution and Halloween 
Festival for the Boys and Girls Club of Myrtle Beach. 
This club now has a beautiful new facility on the cor-
ner of Dunbar Street and Mr. Joe White Boulevard.

“I’ve been very blessed, and I am so grateful for the 
many people who have helped me in my career,” says 
Lee, “and I am doing my best to pay it forward.”

D O N A  L E E 
is committed to 

helping her clients 
and helping others 

in the community

GOLDEN 
RULE

to the
EXTRA MILE

I want to be 
remembered for 

being kind, generous 
and helpful to 

others...One of my 
favorite sayings is: 

‘ P E O P L E  D O N ’ T 

C A R E  W H AT 

YO U  K N OW, 

U N T I L  T H E Y 

K N OW  T H AT 

YO U  C A R E .’
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For more information on Dona Lee, visit Donaleesellsthebeach.com or Facebook at: https://www.facebook.com/DonaLeeRealtor/.

role models who have shaped my life, 
my father and mother are at the top of 
the list,” she says. “Their ethics and 
fortitude (and attitude!) have been 
great examples to follow.”

Lee earned a bachelor’s in education 
from Slippery Rock State College 
(now University), and later a master’s 
in student personnel and counseling. 
She then worked as a residence hall 
director at Slippery Rock, IUP and 
Philadelphia College of Textiles and 
Science in Pennsylvania before mov-
ing to Myrtle Beach in 1984.

She has also lived in New Jersey, 
Maryland, Michigan, Florida and 
North Carolina – “I have almost 
always loved what I did for a living 
and where I lived – and when I didn’t, 
I moved on,” says Lee. “At this time, 
I feel like Myrtle Beach is my last 
move. If I ever retire, it will be here!”

When she first migrated to Myrtle 
Beach, she originally worked as a 
rental agent with the Ocean Resorts 
rental management, which encouraged 
her to earn her real estate license and 
become a REALTOR®. “It was not an 
easy decision. I wasn’t really crazy 
about going on a full-commission 
income,” says Lee, “but I always had 
enough other jobs as a bartender and 
waitress, so I could actually pay my 
bills during those first years. I had no 
idea when I decided to go into sales 
that it would become a lifelong career 
and passion!”

Since making the decision to become 
a REALTOR®, Lee has been named 
into the RE/MAX Hall of Fame and 
the RE/MAX Platinum Club, named 
as a Children’s Miracle Network 
Agent, and earned the CCAR 
REALTOR® Image Award. Last 
year, she had 46 transactions for a 
total $13 million sold. “I want to be 
respected for doing the right thing, 
not just for the amount of money I’m 

With the Carolina Forest 
Beautification Committee, Lee picks 
up trash with other Bluffs neighbors 
the second Saturday of every month 
– unfortunately there is a lot of trash 
out there every time!

Teaming up with the City of Myrtle 
Beach and the Myrtle Beach Police, 
Lee has also been involved with 
the International Student Outreach 
Program (ISOP) since its inception 
in 2011. ISOP provides support and 
guidance for the more that 3,000 
international students who come to 
the beach each year to work. It  is 
designed to basically protect them 
from predators who take advantage of 
their youth and lack of knowledge of 
the area when they arrive. Over the 
years, the program has grown and has 
been remarkably successful.

“At our orientation sessions [which 
take place in Myrtle Beach, North 
Myrtle Beach and Surfside] several 
times a week from May through 
July, the students are helped with 
filling out the application for their 
social security card, obtaining bank 
accounts and post office boxes. They 
are also given information on ocean 
safety and bike safety,” says Lee. 
“Their parents send them here on 
the J-1  program and pay sponsors to 
look after them when they get here. 
But not all sponsors are of the same 
caliber, and the ISOP steps in where 
there is a need. We even have greeters 
at the airport to meet them when they 
first arrive and are most vulnerable.”

“I want to be remembered for being 
kind, generous and helpful to others,” 
says Lee. “One of my favorite sayings 
is: ‘People don’t care what you know, 
until they know that you care.’”

Caring for others is almost an innate 
trait of Lee, born and raised in 
Pittsburgh, PA, as the oldest of five. 
“While I have had a lot of great family 

making or for the accolades,” says Lee. “Having that 
respect – that’s really important to me.”

Her definition of success, in fact, is being healthy and 
happy and being respected on a personal, as well as 
a professional, level. When she’s not helping clients 
or helping others, Lee loves spending time with her 
husband of 33 years, Epp Lee, and daughter, Deven.

“They are my best friends, and keep me grounded 
in my life and in my faith,” she says.

The Lees love getting together with their large 
family and friends, walking on the beach, traveling 

(when they can) eating out and watching sports; 
Dona and Deven are Steelers fans, Epp is a Dallas 
fan, and all three are Gamecock fans. Dona also 
loves to read – especially biographies.

Looking into the future, Lee, 66, says she really 
could not imagine her life – even in retirement – 
without some real estate involvement. What advice 
does she have for aspiring Real Producers?

“Keep your faith, be an agent’s agent, and be kind, 
doing unto other agents as you would have them do 
unto you,” says Lee. “And … always put your clients’ 
needs first.”

I want to be respected 
for doing the 

R I G H T  T H I N G , 

not just for the 
amount of money 
I’m making or for 

the accolades
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Was Healthy Eating One of Your Resolutions?
Written By Betty Gold   

TRENDS TO TRY: 

1. EATING FOR PHYSICAL AND MENTAL WELL-BEING

“Our collective experience with COVID-19 reminds us that both phys-
ical and mental health can be transient,” says Saidel. Mental health 
is something that has not always been connected to food, but there is 
an early indication that foods — and the nutrients they carry — play 
an important role in nourishing the brain and, consequentially, our 
mental well-being. “While food alone cannot reverse mental-health 
disorders, there are antioxidants, phytochemicals, vitamins, and 
minerals in fruits and vegetables, nuts, seeds, and healthy fats that can 
have a positive impact on anxiety, depression, stress — and just plain 
happiness.” We could all use a little bit of that.

2. FAMILY MEALS

We have all been spending plenty of time at home with our family, 
pod, or bubble for safety. And as a result, families are more routinely 
eating meals together. According to Saidel, this trend that came 
about as a result out of our current circumstances is one of the best 
routines you can continue that will benefit your entire family, 
especially your children. Eating at home is typically less expensive 
than eating out, but the advantages do not end there. 

“By seeing parents eat healthy foods and a greater variety, children 
often model their behavior, and eat more fruits and vegetables, which 
provides the nourishment they need to support their physical and 
mental health,” she explains. “Other nutritional benefits of home-
cooked meals are lower sodium, fat, sugar, and calories, as well as 
higher fiber. Kids who grow up eating family meals tend to eat health-
ier when they are on their own and exhibit better weight management. 
There are additional benefits to family time over a meal for children, 
including lower rates of depression and anxiety, higher self-esteem, 
and academic performance with lower rates of risky behavior.”

3. EATING FOR THE PLANET

With the severe cold temperatures suffered by much of 
our country this winter, climate change and the sustain-
ability of our planet seems to be on a lot of minds these 
days. “Making small behavior changes, however, seems 
to be the trend, with the term ‘climatarian’ rising as the 
new buzzword for an agent of small change.”

Instead of eliminating animal products completely, 
Saidel says that a climatarian may try a plant-based 
meal a few times a week and generally follow a plan-
et-friendly eating style. “This includes more local foods 
and humanely raised meat products that also have a 
lower environmental footprint.”

We can expect to find plenty of new meat substitutes 
and plant-based products this year in the grocery 
store and restaurants — even fast-food restaurants 
are making it easier for anyone trying to make a slight 
change to their diet. “It’s interesting to note that 
Yale University reports that over half (54 percent) of 
Americans say they are willing to try more plant-based 
food,” Saidel adds. “Shopping more mindfully for prod-
ucts that use less packaging and reducing our reliance 
on plastic wrap and single-use plastics will continue to 
be a goal of climatarians.”

TRENDS TO SKIP:

1. PROCESSED PLANT-BASED MEATS

“Plant-based meats are more popular and accessible than 
ever, which is great news because a reduction in industrial 
meat production is a win for the environment,” says Saidel. 
“But these processed meat alternatives may not, however, 
always be a healthier alternative.” When choosing a plant-
based option, she recommends taking the time to compare 
available products and select options that have the least 
amount of sodium, fat, and sugar that may be added to 
enhance the taste.
 
2. “HEALTHY” COFFEE FLAVORINGS AND CREAMERS 

THAT ARE JUNK FOOD IN DISGUISE 

Since our typical commute is going from one room to 
another at home, we are not frequenting our favorite coffee 
shops on our way to work every day. Instead, many of us are 
trying our hand at replicating our favorite coffee drinks at 
home. “This can be great fun and less expensive, but remem-
ber to carefully review your ingredients before you craft a 
daily drink,” Saidel suggests. “While we’re seeing an uptick 
in the variety of grocery store non-dairy liquid coffee flavor-
ings, these can add a ton of sugar, unhealthy fat, and calories 
to your drink in an attempt to make it a tasty treat.”

Now that we are well into the year of 
2021, and some of your resolutions 

might have dropped by the wayside, 
healthy eating should always be a 

priority. To help us understand which 
“healthy” ideas are actually good 

for you and which you are better off 
skipping, we tapped Margie Saidel, RD, 

LDN, MPH, vice president of nutrition 
and sustainability for Chartwells K12.

and Two to Skip 

Trends to Try -

Three Healthy Eating
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HAVE A PROJECT? 
SCHEDULE A FREE CONSULTATION!

(843) 855-4277
www.weatherguardrestoration.com

Ranked 46 nationally out of the top 500 contractors! 
We carry General Liability & Workers’ Compensation Insurance 

RESIDENTIAL ROOFING & RESTORATION

Every job comes with:
Manufacturer's Warranty •  5-Year Craftsmanship Warranty

We deliver 100% satisfaction, every time.
SECOND TO NONE clean-up process.

 (we will remove all nails, debris, and 
  materials at the conclusion of the job.)
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Fast.
Always
Reliable.

INTERIOR & EXTERIOR PAINTING
MINOR REPAIRS  |  PRESSURE WASHING
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GOING THE
cover story
Written By Dave Danielson

Photography By: Jeremy Kierez, High Tide Content

DISTANCE
These big smiles show that these ladies enjoy each other and their work. Pat Anderson, Karen Wiener and Angie Tavik

There is  definitely no shortage 
of moving parts in the real estate 

process. For clients, it can all  
be overwhelming.

 
That is why it means so much 

when they know they can count 
on a friendly, consistent presence 

throughout their journey to the 
closing table. A prime example of 
that is the comforting presence of 

Angie Tavik.
 

As a real estate agent and team 
leader, of the Angie Tavik Team 
with Century 21 Barefoot Realty, 

Angie takes pride in going the 
distance with her clients.

 
“People are retiring here or 

buying a vacation home here,” she 
says. “They are excited and can’t 

wait… It’s a gratifying role helping 
make my clients’ dreams become 

a reality!”
 

All-In Spirit
When Angie takes on something, she goes all in. After many 
years of dreaming about it, she and her husband, Bruce, 
bought a vacation home in North Myrtle Beach. After enjoying 
the area more than they could have imagined, they ultimately 
decided to make North Myrtle Beach their permanent home.

It was not long before other family members, including Angie’s 
mother, stepfather, and all three of her children moved to the 
area, as well.
 
As she says, “At that point, I was ready for a new challenge 
and decided to get my real estate license.”
 
A Rewarding Life
Away from work, Angie enjoys time with Bruce and their chil-
dren. Their daughter Abby, and son-in-law, Eric, along with 
granddaughter, Grace, live in Charleston SC. Son Michael, 
who earned his real estate license last year, and daughter 
Alexandra also live locally.

In Angie’s free time, she enjoys golf, socializing with friends 
and playing bridge. She also enjoys looking at new model 
homes in the area … and spending time with her two dogs: 
Duke and Chloe.
 

Ready for some fun!
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(843)447-9525 • miracle.movers.mb@gmail.com

Ready For a
No Stress
Move Day?

Moving Miracles Happen with
Incredible People and Trust

Moving Forward
Like most who get into the industry, Angie 
experienced a challenging beginning to her real 
estate career.

Through hard work and perseverance, Angie 
worked to grow her business by connecting with 
her clients, taking the time to answer all their 
questions and concerns, and working with them 
to find their perfect property.

Angie has built her business through time by 
remembering the golden rule. “I treat people 
the way I want to be treated. I assist my clients 
while exploring all of their options,” she says. 
“If you do a good job, they’re loyal and will refer 
friends and family when the time comes.”
 
The result of Angie’s dedication continue to show 
as each year her business has continued to grow.
 

The Team
In 2020, The Angie Tavik team was 
formed and quickly became the 
top-performing team in the area. 
Working alongside teammates Karen 
Wiener and Pat Anderson, the teams 
dedicated spirit and determination 
focuses on going the distance for 
those we serve.
 
As she says, “Clients quickly see our 
friendly nature and how hard we 
work to get our clients what they 
want … while helping make their 
dreams a reality.”

Clients quickly see our friendly nature and 
how hard we work to get our clients what 

they want … while helping make their 
dreams a reality.

They know they have the keys to success. And they love to tool around in 
Angie’s adorable Mini-Cooper in this beautiful spring weather!

These gals know how to have fun – at work AND play!
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Commercial Insurance | Homeowners Insurance | Condo Insurance
Auto Insurance | Flood Insurance

Health Insurance

905 Second Avenue N, North Myrtle Beach, SC 29582 | Tel: 843-249-1454
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Integrity. Responsibility. Honesty. Communication.
These are my core values driving every transaction to make your 
closing #Effortless. Your success is my success.

For 24-48 hour underwriting 
turn times on purchase loans, hover your phone's

 camera over the top QR code to the right!
Refer a qualified customer who 

closes to receive a FREE Matterport Scan.
 It's my way of saying "Thank you for your referral!"


