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This section has been created to give you easier access when searching for a trusted real es- I_
tate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your maga-

zine. These local businesses are proud to partner with you and make this magazine possible.

Please support these businesses and thank them for supporting the REALTOR® community!

PREFERRED PARTNERS

CHARITY / FUND
RAISING

Goodwill Orange County
Eric Smissen

(714) 547-6308

ESCROW SERVICES
Corner Escrow

Katie DiCaprio

(949) 303-0515

Quality Escrow
Christine Koedel
(949) 683-5086

The Escrow Source, Inc
Michelle Rahe
(949) 305-0888

Versal Escrow
Christopher Keahey
(616) 342-3692

EVENT PLANNING
Lauren Pulver Events
Lauren Pulver

(949) 444-8502

HOME INSPECTION
AmeriSpec

Justin Woodford
(949) 454-0508

INSURANCE BROKERS/
CONSULTANTS

NFP Corp.

Taylor Wilson

(949) 307-3916

JEWELER

South Bay Jewelry
Brian Carpenter
(949) 643-1777

MORTGAGE SERVICES
California Coastal Loans
Dino Katsiametis

(949) 720-1616

CrossCountry Mortgage
JJ Mazzo
(877) 237-9694

Guaranteed Rate Affinity
Ryan Hart
(949) 351-1373

Monarch Coast Financial
Kevin Budde
(949) 422-2075

MortgageOne, Inc
Christopher Smith
(949) 292-9292

New American Funding
James McKibban
(949) 302-6620

PEST & TERMITE
CONTROL

Quality First Termite &
Pest Control

Jeff Oliva

(949) 348-1730

PHOTOGRAPHY
Thomas Pellicer
(714) 381-7675

Together Creative
Bodie Kuljian
(805) 704-8781

PRINTING SERVICES
AIM Printing

Mike Lee

(949) 443-1192

ROOFING

Rescue Roofer
Darrin Guttman
(949) 273-2100

STAGING & HOME DESIGN
Straw & Clover Studio
Andrea McQuade

(714) 655-9705

TITLE SERVICES
Lawyers Title
Josh Meador
(714) 293-0798

WFG National Title Co.
Andrew Walsh
(949) 300-9101

VIDEO PRODUCTION
Bowman Group Media
Tyler Bowman
(949) 275-1386

If you are interested in contributing or nominating Realtors® for certain stories, please email

RP

us at michele.kader@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of N2 Publish-
ing but remain solely those of the author(s). The paid advertisements contained within the South Orange County Real Producers magazine

are not endorsed or recommended by N2 Publishing or the publisher. Therefore, neither N2 Publishing nor the publisher may be held liable

or responsible for business practices of these companies.
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ABOUT THIS

We realize that Real
Producers is a new
concept here in South
OC, and some of you

™

may be wondering what
it’s all about. That is why we have created an
“FAQs About This Magazine” page. Here we will
answer the most commonly asked questions
around the country regarding our program.

My door is always open to discuss anything
regarding this community — this publication is
100 percent designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 agents in South OC’s MLS. We
pulled the MLS numbers (by volume) from January
2019 to December 31, 2019, in the South OC area.
‘We cut the list off at number 500, and the distri-
bution was born. For this year’s list, the minimum
production level for our group is $7 million in 2019.
The list will reset at the end of 2020 for next year

and continue to update annually.

Q: WHAT IS THE PROCESS FOR BEING FEATURED
IN THIS MAGAZINE?

A: It’s really simple - every feature you see has first

been nominated. You can nominate other Realtors®,

affiliates, brokers, owners, or even yourself! Office
leaders can also nominate Realtors. We will con-

sider anyone brought to our attention, because we
don’t know everyone’s story, so we need your help

to learn about them.

A nomination currently looks like this: You email

us at michele kader@realproducersmag.com with

GAZINE

By Michele Kader

the subject line, “Nomination: (Name of Nominee),” and
explain why you are nominating them to be featured.

It could be they have an amazing story that needs to

be told - perhaps they overcame extreme obstacles,
they are an exceptional leader, have the best customer
service, or they give back to the community in a big
way. The next step is an interview with us to ensure
it’s a good fit. If it all works out, we put the wheels in
motion for our writer to conduct an interview and for

our photographers to schedule a photo shoot.

Q: WHAT DOES IT COST A REALTOR®/TEAM

TO BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my
friends, so nominate away! We are not a pay-to-play

model. We share real stories of Real Producers.

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a “preferred partner” in the front
of the magazine is a part of this community. They will
have an ad in every issue of the magazine, attend our
quarterly events, and be a part of our online commu-
nity. We don’t just find these businesses off the street,
nor do we work with all businesses that approach us.
One or many of you have recommended every single
preferred partner you see in this publication. We won’t
even meet with a business that has not been vetted by
one of you and “stamped for approval,” in a sense. Our
goal is to create a powerhouse network, not only for the
best Realtors in the area, but the best affiliates, as well,

so we can grow stronger together.

Q: HOW CAN | RECOMMEND A PREFERRED PARTNER?
A: If you have a recommendation for a local business that
works with top Realtors, please let us know! Send an

email to michele.kader@realproducersmag.com.

South Orange County Real Producers - 9



Contact Me Today!

- | 949-422-2075
Monarch Coast KBudde@monarchcoastfinancial.com
KEVIN BUDDE FinanCial

CA DRE 00831552
NMLS 325450

e
]

MORE THAN ONE
" KIND OF BORROIVER,

S5 MORE THAN ONE
%! KIND OF LOAN.
".‘

When it comes to qualifying y
borrowers, look no further than
Monarch Coast Financial to
offer unique lending solutions.

> O,
'1

™

We provide a variety of loan
products from A-Z helping more
buyers with their real estate
financing needs.

FULL
DOCUMENTATION

ALTERNATIVE
DOCUMENTATION

INVESTOR
FINANCING

PRIVATE
MONEY

Conforming &
High Balance

Bank Statements Only Property Cash Flow

Qualifying

Bridge Loan
Financing

No Tax Returns

No Limit on Stated Income

Number of Properties

FHA & VA

Asset Depletion

Jumbo & Super Jumbo Stated Assets

Multi-Unit Financing

Asset-Only
Qualification

High Loan to Value Loans

Interest-Only Options No Qualifying

www.moharchcoastfinancial.com
20151 SW Birch St., Ste. 230, Newport Beach, CA

THE QUALITY CHOICE
FOR ALL YOUR
ESCROW NEEDS

Our knowledgeable escrow team is dedicated to
ensuring you the highest level of service.

CHRISTINE KOEDEL
Sr. Escrow Officer
949.334.0656

Ckoedel@quality-escrow.com

Quality 210

Contact us today to see how we can help you!

www.quality-escrow.com

27405 Puerta Real #230A Mission Viejo, California 1@

GABBY MASTROBATTISTA
Account Executive
949.285.0207 Hablo Espaiol
Gabby@quality-escrow.com

Full Service

)‘9/7 Event Design

EVENTS +Coordination

LAUREN PULVER

Special Event Coordinator
(949) 264-2073
www.Iaurenpulverevents.com

MAKE YOUR NEXT TWILIGHT SHOWING OR
OTHER SPECIAL EVENT A SUCCESS WITH
THE HELP OF LAUREN PULVER EVENTS!

CREATING A COMFORTABLE, CASUAL STYLE THAT WILL HELP YOU SELL YOUR HOME!

STRAW+
CLOVER

Home Staging

714-655-9705
949-290-4055

South Orange County Real Producers - 11



Catching up with Rising Star

i\
are they

EscrowSource

Nevine Girgis

I am a Sales and Management
professional with over 20 years of

South OC Real Producers

caught up with one of - experience. My enthusiasm for

our very first Rising Stars, f helping others along with customer
Bree Hughes, to see how ' service talent help me connect with
she was doing. Just three " . -

years in the business so . _ k clients and provide them with the
far, Bree has onboarded - best service possible.

new teammates who have
helped her continue to grow
her business to $35 million
in the past year alone.

follow through

For 2020, on a personal level, Bree
has resolved to have more balance, - = ,
to be more intentional with her time, @ | .m‘ﬂu.)_‘_\'

and to focus on her health. She set a

goal to complete 250 workouts this
year and is right on track to do it. Re-

cently, she’s lost 18 pounds, and says

-~ e Problem-solving

she’s never felt better!

Like everyone else, Bree is dealing e EnthuSiasm for :

with having no open houses, juggling | iId j’.ﬂi}? ! .1; iE‘I-.«

working from home, managing her »

household with two small children,

and preparing to launch her son

George into kindergarten virtually. . .

But despite COVID, Bree’s business OVEF 3 00 yea rs Of In d UStry EXpe rrence I

continues to be up, year over year, and . .

T . Contact one of the top escrow companies in Orange County today!
in sales this year: Greatjob, freet 949-305-0888 | theescrowsource.net

27611 La Paz Rd Suite D, Laguna Niguel, CA 92677  fI¥]O)




Weve got all of your printing needs covered!

AIM MAIL CENTERS

Premium Quality, Full-Color Real Estate Marketing Products
We Fi N d creative SOI utio nsS i N t h is Business Cards | Real Estate Flyers | Brochures

Postcards | EDDM Mailing | Bulk Mailing

Challenging Home Insurance Market Realtor Signs | Door Hangers | and morelll

If you need help with mailing services, including obtaining bulk mail postage rates,
we can help you with that tool
You need a partner who wants to get to know you and your challenges. Well even help you get a mailing list, filtered to find your desired prospects.

Someone who cares deeply about what keeps you up at night and
what gets you out of bed in the morning. At NFP, our expertise is 949'443'] 192
. www.aimmailcenters.com
matched only by our personal commitment to your goals.

That's how we do business. That’s the NFP way.

Work with a top Orange County Loan Officer

We take your business personally. ( :
You and your clients deserve it!

| e e .
R o T
i ""'"M

We value every client and search for all

M \\s Contact us if: possibilities to find them a home loan, no matter
o A \ *You haven't reviewed your insurance portfolio recently how difficult their situation may be.
P Ww Your home insurance carrier is canceling coverage Ryan is a seasoned V.P. of Mortgage Lending who

alhr \\% 'i:t You have a highly custom home understands that a true reciprocal partnership is the

N\ key to success. He makes you shine while providing
=~=Solutions \~

-Your home premiums have Slgnlﬁcantly increased more tools than any other lender. Contact him today.
,,,;:z“w-— NN

“~~to Fit your AN : guaranteed .
L0 it & \ Taylor Wilson
% »LN‘::\\\ % 949-307-3916 Qeriniry

RYAN HART
Vice President, Mortgage Lending
NMLS: 251832

,mUmque .\\\w:.ﬁ

’f N, W Bl SR R B X
&_ h
/"m RN g b www.NFP.com
www.GRARate.com/RyanHart Incredibly Low Rates | Fantastic Customer Service | A Fast, Simple Process

v ‘ 2y
"{!M: a/ N eeds" i‘:"?’ ) X A 1551 N. Tustin Ave. Suite 500 e GRARSte comRyanHart
7 . /[ H ’ “z\‘?\\ 'i-. » o Santa Ana, CA. 92705 B Newport Beach, CA 92660

K/ /1

’. x A Guaranteed Rate Affinity. LLC is a registered trademark of Guaranteed Rate, Inc., used under license. Guaranteed Rate Affinity. LLC is a subsidiary of Guaranteed Rate, Inc. NMLS ID #
L ]

Taylor.Wilson@nfp.com

949-351-1373

1598647 (Nationwide Mortgage Licensing System www.nmlsconsumeraccess.org) CA - License: d by the Department of Business Oversight, Division of Corporations under the California

¥
1bar }},gs’ % Personal Insurance » Commercial Insurance - Employee Benefits Residential Mortgage Lending Act Lic #41DBO-68350

/‘/;{f;;?illl‘;g! ! South Orange County Real Producers - 15




P» cover story

By Lindsey Wells
Photography by Bodie Kuljian

, ¥

Making Homeownership
Dreams Come True

AL

One of Andy Galfi’s favorite things to do is take the family on an off-roading adventure in the Polaris Razor.

“Success is to be measured not so much by the position that

one has reached in life as by the obstacles which he has

overcome while trying to succeed.” —Booker T. Washington

A true passion for helping his clients achieve the
ultimate American dream of homeownership is
what has led Realtor® Andy Galfi to the top of the
game in the industry and at his company, Landmark
Realtors. Before earning his real estate license,
Andy worked as a home inspector but always had
that entrepreneurial itch. A born leader, he knew
he would excel in a career that allowed him to work
with people and be his own boss. Andy was first
intrigued by a career as a real estate agent after re-
ceiving encouragement from a team of agents with
whom he became acquainted through his job as an
inspector. He took a leap of faith, became licensed,

and now has 15 years of experience under his belt.

‘When he first started, he worked at First Team Real
Estate and was lucky to have Mark K. as a manager
and mentor. “Mark is the best in the business, and
his extensive knowledge in real estate is invalu-
able,” Andy says. Andy followed Mark’s instruc-

tions and soon became a top-producing agent.

Andy’s life story begins in Budapest, Hungary,
where he and his family lived until he was two
years old. Longing to provide a better life for their
family, Andy’s mother and father packed up their
kids and belongings and emigrated to the United
States. “It’s kind of the same old story that you

always hear about people emigrating from different

South Orange County Real Producers - 17



places of the world,”
Andy explained. “Back
then, Hungary was still
under Soviet Commu-
nist rule. My parents
put our whole lives into
six suitcases, had a little
bit of money in their
pockets, and jumped on
a plane.” Andy has been
in California ever since;
to him, this is home.
Both of Andy’s parents
have since passed away.
The youngest of three
children, Andy is the
only family member
who still resides in Cal-
ifornia; his older sister
now lives in Sydney,
Australia, with her
family, while his older
brother chose to stay
back in Hungary when
the family left.

Because he’s been
around the world, hav-
ing traveled to several
different countries

and witnessed other
cultures and ways of
life, Andy takes nothing
for granted living in the
United States. This,
perhaps, accounts for
his stellar work ethic
and ability to continue
to push forward even
through the toughest of
obstacles. “I like being
busy and constantly
going. We do a lot of
transactions — four to
five homes per month;

I would never be able
to be in this business if
I only sold five homes
ayear,” he says. “And I
like the interaction with
people and just help-

ing people find homes.

18 - September 2020

4 P o) ° t ’ s y
- The Satisfaction of ge"&ing
somjEone into a home and helping them

become a homeowner is rewarding.

Andy Galfi and his wife Kelli with their children, Landon and Kaylie.

That’s probably the reason everyone is in it, right? The satisfaction of getting

someone into a home and helping them become a homeowner is rewarding.”

While his real estate career is an important part of his life, Andy’s true passion
is inventing and creating. When asked what he hopes to be remembered for,

he says, “For me, I want to be remembered for being an inventor of products,
or finding a solution, or being creative. It would be cool to be remembered for
a successful product.” He already has a couple of products in the works, one of
which is an electronic hose nozzle, which would be ideal for people who have
arthritis. “Nothing big yet, where it’s mainstream. I do have one big idea which

I'll probably start working on here in the next few months.”

The biggest joy of his life, though, is his family. Andy and his wife, Kelli, have
been married for 10 years and have two children: seven-year-old son Landon

and two- year-old daughter Kaylie. One of their favorite things to do together

Andy Galfi works closely with his listing partner, Julia Hunter.

Julia Hunter loves spending time with her
four-year-old son Corbin.

is to load up the RV and travel to national parks. Or,
have fun with the Polaris Razor and take off on an
off-roading adventure. Andy is also a licensed pilot
since 2013. He enjoys flying on small day trips and
plans to buy a small, four-seat airplane for more

adventures with the family.

Andy operates as an individual agent with Land-
mark Realtors, though he works closely with his
listing partner and well-seasoned Realtor®, Julia
Hunter. Julia treasures her time with her son,
Corbin (four), and loves to spend time outdoors

and venturing off to new places. But when it’s time
for real estate, she is a straight shooter. Julia has
developed checklists for all aspects of real estate
transactions to make sure everything is done — and

done correctly.

Andy began his career as a real estate agent at First
Team Real Estate, where he achieved many Top
Producer Hall of Fame Awards for being in the top
one percent among 1,800 other agents. He made the
switch to Landmark Realtors three years ago and
has continued to utilize his market knowledge and
negotiation skills to provide top-notch service for

every client.
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WE PRIDE OURSELVES IN
PROVIDING TO OUR CLIENTS
ON ALL OF THEIR TRANSACTIONS
A CONCIERGE LEVEL OF SERVICE

The Test...
of Time

Mow more than ever, choosing the right titie
insurance company is critical. Since 1925,
Lawyers Title has given customers the service
and refiability they can depend on.

Backed by the largest tile insurance company
in the world, we understand the importance

of stability in uncertain times. Because of our
industry-leading financial strength—from assets
to title claims reserves—Lawyers Title offers
policyholders the safest, most secure real
estate transaction possible.

Insuring the American Dream and the \,
future of Real Estate since 1925.

'~ i

LﬂWYERE TITLE DF?ANGE COUNTY

(®)) LawyersTitle

Mike Genest, Sales Manager
MGenestialtic.com

———
K newamerican

BE BOLD.

MOVE FORWARD.

THE
MCKIBBAN

SANDY VIETRO
GROUP ACCOUNT EXECUTIVE

MORTGAGE LOANS

E sandy.vietro@versalescrow.com C 714.267.7890

"James and his team were fantastic
to work with! Always very responsive

and quick to assist." -Sarah W. CHRISTOPHER KEAHEY
* k Kk Kk K SR. ESCROW OFFICER/MANAGER
JAMES. - E christopher.keahey@versalescrow.com T 949.342.3692 C 949.632.8641
McmB‘BAN il

NEWPORT BEACH
949.302.6620 1200 Newport Center Drive | Suite 140 | Newport Beach | California 92660

. james. mch?w__ B
nafhomes.com/jamesmckibban §h www.versalescrow.com

v 2 o st ! Y o - -;:; : — . :
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NMLS# 491647




P partner spotlight

By Lindsey Wells i L i
Photography by Bodie Kuljian I A ¥

, ANDREW

‘I:_'
N
NATIONAL TITLE COMPANY

Athlete and Entrepreneur
with a Passion to Serve



“LIVING TO INSPIRE OTHERS.”
This motto is a way of life for Andrew Walsh, whose

path took a sharp turn just over two years ago when he

was introduced to the world of real estate. Now one of
the top title reps in all of Orange County, Andrew works
for WFG National Title Company. Andrew has woven
his relentless personal drive and determination into the
everyday operations of his career and works very closely

with several top-producing real estate agents in the area.

Before real estate, a career in this industry was nowhere on his
radar. Fitness has always been a major part of Andrew’s life, having
played football in college at California Polytechnic State University
San Luis Obispo, going on to earn a degree in communications as
well as obtaining certifications in personal training, nutrition, and
functional movement. In addition to his personal training, post-grad-
uation, Andrew used his functional movement certification to work
with college and professional athletes, as well as construction and
office workers, to lower their risk of injury through comprehensive
injury prevention programs. “Helping and going out of my way to be
good to people has always been something I loved to do, whether it
was helping a client recover from an injury or paying a compliment
to a stranger to brighten their day,” says Andrew.

The turning point in Andrew’s professional life occurred while at the
gym. A man who, at the time, Andrew knew only as a guy from the
gym, asked Andrew to write out a nutrition plan for him to help with
weight loss. As luck would have it, the man turned out to be the CEO
of an escrow company. Andrew expressed his interest in real estate,
and the CEO told him he had been waiting two years for him to ask
about a career in real estate. Two days later, he was hired at the
company. “It all happened within seven days,” Andrew says. “I just
felt like this was God calling me to make a change; there was a lot
going on in my life, and I truly felt God closing one door and opening

this one, so I took a leap of faith and changed careers.”

Eight months later, Andrew, with bigger dreams in mind, left that
smaller escrow company and began working for WFG National Title.
“At the time, I had never heard of WFG and had offers from other
title companies, but wanted to go somewhere where I felt we could
really grow a brand and not be a small fish in a big pond,” Andrew
proclaims. With branches across the United States, WFG is now

the fastest-growing title company in the nation. In his time there,
WEFG has gone from the 13th ranked title company in open title order
business to currently second. Andrew;, as the youngest salesperson
in the company, is already leading the company in sales, and his wife
Jemma also works at WFG as the Orange County Administrative
Manager in charge of their three OC branches. “It’s great to work for
the same company with my spouse; she works on the inside and I'm
out in the field, so we know all the same people within the company
and feel like a crucial part of the success the growing WFG family
has been blessed with,” says Andrew.

24 . September 2020

His clients and the people he meets in his business are one of

the most important aspects of Andrew’s job. “I really believe
that who you surround yourself with is who you become, and
your net worth is the average of individuals that you spend the
most time with,” he says. “I feel like I'm in a very entrepreneur-
ial mindset now, being in real estate, surrounded by go-getters

and self-starters, because as a salesperson within the company,

Andrew and Jemma Walsh both work
at WFG National Title Company.

Ireally do run my own business.
This environment gets me motivated
to keep growing, constantly bringing
in new clients, and finding new ways
to stand out from the crowd. I'm able
to apply the same methodology that
I do in real estate to fitness, to my
marketing company, and all these
other side hustles that I have, like
my podcast and YouTube channel.
Every part of it feeds each other. The
way you do one thing is the way you
do everything.”

In addition to his position at WFG Na-
tional Title, Andrew owns and runs his
own popular online fitness company,
Andrew Walsh Fitness. His journey
into this business stemmed from a
devastating back injury he suffered in
college that almost left him paralyzed.
After he recovered, Andrew discov-
ered a newfound passion for fitness

and helping others who feel like hope

might be lost to find the power within

to keep moving forward.

Since the COVID-19 pandemic hit the
United States, Andrew has been wak-
ing up every morning at 4 a.m., med-
itating, praying, focusing on self-de-
velopment, and writing his own book,
titled, From Fired to Six Figures in
One Year. His plan is for the book

to be a New York Times Bestseller
within three years. “It’s a testimonial
story about my life, involving mind-
set, faith, prayer, self-confidence, and
a lot of inspirational stories, helpful

tips, and strategies.”

When this power couple has down-
time on the weekends, Andrew and
Jemma enjoy taking it easy and
spending quality time with each
other. Whether they are watching a
Netflix series or taking a drive down

the California coast, they make their

relationship a top priority. Andrew said, “Jemma
and I, even though we are married, never want to
stop dating each other.” They also love going to
church, hanging out with friends and family, and
looking at homes and home décor stores. “We real-

ly do love real estate,” Andrew adds.

When asked what he hopes to be remembered for,
when all is said and done, Andrew’s answer was
simple, yet powerful: “What I want people to take
away about me is ‘that I lived life to the fullest,
gave my absolute best in every task, no matter how
small, and lived every day with the mentality of

living life to be a miracle for someone else.”

To learn more about Andrew or WFG National Title
Company, contact him at 949-300-9101, email
awalsh@wfgtitleco.com, or visit him online at
andrewwalsh.wfgtitleco.com.

WFG Title Company of California

a Williston Financial Group company
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Struggllng to Get Your Cllent s Offer Accepted‘?

Try the Mazzo Group's 10 day
quick-close guarantee!’

Our quick-close loan program helps your clients
emulate a cash offer. This program has consistently
provided accepted offers to homebuyers for the
past decade.

With an extensive offering of mortgage loan
programs, fantastic rates, and closing guarantees,
along with Five Star service, now more than ever
Experience & Results Matter.

.-—-—-'-'-_-h—_-"———-.
MAZZO GROUP

CROSSCOUNTRY MORTGAGE"

877.237.9694

supporti@mazzogroup.com
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fine videography & photography

lifestyle-portraits-branding:-

www.together-creative.com

My name is Bodie and | am 5o %T@

excited to be the new editorial - !
photographer for OC Real ‘_‘
Producers. I'm here to serve j
you and your clients with

any and all of your

photo & video needs!

Talk soon. -bo
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bodie kuljian | hello@together-creative.com | 805.704.8781
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agent spotlight
By Lindsey Wells
Photography by Bodie Kuljian
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| ARTER SITTING DOWN FOR A CONVERSATION WITH_ - }r
. "/ | ' REALTOR® CHRISTINE MORGAN, THREE THINGS
|  BECOME ABUNDANTLY CLEAR: SHE IS A WOMAN WHO
| LOVES HER FAMILY, SHE LOVES TO COOK, AND SHE
3 ' LOVEi HER REAL ESTATE CAREER.




While Christine oper-
ates as an independent
agent, she is the leader
of a team consisting of
five other women, all
of whom also function
independently. “I'm try-
ing to help these other
women with their own
businesses,” she says.
“When I started taking
on new team members,
I told them, ‘This is
your business, and I'm
here to support you in
that. I want you to be
able to go out there and
get your own leads, and
I'm just here to support
you.”” Christine’s fellow
team members include
Michelle Wahler, Tina
Horgan, Jessica Rocha,
Melissa Hamik, and

Tiffany Gray.

Because her husband,
Daniel, works in the
investing side of real
estate, Christine can
help her clients create
wealth by offering them
investment opportuni-
ties and educating them
on building other in-
come streams through
multiple real estate

platforms.

Christine and Daniel
have two girls, Kate,
three, and Elizabeth,
five. One of the family’s

favorite things to do

30 - September 2020

together at home is

to play indoor laser
tag. “We have a set of
laser tag guns, and we
turn off all the lights

in our house and have
fun with the kids,”
Christine says. Some-
thing about Christine
that others may not
know is that she is an
advanced piano player.
Having been playing
since age six, she
taught piano from high
school through college.
“That’s basically what
put me through col-

Christine Morgan Team (Front row, left to right: Tiffany Gray, Christine Morgan, Jessica Rocha; lege,” Christine says.

Back row, left to right: Tina Horgan, Michelle Wahler, Melissa Hamik).

Christine Morgan with husband Daniel and their daughters Kate and Elizabeth.

One of Christine’s greatest passions in life, however, is cook-
ing. “My mom told me at a young age, ‘If you don’t learn how
to cook, you’re never going to get married,” she says, laughing.
“That always stuck with me. Growing up, my parents cooked
every meal for us at home. I watched them do that and learned
how to cook for myself. I'm a huge, huge self-proclaimed
foodie; if I want to eat it, I usually try to make it for myself.”
Christine cooks dinner for her family almost every night and
says that her husband jokes he is on the “Body by Christine
Diet.” She also enjoys delivering food to her clients when they

need a home-cooked meal.

Those who follow Christine on social media may already be famil-
iar with her love of cooking. “I post a lot of cooking videos to my
social media and interact with a lot of my clients and even non-cli-
ents that way,” she added. “I do a lot of Asian cooking because

I'm Chinese. But my go-to meal when I'm having a nice sit-down

dinner with clients or friends is my wine-braised short ribs.”

Christine’s success as a real estate agent can no doubt be at-
tributed, in part, to the fact that she is passionate about ensur-
ing that every client she comes in contact with has a positive
experience from the beginning of the transaction to the end. “It
is honestly one of the most rewarding things to help people find
a home. I don’t look at it as all business, and I don’t see myself
as just a salesperson. One of the things that all my clients tell
me they appreciate is that I never try to push them into buying
anything; I'm just here as a wealth of information for them so I
can help guide them in the right direction at the right time.”
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®
“ AMEBJSPEC
INSPECTION SERVICES

"It was easy to schedule and we like

that AmeriSpec cares for it's inspectors

and did not allow people to be present.
Employers that take their employees'
health seriously make us more likely to

recommend this company. "
-Lucy T.

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS,
AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:
* The inspector will be wearing gloves at all times during the inspection.

* The inspector will be wearing mask/respirator at all times during the inspection.

* The inspector will be wearing booties while inside the property.

® The inspector will be taking his own temperature before and after each inspection.

* The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.

949-454-0508 ¢ AMERISPEC.NET/WOODFORD

Were you, your broker, or the team

REPRINTS!
What the heck is a reprint? A reprint
is a four- or eight-page, maga-

zine-quality-grade paper with your

the cover of the publication.

full article and photos, and you on ) (GI‘ @

WHY DO | NEED THOSE?
These reprints are a professional
marketing tool that can help brand

you, your team and/or your business.

* Use on listing appointments

* Send out to friends and family

* Send to clients with your
holiday greetings

* Brokers, use as recruiting tools for
capturing new talent

* Use when farming your

favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We
send you a proof, you approve, and then they are

sent to you via FedEx.

featured in an issue of Real Producers?

Want a copy of your article or full
magazines that you were featured in?
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UREAL DﬂsERS.
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SOUTH OC

With over 20 years of experience

WHO CAN BUY THESE?
The REALTOR® that was featured, the broker, our

partner, or family. Anyone who wants to promote you.

HOW DO | ORDER?
Email michele.kader@realproducersmag.com or
give us a call at 508-404-5781.
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GET EVERY ISSUE
ON YOUR

PHONE!

DOWNLOAD OUR FREE
MOBILE APP

Search DigaPub
Choose California
South Orange County Real Producers

£ Download on the . GETITON
@& ~opSore | P> Google Play

You Find Them The Perfect Home!

LET US GET THEM THE LOAN!
#WhoCanWeServeToday

Though much has changed, our mission remains.
We are here to help Orange County get back

to work. Job placement programs are ready,
and our stores and donation sites throughout

the county are now open.

OCGOODWILL.ORG | @0CGOODWILL

COASTAL LOANS



WFG IS HERE FOR YOU,
ESPECIALLY DURING THIS TIME!

Ask Andrew about our title discounts and how we can
save sellers money when they apply!

Give.Us.a Call!

Andrew Walsh WEFEG National Title Company
VP of Sales & Marketing / a Wilision Financial Group company
949.300.9101

Ish@wfgtitleco.
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