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STRESS-FREE MOVING
IS  OUR TOP PRIORITY!

239-643-4100
www.RayTheMover.com

Office@RayTheMover.com

HIGHEST QUALITY MOVING SERVICES
AND STORAGE SOLUTIONS

LOCALLY OWNED & OPERATED FOR NEARLY 40 YEARS

Excellent company. I needed a quote last minute & they came right out. They were able to schedule 
me in quickly as well, considering its season. The movers were amazing & did a wonderful job!

They helped make my stressful move a breeze. The movers moved quickly & got done fast while still 
making sure everything was safe. I can’t thank them enough. Highly recommended &

will use you guys in the future!  - Lacey M.

DON'T JUST TAKE OUR WORD FOR IT.

The name that has been
serving SWFL for over 65 years. 

rosierinsurance.com

Will your buyer need coverage?

Hurricane 
Season is Here!

Glen
Hollingsworth

239-444-1641
glen@rosierinsurance.com

Mike
Rusk
239-444-1643
mrusk@rosierinsurance.com

Make sure Rosier is part of your Referral Network!
We'll assist your clients in making informed decisions to protect their new 

home. Have them give us a call for a personalized insurance quote.
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FOUND A HOME HERE THAT 
NEEDS A LOT OF WORK?
Our team will walk through your property with you and help you envision your 
client's future palace. The right renovation can pay back big dividends.

OPPORTUNITY IS CALLING -
are you going to answer?

AS SEEN INWe tackle any size job from small projects to major overhauls.
Call us at 239-293-0049 for a FREE ESTIMATE. 

Family owned & operated • Fully licensed & insured
Over 25 years of guaranteed workmanship

www.dcgswfl.com

LIFE AS A HIGH-END REALTOR
Following the strategies of Realtors Rupert and Karen Irby as they try to 
make their mark in the upscale market in Naples.
BY JUSTIN PAPROCKI

“There’s opportunity here—you just have to see it. Put a little money 
into it—well, the Naples version of “a little money”—and this could 
sell quickly.”

RESIDENTIAL & COMMERCIAL RENOVATIONS • NEW HOME CONSTRUCTION
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Matt@BellaMiaDev.net | (239) 913-9300 | www.BellaMiaCustomHomes.com

your custom dream!
Homes and relationships 

that will withstand the test of time.
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AIR CONDITIONING

Conditioned Air

Tim Dupre

(239) 643-2445

www.conditionedair.com

ATTORNEYS

Woods, Weidenmiller, Michetti, 

& Rudnick, LLP

(239) 325-4070

www.lawfirmnaples.com

CHARITY

Wounded Warriors of Collier County

(239) 302-1800

www.wwcollier.org

CLEANING SERVICE

J.O. Always Clean

Santiago Ospina

(239) 200-1114

CUSTOM HOME BUILDER/REMODEL

Bella Mia Development

Matthew Bailey

(239) 913-9300

www.bellamiacustomhomes.com

Dominion Contracting Group

Butch Bacon

(239) 293-0049

www.dcgswfl.com

Tri-Town Construction

Marc Devisse

(239) 895-2058

www.tri-townconstruction.com

CUSTOM HOME BUILDERS

Laram Construction

Christl Ramirez

(239) 304-0516

www.laramconstruction.com

FINE ART

Balanced Images

Alessia Marcin

(804) 301-5212

www.balancedimages.com

FLOORING

Hadinger Flooring

(239) 566-7100

www.hadingerflooring.com

GENERAL CONTRACTOR

Berkshire Bay

Edward Arasimowicz

(239) 313-1585

www.berkshirebay.com

HOME INSPECTION

HouseMaster Home Inspections

John Prete

(239) 480-8220

www.housemaster.com

Panther Home Inspection

Jim Scarpa

(239) 389-0996

www.pantherhomeinspection.com

HOME WATCH SERVICE

Home Services by Cary

Cary Cramer

(239) 841-3970

www.homeservicesbycary.com

INSURANCE

Ackerman Insurance

Rick Nayar

(239) 597-1096

www.ackerman-insurance.com

Responsive Insurance

Matt Nance

(239) 596-3177

www.responsiveinsurance.com

Rosier Insurance

Richard Rosier

(239) 444-1414

www.rosierinsurance.com

MORTGAGE LENDER

Equitable Mortgage

Steve Calabrese

(239) 778-6548

www.stevecalabrese.com

Florida Advantage Mortgage

Brian Rice

(757) 450-6214

www.brianriceloans.com

Gold Star Mortgage Financial

Josh Lund

(612) 802-3265

www.goldstarfinancial.com

Guaranteed Rate

Christin Luckman

(773) 290-0522

www.rate.com/luckman

Maxwell Mortgage Team

Lauren Maxwell

(239) 596-0500

www.maxwellmortgageloans.com

MOVING COMPANY

Ray The Mover

John Smarge

(239) 643-4100

www.raythemover.com

NEW HOME SALES

Lennar Homes

David Burnham

(239) 834-4365

www.lennarswfl.com

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

PAINTING SERVICES

Contractors Painting & Waterproofing

Rich Gardner

(239) 404-9829

www.contractorspaintingand

waterproofing.com

PHOTOGRAPHY - ARCHITECTURAL

John Paul Buchanan

(239) 249-9400

www.johnpaulbuchanan.com

PHOTOGRAPHY - FAMILY / PORTRAIT

Pure Fotografica

Yulia Kopylova

(239) 317-2200

www.purefotografica.com

PHOTOGRAPHY - PORTRAITS 

& HEADSHOTS

Sandy Windham Photography

(239) 289-6486

www.sandywindham.com

PHOTOGRAPHY- REAL ESTATE

LaCasaTour

Derick Moreno

(888) 598-8687

www.lacasatour.com

Real Tours

Michael Berio

(239) 464-7969

www.realtoursswfl.com

PLUMBING

Sunwest Plumbing

Paul Blais

(239) 455-8353

www.swflplumbingrepairs.com

POOL SERVICES

SWFL Pool Pros

Chaz Hambling

(239) 872-8186

www.swflpoolpros.com

SOCIAL MEDIA 

MARKETING/ MANAGEMENT

Salt + Light Media

Kimmy Curry

(317) 752-4423

TITLE COMPANY

Artesian Title

Rick Nayar

(407) 810-0640

www.artesiantitle.com

Legacy Title

Eric Solomon

(239) 325-2709

www.ltflorida.com

VIDEOGRAPHER

Corrafilm

Coby Corradino

(786) 417-7210

www.facebook.com/corrafilm

(239) 455-8353 • swflplumbingrepairs.com

No matter the time of day or night, 
a real person is always on the line 
to solve your plumbing problems!

Sunwest 
Plumbing

PLUMBING ISSUE MADE ITS WAY ONTO 
YOUR INSPECTION REPORT?
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G R O W T H

A  M E S S A G E  F R O M  T H E  P U B L I S H E R

1575 Pine Ridge Rd., Suite 17 Naples, FL 34109
 www.ackerman-insurance.com

Insurance for
ALL of  Your

Clients’ Needs.

A U T O  •  B U S I N E S S  •  F L O O D
H O M E O W N E R S  •  L I F E  •  L I F E  A N N U I T Y

Get the quality customer service and
 full insurance coverage your  

clients deserve and can rely on!

(239) 597-1096 

Closings With a Concierge Touch. Learn more at artesiantitle.com
239-677-3184

Why aren’t all title
companies like us?

Good question.
We know how hard Realtors® work. You don't need more headaches 
or stress. So ask yourself, what does your title company do for you? 
With Artesian, we offer a better, faster closing experience - saving 
your customers money and creating positive results for you. 

And from our unmatched service to our Clear to Close™ program to 
our MasterKey events, Real Rebate® program and more, Artesian 
gives realtors the support and tools needed to grow your business. 

That’s the Artesian difference.

SWFL Real Producers is growing rapidly, 

and I wanted to take a second to show 

my gratitude. The love and support from 

our REALTORS® and partners has been 

overwhelming. The growth and value we 

plan on adding in the future is to better 

assist each and every one of you! We 

have been working on fine-tuning our 

preferred partner list. These businesses 

support SWFL Real Producers in an array of 

different ways. They are here to help in any 

way possible and are looking forward to 

meeting you in the near future!

I have gotten some great feedback 
from agents and partners about the 
relationships formed from this plat-
form. They have stated it has provid-

ed more opportunities and different ways to close 
more deals. With that being said, I want to offer 
you my services. I am here to assist in any way I 
can. I love personality matching and helping forge 
meaningful relationships between two mutually 
beneficial parties. Don’t be shy, reach out to me on 
my cell at 239-290-0692. Text/call whenever and 
let’s all grow together.

CHALLENGE: I challenge you to provide me with one 
thing you would like to see in SWFL Real Produc-
ers. It could be as simple as a different type of 
article, funny stories, unique experiences, or even 
hosting creative masterminding events. Email me 
at andrew.regenhard@realproducersmag.com. This 
platform is exclusively for you, as leading experts 
in the real estate industry, and I want to get your 
feedback on how to constantly improve.  

Very respectfully,

ANDREW REGENHARD

Owner/Publisher

SWFL Real Producers

andrew.regenhard@realproducersmag.com

(Image by rawpixel.com.)

publisher’s note
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Locally Owned Southwest Florida Business

Dreams Built on a
Foundation of Quality

(239) 895-2058 | Connect@Tri-TownConstruction.com
Tri-TownConstruction.com 

CUSTOM HOMES
AFFORDABLE • ENERGY EFFICIENT
• SURPASSES FEMA HURRICANE STANDARDS

REMODELING
WHOLE HOME & CONSTRUCTION

ROOFING
TILE • SHINGLE • ROOF COATINGS • METAL TENANT IMPROVEMENTS •  GENERAL REMODELS

INDUSTRIAL FLEX SPACE BUILD OUTS

COMMERCIAL

Tri-Town Construction, LLC specializes in residential and commercial 
remodeling, roofing, and emergency response services. We are committed to 
providing all of Southwest Florida with exceptional construction services while 
being environmentally conscious. Call us and we will exceed your expectations!

Nominate a Realtor® you’d like to see featured by emailing andrew.regenhard@realproducersmag.com.

Check out some of SWFL’s Top 500 Real Producers!

MEET THE COMMUNITY
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featured agent

ZACH
M O V I N G  T H I N G S  A H E A D

By Dave Danielson

Photography by LaCasaTour

ROSEN
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Zach Rosen is a licensed real estate professional 
with Compass. Over the course of being in the busi-
ness over the past nine years, he’s had the opportuni-
ty to mentor many newer agents.

“I’ve had quite a few people tell me that they’re going 
to get their real estate license,” Zach says. “What 
I usually say is, ‘Before you do go out and get your 
license, close your eyes and pretend that you have 
it. Getting your license is the easy part. Now, what’s 
your plan for moving ahead?’”

Zach Rosen prioritizes time with his girlfriend Danielle and their puppy Charlie.

Zach Rosen has mentored many new agents and encourages them to have an action-based plan for moving their business forward.

It’s advice that Zach has followed himself. With 
a straightforward approach, hard work, and solid 
planning, Zach has created a successful career.

MEANT TO BE

In some ways, Zach’s real estate chapter of his 
career was meant to be.

“Sales was ingrained in me early on. My mother 
Heidi was a great example of that, who influenced 
me,” he says.

“She had wanted to stay home with me growing up. 
In the early ‘90s, she started working with Tupper-
ware and became their number one representative 
in the nation in 1997. In fact, she did so well that 
my dad left his own successful sales career to work 
with her in the business.”

COMING OF AGE

As he came of age, Zach earned two back-
to-back state debate competition champi-
onships, then moved on with his education.

“I went to college at Florida Gulf Coast 
University, where I studied marketing 
and finance,” he says. “I worked at the 
Coconut Point Mall Apple Store.”

PIVOTAL CONVERSATION

It was there that he had a pivotal con-
versation that paved the way for his 
future career.

“While I was there working one day, a 
young, sharp-looking guy came in. He 
was the owner of a real estate compa-
ny in Bonita Springs,” Zach recalls. “I 
talked with him about what he did, and I 
was very interested in what he told me. 
In fact, I ended up interning for him that 
summer. He actually paid for me to get 
my license, too, because he said he saw 
that I had the gift of gab and he thought I 
could have a future in the business.”

Ambitions are valuable. They 

point us in a direction forward.

But how do we get there? 

What makes the dream real?
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“ Photography is a
love affair with life .”

(239) 289-6486
sandyrwindham.com

Get Social With Us!
     @sandy.windham

B R A N D I N G  |  E D I T O R I A L
T R A V E L  |  H E A D S H O T S

Sandy Windham
P H O T O G R A P H Y

BOOK YOUR
SHOOT

Zach Rosen says success is about freedom and happiness.

That thought proved to be prophetic.

In Zach’s relatively young career, he has already done 
over $100 million in sales volume, representing 300 
transactions.  In 2020, Zach is on pace to complete 
more than 75 deals.

“One of the things I love the most about what I do 
is helping clients achieve their goals,” he says. “And 
it means even more that these are lifetime goals I’m 
helping them with.”

LIFE’S PRIORITIES

In his free time, Zach enjoys moments spent with 
his girlfriend Danielle and their puppy Charlie. They 
also like to travel as much as possible.

Zach is also a self-described foodie who likes to 
sample cuisine at the local hotspots.

CARE AND COMMITMENT

When you talk with Zach, it's easy to see that he takes his 
work and his client's needs very seriously.

“I really do care about the results that my clients achieve 
through the work I do,” Zach explains. “As a result, I always 
want to go the extra mile to do what I can to move things ahead.”

Zach is driven and goal-oriented.

With each step, there is definitely a plan to achieve...  
a plan for success.

But his definition of success goes beyond the 
tangibles in life.

"It goes back to being happy. And happiness is very cor-
related to success," he says with a smile. “For me, it’s about 
freedom and happiness.”
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Find Us OnGeneral Contracting  |  Electrical  |  Concrete Pavers  |  Remodeling
Painting  |  Tile & Stone  |  Pressure Washing  |  Hurricane Preparedness

Absolutely Outrageous Customer Service

FULLY LICENSED, INSURED, BONDED

BerkshireBay.com

Serving all of Southwest Florida
Call us today (239) 910-2516

Warrior Homes, a Wounded Warriors of Collier County signature 
program, provides a healthy and safe living environment 
for Veterans in need of a hand up, not a hand out.

A copy of the o�cial registration (ch 44673) and �nancial information may be obtained 
from the division of consumer services by calling toll-free 1-800-435-7352 within the 
state or by visiting https://www.fdacs.gov/ConsumerServices. Registration does 
not imply endorsement, approval or recommendation by the state.

NO VETERAN IS LEFT 
BEHIND in Collier County

To donate, or to learn more about our 
sponsorship programs, fundraising events 

and volunteer opportunities,  visit 

WWCollier.org
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partner spotlight

JOSH 

T H E  L E N D E R  W H O  O T H E R  L E N D E R S  C A L L

By Lindsey Wells

Josh Lund and The Gold Star Mortgage Financial Minneapolis team. (Photo by Christine Photography.)

Photo by John Paul Buchanan

Gold Star Mortgage 
Financial Group

LUND

For most of us, our home is the 
most expensive thing we will ever 
buy. And for most of us, we need 
one big loan to do it — a mortgage, 
which is not something to be taken 
lightly. You want each aspect of 
your transaction to be handled by 
knowledgeable professionals to 
help guide you through this often-
stressful event in your life.

Cue Josh Lund, Branch Manager of Gold Star Mort-
gage Financial Group. Josh brings an impressive 20 
years of experience to the table and is no stranger 
to the ups and downs that many people experience 

when buying a home and searching for the perfect 
mortgage. His start in the mortgage industry hap-
pened almost by chance at just 20 years old while he 
was employed as a car salesman and sold a vehicle 
to someone who worked in the mortgage industry.

“I sold a car to this guy, and in his credit applica-
tion, he writes that he makes $40,000 a month. 
I said to him, ‘No, I need to know your monthly 
income, not your yearly income.’ He looked at me 
and said, ‘That is what I make a month.’ I was 20 
years old; I didn’t know that it was even possible 
to make $40,000 a month,” Josh says. The man 
suggested that Josh leave the auto business and go 
to work for him instead. “I told him I didn’t really 
know anything about mortgages, and he said, ‘Well, 
do you know much about cars?’ I said, ‘Touché. 
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Josh Lund and his wife Tara. (Photo by John Paul Buchanan.)Josh and Tara Lund with their children, Zoey, Camden, Easton and Corbin. 
(Photo by Christine Photography.)

(Photo by John Paul Buchanan.)

Good point.’ Two weeks later, I was working for 
him doing mortgages.”

While the financial compensation afforded to 
those in the mortgage industry was certainly 
attractive to the then 20-year-old, Josh says that 
his reason for getting out of bed and going to work 
every day is no longer about the money or making 
the sale; it’s all about helping people achieve their 
dreams of homeownership. “It’s kind of cliché 
when someone says this, but my job really is so 
satisfying and gratifying. It’s all about networking 
the relationships that I’ve gained, and it’s about 
helping people,” he says. “With my job, I’m excited 
for Sunday night and Monday morning because I 
get to go to work. It’s one of those jobs where I am 
lucky to be in the position I am and the industry 
I am, and I think that our future is bright because 

everyone always wants a house. That’s everyone’s 
American dream — to own a house.”

Originally from Minneapolis, Minnesota, Josh 
relocated to Florida four years ago. He and his wife, 
Tara, who works in the healthcare industry, have 
four children under the age of 11. When the family 
can enjoy some down time together, they can usual-
ly be found doing something outside, whether it be 
swimming, boating, or fishing. Josh’s parents still 
reside in Minnesota, where his dad has served as 
their city’s mayor for the past 22 years.

Headquartered in Michigan, Gold Star Mortgage is 
a nationwide company with locations in 40 out of 
the 50 states, with eight branches in the state of 
Florida, alone. While the company offers all of the 
traditional mortgage loans that can be found with 

We  s p e c i a l i z e  i n  d i f f e r e n t  m a r k e t s , 
d i f f e r e n t  l o a n  a m o u n t s ,  a n d  w e  t r y  t o 

h e l p  r e a l  e s t a t e  a g e n t s  g e t  t h e i r  c o m p l e x 
c l i e n t s  c l o s e d  o n  t i m e .  We  s t e p  o u t s i d e  t h e 
b o x ,  a n d  t h a t ’ s  w h a t  s e t s  u s  a p a r t  a n d  w h y 

w e  h a v e  g r o w n  s o  m u c h  o v e r  t h e  y e a r s .
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(Photo by John Paul Buchanan.)

any company, Gold Star Mortgage is different in 
that it specializes in Jumbo financing, which is any 
loan amount over $500,000. “A lot of companies 
like to stay in the conventional world, which is any 
loan amount under $500,000,” Josh says. “It’s an 
interesting market to get into it. It’s not the easiest, 
but once you get into it, it’s a lot of fun.”

With over two decades in the industry, Josh has 
become known as the lender who other lenders go 
to for their difficult transactions. In fact, his tagline 
for years has been, “Call the lender that other lend-
ers call to get deals done.” What sets Josh and his 
company apart is their experience and willingness 
to service a broader range of clients. “We specialize 
in and have stepped outside of the box into higher 
loan amounts for difficult borrowers. I do not mean 
difficult borrowers with bad credit; I mean difficult 
borrowers with weird incomes or self-employed 

borrowers. Maybe they reside in Canada and their 
pay stubs are in French, and they are not paid in 
U.S. dollars. We specialize in different markets, dif-
ferent loan amounts, and we try to help real estate 
agents get their complex clients closed on time. We 
step outside the box, and that’s what sets us apart 
and why we have grown so much over the years.”

For more information on Gold Star Mortgage 

Financial Group, call Josh directly at 612-802-3265 

or visit them online at www.GoldStarFinancial.com.
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PH: 239.325.4070  |
 

Woods, Weidenmiller, Michetti & Rudnick, LLP
a Florida Professional Limited Liability Partnership

The hiring of a lawyer is an important decision that should not be based solely on advertisements.  Before you decide to hire an attorney be  

Big Firm Quality, Small Town Service.

Michael Michetti Joshua Rudnick James “Jay” Caudill

2020 4th Annual Realtor® Assembly

Register today at Eventbrite.com
November 18, 2020 – Ritz Carlton, Naples, Florida

NAPLES-BASED ARCHITECTURAL PHOTOGRAPHY 
AND CINEMATOGRAPHY

Zillow 3D and Walk Through • Matterport 3D Tours • Virtual Staging

JOHN PAUL BUCHANAN
johnpaul@johnpaulbuchanan.com
(239) 249-9400
Follow us on Facebook!

Panther Home Inspection is rated 4.9 out of 
5.0 based on 345 reviews. office@pantherhomeinspection.com • Fully Insured - Liability & E&O

General Home Inspection 
Wind Mitigation 

4-Point Inspection 
Pool | WDO/Termite 

AQ/Mold Radon | & More!
With over 12 years in the home inspection 
profession, Panther promises to provide you 

with an easy to read inspection report 
within 24-hours of the inspection.

YOU GET WAY MORE THAN JUST AN INSPECTION...

(239)389-0996 • www.pantherhomeinspection.com

PANTHER HOME
INSPECTION
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WOUNDED 
WARRIORS

Wounded Warriors of Collier County provides 
transitional and permanent housing for local veter-
ans through its Warrior Homes program. The first 
Warrior Home, the Alpha House, officially opened 
its doors on January 15th of this year and current-
ly houses four veterans, the maximum capacity 
set by the city. The organization is fighting to be 
able to house more than four vets in their homes. 
Currently, they are looking forward to purchasing 
their second Warrior Home to provide additional 
affordable housing for homeless veterans. “The goal 
of our second house is to assist veterans who are 
below or at the poverty level who require affordable 
housing,” Diego adds. The third step for these indi-
viduals would be the Charlie House, an apartment 
complex that the organization hopes to open in the 
future to permanently house veterans and their 
families, or veterans seeking roommates.

Wounded Warriors of Collier County is a locally 
based 501(c)3 nonprofit organization founded in 
Naples, Florida, and not a Naples chapter of the 
Wounded Warrior Project. As a Naples-based, vol-
unteer-only organization, approximately 92 percent 
of funds granted to Wounded Warriors of Collier 
County is poured right back into the community. 
“That’s not big corporations giving to us; these are 
everyday people who understand what we’re doing 
and support the mission.”

The organization holds two annual fundraisers, a 
golf tournament, set this year for October 31st, and 
a gala, set this year for November 7th. For those in 
the real estate community who may be wondering 
how best to help local veterans, aside from finan-
cially, Diego encourages their support through edu-
cation. “We have veterans that perhaps don’t know 
the first step to getting into housing, or they don’t 
understand how to use their veteran benefits, as far 

as buying a house,” he says. “A lot of times, these veterans don’t 
understand that with what they’re paying in rent, they could be 
buying a house. They could be homeowners. Realtors® could be a 
major asset to them.”

To learn more or to make a donation, please visit  

www.woundedwarriorsofcolliercounty.com.

O F  C O L L I E R  C O U N T Y

Naples High School and participants of WWCC Annual Warrior Golf Tournament, held in November 2019 at La Playa Golf Course in Naples, Florida.

In response to COVID-19, veterans of the Alpha House hand out boxed meals to families located 
in the River Park East Community, April 2020.

Dale Mullin, President of WWCC, leads a team of volunteers to assist in locating 
homeless veterans in Collier County, in July 2019.

Citrus Park ladies at the Citrus Park Annual Give Back Games in January 2020, held in Citrus 
Park, Bonita Springs, Florida.

County was established in 2010 with 
the mission to see that “No Veteran is 
Left Behind” in this county.

In July 2019, 60 volunteers, represent-
ing 15 local organizations, conducted 
the county’s first-ever homeless veter-
an count. Over two days, they located 
43 homeless veterans, which came as 
somewhat of a shock, considering a 
report by the VA just one year prior 
stated that there were zero homeless 

veterans in Collier County. “When 
we found there were more homeless 
veterans than we thought, we took 
it to heart,” says Diego Gil, a board 
member for the organization. “These 
are our brothers and sisters in arms. 
We started getting together with other 
nonprofit organizations in our county 
to figure out what we could do, how we 
could get this on the radar, and start 
moving towards eradicating this prob-
lem or being a solution in the county.”

Why do so many veterans experience 
homelessness? Veterans often suf-
fer from conditions including PTSD, 
substance abuse, and mental illness, 
making it difficult to adjust to civilian 
life. “What happens to most veterans is 
that the military shows a person how 
to become a marine, sailor, airman, or 
soldier, but it never teaches the veteran 
how to become a civilian again,” Diego 
says. The primary focus of Wounded 
Warriors of Collier County is to provide 
veterans in need with education, hous-
ing, and mental health services.

making a difference
By Lindsey Wells
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According to the U.S. Department of Veterans 
Affairs, 37,085 veterans in the United States were 
homeless as of January 2019. While the num-
ber of homeless veterans across the country has 
decreased in recent years, the current number is 
still a staggering one. Putting an end to veteran 
homelessness, once and for all, is going to require 
a concentrated effort by communities nationwide 
to create programs and systems designed to help 
those who have given so much to us through their 
service to our country. One such local community 
is doing just that. Wounded Warriors of Collier 

“The willingness of America’s veterans to sacrifice for our country 

has earned them our lasting gratitude.” —jeff miller
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STEVE CALABRESE, Loan O�cer
Certified V.A. Loan Specialist

239-932-3216  |  stevec@eqfin.com
STE VECAL ABRESE.COM NMLS 79387/ 39843

WHY EQUITABLE MORTGAGE? Do you want a personalized, one-on-one game plan to CLOSE

MORE DEALS by leveraging social media? I grew my entire 

business that way! Want to learn more? LET'S CHAT!

StevenMCalabrese

Steven Calabrese

Family Owned and Operated for 25 years

In-House Underwriting and Funding

Happy Realtors – Happy Clients
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leader of the month
By Dave Danielson

Photos by LaCasaTour

Customers who like a little mystery 
in their home-buying process, who 
like the idea of wondering what their 
Realtor® is thinking, and who want 
their agent to tell them what they 
want to hear would probably not be a 
great match for Bert Parsley.

That’s because, with his straightforward approach, 
his down-to-earth demeanor, and his friendly per-

sonality, he simply provides a level of 
service and honesty that shows you 
he’s the real deal.

Bert is Broker/Owner of Barclay’s 
Real Estate Group. Before starting 
his real estate adventure 15 years ago, 
Bert enjoyed other successful careers.

“My first college experience was actu-
ally culinary school. I spent about 10 

years in the restaurant world. In fact, 
I am still in the business now, as an 
investor partner in four existing stores 
— Capone’s Coal Fired Pizza, Izzy’s 
Fish & Oyster, The Lodge, and Boat-
house Tiki Bar & Grill. I’m also opening 
one of my own — The Twisted Fork, in 
Port Charlotte, in a few weeks.”

MADE FOR THIS

No matter what he was involved with 
through time, Bert tended to be drawn 
to sales. He had a knack for it too.

“I’ve always been pretty good at 
selling, and I knew a couple guys from 
church who were trying to get me into 
real estate,” Bert recalls. “Eventually, 
they put a program in front of me for 
selling new homes.”

The timing was right, and Bert made 
his leap into real estate.

“I really jumped in headfirst. I sold 
investment real estate,” he remem-
bers. “I flew around the country 
and spoke to real estate investment 
groups before the market crash that 
we experienced from 2006 to 2008. I 
stayed focused on real estate through 
the downturn and developed some 
partnerships that allowed me to be 
the REO guy. I was one of the lucky 
ones who was staying busy.”

BUILDING FOR THE FUTURE

Through his career, Bert has built 
impressive success, including craft-
ing a team that, today, stands at 
nearly 90 people.

“I’ve always enjoyed being an indepen-
dent, so I decided to either find another 
brokerage or open my own,” he says. 
“My business partner is Ty Wespiser, 
and we feel good about the results 
we’re creating for people with our 
offices, including one in Naples, two in 
Fort Myers, and one in Jacksonville.”

One of the most rewarding parts 
of his career has been the growth 
of the brokerage.

T H E  R E A L  D E A L

PARSLEY
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“We’ve never had a recruiter; we’ve 
grown organically. We’ve tried to 
keep the brokerage very agent-cen-
tric, and I think that’s one of the 
reasons we’ve been successful,” Bert 
emphasizes. “We’ve really tried to 
stay focused on providing the right 
tools, training, and support, and to be 
on the spot with anything they need.”

The Barclay’s Real Estate Group takes 
on a comprehensive blend of busi-
ness, including residential, commer-
cial, property management, invest-
ments and more.

“We have a really talented, experi-
enced group,” he says. “I’m really 
proud of our team.”

BALANCED APPROACH

Balance is a big point of emphasis in 
life and business with Bert.

“For me, success in life isn’t just 
about success in business. It’s about 
the relationship I have with my kids, 
about the relationship I maintain with 
Jesus Christ, and it’s about having 
a balance that works,” Bert says. 
“Success in business is wonderful, but 
it’s not what all success is about. It’s 
being able to improve systems, where 
operations are seamless, bases are 
covered, and no balls get dropped.”

Bert’s world revolves around his 
two daughters, 22-year-old Zoe and 
14-year-old Hannah.

In his free time, Bert has a passion for 
playing drums. He has played all of his 
life and performs during services at his 
church. He also has a love for being on 
the water, diving, fishing, and motorcy-
cles. Bert is also someone who definite-
ly enjoys the journey of getting there…

The community benefits from Bert’s 
involvement. He enjoys taking part 
in efforts to sponsor people over 
the holidays and is a big believer 
in Foster Genies in Fort Myers, a 
group that cares for foster families 
and children who have been through 
abuse and family drama.

As he returns his thoughts to work, Bert really 
enjoys working with and mentoring newer agents 
in the business.

“I really enjoy that, and I think that’s one of our pri-
mary responsibilities as Brokers…to guide people, 
to train them properly, and to see them grow. We 
have everyone’s interest at heart.”

No matter what part of the business Bert is im-
mersed in at the moment, he is a problem solver.

As Bert says, “I like that challenge in business…that 
process of figuring things out.”

One thing his team members and 
customers never have to figure out is 
where Bert stands.

“With me, what you see is what you get. 
I’m pretty much a no-nonsense guy,” he 
says, smiling. “My parents raised my 
brother and me to be good, hard-work-
ing people. I’ll tell you straight-up how 
it is. And honesty is big with me. I live 
that, and I want people to know I have 
their back, no matter what.”

A culinary school graduate with 10 years in the restaurant business, Bert Parsley keeps his hand in as an investor 
partner at four local restaurants/bars, including Capone’s Coal Fired Pizza in Fort Myers, shown here.

Bert Parsley is Broker/Owner of Barclay’s Real Estate Group and has built a team of nearly 90 people working at offices in Naples, Fort Myers, and Jacksonville.
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Located in theHeart of Fort Myer between Colonial Blvd& Winkler Ave

#BuyFromBurnham

Call/Text: 239.834.4365 | Email: David.Burnham@Lennar.com
Welcome Home Center located at 3650 Crimson Ln, Fort Myers, FL 33916

Call/Text: 239.834.4365 | Email: David.Burnham@Lennar.com
Welcome Home Center located at 3650 Crimson Ln, Fort Myers, FL 33916

Twin Villas from the
     Low $200's
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Single Family from the
       Mid

INSTANT CURB APPEAL

CALL TODAY FOR A FREE ESTIMATE! (239) 404-9829

HELPS HOMES SELL

FAST
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SWFL
Look Great

Since
1994!

PAINTING • SOUND PROOFING
WATERPROOFING • CONSULTING

Contractors Painting & Waterproofing
Residential & Commercial | Interior & Exterior

www.contractorspaintingandwaterproofing.comInsured & Guaranteed Workmanship
Collier County: C34193 Lee County: PT15-00694
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AMY NEASE

P A S S I O N  A N D  D R I V E

featured agent
By Dave Danielson

Photos by Sandy Windham

When you do the right things consistently, good 
things happen. When you take your efforts up a 
notch, the results multiply.

That’s the way it is for Amy Nease.

As Broker Associate with John R. Wood Proper-
ties, Amy works with an appetite to achieve — a 
relentless pursuit to give her clients the best expe-
rience possible.

Originally from Michigan, Amy’s family later moved 
to the Tampa Bay area. Earning multiple scholar-
ships, she was able to attend and earn her degree 
from the now Muma College of Business at the 
University of South Florida. Her first step, after 
graduation, was working in retail management, 
which eventually took her to Fort Myers.

A NEW PATH
In time, she took a new path, which helped her take 
big leaps ahead.

“I had an opportunity, and was encouraged to go 
into real estate.”

“When I was first licensed, I worked in a small new-
homes community in Fort Myers. The people who 
owned it used it as a secondary business, so they 
weren’t as present in the day-to-day operations,” Amy 
explains. “It was an amazing opportunity. I was doing 
marketing for them and dealing with other elements 
of the business and working with expanded responsi-
bilities, along with the sales duties that I had.”

The new construction side of the business has been a 
rewarding part of her career, giving her the opportu-
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nity to participate in elements of the home design and 
the construction process, which continues to allow 
her to offer a unique perspective to her customers.  

“I worked for builders from 1992 until 2016, including 
more than 12 years with London Bay Homes,” Amy  
recalls. “And from the beginning, I enjoyed the col-
laboration between working with the homebuyer and 
assisting them through the construction process.”

“New construction is a long process with people 
once they make the initial decision to build, and you 
are assisting them throughout the entire construc-
tion process,” she says. “It means a lot to be able to 
help people with such an important decision. You 
become invested in their lives.”

PASSION FOR THE PROFESSION
Her passion for her work comes through every day.

“It’s always important to me to really let my cus-
tomers know that I’m there every step of the way 
through the transaction, whether it’s a buyer or 
seller, I want to make them feel comfortable during 
what can be a stressful situation and then come out 
on the other side of it being happy,” Amy points out.

Amy remembers what it was like mov-
ing to the area. It’s an experience and 
perspective she brings to her work that 
helps ease the transition for others.

She explains, “Being able to assist 
someone who is unfamiliar with the 
area and who feels overwhelmed, and 
who then puts their trust in you is 
very rewarding. Later, when they have 
built a happy and thriving life here, it 
becomes even more gratifying.”

BEYOND THE TRANSACTION
Her efforts mean more to her than 
just the transaction.

“For years, working in new construc-
tion...I understand that a home is 
more than just three bedrooms and 
a den,” she says. “It’s about how they 
are going to experience that place 
with their family and friends and inte-
grate them into a community and the 
lifestyle in Southwest Florida. Every 
part of the process is essential.”

She says, “I had done onsite sales for 
so long; being able to transition from 
one area of the real estate industry to 
another was very rewarding.” In fact, 
Amy was honored as the number one 
single agent at John R. Wood Proper-
ties in 2018, less than two years after 
she transitioned from on-site sales to 
general real estate sales.

LIFE’S HIGHLIGHTS
Away from work, Amy cherishes 
time with her husband of 25 years, 
Steve. They also enjoy boating, paddle 
boarding, and spending time with 
their two dogs, Katie and Bay.

In her limited free time, Amy also has 
a passion for working out, cooking, 
baking, and bike riding, and has also 
taken part in sprint triathlons. In fact, 
Amy has taken part in the Captiva 
Sprint Triathlon three times.

Steve works as a general contractor, 
and he and Amy work together on 

had the opportunity to 
raise over $3,000 for 
them one year.”

STRONG FOUNDATION. 
BRIGHT FUTURE.
As she reflects on her 
years and achievements 
in real estate, her mind 
goes back to the years 
that formed her foun-
dation…training that 
set her on a success-
ful, relentless pursuit 
through life.

“I really got my work 
ethic from my parents, 
along with the drive to 
excel at whatever I did,” 
she smiles. “They always 
encouraged us to work 
hard and find success. 
My mom is still very 
active. In fact, at the age 
of 84, she has taken on 
a new career in her re-
tirement as a successful 
romance author.”

There’s more to come.

“My work is import-
ant to me,” Amy says. 
“Making sure that my 
clients know that I am 
there for them through 
every step of the pro-
cess is a priority for 
me. I’m in it for the long 
haul and will always 
have my customers’ best 
interests at heart.”

home and investment projects. In fact, they just 
completed the big task of renovating their home, as 
well as their rental property.

Amy has a heart for giving back as well. She supports 
a variety of organizations, including St. Matthew’s 
House, local cancer groups, and the Humane Society. 

She has also supported and participated in Ride for 
the Roses, raising money for cancer survivors.

“I have raised money for the Muscular Dystrophy As-
sociation as well,” she says. “The MDA was always im-
portant to my father. We would watch the Jerry Lewis 
Telethon together every year when he was alive, and I 

Amy and Steve Nease with their pampered pups, Bay and Katie.
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High-Grade Aluminum Art,
Created For You.

Alessia Marcin
804-301-5212

www.balancedimages.com
info@balancedimages.com

Serving Southwest Florida Since 2000
• HEATERS
• EQUIPMENT
• CLEANING
• REPAIR
• RENOVATIONS

www.SWFLPoolPros.com
For Same Day Service Call: 
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Just under a year ago, Abbie Valentine opened his own brokerage, the Alfred Robbins Realty Group, named in honor of his family’s business.

Family and real estate go hand in hand when it comes to Abbie Valentine. His family’s New York-based 
brokerage is in its 106th year, so you could say that real estate and entrepreneurship are in Abbie’s blood. 
A fourth-generation Realtor®, Abbie followed in his family’s footsteps, beginning his career in real estate 
in 2014, and has utilized hard work and dedication to build a successful and rewarding career for himself. 
Just under one year ago, he took a leap of faith and opened the doors of his own brokerage, the Alfred 
Robbins Realty Group, which was named in honor of his family’s business.

cover story
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“
Real estate isn’t Abbie’s only passion, though. 
Before real estate and after college, he enjoyed a 
career spanning 10 years as a professional golfer, 
mainly playing mini-tours around the country. In 
2013, he traveled around South America with the 
PGA TOUR Latinoamérica. While Abbie aspired to 
make it to PGA Tour level, he never quite got there 
and decided to end his golf career in 2014.

He met his wife, Ashley, while living in Orlando, 
and soon after, relocated to Naples, where she was 
living. The couple has been married for almost 
seven years and has since welcomed two daugh-
ters, Logan and Blakely, ages four and one. They 
live in Saturnia Lakes, which Abbie says is, hands 
down, the best community for children. “Kids are 
running around everywhere,” he said. “My oldest 
has so many friends here...it’s great, and that’s 
why we moved here.”

For Abbie, while he is no longer a professional 
golfer, the sport is still near and dear to his heart 
(though a shoulder injury in 2015 caused him to put 

down his clubs for a few years). In 2019, he had two 
surgeries, is finally back on top of his game, and 
enjoys golfing at Quail Creek Country Club. Abbie 
and his wife have even been trying to get their girls 
interested in golf. “I’ve been very much strategizing 
how to make them love golf,” he says, laughing. “I 
don’t want to be an overbearing dad — I want them 
to find it naturally. But I don’t know how not to go 
extreme soccer dad on them.”

After his golf career ended, Abbie began weighing his 
options for his next career move. Because he spent 
so much time in a flexible career like golf, the idea 
of going paycheck to paycheck in an office job with a 
rigid, 9-to-5 schedule didn’t exactly excite him.

“Golf sort of conditions you,” he says. “In golf, 
you make 80 percent of your money in 20 per-
cent of your weeks, and real estate is kind of the 
same way. I think that’s a turnoff to some people 
entering real estate, but that’s the only way I’ve 
ever been paid. Plus, I spent so long not being in a 
physical office that a job in an office building didn’t 
seem all that appealing.”

While he was already familiar with the real estate 
industry because of his family’s business, Abbie 
was in a brand new city, over a thousand miles away 
from his home state of New York, was under a lot 
of credit card debt from his golf career, and hadn’t 
made any new business contacts in 10 years. Need-
less to say, his career in real estate started at the 
very bottom. For about a year, Abbie hit the phones 
hard, cold calling potential clients while familiar-
izing himself with the business and perfecting his 
pitch. The turning point in his career took place 
after one particular cold call that would lead him 
into the market of high-end real estate.

“I wound up calling a guy who was selling a condo 
on his own,” Abbie recalled. “I got in front of him, 
and we kept in touch from there. Months later, it 
turned out that he was developing a few luxury 
properties in Naples, and he gave me the chance to 
list them. I was fortunate enough to find buyers for 
those properties and through that business, attract-
ed other developer clients. My career all kind of 
stems from one really good cold call, and I just built 
from that. As soon as I had that opportunity with 

Abbie Valentine and his wife Ashley have been trying to get their girls, Logan and Blakely, interested in golf early.After a 10-year career as a professional golfer and a shoulder injury in 2015, Abbie Valentine is back on top of his game at Quail Creek Country Club.

”

For the past year, Abbie 
has been building his 
business model and 

getting systems in place 
to ensure the agents he 

brings onto his team have 
the best possible chance 

for success.
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Full Service On Every Transaction · Exceeding Expectations Since 2008!

23160 Fashion Drive, Ste. 227 • Estero, FL 33928
239-325-2709 • team@ltflorida.com • www.ltflorida.comEric L. Solomon, President

A Trustworthy Partner Who
Understands Your Needs And
Is Available On Your Schedule!

Choose Legacy Title on your next transaction and 
experience a smooth and successful closing.

him, I ceased all cold 
calling and focused all 
my efforts on that client 
and was able to grow 
from there. It’s still 
growing — I’ve doubled 
my business every year 
since I started.”

Abbie spent five years 
working at a large local 
brokerage as a sales 
agent before he began 
considering going into 
business for himself and 
building his own team of 
agents. “You can lever-
age your time better on 
a team than you can as 
an individual agent,” 
he says. “On your own, 
you can only service so 
many clients and help 
people directly so much, 
and that’s in any indus-
try. To gather a team 
just means you can have 
a broader reach, and 
I felt like this was an 
opportunity for that.”

Alfred Robbins Realty 
Group was founded in 
October 2019 and is 
dedicated to serving 
the area’s most exclu-
sive properties and the 
world’s most elite clien-
tele. For the past year, 
Abbie has been building 
his business model and 
getting systems in place 
to ensure the agents he 
brings onto his team 
have the best possible 
chance for success. He 
has just begun a selective 
recruiting process and is 
excited to start the next 
phase of his family’s real 
estate legacy.
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We can coordinate with northern agencies on behalf of clients to
facilitate seamless coverage between Florida and other states as needed.

(239) 596-3177 | www.responsiveinsurance.com
2950 Immokalee Rd, Ste 4 Naples, FL 34110
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INSURANCE

why aren't we already A part of your referral network?
With so many positive reviews on Google,

HOMEOWNERS | CONDO | SECOND HOME
| FLOOD | HURRICANE | MUCH MORE!

Judy HentgesRich Costante Alyssa CostaMatt Nance,
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For a timely and complete response to your
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Corrafilm is a Personal Branding and Production Company
that works closely with Real Estate Agents to

grow their audience on Social Media Platforms.
Contact us and let's get started!

COBY CORRADINO
Creative Director
786-417-7210
corrafilm@gmail.com

HERE’S WHAT SWFL’S* TOP 500 AGENTS SOLD...

B Y  T H E  N U M B E R S
2019

AVERAGE 
SALES VOLUME 
PER AGENT

$21,228,104 AVERAGE 
TRANSACTIONS 

PER AGENT

34.98

6,425

BU
YI

N
G

 S
ID

E 
TR

AN
SA

C
TI

O
N

S

LISTING SIDE 
TRANSACTIONS

11
,1

0
2

SALES VOLUME
10,614,052,480

17,491

TOTAL TRANSACTIONS

*Lee and Collier counties.



56 • September 2020 SWFL Real Producers • 57@realproducers realproducersmag.com

Pure Fotografica is a professional portrait studio serving southwest Florida with elegance and class. 
Here you can preserve your legacy through timeless family photographs or create a killer headshot for your business. 

Pure Fotografica will exceed your expectations and show the world the real and authentic you."

BRIAN M. RICE
Senior Loan O�cer

NMLS # 262453

DIRECT 757.450.6214
Florida #63546
Virginia #2979

www.florida-advantage.com • www.brianriceloans.com
12840 University Drive • Fort Myers, FL 33907

WE PUT YOUR CLIENTS FIRST...
WITH CUSTOM HOME FINANCING SOLUTIONS TO FIT THEIR SPECIFIC NEEDS.
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239-304-0516

YOUR #1 REFERRAL FOR CUSTOM HOMEBUILDING!

www.laramconstruction.com

Eric & Christl Ramirez
Fully licensed and insured
certified general contractor

Family Owned & Operated
VISIT OUR MODEL HOME AT 85 
0TH AVE NW NAPLES, FL 34120
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Joe Pavich Jr.
R E P U T A T I O N  F O R  R E S U L T S

cover story
By Dave Danielson

Photography by Pure Fotografica

The act of achieving your goal isn’t something that 

just automatically happens. It takes dedication, 

perseverance, and hard work.

One of those who has a reputation for results is Joe 
Pavich Jr. It’s something he has created and honed 
through the years — ever since making his start in 
the business in 2001.

First Impressions of the Business

Today, Joe is Broker Associate with Realty World 
J. Pavich Real Estate. As a son of Realtors®, it may 
have been a foregone conclusion that Joe would pur-
sue a future in the business himself. But it wasn’t.

“As a kid growing up, I remember going with my 
parents on the weekends. They loved looking at 
open houses. We didn’t have the devices that we 
have now to occupy ourselves. I would bring a 

notepad and a couple of small things 
to keep myself busy during the hours 
that Mom and Dad spent looking at 
homes,” Joe recalls. “At the time, 
as a young boy, I thought I’d be a 
Major League Baseball player. I never 
thought I would be doing this.”

Times — and attitudes — can change.

“I got a job out of college working at 
Enterprise Rent-A-Car,” Joe remem-
bers. “With an opportunity like that, 
you’re working a lot and learning 
so much … it gives you the ability to 
manage your direction, working with 
accounting, budgeting, profit, and the 
ability to run your own business. It 
was cool. I liked that a lot. I like having 

employees, selling products to people, 
and customers who were mine who 
didn’t want to work with anyone else 
because I made them feel special.”

Service Excellence

That was a feeling he tried to always 
replicate … and his clients clearly felt 
his commitment. A client returned a 
vehicle with a gas tank that wasn’t com-
pletely full? No problem. A car came 
back a little late? Again, no penalty.

“I wasn’t out to punish customers. It 
just didn’t make sense,” Joe says. “I 
always told employees that we want 
to be sure to take care of people and 
make them feel special.”

The Pavich family (from left: Juliana, Joey, Joe, Jacob, and Jenn).
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Equitable Mortgage

J U L Y  2 0 2 0

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 
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REPUTATION 
FOR RESULTS

JOE
PAVICH
JR.

WHO CAN BUY THESE?                     

The REALTOR® that was featured, the broker, our 
partner, or family. Anyone who wants to promote you.
                       
HOW DO I ORDER?               

Email andrew.regenhard@realproducersmag.com 
or give us a call at 239-290-0692.

REPRINTS!         

What the heck is a reprint? A reprint 
is a four- or eight-page, maga-
zine-quality-grade paper with your 
full article and photos, and you on 
the cover of the publication.
                       
WHY DO I NEED THOSE?                     

These reprints are a professional 
marketing tool that can help brand 
you, your team and/or your business.

•	 Use on listing appointments
•	 Send out to friends and family 
•	 Send to clients with your  

holiday greetings
•	 Brokers, use as recruiting tools for 

capturing new talent 
•	 Use when farming your  

favorite neighborhood  

WHAT IF I CHANGED COMPANIES OR NEED SOMETHING 

CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We 
send you a proof, you approve, and then they are 
sent to you via FedEx.
                       

Were you, your broker, or the team 
featured in an issue of Real Producers? 

Want a copy of your article or full 
magazines that you were featured in?

PRINT
ME MORE!



Josh Lund | Branch Manager | NMLS #387408

Gold Star Mortgage Financial Group | NMLS #3446

Call or Text: 239-478-5783
E: JLund@goldstar�nancial.com

One Source. Countless Solutions. One Client at a Time.

· Close 50% more transactions this year
  by just calling me
· Licensed all over the USA
· Programs that agents didn’t know existed
· Proprietary lead systems that no one else 
  has or knows about


