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PARTNERS IN SUCCESS!
 

adhering to a customer-centric approach.
 
Contact us today; we’ll show you what we can do to be of value to you and your 
clients alike.

HQ - 14310 North Dale Mabry Hwy., Suite 200, Tampa FL 33618
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 RT1376(0320)

Hiram Camacho
Business Development Manager | NMLS# 355242 

o: 407-487-2592  c: 407-433-2221
hiram.camacho@freedommortgage.com | freedommortgage.com/hiram-camacho

Call me today to learn more about what Freedom Mortgage 

  

GROW YOUR BUSINESS WITH
FREEDOM MORTGAGE!

2813 South Hiawassee Road, Units 202-204, Orlando, FL 32835. Branch# 1835734. This information is intended for mortgage professionals 
and business entities only. 

Corporation, NMLS #2767 (www.nmlsconsumeraccess.org), 907 Pleasant Valley Avenue, Mount Laurel, NJ 08054, 800-220-3333. For 
complete licensing information, visit www.freedommortgage.com/state-licensing. Equal Housing Opportunity. 
© 2020 Freedom Mortgage Corporation.

  First-time homebuyer programs
 

 
  Local down payment assistance programs
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3
D 

Mobile Mammograp h y 
              3D Mobile Mammography  

AdventHealthMobileMammography.com 

HOME INSPECTIONS • SAME DAY REPORTS DONE RIGHT!

INSPECTION TYPES

-Residential
-21 Point
-New Construction
-Pre-listing
-Walk-N-Talk (No Report)
-Commercial

INSURANCE REPORTS

-Wind Mitigation
-4 Point
-WDO (Wood Destroying
  Organisms)
-Roof Certification

INSPECTION SERVICES

-Mold
-Radon
-FHA Water Test
-Air Quality Test
-VOC (Volatile Organic
  Compound)

The FBI Group Proudly Serves Hillsborough, Pinellas, Pasco, Polk, Sarasota, Manatee, and Lee.

AdventHealthMobileMammography.com

NEW OR OLD,
BEFORE YOU BUY...
CALL THE FBI 813-409-3249  |  727-822-8014

12:30pm to 3:00pm
Most insurance accepted. Self-pay is $155.

Oct 7 / KW Valrico
Oct 27 / Century 21 Apollo Beach
Oct 29 / KW New Tampa

• During October 2% of ALL completed inspections will be donated to Advent 
   Health Tampa Foundation to ensure EVERYONE can a�ord a Mammogram.

• The FBI will be sponsoring the 3D MammoBus for the 5th year at the 
   following times & locations.

We are community partners.

www.FLBIGroup.com

OVER 1,000 5 STAR REVIEWS

R E A L  P R O D U C E R S
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TITLE INSURANCE

The Fraudshine State

Kevin Overstreet

(813) 504-9708

Fraudshinestate.com

UTILITY CONCIERGE

Utility Helpers, LLC

(813) 291-3600

utilityhelpers.com

VIDEOGRAPHER

Justified Films

Ryan Justice

(813) 843-3475

Justifiedfilms.net

VIRTUAL 3-D TOURS

Hommati

Justin Schulman

(813) 812-4888

hommati.com/office/163

WINDOWS & SLIDING 

GLASS DOORS

Beacon Windows

(727) 410-2193

www.beacon-windows.com

TITLE AGENCY

Celebration Title Group

Amanda Douglas

(407) 797-0548

www.CelebrationTitleGroup.com

TITLE COMPANY

Artesian Title

Rick Nayar

(407) 810-0640

Compass Land & Title, LLC

(813) 254-3535

CompassLandandTitle.com

First American Title

Michelle Hernandez

(813) 928-2283

firstam.com

Insured Title Agency

Kevin Overstreet

(813) 504-9708

Insured-Title.com

Milestone Title Services, LLC

(813) 513-9848

Milestonetitlesvcs.com

Gerardo Luna Photography

Gerardo Luna

(813) 410-1712

gerardolunaphotographs.com

Thomas Bruce Studio

(727) 577-5626

thomasbruce.com

PHOTOGRAPHY-  

REAL ESTATE

Hommati

Justin Schulman

(813) 812-4888

hommati.com/office/163

PHOTOGRAPHY/

VIDEO PRODUCTION

Febre Frameworks

(813) 906-8300

febreframeworks.com

SECURITY SYSTEMS 

& MONITORING

Veterans Security

(833) 838-7321

myveteransecurity.com

MOVING & STORAGE

Coast to Coast 

Moving & Storage

(813) 621-1003

CoasttoCoastMoving 

andStorage.com

PEST CONTROL

Prohealth Pest Control

(727) 260-5531

ProHealthPestControl.com

PHOTOGRAPHY

Allie Serrano Portraits, LLC

(813) 501-7250

allieserranoportraits.com

Arnold Novak Photography

Arnold Novak

(813) 400-9090

arnoldnovak.com

B Lively Images

Barry Lively

(813) 477-3398

thevirtualvisit.com

CCS Photography

Roger Slater

(727) 517-5689

ccsphotography.net

Florida Best Quote

Lindsey DeCollibus

(813) 850-2222

floridabestquote.com

Strategic Insurance Services

Doug Levi

(727) 385-5082

Getstrategicins.com

MORTGAGE

The Home Team at 

Freedom Mortgage

Brandon Sturman

(347) 623-7344

MORTGAGE LENDER

Bay to Bay Lending

DJ Rondeau

(813) 251-2700

BaytoBayLending.com

Guaranteed Rate

Trevor Smith

(727) 362-6889

rate.com/trevorsmith

Guaranteed Rate,  

Christin Luckman

(773) 290-0522

rate.com/Luckman

Van Dyk Mortgage

Bryan Lovell

(813) 727-1867

www.VanDykFlorida.com

MOVERS

Lets Get Moving

(727) 532-9080

LetsGetMovingFl.com

Waypoint Property Inspection

(813) 486-8551

atampahomeinspector.com

HOME STAGING

Dwell Home Staging

(844) 439-9355

dwellstaging.com

Showhomes Tampa

(813) 737-0048

showhomestampa.com

HOME WARRANTY

Cinch Home Services

Sharon Patterson

(404) 597-9071

cinchhomeservices.com

First American Home Warranty

Stephanie Shaughnessy

(813) 344-7525

firstamrealestate.com

Home Warranty of America

Carla Allen

(813) 514-3255

HWAHomeWarranty.com

Old Republic Home 

Protection

Brian Brown

(800) 282-7131 x1399

www.OHRP.com

INSURANCE

All-State

(727) 866-6311 x107

allstateagencies.com/

helenwade

Blanchard Insurance

Jamie Hoover

(727) 275-7222

www.BlanchardInsurance.com

EDUCATIONAL/TRAINING

Become A Better  

Agent (BABA)

Kevin Overstreet

(813) 504-9708

BabaEvent.com

HOME INSPECTION

A Radiant Property 

Inspection

(813) 839-8416

Radiantinspect.com

A Snoop Inspection

(813) 345-2600

A-snoop.com

Class Act Inspections

(813) 512-6918

classactinspections.com

Florida Building  

Inspection Group

(813) 415-1043

FLBIgroup.com

Home Team Inspections

(813) 750-3644

HomeTeam.com/Tampa-Bay

Properly Inspected

Matt Friesz

(727) 798-6480

ProperlyInspected.com

SEC Inspection Services

(727) 786-4663

secinspection.com

Solid Rock Home Inspection

Chris Defayette

(727) 386-8627

solidrockhi.com

ACCOUNTING / 

BUSINESS CONSULTING

Tax & Accounting By the Bay

(727) 896-1042

CpaBytheBay.com

ADVERTISING/PRINT/

SOCIAL MEDIA

Evolve & Co.

(727) 490-9835

evolveandco.com

BOATING

Freedom Boat Club of 

Tampa Bay

(727) 600-4127

freedomboatclub.com

CLOSING GIFTS

Cutco Closing Gifts

Colton Mewbourne

(813) 767-5695

cutcoclosinggifts.com

CLOSING/

LISTING SERVICES

List 2 Close

Mandy Riedinger

(727) 262-4004

list2closemgt.com

CONTRACTOR - 

OUTDOOR/

INDOOR REMODEL

Tarpon Construction

(727) 641-9189

tarponcontractor.com

DRONES

Hommati

Justin Schulman

(813) 812-4888

hommati.com/office/163

This section has been created to give you easier access when searching for a trusted real 

estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your mag-

azine. These local businesses are proud to partner with you and make this magazine possible. 

Please support these businesses and thank them for supporting the REALTOR® community!
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SECINSPECTION.COM

HOME  INSPECTIONS
Hey, Top Producer!

Close your clients dream house and
Avoid the Deal Killers!

Choose our GOOD LOOKERS!

• all inspections including WDO
• fast scheduling 2-3 days
• same day digital report
• licensed general contractors
• luxury property experts

813-657-HOME

Free WDO
Mention Code

LABOR4U

Call, Email or Go Online for your
FREE Estimate.

We'll Get You There...

RESIDENTIAL \ CORPORATE \ INTERNATIONAL \ MILITARY \ STORAGE

��������������
������������������
5035 Uceta Rd.
Tampa, FL 33619

813-621-1003
coasttocoastmovingandstorage.com
contact@ctcms.com
IM# 1821 | US DOT# 1973640

MC87113-USDOT70719

BBB Rating: A+
As of 04/11/17

WELCOME TO OCTOBER! KEEP PRESSING ON. 

HELLO 

and Blanchard Insurance. Read on 
to learn how they aren’t your typical 
insurance agency.

Check out this month’s Insurance 
Corner. Learn about what personal 
umbrella insurance is and if you need 
a personal umbrella insurance policy. 

I look forward to meeting more RE-
ALTORS® this fall and wish you all 
continued success in shattering your 
sales records and increasing your 
connections in Tampa Bay.

Until next month!

Don Hill, Publisher
Tampa Bay Real Producers

don.hill@realproducersmag.com
203-240-0011

Check out the article on Kent Roda-
haver, who is the broker/owner of 
NextHome South Pointe. Or read 
about Darlene Sheets who went from 
the medical field to real estate. Learn 
about Becky Sigler who is giving back 
to veterans through the Wounded 
Warriors Foundation. 

Tatum Praise is our Rising Star this 
month. She’s been in real estate for 
three and a half years and is paving a 
trail of success! Or take a break with 
this month’s Travel Tales, featuring 
Diana K. Geegan. 

Our featured sponsors 
this month include 
Arnold Novak Photog-
raphy, who goes above 
and beyond for his clients, 

TOP PRODUCERS!

Despite the difficulties this year, I am 
hoping you found a way to ride the 
waves, embrace the challenges, and 
believe for the best. Keep bolstering 
your client base and connect with 
other agents this fall. 

I had a blast at the recent Summer 
Soiree Event in July. Be sure to check 
out photos on pages 12-16. Thanks 
to all who came out for this special 
event. People mixed, mingled, and 
genuinely enjoyed themselves. It’s 
always good to connect in person. 

This month, we have another issue 
packed cover to cover with stories. 
In honor of Breast Cancer Awareness 
month, we are featuring Caterina 
Storch, who graciously shared her 
story with Real Producers. 

publisher’s note
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Photo Credit: Roger Slater of Slater Photography 

Check out all the fun we had at our Summer Soiree Event at the Marina Cantina in Clearwater on July 
23! A special thanks to Tony Ruth, the owner of the yacht “Magic Moments.” What a wonderful yacht for 
Happy Hour. Thanks, Tony, for making the night a memorable and meaningful one for Real Producers! 

WAS A SUCCESS!
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THE PEACE OF MIND HOMEBUYERS DESERVETHE PEACE OF MIND HOMEBUYERS DESERVE

Call or Text Today (727) 798-6480
contact@properlyinspected.com
properlyinspected.com
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• Residential, Commercial, & Insurance Inspections
• 360 Degree Photos • WDO Scheduling

• Drone Technology • Infrared Technology
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 special feature

Written by Elizabeth McCabe

Photo Credit: Kaeli Alva Photography

What doesn’t kill you makes you stronger.

When REALTOR® Amy Storch’s wife 
Caterina Storch was informed she had 
cancer again, they were both devastated.

Caterina was diagnosed in 2018 with stage 
3 invasive breast cancer. With chemother-
apy, radiation and a bilateral mastectomy, 
her cancer went into remission for a year 
and a half. In April this year, a lump in her 
lymph node revealed cancer had returned. 
Now Caterina is battling cancer again and 
recently started chemotherapy treatment.

Amy says, “She’s such a fighter. She was a 
Crossfit athlete in impeccable shape.” This 
diagnosis took them both by surprise. But 
it has brought them closer together.

“It definitely makes you look at life differ-
ently,” admits Amy. “Tomorrow is not 
guaranteed. It teaches you to tell people 
that you love them and that you care.”

Caterina says, “I have cancer, but I 
feel fine. I was thinking, ‘Did they 
mistake something on my PET 
scan?’ Other than feeling tired, I 

don’t feel bad.”

Caterina is no stranger to adver-
sity. Her father had a triple bypass 

surgery in 2015 and her mother 
dealt with stage 4 bladder cancer. Her 
21-year-old sister had a brain tumor and 
passed away after emergency surgery. 
Her dog even died. The gym was her 
solace during the stress in her life.

Now that she has been through cancer 
once and won, Caterina knows what to 
expect. She explains, “Now that I’ve been 
through it, I know what obstacles I need to 
move. What mountains do I need to climb? 
Let’s go. I try to remain as positive and 
calm as I can. It’s another challenge that I 
have to meet and overcome.”

B A T T L I N G 

C A N C E R  A 

S E C O N D 

T I M E
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How do you navigate such a challenge? Caterina en-
courages women to get their mammograms. The year 
that she skipped her mammogram (in 2016 amidst all 
of her family’s battles) is the year that she was diag-
nosed with breast cancer. Taking care of yourself and 
your body is important.

If you have a family or friend who is suffering from 
cancer, Caterina says, “It’s important to show that 
you’re a caring ear and there to listen. Send someone 
handwritten notes. We’ve all lost that art.” Simply 
getting a card in the mail can brighten someone’s day 
and give them strength.

Caterina, who has watched a lot of people go through 
different stages of cancer, tells people: “Keep perspec-
tive; most of the problems we think are the end of the 

world turn out to be blessings, I’ve faced immense adver-
sity, but it’s about focusing on the good.”

A fighter by nature, Caterina is determined not to let her 
friends, her family, and her wife down. “There’s a bigger 
purpose than just me,” she says.

Caterina and Amy met in May 2017 before getting 
married on Valentine’s Day in 2018, two days after they 
found out Caterina had cancer.

Grateful for Real Estate 

Amy is grateful for real estate, especially for her team-
mates at The Storch Group at Sellstate Legacy Realty. 
Each one is a valued member of the team. Caterina over-
sees the marketing and relationship-building. Samantha 
Kane and Eric Gomez are buyer’s agents. This year, 

F
O

R
 A

L
L

 T
H

E
 S

U
P

P
O

R
T

 A
N

D
 L

O
V

E
 

T
H

A
T

 W
E

 A
R

E
 R

E
C

E
IV

IN
G

.“



22 • October 2020 Tampa Bay Real Producers • 23@realproducers realproducersmag.com

Amy and her team have sold 11.2 million 
dollars in real estate, with multiple con-
tracts pending, this will be a record year 
for the Storch Group.

“It’s take-my-wife-to-work every day 
now,” says Amy.   

“We’re incredibly grateful for all the sup-
port and love that we are receiving,” adds 
Amy. “Even real estate wise – the referrals 
that are coming in. Real estate has been 
a blessing. It afforded me not to go to the 
office every single day if I don’t want to.”

Amy has been in real estate for four years 
and her sales have doubled year over year, 
positioning her as a highly sought after 
real estate professional who is able to help 
her clients list and sell anywhere she is 
called to. “I’ve helped my clients purchase 
a home in Mount Dora all the way down to 
Siesta Key, I’m simply everywhere.”

Training for the Unknown 

With mental toughness, Ca-
terina refuses to give up or let 
herself get down. She attributes 
her strength to Crossfit.

She says, “We train a lot for 
the unknown. That has helped 
me out a lot with cancer. 
When I walked into the gym, I 
didn’t know what my workout 
would be.”

When she finished her workout, 
Caterina would help others in 
the middle of their workout, 
cheering them on in the process.

“The middle sucks,” says Cater-
ina. “But I have to finish.” While 
she is in the “middle” right now, 
she’s fighting every day, embrac-
ing a positive mindset.

K E E P  P E R S P E C T I V E ; 

M O S T  O F  T H E 

P R O B L E M S  W E 

T H I N K  A R E  T H E 

E N D  O F  T H E  W O R L D 

T U R N  O U T  T O 

B E  B L E S S I N G S , 

I ’ V E  F A C E D  I M M E N S E 

A D V E R S I T Y , 

B U T  I T ’ S  A B O U T 

F O C U S I N G  O N 

T H E  G O O D .

“
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T A R P O N  C O N S T R U C T I O N
Custom Home Remodeling - Bathrooms - Kitchens - Additions

A U T H E N T I C  C R A F T S M A N S H I P  &  I N T E G R I T Y

727-641-9189 • tarponconstructioninc@gmail.com • www.tarponcontractor.com

727-256-3297

Your client found their dream home MINUS one room.

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT

FOLLOW US ON INSTAGRAM TODAY

@realproducers
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When you see him on a training run 
or talk with him, it’s clear that Kent 
Rodahaver is a relentless champion 
for those around him.

As Broker/Owner of NextHome 
South Pointe, Kent reflects a 
strong, positive emphasis in life 
and business. For years, Kent has 
taken his place as a well-known and 
iconic leader in the business. He’s a 
published author, and also is a rec-
ognized leader in the international 
endurance sports scene.

#HumansOverHouses

No matter what kind of success 
he’s racing toward, he carries a 
deep-seated love of people. In fact, 
that can be summed up by the 
hashtag he and his team use on a reg-
ular basis: #HumansOverHouses.

“I’m a people person, and the 
human aspect in what we do each 
day is huge with me,” Kent points 
out. “Technology is obviously all 
around us. We have robo-dialing, 
text messaging, auto-responders, 

and Internet sites such as Zillow in 
our industry. These things take the 
human element out of what we do, 
and that critical personal element 
can get lost.”

Kent’s story actually began growing 
up in Southwest Pennsylvania.

“When I was a kid, we lived just a 
few miles away from Frank Lloyd 
Wright’s architectural masterpiece 
Fallingwater. I remember visiting 
that place many times,” Kent recalls. 

S P I R I T  O F  A  C H A M P I O N

broker feature

KENT RODAHAVER
Written by Dave Danielson 

Photo Credit: Carol Walker/
Thomas Bruce Studio

“I always had an affinity for ar-
chitecture and design.”

Pursuing Potential

As he came of age, Kent was a 
driver with United Parcel Service 
for a time. Along the way, he 
started investing in real estate 
in 1998. That interest led to his 
future career steps.

“Once I retired from UPS, I ac-
quired my General Contractor’s 
license and created a successful 
commercial and residential de-
velopment firm,” he says. “Being 
very involved in the frequent real 
estate transactions, I developed 
an affinity for the transactional 
side of the business.”

Soon thereafter, Kent got his real 
estate sales associates license 
and became one of the top-pro-
ducing agents in the nation for 
several years.

“From there, the natural pro-
gression for me as an entrepre-
neur, business owner and leader 
was to get my Broker’s license 
and start my own brokerage,” 
Kent explains. “My company is 
NextHome South Pointe. I have 
an office in St. Petersburg, and I 
just opened an office in Gaines-
ville on May 1 this year.”

Professional Passion

Kent’s achievements in the 
industry, both individually and 
with his NextHome team have 
been remarkable.

Kent is quick to recognize his 
team members.

“We have a small team that 
has grown organically to seven 
agents in both offices,” he says. 
“I’m not simply interested in 
having big numbers. I am grate-
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ful to have teammates that are all 
very well-rounded. They are experi-
enced and understand the business.”

Kent is thankful for the family atmo-
sphere at NextHome.

“It’s an awesome thing the way we 
get along. We share both the personal 
and business sides of our lives,” Kent 
says. “The neat thing about our team 
dynamic is that we can truly count on 
one another without expecting any 
kind of monetary compensation. We 
are really there for each other.”

The human component is central to 
the way NextHome works.

“Our team is passionate about the human 
element, and we make it our daily practice 
to pick up the phone and make a call rather 
than texting,” Kent smiles. “It’s amazing 
how little gets lost in the process of actually 
talking with someone.”

A big part of Kent’s satisfaction with what 
he does has to do with being part of the 
NextHome family.

“NextHome was founded in January 2015 and 
is the fastest-growing real estate franchise in 
the world. We have been recognized by many 
real estate trade magazines and organizations 
as the best real estate model in the industry,” 
he says. “We recently celebrated our 500th 
office in the U.S. We have exceptional corpo-

rate leadership and an amazing referral 
network of brokers.”

Natural Leader

When you talk with Kent, it’s easy to see 
his role as a leader is a natural fit.

“My idea of success has evolved over 
time. I don’t do what I do for the acco-
lades or the awards,” he explains. “I’m a 
listener, and I love teaching and men-
toring. My team is the reason I get up 
and do what I do each morning. I get my 
fulfillment out of seeing others succeed. 
That’s what drives me.”

That drive has been honed by a strong 
competitive spark through time. In fact, 
he’s been a competitive runner and 
triathlete since 2002, competing in the 
world championships in 2010, and has 
been a successful runner, triathlete, and 
endurance coach. In the process, Kent’s 
success and natural leadership abilities 
led to a rewarding opportunity.

“In 2009, I was approached by Weight 
Watchers to create a training program 
for their organization. My assignment 
was to work directly with a large group 
of inactive people who had no athletic 
outlet and coach them to complete their 
first 5k running race. I spent 16 weeks 
with them,” Kent remembers. “In the 
end, they had a much larger impact on 
my life than I did on theirs. I recognized 
how much I loved and enjoyed helping 
someone else attain a goal and reach 
something that they thought was impos-

sible. Some of the people I worked 
with 11 years ago still stay in touch 
with me today. That means a lot.”

Kent’s active endeavors are still 
central to his life today. Away from 
work, you’re likely to find him bik-
ing, swimming and running.

He’s got some ambitious goals 
and events coming up — adding 
to his total of more than 400 
sanctioned competitive events he 
has taken part in.

“This year, I will attempt an 8-mile 
ocean swim off the coast of Islam-
orada, and I’m hoping to compete 
in an event called UltraMan – this 
event is twice the distance of a full 
Ironman triathlon. The UltraMan is 
a 321.6-mile endurance event that 
consists of a 6.2-mile open-water 
swim, a 263-mile bike ride, and a 
52.4-mile ultra-marathon.”

Kent has been training for the past 
eight months for the invitation-on-
ly event. It’s an exclusive challenge, 
as well. In fact, Kent is one of only 

50 athletes from around the world 
who will participate in the compe-
tition this coming February.

Sharing His Success

Kent also has a heart for giving 
back. In fact, he is the national 
Co-Chair for NextHome’s Corpo-
rate Charity Committee.

“Our largest focus is on the orga-
nization Canine Companions for 
Independence. Their Southeast 
training facility is in Orlando. 
Canine Companions for Indepen-
dence is a non-profit organization 
that enhances the lives of people 
with disabilities, hearing impair-
ment, and PTSD by providing 
highly trained assistance dogs at 
no charge to the recipient,” he 
explains. “It’s amazing to see the 
difference these animals make in 
the lives of people.”

Kent also works continuously on a 
wide range of local needs to re-in-
vest back into the region. He sits 
on a couple of boards, including 
the Skyway Marina District in St 

Petersburg. He is a proud member and 
supporter of Preserve the Burg (the 
St. Pete Preservation Society), where 
he has sponsored several historic 
walking tours to points of interest 
around town.

Back out on a training run, Kent pow-
ers through his workout, revealing 
a stamina that he applies to helping 
those around him.

“The most amazing thing about 
endurance sports is the character 
that it creates and, more importantly, 
the character that it reveals. No one 
successfully races an Ironman event 
without an entire year of preparation,” 
Kent smiles. “This requires a huge 
goal, a very specific plan, and inten-
tional execution. When one applies 
these same principles to their life, 
their relationships, and their career, 
the rate of success is enormous.”

So is the impact. As those who are lucky 
to know him will attest, Kent Rodahaver 
has the spirit of a champion that helps 
those around him grow, reach their 
potential, and get to the finish line.

“THE MOST AMAZING THING 
ABOUT ENDURANCE SPORTS IS 
THE CHARACTER THAT IT CREATES 
AND, MORE IMPORTANTLY, THE 
CHARACTER THAT IT REVEALS.”
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DARLENE SHEETS
F R O M  R A D I O L O G Y  T O  R E A L  E S T A T E !

She worked in the medical 
field for over 20 years as a 
radiologic technologist before 
becoming a nurse. But when 
she realized that one home 
sale was a quarter of her 
nursing income, she thought, 
“Wow. This is a lot of money. 
I realized that even though I 
was in medicine for 20 years, 
real estate seemed to be my 
calling for the future.”

In 2002, her dream of becom-
ing a REALTOR® became a 
reality. She says, “When I do 
something, I have to go all in. 
I got my license, got a coach, 
and built a relationship with a 
local mortgage banker. For the 
first year, I didn’t quit medi-
cine. I waited for two years.”

Soon the choice became ob-
vious. Her first year, Darlene 
closed one transaction a month, 
strictly from clients from the 
mortgage banker. For every 
buyer he gave her, Darlene 
successfully closed the transac-
tion. After two years, she was 
confident enough to make the 
leap into real estate full-time.

Interestingly, real estate runs 
in her blood. Darlene’s father 
was a builder and her mother 
was a nurse. As a child, she 
thought she would go into con-
struction, but real estate was a 
better fit for Darlene.

Secrets to Her Success 

Darlene, who has a career sales 
volume of $117 million, credits 

her background in the medical 
field to her success in real estate. 
Being in medicine allowed her to 
process information differently 
and also be empathetic to her cli-
ents. She truly cares about each 
and every one.

“I was blessed to have the oppor-
tunity to be in the medical field for 
as long as I was. It helped me grow 
and better able to help people in 
real estate,” says Darlene.

Darlene also credits her success 
to following up with her clients. 
She comments, “I pride myself 
on my follow-up. I get a lot of 
compliments on that.”

She also is committed to being 
the best REALTOR® she can be. 

M E E T 

featured agent
Written by Elizabeth McCabe

Photo Credit: Roger Slater of CCS Photography 

REALTOR® DARLENE SHEETS DISCOVERED HER PASSION FOR REAL ESTATE 

ALMOST BY ACCIDENT. AFTER SELLING HER NEIGHBOR’S HOME, DARLENE 

HAD A CHANGE OF HEART ABOUT HER CHOSEN PROFESSION, RADIOLOGY.
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Call us today to book one of our most popular sessions! 
(727) 577-5626  •  www.thomasbruce.com

Carol Walker
Master Photographer

Florida Degree of Photographic Excellence,
Florida Education Degree, Florida Service Award

Owner/Portrait Artist

Book you family beach portrait session by 
October 30th and receive a 

$200 PORTRAIT CREDIT
TOWARDS YOUR ORDER!*

Creating Award-winning Portraiture since 1973

The sea oats are in bloom....
it's the perfect time to celebrate
your family's Florida lifestyle.

*Reservation fee due at time of booking

Recently, she used her time 
during COVID-19 to brush up 
on education and technology. 
Darlene loves to learn, which 
helps her stay up-to-date in a 
competitive industry.

Focused on Family 

Darlene, who is originally from 
Rhode Island, came down to 
the Sunshine State when she 
was 20. Although she still vis-
its Rhode Island several times 
a year, she has lived in Florida 
for over three decades. Her 
sister resides in Florida while 
her other two siblings are in 
Massachusetts and Rhode 
Island with her mother.

Darlene has one son, Mark, 
whom she has raised herself 
since he was 12 months old. 
Mark, also a REALTOR®, ex-
cels in sales. He has sold cars 

for Mercedes and has done 
door-to-door sales.

“He has helped me sharpen my 
sales techniques,” says Dar-
lene. Currently, Mark has his 
own irrigation company and is 
doing very well.

Active Interests 

Outside of work, Darlene 
pursues an active lifestyle. She 
enjoys biking, walking, and 
cooking. She is excited to visit 
Movara Fitness Resort in Utah 
in the near future. “I went in 
2016 and am going to go again 
this October. It’s a fun place to 
regroup with hiking and aero-
bics, fitness, Pilates, and yoga,” 
says Darlene.

Darlene is also actively in-
volved in the community and is 
proud to be the 2020 Presi-

dent-Elect for the Seminole 
Lake Rotary Club. Her Rotary 
does a lot of activities, includ-
ing mission trips and Habitat 
for Humanity. In addition, they 
host a Red Sled party, which 
raises money for the foster 
kids of Pinellas County. Last 
year, they raised over $40,000 
in one weekend with toy dona-
tions and monetary donations.

In addition, Darlene is the 
captain of her Neighborhood 
Watch. She is connected to a 
local deputy and takes pride in 
keeping her neighborhood safe. 
With her servant’s heart, she is 
happy to be there for neigh-
bors if they need anything.

Darlene is also active in 
leadership in real estate. With 
195,000 REALTORS® in Flor-
ida, she is proud to be part of 

the Leadership Academy. 
She was one of 15 to be cho-
sen for the 2020 Leadership 
Academy out of approxi-
mately 50 applicants.

“I’ve been in the business 18 
years,” says Darlene. “I’m 
connecting with some of the 
top agents in the state. The 
people are brilliant. I love 
the energy and the connec-
tions that I’m making.”

Life is an adventure for 
those willing to embrace 
the journey. If Darlene 
hadn’t helped to sell her 
neighbor’s house years ago, 
she might never have dis-
covered the blessing of real 
estate. She can’t imagine 
doing anything else, feeling 
fortunate for a career that 
spans almost two decades.

I WAS BLESSED 
TO HAVE THE 

OPPORTUNITY TO BE IN 
THE MEDICAL FIELD FOR 

AS LONG AS I WAS. 
IT HELPED ME GROW 
AND BETTER ABLE TO 

HELP PEOPLE IN 
REAL ESTATE.
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P R O V I D I N G  A  N E W  V I E W

By Dave Danielson

Sometimes, in a sweeping, panoramic picture, it’s the little 
things that make a difference — the fine details that make the 
picture complete.

That’s the way it is with Arnold Novak and his photography 
business that he’s been steadily growing for several years now.

Day in and day out, Arnold works to 
provide a new view for the area’s real 
estate industry by capturing listings 
in a new light.

“When I walk into a house, I really 
try to look at it through buyer’s eyes,” 
Arnold explains. “There are so many 
interesting parts of a home. I like to 
take pictures that help show the size 

and all of the fine details in the 
structure. It could be elements of 
the kitchen. It might be the hard-
ware on the sink or the counter-
top. It could also be the furniture 
or the design of the home itself. 
Wherever you look, you can see 
something new with each project. 
Those small details can really 
provide a unique perspective.”

PICTURING THE WORLD

Before he started his photography studio 
professionally in 2015, Arnold always had 
an eye for the world and the details in it.

He saw a lot of those details in his 
earlier career.

“I used to work on a cruise ship for five 
years,” Arnold recalls. “In the process of 

featured sponsor
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Waypoint Property Inspection, LLC
(813) 486-8551
waypointinspection.com

We perform comprehensive 
inspections and specialty services 
for homes and businesses.

POINTING YOU IN THE RIGHT DIRECTION SINCE 2005!

Same day reports, a free home assistant, and a home warranty 
discount — when we inspect your property, you get more. 
Period. This, combined with our Experience and Excellence, is 
why so many realtors recommend Waypoint Property 
Inspection to their clients.

"I was referred to Waypoint by my realtor, and as a first-time home buyer, 
really didn't have a great idea of what to expect. That aside, the team was 
extremely thorough, and demonstrated a great deal of patience and 
compassion as I had a lot of questions and concerns during the inspection."
- Eazey A

Our members have unlimited access to 
more than 470+ boats in our fleet at 28 
locations in and around Greater Tampa 
Bay, Florida. Plus members have limited 
access to boats at more than 213+ 
locations across the US, Canada 
and France.

Affordable & 
Hassle Free
No Cleaning
No Repairs
No Worries

Call today to schedule 
a FREE Boat Tour!

1.855.FREEDOM

Boating for the NEXT GenerationBoating for the NEXT Generation

freedomboatclub.com/tampabay/

traveling around the world, 
I took a lot of pictures.”

In 2015, Arnold bought 
his first drone and dove 
into doing a lot of 
projects throughout the 
Tampa area.

“I really like aerial pho-
tography,” Arnold says. 
“As I started working with 
the drone, I thought it 
would be a great step for-
ward with business, and 
that’s how I got into real 
estate photography, and 
I’ve enjoyed growing the 
business ever since then.”

A LICENSE FOR THE

LEARNING CURVE

One of the first steps 
Arnold enjoyed taking 
was working through a 
rewarding learning curve.

“When I first got started, 
I didn’t know that much 

about real estate. So I got my real 
estate license to learn more about 
the business,” Arnold says.

Arnold even went one step further.

“After I got my license, I start-
ed working in a brokerage for a 
while. My first photography client 
was working in the same office 
with me,” he recalls. “Now I have 
over 100 clients that I really enjoy 
working with, and they keep me 
very busy all year long.”

DELIVERING VALUE AND SERVICE

Arnold has a passion for 
providing value.

“One thing that I really strive to 
do is to provide a one-stop shop 
service for my partners in real 
estate and their clients,” he says. 
“I offer listing videos and photog-
raphy. In addition, I also offer 3D 
tour photography.”

Customer service is also central 
to what Arnold provides.

“Whenever I work on a proj-
ect, we take pride in turning 
those pictures around quickly,” 
he says. “I upload pictures and 
send them over so that the 
agents I work with have them 
by the time they get to their 
computers the next morning.”

The same goes for booking 
Arnold’s services.

“I know how important it is 
to be responsive,” he says. “If 
someone calls with a property 
that needs to be photographed, 
I’m usually able to get out to 
the property by the next day.”

Arnold enjoys being a resource 
people can count on for value.

“I have a basic price for prop-
erties that I work with here 
in the Tampa area. If a home 
is occupied, I give them some 
direction on things they can 
do to better present the home. 
And if it’s empty, I’m happy 

to go over and look at the 
property. As a licensed person 
myself, I have access that can 
provide some extra flexibility 
for agents. I like to make it as 
easy as possible for them.”

Going above and beyond is 
one of Arnold’s favorite parts 
of his work.

“I always want to provide a 
professional, reliable service. 
I pride myself in being on time 
and I don’t cancel jobs unless 
we need to cancel because of 
the weather,” he explains. “I 
want to over-deliver whatever 
we agree on for a project, and 
to do it for a great price.”

As Arnold reflects on his 
work, he goes above and 
beyond to provide a new view 
for his partners in real estate 
and their clients.

“I’m lucky, because I get to what 
I really enjoy,” Arnold says.

FOR MORE INFORMATION ABOUT ARNOLD NOVAK PHOTOGRAPHY:

PHONE: 813-400-9090  ·  WEB: WWW.ARNOLDNOVAK.COM
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tatum
BLAZING HER OWN TRAIL IN REAL ESTATE!

Originally from 
Minnesota, Tatum Praise 

moved to Florida to 
attend the University of 
Tampa. Her path took a 

twist. While she intended 
to become a physician’s 

assistant, when Tatum 
discovered real estate, she 
found a better way to make 
a living. She did, however, 
graduate with a degree in 

Exercise Science.

“I started selling real estate as a sopho-
more,” says Tatum. She emerged into the 
real estate scene three and a half years ago.

The path wasn’t entirely foreign to her. 
“My grandfather was an agent and my dad 
owned property in Big Sky, Montana. Two 
of my brothers own a property manage-
ment company in Orlando, The Listing Real 
Estate Management,” says Tatum.

Upon reflecting upon her future, Tatum 
says, “I wanted something that would allow 
me to have a level of freedom and no limit 
on how much you can make.” Real estate 
was her answer.

“My goal is to be an investor and a develop-
er,” smiles Tatum. “I’ve built a lot of good re-
lationships leading me down the right path.”

She adds, “I’m very blessed and thankful to 
have found real estate. It fits my personality 
really well. I love what I do every day.”

Tatum’s first year was challenging at Keller 
Williams. She closed one deal and persevered 
through a lot of cold calls. Her second year, 
having moved to McBride Kelly & Associates, 
she earned 8 million dollars in sales. Last year 
in real estate, she had 12 million dollars in 
sales and aims for 18 million dollars in 2020. 
Now she builds her business through referrals.

rising star

Written by Elizabeth McCabe  ·  Photo Credit: Allie Serrano of Allie Serrano Portraits, LLC

meet 

PRAISE
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We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security A�liate Program

www.myveteransecurity.com/a�liate

SECRETS TO SUCCESS

“I work a lot. It’s pretty much 
all I do, but I have fun with it,” 
admits Tatum. She wouldn’t 
have it any other way. She is 
a go-getter and uses her drive 
and determination to create a 
successful career.

“The only limitations that you 
face in life are the ones that 
you create in your own mind,” 
adds Tatum. With her opti-
mism and seeing a world of 
possibilities, Tatum envisions 
a bright future. She also takes 
the time to read leadership 
books, listen to Tony Robbins, 
and is eager to be the best 
REALTOR® she can be.

“I feel I’m very good at com-
municating with people and I 
genuinely care about helping 
them,” adds Tatum.

Tatum also likes sales and 
helping her clients find the 
right product for them. “I help 
them find them accomplish 
what they want to, whether 
that is an investor or a normal 
buyer or a seller.”

PASTIMES 

When Tatum isn’t selling 
homes, she loves to travel. 
“It’s one of my favorite things 
to do,” she says. When she 
gets overwhelmed with work, 
simply getting away can be re-

freshing and invigorating. Even 
a break outdoors is a breath of 
fresh air for Tatum.

Hiking, biking, and “everything 
outdoorsy” is enjoyable for her. 
“Working out and fitness is a big 
part of my life as well,” she adds.  

Tatum also likes to eat and 
try new foods, hang out with 
her dog Taco, and family time 
is very important to her. Her 
sister and brother-in-law, along 
with her niece and nephew, just 
recently moved back to Minne-
sota. Another one of Tatum’s 
brothers is married and resides 
in Arizona as a forest firefight-
er. Tatum also likes spending 
time with her parents. Her 
father used to be a chiropractor 
and is now retired and invests 
in real estate. Her mother is a 
stay-at-home mom and raised 
five pretty awesome kids.

FINAL THOUGHTS

“I’m super big on my faith,” 
adds Tatum. She believes that 
everything that she has achieved 
is due to her faith in Christ.

“I’m very blessed to be where 
I am. I love what I do and I’m 
very thankful for all that I 
have,” concludes Tatum.

She is living proof that any-
thing is possible with faith, 
favor, and focus.

THE ONLY 

LIMITATIONS 

THAT YOU FACE 

IN LIFE ARE THE 

ONES THAT YOU 

CREATE IN YOUR 

OWN MIND.

“
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BECKY
GIVING BACK TO THOSE WHO GIVE THEIR ALL

In the process of providing that priceless 
protection, many of our brave sons and 

daughters make sacrifices, enduring 
time away from their families...and 
sometimes they suffer life-altering 
injuries or the ultimate sacrifice 
of their lives.

With that in mind, it’s good to 
know that there are those in our 

nation who recognize what the 
members of our armed services give.

One of those is Becky Sigler. She takes 
pride in giving back to those who give 
their all for us.

A HISTORY OF HELPING

Becky is a REALTOR® with Vintage Real 
Estate Services and has enjoyed a very 
active, successful career in the industry for 
the past five years. She also takes an active 
role in tending to those who have suffered 
injuries through their service to the nation.

That desire to support veterans comes 
from her own background. Becky was 
one of seven children growing up. Her 
father, Master Sargent Louis W. John-
son, was an army military police officer. 
He served for 32 years in the army and 
was deployed in areas around the globe. 
Becky and her family moved back to the 
U.S. from Germany in 1971.

As she came of age, she worked as a 
marketing executive for 18 years as a 
road warrior. She also met and married 
David Sigler, who is Becky’s Broker at 
Vintage Real Estate Services.

“David bought the brokerage about three 
or four years before I got my license,” 
she recalls. “It sounded interesting, and 
I wanted to be able to have that back-
ground in the business for the conver-
sations we had. I got in, have loved the 
business, and together we’ve grown.”

SUPPORT WHEN IT’S 

NEEDED THE MOST

In the process of growing her efforts 
in the business, Becky has also grown 
her efforts to give back to veterans.

“I’m a big advocate of the Wounded 
Warriors Foundation,” she emphasiz-
es. “Every time I work with a veteran, 
I donate a portion of my commission 
to Wounded Warriors Foundation on 
that person’s behalf.

It has meant a lot to both my husband 
and me to do that for those who have 
given so much for the rest of us.”

Like many who give of their own 
gifts, Becky feels the rewards of 
helping others.

“I’ve never felt more satisfied than 
when I’m able to help. Some soldiers 
don’t come home to their family,” she 
says. “Each contribution we make is 
from the heart and feels good to know 
that we are making a positive difference 
in a way that helps families as they are 
dealing with a very difficult time.”

CARING IN ACTION

Becky has contributed a portion of 
her commissions from the work she 
does with veterans to the Wounded 
Warriors Foundation for the past 
three years. In return, she receives 
gestures of thanks that mean a lot.

“It’s very satisfying to know that 
we’re helping. Then, on top of that, I 
receive thank you cards and flags all 
the time. It’s so nice that they take the 
time to recognize me. The things we 
do to support the Wounded Warriors 
Foundation is very heartfelt. It’s a 
way to honor the service that my dad 
committed himself to. It also is a way 
to honor the sacrifices that families of 

By Dave Danielson

Photo Credit: Gerardo Luna Photographs 

SIGLER
Across the nation, 

and in corners all 

around the globe, 

there are American 

servicemen and 

servicewomen 

who put 

themselves on the 

line to protect our 

nation’s liberties 

and freedoms.

making a difference
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service members endure through their fam-
ily member’s service. I think the Wounded 
Warriors Foundation is a wonderful organi-
zation to contribute to, and it provides me 
with an active way to give back.”

In addition to her work with the Wounded 
Warriors Foundation, Becky and David are 
also long-term members of St. Stephens 
Catholic Church. In fact, they’ve been 
members for over 25 years.

They also take pride in supporting 
ECHO of Brandon.

“David and I are both big supporters of 
ECHO of Brandon,” Becky explains. “The 
group does an amazing job of supporting 
and helping local families who are in need.”

FAMILY FOUNDATION

Away from work, Becky and David have a 
passion for time spent with their daughters, 
including 16-year-old, Madi, who will be a 

high school senior this fall, and 14-year-
old, Maisi, who will be entering high school 
as a freshman. Both girls attend the Acade-
my of Holy Names in Tampa.

In their free time, the family enjoys 
bicycle riding, boating, fishing and scuba 
diving. The family also enjoys time sup-
porting Maisi on her travel softball team.

When you talk with Becky, her spirit of 
kindness and positivity shines through loud 
and clear. They are qualities that Becky 
applies in many ways, whether she’s sup-
porting groups like the Wounded Warrior 
Foundation, as well as her clients through 
their process of finding a new home.

As Becky says with a smile, “It’s very excit-
ing and thrilling to help people. The satis-
faction I get from that is immeasurable.”

Becky is truly one who gives back to those 
who give their all.

EACH CONTRIBUTION 

WE MAKE IS FROM 

THE HEART AND 

FEELS GOOD TO 

KNOW THAT WE ARE 

MAKING A POSITIVE 

DIFFERENCE IN A 

WAY THAT HELPS 

FAMILIES AS THEY 

ARE DEALING WITH A 

VERY DIFFICULT TIME.

“
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The difference is in the details for 
Blanchard Insurance. They aren’t 
your typical insurance agency. 
Designed to be different, Blanchard 
Insurance is eager to exceed their 
clients’ expectations.
 
Jamie Hoover, Chief Operating Officer 
with Blanchard Insurance, explains, 
“We aren’t agents; we’re a TEAM. 
We aren’t your parents’ agent from 
yesterday; we’re real people, a diverse 
TEAM of different professional and 
cultural backgrounds.”
 
Most of their agents come from former 
careers in real estate, lending, title, 
advertising, corporate operations, and 
so forth. As a result, they have gath-
ered a very diversified skillset with one 
common mission: to serve both their 
partners and clients with ONLY the 
absolute best in concierge service.
 
Jamie adds, “We are proud to have 
women in a majority of our leadership 
roles and just as proud to be fostering 
the next generation of the insurance 
professional within our organization.”

MEET TAMPA BAY INSURANCE 

AGENTS HAILEY HAGERMAN AND 

MARCUS TARANTINO

“We are really excited to expand to 

the Tampa Bay area,” says Ja-
mie. Insurance agents Hailey 
Hagerman and Marcus 
Tarantino are covering 
the Tampa market, 
including St. Pete and 
south to Punta Gorda.
 
Hailey earned her 
Bachelor of Science in 
Finance from the Uni-
versity of South Florida. 
As for Marcus, he got his 
Bachelor of Science in Business 
Management from the University 
of Central Florida.
 
Hailey and Marcus excel interacting 
with clients, REALTORS®, mortgage 
companies, and insurance companies 
to provide insurance solutions for 
new home closing and refis. They also 
follow up to ensure that clients are sat-
isfied with the Blanchard experience.
 
NOT SALESMEN, BUT A CONCIERGE

When it comes to serving their 
clients, the insurance agents at 
Blanchard Insurance aren’t salesmen, 
but concierges.
 
What does being a concierge mean? 
Jamie explains, “It means we will 
truly do whatever it takes to get the 

job done and we bring everything 
to the table to do so. In the most 
difficult insurance market in the 
country by a longshot, you have to 
be truly dedicated and adaptable to 
support your clients and partners. 
We aren’t bankers, either; we work 
Fridays. In fact, we’re ALWAYS 
working because that’s what it 
takes in today’s market.”
 
The professionals at Blanchard In-
surance never compromise their ser-
vice model. This strategy has been 
the secret to their success, helping 
them shape the brand which they 
are known for locally and abroad.

sponsor spotlight

B L A N C H A R D 
I N S U R A N C E
DESIGNED TO BE DIFFERENT!

Written by Elizabeth McCabe   ·  Photo Credit: Shay Walker Photography
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Jamie shares, “We all made a pact 
to only get into this industry if we 
could change the negative stereotype 
everyone thinks of when it comes 
to insurance, and more so the cheap 
commodity our peers have made it. 
To sum it up: We are DIFFERENT. 
We are CHANGE. We are all the 
things we SHOULD BE when you 
make that next premium payment.”
 
STANDING THE TEST OF TIME

Blanchard Insurance has stood the 
test of time. They started from hum-
ble beginnings 30 years ago as an 
industrial insurance agency.
 
Jamie jokes, “Yes, we were making 
house calls day and night in some-
times not the safest of neighbor-
hoods, and yes, oftentimes mistaken 
as detectives perhaps canvassing the 
neighborhood for clues. However, 
we wouldn’t change a thing, because 
these humble roots taught us a lot 
about helping people which really is 
at the core of our philosophy today.”
 
From an insurance agency, they 
wanted to do more for their clients 
and expanded to include home and 
auto insurance as well as small busi-
ness insurance.

 
“We have really done and see it all collec-
tively,” says Jamie. “Today we cover our 
clients all across the great state of Florida, 
but throughout the Southeast US and as 
far as Colorado and Washington as well. 
The future is bright. I don’t think we’ll ever 
outgrow our humility because we see our-
selves as simply people helping people.”
 
WHY CHOOSE BLANCHARD?

What makes Blanchard passionate about 
insurance is the ability to help each and 
every one of their clients have peace of 
mind, not having to worry about their 
largest assets. 
 
Blanchard Insurance agents protect peo-
ple’s way of life and help them get back on 
their feet. They are reliable, truthful, and 
responsive to their clients’ needs.
 
“Our promise is to ensure that the
 right protection is in place so you can 
enjoy peace of mind and all that our 
great state has to offer,” says Jamie. 
They pride themselves on their out-
standing customer service.
 
We are honored to feature Blanchard 
Insurance as our Sponsor Spotlight this 
month. For more information, check out 
their website, www.blanchardinsurance.
com, or call 727-275-7222.
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DIANA K. GEEGAN
L O V E S  T O  E X P L O R E  N E W  P L A C E S !

Written by Elizabeth McCabe

travel tales
Eiffel Tower; 
we went to 

the TOP.

Yellowstone 
National 

Park’s “Grand 
Canyon.”

Grand 
Tetons

On The 
Seine

When it comes to traveling, Di-
ana K. Geegan’s bags are packed.

“I love traveling,” she smiles. 
“I would love to live in another 
country for a few months.” Un-
til that happens, she is going 
to explore as much as she can 
with her husband and their 
16-year-old son, Gannon.

“I’ve been to 10 countries, 
including China, Cuba, Costa 
Rica, Panama, France, En-
gland, Italy, Canada, and 
Spain. I ran the Dublin mar-
athon in Ireland before I met 
my husband,” says Diana.

Exploring new places and broad-
ening her horizons is exciting 
and memorable for Diana, who is 
a REALTOR® at Keller Williams 
Luxury Homes International. 
Traveling is a great way to take a 
break from the hustle and bustle 
of real estate. It’s also a way to 
take in history and make cher-
ished memories with her family.

In addition to exploring coun-
tries overseas, Diana likes 
seeing everything America 
has to offer.

She has visited Yellowstone 
National Park with her fam-

ily, which she found to be 
“incredible.” Going back 100 
years in time and becoming 
one with nature was an un-
forgettable experience. They 
stayed at historic lodges at 
Yellowstone, which only 
added to their vacation.

Recently, Diana and her 
family went to the Great 
Smoky Mountains, where 
they camped outside 
underneath the stars. Not 
only was it great for family 
bonding, it was a chance to 
experience nature and the 
beauty of the outdoors.

Future plans include going to 
South Africa in 2022 for a five-
star safari. “I’m really looking 
forward to that,” says Diana.

She also has a few travel tips 
for those who like to vaca-
tion. Diana says, “Talk to 
people who have gone where 
you want to go. My husband 
is an unbelievable travel guy. 
He plans every detail ahead 
of time so we have an incred-
ible time when we are there, 
especially for Yellowstone. 
He has a great itinerary I 
can share for that.” Planning 
ahead can make all the differ-
ence between a dream vaca-
tion and an average vacation.

We wish Diana the very best 
wherever she decides to go next!
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www.arnoldnovak.com
anrealestatephotos@gmail.com

813-400-9090

Commercial and Residential
Real Estate Photography

Branding Videos

Virtual Staging 

FAA Licensed Drone Pilot 

PPA Professional Photographer 
of America member

Insured  
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insurance corner

WHAT IS A PERSONAL UMBRELLA 
INSURANCE AND DO I NEED ONE? 

In most cases, clients with significant in-

come and assets to protect need a liability 

umbrella. Liability umbrellas are one of 

the most affordable types of coverage out 

there for the protection they offer. Most 

policies for $1,000,000 in coverage run 

approximately $350-$500 per year.

A personal umbrella insurance 
policy will provide extra coverage 
for you and your assets. It can 
kick in when other insurance 
coverage is not enough, but it is 
not a catch-all policy designed 
to cover everything. Personal 
umbrella insurance provides two 
basic types of coverage – liability 
and defense costs.

What Is Personal Umbrella Coverage?

An umbrella policy can cov-
er what primary insurance 
excludes or provide additional 
coverage beyond the limits of 
your other insurance policies. 
In today’s litigious society, a 
personal umbrella policy can 
provide critical protection if you 
are held liable for bodily injury, 
property damage, or another 
type of personal injury. If you 
are found to be legally responsi-
ble for someone else’s damages, 
your umbrella policy can help 
cover related costs. It can also 
help cover your legal fees and 
expenses involved in defending 
against the accusations.

Situations In Which You Might Need 

Personal Umbrella Coverage

Having a personal umbrella 
insurance policy can help protect 
your assets and savings in case 
someone comes after you with 
a lawsuit or claim. Examples of 
such situations include:

Teen Drivers

If you have a teenage son or 
daughter on your auto insur-
ance policy, having additional 
umbrella coverage is a good 
idea. Teen drivers lack experi-
ence and are more likely to be 
involved in a crash. Although 
you are required by law to 
carry liability auto insurance, 
the state-required minimums 
may not be enough if your 
teen driver is at fault for an 
accident. Purchasing an um-
brella policy may be the best 
way to get additional liability 
coverage at a lower cost.

Intoxicated Party Guests

When you host a party or 
other gathering at your home, 
you try not to let anyone drive 
away intoxicated. But not 
every situation is within your 
control. If a guest leaves your 
home drunk and causes a colli-
sion, you could be held liable 
for the accident if you live in 
a state with dram shop laws. 
These laws, which exist in a 
majority of U.S. states, hold a 
business or host who serves 
alcohol to an intoxicated per-
son liable for injury caused by 
the drunken patron or guest.

Homeowners Liability

Being a property owner comes 
with specific legal responsibil-
ities. Under premises liabil-
ity laws, you could be held 
financially responsible for 
injuries or damages someone 
else suffers on your property. 
For example, a child having 
a sleepover with your son or 
daughter could break an arm 

or leg in an accidental fall. 
When you are out walking 
your dog, the animal may 
feel threatened by anoth-
er dog or person and bite 
someone in a mistaken effort 
to protect you. Falling limbs 
from a large tree in your yard 
could damage your neigh-
bor’s home or vehicle. A 
personal umbrella insurance 
policy can provide additional 
coverage beyond your home-
owner’s insurance limits in 
any of these situations.

If you are considering a 
personal umbrella insurance 

policy, speak with our friendly 
agent. We can advise you on 
how much coverage you need 
and help you find the best 
quote in the area.

As always, our friendly agents 
at Strategic Insurance can 
work with you (and your cli-
ents) to find the best possible 
coverage for your situation. 
We work with over 20 carriers 
to find a policy that suits your 
needs. Text or call us at 866-
INS-0123 or email us at Info@
GetStrategicIns.com.
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REPRINTS!         

What the heck is a reprint? A reprint is a four or eight-
page, magazine-quality grade paper with your full article 
and photos and you on the COVER of the publication.
                       
WHY DO I NEED THOSE?                     

These reprints are a professional marketing tool that 
can help brand you, your team and/or your business.
•	 	 Use on listing appointments
•	 	 Send out to friends and family             
•	 	 Send to clients with your holiday greetings
•	 	 Brokers, use as recruiting tools for capturing 	

new talent. 
•	 	 Use when farming your favorite neighborhood            

WHAT IF I CHANGED COMPANIES OR NEED SOMETHING COR-

RECTED ON MY ARTICLE?

No worries! We can make any changes needed. We 
send you a proof, you approve, and then they are sent 
to you via FedEx.
                       
WHO CAN BUY THESE?                     

The REALTOR® that was featured, the Broker, our Part-
ner, or family. Anyone that wants to promote you.
                       
HOW DO I ORDER?               

Email don.hill@RealProducersmag.com or give us a call, 
203-240-0011.

Want a copy of your 
article or full magazines 
that you were featured in?

Were you, your 
broker, or the 

team featured 
in an issue of 

Real Producers?

print me more!
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“ I  a m a re a l t o r  a n d a s  s o o n a s  I  s t a r t e d u s i n g  F l a s h Ho u s e s  WOW !  I  
s t a r t e d s e l l i n g  a l o t  fa s t e r.  Th e  H DR p h ot o s  a n d v i d e o  w a l k  t h ro u g h 

m a d e  i t  s o  e a s y ! ”  -Karen

Me n t i o n Re a l P ro d u c e r s  Ma g a z i n e  f o r  % 10  d i s c o u n t

You get US! As recently voted #1 mortgage company by Tampa Magazine, we continue to live 
up to our reputation of providing not only our customers, but our colleagues, with the best 
experience possible. Need a prequalification letter on the weekends? No worries, we’re available!

WHAT DO YOU GET WHEN YOU COMBINE LOAN
OFFICER ACCESSIBILITY AND PRODUCT AVAILABILITY?

• Full support for open houses and broker’s opens
• Marketing assistance
• Quick closings (as quick as two weeks)
• Prequalification availability
• Custom-tailored mortgages for your customers
• Loans as low as 580 credit score
• Bank statement loans (great personal loans for Realtors)

“DJ and Bay to Bay Lending is our "go to" lender not only because of the 
professionalism but because of the availability! Nights and weekends do not 

matter! He will answer the call and provide us with exceptional service!”
-Debra Valdes, McBride Kelly & Associates Realty

326 S Hyde Park Avenue, Tampa, FL 33606
813-251-2700

www.baytobaylending.com
info@baytobaylending.com

Agents: We've Got Your Back, 24/7, 7 Days A Week!

NMLS ID 4102
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Let US help YOU
as your preferred real estate transaction coordinator.

(727) 262-4004
list2closemgt.com
mandy@list2closemgt.com

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent

on contracts alone.

If you could get just ¼ of that time back,
that’s at least 1-3 business days

each month

That time could be spent networking,
generating new business, or even

taking time o� work!

10/8/2020           Selling Luxury Real Estate
11/12/2020          How to Sell 100+ Homes in a Year
12/10/2020          Balancing Success and Sanity

save the date 
for Our Panel of Experts!
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Tampa Bay's #1 Mover
A Company Built On Professionalism

• residential
• commercial
• packing service
• local and long distance
• licensed and insured
• workers comp

813-854-5075  •  727-532-9080  • letsgetmovingfl.com Florida Reg #IM1178
MC#775415

DOT#2270761

Family Owned and Operated since 2004Family Owned and Operated since 2004
Celebrating 

15 Years 
of  Service in 

Tampa Bay

Contact Lindsey DeCollibus, Your Concierge Agent
LINDSEY@FLORIDABESTQUOTE.COM
813-850-2222

•  Over 40 carriers
•  Competitive rates
•  Quick quotes
•  Solutions for 4 point issues
•  Private floodInsuring all of Florida

THE MOST REFERRED, CONSUMER DRIVEN INSURANCE AGENCY

We are a concierge insurance agency for the real 
estate transaction. We understand the needs of 
your buyers & sellers and work to get everyone to 
the closing table on time. We o�er the BEST rates 
and the BEST customer service!

The Easy Button for Real Estate
Photography and Videography with

99% Customer Satisfaction

FREE DRONE AERIALS | MLS READY | NEXT DAY DELIVERY

REAL ESTATE PHOTOGRAPHY & VIDEOGRAPHY
WEDDINGS | HEADSHOTS |  VIRTUAL STAGING

LETS MEET AND TALK!
813-906-8300 | febreframeworks.com

Broker Office

SUBSCRIPTIONS
When Real Producers magazines are within reach, clients not 

only recognize your appreciation for high-quality content but your 

association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES

10 COPIES

15 COPIES

20 COPIES

$50

$97.50

$142.50

$180

per
month

per
month

per
month

per
month

For all questions, please reach out to Don Hill at 

don.hill@realproducersmag.com

T A M P A  B A Y

I N F O R M I N G  A N D  I N S P I R I N G  R E A L  E S T A T E  A G E N T S
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Discover
Radiant Experience!

the

813-839-8416 | radiantinspect.com

Our Repair Addendum publishes in just minutes 
and saves you over an hour on each contract.
90 Day Structural and Mechanical Warranty.

Radiant App for Scheduling 24/7
and Viewing Reports.

Faith Driven and Committed to Integrity, 
Respect, and Dignity.

Now doing Ozone Disinfectant 
Treatments on Homes and Cars

Like our Tampa Bay Real Producers Facebook Page.
Follow us on Instagram.

on Social Media

Stay 
Connected
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The Do-It-Yourself Guide to Title Fraud Prevention
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Title Fraud: The DIY way 
to protect your property’s 
title from being stolen 
(and a FREE GIFT!)
Kevin J. Overstreet
Insured Title Agency, LLC President/ Owner




