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5 Locations in the Greater Baton Rouge Area
225-709-3500 • www.titleplusla.com • info@titleplusla.com

TITLEPLUS WOULD LIKE TO CONGRATULATE
This Year's Capital City's Finest on Their Fundraising E�orts for Cystic Fibrosis!

Kaylyn Ward- Journey Home Realty, LLC

Kendall Booth- Group Insurance, Inc.

Lillian Piazza- Southern Strategy Group of La  

Lisa Spillers- Pediatric Cardiology and Associates 

Mary Beth Crain- eXp Realty Team Smith  

Meghan Dunne- Keller Williams Red Stick Partners

Michelle Southern- Guaranty Media

Olivia Robb- Weiler Plastic Surgery

PJ Tavernit- Assurance Financial    

Taylor Houk- TitlePlus, LLC

Trae Duncan- 3D Sports And Promotions

Amy Porche- Thrive Academy 

Angelle Lavergne Terry- WHLC Architecture

Becky Roby Ratcli�- Legacy Title 

Blair Root- Latter & Blum- Perkins Rd.

Coulter McMahen- Taylor Porter

Daniel Ho�mann- Our Lady of the Lake Physician Group;

Our Lady of the Lake Children’s Hospital

Helen Field- Latter & Blum- Perkins Rd.

Jesse Simpson- Cintas Corporation

Joey Canella- Commercial Real Estate Agent

Kati Jo Barber- Highflyer HR
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support these 

businesses and thank them for supporting the REALTOR® community!

BUILDER/DEVELOPER

OnSite Design LLC

(225) 388-5282

onsiteDD.com

ELECTRICIAN

Circuit Breaker Electric LLC

Michael Webster

(225) 572-7963

HOME WARRANTY

Home Warranty of America

Lydia Hodges

(985) 869-6111

www.HWAHomeWarranty.

com

Old Republic Home 

Protection

Webb Wartelle

(225) 241-2088

www.ORHP.com

HVAC SERVICES

Cajun Coolers

Branden Brignac

(225) 456-1335

INSPECTIONS

HDMK

Kiel Harton

14635 S. Harrell’s Ferry 

Suite 2B

Baton Rouge, LA 70816

(888) 401-4365

www.HDMK.net

Paragon Inspections

Scott Guidry

(985) 519-4343

www.paragoninspectionsllc.

com

INSURANCE

State Farm

Ross Garbarino

9844 Jefferson Hwy Ste 102

Baton Rouge, LA 70809

(225) 751-4840

www.garbarinosf.com

State Farm

Anna Jones

4811 Harding Blvd Ste A

Baton Rouge, LA 70811

(225) 356-1241

www.annamjones.com

INSURANCE AUTO - 

HOME - BUSINESS

Safesource Insurance

Aundrea Allen

(225) 300-4500

safesourceins.com

LANDSCAPING

MBG Lawn & Landscape

(225) 424-1000

www.mbglawnservices.com

MORTGAGE COMPANY

HomeKey Mortgage

Tiffany Sicard

(225) 341-0660

www.homekeymtg.com

MORTGAGE LENDER

Eustis Mortgage

17557 Old Jefferson Hwy

Prairieville, LA 70769

(225) 266-0109

www.LendingLouisiana.com

GMFS Mortgage

Ryan Larussa

4651 Durham Place

Baton Rouge, LA 70816

(225) 324-5633

gmfslending.com/

ryan.larussa

NOLA Lending Group, A 

Division of Fidelity Bank

(800) 220-2497

www.NOLALending.com

MORTGAGE LENDING

Key Lending Solutions

(225) 291-7901

www.keylendingsolutions.

com

MOVING COMPANY

ABBA Movers

(225) 384-6683

www.abbamovers.com

PHOTOGRAPHY

Aaron Cox

(318) 453-1609

aaroncoxphoto.com

PLUMBER

Discount Plumbing

(225) 907-1728

dprbr.com

PRINTING SERVICES

It’s Just Print

(225) 439-3151

TITLE ATTORNEY

MFB Title Solutions

(225) 810-4998

TITLE COMPANY

Commerce Title

(225) 308-9544

www.commercetitle.com

Gulf Coast Title

(225) 295-8222

www.gctitle.com

Titleplus

(225) 709-3500

www.titleplusla.com

VIDEOGRAPHER

Brady Crane

(225) 252-3989

CraneRealEstateVideo.com
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Relax–We'll Handle The Details

N
M

LS
# 

70
34

5

Fixed Rate and Adjustable Rate
FHA, VA, and USDA Loans

Jumbo and Conforming Loans
Conventional Financing

Renovation Loans
Special Programs for Non-Traditional Borrowers also available

BUY. REFINANCE. RENOVATE.

Equal housing lender. Information is subject to change without notice. This is not an offer or extension of credit nor a commitment to lend.

17557 Old Jefferson Hwy.
Suite 101,
Prairieville LA, 70769
(225) 725-LOAN
LENDINGLOUISIANA.COM

publisher’s noteSomething About the Water

K
urt and I took a quick getaway to 
Orange Beach to join my oldest 
daughter, her husband and two 

kids for some sun, sand and waves. It 
is every bit of lovely to hop in the car 
and find all of this just a short drive 
from Baton Rouge. Yes. Three hours 
is a SHORT drive. When you are 
originally from Texas...Way Out West 
Texas...you know what it’s like to have 
to pack lunch AND dinner AND fill the 
car up twice before you reach a beach. 

I love the ocean. I love the way it makes 
me feel small. I love the vastness of 
it all. The way it reminds me that it’s 
been there...being an ocean...since time 
began. It doesn’t have a political view, 
it doesn’t argue rights or wrongs, it 
doesn’t do anything more than roll in 
and roll out every day and people look 
forward to being near its unopinionat-
ed quiet roar.

It’s a season of unknowns. This fact, without 
exception, will lead to strong opinions...or maybe I 
should say, people trying to figure things out with-
out any facts. We have elections on the horizon 
and choices to make. Let’s agree to be kind. If no 
one else but us makes an intentional effort to give 
others the space and freedom to walk around in 
their own grown-up decisions and live with it, that 
will be 350+ people choosing better. And when it 
all seems like too much...go find a beach and watch 
the waves. Works for me. Every time. 

I know of four companies that chose better recent-
ly. MFB Title Solutions, Discount Plumbing, ABBA 
Movers and Lousiana Laserderm. Yep. They joined 
us here at BRRP and we are happy to have them 
and thankful for each and every recommended 

business that sees the value in 
what we are building here. 

It’s All Good, Y’all,
Gina

I LOVE the beach. I LOVE to share photos 
on social media of time at the beach with 
my family doing fun things and being hap-
py. I don’t LOVE social media. It can get 
political, mean and opinionated real quick-
like. I appreciate that I can utilize social 
media to connect with my audience and 
stay up to date with my friends and family, 
but lately I’ve had a grand aversion to the 
abuse of our right to say how we feel about 
this and that. I use platforms like Facebook 
and Instagram to celebrate new partners, 
offer some insight into all that is going on 
here at Baton Rouge Real Producers, and 
post my latest episode of UNMUTED, a 
weekly vlog I birthed out of this quarantine 
era where I interview a guest or ramble 
some thoughts about thoughts. I’m a suck-
er for a “like” and positive feedback. I live 
to put a word out there that brings a smile 
or better yet, a laugh. I selectively follow 
people that do the same and I like the heck 
out of their stuff. 
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CALL US to schedule a quote!  225.907.1728

Discount 
Plumbing 
Repair
www.dprbr.com

Installation & Repairs  (Toilets, Sinks, Bathtubs, Garbage Disposals, & Water Heaters)
Remodels  •  Main Waterlines  •  Drain Cleaning  •  Slab Repair

You Deserve To Love The Way You Look
Turn Heads Everywhere You Go By Visiting Louisiana Laserderm

Abbie Woodard, CLS-A

13686 Coursey Blvd. Suite B | Baton Rouge, LA

Office: 225.490.9090
Cell: 225.571.4954

Laser Hair Removal
Laser Tattoo Removal
Complexion Improvement
Scar Revision
Anti-Aging Services
Body Contouring
Microblading
Facials
and MORE!

I  BELIEVE 

WHEN 

YOU WANT 

SOMETHING 

BAD 

ENOUGH, 

YOU’LL FIND 

A WAY TO 

GO DO IT.

HOUK
TIM
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Get the MBG Experience

Lawn Maintenance  |  Flowerbed Maintenance  |  Weed Control
Landscape Install  |  Outdoor Lighting & Irrigation

9800 Airline Hwy, Suite #243  |  Baton Rouge, LA 70816

|  mbglawnservices.com225-424-1000

“...the work 
we do as 

REALTORS® 
is 

significant.”

Richard 
Spears

Richard 
Spears

The Right Loan...The Best Terms...The First TimeThe Right Loan...The Best Terms...The First Time

10311 Jefferson Hwy Ste B3 | Baton Rouge, LA 70809 | (225) 291-7901 | keylendingsolutions.com

“Experience the Difference”“Experience the Difference”

AUBER "SKIP" SHOWS III
Owner/Partner
NMLS# 118490

JOHN "GREG" FOY
Owner/Partner
NMLS# 118477

Conventional

FHA

VA

Rural 
Development

Construction

CAFA
Grant Program

Jumbo
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Adam Woods
Mortgage Loan O�cer

NMLS #1779427

4561 Durham Place, Suite C | Baton Rouge, LA 70816

225-214-5153

Ryan Larussa
Mortgage Loan O�cer

NMLS #96565

Siedda Hines
Mortgage Loan O�cer

NMLS #1581575

NEW RD INCOME LIMITS

MORE BORROWERS
MAY QUALIFY FOR
100% FINANCING
New income limits for most parishes

1-4
PEOPLE IN

HOUSEHOLD

$90,300

5-8
PEOPLE IN

HOUSEHOLD

$119,200

GMFS LLC is an Equal Housing Lender. All mortgages are originated by GMFS 
LLC at 7389 Florida Blvd. Suite 200A Baton Rouge, LA 70806. LA License 619. 

Products may not be available in all states. This advertisement is not a 
commitment to lend. All loans subject to credit approval.

(225) 439-3151
www.itsjustprint.com

SIGNS, BANNERS, DECALS,
MAGNETS, T SHIRTS & KOOZIES

Locally Owned and Operated

Quick
Turnaround

& Free
Delivery

Quick
Turnaround

& Free
Delivery

Aundrea
Allen

Aundrea
Allen

What makes 
this business 
challenging 
is exactly 
what makes 
it exciting.
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before they were stars

HEY, REALTORS®!
WHAT WAS YOUR CAREER 
PRIOR TO REAL ESTATE?
JORDAN TROSCLAIR: Personal Trainer

SONDRA RICHARD: Bar Owner

LEIGH ADAMS: Kindergarten Teacher

BRITTINY HOWARD: Co-owned a paint company. 
We were carried in all of the Stine Stores. I think it 
was 16 or so total including local stores.

JUSTIN BREWER: Restaurant Management

AMY DUPLESSIS: I owned four Merle 
Norman stores.

PHIL DEBIN: Waiter

CLONISE STEWART: Taught elementary students.

AIMEE TERITO: Operation Specialist for CC’s 
Coffee House. 

DENISE THIBODEAUX: Training Coordinator

STEPHEN COUVILLION: Personal Trainer

STACEY BOUDREAUX: Casino Table Games 
Floor Supervisor

ASHLEY TERRELL FERRER: Medical Device Sales 
in an operating room setting

ERICKA QUEEN: Project Management

KELLY GABLE: Advertising Sales at InRegister

LACY CORCORAN: Full-time wife/mom. I moved 
constantly for my hubby’s baseball career so I 
deemed myself a professional moving and 
travel coordinator!

BRITTANY KENNEY: Paralegal

JILL JAGGERS LEMOINE: CPA

DARREN JAMES: Police Officer

KAREN MOORE: Mortgage Loans, 12 years

NICOLE GAUDET: Army Veteran

CRYSTAL BONIN: District Sales Manager, then 
full-time mommy for 13 years.

KELLY MITCHELL: Kindergarten Teacher

RYN JONES: I have had several careers! TV 
Sales, Pharmaceutical Sales and I owned a 
business that taught extracurricular creative 
movement/dance classes in preschools: Silly 
Goose Creative Dance, LLC. 

SUZANNE LANCASTER: Telecom Sales, 
rented and sold heavy equipment, Southeast 
Manufacturing Rep-plastics, pharmaceutical sales, 
McDonald’s, Athletic Trainer, Waitress, Admin.

MEGHAN DUNNE: College!

KIRA BANKS: Social Worker

www.safesourceins.com
aundrea@safesourceins.com
O: (225)-300-4500 • M: (225) 333-6220

Aundrea Allen
Independent Insurance Agent

BEST COVERAGE. BEST RATES. ONE-ON-ONE SERVICE.

ARE YOU PROPERLY
COVERED FOR WHAT COULD

BE COMING IN 2020?
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Dog Days of Summer
It's The

Call us today to get your systems serviced 
and drop your energy bills!

Michael Webster
O W N E R / E L E C T R I C I A N

Circuit
Breaker
Electric L.L.C.

circuitbreakerelec@gmail.com
OFFICE - 225.658.2903 | MOBILE - 225.572.7963

OPEN MONDAY - FRIDAY
SATURDAY & SUNDAY BY APPOINTMENT ONLY

License No. 65239 Let Us Carry the Stress of Your Move!

BATON ROUGE, LA // 225-384-6683 // ABBAMOVERS.COM // INFO@ABBAMOVERS.COM

ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN  •  BALTIMORE  •  BOULDER

CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE  •  COLORADO SPRINGS 

COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE  •  GRAND RAPIDS

HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  •  LINCOLN

LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  NEW ORLEANS

NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  •  OMAHA

ORLANDO  •  PHILADELPHIA  •  PHOENIX  •  PITTSBURGH  •  PORTLAND  •  RALEIGH  •  SALEM  •  SAN DIEGO  

SEATTLE  •  SILICON VALLEY  •  SPOKANE  •  ST. LOUIS  •  TAMPA BAY  •  TEMECULA  •  TRI-CITIES  •  TRIAD  

TUCSON  •  TWIN CITIES  •  VIRGINIA BEACH  •  WASHINGTON D.C  •  WAYNE COUNTY  •  WEST VALLEY

WILMINGTON  •  YOUNGSTOWN  •  ALBANY  •  ALBUQUERQUE  •  CHESAPEAKE  •  ATLANTA  •  AUSTIN

BALTIMORE  •  BOULDER  •  CHARLOTTE  •  CHICAGO  •  CINCINNATI  •  CLEVELAND  •  COUR D’ ALENE

COLORADO SPRINGS  •  COLUMBUS  •  DALLAS  •  DAVENPORT  •  DAYTONA BEACH  •  DENVER  •  FT. WAYNE

GRAND RAPIDS  •  HOUSTON  •  INDIANAPOLIS  •  JACKSON  •  JACKSONVILLE  •  KANSAS CITY  •  LAS VEGAS  

LINCOLN  •  LITTLE ROCK  •  LUBBOCK •  MILWAUKEE  •  MURRIETA  •  MONTERREY BAY  •  NASHVILLE  •  

NEW ORLEANS  •  NEWPORT BEACH  •  NORTH DALLAS  •  NOVA  •  OAKLAND COUNTY  •  OKLAHOMA CITY  

AMERICA'S BEST REAL ESTATE AGENTS

R E C O G N I Z E D

BE PART OF THE NATIONAL REAL PRODUCERS MOVEMENT

FOLLOW US ON INSTAGRAM TODAY

@realproducers

Ask
about our

100% FREE
Sellers

Coverage

Call today to find out about our current promotion!
985-869-6111 • LHodges@hwahomewarranty.com

Easy Orders or Claims Online 24/7
www.hwahomewarranty.com  |  Customer Service - 888-492-7359

Juli Jenkins Team
KW First Choice

#1 Producing Team

Take The Worry Out Of
Home Ownership With

a Home Warranty

Lydia Hodges, Sales Representative

Serving New Orleans, Baton Rouge,
St. Tammany, & Tangipahoa Parish

Lydia and her team are the highest of professional in any industry. From the 
initial meeting, we were blown away with her knowledge, research and ideas of 
how to help us best market our listings. Always present, she returned texts, calls 
and e-mails seemingly around the clock. We from the bottom of our heart thank 

Lydia and her team for everything they do to continue supporting our team 
through assisting with new orders to follow up with existing clients. 
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Tim Houkcover story

Serving Up Success
By 

Breanna 

Smith

Photos by 
Aaron Cox

Houk’s door only closes when he uses the in-office 
shower — the only adornment in his corner office 
besides a giant post-it with notes scrawled across 
it. He walks between the open cubicles in The Houk 
Group’s new office on American Way and gestures 
to the wall of framed employee photos. There’s a 
simple saying on top — the company motto:

“Life by design, not by default.”

Ready. Set. Goal.

As Tim Houk winds through the office Lyric Foret, 
Director of Operations, catches up to him holding 
a form completed by one of the new team members 
— a 4-1-1.

The form is box after box to detail goals for the 
year, what to do about it every month and steps to 
take each week to stay on track for annual targets.

“This is one of the most important things we do 
here,” he says.

Houk sets a goal — whether it be to travel the 
world, make money or cultivate deep interpersonal 
relationships — lays out a plan and relentlessly 
pursues it. Then repeats.

When Tim Houk cooks Sunday dinner, he makes everything down 
to the pasta from scratch. When he sends thank-you cards, they’re 
handwritten and genuine. When Houk finds a good story of grit and 
triumph, he buys the books by the case and gives a copy to everyone 
who sits across from his desk.

He regularly fills out a 4-1-1, and so does everyone 
on his team.

“I’m a contradiction of terms — I like routines and 
schedules,” he says, taking a pause, “But that’s not 
my natural personality. I’ve had to learn to be that 
way to be effective.”

He’s a bit too good at flying by the seat of his pants, 
he admits. But the results that come from proper 
planning are hard to beat. He has a few favorite 
mottos, but among his top three is: fail to plan, plan 
to fail.

Houk loves a good plan for handling all of the irons 
he has in the fire — property management, real 
estate, investing, life with his wife Taylor, and three 
toddlers Tinley, Tatum and Tori — but he’s learned 
to listen to his intuition when something is ignited.

Plan and Pivot

Growing up Houk’s life plan was simple. He’d either 
join the Navy or hop on a train and go wherever 
his money would take him, fully trusting his innate 
ability to figure things out on the fly.
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The best part 
of the business 
is growing 
opportunities 
for other 
people.

“The world wasn’t a big place for a young Tim 
Houk,” he said, noting that his family worked hard 
to make ends meet and he was the first in his moth-
er’s family to go to college.

He signed papers to join the Navy as one of two 
young men in Louisiana who passed the Navy’s 
INTEL test, a rigorous test written entirely in a 
fictitious language to determine those with an apti-
tude for working among the highest ranks in Naval 
Intelligence. Shortly before he was scheduled to 
leave, his family learned his father was terminally 
ill. Houk couldn’t bring himself to leave that May. In 
October, he signed the papers again. This time he 
was assigned to a different, less glorious position — 
a deckhand.

He learned a lot during his time in the service — 
mostly humility, and that he never wanted to stop 
traveling the world, but after six years in the Navy, 
Houk knew it was time to switch gears. 

He worked on getting his real estate license from 
8 a.m.–3 p.m. then went to his job at Cheesecake 
Bistro from 4 p.m. to midnight. Every day. Seven 
days a week. For 180 days.

“People tell me, ‘I’m working so hard, or I worked 
so hard,’ and I say, ‘Are you?’” he said, leaning onto 
his folded hands. “I believe when you want some-
thing bad enough, you’ll find a way to go do it.”

Half of the battle of a plan is sticking with it, or, 
when it isn’t working out anymore, getting unstuck. 
Houk has an innate wisdom for deciphering the 
best time for each. He’s learned to listen closely to 
his intuition after a lesson or two along the way.

Among the biggest lessons learned in letting go 
started with Salivation Station — a food truck the 
culinary connoisseur started in 2010, the same year 
he began The Houk Group. It was a bold move and 
one that worked for a while.

“It was an ambitious business strategy, and I 
did it for three main reasons: I thought it was 
cool, I love food and people told me I couldn’t 
do it.”

The gourmet wraps and salads made with a 
little Louisiana flair were a hit. “People still 
call and ask if I can make them a Number Six!”

But time spent was more valuable in the real 
estate office, and if you want something done 
right — the wraps made perfectly, the truck 
maintained regularly — often, you have to 
do it yourself. He made the decision to say so 
long to Salivation Station and keep his sights 
and planning focused on real estate.

Houk thrives on seeing a goal met — whether 
his own, team members or clients. “The best 
part of the business is growing opportunities 
for other people.”

The Houk Group has consistently ranked 
among the top 1% in the Greater Baton 
Rouge Area and the Top Five in the Gulf 
Coast region.

“I won’t sleep until we’re in that number one 
spot,” he said. 

He finds it difficult to articulate just how 
good it feels when you see others’ dreams 
come true and know you made a difference 
somewhere along the way.

Houk loves a good story of a hard-fought 
triumph. He found one such tale in the pages 
of The Boys in the Boat, a book by Daniel 
James Brown recounting the journey of nine 
American rowers to their 1936 Olympic Gold 
Medal. He makes sure to keep a copy on 
him...just in case he meets someone and his 
intuition tells him they need it.
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BRRP: How many years have you been 
in real estate?
RS: Three years 

BRRP: What was your career prior to 
this one?
RS: Prior to real estate, I was a Con-
ductor at Union Pacific Railroad.

BRRP: Tell us about your family.
RS: I’m married to Angel Spears and 
we have two boys, Cameron, 9, and 
Dylan, 3.

BRRP: What are your hobbies or what do 
you love to do in your free time?
RS: Music and cooking have always 
been two of my favorite hobbies. I’ve 
always been a fan of the arts and 
creating music or cooking has always 
been my way of expressing that. I 
joined the band in middle school and 
since then I’ve learned to play four 
instruments, I even had my own re-
cording studio once. I believe I picked 
up cooking from my grandparents. 
My mom’s mother has always been 
an amazing cook and my dad’s father 

Q&A
with

RICHARD SPEARS
Keller Williams Realty 
First Choice

was a cook at The Ritz Carlton in Chicago. I spent a 
lot of time with them both. We would visit my dad’s 
parents during the summer, and I was always fasci-
nated by the different dishes he would prepare and 
the lessons he would teach on how different wines 
would pair with different dishes. During my free 
time I enjoy listing to music, drinking a cocktail, 
and cooking most!

BRRP: Three things you are loving right now that we 
need to know about, too.
RS: The podcast How I Built This with Guy Raz. 
Guy digs deep with his guest to discuss how their 
amazing companies or brands were built. I’m 
always fascinated with how leaders and business 
owners think. I’m reading What it Takes: Lessons 
in the Pursuit of Excellence – the autobiography 
of Stephen A. Schwarzman Chairman, CEO, and 
Founder of Blackstone, which is one of the lead-
ing investment firms globally. I always read with 
a purpose and lately, leadership books along with 
biographies of CEOs and world leaders have been a 
part of my personal growth plan. And we’re loving 
Morrows and Neyows Creole Café. Both restau-
rants are in New Orleans which happens to be one 
of our favorite cities.  So much culture packed in 
that small city! We love Morrows for brunch. The 
owner, Larry’s mom, Lenora, makes the best pan-

cakes! I’m also a big fan of chargrilled 
oysters and so far, Neyows has been 
the best I’ve ever had!

BRRP: How are you currently involved in 
the community?
RS: I grew up in North Baton Rouge 
and that area will always have a warm 
spot in my heart! Through various 
partnerships, we’ve been able to 
create small impacts in that commu-
nity. Even before I was able to see 
real profits from my real estate sales 
business, we took what little we had 
and partnered with four other small 
business owners from that communi-
ty to create various opportunities for 
impact. A few of those opportunities 
have been providing kids with school 
supplies for the upcoming school 
year, we sponsor a large Easter Egg 
Hunt in North Baton Rouge every 
year, and we’ve also been able to feed 
families during Thanksgiving for the 
past two years. Three months ago, 
I took the time to become certified 
as a Keller Williams Quantum Leap 
Instructor for young adults. Quantum 

rising star

By Breanna Smith
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Leap was a real game-changer for my 
mindset, personal life, and business. 
After taking that class for the second 
time, I wondered what my life would 
have looked like if I had learned these 
principles earlier in life. That ques-
tion inspired me to become certified 
and teach these principles in that 
community as well as to the children 
of my past clients.

BRRP: So, tell us…what is your favorite 
thing about being a REALTOR®?
RS: What I love most about real 
estate is educating our clients on the 
many possibilities of how real estate 
can not only change their lives but 
the lives of their families. So many 
of our clients are not only first-time 
homeowners but also the first in their 
family to actually own a home. Just 
today as I’m writing this response, a 
young lady cried on the phone with 
me when I called to inform her that 
her offer had been accepted for this 
exact reason. We’ve also been able to 
continue educating our past clients 
on the importance of investing and 
as a result more than 10% of our 
transactions this year have been past 
clients purchasing their first invest-
ment property. 
 
BRRP: And would you mind sharing 
the most challenging thing about 
being a REALTOR®?
RS: For me, the most challenging 
thing about being a REALTOR® has 
been managing my time. When you’re 
so passionate about helping people, 
you will soon realize that there’s only 
so many hours in the day and only so 
much that can be done by one person. 
I’m beyond grateful for my wife, the 
team, and even my dad that picks 
up and drops off signs for us now, 
because together we’ve been able to 
continue helping and serving without 
losing the level of customer service 
that everyone deserves!

BRRP: Do you have a favorite client story?
RS: My favorite client story comes from the sixth 
transaction of my career. A young lady reached 
out to me via Facebook and asked could I help her 
mom buy a home and I said of course! I scheduled 
to meet with them, and it turned out that they 
were in their 60s, the husband was still working 
and the rent was $1,700 a month on a home that 
should have only rented for $1,200 a month in that 
condition and area, in my opinion. The husband 
owned a home once, in his 30s, but lost it. The 
wife had never owned a home before, and because 
of circumstances and their age, they no longer 
believed homeownership was possible for them. I 
was still brand new and wasn’t quite as passionate 
about this career as I am now. When that couple 
closed on their home and they were able to save 
$600 a month through owning versus renting while 
still living in the same subdivision, it changed 
things for me! That transaction allowed me to see 
that I was creating a real impact and that the work 
we as REALTORS® do is significant. To date, that 
one transaction has been part of the fuel 
to my motivation. Knowing we’re 
changing lives and creating a 
significant impact is what 
keeps me going!

BRRP: What is one thing you think 
has made you a top producing agent 
in our area?
RS: I believe being passionate 
about educating as many people as 
I can about real estate has been the 
biggest catalyst to my success. The 
largest percentage of our business 
is from referrals, repeat clients, 
and social media. I believe having 
a huge presence on social media 
has helped, and that following was 
created by providing an abundance 
of free education and content. 
Right now, the new series I created 
a few months ago called Lunch & 
Learn on Instagram has received 
the most positive feedback on 
content to date and it has allowed 
me to educate even more people on 
a weekly basis.

“No one 
succeeds alone” 
- I never asked my wife to get 
a license and I’m also beyond 
grateful that she noticed I was 
burning out. With her help, it 

allowed me to go from good to 
great, and more importantly it 
allowed us to create a  bigger 

impact in the communities 
we serve!
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ALLEN
SafeSource Insurance Group

Always Add Value

SafeSource Insurance Group began as 
a small venture for two, and has now 
blossomed into a full-service agency of 
eight employees. While the company 
has grown four-fold since opening in 
2009, the team still prides itself on 
providing the high-quality, personal-
ized service you would expect from a 
boutique insurance agency. When Aun-
drea Allen, an independent agent and 
manager, joined SafeSource in 2011, 
she brought with her a laser focus on 
adding value to the real estate market. 

partner spotlight

By Breanna Smith
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Get a Clue

Allen likes to figure things out — 
whether it be putting together a puzzle 
on her dining room table or the latest 
mystery in her favorite true-crime 
podcast, Real Life Real Crime by local 
Woody Overton. The mystery of insur-
ance is no exception. During the course 
of her career, Allen has spent hours 
digging around for home elevation 
records from the 1990s. When it comes 
to getting things ready for the closing 
table, she doesn’t mind putting in the 
extra phone calls, emails and docu-
ment-hunting to make sure a policy 
transfers smoothly from one homeown-

er to the next. “I will leave no stone 
unturned when it comes to helping 
our insurance clients,” Allen said. “I 
fully believe there is a solution to be 
found if you look hard enough.”

Changing FEMA regulations and 
carrier guidelines are welcomed chal-
lenges for Allen.

“It’s an ever-evolving, ever-changing 
industry,” she said. “There’s always 
something that changes. What makes 
this business challenging is exactly 
what makes it exciting.” 

I will leave no stone unturned when it 
comes to helping our insurance clients.
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Get it Together

At the SafeSource office, there’s always music in 
the background. As the mom of a 9-year-old and 
manger of a full-service insurance firm, it feels 
unnatural if there aren’t two or three things going 
on at once.

Allen likes to have all of the details gathered and 
presented upfront. Insurance needs and rates can 
make or break a sale — having all of the informa-
tion in the beginning of the process is always to 
the advantage of everyone involved in a real estate 
transaction. To help REALTORS® avoid a last-min-
ute problem with insurance costs, Allen provides 
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listing insurance flyers complete with the 
anticipated cost of both flood and homeown-
ers insurance.

The Baton Rouge native enjoys being part of 
a solution, especially when it means lending 
an ear to her close-knit group of friends. 
Allen doesn’t just like to see things work, she 
wants to be the one that makes them work. 

Her philosophy is simple: add value every-
where you go.




