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949-348-1730 • QualityFirstTermiteControl.com

Our staff is professionally trained, licensed and bonded.
Serving Southern California for over 20 years.

Termite Control
Local Treatment

We specialize in
escrow inspections!

Fumigation
Structural Repair
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Premium Quality, Full-Color Real Estate Marketing Products

Business Cards l Real Estate Flyers l Brochures

Postcards l EDDM Mailing l Bulk Mailing

Realtor Signs l Door Hangers l and more!!!

 If you need help with mailing services, including obtaining bulk mail postage rates, 
we can help you with that too! 

We’ll even help you get a mailing list, filtered to find your desired prospects.

 If you need help with mailing services, including obtaining bulk mail postage rates, 
we can help you with that too! 

We’ll even help you get a mailing list, filtered to find your desired prospects.

We’ve got all of your printing needs covered!

949-443-1192
www.aimmailcenters.com

Cover photo courtesy of Bodie Kuljian.
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HolidayHoliday

Declutter your space.
Focus on areas guests will see, like the front porch, 
entryway, kitchen, living room, and bathrooms. 
Stash away extraneous items, easily decluttered 
using a laundry basket you can hide away. If possi-
ble, supply overnight guests with an empty drawer 
or closet space, a hamper, clean towels, and some 
clear, flat space for their belongings.

Keep your home safe.
Here, an ounce of prevention prevents a pound of cure.
• Always keep windows and doors securely locked.
• Don’t advertise big-ticket gifts by putting boxes 

outside the home.
• Lock away all medications, firearms, and house-

hold chemicals.
• Never leave open flames unattended.
• Change smoke and carbon-monoxide  

detector batteries.
• Make sure your live Christmas tree stays fresh 

and well-watered.
• Replace all burned-out light bulbs.

Stock up on essentials.
A few days before having houseguests, inquire 
about what their favorite snacks and drinks are, 
and stock up on those items, as well as coffee, tea, 
creamer/sugar, and simple breakfast items, like 
cereal, milk, juice, fruit, and granola bars.

Scent your home seasonally.
Mull some wine or cider, or simmer water with cinna-
mon sticks, pine, orange peel, or cloves on the stove to 
infuse your home with delightful, homey aromas. 

Prep your appliances.
All that scrumptious cooking and baking we do over 
the holidays can give your kitchen appliances a 
beating. Prep them for the overload with a thorough 
cleaning and inspection. For example:
• Check your oven’s temperature reading with an 

oven thermometer to ensure its accuracy.
• Remove all food residue and build-up in the wash-

tub, drain, and around the door of your dishwasher.
• Sharpen your kitchen knives.
• Make sure vacuum cleaners are emptied and 

located handily for quick clean-ups.
• Clean out refrigerator and freezer, checking for 

blocked air vents. 
• Toilets. Let’s face it: These may get the most use 

of any fixture on this list. Replace worn flapper 
valves, tighten all the screws and bolts, and don’t 
forget to provide plenty of extra toilet paper and 
a plunger to avoid embarrassing situations!

2020 has been quite a year, to say the least. Given the pandemic and ensuing social-distancing 
mandates in place for much of the year, we’re all feeling more uneasy about intermingling with others 
and, consequently, more distant from beloved friends and family. While so much about how we live our 
lives has changed this year, those feelings of connection and community that accompany the holiday 
season don’t have to. Now more than ever, we’re ready – and deserve – to embrace this cozy time of love 
and togetherness. However you choose to celebrate the holidays, here are few easy home-preparation 
tips to have your space feeling fresh, festive, and ready to receive guests. 

PREPARATION
HOME

By Shauna Osborne

home matters

10
Home

Matters:
Holiday
Home

Preparation
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TUSTIN

Professional Service, Unwavering Integrity
An Escrow Team You Can Trust

WWW.CORNERESCROW.COM
IRVINE LAGUNA BEACH LAGUNA NIGUEL CARLSBAD MURRIETA BEVERLY HILLS LAGUNA WOODS

George Delgado
Account Executive

949.668.2447
George@cornerescrow.com

Katie DiCaprio
Chief Marketing/Operations O cer
949.303.0515
Katie@cornerescrow.com

We have the knowledge to 
navigate through any unforeseen obstacles.

PARTNER WITH US & GIVE YOUR CLIENTS PEACE OF MIND

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

CHARITY /  

FUND RAISING

Goodwill Orange County

Eric Smissen

(714) 547-6308

www.OCGoodwill.org

ESCROW SERVICES

Corner Escrow

Katie DiCaprio

(949) 303-0515

Quality Escrow

Christine Koedel

(949) 683-5086

The Escrow Source, Inc

Michelle Rahe

(949) 305-0888

Versal Escrow

Christopher Keahey

(616) 342-3692

EVENT PLANNING

Lauren Pulver Events

Lauren Pulver

(949) 444-8502

HOME INSPECTION

AmeriSpec

Justin Woodford

(949) 454-0508

INSURANCE BROKERS/

CONSULTANTS

NFP Corp.

Taylor Wilson

(949) 307-3916

JEWELER

South Bay Jewelry

Brian Carpenter

(949) 643-1777

MORTGAGE SERVICES

California Coastal Loans

Dino Katsiametis

(949) 720-1616

CrossCountry Mortgage

JJ Mazzo

(877) 237-9694

Monarch Coast Financial

Kevin Budde

(949) 422-2075

MortgageOne, Inc

Christopher Smith

(949) 292-9292

New American Funding

James McKibban

(949) 302-6620

PEST & TERMITE 

CONTROL

Quality First Termite & 

Pest Control

Jeff Oliva

(949) 348-1730

PHOTOGRAPHY

Thomas Pellicer

(714) 381-7675

Together Creative

Bodie Kuljian

(805) 704-8781

PRINTING SERVICES

AIM Printing

Mike Lee

(949) 443-1192

ROOFING

Rescue Roofer

Darrin Guttman

(949) 273-2100

STAGING & HOME DESIGN

Straw & Clover Studio

Andrea McQuade

(714) 655-9705

TITLE SERVICES

Lawyers Title

Josh Meador

(714) 293-0798

WFG Title

Andrew Walsh

(949) 300-9101

VIDEO PRODUCTION

Bowman Group Media

Tyler Bowman

(949) 275-1386

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the South Orange Coun-
ty Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company 
nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating Realtors® for certain stories, please email 
us at michele.kader@realproducersmag.com.
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(949) 280-3245
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realproducersmag.com

Bodie Kuljian
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If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@realproducersmag.com.
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Heather Nelson
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Ad Strategist

Thomas Pellicer 
Event Photographer 

Lindsey Wells
Writer
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HolidayHoliday

Declutter your space.
Focus on areas guests will see, like the front porch, 
entryway, kitchen, living room, and bathrooms. 
Stash away extraneous items, easily decluttered 
using a laundry basket you can hide away. If possi-
ble, supply overnight guests with an empty drawer 
or closet space, a hamper, clean towels, and some 
clear, flat space for their belongings.

Keep your home safe.
Here, an ounce of prevention prevents a pound of cure.
• Always keep windows and doors securely locked.
• Don’t advertise big-ticket gifts by putting boxes 

outside the home.
• Lock away all medications, firearms, and house-

hold chemicals.
• Never leave open flames unattended.
• Change smoke and carbon-monoxide  

detector batteries.
• Make sure your live Christmas tree stays fresh 

and well-watered.
• Replace all burned-out light bulbs.

Stock up on essentials.
A few days before having houseguests, inquire 
about what their favorite snacks and drinks are, 
and stock up on those items, as well as coffee, tea, 
creamer/sugar, and simple breakfast items, like 
cereal, milk, juice, fruit, and granola bars.

Scent your home seasonally.
Mull some wine or cider, or simmer water with cinna-
mon sticks, pine, orange peel, or cloves on the stove to 
infuse your home with delightful, homey aromas. 

Prep your appliances.
All that scrumptious cooking and baking we do over 
the holidays can give your kitchen appliances a 
beating. Prep them for the overload with a thorough 
cleaning and inspection. For example:
• Check your oven’s temperature reading with an 

oven thermometer to ensure its accuracy.
• Remove all food residue and build-up in the wash-

tub, drain, and around the door of your dishwasher.
• Sharpen your kitchen knives.
• Make sure vacuum cleaners are emptied and 

located handily for quick clean-ups.
• Clean out refrigerator and freezer, checking for 

blocked air vents. 
• Toilets. Let’s face it: These may get the most use 

of any fixture on this list. Replace worn flapper 
valves, tighten all the screws and bolts, and don’t 
forget to provide plenty of extra toilet paper and 
a plunger to avoid embarrassing situations!

2020 has been quite a year, to say the least. Given the pandemic and ensuing social-distancing 
mandates in place for much of the year, we’re all feeling more uneasy about intermingling with others 
and, consequently, more distant from beloved friends and family. While so much about how we live our 
lives has changed this year, those feelings of connection and community that accompany the holiday 
season don’t have to. Now more than ever, we’re ready – and deserve – to embrace this cozy time of love 
and togetherness. However you choose to celebrate the holidays, here are few easy home-preparation 
tips to have your space feeling fresh, festive, and ready to receive guests. 

PREPARATION
HOME

By Shauna Osborne

home matters

949-454-0508  •  AMERISPEC.NET/WOODFORD

"It was easy to schedule and we like 
that AmeriSpec cares for it's inspectors 
and did not allow people to be present. 

Employers that take their employees' 
health seriously make us more likely to 

recommend this company."
-Lucy T.

THE SAFETY OF OUR CLIENT, OUR REAL ESTATE AGENTS,
AND OUR EMPLOYEES IS OF THE UTMOST IMPORTANCE.

Your inspector will be abiding by the following protocols:
• The inspector will be wearing gloves at all times during the inspection.

• The inspector will be wearing mask/respirator at all times during the inspection.

• The inspector will be wearing booties while inside the property.

• The inspector will be taking his own temperature before and after each inspection.

• The inspector will be cleaning and disinfecting all of his tools and equipment before and after each inspection.
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KATRINA
CRANE
G o i n g  A b o v e  a n d  B e y o n d
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Katrina holds a Bachelor of Science 
in Dental Hygiene and worked as 
a dental hygienist before she and 
her husband, Richard, started their 
family. Katrina was afforded the op-
portunity to stay home and raise her 
two boys, Hunter and Griffin, before 
returning to work in 2008, when 
Richard was laid off from his long-
time real estate job. The boys were 
still in junior high and high school, 
so Katrina opted for a nighttime 
sales job that would allow her to stay 
home during the day. She became a 
salesperson for Stella & Dot jewelry 
and eventually began leading a team 
of 200 women within the company.
 
One day, one of the women on her 
team, witnessing her abilities, said to 
Katrina, “Oh, you should be selling 
real estate, not jewelry.” So, what did 
she do? Katrina went out and earned 
her real estate license and landed 
her first big deal right away. “I staged 

a home, and it sold quickly, and I 
realized, ‘Oh, my goodness, I found 
my passion,’” Katrina said. “I’m a big 
believer in relationships and connec-
tions. I like people, so I think the job 
came very easy for me.”
 
Now, Katrina is a top-producing 
agent and the leader of the K Crane 
Group at Coldwell Banker Realty. 
Real estate is quite a family affair 
in the Crane family. Katrina works 
alongside her son, Hunter, 25, in the 
family real estate business. Richard 
helps them get houses ready to sell, 
whether doing repair work or replac-
ing out-of-date appliances. Katrina 
and Richard’s other son, Griffin, 23, 
also has his real estate license and 
worked with the K Crane Group 
previously but is currently living and 
working in Hawaii.
 
Katrina has built quite the reputation 
among her clients and fellow real 

estate professionals as someone who 
will go above and beyond the call of 
duty. As part of her service for her 
clients, she stages all of the homes, 
inside and out, on her own dollar. 
“When I got into the real estate 
world, I realized there were a lot of 
Realtors®, but there weren’t a lot of 
good ones,” Katrina said. “It’s about 
caring and really listening to what the 
client wants and getting them that. 
If a client says, ‘I want $1 million for 
my house,’ and I know it’s only worth 
$900,000, I’m going to try to stage it 
to get to $1 million,” she says.
 
As a powerful woman herself, Ka-
trina is passionate about empower-
ing other women to find their place 
in the real estate industry. In 2019, 
she started a coaching seminar called 
“I Care,” for which she invited only 
10 women. “It was an intense two-
day seminar about how to succeed 
in real estate as a woman. I had a 

Katrina Crane has 

worn many hats 

throughout her life. 

Working woman. 

Motivational 

speaker. Leader. 

Mother. She’s a 

friend, she’s a 

wife, she’s an 

adventurer, she’s 

a workaholic. Just 

over six years ago, 

Katrina took on 

another role: real 

estate agent.

cover story
By Lindsey Wells

Photography by Bodie Kuljian

Katrina Crane

natural healer come in, I taught them all my tricks, 
how to stage, how to connect with people, how 
to deal with whatever situation may come their 
way,” Katrina says. “When I did that event, half of 
those women in there were crying; it was a great 
seminar. I enjoyed doing it because I knew that I 
was helping other women.” She says she plans to 
hold another seminar again in the future.
 

Outside of real estate, Katrina and 
Richard enjoy hopping on their 
turquoise Vespa and cruising  
around town. She also enjoys yoga 
and going out to dinner. “That’s my 
thing; I rarely cook dinner at home 
because I have no kids at home,” 
Katrina says, laughing.
 

So, what does she want to be remem-
bered for? Katrina says, “I want to 
be remembered as a really powerful 
woman. Who was Katrina Crane? She 
was someone who could get through 
things. She loved her family, and she 
was the longtime grandmother that 
started the K Crane Group.”

IT’S ABOUT CARING AND REALLY 
LISTENING TO WHAT THE CLIENT WANTS 

AND GETTING THEM THAT. 

Katrina’s son, Hunter Crane, works with her in the family real 
estate business.

Real estate is a family affair for Katrina, her husband Richard, and son Hunter.
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Contact us today to see how we can help you!
www.quality-escrow.com

27405 Puerta Real #230A Mission Viejo, California

THE QUALITY CHOICE
FOR ALL YOUR

ESCROW NEEDS
Our knowledgeable escrow team is dedicated to 

ensuring you the highest level of service.

GABBY MASTROBATTISTA
Account Executive

949.285.0207 Hablo Español
Gabby@quality-escrow.com

CHRISTINE KOEDEL
Sr. Escrow Officer
949.334.0656
Ckoedel@quality-escrow.com

F u l l  S e r v i c e
E v e n t  D e s i g n

+ C o o r d i n a t i o n

L AUREN PULVER
Spec ia l  Even t  Coo rd i na to r

 (949)  26 4- 2 073
www. l au renpu lve revent s .com

MA KE YOUR NEXT  TWIL IGHT  SHOWING OR 
OTHER SPECIAL  EVENT  A  SUCCESS  WITH  

THE  H ELP  OF  LAUREN PULVER EVENTS !

people
SPACES

aerials

714.381.7675

www.THOMASPELLICER.com

@thomaspellicer

Specializing in architecture,
interiors and luxury real estate.
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Photographer. 

Orange County photographer Thomas 
Pellicer (you can call him Tom or 
Tommy) is dedicated to giving his cli-
ents more than just stunning photos 
during their sessions. He wants to tell 
a story, to capture something mean-
ingful with his camera, no matter 
what the subject is on the other side 
of the lens. Whether he is capturing 
a bride and groom’s big day, storytell-
ing with video, or helping a Realtor® 
market their property, Thomas settles 
for nothing less than the best quality 
craftsmanship in his work.
 

Thomas was working a nine-to-five 
sales job 12 years ago when his photog-
raphy career first began to take flight. 
He started off shooting headshots 
part-time and was instantly hooked 
after being given the opportunity to 
shoot his first wedding. As fate would 
have it, the company for which he was a 
salesman began downsizing, eventually 
laying off all its employees. It was then 
that Thomas transitioned into being a 
full-time wedding photographer. Four 
years ago, he decided to try his hand at 
a different kind of photography.
 

“When my second child was born, I was 
shooting 30 to 35 weddings a year, which 
was a ton. It was taking up all my time, 
and I wasn’t seeing my family, so I ven-
tured off and started shooting real estate, 
architecture, and construction photog-
raphy,” Thomas says. His interest in this 
kind of photography was piqued after 
photos he shot for an architecture compa-
ny won a couple of awards. “That’s when 
I said, ‘Well, maybe I can do this.’ Two 
years ago, I put weddings on hold, and 
started shooting real estate full-time.”
 

partner spotlight 
By Lindsey Wells

PELLICER
THOMAS 

Storyteller. 
Artist.

Photo by Bodie Kuljian

Thomas Pellicer with wife 
Heather and their children, 
Colton and Rowan. (Photo 
by Vanessa Mougenot)
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EVERYONE CAN 
TAKE PHOTOS, 
BUT BEING ABLE 
TO RELATE TO 
MY CLIENTS AND 
GIVE PEOPLE 
DIRECTION AND 
HAVE THEM TAKE 
MY OPINION INTO 
CONSIDERATION IS 
IMPORTANT.

photography side, he focuses on weddings, family 
portraits, and corporate headshots.
 
Lately, with professional photography becoming 
the standard among top real estate professionals, 
Thomas has been encouraging his clients to do more 
interactive videos to separate themselves from the 
rest. “I like helping my agents actually get in front 
of the camera so they can interact with the audience 
instead of just doing regular walk-through videos,” 
he says. “I’m liking that approach because I get the 
interaction, as well. I’m pretty much a people per-
son, so I just love interacting with my clients.”
 
Not only does Thomas produce high quality work, but 
the general consensus among those he has worked 
with is that his personality shines just as bright as 
his photography. In fact, it’s one of the reasons that 
we chose him to be our event photographer for South 
Orange County Real Producers. You may remember 
him from our January event at Union Market. 

“Everyone can take photos these days, but being 
able to relate to my clients and understanding my 
role as their photographer is very important,” he 
says. “I’m part of their team, whether they realize 
it or not. My goal is making my clients look good, 
not only for their brand, but to their current and 
potential future clients. I’m not afraid to move 
things around and give my opinion if it helps sell 
the property. I know I’m not the only one like this, 
but I know my current clients are stoked that they 
can trust me to deliver every single time.”

Thomas and his wife, Heather, cel-
ebrated 10 years of marriage this 
year. The two have known each 
other since high school. “She’s al-
ways had a crush on me since high 
school,” he says, laughing.  “We 
would run into each other every 
once in a while after we graduated. 
Ten years later, we ran into each 
other in a Blockbuster Video, and 
that was it.” They started dating 
right away, and five years later, 
they got married.
 
Now, the couple has two children, 
Colton, eight, and Rowan, four. 
With the children’s ages, their main 
adventures as a family include 
going to the beach, some traveling, 
cruising around, and exploring new 
places. Thomas just recently picked 
back up an old interest, cycling. He 
used to race competitively in triath-
lons and is now looking forward to 
getting back on his bike.
 
As a still and motion photogra-
pher, Thomas’s list of services 
primarily focuses on residential 
real estate by offering photogra-
phy, drone, 3D virtual tours, and 
videography. Then, strictly on the 

Photo by Bodie Kuljian

Photo by Bodie Kuljian
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Orange County’s Finest Escrow Agency

Over 300 years of industry experience!
Contact one of the top escrow companies in Orange County today!

949-305-0888 | theescrowsource.net
27611 La Paz Rd Suite D, Laguna Niguel, CA 92677

I am a Sales and Management 

professional with over 20 years of 

experience.  My enthusiasm for 

helping others along with customer 

service talent help me connect with 

clients and provide them with the 

best service possible.

• Sales and Management

• Customer Service and
follow through

• Teamwork

• Flexibility

• Problem-solving

• Enthusiasm for
helping others

Nevine Girgis

949-307-3916
Taylor.Wilson@nfp.com
www.NFP.com
1551 N. Tustin Ave. Suite 500
Santa Ana, CA. 92705

Contact us today for an expertly crafted plan that �ts your unique needs.

Personal Insurance | Commercial Insurance | Bene�ts

Tailor-Made Solutions
For What Matters Most

We
believe
one size
doesn’t
�t all.

Taylor Wilson
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LEEGlara & Veronica

Veronica has been in the real estate 
business long enough to remember a 
time when the internet and real estate 
did not go hand-in-hand. Born and 
raised in Korea, she moved to the Unit-
ed States after college and eventually 

By Lindsey Wells

Photography by Bodie Kuljian

all in the family

Mothers and daughters 
together are a force to be 
reckoned with. Such is 
the case with Glara and 
Veronica Lee, a mother/
daughter real estate 
duo that has taken the 
Orange County real 
estate market by storm 
since Glara joined forces 
with her mom four years 
ago. Together, they lead 
the all-women Glara and 
Veronica Lee Group with 
Compass Real Estate.

gave birth to two daughters, Glara and 
Monica, both of whom she raised in 
Irvine. Suddenly, Veronica became a 
single mother and was faced with the 
task of raising her girls alone. She dove 
into real estate 20 years ago and made 

Veronica Lee Glara Lee
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In addition to being in touch with their culture, 
Veronica encouraged both her daughters to pursue 
their real estate license when they turned 18. “You 
got your driver’s license when you turned 16, and 
you got your real estate license when you turned 
18. That’s how it went in our family,” Glara says. 
“Not that we would necessarily practice real estate; 
that’s just what ended up happening for me. My 
mom knew that real estate is something that every-
one wants to be involved in, and she wanted us to 
have that.”
 
Glara worked on the commercial side of real estate 
for a short time before transferring to residential. 
She struggled with some of the stigmas associated 
with being a Realtor®. “When I decided to transfer, 
it was supposed to be something very temporary, 
just to see if I enjoyed it,” she says. “My mom really 
encouraged me that there are ways in which the 
profession can be elevated. I could choose to be a 
top producer, and I could choose to be as successful 
as I wanted to be. My first year was amazing; I end-
ed up doing a lot better than I thought I would, and 
part of it is growing every single day and wanting to 
elevate the profession.”
 
Because she grew up around real estate, looking at 
houses all day is somewhat comforting to her. “It’s 
always been part of my life,” she adds. “If I could, I 
would also be an interior designer. This allows me 
to tap into that side, as well as my people side and 
my strategic, negotiating, and business side.”
 
While obviously passionate about her work, Glara’s 
life is more than just real estate. She and her boy-
friend and traveling partner, Jared, just purchased 
their first home together and have been busy filling 
it with new furniture and memories. Glara consid-
ers her mother to be her best friend. “It’s always 
been just me, my mom, and my sister. The three of 
us are like sisters,” she says.
 
In a moment of quiet reflection, Glara explained 
the value she places on what the people close to 
her perceive her to be. “I want my mom to think I 
was a good daughter. I want my partner to think I 
was a great partner. I’d love my friends to think I 
was a great friend, and my sister to think I was a 
great sister,” she adds. “A huge part for me in this 
business is for my clients to think that I was a great 
agent to them. The best feeling is when clients tell 
me that they feel like I’ve done everything for them. 
That’s when I know I’ve done my job.”

it her objective in life to give her daugh-
ters the best opportunities they could 
possibly have.
 
While Veronica brings to the group 
a wealth of experience, Glara has 
used her youth and college degree 
to modernize their approach. She 
graduated from the University of 
Southern California with a major in 
business administration and a minor 
in real estate development. “Just like 
every other industry, real estate is 
ever-changing, and when I joined, 
there were a lot of changes I wanted 
to make in terms of branding, market-
ing, online exposure, and all of those 
things that people didn’t really use 
20 years ago,” Glara says. After some 

adjusting to the changes, the group is 
running smoothly, and they continue 
to be among the top real estate pro-
fessionals in the area.
 
You would have to use a wide lens 
to capture the many facets of Glara 
and Veronica Lee. For one, they’re 
both bilingual. Between them and 
their associate, Amy, the team is 
fluent in the English, Korean, and 
Chinese, which basically covers the 
majority demographic of Irvine, their 
primary farm. “My mom has always 
implemented us being in touch with 
our culture, and that was really 
important,” Glara says, adding that 
she attended Korean school every 
weekend as a child.
 

It’s always 
been just me, 
my mom, and 
my sister. The 
three of us are 
like sisters.
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WE’RE CHANGING 

949.768.4799

THE CONSTRUCTION
EXPERIENCE

HOW A ROOFER
HELPS TOP PRODUCING

REALTORS DIFFERENTIATE
THEMSELVE FROM THE REST.

www.RescueRoofer.net
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Ironwood is one of four locations in Orange 
County operating under the same ownership. 
The original location, Vine Restaurant & 
Bar in San Clemente, opened seven years 
ago. Kyle Simpson, one of the restaurants’ 
partners, knows the restaurant industry 
like the back of his hand. He and the oth-
er founders grew up together, working in 
different restaurants throughout high school 
and college before the opportunity presented 

itself to open their own restaurant.
 
Today, seven years and four locations later, Ironwood and its sis-
ter restaurants have attracted the attention of both local Orange 
County residents and out-of-town visitors alike. The restaurant’s 
staff of team members is just as important to its owners as the 
customers. “We are constantly coaching and developing and con-
tinuously learning and challenging ourselves to make our team 
better and coming up with new, creative menu items,” Kyle says. 
“We try to source as much local fresh organic produce as we can 
to deliver the freshest ingredients to our guests.
 
“The most rewarding thing about this is the people, both our 
guests and our team. That’s what really drives our business,” he 
adds. “We’re part of our community, and we like to know the peo-
ple that come through our doors. Greeting everybody, welcoming 
everybody back, making it almost like their second home — that’s 
how we operate. Imagine if you hosted a party at your house 
every night. That’s kind of how I feel every night. It’s so reward-
ing to greet these people and welcome them in. We also buy from 
local farmers to help support them and their families.”

 
Ironwood is open seven days a week 
and is located at 25250 La Paz Road, 
Suite 100, in Laguna Hills. Visit them on-
line at www.ironwoodlagunahills.com or 
call 949-446-8772 for more information.

Upon approaching Ironwood’s front doors, 
patrons are met by an ironwood tree potted 
in a wine barrel, the tree aptly placed at the 
restaurant’s entrance to pay homage to its 
namesake. Ironwood is a dense, heavy wood 
commonly used in kitchen knife handles and 
other culinary tools.
 
Once inside the restaurant, the eye is 
immediately drawn to the modern, upscale 
interior, its wine-country atmosphere radiating an air of intimate 
sophistication. For those who prefer outdoor dining, an enclosed, 
heated patio featuring retractable awnings and views of the Sad-
dleback Mountains is just the ticket.
 

The restaurant also doubles as an event space and can accommo-
date large parties for special occasions.
 
The food prepared by Ironwood’s chef tells a compelling story 
itself. With a menu featuring ingredients of the highest quality, 
there is a little something for every palate. The Crispy Jidori 
Chicken Schnitzel with Maitake Mushrooms is a popular menu 
item, cooked with garden herb spaetzle, paddy pan squash, char-
donnay, and tarragon butter.

 
Ironwood is also home to 
the famous House Made 
Giant Meatball, a one-
pound meatball made with 
a blend of American wagyu 
beef, jidori chicken, and 
duroc pork and served with 
homemade herb pappar-
delle noodles, spicy pomo-
doro, and ricotta salata.
 

Also featured on the menu are market-fresh oysters, a variety of 
specialty cocktails and craft beers, and to-die-for desserts.
 

IRONWOOD
U p s c a l e  D i n i n g  i n  L a g u n a  H i l l s

IRONWOOD
CELLAR CRAFT COOK

restaurant spotlight
By Lindsey Wells

F ood is perhaps the one universal thing 
that really has the power to draw 
people together. It nourishes the body, 

mind, and soul in ways that nothing else could. 
In 2016, Laguna Hills became home to Ironwood, 
an upscale dining establishment featuring an 
eclectic mix of dishes inspired by wine-producing 
regions around the world.
 

From left to right: Patrick Fanning (Operating Partner), Robert Barth (Executive Chef), 
Kyle Simpson (VP/Partner).
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C R E AT I N G  A  C O M F O R TA B L E ,  C A S U A L  S T Y L E  T H AT  W I L L  H E L P  YO U  S E L L  YO U R  H O M E !

Home Staging 714-655-9705
949-290-4055
WWW.STRAWANDCLOVER.COM

We are committed to the highest levels of
integrity so that we can be your "Lender for Life".

949-292-9292
www.mortgageonehomeloans.com

Christopher.smith@gomortgageone.com

Christopher Smith, 
Branch Manager

Qualify for MORE HOME
with our LOW-RATES

Contact Chris’ team today to learn 
more about our comparably lower 
interest rates and exceptional service.

Family Owned & Local Direct Lender |  NMLS#: 898812
ON 

YOUR 
PHONE!
DOWNLOAD OUR FREE MOBILE APP

GET 
EVERY 
ISSUE

Search DigaPub
Choose California

South Orange County Real Producers

S O U T H  O R A N G E  C O U N T Y 

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 
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949.720.1616
Dino@CAcoastalloans.com

26381 Crown Valley Pkwy. #230 | Mission Viejo, CA 92691 
NMLS#264396 | BRE#01244052 

You Find Them The Perfect Home!
LET US GET THEM THE LOAN!

#WhoCanWeServeToday



#AWALSH4TITLE

WFG IS HERE FOR YOU,
ESPECIALLY DURING THIS TIME!

Ask Andrew about our title discounts and how we can
save sellers money when they apply!

Andrew Walsh
VP of Sales & Marketing
949.300.9101
awalsh@wfgtitleco.com
AndrewWalsh.wfgtitleco.com

Give Us a Call!


