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LETS 1 youtone - Oeason is Herel
Wil your buyer need coverage?

CUSTOMIZED RELOCATION SOLUTIONS

LONG-TIME LOCAL PRESENCE
COUPLED WITH WORLDWIDE TOP-QUALITY SERVICE. Glen
LOCALLY OWNED & OPERATED FOR NEARLY 40 YEARS | Hollingsworth
239-444-1641

glen@rosierinsurance.com

Just'wanted to pass on a Thanks to you and your team for the excellent job they did in our move.

The two gentlemen were courteous, hardworking and very professional. They represented you and I N S U R A N C E
your company very well. We will definitely recommend your company to all our Florida friends I\R/”k?(
us
-Dave V The name that has been —
serving SWFL for over 65 years. %Esgk@ﬁjelrl;ns]ug:zfcom

239.64 3 .4 1 oo Make sure Rosier is part of your Referral Network!
We'll assist your clients in making informed decisions to protect their new
home. Have them give us a call for a personalized insurance quote.

www.RayTheMover.com
$

Office@RayTheMover.com -
The MO\’er y& A @sted Choice* rosierinsurance.com
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FOUND A HOVIE HERE THAT
NEEDS ALOT OF WORK?

Our team will walk through your property with you and help you envision your
client's future palace. The right renovation can pay back big dividends.

OPPORTUNITY IS CALLING - oo L
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RESIDENTIAL & COMMERCIAL RENOVATIONS « NEVW HOME CONSTRUCTION & "*qj : \ L.
\We tackle any size job from small projects to major overhauls. | ASSEENN P ——
Ca” us at E 3 9_2 9 3_0 o 4 9 fOP a F R E E E STI MATE : GULFSHORE LIFE Following the strz.ttegies of Realtors Ru[fert and Karen Irby as they try to
E !"Eh-rll';'lm make their mark in the upscale market in Naples.
2 - ' e .iu = BY JUSTIN PAPROCKI
Family owned & operated * Fully licensed & insured o P g
) . =1 O N “There’s opportunity here—you just have to see it. Put a little money
Over 25 years of guara nteed workmanshi P into it—well, the Naples version of “a little money”—and this could
sell quickly.”
www.dcgswil.com ,
D g T - = | \
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Your Dream, My Design, Our Reality!

ersonalized in the truest sense of
the word, the spaces in which
Sheryl Bleustein creates are vividly original
and flawlessly reflect the passions, pursuits
and lifestyles of her clients. “I never do
anything twice,” asserts Bleustein. “Every
project is a new canvas where | can turn each
client’s unique dream into a reality.” With an
obsession for detail, Bleustein-created interiors
are infused with custom crafted luxuries, such
as electric cabinets and drawers for a
gourmet chef; a sumptuous vanity that opens
up as jewelry storage; and an extravagant
closet for a watch collector. An industry icon
for more than 30 years, Bleustein’s innate
sense of proportion, eye for exquisite details
and finishes, and relentless quest for
perfection has earned her a position as one
the most sought-after interior decorators in
South Florida and commissions for discerning
clients worldwide. “I love, love what | do,”
enthuses Bleustein. “I will do anything and
everything for my client.” Delivering
luxury residential interior design services to
an elite clientele, from celebrities to CEOs,
Bleustein places great importance on attentive,
one-on-one service of the highest quality,
believing the process is as critical as the result:
“It is my goal to achieve a beautiful home that
is as luxurious to live in as it is to look at; and
| want this fo be an enjoyable journey for my
client,” she says.

Award Winning Houzz & ASID Designer
SHERYL BLEUSTEIN, PRESIDENT

“Jack just walked in after finishing work and said: “The outdoor room looks particularly
beautiful.” Woo Hoo | always say, “If you can please Jack, you can please anyone!”

— Jack and Judy Remondi
Old Naples

RESIDENTIAL & COMMERCIAL INTERIORS

FORT LAUDERDALE | PALM BEACHES | JUPITER ISLAND | MIAMI | NAPLES

NEW YORK | CAPE COD | BOSTON | THE BAHAMAS
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Cover photo courtesy of John Paul Buchanan.

DISCLAIMER: Any articles included in this publication and/or opinions expressed herein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain
solely those of the author(s). The paid advertisements contained within the SWFL Real Producers magazine are not endorsed or recommended by The N2 Company or the publish-
er. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Homes and relationships
that will withstand the test of time.

Matt@BellaMiaDev.net | (289) 213-9300: | ‘www.BellaMiaCustoémHomes:com
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This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support

these businesses and thank them for supporting the REALTOR® community!

AIR CONDITIONING CUSTOM HOME BUILDERS  Panther Home Inspection INTERIOR DESIGNER

PREFERRED PARTNERS

Conditioned Air

Tim Dupre

(239) 643-2445
www.conditionedair.com

ATTORNEYS

Woods, Weidenmiller,
Michetti, & Rudnick, LLP
(239) 325-4070
www.lawfirmnaples.com

BALLOON & PARTY
SUPPLIES

Masquerade & Balloon
Galore

Bethany Baier

(239) 272-2301
www.masqueradeswfl.com

CLEANING SERVICE
J.O. Always Clean
Santiago Ospina
(239) 200-1M4

CUSTOM HOME BUILDER/
REMODEL

Bella Mia Development
Matthew Bailey

(239) 913-9300

www.bellamiacustomhomes.

com

Dominion Contracting
Group

Butch Bacon

(239) 293-0049
www.dcgswfl.com

Tri-Town Construction
Marc Devisse

(239) 895-2058
www.tri-townconstruction.
com

10 - November 2020

Cintron Custom Builders
Flower Cintron
(239) 216-8106

www.cintroncustombuilders.

com

Laram Construction

Christl Ramirez

(239) 304-0516
www.laramconstruction.com

EVENT PRODUCTION
Artistic Science

Marley Ross

(239) 289-2422
wwwe.artisticscience.com

FINE ART

Balanced Images

Alessia Marcin

(804) 301-5212
www.balancedimages.com

FLOORING

Hadinger Flooring

(239) 566-7100
www.hadingerflooring.com

GENERAL CONTRACTOR
Berkshire Bay Contractors
Edward Arasimowicz
(239) 313-1585
www.berkshirebay.com

HOME INSPECTION
HouseMaster Home
Inspections

John Prete

(239) 480-8220
www.housemaster.com

Jim Scarpa

(239) 389-0996
www.pantherhome
inspection.com

HOME WARRANTY
FPL Home
www.fplhome.com/Realtor

Old Republic Home
Protection
Shannon Livingston
(239) 682-1812
www.orhp.com

HOME WATCH SERVICE
Home Services by Cary
Cary Cramer

(239) 841-3970
www.homeservicesbycary.
com

INSURANCE

Ackerman Insurance

Rick Nayar

(239) 597-1096
www.ackerman-insurance.
com

Responsive Insurance
Matt Nance
(239) 596-3177

www.responsiveinsurance.

com

Rosier Insurance

Richard Rosier

(239) 4441414
Www.rosierinsurance.com

Interiors by SBI

Sheryl Bleustein

(954) 445-0897
www.interiorsbysbi.com

MORTGAGE LENDER
Equitable Mortgage
Steve Calabrese

(239) 778-6548
www.stevecalabrese.com

Gold Star Mortgage Financial
Josh Lund

(612) 802-3265
www.goldstarfinancial.com

Maxwell Mortgage Team
Lauren Maxwell
(239) 596-0500

www.maxwellmortgageloans.

com

MOVING COMPANY
Ray The Mover

John Smarge

(239) 643-4100
www.raythemover.com

NEW HOME SALES
Lennar Homes
David Burnham
(239) 834-4365
www.lennarswfl.com

PAINTING SERVICES
Contractors Painting &
Waterproofing

Rich Gardner

(239) 404-9829
www.contractorspain
tingandwaterproofing.com

PHOTOGRAPHY - PORTRAITS PLUMBING SOCIAL MEDIA VALET SERVICES

& HEADSHOTS Sunwest Plumbing MARKETING/ 5 Star Valet

Sandy Windham Photography Paul Blais MANAGEMENT Joey Rock

(239) 289-6486 (239) 455-8353 Salt + Light Media (239) 331-7033
www.sandywindham.com www.swflplumbingrepairs.com Kimmy Curry www.5starnaples.com

(317) 752-4423

PHOTOGRAPHY- POOL SERVICES VIDEOGRAPHER
REAL ESTATE SWFL Pool Pros TITLE COMPANY Corrafilm
LaCasaTour Chaz Hambling Artesian Title Coby Corradino

Derick Moreno
(888) 598-8687
www.lacasatour.com

(239) 872-8186
www.swflpoolpros.com

Rick Nayar
(407) 810-0640
https://artesiantitle.com/

(786) 417-7210
www.facebook.com/corrafilm

REAL ESTATE MARKETING
Real Tours SWFL Your Home Magazine
Michael Berio
(239) 464-7969

www.realtoursswfl.com

Legacy Title

Eric Solomon
(239) 325-2709
www.Itflorida.com

Tony Spano
(239) 235-3170
www.thebestlistingtool.com

RETIREMENT/WEALTH
PRESERVATION ADVISOR
Dorkan Financial Group Inc
Murat Dorkan

(443) 569-6500
www.dorkanfinancialgroup.com

PHOTOGRAPHY- Resolutions Title
ARCHITECTURAL
John Paul Buchanan
(239) 249-9400

www.johnpaulbuchanan.com

Aaron Barnes
(239) 734-4888
www.resolutionstitle.com

EUUMERNG (SSURADE (TS WAY ONTO
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T No matter the time of day or night,
100 =1 B a real person is always on the line
[ . to solve your plumbing problems!
Service ool il
b Clsing. G

-8353_"

Sunwest
Plumbing

(239) 455-8353 « swilplumbingrepairs.com

S
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The Comfort People Since 1962°

MEET THE

SWFL

REAL PRODUCERS TEAM

239.643.2445
1.888.COLD.AIR

conditionedair.com
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Andrew Regenhard Ellen Buchanan Kimmy Curry Lindsey Wells -

Publisher Editor Director of Marketing Writer

Scotsman Guide
#2 U Top Women
E R Originators
Scotsman Guide
2 0 I 9 Top Originator for
overall production.

Financing the World 5 9 closed {nans for

; == more than $16IM
One Loan at a ‘Time in production.

Dave Danielson John Paul Buchanan Derick Moreno
Writer Photographer Photographer

" _:.;.

e

Sheryl Moreno Coby Corradino Geneva Eilertson
Photographer Videographer Reprints Manager

Lauren Maxwell

MaxwellMortgagelLoans.com

CROSSCOUNTRY MORTGAGE, LLC
] Dpporturity, £
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Why aren't all title

companies like us?

Good cluestion.

We know how hard Realtors® work.

ARTESIAN
18 L p =

Learn more at artesiantitle.com

239-677-3184

i

Closings With a Concierge Touch.

nswravce for
ALL of Your
Ulien(s’ Needs.

Get the quality customer service and
full insurance coverage your

clients deserve and can rely on!

AUTO = BUSINESS = FLOOD
HOMEOWNERS = LIFE = LIFE ANNUITY

D,
ACKERMAN

1575 Pine Ridge Rd., Suite 17 Naples, FL. 34109
www.ackerman-insurance.com

(239) 597-1096

f in
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Bill Earls and his wife Sonia helped us celebrate at our Launch Party on October 7, 2020.

Dear SWFL Real Producers and Partners,

We sure have a lot to be thankful for this year. With the pandemic, it’s made
me and everyone, I think, really reflect on what we’re grateful for: our loved
ones, our health, our livelihoods. I am also very grateful for the fantastic
members of the SWFL Real Producers community! It’s such a privilege to
curate Realtor®-centric content for you all and to bring this exciting publica-
tion to our area. I love meeting all of you and having an opportunity to share
the stories of some of our top-producing rockstars in the industry. You are
an inspiration! And I love meeting and working with our wonderful industry

partners who make this whole thing possible. Thank you all!

We have something else to be thankful for this month: on October 7, we
were fortunate to be able to FINALLY pull off our magazine’s big Launch
Party — something that had been planned for early in 2020, but got put on
an extremely long hold. What is it they say? Better late than never...and good

things come to those who wait!

An amazing time was had by all at our fantastic listing property in Livingston
Woods. Thank you to Cintron Custom Homes for providing this
terrific location as a venue for us to gather. We had great food,
drinks, music, laughter, and exciting raffles and giveaways,
including donations to charitable organizations. Thank you all
for coming and making this the event we’d hoped it would be!

I want to especially thank our wonderful partners who spon-
sored the Launch Party — Platinum Sponsor: VidClose; Gold

REAL PRODUCERS
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RP un

Sponsors: Equitable Mortgage; Woods, Weiden-

miller, Michetti and Rudnick; and Cintron Custom
Homes; Silver Sponsors: HouseMaster, 5StarValet,
Porsche of Naples, Old Republic Home Protection,
Dorkan Financial Group, Carolina Catering Com-
pany, Ray the Mover, Masquerade SWFL, and AD-
venture SWFL; our Media Sponsors: Salt + Light
Media Group, CorraFilm, and Artistic Science; and
our Raffle Sponsors: Balanced Images, Chasing
Dreams Photography, Home Services by Cary,
Wounded Warriors of Collier County, LaCasaTour,

and Niki Jane Beautique.

Check out the photos from the Launch Party on
pages 22 to 27. Thanks again to all who came and
all who made it possible and memorable. We look

forward to seeing you soon at our next event!

Once again, thank you all, and I hope you and your
families enjoy a happy Thanksgiving!

Very respectfully,
Andrew Regenhard
Owner/Publisher
SWFL Real Producers

andrew.regenhard@realproducersmag.com

SWFL Real Producers - 15



MEET THE COMMUNITY DREAMS BUILT ON A
FOUNDATION OF QUALITY

CUSTOM HOMES

AFFORDABLE e ENERGY EFFICIENT
SURPASSES FEMA HURRICANE STANDARDS

TRI-TOWN
CONSTRUCTION

TS

Wi

il
o . Tri-Town Construction, LLC
’j specializes in residential and
= commercial remodeling,
roofing, and emergency
response services. We are committed to
providing all of Southwest Florida with
exceptional construction services while being
environmentally conscious. Call us and we

will exceed your expectations!

REMODELING

WHOLE HOME & CONSTRUCTION

Locally Owned Southwest Florida Business ROOFING

TILE © SHINGLE ¢ ROOF COATINGS » METAL

www.Tri-TownConstruction.com
(239) 895-2058 | Connect@Tri-TownConstruction.com

CGC1512714 CCC1329614 MRSA729 MRSR829 HI3275

Nominate a Realtor® you’d like to see featured by emailing andrew.regenhard@realproducersmag.com. COMMERCIA
TENANT IMPROVEMENTS o GENERAL REMODELS
INDUSTRIAL FLEX SPACE BUILD OUTS

16 - November 2020




By
Shauna
Osborne

18 - November 2020

HOW ELECTIONS

INFLUENCE

financial fitness €4

Amidst the turmoil of a devastating pandemic, Pentagon-released
UFO videos, and treacherous murder hornets this year, it’s been
easier to forget that 2020 is an election year. By the time this
article is published, our country will likely have elected our next
leaders, the impact of which will disseminate to policy, foreign
relations, the economy, and beyond. Based on some 90 years of
market data analysis, studies have identified patterns that recur
during election cycles, confirming that they have a significant

bearing on the markets.

The presidential election cycle is a theory based on the market
and economic conditions historically prevalent during certain
years of a U.S. president’s term. Developed by a stock market his-
torian, this model is used, among other factors, by some investors

to predict stock performance during election cycles.

Timing.
Generally, the stock market ebbs and flows throughout the
presidential tenure. The first year tends to be the weakest of a
president’s term, as the spotlight is generally on transitioning
out of campaign mode and into fulfilling campaign promises...
likely, social welfare and tax law issues rather than the economy.
Historically, years three and four comprise the strongest years
for the market, as leadership begins to focus again on being
elected and, thus, strengthening the economy; more tax

cuts and job-creation activity occur then, as well.

Party.

While many voters have strong opinions on party,
the stock market — and your portfolio — remains
ambivalent. Which party is in power seems to
have no bearing on stock holdings, with Demo-

cratic leadership showing only the slightest gain in

the Dow - about 9% annually versus 6% for Repub-
licans. When party does make a difference is when
leadership changes hands: stock market returns are
nearly 2% higher when the same party or president

retains control of the White House.

Curiously, the stock market has shown an astound-
ing ability to predict our country’s next leading party.
If the market is up in the three months prior to the
election, expect a win for the incumbent, but if it’s
down, prepare for new leadership; this pattern has
held in 86% of the U.S.’s 22 national elections. As we
all know, though, 2020 has been anything but typi-
cal, so from where I sit as I write this in late August,

this election is anybody’s guess!

WOODS - WEIDENMILLER
MICHETTI- RUDNICK

PH: 239.325.4070 | www.lawfirmnaples.com

Offices in Naples, Downtown Naples and Bonita Springs/Estero (Near Bonefish Grill)

Woods, Weidenmiller, Michetti & Rudnick, LLP
a Florida Professional Limited Liability Partnership

The hiring of a lawyer is an important decision that should not be based solely on advertisements. Before you decide to hire an attorney be
sure to request free written information about qualifications and experience. Rule 4-7.2(d).
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The Secret to the Internet — LISTINGS!

There is no question the Internet is the perfect
way to search for real estate. Instead of looking
through pages of jumbled pictures of homes,
many without prices, now you simply enter
where you want to live, amenities, how much
you want to spend and voila, there they all are.

You can see multiple photos, probably even
a video or a virtual walk-through, you can
google (oops, did | say Google) its exact
location, check out the neighbors and the
school system, all while enjoying a latte in
your living room. We all get it. It’'s amazing

that the latest figures show that 95% of buyers
use the Internet when searching for a home.
It’s hard to believe it’'s not 100%. And the web
companies know this and charge a lot to allow
you access to these buyers. But is investing a
lot of money to attract buyer leads the best
marketing strategy for your business?

Remember, most high-income producers spend
their money developing the listing side of their
business. Having more listings means more
signs, more open houses, more ‘Just Listed’
mailers, and you got it ... more Internet leads.

MARKETING FOR

REAL ESTATE
PROFESSIONALS

Now more than ever, because of the Internet,
the agent who controls the listings controls
the buyers. Without spending anything on SEO
rankings, getting ‘likes’ on Facebook, Zillow re-
ferrals, or exposure on thousands of individual
IDX sites - listings make them all FREE.

Not long ago, Gary Keller of Keller Williams
fame, interviewed Kristian Peter, a top-
producing agent in the KW network. She said,
“Right now, we’ve got about 110 listings, so we
generate an awful lot of buyer calls and web
leads that come directly from our website and
third-party sites.” She continued, “On a month-
ly basis, we get about 2,000.”

Where’s the magic? The Internet or the list-
ings? Did you notice Kristian didn’t say any-
thing about paying to generate all this traffic?
She’s getting 2,000 calls by virtue of her list-
ings! Get the listings and you’ll get the calls.

There are a lot of ways to turn your business
to the seller side and list more. One of the
surest methods is targeting a select area,
regularly contacting everyone in that area
with something they look forward to receiving,
and branding yourself as the leading Realtor®
in that area. It’s called farming ... real estate’s
version of target marketing.

Once you establish yourself as the number one
agent to 1,000, 2,000, 3,000 or more home-
owners, you will get more seller calls, more
referrals, participate in double-sided commis-
sions, and maximize your Internet leads.

By Tony Spano, a real estate marketer who works
with REALTORS® 10 grow their businesses.

Your Home Magazine, Inc., is a direct-mail

marketing company that produces home and
garden magazines for real estate professionals
to dominate their farm areas.

Unmatched by all the post cards, newsletters,
and market reports other agents send, a custom
magazine brands you as the most successful real
estate professional in your farm area.

By consistently sending homeowners a beautiful
magazine that they enjoy receiving, and actually
read and keep, your brand is elevated head-and-
shoulders above the competition.

In addition to being upscale and exclusive, your
magazine has plenty of space to co-market with
companies you currently recommend. By offsetting
a large portion of your cost, having your own full-
color magazine can be less out-of-pocket expense
than others are paying for post cards.

If you farm an area now, or plan to, having
your own custom magazine is the perfect way to
elevate your name, your brand, and your income.

YOUR HOME

MAGAZINE

For more information go to
www.TheBestListingTool.com
orcall 239.235.3170.
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Photos by Austin Luper (Action Shots)
Photos by Jason Koch (Step & Repeat)

SWFL REAL PRODUCERS

FACNCHINEARING

OCTOBER 7, 2020
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Our big Launch Party on October 7th
was a huge success! Thank you to

all our Real Producers and industry
partners who came out to Livingston
Woods to help us celebrate! We were
excited about the amazing turnout and

opportunity to bring everyone together.

A big thank you to Cintron Custom
Homes for lending us their beautiful,
new, luxury property for the party.

The location couldn’t have been better!
Shout out to our fabulous caterer, Caro-
lina Catering Company. And most of all,
thank you to our wonderful sponsors.

‘We couldn’t have done it without you!

If you missed this event, we hope you

can join us for our next one!

Our Event Sponsors:

Vidclose *

; W WOODS - WEIDENMILLER
a title company MR MCoErT Rk

EQUITABLE

MORTGAGE CORPORATION

\% MASQUERADE

2R, A]VENTIRE o~CCC HouseMaster 03

__VALET _ cemwcamo | BALLOONS GALORE
o @ RAY - SALT + LGHT
o PORSCHE CORRAFILM .""f. et

OLD REPUBLIC Parsche Naples TI‘E JHDVEI' BICITAR HABSETING - EVERTE » PEODUCTION

HOME PROTECTION
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ERIC & TYLER MANRIN

Photo by Mary Beth Koeth




Tyler Manring (Photo by Mary Beth Koeth).

Eric was in Connecticut, working as a tennis professional
when Tyler dove head-first into the real estate industry
after college in 2003. “I was working my butt off teach-

ing tennis, and my little brother, who had just graduated
from college, was making twice as much money as me and
working half as much,” Eric says, laughing. He promptly
stopped teaching and joined his brother in real estate. Both
Tyler and Eric followed their father’s lead, and soon re-
alized the different sets of skills they brought to the table
worked very well together.

Perhaps the success of the Manring Brothers team can, in
part, be attributed to the deep roots the Manring family has
in Naples. Tyler and Eric moved to Naples in 1986. One of
the things that separate them in the local market is their
network of professionals and knowledge of the area. This
enables them to offer their clients much more than just help

in buying or selling real estate.

30 - November 2020
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Eric Manring (Photo by Mary Beth Koeth).

“Since we have grown up here, we can give referrals to our
clients for just about anything, whether it be flooring or
electric, because we personally know someone that does just
about anything,” Tyler says. “We help them from the begin-
ning to the end, past closing and beyond. We really try to

collaborate with our clients throughout the entire process.”

“There is literally not one neighborhood that we don’t
know,” Eric adds. “If you were to say a road name, I typical-
ly know where it is or what neighborhood it is. When you’re
buying in Naples, you’re not just buying a house; you’re buy-
ing a lifestyle and the amenities that come with it. You have
to know the communities inside and out. We help guide

people so it’s the right fit for them and their family.”

When their father passed away in 2012, Tyler and Eric
started the Tom Manring Foundation in his memory. Thomas

Manring was much more than just a real estate agent. Before

Sl A
G e

getting into real estate, he was an educator. He also loved ten-
nis and spent 30 years as a tennis professional. They combined
their father’s love for tennis and education to create an annual
fundraising weekend to raise money for student-athletes and
donate money in the form of scholarships to students at Florida
Gulf Coast University. To date, they have raised $100,000 since
the foundation’s inception. Their next fundraising event is set
for January 29th to 30th, 2021. For more information, check

out www.tommanringfoundation.org.

Between the two of them, Tyler and Eric have eight children.
Tyler and his wife, Lindsey, and their five kids live in the
neighborhood where the Manring brothers grew up. “That
was the neighborhood where we used to run the streets and
grow up as kids, and I always wanted to find a house back in
that neighborhood,” Tyler says. Eric and his wife, Lita, have
three kids, and their youngest is keeping them busy. “She’s
talking up a storm, I tell you,” Eric says, laughing. “And now,

we can actually understand her!”
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Eric and Tyler inherited a love of tennis from their Realtor father,
Thomas Manring, who spent 30 years as a tennis pro.

SWEFL Real Producers - 31



When asked what they
hope to be remembered
for, Tyler and Eric
answered almost in uni-
son: “Treating people
the right way.”

“We want to be re-
membered for the good
things, and I think
that’s part of the reason
we started the Tom
Manring Foundation,

to create a legacy. It’s
something we can leave
behind and say, ‘Look
at the good I've done.

I didn’t just talk about
it, and I didn’t just do
things for myself; I
actually went out there
and gave back to all the
amazing people that
have given to us,” Tyler
says. “Naples has been
so good to us, the sport
of tennis has been so
good to us, so it’s nice
to give back to both of

those communities.”
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Eric and Tyler Manring lead the Manring Brothers Real Estate team at Compass. (Photo by LaCasaTour)
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| MAKE DEALS APPEN -

b Call/Text: 239.834.4365:| Email: David. Burnhum@‘}ennurcom o
Welcome Home Center located af 3650 Crimson Ln, Fori Myers FLi33916)

MASQUERADE
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BALLOONS GALORE

High Quality Costumes for Rental and Retail

Mascots * Masquerade Masks = Hats = Wigs = Boas = Feathers
Clown Supplies = Rental Props = Balloon Decor = Arches = Drops

Themed Centerpieces = Corporate Events = Weddings

NAPLES FT. MYERS

239-643-3330 239-997-MASK

www.MasqueradeSWFL.com = Masqueradelnc@comcast.net
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RESOLUTIONS
TITLE inc

7 7
~Sant; o /
2010-2020 |

Al ol

A\ — Luxury Valet Parking —
M g Focused on the Highest Level of Service ’ TITLE INSURANCE
—_——— LE . . Experience the convenience of private party » ESCROW SERVICES

DRIVENIBY EXCELLENCE valet parking at your home, business & club Q

- » CONSTRUCTION FUNDS
239.331.7033 * info@5starnaples.com ¢ 5starnaples.com DISBURSING »

i

» TECHNOLOGY-DRIVEN,
PROFESSIONAL EXPERTS o

> ENHANCED SECURE
ONLINE ACCESS &
COMMUNICATION

* NATIONAL COMM
SERVICES

Our work is seen on SWFL Real Producers. A
Full service digital marketing, event and production company. |

SALT + LIGHT

{ .»'% /,«,ﬁ'..m

WWW.RESOLUTIONSTITLE.COM

239-734-48388
375 STH AVE §, SUITE 202 | NAPLES, FL 34102
13800 TAMIAMI TRAIL N, SUITE 310 | NAPLES, FL 34110

Contact us by email at kim@saltandlightmediagroup.com
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CINTRON

CUSTOM BUILDERS
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BUILDING LUXURY CUSTOM HOMES THROUGHOUT SOUTHWEST FLORIDA

WWW.CINTRONCUSTOMBUILDERS.COM

GIVE US A CALL TODAY 239-216-8106 OR
CONTACT US THROUGH EMAIL AT FLOWER@CINTRONCUSTOMBUILDERS.COM

THE

A CrgY
BEST
" OFTHE
GULFSHORE
2020

= GLLESHORE LIFE

VOTED #1

J;’i b f PHOTOGRAFPHER!

AN
REALTQOURS

CALL US TODAY

239.464.7969

SCHEDULE ONLINE
RealToursSWFL.com

PHOTOGRAPHY AERIALS 3D TOURS E FLOORPLANS
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The Real Tours team (from left to right: Cameron Huber, Giancarlo Taliercio, Hannah Brasacchio, Michael Berio, Tiffany Noel, Morgan Winiecki, Shane Antalick, Austin Swan).

partner spotlight
By Lindsey Wells
Photography by Sandy Windham

STATE-OF-THE-ART REAL ESTATE MARKETING

Searching for the right real estate marketing company is often Still not convinced? Almost 90 percent of all homebuyers look
comparable to searching for a life partner. If you find that a com-  for homes online before ever contacting a real estate agent.

pany doesn’t meet your standards or help propel your business People in this area are searching online right now for a new place
upwards, you’ll be traveling a rocky path until you tell them to to call home. With those numbers in mind, it doesn’t make sense
hit the road. However, if they fit your marketing needs and drive not to partner with a professional real estate marketing company

results, then it will be a successful relationship. that will put your business in the spotlight.
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Michael Berio and Tiffany Noel, co-founders and owners of Real Tours.



Michael Berio and Tiffany Noel with their sons Austin, Jacob, and Logan.

Real Tours, an award-winning Florida
real estate marketing company, com-
bines art with technology to produce
the most immersive and visually en-
gaging property marketing available.
Before starting the business in 2016,
owners Michael Berio and Tiffany
Noel said a career in this industry was
never on their radar, as far as long-
term jobs go. But once they delved
into the technology and began to see
the difference they could make in the
real estate industry and the lives of
their Realtors®, this business became

their passion.

Real Tours specializes in real estate
photography and videography. They
also offer aerial (drone) photography
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and videography, in addition to a variety of other
services. A full list can be found on their website

at www.realtoursswifl.com.

Michael’s interest in real estate marketing was
piqued when he discovered the Matterport camera,

a camera for 3D virtual tours. “At the time, it was

brand new technology, no one had really heard of it.

That’s when picture slideshows were considered a
virtual tour,” Michael says. “We would go into these
offices and try to sell them the technology, and I
would show everyone the difference between what
they considered a virtual tour and this new 3D tour.

It would blow people’s minds.”

With Matterport Virtual Spaces, viewers can walk
through the home as if they were there, creating
better experiences, happier customers, and more

revenue. “With COVID-19 going on, these services

have been outstanding. We’ve seen

a phenomenal number of people sell
their house sight unseen just because
they have ways for people to walk
through the house without being
there,” Michael says.

“The Real Tours difference is that

our clients are getting that quality
work which helps them sell their
homes quicker because we are a
one-stop shop; we have everything
that anybody could need, with the
quality that you would expect, and
our customer service is incomparable
to anyone else’s,” Tiffany says. “We do
complimentary consultations because
we have tech-forward services that

a lot of people are not familiar with.
We take the time to walk our clients
through that and explain how every-
thing is utilized so that they are using
it properly, and they’re able to gain
success from it.”

Not only are Michael and Tiffany
partners in business, but they’re also
partners in life, too. Happily engaged,
they had plans to get married in July,
before the coronavirus reared its ugly
head and threw a wrench in their
plans. However, with their business
growing by leaps and bounds, the
timing of everything seems to have
worked to their benefit. “Real Tours
has just been growing incredibly, so
we’re putting those plans to the side
until we can get to a point where
nothing will be disrupted when we

leave,” Tiffany says.

Part of the success of Real Tours can,
no doubt, be attributed to the fact that
Michael and Tiffany are just as pas-
sionate about their clients as they are
the members of their team. Seeing the
success and development of the Real
Tours team has been one of the most
rewarding aspects of the business,
Michael says. You'd be hard-pressed
to find any stufly, conference-room
team meetings in this company; one
way that they maintain a positive work
atmosphere is by holding meetings
during bowling matches or hatch-

et-throwing contests.

The Real Tours team is also passionate

about serving the community and is well-
known for going above and beyond the
call of duty for their clients. One example
of this is when they surprised a client in
need with a brand new bed and mattress.
Organizations they have partnered with
in the past include Habitat for Humanity,
Project KLM, the Muscular Dystrophy
Association, and Community Cooperative,
to name a few. “We really try to pay it for-

ward within the community,” Tiffany says.

At home, Michael and Tiffany have three
sons: Logan (10), Austin (seven), and
Jacob (three). They can often be found
on random family adventures and enjoy

going to the park and out to eat.

Call Real Tours at 239.464.7969 for
a FREE consultation on how they
can help get your client’s home
sold fast. www.RealToursSWFL.com
Tiffany@RealToursSWFL.com
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® Loans approved in 12 days.

* Don’t gamble with LO’s that are
sidetracked by the refinance boom.

® Over 70% of our closings are
purchases.

WHY EQUITABLE MORTGAGE?

- Family Owned and Operated for 25 years
« In-House Underwriting and Funding
- Happy Realtors — Happy Clients

CQUITABLE T

MORTGAGE CORPORATION

STEVECALABRESE.COM S

@ StevenMCalabrese Ei Steven Calabrese NMs 79387/ 39843 D 239-932-3216 | stevec@eqfin.com




O LaCusiifour com

WE LIVE AND BREATH REAL ESTATE MARKETING

THE ONLY TOUR PROVIDER IN SW FLORIDA
THAT PROMOTES AGENTS AND THEIR LISTINGS

SCAN ME
[E]%[E] TO GROW YOUR BUSINESS

=

SCAN ME

REAL ESTATE SERVICES
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Introducing home
warranty plans to help
keep life running.

Home warranty plans* offered by FPL Home™ have a one-hour
limited service guarantee, so your clients could have their
homes up and running faster than they can do their next load
of laundry. See terms and conditions for details.

For more information, please visit:
www. FPLHomewarranty.com/realtor

“FPL Home = an unregeiated subsiiary of Florda Pewer & Lighl Comgasy (FPLL The bome
warranty plass ane oftered and adminstered by FPL Home. Flasida boense FESERST. and
mod FPL, and wim providod by Lyndon Soushem inssirance Company (FL Lic. Na . FL-03688)
Thet home wasrsaty plans & service plans and nol wairanlns.

J.O. ALWAYS CLEAN

Clean today,

— M T

seII tomorrow

¢ OLD REPUBLIC HOME PROTECTION

You're more than a real estate agent.
You're a hero to your clients.

Save the day with
industry-leading
home warranty
coverage.

I am proud to
support you — Shannon Livingston |
contact me Account Executive | #
anytime. B00D.282.7131 Ext. 1037
C; 238.682.1812
ShannonLi@orhp.com
my.orhp.com/shannonlivingston
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By Lindsey Wells
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“To be an excellent Realtor®, you have to have two qualities to
succeed in this business: one, you have to genuinely like and care

for people. And two, you have to have the patience of Job.”

Robert Nardi knows a thing or two about real estate. After all, he
has spent the better part of the last two decades in the industry
in Naples, after a lengthy career in the technology sector. After
working for a large, worldwide real estate company for five
years, Robert opened his own firm, Nardi Realty, and his small

company has since grown to employ 18 associates.

Originally from Cleveland, Ohio, before real estate, Robert

worked at a law firm as a customer service manager, where he

oversaw the firm’s help desk. After 11 years with that company
and a short stint in Minnesota with a different company, sunny

Naples began calling his name.

“My cousin lived here, and she said to me, “‘You should come
and check out Naples. It’s beautiful here. You don’t want to be
in the cold anymore, do you?”” Robert recalls. It turns out, he
had grown somewhat tired of the cold. His husband, Dr. Jeffrey
Larkin, was also able to secure a job in Naples, as partner at a

pathology firm, so they packed up and headed to Florida.

Robert earned his real estate license in 2002, and by 2005 was
making a six-figure commission. He wasn’t entirely satisfied with
the brokerage he was working under, though. Robert longed for

a boutique brokerage where customer service was at the heart of
its operations. “This was a career for me,” he says. “This wasn’t
just something I wanted to do as a hobby.” In 2007, he took a leap
of faith and started Nardi Realty, and his clientele followed him.
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“We treat every customer like they’re our only customer, and
that’s really important to me,” Robert says. Equally as import-
ant to Robert is the success and development of the agents

on his team. “I have a firm that people can succeed in. When
they come to my office, I give them my support as a broker. I'm
available 24 hours a day, seven days a week. I want people to

succeed, and that’s my whole goal.”

Arts and arts education is another crucial thing in Robert’s life.
Having previously lived in New York City, Robert was a profes-
sional entertainer years ago and has carried that love for the-
ater with him to Naples, where he has donated to and worked
with several local theater companies, including Artis-Naples,
Theater Zone, and The Naples Players. He has also served on
the board of directors for Naples International Film Festival and
continues to support the organization as a viewer.
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When he isn’t working, Robert and Jeff are avid travelers. The
only continent they haven’t yet visited is Australia. “We’re
fortunate enough that I have my own business, and Jeff can take
off quite a bit as a partner in his firm, so we travel at least eight
weeks out of the year,” Robert says. Some of the exotic places
they’ve been include the Galapagos Islands, the Maldives, India,
Japan, Hong Kong, Europe, and Russia.

Locally, Robert can usually be found spending time with his
husband, singing karaoke, cooking Italian meals at home, and/
or dining out. Luckily, when going out and socializing, it seems
that Robert and Jeff meet wonderful people along the way, and
many have become great friends. “If someone knows you sell
real estate in Southwest Florida, you become very approach-

able. Somehow, they refer you to other friends, etc.,” Robert

says. And, as mentioned in
the beginning, it does truly
come down to enjoying and
genuinely caring about
people, which is a testament
to Robert’s success in a very
customer service-oriented in-
dustry. “I've been very bless-
ed to have come across so
many good people in my life
and, of course, I enjoy what I
do. It is not an occupation but

a vocation for me.”

“l HAVE A FIRM
THAT PEOPLE
CAN SUCCEED
IN. WHEN
THEY COME

TO MY OFFICE,
| GIVE THEM
MY SUPPORT
AS A BROKER.
I’M AVAILABLE
24 HOURS A
DAY, SEVEN
DAYS A WEEK. |
WANT PEOPLE
TO SUCCEED,
AND THAT’S MY
WHOLE GOAL.”

-\.‘-'.
A
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fcbb(‘oo" 0% e Need better closing services?
6@ 5 Choose Legacy Title on your next transaction and

~/) experience a smooth and successful closing
every time.

23160 Fashion Drive, Ste. 227 . Estero, FL 33928

Eric L. Solomon, President 239-325-2709 - team@Itflorida.com - www.Itflorida.com
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Guaranteed. f
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PHONE: 239-430-8220
® WWW.NAPLES.HOUSEMASTER.COM
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Who's Watching Your Home While You're Away?

Let us give you peace of mind by protecting your most valueable assets.

We provide dependable homewatch services while you're away.

HOMEWATCH AND HANDYMAN SERVICES
Serving the Greater Naples Area
CARY CRAMER

Owner/Operator
ndcramerO7@icloud.com
239-841-3970

30+ Years of Experience in Facilities Management

www.homeservicesbycary.com




'T LET YOUR \
THEIR BIGGEST INVESTMENT

SCHEDULE A HOME
INSPECTION TODAY!

General Home Inspection - Wind Mitigation - 4-Point Inspection
Pool | WDO/Termite - AQ/Mold Radon | & More!

With over 12 years in the home inspection profession, Panther promises to provide
you with an easy fo read inspection report within 24-hours of the inspection.

/\

9 PANTHER HOME Panther Home Inspection is rated
o B 4.9 out of 5.0 based on 345 reviews.
INSPECTION

(239)389-0996 | www.pantherhomeinspection.com | office@pantherhomeinspection.com -,

Fully Insured - Liability & E&0

[)) N2DIGITAL

BRING YOUR WEBSITE TO LIFE!

Your business should be

bringing in more leads
m‘gg E KgﬁCTs but your website is

holding you back!

www.digitaln2.com
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Inc.

Serving all of Southwest Florida
Call us today (239) 910-2516

Find Us On

FULLY LICENSED, INSURED, BONDED ‘




»» rising star

By Dave Danielson
Photography by LaCasaTour

“ | enjoy putting that
hegotiating experience to
- work on behalf of my clients.
] No matter what the price point
g e is, | give my all to each client. ,,
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Enjoying the Journey

The paths each of us take in life are leading us forward. And as “Our paths through our lives can change, and there’s not a right
we strive toward our goals and the milestones, it’s good to take or wrong direction to take to your future,” Greg emphasizes. “The
note of the victories along the way. key is to be passionate in the pursuit of what you’re doing.”

One who exemplifies positivity and professionalism while helping Man of Many Talents

others reach their potential is Greg Economos. Through time, Greg has gained — and shared — a wide range of
diverse talents and gifts.

As Broker Associate with William Raveis, Greg is this

month’s Rising Star, and he is definitely enjoying his journey Growing up in Washington, D.C., Greg attended Duke University,

in the business. where he earned his biomedical engineering degree.
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Greg Economos worked in the entertainment industry for many years, including at SONY Pictures where he oversaw brands such as the Smurfs.

From there, he worked for a time in
marketing research and as a media
buyer. In addition, he earned both his
MBA and law degree until the call of
the entertainment business in Los
Angeles beckoned.

After working for an LA law patent
firm for a couple years, Greg finally
found his way into entertainment as
VP of business and legal affairs for
the company responsible for bring-
ing Mighty Morphin Power Rangers
to the world. From there, he moved
to Sony Pictures Entertainment,
where he made his mark in business
and legal affairs, eventually, after 17
years, running the consumer products
department overseeing brands for
iconic entertainment franchises such
as Spider-Man, Ghostbusters, Smurfs,
Breaking Bad, Wheel of Fortune, and
Jeopardy and was responsible for bil-

lions of dollars in global retail sales.

“It was while living in Los Angeles for
so many years that the real estate bug

hit me,” Greg recalls. “I had my bro-
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ker’s license for 15 years, and that’s where I started

buying and selling multi-million dollar properties.”

From Coast to Coast

Three and a half years ago, Southwest Florida
gained a little more sunshine when Greg moved to
Naples from California, and he earned his Florida

Broker’s Associate license.

“We had bought property here in Naples about sev-
en years ago, and always loved the area so decided

to move here permanently,” Greg recalls.

At first, Greg joined Downing Frye but, after a year,
decided to join the ever-growing William Raveis

team, where he’s been for almost two years.

“There are so many parts of what I do that I en-

joy,” Greg smiles. “From working with clients to

real estate design and development, it’s definitely
been a fun journey. I've always been very passion-
ate about real estate. In Los Angeles, I did it more
as a hobby. And it was helpful, because, in one 10-
year period, I moved seven times. Now, it’s a great

feeling to have it be my profession.”

Endless Appeal
The Naples market holds endless appeal.

“Naples is such a terrific area with
endless beach activities, tennis, boat-
ing, golf and, of course, a fantastic
real estate market. It’s a great small
town with big-city amenities,” Greg

points out.

Greg’s positive, can-do spirit helped
him hit the ground running. And his
reputation for results continues to
mount, including deals in the coveted
Port Royal area while still serving
other areas from Pelican Bay to

Aqualane Shores.

The passion Greg has for what he

does runs much deeper than numbers.

“It’s about finding a property for a
client I know they’ll be happy in. It
then truly becomes a home by cre-
ating an environment with its design
and décor — I assist in design if they
want,” Greg explains. “Finding a home
here is a major decision for clients.
Sometimes, their second home can

be even more important to them than

their primary residence because this

is the place where they come to relax.
As aresult, it really needs to be spe-

cial for them.”

Another meaningful part of his work

involves his peers in the industry.

“I do some listings, along with a lot
of work on the buyer’s side. In the
process, one of my favorite parts of
the business is working with other
agents. It’s always my goal to build
the best possible rapport with my

colleagues,” he says.

Relentless Pursuit

Greg puts his relentless energy to
work — focusing on finding the right
solutions for his clients.

“In real estate, my success is really
measured by the satisfaction of my
clients. That, to me, is the most im-
portant part of what I do,” Greg says.
“I’ll work on simple deals closing in

less than 30 days and other more

complex deals taking close to a year

to finalize. In either case, when my clients are hap-
py, and both sides leave the deal feeling satisfied,

that is the true measure of my success.”

Away from work, Greg is involved in the community

in other ways, too.

One of Greg’s big passions is animals. He supports
Humane Society Naples and served as emcee for their
first-ever “Dancing with the Local Stars” event, which
raised over $300,000. He’s also continued to find
ways to add value during the pandemic by supporting
groups providing food to residents in need and is very

involved with the Duke Alumni Association.

In his free time, Greg loves spending time with
family and friends on the beach, as well as boating
and travel. Cooking is also one of Greg’s passions
and with the pandemic, he has branched out with
new recipes. He also enjoys the many fine dining
and outdoor choices Naples has to offer. “We’re
really lucky here,” he says. “Naples has some of
the best high-end restaurants.”

Growth and Gratitude
As Greg considers his remarkable start in the

business and the promising future to come, it’s

clear he brings a deep sense of grati-

tude to his work.

“While real estate wasn’t my initial
field, it’s been rewarding to see how
my 30-plus years in law and business
has helped what I do now,” he says. “I
enjoy putting that negotiating experi-
ence to work on behalf of my clients.
No matter what the price point is, I

give my all to each client.”

It’s not unusual for Greg to be burning
the midnight oil until dawn — email-

ing clients or agents at 5 a.m.

In the process, one of the most
rewarding parts of Greg’s rewarding
path is about growth.

“I find every person I meet and work
with is someone new I can learn from
for the future,” he says with a smile.
“It’s exciting to learn and grow. This

is a real passion for me.”

Greg is clearly enjoying his journey.
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RESPONSIVE
INSURANCE

WITH SO MANY POSITIVE REVIEWS ON GOOGLE,
WHY AREN'T WE ALREADY A PART OF YOUR REFERRAL NETWORK?

We can coordinate with northern agencies on behalf of clients to
facilitate seamless coverage between Florida and other states as needed.

HOMEOWNERS | CONDO | SECOND HOME
| FLOOD | HURRICANE | MUCH MORE!

For a timely and complete response to your
questions, concerns and requests, give us a call!

(239) 596-3177 | www.responsiveinsurance.com
2950 Immokalee Rd, Ste 4 Naples, FL 34110

P

Matt Nance,
Owner

AS AN INDIVIDUAL INVESTOR, YOU NEED A
FINANCIAL PLANNER YOU TRUST AND
WHO KNOWS WHAT YOU DON'T KNOW

DORKAN FINANCIAL GROUP, INC.

We're not selling a product; we're selling a service and we are one of the most thorough and most transparent financial
consulting firms out there. With access to every licensed carrier in the state, we'll show you what's available and how it can
impact your portfolio so you can get an unbiased, independent opinion to help create better financial outcomes. Navigate the
intricacies of financial planning, wealth management, and fee-based portfolio management, with one of our 85 Certified
Financial Planners who will also be sure you're taking into account tax mitigation, long-term care planning, and increasing
cash flow over time.

£ g 3 >
Corrafilm is a Personal Branding and Production Company"
that works closely with Real Estate Agents to
grow their audience on Social Media Platforms.
'!‘ -t

s

We have the knowledge and tools to help you make smart decisions with your money. Give us a call today and put us to work
for your financial future!

We frequently post useful information, and we

wouldn't want you to miss any developments in
FO”OW l|S On m n the area of personal finance.
COBY CORRADINO
Creative Director r;':? I 2. (O Z E @ October is the start of enrollment for Medicare
786-417-7210 . L{}Ldl}m =0 = @f\\:) (,___,, and health insurance plans. Contact us today and

corrafilm@grmaihcom we'll walk you through a step-by-step process

. : dgrkanfinancia[grcup_com that will help make you feel confident in

your decisions.
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cover story

By Lindsey Wells
Photography by John Paul Buchanan

"GRUNINGER

DRIVEN BY REAL ESTATE




Shown here with his McLaren, David Gruninger is the founder of the Southwest Florida Supercar Club.

A passion for automobiles stemming from his childhood is, in a way, what led

David Gruninger into the world of real estate almost seven years ago. Now
a Private Office Advisor with Engel & Volkers Residential, David eats, sleeps,
and breathes real estate, using his college degree in business marketing, plus

his familiarity with Naples communities, to find the best deals for his clients.

As with many young boys, David’s love for cars
developed from playing with toy cars as a child.
“My parents gave me these Matchbox cars, and
I’d leave them all around the house, and my mom
would step on them and scream at me,” David
says, laughing. Having always possessed an en-
trepreneurial spirit, after college David created

a company called Elite Auto Solutions, an auto
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detailing company that serviced most of the gated
country clubs in the area. He built solid relation-
ships with his clients in these affluent neighbor-
hoods, never giving them less than white-glove
service. “It started with just maintaining their
cars. We eventually became friends; they’d call
me and say, ‘Hey, we’re coming into town, can you

open our house for us?’ I then became a full-time




car detailer, part-time home watcher. That’s really

what stirred up my passion for real estate.”

For the next few years, David worked with a small
boutique brokerage before joining Engel & Volkers
in 2017, after some encouragement by the compa-
ny’s then broker. The rest, as they say, is history.
An independent agent, David specializes in dealing

with the luxury properties and communities that he

knows so well from his car-detailing days, plus from his childhood
as a young golfer. David has been an avid golfer his entire life and

even attended college on a full golf scholarship. Needless to say, he
knows these communities like the back of his hand, something that

has certainly played to his advantage as a real estate professional.

While many real estate agents strive to maintain a balanced

work and home life, David has no qualms about the fact that

real estate is basically all he does. “I’'m a single guy. I'm not

66

should probably take some time off, but I’'m addicted to this.

married, and I don’t have kids — I do real estate

24/7,” he says. “I don’t care if my clients call me at
2 a.m.; I'm always there for them, and they know
that. I should probably take some time off, but

I'm addicted to this. For me, it’s the challenge, it’s
the chase, it’s finding deals, and it’s the only thing

right now that gets me excited.”

David’s love for cars also presented an opportuni-
ty for him to create a group called the Southwest
Florida Supercar Club, a car club that gathers
like-minded people for networking and community
outreach. “We do a lot of local support, like Toys
for Tots and rallies to different schools,” David
says. “We’ll get a group of exotic cars together and
fill them up with toys at Christmastime or after a
tragedy happens. Even when the coronavirus first
started, we would rally together as a group and de-
liver toys or support local restaurants. It’s a group

that I’ve been fortunate to create down here.”

I don’t care if my clients call me at 2 a.m.;

I’'m always there for them, and they know that. |

A newfound passion for David, albeit a frustrating
one, has presented itself in the form of remodeling
houses. At the time of this writing in September,
he was in the middle of gutting his own home and
rebuilding it from the ground up. “What I think my
next venture is going to be through real estate is
getting into building and developing properties for
my clients,” David says. “Throughout the years,
I've gained a knowledge of what people like, and

I feel like there’s just so much opportunity in this
area for something like that.”

In the meantime, David continues to intertwine his
personal hobbies and business marketing knowledge
with his business to create fun, positive experiences
for his clients. For him, it’s not about the commission
check or the bank account balance; it’s about making
the client happy. “And I know that’s such a cliche
answer,” David admits. “But it’s really what keeps me

going and gets me motivated.”

¢
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home matters €4

By Shauna Osborne

HolidayHoMmE
PREPARATION

2020 has been quite a year, to say the least. Given the pandemic and ensuing social-distancing

mandates in place for much of the year, we’re all feeling more uneasy about intermingling with others
and, consequently, more distant from beloved friends and family. While so much about how we live our
lives has changed this year, those feelings of connection and community that accompany the holiday
season don’t have to. Now more than ever, we’re ready — and deserve — to embrace this cozy time of love
and togetherness. However you choose to celebrate the holidays, here are few easy home-preparation
tips to have your space feeling fresh, festive, and ready to receive guests.

Prep your appliances.

All that scrumptious cooking and baking we do over
the holidays can give your kitchen appliances a
beating. Prep them for the overload with a thorough
cleaning and inspection. For example:

* Check your oven’s temperature reading with an
oven thermometer to ensure its accuracy.

* Remove all food residue and build-up in the wash-
tub, drain, and around the door of your dishwasher.

* Sharpen your kitchen knives.

* Make sure vacuum cleaners are emptied and
located handily for quick clean-ups.

+ Clean out refrigerator and freezer, checking for
blocked air vents.

+ Toilets. Let’s face it: These may get the most use
of any fixture on this list. Replace worn flapper
valves, tighten all the screws and bolts, and don’t
forget to provide plenty of extra toilet paper and

a plunger to avoid embarrassing situations!
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Declutter your space.

Focus on areas guests will see, like the front porch,
entryway, kitchen, living room, and bathrooms.
Stash away extraneous items, easily decluttered
using a laundry basket you can hide away. If possi-
ble, supply overnight guests with an empty drawer
or closet space, a hamper, clean towels, and some

clear, flat space for their belongings.

Keep your home safe.

Here, an ounce of prevention prevents a pound of cure.

+ Always keep windows and doors securely locked.

+ Don’t advertise big-ticket gifts by putting boxes
outside the home.

+ Lock away all medications, firearms, and house-
hold chemicals.

* Never leave open flames unattended.

* Change smoke and carbon-monoxide
detector batteries.

* Make sure your live Christmas tree stays fresh
and well-watered.

* Replace all burned-out light bulbs.

Stock up on essentials.

A few days before having houseguests, inquire
about what their favorite snacks and drinks are,
and stock up on those items, as well as coffee, tea,
creamer/sugar, and simple breakfast items, like

cereal, milk, juice, fruit, and granola bars.

Scent your home seasonally.
Mull some wine or cider, or simmer water with cinna-
mon sticks, pine, orange peel, or cloves on the stove to

infuse your home with delightful, homey aromas.
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Bring in your fabric swatch, paint chip or
throw pillow and let one of our design
professionals help you.

WE LISTEN .WE DESIGN .WE PLEASE

OVER 8000

AREA RUGS IN STOCK

6401 North Airport-Pulling Road « Naples, FL 34109
Mon - Fri 9-5:30pm « Sat 9-5pm « 239-566-7100
hadingerflooring.com
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BREAK THE (239) 289-6486
sandyrwindham.com
CHAINS OF
MODERN=-DAY Serving Southwest Florida Since 2000
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 EQUIPMENT
 CLEANING
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Did you know there are more victims held against their will today than ever P l P
before? That's why N2 Publishing, the company behind this magazine, is OO rOS ° RENOVATIONS
financially committed to helping end human trafficking.
y e : www.SWELPoolPros.com

And through their advertising partnerships, the businesses

For Same Day Service Call:

239-872-8186
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seen within these pages are helping us break these chains,

too. Learn more about our cause by visiting n2gives.com.
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Yhe, wenden o) Christmas in Waples

FINE ART PORTRAITS

Join us in capturing the wonder of your children at Christmas.

Imagine your children’s excitement when they enter Santa’s workshop and find out
they are going to be spending 45 minutes with the real Santa.

The Wonder of Christmas in Naples creates timeless nostalgic portraits of your children and family
with Santa as they have milk and cookies, call the North Pole or see if they are on the nice list.

These are a one of a kind sessions professionally crafted in its story line, theatrical
setting, and editing. You will be amazed of the finished product.
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chasingdreamsphotography.com ¢ TheWonderofChristmasinNaples.com

John and Zahira Buchanan
Chasing Dreams Photography | The Wonder of Christmas in Naples

1926 Trade Center Way Suite 2 | Naples, Florida 34109
239-249-9400 | 239-249-9402 espanol | info@chasingdreamsmedia.com
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ME MORE!
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Want a copy of your article or full
magazines that you were featured in?

REPRINTS!

What the heck is a reprint? A reprint
is a four- or eight-page bound, printed
piece on magazine-grade paper with
your full article and you on the cover.

WHY DO | NEED THOSE?
These reprints are a professional
marketing tool that can help brand

VALENTINE Il

you, your team and/or your business.

* Use on listing appointments
*+ Send out to friends and family
+ Send to clients with your

holiday greetings

ALFRED “ABBIE”

* Brokers, use as recruiting tools for
capturing new talent
* Use when farming your

favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED ON MY ARTICLE?

No worries! We can make any changes needed. We
send you a proof, you approve, and then they are
sent to you via FedEx.

REAL ESTATE LEGACY
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WHO CAN BUY THESE?
The REALTOR® that was featured, the broker, our

partner, or family. Anyone who wants to promote you.
HOW DO | ORDER?

Email andrew.regenhard@realproducersmag.com
or give us a call at 239-290-0692.

SWFL Real Producers - 71




INSTANT CURB APPEAL

HELPS HOMES SELL‘F"A‘ST

PAINTING = WATERPROOFING = LEAK DETECTION

CONTRACTORS

PAINTING & WATERPROOFING

INC

Contractors Painting
\ & Waterproofing
Residential & Commercial
Call today for a FREE estimate! (239) 404-9829 Interior & Exterior
www.contractorspaintingandwaterproofing.com Making SWFL Look Great Since 1994!
o .. -
[ ® o . s ° Insured & Guaranteed Workmanship
N .. _ : m : P '.‘ - Collier County: C34193 Lee County: PT15-00694
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BALANCED IMAGES

Eric & Christl Ramirez

Fully licensed and insured
certified general contractor

FAMILY OWNED & OPERATED

VISIT OUR MODEL HOME AT 85
OTH AVE NW NAPLES, FL 34120

High-Grade Aluminum Art,

Created For You.

Alessia Marcin
804-301-5212
www.balancedimages.com
info@balancedimages.com

939-304-0516 © WINLARANCONSTRUCTIONGON ©
FOR CUSTOM HOMEBUILDING!
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COMPETE WITH CASH OFFERS
B

20+ YEARS OF RESIDENFIAL
LENDING

LOANS UPTO $3.5 MILLION
WITH AMAZING RATES

J (]Sh L““d | Branch Manager | NMLS #387408

G ld St Gold Star Mortgage Financial Group | NMLS #3446
| 0 ar P: 239-478-5783

Mortgage Financial Group ' . ) nd@goldstarfinancial.com




