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INSURANCE

The nhame that has been
serving SWFL for over 65 years.

The Mover

F“ RAY v | - ;
%@* : ' m = . | Contact us for a personalized insurance proposal
‘WHATEVER IT TAKES

Our family

RAY THE MOVER & NORTHAMERICAN VAN LINES - LONG-TIME LOCAL PRESENCE . hel l'n our
COUPLED WITH WORLDWIDE TOP-QUALITY SERVICE. H OI I | n g SWO rt h p g y
LOCALLY OWNED FOR NEARLY 4 DECADES - WITH A TOP QUALITY WORLDWIDE REACH OF SERVICE. .famil.)/
" ’ °
* Ray the Mover has been doing business in Southwest e Each member of our professional staff has a “Whatever 23 9 '444' -I 64 -I
Florida since 1981 providing top-quality moves at it Takes” attitude and is proud of our A+ rating with the
reasonable guaranteed prices. Better Business Bureau. . glen@ros|er|nsu rance.com We aSSISt your CllentS
* All wood furniture is pad wrapped in house using * Ray the Mover does not just pack and move furniture... 1 i 1
heavy-duty, clean, professional grade pads we design specialized moving solutions. Each job is In maklng Informed
handled to the individual needs of our customers and T3]
e Upholstered items are shrink-wrapped in plastic. This performed in a manner to exceed their expectations. dGCISIOnS to prOtGCt
plastic “cocoon” remains intact until furniture is placed in 1
the new home. * For each of those 39 years we have represented 0 the" home'
NorthAmerican Van Lines, the nation’s premier M | ke
* Ray the Mover is proud to operate a “Drug Free Workplace” interstate van lines. . i\_
; Trusted Choice*
-643-4100 (trus
239-444-1645

www.RayTheMover.com / mrusk@rosierinsurance.com rosierinsurance.com

—[he MDVGI’ Office@RayTheMover.com
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The Comforts Of Home Made Easy.

We know that your customers aren’t just shopping
for a house. They're looking for a better way of
living. Conditioned Air warks closely with real estate
agents to give buyers the home comfort options
they value most. And we approach each project with
the utmost professionalism, integrity and reliability.

For a better way to bring comforl to your home,
Conditioned Air puts real estate pros and the people
they serve on easy street.

Make the comfortable choice and call Conditioned Air today.

Conditioned flir e ininrcon

www.conditionedair.com
The Comfort People Since 1962° 3786 Mercantile Avenue = Naples 34104
ple Sin

Serving All Of Southwest Flonida! » Licensed CACT819580
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Simply the BEST.

FINANGING THE WORLD ONE LOAN AT A TIME

2019 Performance

| r 1100 loans for n $266 million.
axwell persons d over 600 loans for more than $165 million.

2020 Plan

Even more astronomical nurnr

Lauren Maxwell
Executive Vice President | NMLS331415

239.596.0500

MaxwellMortgagelLoans.com

CROSSCOUNTRY MORTCAGE, LLC

N30 Calleria Court, Suite 100 | Maples, FL 24109 | NMLSI77004. For professional real estate use only. Not intended
for consumers. Equal Housing Opportunity. All loans subject to underwriting approval, Certain restrictions apply,
Call for details. NMLS3029 [www. nimlsconsumeraccess.ong),
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N2 Publishing - the company behind every BeLocal magazine - believes in a future
where everyone is free. This year, we donated 2% of our revenue, or $3 million, to
support nonprofits that rescue and rehabilitate victims of sex slavery and forced
labor. And it was only possible because of the support of our industry partners
and engaged readers. Because of you.
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate

RP

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These
local businesses are proud to partner with you and make this magazine possible. Please support

these businesses and thank them for supporting the REALTOR® community!

AIR CONDITIONING
Conditioned Air

Tim Dupre

(239) 643-2445
www.conditionedair.com

ATTORNEYS

Woods, Weidenmiller, Michetti,
& Rudnick, LLP

(239) 325-4070
LawFirmNaples.com

BUILDER

Lennar Homes

David Burnham

(239) 834-4365
www.LennarSWFL.com

HOME INSPECTION
HouseMaster Home Inspections
John Prete

(239) 480-8220
www.housemaster.com

Panther Home Inspection
Jim Scarpa

(239) 389-0996
www.pantherhomeinspection.com
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Welcome Home Center located at
2NNAr.CoMm 28123 Wicklow Ct, Bonita Springs, FL 34135
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Florida Advantage Mortgage
Brian Rice

(757) 450-6214
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Josh Lund

(612) 802-3265
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Maxwell Mortgage Team
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Accurate Pavers

Gil Anuez

(239) 405-8255
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Pure Fotografica

Yulia Kopylova

(239) 317-2200
www.purefotografica.com
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Derick Moreno

(888) 598-8687
www.LaCasaTour.com
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»» publisher’s note

WELCOME

to SWFL Real Producers!

Providing a platform to celebrate and unite the top real estate agents in the SWFL area!

Welcome to the SWFL Real
Producers community! It is my
honor to serve you and celebrate
everything that makes you an
outstanding part of the SWFL real
estate community. | look forward to
highlighting your accomplishments,
encouraging your dreams, and
recognizing you for your continued
excellence in serving your clients.

Real Producers started as an idea

in 2015 and is spreading across the
nation like wildfire. We are now in 110
cities and changing the way the real
estate community interacts across
America. As we embark on this
journey in SWFL, I promise to create
platforms to connect and forums to
recognize and celebrate what makes
each and every one of you iconic. In
the years to come, I hope to get to
know you on a personal level and hear
your stories of success. I look forward
to celebrating you at our events,
providing tools to help you grow

your business, and representing your
passion for excellence in this dynamic

industry we all share.

HERE ARE SOME QUICK FACTS
ABOUT REAL PRODUCERS:
Distribution: This magazine is sent
free of charge to the top 500 agents
in SWFL based on MLS productivi-

ty. Within this area, there are over

16,000 active agents but everyone
who receives this publication is part
of an elite group. You are remarkable
and just to be in this group is truly

a badge of honor!

Content: This is all about you, the
SWFL real estate community. We
will do personal and unique stories
on members in this community giving
you a platform to inspire others. As
we grow, we will add fresh content
focused entirely on you. In the coming
months, we will be adding several
other sections as well. It costs abso-
lutely nothing for a real estate agent
to be featured in the publication,

but to be featured, an agent must be
nominated by a peer or leader in the
SWFL real estate community. We are
always taking nominations and en-
courage you to nominate individuals
who are making a huge impact on our

local real estate market.

Our Partners: Anyone listed as a
“preferred partner” in the front

of the publication is a part of this
community. They will have an ad in
every issue, attend our events, and
be a part of our online community.
We don’t just find these businesses
off the street, nor do we work with
all businesses that approach us. One
or many of you have recommended
every single preferred partner you

see in this publication.

We do not meet with businesses until they are vetted
by one of the agents in our community and receive a
“stamp of approval.” If you are looking to add to your

arsenal of incredible vendors, look no further.

Events: Along with the monthly publication we
will host various social networking events where
we, the best of the best, get together at reputable
local venues to rub elbows, mastermind, have a
good time, and strengthen our SWFL community.
We will communicate information about the events

through the publication, e-mails, and social media.

Contribution: If you are interested in contributing,
nominating REALTORS® for certain features, know
of top-notch affiliate partners who should be a part
of our community, or would simply like to network,
please e-mail me at any time. I look forward to hear-
ing from all of you! I'd like to personally thank all of
our business sponsors who partnered with us, as well
as the dozens of REALTORS® I've already met with
and helped bring SWFL Real Producers to life. We
would not exist without you. I would also like to thank
my team, who jumped on board this journey with me

and bring passion to what we do every single day.

I appreciate you all, and I’ll see you at the launch

party coming soon!

Andrew Regenhard
Owner/Publisher
SWFL Real Producers
andrew.regenhard@
RealProducersMag.com

www.realproducersmag.com - 9
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Pure Fotografica is a professional portrait studio serving southwest Florida with elegance and class.
Here you can preserve your legacy through timeless family photographs or create a killer headshot for your business.
Pure Fotografica will exceed your expectations and show the world the real and authentic you.”

HouseMaster.

Home Inspections. Done Right. Guaranteed.™

THE ONLY INSPECTION COMPANY IN SOUTHWEST
FLORIDA THAT HAS A ONE YEAR LIMITED GUARANTEE.

* Exceptional Customer Service from the first phone call! ¢ All Florida State Licensed Inspectors.
e Comprehensive, full color reports with pictures delivered ¢ Fully Insured, General Liability-E&O Insurance.
the same day.

* Referral Liability Certificates Available.
* Mold/Air Quality Analysis, Radon testing, Wind Mitigation ¢ Ask about our Pre-Listing Inspection Program.
¢ 4pt Inspections

Home Inspections. Done Right.Guaranteed.
239-430-8220 - www.naples.housemaster.com
4151 Corporate Square Naples, Florida 34104

10 - March 2020

MEET THE COMMUNITY

Check Out Some Of SWFL's Top 500 Producing REALTORS®!

Nominate a REALTOR® you’d like to see featured by emailing andrew.regenhard@realproducersmag.com.

www.realproducersmag.com - 11
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Written By: Dave Danielson
Photography By: LaCasaTour

MORTGAGE TEA

of CROSSCOUNTRY MORTGAGE

b LU TRE T T

As you work with your clients

and support their dreams of
homeownership, you know how much
it means to have a partner who comes
through when it matters the most.

That’s what you get when you partner
with the Maxwell Mortgage Team of
CrossCountry Mortgage.

Above and Beyond

As the leader of the Maxwell Mort-
gage Team and Executive Vice
President of CrossCountry Mortgage,
Lauren Maxwell loves the satisfaction

of delivering deal-saving service.

“I absolutely love getting deals
closed. One of the things that gives
me a lot of satisfaction is saving
people from another deal that isn’t
working,” Lauren emphasizes. “For
example, when you get a panic call
from people who are working with a
large bank who get denied a week and
a half before closing. We helped them

out and were able to get everything

closed for them within 10 days.”

Lauren started her mortgage career in
1987. Along the way, she has fulfilled
a full range of roles, from working in
operations as a processor to work-
ing in sales. Lauren has never closed
less than $40 million annually, and,
during the past five years, has closed

over $100 million each year.

Through the years, Lauren has built an
impressive record of success that is fu-
eled by her sincere passion for what she
does, the clientele she works with, and

her staff that is there to support her.

“Ilove what I do every day. I can’t

wait to get to work,” Lauren says.

Drive and Determination

When you meet Lauren, it’s clear to
see that she puts a rare brand of nev-
er-say-never determination to work

for clients every day.

“No matter who REALTORS® send to me, each
client is going to be treated with respect ... and like
they are our only client,” she says. “We work with
clients sometimes for a couple of years until we get
them to the closing table. We don’t give up even if
it doesn’t happen right away. I'm not for immediate
gratification. In the process, we want to support
our REALTOR® partners through the transaction.
We are big communicators and keep them posted

throughout the process.”

“We offer some important advantages. One of those
is the fact that we have our own internal under-
writers and processors. We do our due diligence
up-front, and we are also very responsive,” Lauren
explains. “In fact, it’s not uncommon for our team
to receive the clear-to-close message at night so
that we can get the file to the title company by the

next day. And same-day closings are also possible.”

Succeeding Together

Lauren feels a keen sense of gratitude for her team,
which has grown to more than 40 over the last few
years. As Lauren says, everybody on the Maxwell
Mortgage Team brings the same positive mindset to

work on behalf of clients.
o000

www.realproducersmag.com - 13



“We're all here for the same reason.
In this business, there are obviously
going to be challenges, and we have
some hard ones, but we work togeth-
er as a team to get it done. It is truly a

group effort,” Lauren points out.

The sense of pride Lauren feels for
her team begins at the top, with the
president of CrossCountry Mortgage
— Ron Leonhardt.

As she says, “He is a tremendous
leader. Our company does over $15

billion each year in business, and we

have more than 2,900 employees. Yet,

he is a very approachable person who

really leads by example.”

When she’s away from work, Lau-
ren cherishes time spent with her
husband, Daniel, who has over 25
years of law enforcement experience,
previously working in D.C. as a Fed-
eral Special Agent and has currently
been with the Collier County Sheriff’s
Department for the last 17 years.

14 - March 2020

Lauren also cherishes time with her
27-year-old daughter, Alexis, who
serves as a nurse; her 26-year-old
son, Hunter, who works on her team
running the Disclosure Department;
and 10-year-old daughter, Montana,
who is very busy as a student, classi-

cal pianist, singer, and tennis player.

Lauren also has three step-children.
Sam is graduating FGCU this year and
will head off to law school, Jake is a
freshman in college, and Raime is a

sophomore and avid volleyball player.

“A lot of people think success is mon-
ey,” Lauren says. “But I'm successful
because I have an amazing husband,
wonderful kids, great friends, and I
absolutely love my job. You really can
have it all if you are willing to work at

it and love what you do.”

Lauren and her team have a passion
for giving back to the local commu-
nity, supporting a range of organi-
zations such as Make-A-Wish, Pace

Center for Girls, local schools in Collier County,

Children’s Hospitals, Home for Heroes, and

other veterans’ groups.

One of Lauren’s highlights is working with Pastor
Arnie and another REALTOR® who donate on a
regular basis back-to-school supplies, backpacks,
and Halloween outfits for children in Immokalee
through the First Assembly of God.

As Lauren considers the work her team does, she

wants them to feel the same spirit of success she feels.

“I wake up and feel really good about where I am in
life. I am super grateful. I talk to my higher power.
Ithank God every day. I am so blessed. My kids are
healthy; we love each other,” she smiles. “There is
nothing else I could ask for in life. There’s nothing

more I could want in life.”

For more information about Maxwell Mortgage
Team of CrossCountry Mortgage:

Website: www.MaxwellMortgageLoans.com
Phone: 239-596-0500

Email: Lauren@maxwellmortgageloans.com
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FLORIDA ADVANTAGE

MORTGAGE

1520 Royal Palms Square, Suite 160 Fort Myers, FL 33919
www.florida-advantage.com | www.brianriceloans.com

We Get Homes Sold

Selling homes is a tricky process, Technology has made it very easy for
buyers to review properties without ever setting foot on them. Without
vou there to sell, your visuals must do it for you. Our services give you

the edge you need,

PHOTOGRAPHY

3D TOURS FLOORPLAMS

REALT()URS

Special First Time
Client Pricing, call us at;

Join our Referral Incentive
Program, learn more at;

www.realproducersmag.com - 15
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Written By: Dave Danielson
Photography By: Pure Fotografica

no one personifies that better than Patrick Dearborn.

Ever since his family and he moved here over 16
years ago, Patrick’s generous nature and leadership
have been directed fully back into the area. As a
REALTOR® and member of the Board of Direc-
tors of John R. Wood Properties, Patrick quickly

demonstrates that he is all-in for Naples.

Falling in Love with a New Home

Patrick truly has a servant’s heart. In fact, he’s a
veteran of the U.S. Army and the 82nd Airborne.
After his days in the service, he returned home to
Annapolis, Maryland, where his wife, Lisa, and he

started a family.

In time, they looked for a new, warmer home. Flori-

da was definitely on the radar.

“We took many trips all over Florida as we were
deciding where to move,” Patrick recalls. “The third
of our five trips was to Naples, and we absolutely

fell in love with it. We knew then that there wasn’t

\ [P g
ALL-IN FOR NAPLES

Living a big life begins with having a big heart. And

going to be any competition. In fact, I still have a
picture of my wife, my son, and I. We’re sitting in
downtown at 5th Avenue in Naples at Christmas.
‘We all turned to each other and said, ‘This is it.””

Real Estate Results

Patrick had bought and sold several homes at a
young age and always was intrigued by the process,
so he decided to dive into real estate. He got his
license in 2004 and started a successful journey
that has included a staggering total of almost $1
billion in total transactions, with an average of $40
million to $50 million a year through hurricanes,

recessions, and market ups and downs.

Grateful Giving

The passion Patrick has for Naples is complete,
including real estate, the community itself, and the
organizations that combine to make the area an
even better place to live for all. In fact, Patrick is
extremely involved in a wide range of non-profits
and groups that support veterans, children, and

women in the area.

www.realproducersmag.com - 17
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The more you give
back genuinely
from your heart, the
more you get back.
The more you bless
others, the more
you are blessed.”

One of those Patrick supports is the Collier County
Honor Flight program.

“I've had the opportunity to go on four flights

with World War II veterans who had never gotten
to go to Washington, D.C. I feel honored to have
been able to provide support and to be there as an
Ambassador. One of the things that means a lot to
me is the bond I formed with one veteran. When
he passed, his family invited me to his funeral, and

that meant the world to me.”

Another veteran’s fundraiser that Patrick supports is
the Celebrity Martini Glass Auction (run by the amaz-
ing Brenda Melton) ... an event that, last year, raised
about $1 million to support the Gulf Coast Veterans

and Friends and many other veteran organizations.

Children hold a big space in Patrick’s heart. So he looks
for ways to help in areas like Immokalee, Florida.

“I’'m blessed to partner with Pastor Arnie, the min-
ister of First Assembly Church, to do a backpack
drive to give students a new backpack with all their
needed school supplies before each school year,”

he explains. “We also just finished up a Christmas

toy drive where, as a community, we were able to

collect and give over 2,000 new toys to these kids

in need in Immokalee.”

The Pace Center for Girls is also a favorite local

organization that Patrick loves and supports.

“The center really supports girls who are com-
ing from a variety of tough situations including
abuse, neglect, poverty, or one or both parents in

prison — just as examples,” he emphasizes. “It’s a

tremendous program that empowers
these young ladies, and builds con-
fidence within them and helps them
reach college and go on and have

much better lives.”

Many years ago, Patrick helped create
a fundraising theme called, “The
Power Women of Naples,” that has
become an annual event that conducts

silent auctions and collects dona-

tions at the door that also generates
much-needed funds for the Pace Cen-
ter for Girls and recognizes and hon-
ors the many women in Naples who

give back so much to the community.

Cancer has affected so many of us,
including Patrick’s mother, Helen,
who is a three-time survivor. So he
has taken a very personal interest

in developing the Black Out Cancer,
and Real Men Wear Pink events that
support the Cancer Alliance of Naples
and Local American Cancer Society.
In fact, the events have raised tens of
thousands of dollars to help people
who may not be able to afford chemo-
therapy treatments, as well as paying
for their family members to be able to

be present during the treatment.

“There are a lot of worthy causes
nationally, but I really like to see the
money and donations being raised
to directly impact our community
here,” he explains. “I think giving
locally of our time, talents, and trea-

sures can go further.”

What Matters Most

Speaking of treasures, Patrick’s world
revolves around his family. He and
his lovely wife, Lisa, are celebrating
25 years of marriage. He also cher-
ishes every minute he can with his
son Cooper including getting to coach
him as a three-sport varsity athlete
and straight-A student at FBA. And
nothing warms Patrick’s heart more
than spending time with his two
grandkids (who call him POP POP)
and daughter, Melody, who all live in
New Hampshire (but come to Naples

every year for beach, pool, and sun)

In their free time, Patrick and his
family love to travel the world, but
never mind staying in Naples. One

of Patrick’s favorite things is taking
“Naples-Cations,” staying at the local
Ritz Carlton Beach Hotel and enjoy-
ing the spa, walks on the beach, and

the great local food! oo

www.realproducersmag.com - 19



Each week, Patrick and Lisa make time for a date

day where they focus just on each other.

“We love walking our dogs several times a day and
enjoy the year-round beautiful weather here ...
especially taking walks along the beach and dolphin
watching or walking through the many beautiful
parks here in Naples. We also have a lot of board-
walk trails we like exploring. There’s just so much

amazing colorful nature to take in.”

Patrick shares his love of the area with each

client, and he takes a special joy in sharing it with
those who are considering moving to Naples for the
first time — just like his family did years ago.

In fact, Patrick even owns and operates
www.lLoveNaplesFLA.com and #YRUNotHere?!

“When I meet clients at the airport, the first thing

I do is take them out into the community. I believe
it’s important to see Naples and fall in love with the
area before they look at the properties,” Patrick
says. “I consider myself to be an Ambassador of Na-

ples. I don’t have all of the accreditations, but I'm

20 - March 2020

on the streets each day, and I enjoy
showing this town and all that it has

to offer. I love it.”

Beyond the real estate deals and
successes, Patrick pours himself fully
into helping those around him with a

drive that is truly All-in For Naples.

Y

“I’m just trying to make things better
for our community,” he smiles. “The
more you give back genuinely from
your heart, the more you get back.
The more you Bless Others, the more

You are Blessed.”

Michael Michetti Joshua Rudnick

James “Jay” Caudill

A. A Modern Approach to Real Estate Closings

—

WOODS - WEIDENMILLER
MICHETTI- RUDNICK

PH: 239.325.4070
www.lawfirmnaples.com

Offices in Naples, Downtown Naples and
Bonita Springs/Estero (Near Bonefish Grill)

Woods, Weidenmiller, Michetti & Rudnick, LLP

a Florida Professional Limited Liability Partnership

The hiring of a lawyer is an important decision that should not be based solely on advertisements. Before you decide to hire an attorney be

sure to request free written information about qualifications and experience. Rule 4-7.2(d).
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Written By: Dave Danielson
Photography By: LaCasaTour

FINDING HIS OWN PATH FORWARD

Who am | meant to be?

What does the future hold?

How do I get there?

Through life, we all face questions
like these. And finding the answers

are a very individual endeavor.

One of those who has honestly wrestled
with these questions and found answers
on the winding path of life is Greg Sof-
ranko, this month’s Rising Star.

“It has been said that the definition

of insanity is doing the same thing
over and over again and expecting a
different result,” Greg says. “Maybe
then, the definition of success is doing
different things over and over again
until you find the one that produces
the right results.”

Greg continues to find success — and

his own path forward — each day as a

22 - March 2020

Sales Associate with Premier Sothe-

by’s International Realty.

Positive Energy

Born and raised in Wheaton, Illinois,
25 miles west of Chicago, Greg found
a lot of outlets for his energetic ap-

proach to life.

“I've always been outgoing and active,
even from the time I was a child. You
could say I'm definitely an extrovert. I
was always involved in sports, including
baseball, football, and a little soccer.

I always loved the competitive aspect
and team aspect of sports. For me, they
have always been very exciting and a

great way to develop friendships.”

At a young age, Greg’s parents divorced,
and at the turn of the century, he moved
with his mother to Naples. Yet, the
bond with both his mother, Monica, and
his father, Larry, has remained strong.
Along the way, he gives credit to their

examples for his successes.

“My mom got two master’s degrees while working
her way up in the corporate world and becoming a
Vice President for a non-profit organization,” Greg
recalls. “Being around my mom is where I attribute
getting my focus, drive and work ethic, and the

desire to be great and want more.”

“And my dad has always inspired me with his
charm, personality, and charisma. He has a degree
in Electrical Engineering and was a fantastic sales-
person in the telecommunications industry,” Greg
says. “I talk with him a few times a week. He’s al-
ways telling me I'm doing great and that he’s proud
of me. He’s always been in my corner and has been

a great support in my life.”

Overcoming Hurdles

Upon moving to Naples as a teenager entering high
school, Greg continued to look for avenues to make
new friends, and be involved in a variety of sports.
In fact, he tried out for the basketball team. There
were only 12 slots available. Greg wasn’t going to
make the cut, but the coach made an exception and
created another spot on the squad for Greg because

of the way he had worked so hard during tryouts.

In the flurry of high
school, many things
were good. But a
couple influences that
weren’t so good en-

tered his life, too.

“I started getting into
alcohol during my teen
years,” he admits. “In the
process, I lost myself,
some of my friends, and I
also lost respect. I didn’t
know who I was. I got a
DUI when I was 17.”

What followed was a cy-
cle of sobriety, followed
by challenging times,
including new career
starts and stops and re-

curring alcohol abuse.

“The consequences start-
ed to add up faster than

I could justify or excuse
away what was happen-
ing,” Greg remembers.
“Finally, I had recognized
that I had a problem with
alcohol. And that led

me to do something real
about it. At some point
during that time, decided
to really work the 12-
Step Program.”

In turn, Greg started

his life of sobriety that
today stretches out over
ten years. Greg ap-
proaches his challenges

openly and humbly.

As Greg points out,
“Everybody is dealing
with their own battles,
whether they’re with
family, health, finan-
cial, or psychological
issues. There’s so much
going on in life. With
my hurdles, I just think
it’s important that I



share my experiences,
in case they can help

someone else.”

Like everyone, Greg
had experienced some
challenges in his young
life. Yet, through it all, it
was clear that he had a
natural knack and lead-
ing talent when it came
to sales — across all
industries. Whether he
was selling cell phones,
dry cleaning delivery
services, or office sup-
plies, he tended to set

a high bar — reaching
performance thresholds

at an impressive pace.

After high school he
moved back to the
Chicago area to pursue
sales opportunities.
While there, he studied
at Second City — Chica-
go, later to start his own
improv comedy com-
pany in Naples, Square
1, where he performs
part time. In 2011, he
moved back to Naples
and, at the invitation of
his mother, joined her
and Greg’s step-father
working in real estate

at Berkshire Hathaway

HomeServices.

Moving Forward

Like most, Greg endured
a challenging transition
into the business. But
after months of hard
work and drive, he
gained traction, earned
Rookie of the Year
honors, and has driven

ahead ever since.
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“I was proud to be part of a great team there. My
mom and step-dad were the number one team in the
Park Shore office at Berkshire Hathaway,” he says.
“They didn’t give me any handouts, which I'm very
thankful for. Every contact I made was through

open houses and meeting people.”

In 2016, Greg decided to branch out and take a
different path in the business, moving to Premier

Sotheby’s International Realty.

The fit has been fantastic. In fact, he doubled his
volume in 2019, with a total of $12.5 million. In
the meantime, Greg is building his own team. And
when his step-father retired, Greg’s mom moved to

become part of Greg’s team.
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“It is a great experience being able to work with her

here each day,” he smiles.

As Greg talks about his path in life, it’s easy to see

his sense of clarity and purpose.

“Everyone has to live with certain things. It’s
complicated. I think it’s about figuring out how you
can be the best version of yourself ... understanding
yourself and what moves you ... what things in your
past might lead you to make bad decisions, what
you're afraid to confront in yourself ... identify it
and learn to live beside it and not let it overshadow
your life,” Greg explains. “I want people to know
I'm a genuine, authentic person with integrity who
puts others first, and who heard what they needed

in life and tried to make that better for them.”
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