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PARTNERS IN SUCCESS!
Our goal is customer satisfaction, and with an array of services available to you; 
we strive to make your process a smooth, enjoyable, and valuable one.

HQ: 14310 North Dale Mabry Hwy., Suite 200, Tampa FL 33618

11/29/2019   9:26:18 AM
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THE PEACE OF MIND HOMEBUYERS DESERVE

Call or Text Today (727) 798-6480
contact@properlyinspected.com  |  properlyinspected.com
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We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security A�liate Program

www.myveteransecurity.com/a�liate

BUY A 
PRIVATE JET

UPGRADE THE OFFICE WITH FANCY 
FURNITURE AND GADGETS

GIVE THE C-SUITE A 
NICE RAISE

ENABLE THE RESCUE OF THOUSANDS 
OF HUMAN TRAFFICKING VICTIMS 

WORLDWIDE

WAYS A COMPANY 
CAN SPEND $3 MILLION:

N2 Publishing – the company behind every Real Producers magazine – believes in a future where 
everyone is free. This year, we donated 2% of our revenue, or $3 million, to support nonprofits that 
rescue and rehabilitate victims of sex slavery and forced labor. And it was only possible because of 

the support of our industry partners and engaged readers. Because of you.

TO LEARN MORE, VISIT N2GIVES.COM

R E A L  P R O D U C E R S  T E A M
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KG Photography
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S This section has been created to give you easier access when searching for a trusted neigh-

borhood vendor to use. Take a minute to familiarize yourself with the businesses sponsoring 

the publication. These local businesses are proud to partner with you and make this magazine 

possible. Please support these businesses and thank them for supporting the publication!

ADVERTISING AGENCY

Evolve & CO

(727) 490-9835

evolveandco.com

BOATING

Freedom Boat Club of 

Tampa Bay

(727) 600-4127

freedomboatclub.com

CLOSING/LISTING 

SERVICES

List 2 Close

Mandy Riedinger

(727) 262-4004

list2closemgt.com

CONTRACTOR - 

OUTDOOR/INDOOR 

REMODEL

Tarpon Construction

(727) 641-9189

tarponcontractor.com

EDUCATIONAL/TRAINING

Become A Better Agent 

(BABA)

Kevin Overstreet

(813) 504-9708

BabaEvent.com

FITNESS & NUTRITION

Burn Fitness

(727) 560-2332

burnfitnesstraining.com

HOME INSPECTION

A Snoop Inspection

(813) 345-2600

A-snoop.com

Class Act Inspections

(813) 512-6918

classactinspections.com

Properly Inspected

Matt Friesz

(727) 798-6480

ProperlyInspected.com

SEC Inspection Services

(727) 786-4663

secinspection.com

Shelton Home Inspections

(727) 954-0503

sheltonhomeinspections.

com

Waypoint Property 

Inspection

(813) 486-8551

atampahomeinspecto.com

HOME STAGING

Dwell Home Staging

(844) 439-9355

dwellstaging.com

Showhomes Tampa

(813) 737-0048

showhomestampa.com

HOME WARRANTY

Choice Home Warranty

Lori LaCoppola

(813) 460-5002

Choicehomewarranty.com

First American Home 

Warranty

Stephanie Shaughnessy

(813) 344-7525

firstamrealestate.com

Old Republic Home 

Protection

Brian Brown

(800) 282-7131 x1399

www.OHRP.com

INSURANCE

All-State

(727) 866-6311

allstateagencies.co

m/helenwade

Blanchard Insurance

Andrea Kurjah

(727) 776-8113

www.BlanchardInsurance.

com

Florida Best Quote

Lindsey DeCollibus

(813) 850-2222

floridabestquote.com

Strategic Insurance Services

(866) 467-0123

Getstrategicins.com

MORTGAGE LENDER

Guaranteed Rate

Trevor Smith

(727) 362-6889

rate.com/trevorsmith

Guaranteed Rate, Christin 

Luckman

(773) 290-0522

MortgageBarbie.com

Homespire Mortgage

Jen Jones

(757) 459-3172

Jenjonesloans.com

Van Dyk Mortgage

Bryan Lovell

(813) 727-1867

www.VanDykFlorida.com

MOVERS

Lets Get Moving

(727) 532-9080

LetsGetMovingFl.com

MOVING & STORAGE

Coast to Coast Moving & 

Storage

(813) 621-1003

CoasttoCoastMovinga

ndStorage.com

PEST CONTROL

Prohealth Pest Control

(727) 260-5531

ProHealthPestControl.com

PHOTOGRAPHY

Allie Serrano Portraits, LLC

(813) 501-7250

allieserranoportraits.com

B Lively Images

Barry Lively

(813) 477-3398

thevirtualvisit.com

Best View Photography

(727) 386-8130

bestviewphotography.com

KG Photography

(847) 946-3865

picsbykg.com

Thomas Bruce Studio

(727) 577-5626

thomasbruce.com

PHOTOGRAPHY/VIDEO 

PRODUCTION

Febre Frameworks

(813) 906-8300

febreframeworks.com

PUBLIC RELATIONS AND 

MARKETING

ARK Public Relations, LLC

(727) 776-8113

arkpublicrelations.com

SECURITY SYSTEMS & 

MONITORING

Veterans Security

(833) 838-7321

myveteransecurity.com

TITLE AGENCY

Celebration Title Group

Amanda Douglas

(407) 797-0548

www.CelebrationTitl

eGroup.com

TITLE COMPANY

Artesian Title

Rick Nayar

(407) 810-0640

Compass Land & Title, LLC

(813) 254-3535

CompassLandandTitle.com

First American Title

Michelle Hernandez

(813) 928-2283

firstam.com

Insured Title Agency

13029 W. Linebaugh Ave. 

Ste 102

Tampa, FL 33626

(813) 504-9708

Insured-Title.com

Milestone Title Services, 

LLC

(813) 513-9848

Milestonetitlesvcs.com

TITLE INSURANCE

The Fraudshine State

Kevin Overstreet

(813) 504-9708

Fraudshinestate.com

UTILITY CONCIERGE

Utility Helpers, LLC

(813) 291-3600

utilityhelpers.com

VIDEOGRAPHER

Delvmore Studios

(813) 601-2248

delvmorestudios.com

Justified Films

Ryan Justice

(813) 843-3475

Justifiedfilms.net

WINDOWS & SLIDING 

GLASS DOORS

Beacon Windows

(727) 410-2193

www.beacon-windows.com
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FERGUSON
An All-In Brand of Excellence

By Dave Danielson

Photo Credit: Sherry Keenan 
of Best View Photography, LLC

cover story	

In general, those who lead the way and 
reach their potential have an undeniable 
sense of energy and action.

That’s the way it is for Scott and Amy Fer-
guson, Real Estate Advisors with Coastal 
Properties Group International and Chris-
tie’s International Real Estate.

With a relentless, all-in approach to life, 
business and giving back, Scott and Amy 
achieve outstanding results for themselves 
and those around them each day.

An Early Entrepreneurial Spark 

Scott grew up in Cleveland, Ohio. By the time 
he was in high school, his entrepreneurial 
spirit was already taking flight at the age of 17.

SCOTT 
& AMY

“As part of our senior class 
project, I got permission from 
the school to open my own busi-
ness,” he recalls.

So he launched a commer-
cial janitorial business. With 
his youthful leadership and a 
business mind beyond his years, 
it continued to grow. When 
he turned 21, Scott sold the 
business and moved to Southern 
California, where he became a 
licensed real estate appraiser in 
Beverly Hills, Brentwood, Hol-
lywood Hills, and other areas. 
He also co-owned and operated 
a chain of luxury tanning salons.
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Our clients know we’re all in, and are here to go 

through the process together with them. And 

when they know we’ve given 110 percent for them, 

they become our friends, and they share our 

names to others they know, that’s success.

In time, he purchased a vacation 
condo in Florida to be closer to visit 
family more often.

“On one of my visits, I met Amy, and I 
decided to stay in Florida,” Scott smiles.

Amy was born in Grand Rapids, 
Michigan, and grew up in Golden, 
Colorado, where she was immersed in 
the outdoors and a strong passion and 
background with horses.

“I have always loved riding horses 
and being around them,” she says.

Along the way, Amy completed in 
rodeo, barrel racing, calf roping, and 

took part in horse judging until she 
moved to Clearwater in 1992.

Through time, Amy honed her service 
and management skills, spending years 
in the medical industry as an optician, 
ophthalmic technician and Hospice 
Program Facilitator. In fact, she has 
been an active volunteer at Suncoast 
Hospice since 2006.

Like Scott, Amy’s entrepreneurial 
appetite has also been strong through 
the years — owning and operating her 
own floral business in Denver, Colora-
do, and also inventing and wholesaling 
an ecofriendly alternative to plastic 
produce bags.

Invested in Their Community
As Scott and Amy joined the same path 
in life, the two did a lot of community vol-
unteering, as well as real estate investing 
in commercial and residential properties. 
At the same time, Scott had pursued a 
lifelong dream of being a police officer.

“I went to the academy and served as an 
officer for about five years in Largo and 
Belleair,” he explains. “I wanted to be 
part of the community and help people 
where I live.”

Five years ago, Scott decided to combine 
his interest in real estate and his passion 
for people and entered the real estate 
industry full time.

As Scott says, the move to real estate 
was a natural. In fact, he earned Rookie 
of the Year honors his first year in.

“I wanted to help other people through 
real estate. Instead of paying rent, 
they can have ownership and pride in 
their community and also gain a good 
stepping stone,” he says. “It really gets 
people on that wheel of ownership.”

Amy also earned her real estate 
license and joined Scott. Three years 
ago, Scott and Amy were invited to 
join Coastal Properties Group and 
Christie International due to their 
production and accepted the invita-
tion to this top firm. Today, the two 
are building new levels of success 
for themselves and others with their 
team at Coastal Properties Group 
International, where Scott serves as 
Broker Associate.

Signs of Success
Each year, Scott and Amy are growing the 
impact they’re having on those they work 
with. In 2019, they are on track to break 
their 2018 record sales. In turn, they’re 
recognized as members of the President’s 
Society Award Group at Coastal / Chris-
tie’s International Real Estate.

As they grow, Scott and Amy are excited 
about the addition of Bri Palmer, who is 
teaming up with them as a Buyer’s Agent.

They enjoy the opportunity to team 
up in life and in business.

As Amy says, “We do really well 
together in the business, because I 
think we really complement each 
other. Plus, we do a great job of 
communicating and working well 
day-to-day with each other.”

Scott agrees.

“I get to work with my best friend 
every day,” he smiles. “And when we 
need to, we can divide and conquer. 
We play off each other. Amy and I are 
just stronger together.”

When they’re away from work, Amy 
and Scott love spending time with 
their French Bulldog, Harvey. They 
also enjoy Harley riding, working 
out and staying active, along with 
scuba diving. In fact, Amy, com-
petes in Ironman Triathlons.

Amy and Scott also have a strong 
passion for giving back. They’re 
involved with a number of local or-
ganizations, including making a do-
nation for each closing to the South 
Eastern Guide Dogs, and are mem-
bers of their Cornerstone Society. 
They also support the Clearwater 
Marine Aquarium, as well as beach 
and waterway cleanups, and Amy 

working with Suncoast Hospice pa-
tients, in the 11th hour transition. In 
addition, Scott serves as Chairman of 
the board at the Clearwater Suncoast 
YMCA, and he’s an active member of 
the Clearwater Rotary Club.

Giving Their Best
At the end of the day, Scott and Amy 
expend their boundless energy to give 
back and help others, including their 
team members, their clients and their 
community.

As Amy says, “What we do in real 
estate is all about making people 
happy. We’re here to help them with 
one of the greatest assets of their 
lives. As they consider the options in 
front of them, it means a lot that we 
can be there to support them, guide 
them, and hold their hand through the 
process.”

“It’s all about customer service and 
going above and beyond. I don’t care 
what you do in life to be the best of the 
best, you have to be available 24/7, and 
have solutions for whatever challenges 
come your way,” Scott explains. “Our 
clients know we’re all in, and are here 
to go through the process together with 
them. And when they know we’ve giv-
en 110 percent for them, they become 
our friends, and they share our names 
to others they know, that’s success.”

“
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Waypoint Property Inspection, LLC
(813) 486-8551
waypointwest.com

We perform comprehensive 
inspections and specialty services 
for homes and businesses.

POINTING YOU IN THE RIGHT DIRECTION SINCE 2005!

Same day reports, a free home assistant, and a home warranty 
discount — when we inspect your property, you get more. 
Period. This, combined with our Experience and Excellence, is 
why so many realtors recommend Waypoint Property 
Inspection to their clients.

“Waypoint was incredibly responsive to my buyer’s scheduling 
needs. Inspectors were prompt, knowledgeable and profession-
al and I will definitely recommend Waypoint to future buyers.”
- Lois E. (September 2018)
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COOPER

T H E  P O S I T I V E  PAT H
There’s a lot of things that life can 
dish out. Between the opportuni-
ties and challenges, there are some 
things within our control … and 
some things outside of it.

Matt Cooper is a REALTOR® and 
Team Leader at Keller Williams 
Tampa Central.

Like all of us, Matt has experienced 
the ups and downs … the hurdles and 
the high points. But along the way, 
from his start growing up in Seffner, 
Florida, he has grown and achieved 
success by staying on the positive 
path in life and business. In turn, 
Matt is this month’s Rising Star.

A Crossroads and New Direction

As he came of age, Matt entered 
the workforce. There were roles in 
sales and marketing, including at a 
jewelry store. He also did extensive 

work promoting events at local 
clubs in Tampa.

One day, a few years ago, Matt came 
to a crucial crossroads in his life … 
he lost his job at the jewelry store.

As Matt considered his next steps, 
he decided on a new positive path … 
into real estate.

As Matt recalls, “I remember my 
son turned one, and the next day I 
started working at Keller Williams, 
and I’ve been there since day one.”

Fast Start

While the transition into real estate 
can notoriously be tough, Matt had 
some advantages on his side.

“I felt like the transition for me was 
eased a bit, because I came into it 
with a good understanding of sales 

and marketing from my past experi-
ence,” Matt remembers. “I was very 
passionate and willing to learn, and 
I listened to all the top agents. I also 
paid for and attended the different 
trainings and got a coach, and it has 
really helped us grow the business 
to where it is today.”

That’s an understatement. In his 
first year, Matt set the record for 
fastest capper for a Rookie Agent. 
Once he knew this was the career 
for him he created a team and, in 
just two years, they would sell $20 
million in volume to break all their 
team records.

“The decision to start a team was 
the vision of being bigger and 
helping people grow along with me. 
I hate being alone and always have 
wanted to have friends around me,” 
he emphasizes. “I played soccer 

By Dave Danielson

Photography by 
B. Lively Images

rising star

MATT 
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Lori LaCoppola
Lori@celebrationtitlegroup.com
813-422-1328
www.CelebrationTitleGroup.com

Experience 
    the Celebration

my whole life, and so I love being 
on a team. The whole team aspect 
is a natural … I love seeing people 
succeed and grow.”

Team Triumphs

Today, his team includes Mateo Vin-
cent and Jessie Feitz, who handle the 
team’s transactions and marketing 
needs, along with six buyers agents. 
In addition, Larry Buckner recently 
joined the team to lead commercial 
investment efforts. And Nick Stavros 
leads the team’s luxury division.

Matt’s team also includes someone 
very special in his life — his moth-
er, Dianna.

“My mom went to real estate school 
with me,” he smiles. “She dropped 
everything to get her real estate 
license with me. Although it took 
her three years to join my brokerage 
and team, she is set and thriving. 
And 2019 has had her best year yet.”

“We have an outstanding team. That 
has helped us grow, and has allowed 

me to focus on lead generation and 
sales,” Matt explains. “Our goal is to 
help 200 families in 2020.”

The passion Matt has for the business 
is clear.

“We love helping families achieve their 
goals,” he says. “The more we do that, 
the more we can achieve our goals. 
That’s really what it’s about.”

Family Foundation

Away from the business, Matt’s world 
revolves around his fiancé, Nicole, 
and sons, Camden and Weston. Matt 
enjoys coaching his sons in soccer, 
and also likes to stay active riding dirt 
bikes, hiking, and spending time at 
the beach  He also takes every chance 
he can to read educational books 
about the industry and self-growth.

Giving back is also a big part of Matt’s 
contributions to the community … 
becoming involved in donating school 
backpacks for kids, and supporting 
various local recreational and high 
school sports teams.

As he says, “It’s all about how 
we can impact families in our com-
munities.”

His spirit of giving back is an exten-
sion of the way he works with his 
team and clients.

“For me, success is about doing and 
being the best in every area of your 
life, including health, fitness, spiri-
tuality and work,” he says. “It’s not 
about the money. That will come by 
having the right habits and by having 
discipline in your life. If you have that 
mindset and want to make a positive 
impact, and doing the right activities, 
that will come.”

As Matt looks to the future, he does 
so, looking forward to the positive 
path to come.

“I’m super optimistic because I’m full 
of faith, so I always assume things will 
work out,” he smiles. “And that’s how 
I hope people will remember me … 
seeing my positive energy and know-
ing that I’m here to help them out.”
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401 EAST JACKSON STREET, SUITE 2340 | TAMPA, FL 33602 | 813.995.6088 | ARTESIANTITLE.COM

Give Us a Call!

REALTORS:
WE GIVE YOU MORE

“Peace of Mind Fridays™” promotes transparency 
and keeps communication open to prove we’re 
doing everything in our power to get the job done 
fast, right, and in everyone’s best interest.

Concierge Closers Handle Your 
Files from Start to Finish
Licensed Attorneys
at Your Disposal
Immediate Fund Distribution
Free Quotes on Title
Insurance & Closings
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 Happy
New Year

Experienced Realtors Choose
Experienced Inspectors
We've been inspecting homes for over 30 years...

Shelton Home Inspections, Inc. provides Full and 
Limited Home Inspections, Termite Inspections and all the 
necessary Insurance Inspections including 4-Point Inspections, 
Roof Certification Inspections, and Wind Mitigation.

Stephen E. Shelton is well known throughout the area as one of 
the most detailed inspectors available. When buying a new 
home, you want him on your side.

727-954-0503
sheltonhomeinspections.com

www.delvmorestudios.com  |  info@delvmorestudios.com

PORTRAITURE/HEAD SHOTS | COMMERCIALS | DIGITAL DESIGN | CORPORATE EVENTS | SOCIAL MEDIA MANAGEMENT

We’re All About
Making Your
Vision a Reality.
Delvmore Studios has been producing video solutions from their 
o	ce in Tampa, Fl since 2016. Our team is incredibly passionate about 
film - from the initial creative process to the nitty gritty details. We are 
a group of highly driven professionals that are ready to dedicate our 
time, speciality and expertise to create amazing films.

We’ve worked with companies both large and small across the city.

Interested in having our team work with you?
Give us a call to learn more about what our team of experts can do for you.
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As much as we think about it 
and plan for it, we don’t always 
know what the results will be 
from the choices we make in 
our lives and careers.

But sometimes they can sur-
prise us by being even deeper 
and richer experiences that we 
could have hoped for.

Today, Crystal Brady is a RE-
ALTOR® with Homeward Real 
Estate. When she first made 
the decision to pursue real es-
tate, she had a picture of what 
life might be like. But there’s 
no way she could have known 
the indelible impact her career 
choice would leave on those 
she serves … and on her.

A Head and Heart for Business

Crystal was born and raised 
in Tampa. From the start, she 
was someone with a vision for 
what she wanted to achieve.

“I think I was an entrepreneur 
from a pretty young age. It 
may have been when I was five 
years old we were asked to do 
a project for school about what 
we wanted to do,” she recalls. 
“I literally drew a whole plan 
on a poster board of how I was 
going to design, develop and 
build a mall. As part of it, there 
was going to be housing for 
people on the top of this mall 
in a high-rise. And I had like 
this whole vision of building 
this place, and running it.”

She was drawn to the idea of 
creating and managing success.

“I knew when I went to college 
that I wanted to do something 
business-related, but didn’t 
really know what,” Crystal 
remembers. “I was in retail 
management while I was in 
high school and college, but I 
knew that wasn’t the career I 
wanted to pursue.”

After graduating from USF 
with a major in business 
management, Crystal worked 
several years for a home build-
er — Pulte Homes, as their 
Customer Relations Manager.

“I wasn’t in sales, but worked 
with the home warranty and 
the orientations with custom-
ers and quality assurance in-
spections on homes,” she says. 
“It was a nice role because I 
had a lot of independence and 
responsibility. That appealed 
to the management side of 
me … really being able to be 
responsible for a lot of things 
and not have to answer to a lot 
of people. It was a way to get a 
lot of great experience.”

In a few years, the economic 
bubble burst, and her job disap-
peared. She left the home build-
ing industry for several years, 
entering the corporate world.

Choosing a Better Life

Like many who endure the cor-
porate labyrinth, Crystal felt it 
wasn’t the path she wanted to 
remain on.

“That’s when my husband 
encouraged me to step out in 
faith,” Crystal says. “I said, 
‘I think I want to go into real 
estate.” I had a friend who was 
a REALTOR® who was doing 
well. It just seemed like a ca-
reer I might enjoy. But I didn’t 

really know a lot about it at the 
time. At the same time, I knew 
that it would be an opportunity 
for self-employment, and to 
not have to work under people 
… to have the chance to be in 
business for myself, which had 
always appealed to me.”

Crystal’s husband, Phil, encour-
aged her.

“He said, ‘Why don’t you just 
go for it … it will be okay. I want 
you to be happy,’” she remem-
bers with a smile. “And so with 
his encouragement, I went 
ahead and got my real estate 
license.”

The benefits were immediate.

“I enjoyed my independence, 
being my own boss, and I liked 
the new culture I had created for 
myself. I had a better quality of 
life, which made me happy,” she 
says. “And as the years went by, I 
learned how to leverage referrals, 
and build a little business for my-
self. Within the last five years, my 
success has really grown.”

Reaching a Deeper Experience

After the first seven years in the 
business, Crystal made a mind-
set change that has resulted in 
substantial growth.

As Crystal explains, “I really 
started treating it like a business 
and started doing what I call 
unconventional prospecting to 
build my business, which led to 
an even stronger relationship 
aspect and connecting with peo-
ple. Now, most of my business 
is referral-based, which was my 
ultimate goal.”

In the process, Crystal uncov-
ered other benefits.

INDELIBLE 
IMPACT

By Dave Danielson

Photo Credit: Allie Serrano of Allie Serrano Portraits, LLC

featured agent
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“
A U T H E N T I C

C R A F T S M A N S H I P
&  I N T E G R I T Y

T A R P O N  C O N S T R U C T I O N

727-641-9189
tarponconstructioninc@gmail.com

Your client found their dream home
MINUS their dream kitchen.

Custom Home Remodeling - Bathrooms - Kitchens - Additions

We're the contractor you need in your network that 
can help them transform that space and help you 

close the deal.

WWW.TARPONCONTRACTOR.COM

Give us a call today!

“I never knew the side effects 
that would come, too … hav-
ing great relationships and 
friendships, and my clients 
meaning so much to me. Be-
fore, it has been pretty much 
about business. Now, it’s so 
much more to me, and it’s a 
great thing,” she emphasizes. 
“I love having these relation-
ships with my clients and 
being valued by them. Being 
able to help them makes me 
feel good. It has turned into 
this awesome full-circle thing 
in the end that I never really 
saw coming.”

Maintaining Priorities

The relationships Crystal 
enjoys at home are central 
to who she is. She looks 
forward to moments spent 
with Phil, her husband of 15 
years, and their 7-year-old 
son, Chase.

Crystal knows the challenge 
of maintaining a work/life 
balance in real estate, and 
she is very thankful for the 
understanding and support 
she gets at home.

“Even from the time Chase 
was like two or three years 
old, he’d get in front of the 
mirror and pretend to sell 
houses to people. He has 
witnessed a lot of real estate 
in his short life, and it has 
grown to become a family 
affair,” she says.

At the same time, Crystal 
also retains sacred times of 
the week when she reserves 
time exclusively for Phil and 
Chase … and their precious 
time without interruptions.

The results have been re-
warding. Each year, Crystal 

averages about $11 million 
in volume, representing 
about 45 families she has 
helped. As she works to 
maintain that level, and the 
balance in time she’s able 
to spend with her family, 
she is excited about the 
challenges and the oppor-
tunities real estate offers.

“It’s surprisingly very re-
warding to have close, per-
sonal relationships and con-
nections with my clients. 
It’s probably the best part 
about my job … where I’m 
really involved in people’s 
lives well beyond closing, 
and they’re involved in my 
life. That makes me excited 
to do what I do,” she says. 
“And there are times when 
I’ll be at a birthday party for 
a friend’s child, and people 
are literally lining up to talk 
to me about real estate. In 
their minds, I’m a real es-

tate expert that they want to go to 
when they need help purchasing, 
selling, or just getting advice in 
general. That makes me feel like 
I’ve made it.”

Unforgettable Results

Those are the moments that 
come back to Crystal as she 
thinks about the value of what 
she does.

“It has been very rewarding in an 
unexpected way. Because when 
I started in the beginning, it was 
just about training clients and 
trying to close the deal here and 
there. And now it’s just evolved 
into so much more.”

Through the churn of daily 
life, there are appointments, 
showings, and closings … and 
the moments blur past. But in 
the midst of it all, Crystal Brady 
and her clients clearly leave a 
lasting, indelible impact on each 
other’s lives.

IT HAS BEEN VERY 
REWARDING IN AN 
UNEXPECTED WAY. 
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By Dave Danielson

Photography by B. Lively Images

featured sponsor

“It’s a great approach for the val-
ue of time and money. With this, 
I’m able to go in one time and 
show the interior of the structure, 
whether it’s a home, a commercial 
building, an institution, a muse-
um, a hotel or a retail space. I can 
send the final pictures to people 
electronically,” Barry points out. 
“People are blown away with the 
imagery they get, including a full 
floorplan of the structure.”

In a tight-turn industry, Barry 
provides a truly responsive level of 
service based on flexibility, quality 
and quick turnaround timing.

“If I can start the 3D Virtual Tour 
photography process by noon, 
I normally can turn around the 
imagery the same day, with the 
full floorplan in a day or day and a 
half,” he says. “If the home is pre-
pared to be photographed when I 
arrive, it really clears the way for 
me to hit the ground running. I 
know that my real estate partners 
have a house to list, and so I work 
to exceed expectations and give 
more than what’s asked for.”

A Focus on People

Those who work with Barry are 
struck by the sense of calm and 
comfort he brings to his work 
with subjects … making the entire 
process rewarding.

“I always enjoy that process where 
I work with a subject, and they 
become comfortable quickly. That 
allows me to be more creative and 
collaborative, no matter what type of 
shoot we’re doing.”

Today, Barry enjoys a 100 percent re-
ferral-based business. One key to his 
success is to see those around him as 
collaborators instead of competition.

Barry also enjoys the opportunity to 
see how his work is used by his clients.

As he says with a smile, “That gives 
me so much joy in being able to do 
something that I love … and then know 
that someone found a home for that 
picture. That kind of result is an exam-
ple of the kind of encouragement that 
continues to fuel my passion.”

For example, he sometimes donates 
his work for silent auctions. When-
ever possible, he likes to talk with the 
person who places the winning bid to 
ask what inspired them to get it.

As Barry says, “Through my work, 
I really try to elicit curiosity and 
evoke emotion.”

Away from work, Barry enjoys time 
with his family, including his son, his 
parents, who are celebrating 59 years 
of marriage, his four siblings, along 
with five nephews and two nieces.

He also loves staying fit. You’ll 
likely find him throwing a football, 
fishing, boating, or riding his scoot-
er through St. Petersburg — the 
city he loves. As he says, “I feel like 
I’m living in a vacation.”

Barry also has a passion for music, 
the cinema, comedy and desti-
nation photography. Barry will 
be covering his fifth consecutive 
Super Bowl in Miami with a media 
partner of the NFLPA.

“One of my favorite things is 
when I’ve been invited to come 
along and explore … and then 
I like to turn over all the great 
images I’ve been able to capture 
to those who were thoughtful 
enough to bring me along on the 
trip,” he emphasizes.

Made to Last

Each day, Barry shares his 
warm, creative energy to help 
people see themselves — and 
the world around them — in 
remarkable new ways.

“Photography doesn’t define who 
I am, but it clearly brings who I 
truly am to the surface,” he says. 
“I think people see the passion 
for what I do. And I enjoy it when 
people pull me into their moments 
and want me to be part of it.”

As he looks at his profession and 
passion, Barry feels truly thankful.

“Success for me is freedom. My 
time spent in the corporate world 
led me to a road where photog-
raphy found me,” he explains. “I 
think freedom for me is being able 
to do what I love and knowing 
that I can leave this Earth with 
a good legacy. I want to make 
people happy and leave lasting 
images that will live forever. 
That’s the legacy.”

For more information about B. 

Lively Images Photography and 

Videography:

Phone: 813-477-3398

Email: Blively4@gmail.com

Website: www.2realestate.me

“PHOTOGRAPHY 

DOESN’T 

DEFINE 

WHO

 I  AM, 

BUT IT 

CLEARLY 

BRINGS 

WHO I 

TRULY 

AM TO 

THE 

SURFACE

B. LIVELY IMAGES 
A  L E G ACY  I N  P I C T U R E S

When you meet Barry Lively, 
you immediately understand 
the passion he has for what he 
does … and the sense of grati-
tude he feels for being able to 
bring his talents home for the 
people he photographs.

As Barry says, “There’s noth-
ing greater than when you see 
the look in someone’s eyes who 
appreciates what you’re doing. 
I just love what I get to do.”

A Lens for Life

Ever since he first picked up a camera 
when he was 18 years old, photography 
has been a part of his life. And after a 
corporate career in the financial world, 
he moved to St. Petersburg, and also 
made the move to pursue his passion 
for photography … making it his full-
time profession in 2014.

One of the aspects of his work that is re-
warding for Barry is the imagery he cap-
tures with his partners in the real estate 
industry. He enjoys putting his blend of 
creative vision, technology and collabora-
tion to work with a focus on architectural 
photography and floorplan creation.

While Barry provides a full range 
of traditional photography services, 
there’s one service he’s been especial-
ly excited to offer as part of his real 
estate work for the past several years.

“I think one of the greatest tools I 
offer is the 3D virtual tour,” Barry ex-
plains. “Whether it’s used for a house 
that’s being flipped or in an estate 
home, the 3D virtual tour is a power-
ful way to create floorplans and create 
beautiful images of a home.”

Barry uses his skills with the 3D 
virtual tour to deliver quick-turn value 
with remarkable results.
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Book Yours Today!  •  (727) 577-5626  •  www.thomasbruce.com

Carol Walker
Master Photographer

Florida Degree of Photographic Excellence,
Florida Education Degree, Florida Service Award

Owner/Portrait Artist

February Special: save $100 PLUS receive
one additional digital image FREE

with your Executive/Headshot session - $99 value

Tampa Bay's Top Producers
       trust Tampa Bay's Top Portrait Photographer

          with their image - shouldn't YOU?

Creating Award-winning Portraiture since 1973

SECINSPECTION.COM

HOME  INSPECTIONS
Hey, Top Producer!

Close your clients dream house and
Avoid the Deal Killers!

Choose our GOOD LOOKERS!

• all inspections including WDO
• fast scheduling 2-3 days
• same day digital report
• licensed general contractors
• luxury property experts

813-657-HOME

Free WDO
Mention Code

LABOR4U

Call, Email or Go Online for your
FREE Estimate.

We'll Get You There...

RESIDENTIAL \ CORPORATE \ INTERNATIONAL \ MILITARY \ STORAGE
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5035 Uceta Rd.
Tampa, FL 33619

813-621-1003
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IM# 1821 | US DOT# 1973640

�������
���
���������
�	�������������
���
'����	�����������

MC87113-USDOT70719

BBB Rating: A+
As of 04/11/17



32 • February 2020 www.realproducersmag.com • 33

RANDALL 
IERNA

A LIFETIME OF LEADERSHIP

By Dave Danielson

Photo Credit: Carol Walker/

Thomas Bruce Studio

leader feature

It’s important to recognize success whenev-
er it happens. Each instance represents an 
investment of time, resources and energy.

That’s what makes the achievements of Ran-
dall Ierna’s ongoing career so remarkable.

You see, his consistent lifetime of lead-
ership includes an exemplary real estate 
career that first sparked in 1974. Along the 
way, Randall has earned the lofty designa-
tion of REALTOR® Emeritus.

Yet for all of his accolades, accomplishments 
and numbers he’s amassed through the 
years, the things that are the most rewarding 
for him are those he’s doing right now as 
Managing Broker with the Century 21 Real 
Estate Coast to Coast office in Terra Verde.

Service from the Start
After graduating from Florida State Uni-
versity in 1969  with a major in marketing 
and management, Randall was drafted in 
the U.S. Army, where he served as a Com-

pany Clerk for two years.

After his service, Randall lived in Colum-
bia, South Carolina, where he sold shell 
homes with Jim Walter Homes before 
earning his real estate license and starting 
with Edens Real Estate. After two years 
there, Randall moved to Florida, and be-
gan his long-running success with Century 
21 Real Estate in 1976.

It didn’t take long before Randall would 
enter the Broker track. He founded Cen-
tury 21 Spinning Wheel in 1980, sold it in 
2001, and became a Managing Broker. He 
has served in that capacity for many years 
in various locations and offices — includ-
ing his current chapter back at the Terra 
Verde office since 2009.

Real estate has been rewarding in many 
ways for Randall.

“I enjoy the process of helping people sell 
and buy, and I get a great deal of satisfac-

tion when I go to a closing. It’s not just 
about the money. It’s helping people buy 
or sell. And that has never changed. I 
have always felt good about what I do,” 
Randall explains.

Building on His Best
Randall’s work and expertise in the 
industry are truly expansive. And he 
continues to add to it.

“In addition to residential work, I do 
commercial real estate, and have done 
that for years, including commercial land 
and different buildings, such as churches, 
apartments, warehouses, office buildings 
and strip centers,” Randall says. “Right 
now, I’m concentrating on high-end resi-
dential lots and commercial lots. I consid-
er myself to be a general practitioner.”

In the process, Randall takes immense 
pride in helping others, including those 
he has had the honor of leading and men-
toring through the years.
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“I’ve had a chance to train over 300 agents 
through time,” he recalls. “Some have been 
extremely successful in the business, some 
have started their own companies, and oth-
ers have gotten out,” he says. “One of my 
favorite parts of this is training people on 
the fine are of listing and selling homes.”

Leading by Giving
Today as Managing Broker, Randall focus-
es on three main roles.

“My primary jobs are recruiting, training 
and maintaining our office of about 20 
agents.” One of our team members is a 
flight attendant, who has been with us for 
several years. I’ve helped her learn how to 
farm her area. She’s done very well with 
her location.”

Randall’s personal investment in the 
success of those he works with pays divi-
dends all the way around.

“Several of my agents have been with 
us for 20 to 25 years. They’re seasoned 
veterans. They manage themselves. I have 
several new agents that I’ve been training. 
I always try to keep a couple brand new 
agents around. I did a training session 
this morning with a new agent,” Randall 
emphasizes. “I get a lot of satisfaction in 
helping people and empowering them to 
learn more about real estate and helping 
them be successful in real estate sales.”

As Randall has learned, where there’s a 
will there’s a way to success.

“I’ve found that, usually, the people who 
drop out don’t have the desire or the 
training,” he says. “I try my best to instill 
in them that desire and training.”

What Matters Most
Away from work, Randall cherishes the 
time he spends with his wife, Sparky.

“Sparky is an interior decorator and de-
signer. She is a real source of inspiration 
to me. She does well with what she does,” 
Randall smiles. “She has a tremendous eye 
for detail, and she does amazing things. 
She just finished working on a $2.5 million 
house, doing all the staging and designing 
and paint colors. She is always on my side.”

Also, at the center of Randall’s world are 
his children, Thomas and Michelle, and 
three grandchildren.

In his free time, Randall enjoys anoth-
er one of his lifelong pursuits—playing 
drums. He plays with the Silver Back Rock 
’n Roll Band. In the past, he also played 
with the Molten Mike Blues Band that pro-
duced five CDs and toured Australia.

When you talk with Randall, you know 
right away that one key to his ongoing suc-
cess in all areas of his life is his positivity.

“I’ve been fortunate to have success in each 
stage of life. And I believe that even out of 
the failures come success,” he says. “And a 
big part of that has come from being with 

Century 21 … one of the most recognized 
names in real estate in the world.”

Those who work with Randall know that 
they’re getting his very best.

“When I deal with clients, it’s a one-on-
one thing. I cater to their needs, whether 
they’re a buyer or seller,” he says with 
a smile. “I always want to leave feeling 
satisfied that I’ve done the very best job 
that I could do for them. It’s a great feeling 
to say that in, all but a very few cases, I’ve 
done what I set out to do.”

When you look at what Randall Ierna 
achieves, it’s easy to see that his lifetime 
of leadership continues by building results 
… one deal — and one person — at a time.

I’ve been 
fortunate 
to have 
success in 
each stage 
of life. And 
I believe 
that even 
out of the 
failures 
come 
success.

“
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Let US help YOU
as your preferred real estate transaction coordinator.

(727) 262-4004
list2closemgt.com
mandy@list2closemgt.com

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent

on contracts alone.

If you could get just ¼ of that time back,
that’s at least 1-3 business days

each month

That time could be spent networking,
generating new business, or even

taking time o� work!

Contact Lindsey DeCollibus, Your Concierge Agent
LINDSEY@FLORIDABESTQUOTE.COM
813-850-2222

•  Over 40 carriers
•  Competitive rates
•  Quick quotes
•  Solutions for 4 point issues
•  Private floodInsuring all of Florida

THE MOST REFERRED, CONSUMER DRIVEN INSURANCE AGENCY

We are a concierge insurance agency for the real 
estate transaction. We understand the needs of 
your buyers & sellers and work to get everyone to 
the closing table on time. We o�er the BEST rates 
and the BEST customer service!

Burn Fitness Training
5023 Central Ave, St. Pete

Je  Ward/Lisa Ward
Co-Owners

727-560-2332
www.burn tnesstraining.com

AGE DEFIANCE FITNESS AND NUTRITION
STOP THE AGING PROCESS IN IT’S TRACKS!

- Regain Lost Muscle and Strength -
- Eliminate Years of Accumulated Fat in Months -

- Feel and Look Younger -
ASK US HOW!

Exclusive One-on-One Personal Training, Full Nutritional Support with a
Licensed Dietitian, Motivation, Accountability, RESULTS    

The Easy Button for Real Estate
Photography and Videography with

99% Customer Satisfaction

FREE DRONE AERIALS | MLS READY | NEXT DAY DELIVERY

REAL ESTATE PHOTOGRAPHY & VIDEOGRAPHY
WEDDINGS | HEADSHOTS |  STUDIO RENTAL SPACE

LETS MEET AND TALK!
813-906-8300 | febreframeworks.com
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industry news

WHO PROTECTS 
YOUR IDENTITY?

By Doug Levi, Principal Advisor, Strategic Insurance

You hear the reports on the 
news frequently. A large, 
well known & often trusted 
company got hacked. Their 
data is breached. And you 
could be vulnerable. Names 
like Yahoo, Target, Sony, 
Blue Cross & more come to 
mind. The question is how 
are you protected?

Our Mission at Strategic In-
surance Services is to Help 

families Prepare, Protect & 
Recover from life’s unex-
pected events. Move For-
ward. With ConfidenceTM. 
It’s the whole reason we 
exist. It’s what we breathe 
each day, looking for ways 
to serve our community. To 
that end we are very excited 
to announce recent affiliate 
agreements with LifeLock 
& ID Shield. These are 2 
of the premier companies 

in the US for Identity Theft 
Protection. Both of these 
companies offer plans as low 
as $19.95/month.

Identity theft affects millions 
of Americans each year. More 
times than not they have no 
protection or recourse to help 
put their lives back in order. 
It’s also extremely time-con-
suming & expensive to recover 
your identity once taken. Both 
LifeLock & ID Shield not only 
provide monthly monitoring 
& guard pro-actively against 
identity theft, but they also 
provide you service & sup-
port should your identity be 
stolen. The coverage includes 
a $1,000,000 protection policy 
to cover items like Accounting 
costs, travel expenses, & legal 
support. This valuable protec-
tion will give you the coverage 
& peace of mind you need, so 
you have confidence in a rapid-
ly changing, digital world.

Additionally, ID Shield also has 
the optional service of Legal 
Shield. Legal Shield provides 
valuable legal resources for 
individuals & families handling 
items that vary from wills & 
trusts, credit & bankruptcy is-
sues, IRS/Audit Services, auto/
traffic ticket defense, contract 
review & billing disputes.

Most families, when faced 
with a serious legal issue, are 

spending $1000’s of dollars out 
of pocket. With Legal Shield, 
you pay a pre-set $24.95 per 
month for top-notch attorneys 
on demand. This service pro-
vides unlimited contact with 
top attorneys who can handle 
Estate Planning, IRS & Tax 
issues, family law & divorce is-
sues, traffic violations, real es-
tate transactions, & help pre-
pare & draft legal documents, 
they also offer a small business 
option for the business owners 
out there. This is yet another 
way that we can help families 
& businesses Prepare, Protect 
& Recover.

When considering your month-
ly budget & expenses, consider 
all the places your private, 
personal, & confidential infor-
mation gets put online. As an 
Insurance Advisor who has 
helped families & businesses 
with risk management every 
day for the last 15 years, I can 
say without a shadow of a 
doubt, one of the biggest areas 
that we are all vulnerable is 
in privacy protection from 
the digital world we live in & 
access to good legal advice for 
a very reasonable price.

To help set-up either of the 
plans contact our office today 
& ask to speak with one of our 
Advisors at 866-INS-0123 or 
email info@TampaBayInsur-
ance.com.

“ I  a m a re a l t o r  a n d a s  s o o n a s  I  s t a r t e d u s i n g  F l a s h Ho u s e s  WOW !  I  
s t a r t e d s e l l i n g  a l o t  fa s t e r.  Th e  H DR p h ot o s  a n d v i d e o  w a l k  t h ro u g h 

m a d e  i t  s o  e a s y ! ”  -Karen

Me n t i o n Re a l P ro d u c e r s  Ma g a z i n e  f o r  % 10  d i s c o u n t
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Tampa Bay's #1 Mover
A Company Built On Professionalism

• residential
• commercial
• packing service
• local and long distance
• licensed and insured
• workers comp

813-854-5075  •  727-532-9080  • letsgetmovingfl.com Florida Reg #IM1178
MC#775415

DOT#2270761

Family Owned and Operated since 2004Family Owned and Operated since 2004
Celebrating 

15 Years 
of  Service in 

Tampa Bay
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T A L E S

7  R E A S O N S 
TA M PA  FA M I L I E S 
LOV E  B O AT I N G !

BOATING IS A WAY OF LIFE THAT MANY IN THE TAMPA AREA ARE 
PASSIONATE ABOUT! WHY? HERE ARE 7 REASONS TO THINK ABOUT 
(AND I’M HOPING YOU CAN ADD TO MY LIST):

1. CONNECTS YOU 
WITH THE FAMILY
 One of the great things about being out on 
the water with the family is the emphasis on 
personal relationships. There’s no tv, video 
games for the kids, or phones to isolate us 
from each other. I have sparkle princesses, 
dancers, and athletes in my family, and we all 
love to go boating together!

2. BRINGS FUN & ADVENTURE
 Don’t forget all the boating activities and 
the fun workouts they provide: waterskiing, 
wake boarding, kayaking, snorkeling, etc.  All 
are fun, aerobic activities for active families 
and great ways to spend time with family 
and friends. Boating will take you places you 
never would have gone and provides a way to 
make great memories in the process.

3. ELIMINATES STRESS
 The workplace has become more stressful 
and stress is bad for your health. You know 
that. Boating is a great stress-reducer! It pro-
vides freedom to breathe and rise above the 
pressures of life.

4. A GREAT WAY TO 
WATCH A SUNSET
 Tampa has some of the most beautiful sun-
sets in the world. Seeing them from a boat? 
Spectacular! We once saw a sunset on one 
side and a double-rainbow on the other. The 
sad thing? We were the only ones watching it.

5. A WAY TO MEET NEW PEOPLE
 Getting involved in your local boating com-
munity is a great way to meet new friends. 
There are lots of options for you – yacht 
clubs, boat clubs, sailing clubs and marina 
social clubs just to name a few. Being part of 
a community of caring, adventurous people is 
fun! Why not check it out?

6. CONNECTS YOU WITH NATURE
 Seeing animals in the wild can be an incredi-
ble experience. Learn to snorkel or scuba dive 
off your boat and let our underwater world 
become your own backyard. Have you ever 
been to Egmont Key?

7. IMPROVES YOUR QUALITY OF LIFE
 Boating will improve your quality of life 
through all of the reasons mentioned above 
and many, many more. Some say if you’ve 
only seen Tampa from land, you’ve only seen 
half of Tampa. We agree

Our members 
have unlimited 
access to more 
than 430 boats at 
28 locations in and 
around Greater 
Tampa Bay, 
Florida. Plus, 
members have 
limited access to 
boats at more than 
200 locations 
across the US, 
Canada and 
France.

1.855.FREEDOM
freedomboatclub.com/tampabay/

Affordable & Hassle Free
No Cleaning
No Repairs
No Worries

Join NOW and get $1,000 OFF
Plus, an additional $500 Military,

1st Responder, or Health Care Professional Discount

Boating for the NEXT GenerationBoating for the NEXT Generation
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Broker Office

SUBSCRIPTIONS
When Real Producers magazines are within reach, clients not 

only recognize your appreciation for high-quality content but your 

association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES

10 COPIES

15 COPIES

20 COPIES

$50

$97.50

$142.50

$180

per
month

per
month

per
month

per
month

For all questions, please reach out to Don Hill at 

don.hill@realproducersmag.com

T A M P A  B A Y

I N F O R M I N G  A N D  I N S P I R I N G  R E A L  E S T A T E  A G E N T S
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Kevin J. Overstreet

THE          SHINE STATE
Exposing the Epidemic of Home Stealing in Florida

Kevin J. Overstreet
Insured Title Agency, LLC

President/ Owner

Title Insurance is the
 ‘Baptism’ of the 
property, erasing the 
‘sins of the past’. 
Much like a Baptism, it
 does nothing to stop
future sins!
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