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Here at Milestone Title Services, our goal is to be the leading land title and real
estate settlement service provider in the Tampa Bay area and throughout the
state of Florida. We aim to deliver unparalleled service and customer satisfaction
by providing our agents and clientele with valuable, innovative solutions and
adhering to a customer-centric approach. [

—

Contact us today; we’ll show you what we can do to be of value to you and your

clients alike. TR ENCNSNTATAN N SRS R e

B S HQ - 14310 North Dale Mabry Hwy., Suite 200, Tampa FL 33618
Closing Locations throughout the State QLFI' da

813.513.9848 | www.milestonetitlesvcs.com




TABLE OF

FREEDOM MORTGAGE? C O N T E N T S

06 08 10

. Preferred Publisher’s
to Tampa Partners Note
Bay Real
Producers

“'Broker

Spotlight:
Liane

Jamason

Rising Star:
Mark A.
Middleton

Producer:
Helle
Hartley

GROW YOUR BUSINESS WITH
FREEDOM MORTGAGE!

We have home financing options to meet every homebuyers’ needs.
® First-time homebuyer programs
® Conventional, FHA and VA financing
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@ Purchase and refinance

® Local down payment assistance programs

Call me today to learn more about what Freedom Mortgage
can offer you and your homebuyers!

Hiram Camacho

. Insurance < Featured Broker
" . | Corner . Sponsor: Office
Business Development Manager | NMLS# 355242 S _ Dwell
0: 407-487-2592 ¢:407-433-2221 e B | S?:g’?:g
hiram.camacho@freedommortgage.com | freedommortgage.com/hiram-camacho . V :

2813 South Hiawassee Road, Units 202-204, Orlando, FL 32835. Branch# 1835734. This information is intended for mortgage professionals

and business entities only. Information is subject to change without notice. This is not an offer for extension of credit or a commitment to

lend. Freedom Mortgage is not affiliated with the U.S. government, HUD, FHA, VA, or any other government agencies. Freedom Mortgage
Corporation, NMLS #2767 (www.nmlsconsumeraccess.org), 907 Pleasant Valley Avenue, Mount Laurel, NJ 08054, 800-220-3333. For

complete licensing information, visit www.freedommortgage.com/state-licensing. Equal Housing Opportunity.
© 2020 Freedom Mortgage Corporation. RT1376(0320)

If you are interested in contributing or nominating Realtors for certain stories,
please email us at don.hill@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of N2 Publishing but remain solely those of the

author(s). The paid advertisements contained within the Tampa Bay Real Producers magazine are not endorsed or recommended by N2 Publishing or the publisher. Therefore,
neither N2 Publishing nor the publisher may be held liable or responsible for business practices of these companies.
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CONTRIBUTORS TO To sell high-end, you have to LOOK high-end!
Tampa Bay's Top Producers trust Tampa Bay's

I A M P A B A Y Top Portrait Photographer with their image- shouldn't YOU?
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Lori LaCoppola Carol Walker Allie Serrano Suzy Delong

Event Coordinator Professional Photographer Professional Photographer Ad Strategist
Thomas Bruce Studio Allie Serrano Portraits, LLC I H D M AS B R u B E
o

kY

Creating Award-winning Portraiture since 1973

Carol Walker

Master Photographer
Florida Degree of Photographic Excellence,
Florida Education Degree, Florida Service Award

Barry Lively Ryan Justice Gerardo Luna Niceci Tomlin-Baker Owner/Portrait Artist
Professional Photographer Videographer Event Photographer Content Coordinator
B. Lively Images

Book Yours Today! - (727) 577-5626 - www.thomasbruce.com

6 - August 2020




This section has been created to give you easier access when searching for a trusted real
Rp estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your mag-

azine. These local businesses are proud to partner with you and make this magazine possible.
Please support these businesses and thank them for supporting the REALTOR® community!

PHOTOGRAPHY

Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

PHOTOGRAPHY/VIDEO
PRODUCTION

Febre Frameworks

(813) 906-8300

First American Title
Michelle Hernandez
(813) 928-2283
firstam.com

VIDEOGRAPHER
Justified Films
Ryan Justice

(813) 843-3475

PREFERRED PARTNERS

ACCOUNTING / BUSINESS
CONSULTING

Tax & Accounting

By the Bay

(727) 896-1042
CpaBytheBay.com

ADVERTISING/PRINT/
SOCIAL MEDIA
Evolve & Co.

(727) 490-9835
evolveandco.com

BOATING

Freedom Boat Club of
Tampa Bay

(727) 600-4127
freedomboatclub.com

CLOSING GIFTS
Cutco Closing Gifts
Colton Mewbourne
(813) 767-5695
cutcoclosinggifts.com

CLOSING/LISTING
SERVICES

List 2 Close
Mandy Riedinger
(727) 262-4004
list2closemgt.com

CONTRACTOR -
OUTDOOR/INDOOR
REMODEL

Tarpon Construction
(727) 641-9189
tarponcontractor.com

EDUCATIONAL/TRAINING
Become A Better Agent
(BABA)

Kevin Overstreet

(813) 504-9708
BabaEvent.com

8 - August 2020

HOME INSPECTION
A Radiant Property
Inspection

(813) 839-8416
Radiantinspect.com

A Snoop Inspection
(813) 345-2600
A-snoop.com

Class Act Inspections
(813) 512-6918
classactinspections.com

Home Team Inspections
(813) 750-3644
HomeTeam.com/Tampa-Bay

Properly Inspected
Matt Friesz

(727) 798-6480
Properlylnspected.com

SEC Inspection Services
(727) 786-4663
secinspection.com

Solid Rock Home Inspection
Chris Defayette
(727) 386-8627
solidrockhi.com

Waypoint Property
Inspection

(813) 486-8551
atampahomeinspector.com

HOME STAGING
Dwell Home Staging
(844) 439-9355
dwellstaging.com

Showhomes Tampa
(813) 737-0048
showhomestampa.com

HOME WARRANTY
Cinch Home Services
Sharon Patterson

(404) 597-9071
cinchhomeservices.com

First American Home
Warranty

Stephanie Shaughnessy
(813) 344-7525
firstamrealestate.com

Home Warranty of America
Carla Allen

(813) 514-3255
HWAHomeWarranty.com

Old Republic Home
Protection

Brian Brown

(800) 282-7131 x1399
www.OHRP.com

INSURANCE
All-State

(727) 866-6311
allstateagencies.com/
helenwade

Blanchard Insurance
Jamie Hoover

(727) 275-7222
www.Blanchardlnsurance.
com

Florida Best Quote
Lindsey DeCollibus
(813) 850-2222
floridabestquote.com

Strategic Insurance Services
Doug Levi

(727) 385-5082
Getstrategicins.com

MORTGAGE

The Home Team at
Freedom Mortgage
Brandon Sturman
(347) 623-7344

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBaylLending.com

Guaranteed Rate
Trevor Smith

(727) 362-6889
rate.com/trevorsmith

Guaranteed Rate, Christin
Luckman

(773) 290-0522
rate.com/Luckman

Homespire Mortgage
Jen Jones

(757) 459-3172
Jenjonesloans.com

MOVERS

Lets Get Moving
(727) 532-9080
LetsGetMovingFl.com

MOVING & STORAGE
Coast to Coast Moving &
Storage

(813) 621-1003
CoasttoCoastMovingand-
Storage.com

PEST CONTROL
Prohealth Pest Control
(727) 260-5531
ProHealthPestControl.com

febreframeworks.com Justifiedfilms.net
Arnold Novak Photography
Arnold Novak

(813) 400-9090

arnoldnovak.com

Insured Title Agency
SECURITY SYSTEMS &
MONITORING
Veterans Security
(833) 838-7321

WINDOWS & SLIDING GLASS
DOORS

Beacon Windows

(727) 410-2193

Kevin Overstreet
(813) 504-9708
Insured-Title.com

B Lively Images myveteransecurity.com Milestone Title Services, www.beacon-windows.com
Barry Lively LLC
(813) 477-3398 TITLE AGENCY (813) 513-9848

thevirtualvisit.com Celebration Title Group Milestonetitlesvcs.com
Amanda Douglas

CCS Photography (407) 797-0548

Roger Slater www.CelebrationTitleGroup.

(727) 517-5689 com

ccsphotography.net

TITLE INSURANCE
The Fraudshine State
Kevin Overstreet
(813) 504-9708
TITLE COMPANY Fraudshinestate.com

Gerardo Luna Photography Artesian Title

UTILITY CONCIERGE
Utility Helpers, LLC
(813) 291-3600
utilityhelpers.com

Gerardo Luna
(813) 410-1712
gerardolunaphotographs.

Rick Nayar
(407) 810-0640

com Compass Land & Title, LLC
(813) 254-3535

Thomas Bruce Studio CompassLandandTitle.com

(727) 577-5626

thomasbruce.com

(o] W INSPECTIONS

f?':' ) g Hey, Top Producer!
ot s | A Close your clients dream house and
Avoid the Deal Killers!
MENTION CODE Choose our GOOD LOOKERS!

LABORAU

« all inspections including WDO
« fast scheduling 2-3 days

- same day digital report

« licensed general contractors

. luxury property experts

SE

“Where All of Our Inspectors are GOOd LOOkers'

SECINSPECTION.COM

7-HOME

Inspection
Services

Tampa Bay Real Producers - 9
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BEACON Business Yet?

* WINDOWS
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+ Sticking & Mis C First Manth L

Specializing in complete
refurbishment for Sliging
Glass Doors

www.sliderrepair.com

Howling & Whistli

As I write this Publisher’s Note, some
four weeks in advance of its publica-
tion date, our nation is in the midst of
a powerful movement seeking justice
and an end to systemic racism. This
magazine exists for you to hear the
voices and stories of your colleagues
in the real estate industry, not my
personal views, but I would like to

at least share this: 7 stand against
racism and police brutality against
people of color. This is not a political
stance - it’s a reflection of my love for
all people and my vision for a nation

that is finally just and peaceful.
This magazine has always served as a

tool for building community. I, as well

as my fellow team members at Real

10 - August 2020

Producers, believe no community can
be healthy and prosperous so long

as racism exists. We stand alongside
every team member, real estate agent,
and advertising partner who has ever
had to suffer the overwhelming injus-

tice of racism and prejudice.

As a magazine publisher, I have a
platform to encourage change, and

I don’t take this lightly. My hope is
that by continuing to introduce you
to influencers within the community
through this magazine - revealing
their personal passions, expe-
riences, and values - it
can serve as a vehicle
for positivity and even

for challenging your

perspective. Hard conversations are
rightfully being had all around us, and
here in 7ampa Bay Real Producers,

we commit to our mission of connect-
ing, elevating, and inspiring through
continuing our own dialogue about
who we are as a collective group of real
estate industry titans. This, I am proud
to say, is a community that supports
and cherishes every single agent and
advertiser, and I hope you will always
feel welcomed and encouraged to share

your unique story with us.

Until next month!

Don Hill, Publisher

Tampa Bay Real Producers
don.hill@realproducersmag.com
203-240-00M

727-378-

i’ﬁi Homespire

D&

Lgage

our prospects with cobranded print, web anid sotial mes

9875 fe

IIHW vapliing new and bigeger opporinities.

Meet Your

Let’s Talk!
Jen Jones

Pessonal Loan Consulant
MNMLS #1539993

Office: 813.818.1600
Cell: 813.947 3000

Bl

ET

Unfair Advantage.
BECOME A REALTOR PARTNER

ienes@homespiremortgage.com

P08 st M, 1. | L, ), LI | e imngaisinin®

www.TextingBase.com/RealEstate

Simplify the activation and transfer of utilities and
home services for your buyers.

Our poncierge senvice is a one-stop source for all setups, aciivafions and insiallations.

Best of all our service is provided at no cost fo you or your client!

Litety Hedpars: Nas agreements wih e ol of the
Iarest BNl MOS! Nespacied oM SBNA0E AN LY
provaders. Thess oompaniss. pay US 3 Coraniancs
e in schedule fher servioes: When neal st
profassonals plaoy omery for theer dients, we don’
Pl 1 Sl Talione of OORSS i Sdvsilsrg 1o
spread the word aboul our ool servce, S0 we
waive cur 320 servics charge fonoor ol esis
POAEREONals and e ceTis

1o leam maore visit

www. UtilityHelpers.com/agentvideo

(813) 291-3600
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“Since I was a child,
I've always been an
entrepreneur,” says Liane
Jamason, Broker of

DWELL Real Estate
in St. Petersburyg.

“I’ve had various business-
es over the years, but real
estate was the perfect fit
for me. I love the marketing
aspect and helping people,”
adds Liane. A go-getter, Li-
ane also likes being her own
boss and implements cre-

ative marketing strategies.

She was led to real estate
after purchasing her first
home, which she notes was

an interesting process. At

the time, she was working at
law firms and got her license,
working part-time in real
estate. After two deals in
2006, she decided she had to

sink or swim. She launched

into real estate full-time and

hasn’t looked back since.

During her second listing
ever, amid the Great Re-
cession, one of her clients
needed to do a short sale.
When her broker at the time
told her that they didn’t do

short sales, she switched

—m W & = -8 _ )
1 ' A ' brokerages to over to Keller
' I '. . l [ ﬂ ' Williams. “I became a short

sale queen,” smiles Liane.
. LN 1 . W q )

b ro ker SpOﬂ Ig ht Written by Elizabeth McCabe

Photo Credit: Carol Walker/Thomas Bruce Studio
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She worked with investors
selling short sales and REO
properties. Then she teamed

up with a broker for Keller Wil-
liams in South Tampa, working
as their training director for a
few years. In 2009-2010, she
started to go back to full-time
real estate before moving closer
to St. Pete and working at Smith
& Associates for almost eight
years. It was here she became a

top producer.

In April 2019, Liane decided she
was ready for a change in bro-
kerages or a new opportunity.
She began exploring her options
and also was chatting with
Marc Rasmussen, the broker of
DWELL Real Estate in Saraso-
ta, her friend of 10 years.

Liane and Marc met 10 years
prior when they both had real
estate websites, managed by
Real Estate Webmasters at the
time. Liane says, “We were both
techie nerds. I was always look-
ing at his site to see what he
was doing and started emailing
him for advice since we were

in different markets, and we
started chatting and sharing
ideas. One day, we decided to
have lunch to talk about our
websites, and became friends.”
Marc started DWELL in the
Sarasota market 10 years prior
after becoming a top producer
himself, and had one agent
working for DWELL in St. Pete.
Together they decided to team
up to expand the St. Peters-
burg DWELL team and Liane
became Broker of the DWELL

St. Petersburg location.

In May 2019, Liane and Marc
launched DWELL St. Petersburg
and it has been a success ever
since. They recently celebrated

their one-year anniversary.

“I love having agents like Kyle
Hickey and Marie Hodges, who
were doing well on their own but
wanted to get to the next level in
production,” says Liane. “They
needed mentoring and coaching
to do that. Both agents have over
doubled their production in one
year with us. That’s pretty amaz-
ing. It speaks to the systems that

we're using,” says Liane.

What is the secret to her agents’
success? It comes down to a
proven system that Liane has put

in operation.

“We generate leads for our
agents, teach them script and
best practices, offer training
and technology to help them get
more done in a shorter period
of time. They’re more organized

and efficient,” says Liane.

In addition to helping her agents
succeed, Liane also stays active
in real estate. She says, “I do sell
as a broker. I don’t ‘compete’ with
my agents. Leads that come in

to DWELL’s websites go to our

agents, I work my personal sphere

and leads from LianeJamason.com.

It’s not a bad thing to be a broker
that still sells real estate here and
there — I don’t think of'it as ‘com-
peting’ with our agents. It helps me
stay on top of what is happening
in the market, what new projects
are being built, etc. It keeps me
fresh and better able to advise my
agents when they say, ‘Hey, | have
a client looking for a condo under
$500,000 downtown.’ I can rattle
off which buildings to check for
inventory. If you aren’t actively
selling at all, you just may not have
that kind of market knowledge.”

This year, DWELL had done
$35 million dollars in sales as an
office. Liane herself has a career

volume of $134 million dollars.

She prides herself on her drive,
determination, and putting in long
hours with lead generation every
day. “You’ve got to have thick skin,”
she says. “You have to remember at
the end of the day that real estate is
a sales job. Pick up the phone, and

don’t take rejection personally.”

Outside real estate, Liane enjoys
the saltwater life - fishing, kay-
aking, boating and hanging out
by the water. She adds, “I just
bought a waterfront home that
I’'m renovating. It keeps me busy
and I’'m learning things I can pass
on to clients — you don’t have to
pick the move-in ready house
every time - you can make a fixer
your own. I'm living in it while

I'm renovating it.”

A Florida native, Liane was

born in Palm Beach County. Her
family visits her as their sched-
ules permit. She has one younger
sister and a 4-year-old nephew
she loves to spoil. Liane has lived
in St. Petersburg since 2004. She
enjoys the constant companion-
ship of her 70-pound Siberian
Husky mix, Meeko, meaning
“Little Mischief.” Liane says, “He
gets into everything!” and has
documented his constant antics

on her social media.

In her free time, she enjoys
making a difference for others at
John Hopkins All Children’s Hos-
pital as a corporate donor and a

pet therapy escort.

Liane loves real estate, the op-
portunity to help others and help-
ing agents become the best they
can be. She can’t imagine a better
profession with her leadership,

grit, and determination.

For more information on this
month’s Broker, check out her

webstte, www.dwellfl.com.




£ PROPERLYINSPECTED A

FLASH HOUSES

LUXURY REAL ESTATE MULTIMEDTIA

LUXURY REAL ESTATE VIDEOS & BRANDING VIDEOS FOR REALTORS

« Residential, Commercial, & Insurance Inspections
« 360 Degree Photos - WDO Scheduling
« Drone Technology « Infrared Technology

=1

"Properly Inspe&eﬁﬁ:’;‘l groui) of professionals that performed
a thorough'inspection on my future home and generated the best
comprehensive report that I have seen in this.industry. I am a mechanical
engineer and 1 appreciate this level of detail. They are very organized
and arrived on time. They absolutely provide excellent service.' -~GISON L

Call or Text Today (727) 798-6480
contact@properlyinspected.com
properlyinspected.com

Authorized
Dealer

Veteran Security

i i | VETERAN
: SECURITY

So Thankful for You! ) _
You do so much for your dients now and all through the year I am a realtor and as soon as I started using FlashHouses WOW'! I

mdlﬂf::im;f:ﬁﬁi”dqﬁiwm started selling a lot faster. The HDR photos and video walk through

through this together. made it so easy!” -Karen
D,

THIZ WELL BEFEMD

We've protected our country,
let us protect your clients.

RYAN JUSTICE
813-843-3475
JUSTIFIEDFILMS@GMAIL.COM
FLASHHOUSES.COM

Mention Real Producers Magazine for %10 discount

firstamrealestate.com

2 e || Fent Amerions
Phone Orders: r
800.444.9030 & ... | Home Warranty

833-838-7321
Veteran Security Affiliate Program
www.myveteransecurity.com/affiliate
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Success Through Helping People
A former high-end retail sales
professional and manager, deeply
ingrained in Helle Hartley, is the im-
portance of making a positive impact
on people’s lives. It’s what drives her

as a real estate agent.

A Denmark native, Helle worked in
retail management after university.

In 1986, and early in her career, she
decided to take a GAP year and joined
the organization, Up with People.
This traveling theatre troupe brings
together a diverse group of young
people from every corner of the globe
to inspire them to make a difference
in the world. For a year, participants
travel all over the world, performing
together and meeting different people.
The group works to break down cul-
tural barriers and foster cross-cultural

understanding among young people.

For Helle, it was a life-changing
experience. It instilled in her the
importance of doing good for people
and being of service. Helle says, “I
formed lifelong bonds and friendships
through the group. Today, we still
host young people from the troupe,
and I’'m still in contact with the peo-
ple I performed with for that year. It

was an empowering experience.”

Helle married her husband, Todd, in
1988. As newlyweds, they were debat-
ing whether to build their life together
in Denmark or the United States.
Since Todd didn’t speak Danish, and
he got a great job with Bank of Amer-
ica in Los Angeles, they settled in
California. They enjoyed Los Angeles,

but after a few years, they grew weary

of the expensive lifestyle. Newly preg-

Tampa Bay Real Producers -



“YOU
DO WHAT
YOU SAY

YOU'RE
GOING
TO DO.
MY
BIGGEST

GOAL IS TO

MAKE

SURE I DO

RIGHT BY
PEOPLE.

nant with their first child, they moved to Florida in 1994. Todd took a
position with a bank in Tampa, and they bought a house in St. Petersburg.

They quickly settled into life in Florida. Their son, Nikolas, arrived just a
year after the birth of their daughter, Mia. After Helle’s children went to
college, she decided to get her real estate license and launched her new
career in 2014 with Jim White’s team at Century 21. Helle says, “I like
sales, and I like home decorating, so I picked real estate, and I love it. It
doesn’t feel like a job to me.” She hasn’t looked back.

Two years into real estate, Helle was getting busy and needed help.
She discussed the scenario with her husband Todd, and they decided
it would benefit both of them for him to join her in real estate. As a
real estate team, they could accomplish a lot more together. It would
also allow them to strengthen their relationship and marriage. She
says, “We complement each other. He is a patient, people person
who enjoys prospecting. We give each other space, and he’s reliable.
I know he’s going to do what he says he is going to do. I don’t have to

worry.” Four years later, it is working out well for them.

Over 50 percent of Helle’s business is referrals and she works mainly
with sellers. She says, “I can guide people in the best direction to meet
their needs and goals. I'look at each client like a family member and
appreciate all of them and want to negotiate the best deals for them.” It’s
her excellent negotiation skills coupled with her high level of integrity,

energy, and drive that fuels her ongoing success in real estate.

When it comes to obstacles, Helle reassesses all the time. She says, “Goal
setting is an ongoing process. I have a list, and I like to cross things off
my list. Life throws unexpected things at you, and you need to be able to
respond. You have to be able to adjust.” She believes flexibility is key to
being able to navigate through life and ultimately reach her goals. When
one route isn’t working, she finds a different one, and that’s how she

keeps growing your business.

Helle has a deep sense of appreciation for her life, her family, and her
work. Family is her number one priority, and she visits Denmark a
couple of times a year. Dedicated to fitness and taking care of herself,
Helle also teaches a weekly workout class. She says, “Every day is a
gift. 'm grateful for my family, good health, and being able to work at

something I truly love.”

Helle believes success is when you find a balance between work

and life and not letting people down. She says, “You do what you

say you’re going to do. My biggest goal is to make sure I do right by
people.” Just six years into real estate, the values Helle learned early
in life while traveling with Up with People seem to be sticking with
her. She moves through her life with integrity and grace and a swift
determination to better serve her clients and the people in her life,

and everyone she comes in contact with benefits from it.

Waypoint

ey B pro fiind, L5

Same day reports, a free home assistant, and a home warranty
discount — when we inspect your property, you get more.
Period. This, combined with our Experience and Excellence, is
why so many realtors recommend Waypoint Property
Inspection to their clients.

"l.was referred to Waypoint by my realtor, and as a first-time home buyer,

really didn't have a great idea of what to expect. That aside, the team was
extremely thorough, and demonstrated a great deal of patience and
compassion as | had a lot of questions and concerns during the inspection.”
- Eazey A

Waypoint Property Inspection, LLC @ @ @
(813) 486-8551 =

waypointinspection.com G [ £]

#1 CHOICE FOR REALTORS® AND LENDERS

BLANCHARD
INSURANCE

Homeowners - Condos - Investments
Commercial - Flood - High Value

Y 5 m"‘:‘;.;:!
407.270.161 15.3814

JAMIE HOOVER

0000

www.Blanchardlnsurance.com
OFFICES: DAYTONA BEACH — ORLAMDO - TAMPA — 5T. FETE

ALISON HOCKSTAD

ARNOLD NSVAK

Commercial and Residential
Real Estate Photography

Branding Videos
Virtual Staging
FAA Licensed Drone Pilot

PPA Professional Photographer
of America member

Insured

www.arnoldnovak.com
anrealestatephotos@gmail.com
813-400-9090

M
]

L

Helping clients make informed decisions!

BOOK AN INSPECTION NOW!
813-345-2600
Veterans

)’ PROFESSIONAL a?
HOME INSPECTIONS

* Residential Home * Manufactured

+ CondolVilla * Wind Mitigation

+ Multi Family * Roof Certification

* Pre-Listing * Four Point Insurance
eKEY  We Inspect A House...Top To Bottom!  “=zise

Comprehensive web report e-mailed to you with photos.
Serving Pasco, Hernando, Hillsborough, Pinellas,

Polk, Sarasota & Manatee Counties
£ www: a-snoop.com | office@a-snoop.com
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INTO

In a business built on the bonds

between humanity, the value of rela-

tionships can make all the difference.

One of those who works and lives
with that truth at the center of his
being is Mark A. Middleton.
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As a REALTOR® with eXp
Realty, Mark is this month’s
Rising Star. And each exam-
ple of excellence he achieves
is based on the work he
dedicates himself to each day

pouring into people.

MADE FOR THIS

With a personality made for striking
up conversations, getting to know
others deeply and really listening,
some might say that Mark would
have made an outstanding bartender.
That’s because he did.

“I worked a 27-year career as a bartend-

er, and did really well with it,” he recalls.

rising star
By Dave Danielson
Photo Credit: B. Lively Images

That’s a massive understatement. It
wasn’t uncommon for him to make well
over $100,000 a year. Things change,
though. Establishments change hands.

And new paths are revealed.
That’s what happened with Mark.

A few years ago, something he saw on

Facebook gave him a nudge.

“I saw a REALTOR® on Facebook who
was holding up an award. It listed her
production total for the month. It was
a big amount,” he remembers. “Later
that night, I was at dinner with some
friends. I told them about the number
and figured out what 2.5 percent of
that would be. It was a large number.
One of my friends said, ‘If you go into

real estate, you'd be a millionaire.”

CLEAR PICTURE

Mark didn’t rush into things. But
he kept it in the back of his mind
... until one day it came to the

forefront again.

One of Mark’s gifts is pho-
tography. It didn’t take long
before the picture of his future

became clear.
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“I was coming back from Yosemite
National Park, and I decided to get
my license. I sat down that night

and dove in,” he says.

When he got his license, Mark joined
Keller Williams in March 2017.

“It was a phenomenal experience,
with outstanding mentorship and

remarkable training,” Mark recalls.

The training provided excellent
preparation, and Mark felt the best
way to reach the kind of results he

wanted was to jump in fully.

By the end of his first week working,
Mark had his first listing. Within 90
days, he gave his notice at the bar.
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“I dove in, and I was either going to
make it or not. I had to make it hap-

pen,” he emphasizes.

He did make it happen. He applied
his laser focus and earned Rookie of

the Year honors.

“It doesn’t matter if it’s long-distance
running, photography, or in my work,”

he smiles. “I'm into things 100 percent.”

The results followed the effort, and
the results have continued to build —
along with his team — the Floridays
Real Estate team.

In fact, he started his team three

months into his career.

“I had read everything that Gary Keller
ever wrote, including 7%e Millionaire
Real Estate Agent book that Keller

wrote in 2004. It’s a real shortcut to be-

coming very successful in this business.
In it, he talked about the value of having

a team structure,” Mark remembers.

Joining Mark on his team is a Trans-
action Coordinator, an Administrative

Assistant, and seven licensed Agents.

“When I began my real estate career
at 46, I found that it is an industry
with little structure set up for you,
tough competition, and takes a lot
more than just a willingness to show
up and work hard. I thought about
how challenging it must be for a

23-year-old to start in the business,”

Mark explains. “So I decided to start

a team to help others learn quicker
than I did. Plus, I believe a team
helps everyone. It increases and
speeds up production and creates an
environment where everyone does
better. That decision sent me on a

real trajectory in my career.”

It has continued. In 2019, Mark and

his team accounted for $15 million in
sales volume, and this year, the group
is on track to finish with $23 million.



The warmth and friend-
liness Mark shares with
people around him are

reflected by the team.

“We’re a small, agile group.
We meet in person several
days a week in the office,”
he says. “One of the things
I enjoy the most is having
the chance to work with
and coach everyone on

our team. We also have a

leadership team.”

One lesson he emphasizes

is resilience.

“In life and in this busi-
ness, we all run into brick
walls,” he points out. “The
important part is getting up
and starting to run again as

fast as you can.”

The family feeling is clear to
see. Mark is quick to credit
Team Leaders Christina
Botto and Candice Kelly for

their mentorship and vision.

“Those two are the glue that
holds this team together
through challenging times.
They step up,” he says. “We

are like a family.”

In his time away from
work, Mark enjoys a wide
variety of active pursuits,
including time spent on

the water and anything
outdoors. He is also an ac-
complished fine art photog-
rapher, having expressed
himself through a camera

lens over the past 24 years.

His work has been published in maga-

zines and in art shows and galleries.

“I have a passion for international
landscape photography, having shot
in 84 countries around the world. My
favorite subject is photographing the
U.S. National Parks,” he says.

In addition, Mark is also an avid long-dis-

tance runner. In fact, he plans on again

running in the 46-mile Pinellas Trail Chal-
lenge, Ultra Marathon in September.

With a competitive drive to continuously
improve and a hunger to help others,
Mark gets his rewards through others.

“I'm not afraid to pour into other people.
I’'m fiercely loyal to people. I have their
back,” he smiles. “There isn’t anything I

wouldn’t do to see them succeed.”

Now doing Ozone Disinfectant
Treatments on Homes and Cars
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MAKES A DIFFERENCE THROUGH

KW Cares!

It only takes one person to
malke a difference. Tony Baroni,
a REALTOR® with Keller Wil-

liams, is one such individual.

With every sale that Tony
Baroni makes, a portion of

his commission goes to KW
Cares. This 501(c)(3) charity
was “created to support Keller
Williams associates and their
families with hardship as a

result of a sudden emergency.”
“A lot of people have benefited

from KW Cares,” says Tony,

who is a top donator for this
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non-profit. In Lakeland,

KW Cares raised money for
a family after a real estate
agent’s death. They have also
raised money for victims of

the hurricane in Houston.

Tony adds, “KW Cares goes
to places that are forgot-
ten, including flooding in
West Virginia that wiped
out towns.” Gary Keller had
vacationed there over the
years and raised money for
the people who were for-
gotten (as it wasn’t report-

ed by the news).

Written by Elizabeth McCabe

KW Cares also helped real
estate agents in Iowa. A
long-standing brokerage in
Iowa wasn’t able to pay the
Keller Williams agents. Tony
says, “We covered all their
commissions for two years,
which was donated by agents

in our organization.”

This charity means a lot to
Tony. He says, “Our leaders of
the organization help equalize
the stress. We’re not the only
ones doing the heavy lifting.
All of us help to create the

organization that we want.”

‘When he isn’t giving back to
KW Cares, Tony also serves on
the board of BSAC - Brandon
Sports and Aquatic Center. He
supports their aftercare pro-
grams, scholarships, and sum-
mer camps. It also helps those
with disabilities up to age 22.

As Nelson Mandela said, “We
can change the world and make
it a better place. It is in your

hands to make a difference.”

For more information on
KW Cares, check out their

website, kwcares.org.

VALUE.

COMMITMENI.
CELEBRATION.

Celebration: it's not just a title,

N

it's our mantra.

You're worth it. Here's what we have for you:
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CARLA ALLEN

ACCOUNT EXECUTIVE AT

HOME WARRANTY OF AMERICA

P» sponsor spotlight

Written by Elizabeth McCabe
Photo Credit: B. Lively Images
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When it comes to homeowners making the biggest
purchase of their lives, it doesn’t make sense to
leave things to chance. That’s where Carla Allen,
Account Executive at Home Warranty of America,
is happy to help. A home warranty can safeguard
homeowners from costly repair bills and provide

peace of mind.

“We provide PEACH coverage — Plumbing, Electric,
Appliances, Cooling, and Heating,” says Carla. “A
home warranty is a great budgeting tool to help
homeowners save money on unexpected repairs

that home ownership brings,” she adds.

Carla genuinely enjoys her job. “It’s a fun business get-
ting to know people,” she says. She also likes that the

coverage protects all parties involved in a transaction.

An Asset to REALTORS®

When it comes to protecting homes on the market,
Carla helps REALTORS® safeguard their business and
protect their clients. She has been in the real estate

industry for 11 years now, moving to Florida in 2010.

As her website states, “We offer advantages other
home warranty companies can’t match, like our
13-month home warranty terms. While some home
warranties have 30-day waiting periods and run out
after a year, HWA’s coverage activates immediately
and lasts for a full 13 months. Overall, a home sell-
ing warranty is one that benefits the home sellers,
the home buyers and the real estate agents involved
in the sale. It protects everyone’s interests and

eases everyone’s mind.”

Home Warranty of America is the only company

that has a 13-month home warranty. They also pro-
vide a concierge team exclusively for REALTORS®.
They cater specifically to real estate agents and as-

sist them with claim issues their clients may have.

Additionally, another added benefit to purchasing
a home warranty from Home Warranty of America
is that REALTORS® and brokers may qualify for

a discount on Errors and Omissions Insurance.
Rekey service is also available, which provides six

new locks and four new keys.

Best of all, all plans are under 600 dollars, which
are affordable. There is also no cap on refrigerants,

an added benefit to Florida homeowners.

Standing the Test of Time

Home Warranty of America has been in existence
going on 25 years. This nationwide company has
stood the test of time. One reason for their longevi-
ty is their commitment to help their customers in a

timely fashion.

As their website states, “At Home Warranty of
America, Inc. we have built our business on sim-
plifying the lives of customers and helping them
immediately, in a time of great need and uncer-
tainty. We strive to always offer our customers
fast, easy solutions with our network of qualified

service technicians.”

During COVID-19, Home Warranty of America
continues to help clients. Although this is an un-
certain time for many, Carla has helped her clients,
bringing hope in the light of the storm.

Carla says, “Not all home warranties are created
equal, especially with cost, coverage, and care. I
actually care about what I am doing. I even answer
my phone after hours. I make myself available to
REALTORS® when they have a question. Whether
it’s air conditioning, septic systems, well pumps,
or pool coverage, I protect REALTORS® and their
clients and help close the deal.”

Helpful Tips

“If I were a REALTOR®, I would always recommend a
home warranty for my clients, thus protecting myself,
my broker, and my client,” says Carla. A home war-
ranty can provide peace of mind to the buyers post-in-

spection. “It seals the deal, so to speak,” says Carla.

For more information about Home Warranty
of America, check out their website,

www.hwahomewarranty.com.

Carla Allen

Your 13 Month Home Warranty Partner
Direct: 813.514.3255

Email: carla.allen@hwahomewarranty.com
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HOMETEAM INSPECTION SERVICE.

IT'S THE QUICKEST WAY

S 20 Ways to Revitalize Your
s Outdoor Space for Spring: TO GAIN A CLIENT FOR LIFE,

ANDYK
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On a cruise to Spain, ltaly
& France. Just entering
the Svedka Ice Bar where
everything is ice. Bar, seats,
glasses, etc. Very cool.

At the base of
Maroon Belles in
Aspen. Check out
the snow on the
mountaintop
in June!

TELEPHONE

At Notre Dame
de la Garde
overlooking

the city.

In a phone
booth
in Bermuda.

Having lunch in

Stayed in that
castle for my
60th birthday.

At Skybar which
is a rooftop
restaurant/bar
that was in the
movie Hangover.
Fabulous view!
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On a Long Boat.
Very cool.

On a boat at the
floating market.

At the pool
where we
were staying.

Rooftop
overlook
of the

smoggy city.
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insurance corner

SUMMER FUN,

the insurance that protects us,

AND HOW TO STAY SAFE!

Ah, summer. Time for BBQ, pool and fun. Summer is the season of outdoor adventures such
as swimming, boating, and trips. It is also a time when many minor or more serious accidents
can occur. The following tips can help you keep your family and friends safer by preventing

some common summertime home accidents and injuries.

BOATER SAFETY:

Be prepared with a boat
safety kit. You can’t always
predict an emergency, so be
prepared for any situation. Your
boat safety kit should be kept on
board no matter the size of your
boat. Below are some essential
items your safety kit should
include. Flashlight - A flash-
light and extra batteries can help
you see around your boat in the
dark and allow you to be seen

if you run out of fuel or if your
craft stalls. Duct tape - Spring
a leak? Temporarily bandage
the hole with duct tape. Bucket
- Even if the boat isn’t leaking,
water may otherwise enter the
vessel. A bucket can help you bail
it out. First aid kit - A prop-
erly equipped first aid kit, plus
the knowledge on how to use it,

is vital in case of an accident or

42 - August 2020

medical emergency. Whistle - As

a recognized signal calling for help
on the water, a waterproof whistle is
another must-have. Ropes - These
are critical for pulling someone in
who has fallen overboard, securing
your craft to the dock and tying down
loose items in extreme weather.
Mirror - A mirror or any reflective
object can signal for help. Garbage
bags - Use them as rain ponchos and
protection for items on board. Fire
extinguisher - Just because you're
on the water doesn’t mean you can’t
have an onboard fire. All passengers
should know the location of your fire
extinguisher and how to use it. Life
jackets - You should have a U.S.
Coast Guard-approved life jacket for
every person on board. Read on for
information on picking out the right
life jackets. Of course, a good boat in-
surance policy will protect your boat,
your passengers and your liability in
the event of an accident.

2. DEHYDRATION,

HEAT EXHAUSTION, AND HEAT STROKE
Higher temperatures and time spent outdoors can
easily lead to dehydration in the summer. Symptoms
include dry mouth, thirst, headache, dry skin, and fa-
tigue. To prevent dehydration, drink water and plenty
of fluids such as fruit or vegetable juice throughout the
day. Fight glasses is the standard recommendation.

Heat exhaustion occurs when the body overheats. This
often occurs when higher temperatures are combined
with high humidity and strenuous activity. Symptoms
of heat exhaustion may include rapid pulse, heavy
sweating, dizziness, fatigue, muscle cramps, nausea,
and headache, as stated by the Mayo Clinic. It can lead
to heatstroke — a life-threatening condition. To help
prevent heat exhaustion:
- Wear lightweight, loose-fitting clothing.
- Drink plenty of fluids.
- Rest frequently in a cool place.
- Get acclimated gradually to exercising in the heat.
- Avoid strenuous activity during the hottest

hours of the day.

@realproducers

GRILL FIRES AND BURNS

Grilling outdoors can lead to burn injuries and
even cause fires. For greater safety with an out-
door grill:

- Check for propane leaks regularly.

- Clean grill often to avoid grease fires.

- Use grill away from the house, children, and guests.

- Keep matches, lighter fluid, and grilling
equipment in a safe place, out of the reach
of children.

- Install a shutoff timer if your grill connects
directly to a gas line.

Your homeowner’s insurance would protect your
grill and home, in the event of a fire, or other
accident, even if it’s your fault! That being said,

stay safe and enjoy the summer!

Our friendly agents at Strategic Insurance can
work with you to find the best possible rates
from over 60 carriers for all lines of insurance
to find a policy that suits your needs. Text or
call us at 866-INS-0123 or email us at Info@

GetStrategicIns.com.

realproducersmag.com

STRATEGIC

s I% A s B R A

We help families and businesses Prepare, Protect,
and Recover from life s unexpected events.,
Mave Forward, With Ceonfidence.™

SPECIALIZING IN HOME
AND FLOOD INSURANCE
IN FLORIDA
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An Outstanding Resource to Help Properties Stand Out

P> featured sponsor

By Dave Danielson

In the competitive landscape you work in, any ad-
vantage can make the difference that counts for you

and your clients.

In the process, it helps to have a partner you can

rely on to give you a true, professional edge.

That’s where Dwell Home Staging comes in as an out-

standing resource to help your properties stand out.

Kristy Craig Anderson is Owner of Dwell Home
Staging, a company that is a natural extension of the
gifts and interests she has held throughout her life.

Prior to the start of Dwell Home Staging, Kristy
worked in education for 12 years, serving as the
Assistant Principal at a Middle School.

“This has always been an interest of mine,” Kristy
recalls. “I had always done interior decorating in
addition to my full-time job. In late 2014, I started

offering home staging on the side.”

It didn’t take long for her interest to take hold in

more ways than one.

“Everything moved so quickly from that point. In
fact, within six months, I left my job in education

and was doing staging full time,” she recalls.

At the same time, the tools of Kristy’s trade — the fur-

niture, decor, and other staging items — grew, as well.

“It started with my husband building shelves and

a storage unit. That was filled and quickly became
two, and then three ... and now we’ve moved into our
2nd full warehouse — a 26,000 square-foot facility
which also houses our new retail endeavor, Dwell
Home Market (www.mydwellhome.com),” she says.
“It’s been a crazy journey. I loved what I was doing in

education, but I knew I had to run my own business.”

Today, Dwell Home Staging offers a full range of
services, specializing in vacant and luxury home
staging, in addition to Air BnB, model home design,

and their retail space Dwell Home Market.
Kristy’s youth shaped her passion for what she does.
“Growing up I moved from apartment to apartment

every six to 12 months. I remember decorating

those places from the time I was a little girl,” she

says. “The cool thing is being able to
do that every day and helping people
make homes out of houses. That’s the
best part of what we do for our whole
team ... moving people from one stage
of life to another ... whether it’s buy-

ers or sellers.”

Today, Dwell boasts a team of 24 mem-
bers, including four stagers in addition
to Kristy, a two-person sales team, an

office administrator, a retail sales team,

a marketing professional plus logistics

experts, movers and drivers.

One of the most rewarding parts of
Kristy’s work is partnering with real es-
tate professionals and helping to move

their clients closer to their dreams.
There are some reminders that help

the process working as smoothly as

possible for everyone involved.
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“Usually, it’s ideal if our REALTOR® partners reach
out to us two weeks in advance for vacant or luxury
properties,” she says. “That’s ideal, but because

we are large, we can often stage a home in as little
as 48 homes as our schedule allows. I think that’s
one of the things that helps us stand out. With our
larger team, we have in-house trucks, and we have
the capacity to complete home staging projects

relatively quickly.”

As Kristy says, true success for her is about putting
the right people in the right roles.

“I think it’s about growing a team of people who
are each living their purpose through their job. I'm
proud to, be able to do that, and that helps define
success for me and for Dwell,” Kristy emphasizes.
“It’s about helping people grow. We’ve had people

who have started in one job and then have moved

MW showhomes
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into other roles ... finding their gifts

and then running with them.”

One of the value-added offerings
that Dwell Home Staging brings to
the market is the VIP REALTOR®

Partner Program.

As she explains, “With the program,
we enjoy honoring the partnerships we
have with those in the industry. We’re
proud to have collaborations with
agents who want to make Dwell their
staging partner. As part of that, we of-

fer priority scheduling and discounts.”

Dwell Home Staging also offers real

estate photography services through

Contact us for your free listing assesment
£13-737-0048 - Iwarr@showhomes.com - www.showhomestampa.com
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Tony Sica, who Kristy explains is like

an extended part of the team.

“We offer free real estate photogra-
phy with Tony for all of our Premiere
and Luxury staging packages,” she
says. “We handle all the scheduling,
he creates the images and sends those
to us, and we get them to clients with-

in two days of the shoot.”

Kristy has the drive to give back. Part
of that is educating others in the indus-
try about staging techniques through
lunch and learns and other special
training sessions with local brokerage
offices. Dwell also provides free stag-
ing and design services for non-profit

organizations many times a year.

At the end of the day, Kristy and her
team are driven to help partners and
clients experience a premier product

and experience.

“We want to make this efficient and
fun for everyone, while providing
outstanding design work and results

in our market.”

Email: Kristy@DwellStaging.com
Phone: 844-43DWELL
Web: www.DwellStaging.com

STAY TOGETHER FOREVER

Photographic Oll Paintings and Framed Wall Portraits of you and those you love
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We don’t know how much time we have left. Let’s use this
time and be together forever. Call us today.

(813) 501-7250

Allie Serrano Portraits - allie@allieserranoportraits.com - allieserranoportraits.com
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for QuUr Panel or Experts!

8/13/2020 Becoming a Hyper-Local Expert 11/12/2020 How to sell 100+ Homes in a Year
9/10/2020 Lead Gen: Make it Rain 12/10/2020 Balancing Success and Sanity
10/8/2020 Selling Luxury Real Estate
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TAMPA BAY

For the last 15 years. Roger and his team have been
helping properties get sold providing beautiful
First American Title" images for real estate and vacation rentals in the
Tampa Bay Area.

We offer same day service for properties,

headshots. and drone services.

Call us l.mlu}-‘ to book your next propert }-'!

PHOTOGRAPHY.COM
(727) 379-2249

£, #
\ !

0.5575 pHOME 813 727.431.248 PHOME B 28.228 PHONE
am.com rpeeples@firstam.com  aka rstam.com  mhernande com  Ivetter@firstam.com

EXPERIENCE THE DIFFERENCE!

Materials available in 24 languages Local Experience backed by a National Underwiter
State-of-the-art technology Laser-focused farming Property data at your fingertips
Printing Sclutions Kim Dickey, Maticnally Acclaimed Sales Trainer

Closing Cost Calculator / Net Sheets {available in 7 language)

www.FirstAm.com/FL
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+ OLD REPUBLIC HOME PROTECTION

b
PP

Rekey service is included in our
\ Standard Plan for home buyers!

Your clients can feel secure knowing only
they have keys to their new home.

Call me today to learn more.

Brian Brown

Senior Account Executive
800.282.7131 Ext. 1399
Cell: 941.720.1415
ErianB@@orhp.com
my.orhp.com/bnanbrown

Limitatens and realrichons apply
See cument plan for complede covnge detalds: This & a paid advertisement

REALTORS:

WE GIVE YOU MORE

* Concierge Closers Handle Your
Files from Start to Finish

* Licensed Attorneys
at Your Disposal

* |[mmediate Fund Distribution

* Free Quotes on Title
Insurance & Closings

“Peace of Mind Fridays™” promotes transparency
and keeps communication open to prove we're
doing everything in our power to get the job done
fast, right, and in everyone’s best interest.

ARTESIAN
TITLE

401 EAST JACKSON STREET, SUITE 2340 | TAMPA, FL 33602 | 813.995.6088 | ARTESIANTITLECOM B4 I
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Make listings your buyers will fall in love with

Guaranteed Rate’s ListHome**

-

Trevar D. Smith Contact me to find out how else | can help make your listings stand out.

360 Central Ave, O (727) 362-6889 C; (225) 252-6693
gua ranteecm
'E:"m e Lol MES [ 33277 FL- L0 3E019 = NMLS 1D #2611, iNstiomwide Morigage Licensing System www.nmisconsumeraccess.oml = FL - Lick MLD110Z

3rd Fl. Suite 350 Rate com/trevarsmith
5t Petersburg, FL 33701 trevor.smith@rate.com
FOR BROKER-DEALER OF AGENT LISEOMLY - Mol for peiblic dissemination, My nat be distribated, reprinted o shown & the public in o, weithen or slechonic form a5 sales materlal,

dwellstaging.com (844) 43-DWELL

TOP PRODUCING AGENTS NEED

AWARD-WINNING STAGING

3 e Best of
) ey [RYBEAZE  uXURY HOME ff houzz

M| Tor i3 TR NTA THAK C8 TR YRR MO AT

Tampa Bay Real Producers - 51



E - . :r h
| —
Al | "HRS
TAMPA BAY | o
|
: 4 . ] "!
Ih _;_-1::-'.-
® p
INFORMING AND INSPIRING REAL ESTATE AGENTS .
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When Real Producers magazines are within reach, clients not
only recognize your appreciation for high-quality content but your
Y g y pE g d j Y Y DESIGN ADVERTISING PUBLIC
association with top-producing industry partners. + +
: . Y DEVELOPMENT MARKETING RELATIONS
MONTHLY SUBSCRIPTION COST BREAK DOWN: Logo Multi - Platform In-Depth Interview
' i Brand Guide Print | Digital | Social AP - Standard Press Release
Website Strategic Planning 500+ words
5 COPIES Y $50 per . e N
month N Business Card Content Creation Regional Distribution 250+
- :'. | Letterhead Photography MNational List Distribution
1 Signage Videography Interview Coordination
10 COPIES Y 50 per : .
° month Marketing Material Rich Media Design Media Buying +
; Advertisements: Group Engagement Contract Negotiation
_ Print + Digital Organic Growth Model Strategic Partnerships
15 COPIES PP .50 per )
month Y Social Media Graphics Ad Campaign Management Community Development
S Menus + Media Kits Analytic Reporting Event Promotion
}} Products + Merchandise Social Influencer Engagement
20 COPIES 180 per
$ month
For all questions, please reach out to Don Hill at OUR CLIENTS
. “HRS “Working with Evolve&Co has elevated our brand. Through their strategical partnership building, creativity, and
don.hill@realproducersmag.com S press pitching, the revenue speaks for itself.” - Sea Dog Brewing
“We contracted Evolve&Co to design a timeless, iconic logo for State Theatre, a historic music venue, and they
absolutely nailed it!" - State Theatre
| - Rp 475 Central Ave Suite M7, St. Petersburg, FL 33701 | evolveandco.com | 727.490.9835
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SSMILLION

ATED THIS YEAR TO HELP BREAK THE

CHAINS OF MODERN=DAY SLAVERY.

Did you know there are more victims held against
their will today than ever before? That's why N2
Publishing, the company behind this magazine, is
financially committed to helping end human trafficking.

And through their advertising partnerships, the
businesses seen within these pages are helping us
break these chains, too. Learn more about our cause
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Home Warranty of America

13 Month Home Warranty
. 8§50 Listing/Seller’s Coverage
. Unknown Pre-existing Coverage
. No Cap on Refrigerants
. No Age Restrictions

Carla Allen
Account Executive

Direct: 813.514.3255
carla.allen@hwahomewarranty.com

Need help with an Order or Claim?
Give us a Call at

888.492.7359

or Visit our Website!

www.HWAHomeWarranty.com
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by visiting n2gives.com.

Save your clients
by getting them covered!

Enroll them in the
new buyer-direct
Cinch Preferred Plan
and they'll save $50!*

Join the Cinch for Real Estote
Pros Facebook Group

You can also follow us at: [ [ = ]

For odditional information, please contoct your local account executve

Sharon Patterson

Q —
B: (B13) 2341385 cinch H]:ig

E: shpattersen@cinchha.com

cinchrealestate.com | (B0OQ) 247-3680

Boating for the NEXT Generation

Affordable &
Hassle Free
No Cleaning
No Repairs
No Worries

Our members have unlimited access to
more than 470+ boats in our fleet at 28
locations in and around Greater Tampa
Bay, Florida. Plus members have limited
access to boats at more than 213+
locations across the US, Canada

and France.

1.855.FREEDOM

TARPON CONSTRUCTION

CUSTOM HOME REMODELING - BATHROOMS - KITCHENS - ADDITIONS
AUTHENTIC CR%FTSMANSHIP & INTEGRITY,

i

Call today to schedule
a FREE Boat Tour!

freedomboatclub.com/tampabay/

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent
on contracts alone.

If you could get just ¥ of that time back,
that’s at least 1-3 business days
each month

That time could be spent networking,
generating new business, or even
taking time off work!

Let US help YOU

as your preferred real estate transaction coordinator.

LISTOCLOSE

M A N A G E

(727) 262-4004

list2closemgt.com
mandy@list2closemgt.com
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Title Fraud: The DIY way
to protect your property’s
title from bheing stolen
(and a FREE GIFT!)

Kevin J. Overstreet
Insured Title Agency, LLC President/ Owner

Hello Real PI’OdllCGI’S ! « Thereis nothing insuring against criminals stealing the

title of any property by (among other methods) creating

This is the fourth in a series of writings about one of the false documents and recording them in the Public

fastest growing, and most financially devastating, crimes in Records.

America: Title Fraud. While there are many types of title

fraud, we’re focusing primarily on when fraudsters create « Once this is done, the fraudster can take out loans

false documents and add them to Public Record. against the property...or even sell it. The presence of a
mortgage will not stop a determined criminal.

The first two articles were meant to introduce you to what Templates for all commonly used documents can easily

title fraud is, and give you a basic understanding of how be found online. Furthermore, nearly exact matches of

easily it can be committed. Article three discussed the four the needed documents are already in the Public

basic ways in which a property owner can avoid becoming a Records and can be re-created at will.

victim of title fraud:
+ E-Recording is available in all but 11 Florida counties,

1. The DIY Method _ allowing the criminals to record from an unlimited
2. The County Clerk's Website distance. This also creates an opportunity for
3. Title Monitoring/Alerting Services documents that are not originals to be recorded.

4. Fraudshine State Enrollment
The DIY method: Detect Title Fraud without

In this month’s issue, I'll go into greater detail about how spending money!

you can check the title to your own Florida property(ies).

The DIY method outlined below costs you nothing and As mentioned above, anyone with internet access can

takes just a few minutes. search the title of any Florida property without employing a
title agency, attorney, etc. 1 recommend that every

For a quick ‘refresher’ here are the key points I’'ve property owner do this at least annually (monthly is

covered so far: much better).

+ Innearly all Florida counties, the Public Records are Below are general instructions for conducting a ‘self-check’
available online and can be accessed anonymously, of your property’s title. This is important information, of
unlimited and free of charge by anyone. which anyone in real estate should have a basic

understanding. For the most up-to-date version of these

« The ‘effective date’ of every Owner’s Policy of Title basic search instructions, please visit
Insurance is exactly the same as the date/time of www.fraudshinestate.com/DIY any time.
recordation of the Deed used to transfer title to the new
owner.

o Unlike other types of insurance, the effective date
represents the end of the coverage
period of title insurance.

The Do-It-Yourself Guide to Title Fraud Prevention

1. Go to your County Clerk’s website.

2.Locate the link to access Public Records (how to do this
varies from county to county).

3.From there, find the Deed that was recorded when you
bought your property. This is your ‘starting point’. The
Legal Description, located somewhere on the Deed, is
something you’ll want to memorize or keep handy.

4. Start a new search, using your name and date range. The
date range should be from the time you purchased your
home through the current date. If the particular county
has the option to add ‘Document Type’ as a search
criteria, select ‘Deed’.

5. If you’re able to narrow your search by selecting Deed as
the document type, then compare the legal description of
each of the documents that are returned in the search to
that of your original Deed from step 3. Any Deeds with
matching legal descriptions should be closely scrutinized.
In most counties, you’ll be able to click on each individual
record and it will take you to an image of that document.

6. If the county doesn’t allow you to select the type of
document, carefully scroll through the entire list of
documents your search criteria returns. Look for all
documents listed as ‘Deed’. Once you have your list
reduced to Deeds only, then perform the tasks in step 5
(above).

7. Review the image of each Deed (if any) that appears to
pertain to your property. This establishes the ‘chain of
title’ for your property from the time you took ownership,
through the time of your search. NOTE: The ‘effective date’
of the Public Records varies greatly between Florida
counties. The county’s effective date should be shown
somewhere on the Clerk’s site. Documents of any kind
that were recorded between the effective date and the
actual date may not appear in your search output.

If any document (particularly any Deed) appears
questionable, you should consult with a title company
or an attorney. It may be necessary to initiate legal
action.

In the event that your initial search of the Public Records (steps
1through 7 above) reveals nothing out of the ordinary, it’s
advisable you repeat the process on a monthly basis.

In order to make your ‘monthly updates’ less time-consuming,
you're likely able (depending on the county) to narrow your
search parameters in such a way to only view newly-recorded
documents. If this is the case, be sure each subsequent search
has a ‘start date’ that is the same as the county’s ‘effective date’
was when you last searched the records.

Each time you perform the monthly update, there should be no
newly-recorded documents with which you’re unfamiliar. Bear
in mind that a given document in the output will only pertain
to your property if the legal description matches that which is
on the Deed used to establish your ownership of the property
(step 3 above).

The FREE Gift:

Let’s say you’d like to check the title of your property but prefer
to not hassle with the above steps. We have two great options
foryou!

1. Check Now: Visit our website at
www.fraudshinestate.com, and click the ‘Check Now’
button located on the Home page. By simply inputting the
property address, our system will perform an instant
search and deliver the results directly to you.

OR

2.30-Day FREE Trial: Go to www.fraudshinestate.com, and
click the ‘Start Title Monitoring Now’ button located on
the Home page. You’ll then be shown three different
membership levels. If you choose the 30-Day Free Trial,
you’ll receive the FREE Report, as well as one FREE update
approximately 30 days later.

Should you have any questions, concerns or difficulties with
the above, please reach out to the Fraudshine State team via
phone at 813-NO FRAUD (663-7283) or via email at

info@fraudshine.com.
Thank you for your time.

FRAUDSHINE
STATE

s Kevin J Overstreet
Founder/President:

Title Update, LLC dba Fraudshine State
Insured Title Agency, LLC

.\ Synergy Title Partners, LLC

Become A Better Agent, LLC

Property PreQual, LLC






