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S P R I N G T I M E

ALLERGIES
How They Work (and Some Ideas for Relief!)

A
h, springtime – the birds are singing, the leaves are unfurl-
ing, the flowers are blooming. Such a beautiful time of 
year… unless you, like millions of other sneezy, miserable 

Americans, suffer from springtime allergies. Also known as 
“hay fever” or “rhinitis,” spring allergies can be blamed in most 
cases on pollen, of which there is an abundance this time of 
year, and can provoke a variety of unpleasant symptoms, includ-
ing itchy, watery eyes; swollen and/or painful sinuses; runny or 
stuffy nose; post-nasal drip; and cough. 

Scientifically Speaking…
What is it about springtime that causes our respiratory systems 
to betray us? We can blame it on a chemical compound our body 
produces called histamine. As mentioned above, when spring 
begins, plants and trees release pollen into the air in an attempt 
to reproduce. Many of us are sensitive to these substances, caus-
ing our bodies to release allergic antibodies to help our immune 
systems eliminate them. These allergic antibodies set out to 
attack and destroy the pollen/spore invaders as we are exposed 
to them, and part of the attack deployment is, you guessed it, the 
release of histamine into our bloodstreams and mucous mem-
branes. Histamine only wants to protect us… but it’s hard for us 
to see that through itchy, teary eyes! Histamine triggers sneezing 
to try to rid nasal passages of irritating allergens and also causes 
the linings of the nose and eyes to swell and redden so additional 
allergens can’t enter the body there. 

Alleviating Symptoms
When springtime rolls around, many of us automatically reach 
into the medicine cabinet for drugs created specifically for 
combating allergy symptoms. Predictably named “antihista-
mines,” these commonly used medications work by not allowing 
histamine to attach to skin, gastrointestinal tract, and respiratory 

tract cells, thus inhibiting the inflammatory process. However, 
these drugs come with their own spectrum of disagreeable side 
effects, including dry mouth, drowsiness, dizziness, and weight-
gain. Just the mental “fuzziness” alone is enough to keep some 
allergy sufferers away! 

Luckily, some natural options show promise in rescuing us from 
the haze of springtime allergies.

The basics: Start by keeping your windows and doors closed on 
high pollen days, as well as leaving your shoes at the door, and 
bathing and changing clothes quickly once you’re in for the day, 
ensuring you don’t allow any hitchhiking pollen to linger. Stay 
hydrated to thin your mucus, providing some relief for conges-
tion and post-nasal drip. Installing HEPA filters throughout your 
home, changing bedding, dusting, and vacuuming upholstered 
furniture and curtains as often as possible are also beneficial.

Butterbur: Butterbur is a type of marsh plant that, when con-
sumed, has been shown by researchers to be incredibly promising 
in suppressing the body’s allergic responses to seasonal triggers, 
working similarly to antihistamines that treat nasal allergies 
without the side effect of drowsiness.

Probiotics: Probiotics are live microorganisms that promote 
a healthy digestive tract and immune system; these friendly, 
healthy bacteria, in essence, help alleviate allergy symptoms 
by restoring the diverse gut flora that must be present to pre-
vent our body’s immune response to foreign substances (in this 
case, allergens!). 

As always, consult your doctor before undertaking any new treat-
ments. Happy spring!

healthy living
By Shauna Osborne
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S This section has been created to give you easier access when searching for a trusted real 

estate affiliate. Take a minute to familiarize yourself with the businesses sponsoring your mag-

azine. These local businesses are proud to partner with you and make this magazine possible. 

Please support these businesses and thank them for supporting the REALTOR® community!

ACCOUNTING / BUSINESS 

CONSULTING

Tax & Accounting 

By the Bay

(727) 896-1042

CpaBytheBay.com

ADVERTISING AGENCY

Evolve & CO

(727) 490-9835

evolveandco.com
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Freedom Boat Club of 

Tampa Bay
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freedomboatclub.com
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CLOSING/LISTING 

SERVICES

List 2 Close

Mandy Riedinger

(727) 262-4004
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HOME WARRANTY

Choice Home Warranty
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Choicehomewarranty.com

Cinch Home Services
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cinchhomeservices.com

First American 

Home Warranty

Stephanie Shaughnessy

(813) 344-7525

firstamrealestate.com

Old Republic Home 

Protection

Brian Brown

(800) 282-7131 x1399

www.OHRP.com

INSURANCE

All-State

(727) 866-6311

allstateagencies.com/

helenwade

Blanchard Insurance

Jamie Hoover

(727) 275-7222

www.BlanchardInsurance.com

Florida Best Quote

Lindsey DeCollibus

(813) 850-2222

floridabestquote.com

Strategic Insurance Services

Doug Levi

(727) 385-5082

Getstrategicins.com

MORTGAGE

The Home Team at 

Freedom Mortgage

Brandon Sturman

(347) 623-7344

MORTGAGE LENDER

Guaranteed Rate

Trevor Smith

(727) 362-6889

rate.com/trevorsmith

Guaranteed Rate, 

Christin Luckman

(773) 290-0522

MortgageBarbie.com

Homespire Mortgage

Jen Jones

(757) 459-3172

Jenjonesloans.com

Van Dyk Mortgage

Bryan Lovell

(813) 727-1867

www.VanDykFlorida.com

MOVERS

Lets Get Moving

(727) 532-9080

LetsGetMovingFl.com

MOVING & STORAGE

Coast to Coast 

Moving & Storage

(813) 621-1003

CoasttoCoastMovingand-

Storage.com

PEST CONTROL

Prohealth Pest Control

(727) 260-5531

ProHealthPestControl.com

PHOTOGRAPHY

Allie Serrano Portraits, LLC

(813) 501-7250

allieserranoportraits.com

Arnold Novak Photography

Arnold Novak

(813) 400-9090

arnoldnovak.com

B Lively Images
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Best View Photography
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Gerardo Luna Photography

Gerardo Luna
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Thomas Bruce Studio
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thomasbruce.com

PHOTOGRAPHY- 

REAL ESTATE

DeVore Design

Vic DeVore

(407) 500-7427

www.DeVoreDesign.com

PHOTOGRAPHY/VIDEO 

PRODUCTION

Febre Frameworks

(813) 906-8300

febreframeworks.com

SECURITY SYSTEMS & 

MONITORING

Veterans Security

(833) 838-7321

myveteransecurity.com

TITLE AGENCY

Celebration Title Group

Amanda Douglas

(407) 797-0548

www.CelebrationTitleGroup.com

TITLE COMPANY

Artesian Title

Rick Nayar

(407) 810-0640

Compass Land & Title, LLC

(813) 254-3535

CompassLandandTitle.com

First American Title

Michelle Hernandez

(813) 928-2283

firstam.com

Insured Title Agency

Kevin Overstreet

(813) 504-9708

Insured-Title.com

Milestone Title Services, LLC

(813) 513-9848

Milestonetitlesvcs.com

TITLE INSURANCE

The Fraudshine State

Kevin Overstreet

(813) 504-9708

Fraudshinestate.com

UTILITY CONCIERGE

Utility Helpers, LLC

(813) 291-3600

utilityhelpers.com

VIDEOGRAPHER

Justified Films

Ryan Justice

(813) 843-3475

Justifiedfilms.net

WINDOWS & SLIDING 

GLASS DOORS

Beacon Windows

(727) 410-2193

www.beacon-windows.com
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cover story
TRANSACTIONS START AND END. 

DEALS COME AND GO. 

But when things work with care and ex-
cellence, they become an experience you 
won’t forget.

That’s the way people feel when they 
have the opportunity to work with Brian 
Sprague CSP, P.A., Broker Associate with 
Smith & Associates Real Estate … because 
they know they’ve worked with someone 
who does everything he can to elevate 
their experience.

FINDING A NEW CAREER HOME

Before real estate, Brian gained valuable 
experience in corporate America, in-
cluding managing call centers for larger 
organizations, as well as working in 
advertising sales, non-profit fundraising 
and grant writing.

In 2009, Brian decided to switch gears and 
enter real estate.

“I had made some great contacts through 
my previous work, and decided that the 
time was right to enter real estate,” Brian 
remembers. “At the time, with the econo-
my being what it was from the economic 
downturn, there were people who thought 
I was crazy getting into the business at 
the time. But I made my start, things im-
proved, and they’ve gone up ever since. It’s 
one of the best moves I have ever made.”

During those uncertain financial times, Brian 
started life as a REALTOR® when he joined 
Illustrated Properties in West Palm Beach. 

Through the years, Brian’s success and 
reputation for results have continued 
to mount. In 2013, he joined the team at 
Smith & Associates Real Estate.

By Dave Danielson

Photo Credit: 
B. Lively Images

BRIAN 
SPRAGUE
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SIGNS OF SUCCESS

Along the way, Brian has 
built an uncommon record of 
success. In fact, he recorded 
an astonishing $171 million in 
sales volume in 2019. 
 
Brian’s experience in real es-
tate has been rewarding to be 
sure. He has especially enjoyed 
his work on the listing side of 
the business.

“I’ve always preferred being on 
the listing side. It has allowed 
me to get to know many build-
ers and investors, as well as 
giving me the chance to get to 
know parcel owners in down-
town St. Pete,” Brian explains. 

Brian is a specialist in the luxury 
space and has been a key, long-
term part of several high-pro-
file developments in the area, 
including condo conversions, as 
well as multi-family properties.

He takes pride in achieving 
success, where it has proven 
to be elusive. In one case, a 
developer had completed an 
upscale project with unfin-
ished/unsold condo units. 
Brian was able to bring in 
investors from New York 
to finish out the remaining 
units and completion of the 
overall development.

“That project was rewarding to 
be part of because it was 2011, 
and it was one of the few new 
construction projects that were 
completed during that time in 
this area,” he remembers.

Brian has also been a vital 
member of the development 
team for other luxury projects, 
including a $300 million proj-
ect that sold out six months in 
advance of closing.

There’s more in progress.

“Nowadays you can find Bri-
an in the Sales Gallery for 
SALTAIRE ST. PETE  that is 
due for final completion in 
Early 2023,” Brian says. “In 
real estate, it helps to have a 
niche market. And develop-
ment has been a great niche 
for me to be part of. In new 
construction, it’s all about 
selling a vision, when the 
home does not yet exist.”

BUILDING 

STRONG BONDS

Beyond the upscale floor-
plans and views, Brian has a 
special affinity for the people 
he has a chance to work with.

“One of the most enjoyable 
parts of what I do has been 
meeting the people I work 
with. I meet NBA players, 
pop stars, ambassadors 
and politicians, as well as 
doctors, lawyers, CEOs and 

executives,” he explains. “It’s 
always interesting working 
with them and being on point 
to give them the best experi-
ence we can.”

The person who holds Brian 
to the highest standard of 
performance is himself.

“For me, it’s just doing 
everything you can do to be 
the best person you can to 
ensure your success with 
honesty and integrity,” Bri-
an says.

Brian’s husband, Miroslav 
Ostojic, is a big part of his 
success story.

“He has always been there for 
me to help ensure my sanity,” 
Brian says with a smile.

In their free time, Brian and 
Miroslav lead an active life.
 

“Disney is a frequent destina-
tion for us that we always have 
a lot of fun with,” he says. “We 
also have wave runners and try 
to get out on the water as much 
as we can.” 

They also enjoy CrossFit and 
time with their two dogs — an 
English Bulldog and a French 
Bulldog.

GIVING HIS ALL

Brian has always made time 
to give back to the communi-
ty, as well.  

In 2007, Watermark Magazine 
bestowed its “Unsung Hero” 
award for his time work-
ing with and supporting the 
mission of equality. He has 
also been an essential voice in 
supporting area pride events. 

As he considers his career, 
Brian knows how difficult the 

transition can be for new 
agents entering the business. 
He emphasizes the impor-
tance of finding a niche to 
focus on.

“Whether people have an 
interest in construction, 
new construction, property 
management, and so on, there 
are a ton of specialty niches to 
choose from and to focus on. 
I think that’s a great approach 
to use to have success, along 
with continually learning all 
you can to take your knowl-
edge level beyond what is 
typically expected.”

For all of his success, ac-
colades and honors, Brian 
appreciates the fact that 
real estate is still a human, 
relationship-based business. 
It’s something he keeps at the 
forefront of his efforts to ele-
vate his clients’ experience.

“When people work with 
me, I hope they come away 
knowing that I was honest 
with them and that I gave 
them the best advice at 
that time.”

He remembers the 
example of a couple he 
had worked with on the 
purchase of their home. 
When the husband passed, 
Brian stopped to pay his 
respects to his wife.

“I wanted to share my con-
dolences at his celebration 
of life. Yet, as she was go-
ing through the loss of her 
husband, she was telling 
me thank you. With what 
we do with our clients, you 
just try to do the best you 
can. You never know the 
importance and the fact 
that you can impact other 
people in different ways.”

“YOU NEVER 

KNOW THE 

IMPORTANCE 

AND THE 

FACT THAT 

YOU CAN IM-

PACT OTHER 

PEOPLE IN 

DIFFERENT 

WAYS
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financial fitness
By Shauna Osborne

Easy  
Ways to 
Improve 

Your 

FINANCIAL
April is Financial Literacy Month, as designated by former President Barack Obama in 2010 in 

response to the 2008 American financial crisis, which he called “the result of both irresponsible 

actions on Wall Street and everyday choices on Main Street.” Indeed, financial ignorance can 

lead to a variety of negative consequences, including irresponsible spending, dangerous debt 

levels, and high amounts of stress, especially for financially vulnerable populations like the elderly, 

women, and teens. No matter who you are, education in financial literacy is key.

Read financial books and newspapers (and listen to podcasts).

Dive into newspapers and magazines (think the financial section of 
local/regional newspapers, as well as the Wall Street Journal, Bar-
ron’s, Fortune, Forbes, and Money), as well as books geared toward 
money matters. Also, there’s a podcast for every subject nowadays, 
and the arena of finance is no exception. Just want the basics? 
Try The Dave Ramsey Show or So Money. What about info on 
investing? You’ll want InvestED or We Study Billionaires. Seeking 
women-focused financial info? Look for HerMoney or Mo’ Money. 

Use social media and your network.

Though I strongly support the use of social media for sharing 
cute doggy photos, you can make your social media time more 
productive by following financial experts on Twitter or LinkedIn; 
maybe join a personal finance/support Facebook group. Also, 
don’t overlook the opportunity to access the knowledge you have 
close at hand through your immediate network. Use the knowl-
edge (and lessons learned) from your circle of influence – suc-
cessful friends, family members, or even your boss.

Ask the experts. 

Who better to turn to with your burning financial ques-
tions than a professional? They can listen and assess your 
current situation and how you are handling credit and 
debt; uncover solutions, whether about day-to-day money 
situations or more complex, long-term scenarios; make 
suggestions for how to pay off, consolidate, and manage 
finances; and help you plan for future financial needs and 
stay on track going forward.

A study by the Financial Industry Regulatory Authority 
in 2019 showed declining rates of financial literacy among 
Americans, yet for most of us, our financial situations 
are more complicated than ever, between retirement ac-
counts, investments, student loans, medical debt, credit 
cards, mortgages/rent, and other household expenses. It’s 
important to keep your financial literacy knowledge base 
growing as aspects of your health, career, family, and liv-
ing situation change over the years. Knowledge is power!

L I T E R A C Y
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S P R I N G T I M E

ALLERGIES
How They Work (and Some Ideas for Relief!)

A
h, springtime – the birds are singing, the leaves are unfurl-
ing, the flowers are blooming. Such a beautiful time of 
year… unless you, like millions of other sneezy, miserable 

Americans, suffer from springtime allergies. Also known as 
“hay fever” or “rhinitis,” spring allergies can be blamed in most 
cases on pollen, of which there is an abundance this time of 
year, and can provoke a variety of unpleasant symptoms, includ-
ing itchy, watery eyes; swollen and/or painful sinuses; runny or 
stuffy nose; post-nasal drip; and cough. 

Scientifically Speaking…
What is it about springtime that causes our respiratory systems 
to betray us? We can blame it on a chemical compound our body 
produces called histamine. As mentioned above, when spring 
begins, plants and trees release pollen into the air in an attempt 
to reproduce. Many of us are sensitive to these substances, caus-
ing our bodies to release allergic antibodies to help our immune 
systems eliminate them. These allergic antibodies set out to 
attack and destroy the pollen/spore invaders as we are exposed 
to them, and part of the attack deployment is, you guessed it, the 
release of histamine into our bloodstreams and mucous mem-
branes. Histamine only wants to protect us… but it’s hard for us 
to see that through itchy, teary eyes! Histamine triggers sneezing 
to try to rid nasal passages of irritating allergens and also causes 
the linings of the nose and eyes to swell and redden so additional 
allergens can’t enter the body there. 

Alleviating Symptoms
When springtime rolls around, many of us automatically reach 
into the medicine cabinet for drugs created specifically for 
combating allergy symptoms. Predictably named “antihista-
mines,” these commonly used medications work by not allowing 
histamine to attach to skin, gastrointestinal tract, and respiratory 

tract cells, thus inhibiting the inflammatory process. However, 
these drugs come with their own spectrum of disagreeable side 
effects, including dry mouth, drowsiness, dizziness, and weight-
gain. Just the mental “fuzziness” alone is enough to keep some 
allergy sufferers away! 

Luckily, some natural options show promise in rescuing us from 
the haze of springtime allergies.

The basics: Start by keeping your windows and doors closed on 
high pollen days, as well as leaving your shoes at the door, and 
bathing and changing clothes quickly once you’re in for the day, 
ensuring you don’t allow any hitchhiking pollen to linger. Stay 
hydrated to thin your mucus, providing some relief for conges-
tion and post-nasal drip. Installing HEPA filters throughout your 
home, changing bedding, dusting, and vacuuming upholstered 
furniture and curtains as often as possible are also beneficial.

Butterbur: Butterbur is a type of marsh plant that, when con-
sumed, has been shown by researchers to be incredibly promising 
in suppressing the body’s allergic responses to seasonal triggers, 
working similarly to antihistamines that treat nasal allergies 
without the side effect of drowsiness.

Probiotics: Probiotics are live microorganisms that promote 
a healthy digestive tract and immune system; these friendly, 
healthy bacteria, in essence, help alleviate allergy symptoms 
by restoring the diverse gut flora that must be present to pre-
vent our body’s immune response to foreign substances (in this 
case, allergens!). 

As always, consult your doctor before undertaking any new treat-
ments. Happy spring!

healthy living
By Shauna Osborne
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Peace of mind comes standard. Enroll today!

(800) 247-3680
cinchhomeservices.com/realestate

Recharge your 
protection with our 
Preferred Plan and 

save $50.
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 Happy
New Year

Discover
Radiant Experience!

the

813-839-8416 | radiantinspect.com

Our Repair Addendum publishes in just minutes 
and saves you over an hour on each contract.
90 Day Structural and Mechanical Warranty.

Radiant App for Scheduling 24/7
and Viewing Reports.

Faith Driven and Committed to Integrity, 
Respect, and Dignity.
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Some people begin their real estate 
journey as early as they can as 
young adults. Many others enter 
the industry later.

In either case, one of the biggest 
keys to success is making the most 
of the qualities you have and apply-
ing them to help clients reach their 
homeownership goals.

Catherine Kelly is a REAL-
TOR® with Berkshire Hathaway 
HomeServices, Florida Properties 
Group in Clearwater. She’s this 
month’s Featured Agent. She’s also 
an industry leader who brings an 
energetic, positive life to those she 
comes in contact with.

Giving Back. Paying Forward.

Growing up in South Carolina, 
hospitality became a way of life. 
However, life took her to Jackson-
ville University where she earned 
a marketing and management de-
gree, later to find herself teaching 
Business Ed at Dunnellon High 
School. The quote, “Great oppor-
tunities come to those who make 
the most of small ones,” became 
her motto to students, and was 
painted across an entire wall.

Married for 33 years, Catherine 
felt truly blessed to be able to be a 
stay-at-home mom to their three 
children for 20 of those years and 
was able to submerge herself into a 
wide range of community, civic and 
school activities and organizations. 
Little did she realize what she was 
building and what would lie ahead.

By 2010, with her youngest child 
preparing to go out on their own, she 
started considering her next steps.

“With most of the children grown, 
I found my weekends void of being 
needed,” she recalls. “So I started 
going to open houses for fun! I loved 
seeing the new designs and décor 
while getting a grasping knowledge 
of the local area market.”

Some agents working open houses 
started recognizing Catherine and 
asked if she was considering mak-
ing a purchase.

“I would say, ‘I’m just window shop-
ping, looking at décor, considering 
layouts and dreaming of building a 
house one day,’” she smiles.

Catherine’s husband knew her 
connection to the industry ran 
much deeper.

As Catherine remembers, “He used 
to say, ‘Catherine, you need to get 
your license, you need to do this.’”

She thought about doing it part-
time, but realized “part-time” 
wouldn’t be giving 100 percent and 
she didn’t know how to do that.  

“One big thing about me is that 
when I do something, it’s over 100 
percent. I do things outside the 
realm of the responsibility,” she 
admits. “It is both a gift and a flaw.”

A perfect example was her level 
of involvement in organizations. 

featured agent
By Dave Danielson

Photo Credit: Carol 

Walker/Thomas 

Bruce Studio

KELLYCATHERINE There are many paths to take to become a REALTOR®.
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Through the years, Catherine had been 
the poster child for involvement, serv-
ing on a local parochial school board, 
a team mom for more teams than she 
can count, coordinating class and team 
trips, and fundraisers. At one time, she 
was a Booster Club President for two 
different schools — at the same time. 
She enjoyed playing a little golf and 
tennis, serving as Captain of several 
USTA teams. In addition, Catherine 
served on the Board of Governors at 
Countryside Country Club, as well 
as being an Ambassador. She also 
contributed much to a number of local 
charities, coordinating tournaments 
with unyielding dedication.

Rewarding Returns

Her involvement in service and support 
came straight from the heart. With the 
mindset, “It’s nice to be important, but 
it is more important to be nice,” she 
began to realize how now she could help 
others possibly through real estate, not 
yet realizing what laid ahead.

“I remember when I started, my 
broker, who had been around for de-
cades, had me prepare announcement 
cards for my sphere of influence,” 
Catherine recalls. “She said, ‘Now 
Catherine, we’re going to give you 50 
cards to send out to your sphere of 
influence that lets them know you’re 
in real estate.’ So I started writing 
down my list of people. I went back 
to her and said that I was going to 
need a few more. She asked, ‘Are you 
thinking 10 to 15 more?’ And I said, 
‘Probably like a few hundred.’”

Immediately, she had three people call 
and started with three sales in her first 
three months.

Empathy and Excellence

Coming on the heels of the economic 
downturn, Catherine’s start in real es-
tate was marked by the need to handle 
a large number of short sales. A lesson 
in learning the business the hard way 
or “by small opportunities.”

“Short sales became my thing for a 
while,” she remembers. “Being able 
to help some of those who were going 
through very tough times really struck 
me to the core. In some cases, I would 
go in and the house was a disaster. And 
I’d say, ‘You cannot do this to yourself. 
You can’t put your house on the market 
like this, even if it is a short sale. I am 
going to fix it!’ In some cases, I think I 
gave the sellers hope they had lost.”

Catherine provided a lot of hours 
rolling up her sleeves to help with 
landscaping, cleanouts, repairs and 
staging to help them get the most 
they could in the quickest amount of 
time, with their dignity still intact.

Through time, Catherine has amassed 
significant success as a REALTOR®, 
but some of her most considerable 
rewards are in human terms.

“I love serving and helping, playing 
matchmaker, problem and logistic 
solver, but most importantly, holding 
a hand when needed. I like making 
things better than they are and easier 
for those involved,” she smiles.

Creating Smiles

As Catherine considers her work 
with her clients, she recalls a con-
versation that has stuck with her 
through the years.

“A wise person once told me that 
100 percent dedication results in 
0 regret.” Whether training for a 
race or tournament, studying for 
an exam or selling someone’s home. 
“My back is strong and my passion 
is long for helping others make 
their goals happen … I commit to 
give 100 percent. I measure success 
with 0 regret at the closing table.”

With purpose, energy and dedication 
and a sparkle of southern hospitality, 
Catherine Kelly exemplifies what it 
means to bring a selfless spirit of life 
to her work.
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Renee
meet

featured broker

“Purchasing a home is an important 
decision in someone’s life. If I can 
make that a fun and easy process, it 
means the world to me,” says Broker 
Renee Thompson.
 
Renee started her brokerage Spartan 
Group Realty, Inc., in 2017. She over-
sees nine REALTORS® in her bro-
kerage, which is located in Hyde Park 
Village in Tampa at 1646 W Snow Ave.
 
Why Spartan? Renee explains on 
her website, “A friend and client had 
come up with the name, and I loved 
it! I believe in the Spartan ethos: hard 
work, ethics, loyalty, never quitting. 
This is who I am. I am proud to be 
a Spartan, and I have actually run a 
few Spartan races. I am very proud of 
my military career, where the same 
culture of a Spartan exists.” 
 
FROM MILITARY TO 

REAL ESTATE

Originally from Germany, Renee 
served in the United States Army for 
almost 10 years and then transi-
tioned to a position at the Pentagon 
as a Program Manager.
 
“I worked as a Logistics Program 
Manager, coordinating multi-million 
dollar transactions worldwide, and 
ensuring that all details were success-
fully followed to completion, explains 
Renee. She left the military in 2001 
and shortly thereafter received her 
Real Estate Sales Associate license.
 
Renee’s heart is to serve others and 
she genuinely enjoys making life 

better for people. She was led to a 
career in real estate when she pur-
chased her first home.
 
“When my husband Michael and I 
bought our first home, I realized what 
a tremendous help our REALTOR® 
was to us,” explains Renee. “I have 
heard of so many stories of people 
having terrible experiences with their 
REALTOR®, so when I got out of the 
Army, I decided to be a REALTOR®. I 
believed that I could still serve people. 
Helping someone decide where they 
are going to live to raise their family is 
a huge responsibility, and I wanted to 
make sure that I can help people have 
a good experience in such an import-
ant decision in their lives.”
 
She started with Century 21 New 
Millennium in Alexandria, Virginia. 
For 10 years, Renee held a dual ca-
reer before focusing entirely on real 
estate when she came to Tampa in 
2012 for her husband’s job at Macdill 
Air Force Base. She’s been soaking up 
the sunshine ever since.
 
“We came here for a long weekend 
in 2007 and knew that one day, we 
would move to Tampa to live. In 
2012, it became a reality.”

BECOMING A BROKER

Renee decided to become a broker to 
help more buyers and sellers achieve 
their goals in homeownership. She 
also enjoys mentoring REALTORS®.
 
This successful entrepreneur 
keeps her brokerage small by 

Written by 
Elizabeth McCabe

Photo Credit: 
Allie Serrano of Allie 
Serrano Portraits, LLC

THOMPSON
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“

Lori LaCoppola
Lori@celebrationtitlegroup.com
813-422-1328
www.CelebrationTitleGroup.com

Experience 
    the Celebration

We've protected our country,
let us protect your clients.

833-838-7321
Veteran Security A�liate Program

www.myveteransecurity.com/a�liate

intention to maintain the 
character of the brokerage. 
Renee oversees day-to-day 
operations, commenting, 
“I’m engaged in almost every 
transaction. It is important 
to me that the REALTORS® 
who come on board always 
receive what they came for. I 
do a lot of one-on-one men-
toring and coaching.”
 
Renee wants to ensure that 
every single customer has the 
same transaction experience 
from start to finish.
 
Although she is still selling 
homes, her long-term goals 
are to be able to build the 
brokerage to a point where her 
focus is solely on coaching her 
REALTORS®. Renee has a per-
sonal career volume of around 
$70 million. Her lowest sale 
was $25,000 and the highest 
was $10,000,000.
 
She encourages new REAL-
TORS® to “always be you, 
and whichever way you 
decide to build your business, 
be the best you can be.”
 
PERSONAL INTERESTS

A self-described homebody, 

Renee likes to hang out at home 
and enjoys cooking, reading, 
and hanging out with her hus-
band and fur babies. She adds, 
“I enjoy traveling to new loca-
tions, but I am always ready to 
be home in four to five days.”
 
She also has two dogs and 
loves four-legged friends. “Oc-
casionally, I go to the Humane 
Society, and I enjoy walking 
the pups,” she smiles.
 
In 2020, she is looking forward 
to giving back to others through 
her “Thank you” program. 
Renee comments, “We give 
up to 15% of our commission 
to the clients that are in a 1st 
Responder career. It’s our way 
of saying thank you. I believe 
that without their sacrifice our 
community and our country 
wouldn’t be who they are.”
 
Making a difference is what it is 
all about for Renee. Investing in 
others, whether REALTORS® 
or heroes, makes her profession 
rewarding and fulfilling.
 
For more information on this 
month’s Featured Broker, check 
out her website, www.spartan-
grouprealty.com.

WE GIVE UP TO 15% OF 

OUR COMMISSION TO 

THE CLIENTS THAT ARE 

IN A 1ST RESPONDER 

CAREER. IT’S OUR WAY 

OF SAYING THANK YOU. 

I BELIEVE THAT WITHOUT 

THEIR SACRIFICE OUR 

COMMUNITY AND OUR 

COUNTRY WOULDN’T BE 

WHO THEY ARE.
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THE PEACE OF MIND HOMEBUYERS DESERVE

Call or Text Today (727) 798-6480
contact@properlyinspected.com
properlyinspected.com
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• Residential, Commercial, & Insurance Inspections
• 360 Degree Photos • WDO Scheduling

• Drone Technology • Infrared Technology

A U T H E N T I C
C R A F T S M A N S H I P

&  I N T E G R I T Y

T A R P O N  C O N S T R U C T I O N

727-641-9189
tarponconstructioninc@gmail.com

Your client found their dream home
MINUS their dream kitchen.

Custom Home Remodeling - Bathrooms - Kitchens - Additions

We're the contractor you need in your network that 
can help them transform that space and help you 

close the deal.

WWW.TARPONCONTRACTOR.COM

Give us a call today!

WAYS A 
COMPANY
CAN SPEND

Buy a 
private 

jet

Give the 
C-Suite a 
nice raise

Enable the 
rescue of 

thousands of 
human 

trafficking 
victims 

worldwide

Upgrade the 
office with fancy 

furniture and 
gadgets

 $3 MILLION:
N2 Publishing – the 
company behind every 
Real Producers 
magazine – believes in 
a future where 
everyone is free. This 
year, we donated 2% of 
our revenue, or $3 
million, to support 
nonprofits that rescue 
and rehabilitate victims 
of sex slavery and 
forced labor. And it was 
only possible because 
of the support of our 
industry partners and 
engaged readers. 
Because of you.

TO LEARN MORE, VISIT N2GIVES.COM

SECINSPECTION.COM

HOME  INSPECTIONS
Hey, Top Producer!

Close your clients dream house and
Avoid the Deal Killers!

Choose our GOOD LOOKERS!

• all inspections including WDO
• fast scheduling 2-3 days
• same day digital report
• licensed general contractors
• luxury property experts

813-657-HOME

Free WDO
Mention Code

LABOR4U
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Katrina Madewell, of Keller 

Williams Realty, describes 

herself as a mom, wife, 

entrepreneur and real

 estate Broker. 

All of that is true. 

V O I C E  O F  R E A S O N

featured agent

But when she sits down behind a micro-
phone each week during her radio show, 
she also becomes a voice of reason and 
wisdom that area residents benefit from 
and learn from.

Her show is called “Tampa Home Talk.”

As she says, “I started doing my own radio 
show six years ago. It’s something I really 
enjoy. It’s an opportunity for us to cover 
a wide range of topics. In the process, we 
bring on a lot of experts during our two 
hours on the air.”

Katrina also recently started a new half-
hour-long show called, “What Would I Do 
if I was 22” — a show featuring prominent 
leaders and CEOs who share their adven-
tures and lessons learned.

Excellence through Experience
In the process of filling the airwaves 
with valuable information, Katrina 
draws on nearly 30 years of rich real 
estate industry experience.

“I remember when I was 18 years old, 
I was making cold calls for a mortgage 
company setting up appointments for 
loan officers. It was my manager, Joyce, 
who said that I should consider getting 
my mortgage broker’s license,” Katrina 
recalls. “I got my associate’s degree and 
interviewed with Continental Airlines for 

a job as a flight attendant. I was offered 
the job, but with the compensation offer 
and requirement to relocate anywhere in 
the world, I had second thoughts.”

As Katrina learned more about what a po-
tential career with the airlines would entail, 
she remembered the conversation about the 
offer Joyce made into the mortgage world.

“I started on the mortgage side. I decided 
to take up an offer to work in a subprime 
shop,” she remembers.
 
As Katrina dove into her new role, she had 
a youthful energy and a positive outlook. 
But she also had perceptions to overcome.

As she says, “I had people who would 
come in to meet me for an appointment. 
They would look at me, see my general 
age, and then say, ‘You aren’t old enough 
to help me with a home mortgage.’” 

Katrina couldn’t change her age. But she 
could take other steps.

“I read everything I could and did whatever 
I could to get my hands on all of the infor-
mation I could find so that I could be as 
knowledgeable as I could be,” she explains.

Katrina learned, she grew, and her career 
caught traction ... and success followed. Then, 
when she was 23, Katrina decided to start her 

own company as a mortgage lender.

The Other Side of the Business
Time passed, and while Katrina was in 
the midst of a 17-year mortgage lending ca-
reer, she went to buy a home of her own. 

“It wasn’t a great experience,” Katrina 
remembers. “I worked with two different 
real estate agents. The first one was pushy 
and tried to make us buy a terrible home 
that would have been a huge mistake! I re-
member thinking if this agent is doing this 
to me, she’s doing it to our mutual clients 
and it was an awful feeling on the largest 
purchase we would ever make. And the 
second agent just didn’t know very much 
about what she was doing.”

Katrina and her agent made a deal. They 
would continue working together, but 
Katrina said she wanted to write the offer 
and handle the price negotiations herself. 
The arrangement worked, and the house 
was purchased. But there was a strong 
feeling that lingered with Katrina.

Unfortunately, the amazing agents she 
knew from the mortgage business had all 
retired and/or moved away.

“The experience made me think, ‘if this 
happened to me, it probably happens to 
many people who are looking for a home 
who need help,’” she explains.

By Dave Danielson

Photo Credit: Sherry 

Keenan of Best View 
Photography, LLC

KATRINA 
MADEWELL
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Waypoint Property Inspection, LLC
(813) 486-8551
waypointwest.com

We perform comprehensive 
inspections and specialty services 
for homes and businesses.

POINTING YOU IN THE RIGHT DIRECTION SINCE 2005!

Same day reports, a free home assistant, and a home warranty 
discount — when we inspect your property, you get more. 
Period. This, combined with our Experience and Excellence, is 
why so many realtors recommend Waypoint Property 
Inspection to their clients.

“Waypoint was incredibly responsive to my buyer’s scheduling 
needs. Inspectors were prompt, knowledgeable and profession-
al and I will definitely recommend Waypoint to future buyers.”
- Lois E. (September 2018)

Let US help YOU
as your preferred real estate transaction coordinator.

(727) 262-4004
list2closemgt.com
mandy@list2closemgt.com

The average contract process takes 12-20 hours.

If you close 2-4 contracts per month,
that's 24-80 hours per month spent

on contracts alone.

If you could get just ¼ of that time back,
that’s at least 1-3 business days

each month

That time could be spent networking,
generating new business, or even

taking time o� work!

Katrina took action and started the transi-
tion to become a real estate agent herself. 
She had an advantage.

“During the transition, it helped that I had 
made so many contacts and past clients 
from my time being on the mortgage side 
of the business,” Katrina says.

A Genuine Leader
Today, 17 years later, Katrina has helped 
many families realize their dreams.

“I have a true love for real estate,” she 
smiles. “I know how special it is to work 
with first-time homebuyers, move-up 
buyers and home sellers alike. It feels 
really good to be able to show our clients 
how they can succeed financially and build 
wealth through homeownership.”

Today, Katrina relishes her role as an as-
sociate-broker, including her time working 
as a mentor and leader for others on the 
team at Keller Williams Realty. Her genu-
ine, plugged-in nature never leaves a doubt 
that she is 100 percent present for those 
she talks with.

Along the way, a strong sense of service 
drives her efforts. In fact, with a motto, 
“Love where you live, or we’ll fix it,” Ka-
trina stands behind a satisfaction pledge 
made to homebuyers.

“We tell them if they regret their 
home-buying decision during their first 90 
days in their new home, we will sell it for 
them for free,” she explains.

Life Treasures
Family is central to Katrina’s life. One of 
her most powerful influences were her 
grandparents.

“They had a very big impact on me,” she says. 
“They raised me from the time I was 12.”

Today, Katrina’s world is made full by 
her husband of 23 years, Chris, and their 
children, including 26-year-old son Tyler, 
19-year-old daughter Madalynne, 16-year-old 
son Nick, and 13-year-old daughter Adaleesa.

“Chris gets a lot of credit for what I’ve been 
able to do in my career in real estate,” she 
smiles. “He’s always cheering me on and has 

always had my back on so many things.”

Katrina’s free time is filled with activity — 
including outdoor adventures by boating, 
dancing of all types, and her self-taught love 
of ice skating. She also supports the mission 
of Metropolitan Ministries and the organi-
zation’s important work in the city. Looking 
ahead, she has other dreams to give back.

As Katrina says, “My long-term goal 
is to create my own non-profit organi-
zation to help people with down-pay-
ment  assistance.”

Later in the studio…

The On-Air sign illuminates. Katrina 
shares a life of wisdom and a love of help-
ing others over the airwaves.

As she says, “My hope is that when people 
remember me, that they say, ‘Katrina had 
such an impact on me’ … to say, ‘She changed 
how I think, or who I am as a person.’”

THAT’s what happens when you’re posi-
tively influenced … by a voice of reason.

My long-term goal is to create my own non-profit organization to 

help people with down-payment  assistance.“
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REAL Producers Tampa

Photo Credit: Gerardo Luna
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The Easy Button for Real Estate
Photography and Videography with

99% Customer Satisfaction

FREE DRONE AERIALS | MLS READY | NEXT DAY DELIVERY

REAL ESTATE PHOTOGRAPHY & VIDEOGRAPHY
WEDDINGS | HEADSHOTS |  STUDIO RENTAL SPACE

LETS MEET AND TALK!
813-906-8300 | febreframeworks.com

Tampa Bay's #1 Mover
A Company Built On Professionalism

• residential
• commercial
• packing service
• local and long distance
• licensed and insured
• workers comp

813-854-5075  •  727-532-9080  • letsgetmovingfl.com Florida Reg #IM1178
MC#775415

DOT#2270761

Family Owned and Operated since 2004Family Owned and Operated since 2004
Celebrating 

15 Years 
of  Service in 

Tampa Bay

Contact Lindsey DeCollibus, Your Concierge Agent
LINDSEY@FLORIDABESTQUOTE.COM
813-850-2222

•  Over 40 carriers
•  Competitive rates
•  Quick quotes
•  Solutions for 4 point issues
•  Private floodInsuring all of Florida

THE MOST REFERRED, CONSUMER DRIVEN INSURANCE AGENCY

We are a concierge insurance agency for the real 
estate transaction. We understand the needs of 
your buyers & sellers and work to get everyone to 
the closing table on time. We o�er the BEST rates 
and the BEST customer service!

Burn Fitness Training
5023 Central Ave, St. Pete

Je  Ward/Lisa Ward
Co-Owners

727-560-2332
www.burn tnesstraining.com

AGE DEFIANCE FITNESS AND NUTRITION
STOP THE AGING PROCESS IN IT’S TRACKS!

- Regain Lost Muscle and Strength -
- Eliminate Years of Accumulated Fat in Months -

- Feel and Look Younger -
ASK US HOW!

Exclusive One-on-One Personal Training, Full Nutritional Support with a
Licensed Dietitian, Motivation, Accountability, RESULTS    

Call, Email or Go Online for your
FREE Estimate.

We'll Get You There...

RESIDENTIAL \ CORPORATE \ INTERNATIONAL \ MILITARY \ STORAGE
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5035 Uceta Rd.
Tampa, FL 33619

813-621-1003
coasttocoastmovingandstorage.com
contact@ctcms.com
IM# 1821 | US DOT# 1973640
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MC87113-USDOT70719

BBB Rating: A+
As of 04/11/17
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CONSTRUCTION
Authentic Craftsmanship & Integrity

sponsor spotlight

“I started in the construction industry 
when I was 16 years old,” says Chad Pruitt, 
owner of Tarpon Construction. 
                                    
At the age of 21, Chad earned his contrac-
tor’s license. In 2013, Chad started his own 
company at the age of 27. Tarpon Construc-
tion has been a success ever since.

AUTHENTIC CRAFTSMANSHIP 

Tarpon Construction, a full-service residen-
tial construction firm, offers start-to-finish 
solutions for residential remodeling needs 
and new construction. This family-owned 
and -operated business works to exceed the 
expectations of their clients through expert 
craftsmanship and attention to detail. 

“We do a lot of unique projects,” says Chad. 
“It’s always fun, especially doing things out 
of the ordinary.” Chad delights in taking a 
client’s dream and making it a reality. 

Whether preserving the architectural 
detail of historic homes, creating pool 
cabanas, or doing extensive interior beam 
work in a country club home, Chad finds 
fulfillment in seeing the finished project. 

As his website states, “We render improve-
ments on both a modest and expansive 
scale. Whether you are building a new 
architect-designed home, renovating a 
historic residence, or just seeking mainte-
nance care or improvements for a smaller 
project, we are dedicated to ensuring a 
quality level of finish and craftsmanship to 
each individual client’s needs.”

SEAMLESS PROCESS 

The process starts with a simple phone 
call to Tarpon Construction. Chad can look 
over plans, provide an estimate, and meet 

on-site for remodels to determine the best 
course of action. He uses a design group 
to help implement clients’ plans to reality. 

While the length of time does vary, depend-
ing upon the scope of the project, Chad 
provides a seamless process from start to 
finish with clients. He oversees all projects 
and works with project managers in the 
field and a director of operations to ensure 
jobs are completed in a timely fashion.

Chad is the trusted builder for Snell Isle 
and other upscale neighborhoods. He also 
remodels kitchens, bathrooms, and can 
transform living spaces with his experi-
ence and expertise. 

HELPING AGENTS SUCCEED 

Chad, who has been in the construction 
industry for almost two decades, has an 
expert eye when looking at properties. 
He is always lending a helping hand to 
REALTORS® when it comes to evaluat-
ing listings and determining the scope of 
problems. He also understands the time 
pressures that REALTORS® face and is 
able to adjust his schedule accordingly. 

He says, “I help real estate agents and help 
them with inspection issues. I get a lot 
of calls when clients are in the middle of 
buying a home and there are issues with 
the home inspection. Often agents wonder, 
‘Is this a big deal or not?’” Chad is happy to 
help REALTORS® when issues arise. 

Remodeling prior to market is another 
way that Tarpon Construction helps 
REALTORS®. Often listings aren’t ready 
to be listed and remodeling might be in 
order. Chad also can help rebuild after 
remediation for mold issues. 

Chad has built connections with some of 
the REALTORS® in Tampa. He works with 
Strickland Group at Douglas Elliman, who turn 
to Tarpon Construction for all their needs. In 
addition, Chad receives a lot of referrals from 
REALTORS®, which he appreciates. 

For more information on Tarpon Construction, 
check out their website, tarponcontractor.com.

TARPON CONSTRUCTION

4301 Carson St. NE
St. Pete, FL 33703
727-641-9189
tarponcontractor.com

Written by Elizabeth McCabe
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for Our Panel of Experts!
4/9/2020           Bomb Ass Brokers
5/14/2020         Using your business to make a difference
6/11/2020         Team Builders, How, why, etc.
7/9/2020            Operational Excellence
8/13/2020           Becoming a Hyper-Local Expert

9/10/2020           Lead Gen: Make it rain
10/8/2020           Selling Luxury Real Estate
11/12/2020          How to sell 100+ homes in a Year
12/10/2020          Balancing Success and Sanity

save the date 
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The Tampa Bay Real Producers Panel of 
Experts Series is a Monthly Series with the 
top-producing REALTORS®/Brokers in the 
Tampa Bay market featured as the panelists.

We dive deep into a different topic on the sec-
ond Thursday of each month at the “Local” 
restaurant in South Tampa from 9:30–11am in 
order to educate, elevate and inspire the Real 
Estate Community in the Tampa Bay Area!

Special Thanks to our Panelists on February 
13, Andrew Duncan, Tony Baroni, Kendall 
Bonner and Veronica Figueroa.

Don’t Miss These Amazing Events!

TAMPA BAY REAL PRODUCERS

 Photo Credit: Gerardo Luna

Photo Credit: 
B. Lively Images



46 • April 2020 www.realproducersmag.com • 47

Photo Credit: B.Lively Images

Photo Credit: B. Lively Images
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401 EAST JACKSON STREET, SUITE 2340 | TAMPA, FL 33602 | 813.995.6088 | ARTESIANTITLE.COM

Give Us a Call!

REALTORS:
WE GIVE YOU MORE

“Peace of Mind Fridays™” promotes transparency 
and keeps communication open to prove we’re 
doing everything in our power to get the job done 
fast, right, and in everyone’s best interest.

Concierge Closers Handle Your 
Files from Start to Finish
Licensed Attorneys
at Your Disposal
Immediate Fund Distribution
Free Quotes on Title
Insurance & Closings

Book Yours Today!  •  (727) 577-5626  •  www.thomasbruce.com

Carol Walker
Master Photographer

Florida Degree of Photographic Excellence,
Florida Education Degree, Florida Service Award

Owner/Portrait Artist

Don't leave your 
professional image up 
to a cell phone selfie!

You only have one 
chance to make a 
first impression.

Is your headshot 
communicating the 

right message?

April Special:
Receive a second

look/outfit/studio location
(inside and out)

at no additional charge
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Do you have sales experience you’d like to utilize? 
We are looking to add new members to our team. 
Part-time, flexible hours. You can earn $1,000– 
$5,000/month for extra spending money. Perfect 
for anyone who loves connecting with various 
industries in the Tampa Bay real estate communi-
ty. Training is provided. 

Please submit resume to don.hill@realproducers-
mag.com for consideration.

ACCOUNT 
EXECUTIVES 

NEEDED
APPLY TODAY!

ANYONE LOOKING 
FOR SOME EXTRA $$$$ 

ON YOUR TEAM?

We would like to partner with a few REALTORS® who 
love Tampa Bay REAL Producers and who have creative 
ideas for contributing content. 

We would like to introduce some new sections this year, 
including a travel section, investors section, financial 
section and others. 

Please send an email to don.hill@realproducersmag.com if 
you’re interested.

Content 
Contributors 
WANTED!
DO YOU HAVE COOL CONTENT IDEAS?
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taxes. You can have the peace 
of mind knowing there is good 
coverage in place as well. You 
can always pass part (or all the 
increased cost) to your kids to 
help teach them responsibility. 
We also strongly recommend 
a liability umbrella policy for 
the protection of your family, 
especially with the increased 
risk of youthful drivers.

Want to review your current 
auto or umbrella insurance to 
make sure you are getting the 
best coverage at the best rates 
possible? Call or text me at 
727-385-5082 or email us at 
info@tampabayinsurance.com.

nations and those who tell you 
otherwise are not telling you 
the whole truth. Most young 
teenagers have NO credit, 
which is worse than BAD cred-
it, which drives rates up even 
higher in addition to being 
surcharged for being young 
and inexperienced drivers.

So, in conclusion, it is best 
leaving your children on your 
auto insurance until they have 
their own car, own address 
and you are no longer claiming 
them as a dependent on your 

huge risk when operating a car 
and of course when your kids 
begin driving your risk goes up 
(as well as your premium). One 
question we have had from 
parents in the past is, “Can I 
buy a car for my kid, title it in 
my child’s name and have them 
have their own car insurance 
policy?” While I like the 
thought process here, which is 
to ultimately minimize liability 
risk and potentially lower 
costs, it’s the wrong angle and 
here’s why.

Most attorneys will sue when 
a child causes an at-fault 
accident if the child is still in 
the household and claimed 
as a dependent. And even the 
child away at school they are 
often still considered “in your 
household as a dependent.” I’m 
certainly no attorney and as 
always encourage you to check 
with your counsel for any 
legal advice, but the thought 
makes sense. Regardless of 
the maneuvers, you may make 
with titling and insurance, you 
are still responsible for your 
child until they are no longer 
in your home and claimed as a 
dependent.

The other thing that happens 
is that practically speaking, 
while having your child on 
YOUR auto insurance policy 
gets expensive, having a young 
driver have THEIR own policy, 
is almost astronomical. Here’s 
why: credit is a part of ALL 
auto insurance rate determi-

This is a question I’ve received 
a lot over my 15-year insurance 
career. As with many things 
in insurance, (and life) the 
answer is, “It depends on your 
situation.” In my opinion, it is 
best to have your child covered 
under YOUR auto insurance 
policy UNTIL they are no 
longer living in your house-
hold, have their own car and 
their own car insurance. Even 
if your child is living in your 
household only part-time and 
has a vehicle titled in THEIR 
name, they should continue to 
be on your auto insurance pol-
icy. We will get to the answer 
why a bit later.

For most parents, seeing their 
children grow and develop is 
a great joy. I know that for my 
wife Amy and myself, one of 
our greatest joys is watching 
our kids go through new stages 
of life. We have a 6-year-old 
daughter Abigail, a 4-year-old 
son Asher and a 2-year-old 
daughter Avery. Each stage has 
its own fun as well as chal-
lenges. Your child turning 16 
and starting to drive is a huge 
milestone and an important 
step on their path to maturity, 
and of course, increasing your 
auto insurance rates.

Once becoming 18 and heading 
off into the real world, wheth-
er that’s college, a job or their 
own apartment, these steps 
can create insurance ques-
tions, especially surrounding 
auto insurance. Liability is a 

By Doug Levi, Strategic Insurance

When does  need 
their own INSURANCE POLICY?

industry news
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Our members have unlimited access to more
than 470+ boats in our fleet at 28 locations in
and around Greater Tampa Bay, Florida.
Plus members have limited access to boats at more
than 213+ locations across the US, Canada and France.

Affordable & Hassle Free
No Cleaning
No Repairs
No Worries

Call today to schedule 
a FREE Boat Tour!

1.855.FREEDOM

Boating for the NEXT GenerationBoating for the NEXT Generation

freedomboatclub.com/tampabay/

www.arnoldnovak.com
anrealestatephotos@gmail.com

813-400-9090

Commercial and Residential
Real Estate Photography

Branding Videos

Virtual Staging 

FAA Licensed Drone Pilot 

PPA Professional Photographer 
of America member

Insured  

2020 Events

Tampa Bay Real Producers

PARTNER MASTERMINDS
3rd Tuesday of the Month 
from 9-10:30 a.m.

SOCIAL MIXERS
April 16 - Award Gala
July 23 - Summer Soiree
October 22 - Masquerade 

ASK ABOUT BECOMING 
A SPONSOR 

TBRP PANEL OF EXPERTS
2nd Thursday of the Month from 
9:30 - 11:00 a.m. (lunch after)

www.tampabayrealproducers.com	

Email: don.hill@realproducersmag.com

Phone:813-433-1776

TAMPA BAY 
REAL PRODUCERS 

2020 EVENTS



56 • April 2020 www.realproducersmag.com • 57

Broker Office

SUBSCRIPTIONS
When Real Producers magazines are within reach, clients not 

only recognize your appreciation for high-quality content but your 

association with top-producing industry partners.

MONTHLY SUBSCRIPTION COST BREAK DOWN:

5 COPIES

10 COPIES

15 COPIES

20 COPIES

$50

$97.50

$142.50

$180

per
month

per
month

per
month

per
month

For all questions, please reach out to Don Hill at 

don.hill@realproducersmag.com

T A M P A  B A Y

I N F O R M I N G  A N D  I N S P I R I N G  R E A L  E S T A T E  A G E N T S
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The Do-It-Yourself Guide to Title Fraud Prevention
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Hello Real Producers!
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Title Fraud: The DIY way 
to protect your property’s 
title from being stolen 
(and a FREE GIFT!)
Kevin J. Overstreet
Insured Title Agency, LLC President/ Owner




