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719.648.2835    SOS.SIGNTRAKER.COM

End the Sign 
Headaches
Register Today!

ONLINE ORDERING WITH 
SIGNTRAKER®
• See your actual panels and riders
• Save your favorite sign arrangement
• Order “double signage”
• 
• 
• Obtain pricing at the time of your order
• 
• 

and removals

ONLINE INVENTORY TRACKING REPORTS

ONLINE BILLING REPORTS

HIGH QUALITY VINYL POSTS

PANEL AND RIDER STORAGE

USE OF OUR AVAILABLE RIDERSFR
EE

 

WE LOVE HELPING BUSY REALTORS SAVE TIME BY MANAGING THEIR SIGN INSTALLATIONS AND PANEL 
INVENTORY! Give us a call to take care of your signs while you take care of your clients. Check it out or 
register for your Sign of Success by Brick and Mortar Home Inspections at SOS.Signtraker.com
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We bring the showroom directly to you, so you can 
bring your unique vision for your home or office to 

life at your convenience.

The Carpet Direct Process: 
there’s a reason we do the things we do... 

to bring you unbeatable flooring value!

719-930-4847
CarpetDirectCO-Springs.com

Dare to Compare

719-574-0082  |  www.SolidRockAgency.com
2918 Austin Bluffs Parkway Suite 200, Colorado Springs, CO 80917

What makes us different from the “big” insurance
companies? “CHOICE.” The big insurance companies
can only sell insurance for that one company. If their
product isn’t competitive, there is not anything that

they can do! By representing numerous companies, we
can present numerous quotes. You will have the ability

to CHOOSE which company you want to work with.

If you would like to inquire about advertising in Real Producers, contact Mark.VanDuren@N2pub.com, 720-384-4883.
For stories, contact Mark.VanDuren@N2pub.com, 720-384-4883.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of N2 Publishing but remain solely those of the author(s). 
The publication contains paid advertisements by local companies.  These companies are not endorsed or specifically recommended by N2 Publishing or the publisher. Therefore, 
neither N2 Publishing nor the publisher may be held liable or responsible for business practices of these companies. NOTE: When community events take place, photographers may 
be present to take photos for that event and they may be used in this publication.
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CAN SPEND  $3 MILLION:

TO LEARN MORE, VISIT N2GIVES.COM

N2 Publishing – the company behind every Real Producers magazine – believes in 
a future where everyone is free. This year, we donated 2% of our revenue, or $3 
million, to support nonprofits that rescue and rehabilitate victims of sex slavery 
and forced labor. And it was only possible because of the support of our industry 
partners and engaged readers. Because of you.

UPGRADE THE
OFFICE WITH 
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BUY A 
PRIVATE JET

ENABLE THE RESCUE 
OF THOUSANDS OF 

HUMAN TRAFFICIING 
VICTIMS WORLDWIDE
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NEIGHBORHOOD

Gold Hill Mesa

(719) 900-1461

GoldHillMesa.com

PAINTER

Happy Painting, Inc.

(719) 373-5550

HappyPainting.biz

PHOTOGRAPHY

Capture Life 

Photography

719-789-5558

www.capturelife.photo

RESUME WRITING 

SERVICE

A Platinum Resume

(719) 339-2659

TITLE COMPANY

Empire Title of Colorado 

Springs

(719) 884-5300

www.ETCOS.com

First American Title

(719) 208-8330

FirstAmColorado.com

Heritage Title Company

(719) 268-2460

HeritageTCO.com

North American Title

(719) 578-4100

www.NAT.com

Unified Title Company

(719) 578-5900

www.UnifiedTitle.com

INSURANCE

Alliance Insurance of 

Colorado Springs

(719) 573-4155

AllianceInsurance 

Colorado.com

American National 

Insurance

(719) 776-9393

American National 

Insurance

(719) 776-9393

Solid Rock Insurance

(719) 574-0082

www.SolidRockAgency.com

MARKETING

Connect Grafiks & Marketing

(719) 679-2626

ConnectGrafiks.com

MORTGAGE

Brian Yaninek

(719) 499-9000

Fairway Mortgage

(719) 499-8061

Guaranteed Rate Mortgage

(719) 337-3021

Integrity First Financial

(719) 385-0777

www.IFFHomeLoans.com

Movement Mortgage

(719) 339-0744

www.movement.com/

heather.kunce

MOVERS

Two Men and a Truck

(719) 551-5085

www.TwoMen.com

HOME BUILDERS 

ASSOCIATION

Housing & Building Association 

of Colorado Springs

(719) 592-1800

cshba.com

HOME INSPECTION

AmPro Inspections

(719) 648-4098

www.AmProInspections.com

Brick and Mortar Home 

Inspection Inc.

(719) 648-2835

bandmhomeinspections.com

Compass Home  

Inspection, LLC

(719) 351-4241

CompassHIColorado.com

Ground Floor Home 

Inspection

(719) 641-1555

www.GroundFloorHomeIn-

spection.com

HOME LOANS

Bay Equity Home Loans

(719) 641-8611

Rich Dillman - Caliber Home 

Loans

(719) 694-5310

CaliberHomeLoans.com/

RDillman

HOUSE CLEANING SERVICE

Colorado Complete Cleaning

(719) 522-1104
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S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support 

these businesses and thank them for supporting the REALTOR® community!

ATTORNEYS

Priebe Law Firm

(719) 388-8899

priebelawfirm.com

AUTO

Lexus Of Colorado Springs

(719) 358-0111

LexusOfColoradoSprings.com

CATERING

Salt of the Earth

(719) 466-9004

sotecatering.com

DEVELOPER

Banning Lewis Ranch

(719) 380-5040

FLOORING

Carpet Direct

(719) 930-4847

CarpetDirectNow.com

HEATING & COOLING

Springs Heating & Cooling

(719) 235-3779

SpringsHAC.com

HOME BUILDER

Classic Homes

(719) 785-3309

www.ClassicHomes.com

David Weekley Homes

(480) 768-4944

DavidWeekleyHomes.com

Oakwood Homes

(719) 380-5092

OakwoodHomesCO.com

Saint Aubyn Homes

(719) 244-3645

SaintAubynHomes.com
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The first and only United States 
Olympic Museum is under 
construction for an opening in 2020

OLYMPIC
GOLD

what is it?
By Robert O’Brien, Real Producers Reporter

It’s almost unfathomable that there is not already a United States 
Olympic Museum.  After all, there are:  Aerospace museums, 
Biographical museums, Children’s museums, Farm museums, Jail 
and prison museums, Lighthouse museums, Media museums, 
Natural history museums, Philatelic museums, Railway muse-
ums, Religious museums, Science museums, Ships as museums, 
Sports museums, Transport museums… 

No United States Olympic museum?

Until now, and, it’s under construction at the Colorado Springs 
Southwest Downtown Urban Renewal District,, across “the 
tracks” from America the Beautiful Park (there will be a pedestri-
an walkway to link the Museum to the Park).  

A MUSEUM OF HOPES & DREAMS 
– Chris Liedel, CEO

According to The (Colorado Springs) Gazette: “The $75 million 
museum is being built on a 1.7-acre site at Vermijo Avenue and 
Sierra Madre Street. It’s envisioned as a tribute to the nation’s 
Olympic and Paralympic movements and their athletes through 
interactive displays and exhibits. It will include a hall of fame, 
theater, gift shop and other amenities.”

Museum CEO Christopher Liedel, referring to lead designer Liz 
Diller of the Denver architectural firm of Anderson Mason Dale 
Architects, points out “She was one of the few architects if not 
the only one to look at maintaining the landscape of Pikes Peak 
at the end of Vermijo (Avenue) rather than putting the building 
there.  They designed the building to wrap around it to showcase 
the natural beauty of Pikes Peak.”  In other words, driving west on 
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Vermijo, instead of having the building right where 
the street would dead-end at the Museum, you will 
be treated to a spectacular, unobstructed view of the 
mountain and the Museum complex will preserve 
and frame that famous, majestic scene.

Liedel says the City is taking care of the infrastruc-
ture enhancements that will turn the approach to 
the Museum into a lovely pedestrian mall/walkway 
that will “really turn the area into a very active 
community gathering place.”

In walking Real Producers through 
the “book of renderings,” the series 
of images created by the architects of 
both the exterior and interior of the 
Museum, Liedel commented, “The Mu-
seum is designed to be one of the most 
inclusive and accessible museums of 
this type, for various types of impair-
ments.  Those in wheelchairs will have 
ramps that lead to the main entrance 
so there won’t be a need for a separate 

entrance.  We’re also looking at senso-
ry impairment, which would include 
visual or auditory impairment”  The 
movement throughout the facility will 
be the same with access to the same 
content, regardless of ability. 

The museum will have vast quantities 
of LED screens, says Liedel, “includ-
ing a 40’ high LED wall upon entering 
that will feature athletes both histori-

Who is  
Chris Liedel?

Mr. Liedel joined 
the USOM team 
as CEO in May of 
2018. He pre-
viously served 
for nearly six 
years as president of Smithsonian 
Enterprises, the revenue-producing 
arm of the Smithsonian Institution. 
Before that, he was with National 
Geographic for 16 years, becoming 
the executive vice president and 
chief financial officer. At Smithso-
nian Enterprises, he had oversight 
of the key commercial activities of 
the Smithsonian, including Smith-
sonian Media, retail, e-commerce, 
educational and consumer-branded 
products, and food services. During 
his tenure, the organization saw 
significant growth in revenue and 
earnings performance.

His board affiliations have included 
the Nobel Prize Education Fund; 
the National Philanthropic Trust, 
which he chaired from 2005 to 
2008; Ed Week Magazine; and the 
Amazon Center for Environmental 
Education and Research Foundation. 
He currently serves on the board of 
the PGA of America, and previously 
served on the executive committee  
of the United States Golf 
Association, where he was chair of 
the museum committee.

Liedel, prior to moving to Colora-
do Springs in December 2018, was 
a resident of Vienna, Virginia. He 
earned his bachelor’s degree at 
Bowling Green State University in 
Ohio, and his master’s degree at 
Georgia State University in Atlanta. 
He is a Wharton Fellow from the 
University of Pennsylvania.

cal and contemporary athletes performing (in their 
various competitions).”  

The museum will also be the new home of the US 
Olympic Hall of Fame for both Olympic and Paralym-
pic athletes. Liedel says “there will also be an RFID 
(“Radio Frequency Identification”) station where each 
visitor will receive a lanyard and badge, sort of what 
an Olympic athlete gets, and you are able to set both
personal preferences for the content that interests 
you, so, if you like USA Basketball and you want to see 

the basketball team, or if you want to 
do Swimming or you’re into Track and 
Field, you’ll be able to program your ar-
eas of interest so as you move through 
the museum that custom content will 
really be brought to life.”

Among all the attractions throughout 
this amazing, state of the art Museum 
will also be a theater where the facili-
ty is working with the NBC Television 
Network to present a “capstone” film 
on the Olympic experience.

There will only be one United States 
Olympic Museum in the world. And 
it will be right here in Colorado 
Springs.  Real Producers believes this 
will become THE major attraction 
for visitors (okay, there’s America’s 
Mountain), certainly for visits to the 
City itself. Civic pride, anyone?

The United States Olympic Museum 
By the Numbers 
(As of May 2019)
• $120,000,000- Total  

Fundraising Goal
• $85,000,000- Current Fundraising 

Commitments
• 350,000- Projected Annual Visitors
• 60,000- Building Square Feet
• 20,000- Exhibit Space Square Feet
• 10,000- Diamond-Shaped Alumi-

num Panels on Building Exterior
• 450- Total Approximate number of 

artifacts that will be displayed
• 157- Olympic and Paralympic Prize 

Medals on Display
• 141- Inductees honored in the  

US Olympic and Paralympic Hall 
of Fame

• 88- Summer and Winter Olympic 
and Paralympic Sports represented

• 48- Original Olympic and Paralym-
pic Torches on Display

• 45- permanent staff hired by USOM
• 29.5 ft- Distance of Bob Beamon’s 

World Record Long Jump
• 1 United States Olympic Museum 

and Hall of Fame!

Christopher Liedel, 
Chief Executive 

Officer, United States 
Olympic Museum



12 • July 2019 www.realproducersmag.com • 13

“We Don’t Succeed
 

 Empire Title of Colorado Springs 
5755 Mark Dabling Blvd., Suite 110, Colorado Springs, CO 80919 

Phone: (719) 884-5300 - Fax: (719) 884-5304 
www.etcos.com 

 

Empire Title of Woodland Park 
350 N. Pine St., Woodland Park, CO 80863 

Phone: (719) 686-9888 - Fax: (719) 686-8208 
www.empirewp.com 

 
Empire Title of Canon City 

1220 Main St., Canon City, CO 81212 
Phone: (719) 275-4900 - Fax: (719) 235-5029 

www.empirecanon.com 
Unless You Do”
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Call us for a free consultation - 719-339-2659
E-mail - info@aplatinumresume.net

www.APlatinumResume.com
Kara Varner

MAOM, CARW, CPRW, CRS-MTC, CEIC Always a military discount

Add value for your clients: We can provide a competitive 
‘value added’ service for your clients - offer our career services 
to relocating clients and their families. We provide 15% 
commission for secured clients. Ask about our promotional 
packets customized for your prospects and clients.

Elevate YOUR presence with professional branding:
Our modern, professional and cutting edge Biographies, Resumes, 
and LinkedIn Profiles provide that competitive touch in any industry.
Talk with us today!

Unlock your potential with...

Get an extra 6 months of 
coverage with a 12 month 
warranty purchase, at no 

with a 90 Day Limited Structural 
and Mechanical Warranty.

90 Day Warranty

Runs the model and serial 
numbers of all household 

appliances to let you know if 
there has ever been a recall.

RecallChek

Protects the home for 90 
days against any 

sewer/waste line issues.

SewerGard

If you move in to your new 
home and mold is present that 
was not found when inspected, 

up to $2000.

MoldSafe

5 year for leaks.

5 Year Roof 

18 Month Warranty

719.581.7227   
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9

9
Custom Catering for any event

Award Winning Catering! 
Full Service or Drop Off

Large or Small

We make it our goal to 
give you the menu and 

experience you want, in 
a budget you can afford.

719-466-9004  |  sotecatering@yahoo.com   |  www.sotecatering.com

We’re seeking the most 

influential titans in real 

estate to present at THE 

BIG EVENT – the nation’s 

first invite-only gathering 

of the top 5% of real 

estate agents, coming 

September 2020.

NOMINATE A SPEAKER: 

RPSPEAKERS.COMTHE BIG EVENT
CONNECTING • ELEVATING • INSPIRING
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In what could only be described as 
one of the shortest biographies pos-
sible, the Colorado Springs Gazette 
described the career of Joe Clement 
this way:  “Clement has owned Re/
Max Properties since 1986 and owned 
a Re/Max franchise in Peoria, Ill. He 
has a bachelor’s degree in education 
from Western Illinois University and 
a master’s in educational administra-
tion from Bradley University.” 

There is, however, a bit more to  
the story.

Joe Clement was born on a farm in 
Westfield NY, located on the southern 
shore of Lake Erie, southwest of Buf-
falo, which this reporter can say with 
confidence is a lush, lovely and very 
green and fertile land, home to vine-
yards and fruit orchards.  And as this 
writer can also attest to, experiences 
frigid winters with lake effect snows 
and bitter winds coming 
off one of the Great 
Lakes, as in great winds 
and great amounts of 
snow.  Clements family 
lived above his grand-
parents on a grape and 
dairy farm.  He says he 
was blessed with an 
abundance of cousins, 
aunts and uncles.  

“I learned what it’s like to get up early 
in the morning and milk cows.  I have 
a lot of respect for dairy farmers,” 
says Clement.  He points out that 
cows have to be milked twice a day.  
With 25 cows to tend to, family vaca-
tions were basically non-existent.

At some point the family moved to 
Buffalo (yes, that Buffalo, New York).  
Mr. Clement attended public school 
Public School #23 (east of downtown) An Elder Statesman of Colorado Springs Real Estate And a RE/MAX Pioneer

By Robert O’Brien 

and says his initiation was getting “beat up” in the 
first few weeks.  “It was a rough neighborhood,” He 
adds with a smile “it’s a great place to be from.”  He 
still has a sister who lives in Western New York 
near Niagara Falls.

Clement ended up going to college at Western 
Illinois University where he had a scholarship as a 
sprinter.  After receiving his Masters from Bradly 

University in educa-
tional administration 
at Bradley University 
in Peoria he became 
a teacher and a coach 
in that city.  Clements 
credits teaching and 
coaching as “a great 
way to start my adult 
working life.  Teach-
ing and coaching and 
getting involved in the 

community and meeting a lot of people.”  Sounds 
like a great resume for one day leading one of the 
top brokerage groups in the country. 

Mr. Clement says he decided teaching and even be-
ing a “Dean of Boys” was not for him; “I set a record 
for student suspensions” That’s when he decided 
make the switch to real estate, “making money and 
having fun.”  He notes that going from a guaranteed 
income to straight commissions “terrified” him.  He 
thought he could “always go back to teaching, but I 
never looked back.”

Clements first job in real estate was at 
a traditional agency.  After two years 
with that firm, he made the switch to 
a relatively new RE/MAX franchise.  
“RE/MAX was just getting rolling at 
that time.  In this period there were 
2,500 hundred people in the RE/MAX 
system nationally.  “Now there are 
120,000.  I’ve seen the growth, I’ve 
lived the growth,” he says.

“As assistant principle in the school 
system I was making $18,500.  When 
I got into real estate my goal was to 
make as much as the Superintendent 
of Schools.  As fast as I could.  In 
my first year in real estate, with a 
55/45 split, I made $53,500 and the 
Superintendent made $49,000.”  This 
is clearly a man used to meeting and 
exceeding his goals.

When Clements joined RE/MAX he 
learned that self-promotion was a big 
thing with RE/MAX.  “I was the first 
guy to have a Yellow Pages ad with my 
picture.”  That wasn’t yet the norm 
in real estate.  In his third year in 
the business, after one full year with 
RE/MAX, he made $185,000.  He 
went on to became part owner of that 
office and from that gained valuable 
experience for his future endeavors in 

When I got into real estate my 
goal was to make as much as 

the Superintendent of Schools.  
As fast as I could.  In my first 

year in real estate, with a 55/45 
split, I made $53,500 and the 

Superintendent made $49,000.

ClementClementJoeJoe

top producer
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Colorado Springs  During that period the largest employer, Cat-
erpillar Tractor was going through serious difficulties with their 
unions and the company started laying off thousands of workers 
as the company moved production out of Peoria.  So many people 
were selling their houses that Clement carried up to 80 listings 
with only one part time assistant.  Clement realized the Peoria 
economy was headed in the wrong direction and began consider-
ing a move.  During a trip to Disney World he met an ex-neighbor 
who lived in Jacksonville (Florida) who encouraged him to move 
to the much more robust economy of that State.  “RE/MAX had 
just sold that area to someone who encouraged Clement to move 
to Florida and start a franchise there.  His wife bluntly told him 
“no.”  She did not want “the humidity, bugs and the poor schools,” 
he recounts.   Clement then asked her where in the country she 
would like to live and she unhesitatingly said “Colorado.”   That 
was 1984.  “I started researching, called headquarters, and they 
told him “we really needed help in Colorado Springs.”  Two ab-
sentee-run franchises in the Springs had failed and closed.  The 
market was dormant for RE/MAX.  Clement researched the mar-
ket and “we liked what we saw so we bought our first franchise 
and opened our doors in February 1986.”

For 30 years, Joe Clement has been working with buyers and 
sellers in Colorado Springs, CO. He has built a reputation for be-
ing a leader in the real estate industry as well as in the Colorado 
Springs, CO community. He has won numerous awards during his 
distinguished career, including the highest honors that RE/MAX 
bestows: Lifetime Achievement Award, Distinguished Service 
Award, and Circle of Legends.

“This is such a wonderful city because it is a melting pot of 
people from all over the world.  It wasn’t a “clicky” city that you 
couldn’t break into.  The kids were 
just little; Tony was just 9 years old.  
Joey was 10 and Nick was 3.  We 
still love it here just like we did back 
then.  So it was a great, great move 
for us.  Two of our kids went to CSU 
and one went to University of Colo-
rado Boulder. We’re very big fans of 
Colorado Springs.”

Clement I’ve always been passionate 
about trying to win.  “Maybe I got that 
from track; I’m not sure where I got it 
from.  But it’s not just the race, it’s the 
journey.”  He says his goal when he 
opened his Colorado Springs office was to get 35 people and get 
back into the 100% club which is $100,000 in gross commissions.  

“How I ended up with five offices and 200 people (laughing) with 
1.2 billion (and that’s with a “B”) in sales last year…I didn’t need 

to do it; but you do it because we have 
a passion…I do, I think my “boys” 
(sons) do, the family does, of inching 
it up.  We say, okay, we did that, how 
can we make it better?  That’s what 
we try to teach and coach with our 
agents.  We never tell anyone that 
“you have to make ‘X’ but, you want to 
improve and take it to the next level, 
then the next level, then the next lev-
el.  Clement adds that “seeing people 
go to levels they never dreamed of 
and you see them go to those levels, 
it’s kind of fun and rewarding.” 

Clement is big on commitment, 
sticking to “it,” whatever “it” is.  
“Some people get into this business 
and they forget about the word 
commitment.  If you’re jumping 
in and just putting your toe in the 
water, it probably isn’t going to 
work.  Commitment is commitment.”

This highly successful Realtor/Broker 
credits others for his success.  “Along 
the way you figure out you can’t do it 
yourself.  I’ve been blessed with great 
agents a great staff.”  He has staff 
members who have been with him for 
over 25 years.    

It runs in the family…
Oldest son, Joey Clement is a Sales Associate 
for RE/MAX United in San Diego, CA
Middle son Tony Clement is Co-Broker Owner of 
RE/MAX Properties, Inc. Colorado Springs
Youngest son Nick Clement is the Digital Design-
er for The Clement Group at RE/MAX Proper-
ties, Inc. Colorado Springs

Clement is a big believer in going to the RE/MAX 
national conventions; for him, it’s two per year, 
the one for agents and the one for broker/owners.  
He says meeting people from all over the country 
always means making new friends, re-connecting 
with old friends and associates and says he always 

learns new things.  

Clements success has given him the desire to give back to RE/
MAX as well as the community.  He is frequently asked to speak 
quite a bit at RE/MAX national and regional conferences. Never 

Pictures provided by Heidi Mossman with 
Capture Life Photography. To schedule your 
own portrait session, please call 719-789-5558.

one to waste opportunities, “I’d go to 
these events and speak then attend 
the other speeches and panels and 
take a lot of notes, and I’d learn a lot.”  
Clement says from these occurrences 
he’d get referrals.  He says it’s giving 
back but in the process it’s getting 
back.  Clement would then distribute 
the leads to his agents.

When it comes to family, Clement 
revealed he is dealing with some health 
challenges.  “You have to take care of 

the people you love.”  He says he has always been into 
fitness and goes to the gym four to six days a week and 
swims twice a week.  He says that comes from being 
an athlete in high school and college.  He is an early 
riser and his first task is hitting the gym.  It shows.  

Clement says that roughly 70% of the firm’s 
business is repeat business and referrals.  
That success is based on what he says are 
“The Five Pillars.”

The Five Pillars
Repeat and referral
Geographical farming
Social media
Trying new stuff
Commitment

Clement says that for him, the most important of 
the five pillars is geographical farming.  “I live in 
the neighborhood.  I know the neighborhood.  I 
work my neighborhood.”

This former athlete, teacher and 
coach certainly knows the Colorado 
Springs neighborhood, and has been 
mining it for over thirty years.  To the 
tune of over a billion dollars a year 
now.  That achievement clearly comes 
from working the Five Pillars and 
continuing to teach, coach and loving 
what he does.

Note:  In addition to interviews with 
Joe Clement and his staff, this article 
was produced from a variety of public 
sources, including the Colorado 
Springs Gazette, various web sites in-
cluding https://www.joeclement.com/ 
and the Real Estate Titans podcast.  

Some people get into this 
business and they forget 

about the word commitment.  
If you’re jumping in and 

just putting your toe in the 
water, it probably isn’t going 

to work.  Commitment is 
commitment.
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THREE CONSECUTIVE 
YEARS CLAIM FREE

HOMEOWNER
 POLICY

AUTO
 POLICY

500
DOLLARSMILLION

500500
Cashback

R E WA R D S

+ +

IT’S AS SIMPLE AS 1, 2, 3…  
GET REWARDED WITH CASH FOR 
YOUR SMART DECISIONS
It’s as simple as…

1. Maintain a homeowner and auto policy with American National,
2. Remain claim free for three consecutive years, and
3. R

back after your third year.

BONUS: Your 25 percent reward continues every year as long as you 
remain claim free!

14-065-87131.V3.5.2017

5155 N Academy Blvd Suite 100
Colorado Springs, CO 80918-4053

mullins.agency@american-national.com

Associate General Agent

719.776.9393

MARVIN MULLINS

Products and services may not be available in all states. Terms, conditions and eligibility requirements will apply. Property and casualty products and services may be
underwritten by American National Property And Casualty Company, or American National General Insurance Company, both of Spring d, Missouri. American
National reserves the right to discontinue the Cashback program at any time.  Cashback is not available in all states.Homeowner premiums used to calculate
Cashback reward do not include earthquake, equipment breakdown, service line coverage and Identity Theft Protection endorsement premiums.   Claim free means
no paid claims of any type, other than roadside assistance, windshield repairs, homeowner earthquake, equipment breakdown, service line coverage and/or stolen
identity claims.

• Heating
• Air Conditioners
• Evaporative Coolers
• Indoor Air Quality
• Humidifiers
• Water HeatersLICENSED. INSURED. HONEST. RELIABLE.

We answer our phones 24 hours a day!    719-235-3779 | SpringsHAC.com

We Use
Rheem
Products
From industry-leading 
innovations to next generation 
energy efficiencies, Rheem's 
been producing award-winning 
heating and cooling solutions 
for more than 65 years.

REALTOR GUARANTEE
Integrity First Financial, Inc. will pay you, the 

Realtor, $5,000.00 if we do not close your 
client’s loan after issuance of Approval.

Guidelines:
•  Not applicable if appraised value is not equal to or greater than purchase price;
•  Borrower must maintain credit score (or better) when approval was issued;
•  Borrower must maintain the employment when approved with no changes whatsoever; 

Victor Karns
Mortgage Loan Officer
NMLS #  296856
CO License # 100023696
IFF NMLS # 394990

VICTOR KARNS
719-360-3767
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Clutter CleanupClutter CleanupClutter Cleanup
Kitchen
Set a goal to remove 10 to 15 items from your kitchen. 
You may have utensils or dishes that never get used. 
These can be donated to a charity or resale store. 
Tackle your pantry, freezer, and refrigerator next to 
get rid of expired food and maximize storage space.

Bathroom
Just like the kitchen, you’ll likely find plenty of 
items in your bathroom that are duplicated or 
expired. Old soaps, cosmetics, travel shampoos, 
expired medications, and cleaning products can all 
be sorted quickly. There’s no need to keep them if 
you can’t use them!

Closets
Over time, it’s easy to accumulate multiple sets of 
sheets, towels, and bedding that are no longer used 
and clothing that is outdated or no longer fits. These 
are great items to let go of for some extra cash at a 
garage sale or to donate to a homeless shelter.

By Megan Weatherly Lynn

The increasingly busy lifestyles most of us lead can make it more difficult than ever to keep our homes organized. If you find 
yourself drowning in junk in your home, car, or office, take a few minutes to declutter by working room by room and evaluating 

the things you have. Chances are you’ll be able to free up some space in no time!

HOW TO DECLUTTER YOUR HOME IN MINUTES 

Garage
There’s a good chance your garage is full of items 
that can be discarded. Old paint cans, gardening 
soil and fertilizer, tools, and holiday décor can be 
thrown out or responsibly recycled. You’ll increase 
storage space and make your garage a bit safer in 
the process!

Computer
Virtual clutter can be just as stressful as a mess 
around the house. Take a few minutes to clean up 
your email inbox. Having zero unread messages is 
a great feeling! Organize photos into digital albums 
and get rid of any that you don’t need to keep. De-
lete files that are no longer important or useful. 

Decluttering your home doesn’t have to be a week-
end project. Stay on top of it by removing items you 
no longer have a use for as soon as you notice their 
uselessness. If you sort through a different space 
every day, you’ll be feeling organized in no time!

home matters
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30+ years Experience | Licensed Colorado Electrician | Veteran Owned and Operated

719.351.4241 | WWW.COMPASSHICOLORADO.COM

Call MARK to Schedule your 5 Star Inspection Today!

to Military, Nurses, Teachers and 1st Responders10% Discount

Straight Forward reports
within 24 hours!

• Interior and Exterior Painting
• Residential and Commercial Painting
• Window Replacements
• Stucco Repair
• Carpentry happypainting.biz | (719) 373-5550

719.576.6683 (MOVE)  |  twomenandatruck.com
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Whether you’re buying, 
selling, refinancing, or 

building your dream home, 
you have a lot riding on 

your loan officer.

As an experienced loan 
officer I have the knowledge 

you need to explore the 
many financing options 

available.

Heather Kunce
Loan Consultant

NMLS#: 418598 / State License: 100041525

719.339.0744
movement.com/lo/heather-kunce

1755 Telstar Drive  |  Suite 300  |  Colorado Springs, CO 80920

We can make owning a Lexus a reality. From a 
six-year, unlimited-mileage warranty to special 
financing and lease deals, it's now easier than 

ever to own a Lexus. Isn't it time that you 
experienced the luxury that Lexus drivers enjoy? 

Shop for a Certified Lexus at 
LexusOfColoradoSprings.com

LEXUS OF COLORADO SPRINGS
604 Auto Heights | Colorado Springs CO 80905

SALES (719) 387-8927 | SERVICE (719) 425-4806 | PARTS (719) 387-9395

COMPLETE CLEANING
“MAKING SOMEONE’S HOUSE 
ANOTHER PERSON’S HOME”

By Robert O’Brien

and there were fire trucks, ambu-
lances and police surrounding the 
entire building.  A man who appar-
ently did not want to wait for some-
one to finish his call on the outside 
pay phone (yes, this was the ‘80s) 
had decided to take a knife to the 
throat of the man using the phone. 
Thus all the emergency vehicles. And 
I said ‘this is it, I am done!” Hamp-
ton went on to say that the nature of 
the job of being a property manager 
is that it is a 24-hour, seven-day-a-
week job, with cleaning apartments, 
maintenance, lost keys, evictions, 
etc. Clearly, she and her family con-
cluded, it was time for a change.

In addition to property management, 
Hampton and her husband owned 
a painting company with a focus 
on new construction, which also 
involved some cleaning. They began 
running ads in the paper (again, the 
‘80s, classifieds) advertising with 
a small ad that said ‘Want a clean 
home and don’t have time to do it 
yourself? Call us.’  “Well,” Hampton 
says, “We were bombarded.”  This 
was 1985.  

Now Hampton’s company has eleven 
employees and she’s looking for 
more.  Business is brisk, she says, 
“putting it mildly.”

Chosen by more Colorado 

REALTORS® for pre-listing, 

move-in and move-out clean-

ings since 1997.

Colorado Complete Cleaning  
services includes:
• Pre-listing, move-in and move-
out cleanings for REALTORS®
• New construction
• Residential
• Office janitorial

Hampton explains the assets her 
company brings to every job:  “As the 
owner of Colorado Complete Cleaning, 
I take great pride in making prop-
erties shine. Have you ever hired a 
cleaning team only to be disappointed 
because the cleaning wasn’t up to your 
expectations? With an eye for detail 
that most companies lack, the high-
est degree of cleanliness is what sets 
Colorado Complete Cleaning apart. 
Colorado complete cleaning has been 
the preeminent cleaning contractor for 
realtors since 1987 and continues to 
impress even the pickiest of clients.”

“We are fully insured and bonded. 
We also offer such services as pres-
sure washing, window cleaning and 
carpet cleaning. Our office is in the 
new Pink Realty building so stop by 
and say hello!”

Owner Valerie Hampton 
of Colorado Complete 
Cleaning (and former 
apartment complex 
property manager) tells 
of the night she decided 
to change her life:  

“One night, we had decided to go out to dinner, my 
daughter, my husband and myself and we came 
back to the apartment complex we were managing 

Owner, Valerie Harper

sponsor spotlight 

COLORADO
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Rich Dillman
Branch Manager

NMLS#: 298994  |  State License: 100011357

1975 Research Pkwy., Suite 300
Colorado Springs, CO 80920

719.201.8193
rich.dillman@caliberhomeloans.com

We Specialize In
Working With Realtors

As your local Caliber Home Loans 
representative, I'm dedicated to providing 
superior service and personal expert guidance 
throughout the home financing process.

PRIEBE LAW FIRM, LLC
T I M O T H Y  J .  P R I E B E

H O W  C A N  W E  H E L P  Y O U  T O D A Y ?
REAL ESTATE LAW   •  WILLS AND TRUSTS

PROBATE AND RELATED MATTERS  •  BUSINESS L IT IGATION
BUSINESS AND CORPORATE LAW   •  ASSET PROTECTION

Over 20 years of experience representing Agents like you with your legal needs.

(719) 388-8899  •  pr iebelawfi rm.com
1880 OFFICE CLUB POINTE, SUITE 1500, COLORADO SPRINGS, CO 80920

212 N Wahsatch Ave # 201
Colorado Springs, CO 80903
(719) 304-4919
www.saintaubynhomes.com

Saint Aubyn Homes

• Lorson Ranch (Ft Carson) from the high 200's to the mid 300's 

• Meridian Ranch (Peyton/Falcon) from the high 200's to the mid 400's 

• Wolf Ranch (Briargate) from the high 300's to the high 400's 

• Mountain Valley Preserve (next to BLR) from the high 200's to the high 300's 

• Village Center (Monument) from the low 400's 

• 4% commission!
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Pictures provided by Heidi Mossman with Capture 
Life Photography. To schedule your own portrait 
session, please call 719-789-5558. 

Clay
Martin

up and coming 
real estate agent

I grew up in a little town called Winchester right 
outside of Lexington, KY. Like most, my upbringing 
shaped and molded me into who I am today. 

Growing up in KY I learned to stop and talk to 
neighbors, wave at everyone while driving – even 
if I didn’t know them, I shake hands and hug when 
I meet someone new and I smile at everyone when 
I pass by. I guess you could say these are prerequi-
sites to becoming a REALTOR®! When it comes to 
other people I generally try to live by this quote: 

 “Treat people like the countryside - always 
leave them better then you found them!” 
 
I’m a 100% extrovert and I value my relationships! 
I’ll have eight of my best friends standing with me 
when I say ‘I do’ in September. I’m a loud talker with 
a bit of an accent – part southern, part speech-im-
pediment, I move my arms and hands a lot when I 
talk, I have manners and I use them. I’m full of dad 
jokes and I’m not even a dad yet. I think the jokes are 
getting better, but my friends tell me otherwise. 

I’m a byproduct of divorce, death and a dis-
ability. Through the pain, struggles and frus-
trations of all three, I’ve learned something 
beautiful – there’s always a bright side. 

I watched my mother get remarried and my father 
buried in the same year. Or was it the same month? 
Nope, it was actually the same week. It’s a little 
blurry because I was only 8 years old – that was a 
lot to handle, take in, and process at that age. But 
I did. I think of him often and miss him dearly, but 
life goes on, and I’ve had a damn good life!  

I was born with a sensorineural hearing loss – 
permanent hearing loss due to damage to the inner 
ear or the nerve from the ear to the brain. I have 
roughly 50% hearing capability in each ear. I get by 
really well because I’ve had a lot of help along the 
way. Teachers, coaches, specialists and family have 
spent countless hours working with and helping 
me to get my hearing and speech up to where it is 

today, and I’m so thankful to each and 
every one of them for their help. I 
say this jokingly, but it’s true...  I may 
not be able to hear well, but I’m an 
incredible listener!

There is a kind of beauty in im-
perfection - Conrad Hall 

My family and soon-to-be wife are 
the most important people in my life, 
and I wouldn’t be who I am today 
if it wasn’t for their constant love, 

support, advice, and mentorship from 
each of them. 

My mother has been happily remar-
ried for 23 years – they just flew out 
here to Colorado to celebrate their 
anniversary back in May.  My mom 
is the most giving person I know – 
not just to me, but to our family and 
friends too! Love you mom!   
My step-father, Chuck, has been a 
dream come true. This guy is the best 
dad material you could ask for. He ful-

“I love real estate, &  
I love helping others”
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filled the role of a step-father and man, he did such 
a great job! If I ever need someone to look up to, it’s 
this guy because he’s one of the best people I know. 

My brother has always been my best friend and 
soon-to-be best man. From kids dreaming of playing 
professional baseball to working together as busi-
ness partners in the real estate world - he’s my best 
friend and work partner and we’ve been through 
thick and thin. If you want to meet a better version 
of myself, you should meet my brother Jacob!   

My fiancé, damn, did I get lucky! When I met Sarah, 
I knew I had found my life partner. She is THE most 
beautiful woman in the world and she has a killer 
personality, too! She is the only one who can level 
me out when I’m mad, lift me up when I’m sad, and 
help me find balance 
when I’m stressed. She 
is one of the most pa-
tient, loving and caring 
persons I’ve ever met 
and it is evident that she 
loves me back. There is 
no doubt that I’m meant 
to marry this beauty in 
September – it will be, 
without a doubt, THE 
happiest day of all my 
days here on earth! 

Then there’s my dog, 
Cy. Yeah. I’m totally “that guy” who talks too much 
about his dog. He’s a six-year-old Irish Wolfhound 
mix who looks like he’s 16 and gray. He is gentle, 
funny, loyal and he makes our trips to the park and 
our weekend hikes so much more enjoyable! 

I had the opportunity to move to Colorado after 
college to try something new and to be closer to my 
brother and my two beautiful nieces. I got something 
new alight! Moving across country, I left everything I 
knew behind. My identity was associated with a large 
group of friends, family and community – something 
I didn’t really have anymore. It took me a long time 
to realize, but, eventually, I learned this was just 
another opportunity for personal growth. Being 
stripped of everything I was familiar with gave me a 
chance to dig deep and find out who I really was as 
a person and what was really important to me. With 

time, I started to fall in love with who I 
was becoming and realized I wanted to 
get involved with something and find a 
way make a difference. 

Those who know me well know it’s 
not uncommon for me to start conver-
sations with strangers when I’m out 
and about. But I have to say that some 
of those conversations in restaurants, 
coffee shops and breweries have led 
to some of the best relationships and 
experiences in my life! 

I was at a restaurant downtown with 
my fiancé Sarah and our friend having 
dinner – it’s easy to get left out of 

conversation when 
Sarah brings a friend. 
So feeling a bit left out, 
I turned and introduced 
myself to the gentleman 
sitting next to me at the 
bar. His name was Bill. 
Meeting Bill has kind 
of changed my life – it 
started off as small talk 
about the Rockies game 
on TV and then he told 
me about a group he 
was involved in called 
Sertoma. Come to 

find out, Sertoma is a play on words 
standing for SERVICE TO MAN-
KIND. Their main focus is helping 
those with hearing impairments and 
speech impediments. I laughed and 
said, “Hell, I have both of those!” It 
was a match made in heaven, and I got 
involved almost immediately. 

The following week, I attended my 
first Sertoma meeting. I was the 
youngest person there by about 30 
years, and I fit right in! Through Ser-
toma, I’ve built many great relation-
ships and they’ve introduced me into 
a world I hardly knew existed – the 
world of non-profits organizations, or 
NPO’s for short. 

She is the only one who can 

level me out when I’m mad, 

lift me up when I’m sad, and 

help me find balance when 

I’m stressed. She is one of the 

most patient, loving and caring 

persons I’ve ever met and it is 

evident that she loves me back. 
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ilies, and the community, to create 
independence so that all may thrive. 
I knew I had get involved and a few 
weeks later I was asked to join their 
board – another great organization 
and even more incredible people!

I have been fortunate to have stepped 
foot into the world of non-profits. 
And to think that just two years 
ago you couldn’t have begged me 
to volunteer my time because I had 
the ‘there’s nothing in it for me” 
mindset and I quickly found out that 
I couldn’t have been more wrong! 
Instead, I learned that giving, help-
ing, and doing for others creates a 
feeling that cannot be replicated. I’m 
willing to bet there’s a non-profit out 
there serving a cause you’re really 
passionate about and you just don’t 
know about it. If you’re itching to get 
involved and don’t know where to 
start - give me a shout and I’ll point 
you in the right direction. 

I was asked to help out with our annual 5K – the 
HEARS 5K. A nonprofit founded by another local 
Sertoma club, we know it now as H.E.A.R.S. We help 
low-income El Paso families get access to the hearing 
aids and services that they otherwise wouldn’t be 
able to afford. We raised just over $17,000 last year 
from the 5K run/walk and we give roughly 70 pairs 
of hearing aids to folks in need every year. We’re 
literally changing lives! Keep an eye out for our 5K 
on September 21st at Bear Creek Park! 

Through H.E.A.R.S. I was introduced to some awe-
some people who are doing some incredible things 
over at the Independence Center - a local non-profit 
working with people with disabilities, their fam-

Being involved with NPO’s doesn’t 
just mean making monetary dona-
tions. Sometimes your time is more 
valuable, and they need volunteers. 
Don’t be afraid to get involved – it just 
might change your life! 

I love real estate, and I love helping 
others. Real estate allows me to make 
my living by helping people fulfill 
their dream of home ownership. Most 
would agree that real estate is not a 
job that is glorified by many, if any. 
For me, it’s a way to make my living 
while enjoying my line of work and 
allow myself the flexibility to serve 
other areas of the community with my 
time, energy and money. I’m simply 
trying to make a real impact through 
real estate.

I’m so full of gratitude today and 
every day! 

(buyers notice the details)

Chosen by more Colorado
REALTORS for pre-listing,
move-in and move-out
cleanings since 1987.

Call us today for a FREE estimate
 719-201-1507   |   Valerie Hampton

The Alliance
Advantage
We get it and we got it.

With 20 years of experience, 
we've been there and we've 
seen it. We know insurance 
isn't a fun thing to buy, but it 
doesn't have to be painful.
 
Here at Alliance, we want to 
be the ace under your sleeve 
when negotiating with 
insurance carriers. As an 
insurance broker, we are 
uniquely qualified.

•  We shop the best insurance carriers all at once
•  We're local
•  Flexible Policies that Work for You
•  Personal Agent Experience

Alliance Insurance of Colorado Springs

Darrell Wilson     719-573-4155     allianceinsurancecolorado.com
2630 Tenderfoot Hill St #203     Colorado Springs, CO 80906
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14-065.87651.V2.12.2016

With AMERICAN NATIONAL HOMEOWNERS insurance, 

you’ll get an array of exceptional features not o ered by 

many insurers, including automatic coverage for home 

systems breakdowns, buried service lines and the 

replacement cost of personal belongings.

5155 N Academy Blvd Suite 100
Colorado Springs, CO 80918-4053

mullins.agency@american-national.com

Associate General Agent

719.776.9393

MARVIN MULLINS

Products and services may not be available in all states. Terms, conditions and eligibility requirements will apply. Property and casualty products and
services may be underwritten by American National Property And Casualty Company, or American National General Insurance Company, both of
Spring d, Missouri.

7 1 9 . 5 7 8 . 5 9 0 0
We are a full-service provider of title insurance, 
escrow and related products for residential and 
commercial real estate transactions across Colorado.

101 South Sahwatch Street, Suite 212
Colorado Springs, CO 80903

WAYS A 
COMPANY
CAN SPEND

Buy a 
private 

jet

Give the 
C-Suite a 
nice raise

Enable the 
rescue of 

thousands of 
human 

trafficking 
victims 

worldwide

Upgrade the 
office with fancy 

furniture and 
gadgets

 $3 MILLION:
N2 Publishing – the 
company behind every 
Real Producers 
magazine – believes in 
a future where 
everyone is free. This 
year, we donated 2% of 
our revenue, or $3 
million, to support 
nonprofits that rescue 
and rehabilitate victims 
of sex slavery and 
forced labor. And it was 
only possible because 
of the support of our 
industry partners and 
engaged readers. 
Because of you.

TO LEARN MORE, VISIT N2GIVES.COM

Dog Days

By Bill McAfee, President, Empire 
Title of Colorado Springs LLC 

The old saying “the dog days of summer” is 
meant to mean that things are heating up. 

Apply this saying to our real estate market, and 
we must add the word “big” to it. The big dog days 
of summer are here and continuing to get hotter. 

Median price hit a record for the second straight 
month of $329,250. (See Slide #1)  If the median 
price is a Saint Bernard, the average price for May 
would be a Bull Mastiff. For the second consecutive 
month, the record was broken when the average 
price hit $372,416.  That was definitely something 
to bark about. (See Slide #2) 

As the big dog days of summer roll on, it looks like 
things will continue on the same path. There are 
not enough dogs to satisfy the dog lover demands.  
Adding favorable interest to the mix leaves buyers 
with some scratch to purchase the puppies they 
want. The average days on market for May was 25 
days. Those dogs are moving so fast the flees can’t 
keep up. 

So to all the dog lovers out there, 2019 will be 
known as “The Big Dogs Days of Summer.”

The Big

of Summer
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Money Saving 

Home 

Energy 
Bill 

on Your

Are you spending too much money on your home energy bill? A few simple steps 
today can pay off on your next invoice. Here are some money-saving tips:

Lower the Temperature on Your Hot 
Water Heater
To save money, lower the temperature 
on your water heater to 120 degrees 
(rather than the typical 140 degrees). 
Or consider washing your clothes in 
cold water. 

Unplug Appliances When Not in Use
When appliances are plugged in, 
they draw power. To save money, 
unplug your appliances when they’re 
not in use. Appliances are generally 
responsible for 10% of your electric-
ity each month. 

Clean Your Air Filter
When you have a dirty air filter, 
more energy is spent pushing the air 
through, creating a pricier energy bill. 

For best results, clean your HVAC 
unit every 30 days. 

Keep Your Blinds Closed in Summer
Want to save on air conditioning 
costs? Keep your blinds closed in the 
summer to reduce your monthly bill. 
Better yet, use a ceiling fan instead of 
air conditioning when possible to save 
money during warm months. 

Purchase a Programmable 
Thermostat
A programmable thermostat can help 
you save up to 10% on your monthly 
bill. For eight hours of the day, ideally 
when everyone is sleeping or away 
from home, consider adjusting your 
thermostat 7 to 10 degrees from the 
normal setting, depending on the sea-

son. This effort can pay off in valuable 
savings each month. 

Switch to LED Bulbs
When it comes to energy efficiency, 
LED bulbs are the way to go. Consid-
ering they are 90% more efficient than 
traditional bulbs, LED bulbs can save 
families money over time. LED bulbs 
also last longer than traditional bulbs. 

Invest in  ENERGY STAR-Certified 
Appliances
If you are looking to replace appli-
ances, consider purchasing ENERGY 
STAR-certified appliances. If you’re 
in the market for a new refrigerator, 
dishwasher, dryer, washer, or freezer, 
purchase an energy-efficient appli-
ance to save money. 
 

Written by Elizabeth McCabe, N2 Staff Writer

financial fitness



42 • July 2019 www.realproducersmag.com • 43




