
CULTIVATING A SUCCESSFUL LIFESTYLE

Summer Event — Agent Panel

Thursday, July 25th

Details on Page 14

PARTNER SPOTLIGHT: 

Artfully Arranged Staging

Mia Hable

 

RISING STAR: 

Jen Schreiber  

CHUCK GULLETT:

Inspired at Lollapalooza to Live his Dream

BROOKE DAITCHMAN: 

Adjusting Sails     

NASEEM EL-BARBARAWI: 

Setting Your Sight on the Goal 
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ALWAYS IMPROVING
- New & Improved Software
- Easier to Understand Reports
- Report Delivery in 24 hrs or less*
- 8 Highly Experienced Inspectors
    *some larger or comm'l properties may not apply

inspectingchicago.com
312-INSPECT

info@inspectingchicago.com
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www.shapirostrane.com | justin@shapirostrane.com | 53 West Jackson Blvd, Ste 1760, Chicago, IL, 60604

Agents,
Ready To Close
That Deal?

For High-Quality, Responsive
and Affordable Counsel,

Call Justin Strane!
(312) 638-0871

Shapiro Strane’s goal is to provide our clients with the highest quality legal 

representation we can deliver. Whether buying or selling a home, commercial real 

estate, or negotiating a new business lease, we stand ready to provide the fast, 

responsive and affordably priced representation needed to close your deal.

Justin C. Strane The choice of a lawyer is an important decision that should not be based solely upon advertisements. The Supreme Court of Illinois does not recognize certifications of specialties in the practice of law. Certificates, 
awards and recognition are not requirements to practice law in Illinois. Justin C. Strane is responsible for this content. Shapiro Strane’s principal place of business is 53 W. Jackson Blvd., Ste. 1760, Chicago, IL 60604.

• Selected to the 2017 through 2019 Illinois Rising Stars list 
   by Super Lawyers.

• Received the Avvo Clients’ Choice Award in 2016 and 2017

Justin’s Recent Accomplishments Include:

Melissa Lopez
Operations and Content 

Specialist

Christine Thom
Copy Editor

Michelle Medeiros
Account Manager

Chris Menezes
Writer

Justin Barr
Videographer

Nora Wall
Writer

Andy Burton
Publisher

Heather Love
Photographer

Carlos Miranda
Photographer

Emily Burton
Editor-in-Chief
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If you are interested in contributing or nominating Realtors for certain stories, 
please email us at andy.burton@realproducersmag.com

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of N2 Publishing but remain solely those of the 
author(s). The publication contains paid advertisements by local companies.  These companies are not endorsed or specifically recommended by N2 Publishing or the publisher. 
Therefore, neither N2 Publishing nor the publisher may be held liable or responsible for business practices of these companies. NOTE: When community events take place, photog-
raphers may be present to take photos for that event and they may be used in this publication.
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M O R T G A G E

Echo Home Inspection

(847) 888-3931

EchoHomeInspections.com

Heartland Home Inspections

(708) 785-3868

HeartlandHomeInspections.net

Straightforward Home 

Inspections, LLC

(773) 998-0386

StraightforwardHomeInspections.

com

HOME WARRANTY

HWA Home Warranty of America

(888) 492-7359

HWAHomeWarranty.com

Super

(202) 750-1618

HelloSuper.com

INSTAGRAM MARKETING

Instagram For Real, LLC

(312) 770-0565

InstagramForReal.com

INSURANCE

Goosehead Insurance

(708) 858-1246

Goosehead.com

Kevin Smith State Farm Agency

(773) 772-2244

KevinSmithAgency.com

State Farm - Robert Archibald

(630) 501-1670

RobertArchibald.com

Weer Insurance Group

(847) 278-1099

WeerYourAgent.com

DEVELOPER

360-366 Superior LLC

(312) 252-9230

DISTILLERY

Rhine Hall Distillery

(312) 243-4313

RhineHall.com

GARMENTS, GROOMING  

& EVENTS

Gentleman’s Cooperative

(312) 361-1166

gentsco-op.com

GENERAL CONTRACTOR

S.B. Construction, Inc.

(773) 520-7788

HAIR SALON & MAKEUP

SYstyled

(312) 952-2241

HANDYMAN

Fix It People

(312) 898-9300

FixItPeople.com

HEALTH & WELLNESS

Sunny Biggy Fitness

(219) 851-0170

SunnyBiggyFitness.com

HEATING & COOLING

Deljo Heating & Cooling

(224) 410-7432

DeljoHeating.com

HOME INSPECTION

Building Specs Property 

Inspections

(847) 281-6605

BuildingSpecsChicago.com

Chicago Building 

Inspections

(773) 849-4424

InspectingChicago.com

Shapiro Strane, LLC

(312) 638-0871

ShapiroStrane.com

The Gunderson Law Firm

(312) 600-5000

GundersonFirm.com

The Law Offices of

Paul A. Youkhana, LLC

(312) 809-7023

youkhanalaw.com

Trivedi & Khan

(312) 612-7619

TrivediKhan.com

BUILDER

Ronan Construction

(773) 588-9164

RonanConstruction.com

BUSINESS COACHING

Scott Hansen Consulting

(310) 254-0136

ScottHansenConsulting.com

CLIENT AND  

REFERRAL GIFTS

Cut Above Gifts

(773) 769-7812

CutAboveGifts.com

Josh Moulton Fine Art Gallery

(773) 592-3434

JoshMoultonFineArt.com

CREDIT RESTORATION

Prime Credit Advisors

(708) 761-4844

PrimeCreditAdvisors.com

CUSTOM CLOSETS

Crooked Oak

(708) 344-6955

CrookedOak.com
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ACCOUNTING - CPA

The Hechtman Group Ltd

(847) 256-3100

TheHechtmanGroup.com

APPRAISAL

Appraisal Solutions Group

(773) 236-8020

ART SERVICES

Artmill Group

(312) 455-1213

ArtMillGroup.com

ATTORNEY

Antonia L. Mills, 

Attorney at Law

(847) 361-0079

Gerard D. Haderlein, 

Attorney at Law

(773) 472-2888

GerardHaderleinLakeview-

Lawyer.com

JMC Law Group

Jason M. Chmielewski

(312) 332-5020

jmclawgroup.com

Law Offices of Jonathan M. 

Aven Ltd.

(312) 259-4345

AvenLaw.com

LoftusLaw, LLC

(773) 632-8330

Loftus-Law.com

Miles & Gurney, LLC

(312) 929-0974

MilesGurneyLaw.com

Raimondi Law Group

(312) 701-1022

This section has been created to give you easier access when searching for a trusted neighborhood 

vendor to use. Take a minute to familiarize yourself with the businesses sponsoring Chicago Real 

Producers. These local businesses are proud to partner with you to make this magazine and our 

entire social platform possible. Please support these businesses and thank them for supporting the 

Chicago Real Producers community!



8 • July 2019 www.realproducersmag.com • 9

A 3 Camera Set Up that offers a 
Professional, Educational, and 
Personal branding approach.

VIDEO
GURU

www.ChicagoVideoDude.com

419-503-0417
ChicagoVideoDude@gmail.com

JUSTIN BARR
Video Producer / Creative EditorSERVICES INCLUDE 

Life Style / Intro Videos
Property Showcases
Event Marketing
Green Screen Marketing

SIGNATURE SERIES

CONTACT ME FOR A FREE CONSULTATION !

ROOFING

Lindholm Roofing

(773) 628-6511

LindholmRoofing.com

STAGING

Artfully Arranged Staging

(872) 903-3591

ArtfullyArrangedStaging.com

HAVEN Home Staging & 

Redesign, Inc.

(312) 380-1276

HavenHomeStager.com

Phoenix Rising Home Staging

(312) 450-8365

ChicagoStaging.com

TAX SPECIALIST

Monotelo Advisors

(312) 757-5151

monotelo.com

TITLE INSURANCE

Chicago Title

(312) 223-2270

ctic.com

Saturn Title

(847) 696-1000

SaturnTitle.com

VIDEOGRAPHER

Chicago Video Dude Inc.

(419) 503-0417

ChicagoVideoDude.com

PAINTER

McMaster Painting & 

Decorating, Inc.

(773) 268-2050

McMasterPainting.com

PEST SOLUTIONS

Rose Pest Solutions

(815) 871-2733

RosePestControl.com

PHOTOGRAPHY

Carlos Shot You

(773) 807-4485

CarlosShotYou.com

Heather Allison Love 

Photography

(872) 240-4257

HeatherAllisonLove.com

PLUMBING

Doc Mechanical

(773) 951-8158

DocMechanicalChicago.com

PROFESSIONAL 

ORGANIZING

Mission 2 Organize

(773) 830-4070

Mission2Organize.com

REMODELER

Arete Renovators

(872) 302-4170

AreteRenovators.com

RESTAURANT

Onward

(872) 888-8776

OnwardChi.com

RESTORATION SERVICES

Tri-State Restore

(331) 425-3706

Tri-StateRestore.com

Guaranteed Rate,  

Michelle Bobart

(312) 379-3516

rate.com/MichelleBobart

Movement Mortgage

(312) 607-1111

www.movement.com

Neighborhood Loans

(773) 960-2278

MortgageBencks.com

Peoples Home Equity

(312) 731-4939

PeoplesHomeEquity.com

Perl Mortgage

(312) 651-5352

amargulis.com

The Federal Savings Bank

(773) 726-4374

TammyHajjar.com

Ultimate Rate Mortgage 

Company

(773) 636-4441

urmortgage.com

United Home Loans

(708) 531-8300

uhloans.com

Wintrust Mortgage

(224) 770-2021

BillsLoans.com

MOVING COMPANY

Coffey Bros Moving

(773) 628-7798

CoffeyBrosMoving.com

Move-tastic!

(773) 715-3227

move-tastic.com

LIGHTING & HOME 

FURNISHINGS

Hortons Home Lighting

(708) 352-2110

hortonshome.com

MIRRORS & SHOWERS

Sanchez CMS Inc. Custom 

Mirrors & Showers

(773) 255-7586

MORTGAGE / LENDER

A&N Mortgage

(773) 255-2793

anmtg.com/ryanp

Blue Leaf Lending

(312) 546-3297

georgek.blueleaflending.com

Chase

(312) 732-3584

Chase.com

CrossCountry Mortgage

(847) 636-9397

ManglardiMortgages.com

Draper & Kramer  

Mortgage Corp

(847) 226-8293

dkmortgageteam.com

Guaranteed Rate,  

Christin Luckman

(773) 290-0522

MortgageBarbie.com

Guaranteed Rate, 

Joel Schaub

(773) 654-2049

rate.com/JoelSchaub
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JUST 
CALL  
JOEL

CLIENTS 
& REALTORS
KNOW
When your buyers 
work with Joel, they 
will receive a $1500 
closing cost credit.* 

• 15+ years of lending experience

• Top 1% of all loan officers nationwide for  
annual volume

• Honest service and real advice from a 
dependable mortgage professional

Joel is different because he gives back to  
your clients. Your buyers could be next!

(773) 654-2049 
JOEL@RATE.COM

Joel Schaub NMLS ID: 224512; IL - 031.0008503 - MB.0005932 • Guaranteed Rate NMLS ID #2611 (Nationwide Mortgage Licensing System www.nmlsconsumeraccess.org) • IL - 
Residential Mortgage Licensee - IDFPR, 122 South Michigan Avenue, Suite 1900, Chicago, Illinois, 60603, 312-793-3000, 3940 N. Ravenswood Ave., Chicago, IL 60613 #MB.0005932
*Lender Credit valid through Guaranteed Rate for applications submitted after 1/1/18 and prior to 06/30/18. Coupon/Credit must be presented/mention at time of application. $1500 credit will be applied at time 
of closing and is factored into the rate and APR. Applicant subject to credit approval. If loan does not close for any reason, costs will not be refunded. This offer and/or receipt of application does not represent an 
approval for financing or interest rate guarantee. This coupon cannot be redeemed for cash/has no cash value. Restrictions may apply, contact Guaranteed Rate for current rates or more information.

A s I reflected on what to write for this month’s note, and 
in the spirit of our country obtaining its independence, I 
am reminded that America did not get to where it is to-

day by being complacent. We as Americans (and Chicagoans) are 
innovators. Compared to the rest of the world, the United States 
is still considered a young nation. For every season of growth 
and prosperity there are also times of doom and gloom. Ameri-
can history portrays this from the initial revolution, through the 
Civil War, World War 2, the Civil Rights Movement and every-
thing in between, all leading up to our economic downturn, and 
our current economic recovery. The ebb and flow of human life 
and business aligns with Ecclesiastes chapter three, “There is a 
time for everything, and a season for every activity…”

This is also true of the entire Chicago Real Producers platform. We 
are going through some growing pains; a great problem to have! 
One of the articles that had a direct impact on our business was 
written by Scott Newman in the January 2018 issue. The article 
was titled “Be Your Own CEO” and this quote from the article has 
never been more accurate, “By allowing other well-trained individ-
uals in your organization to handle those day-to-day tasks, you free 
yourself up for activities which will directly grow your business 
(prospecting, networking, etc). The most important thing you can 
do when growing a business is realize that you need to hire people 
smarter than you, pay them well, give them the technology and 
structure to max out their effectiveness, and get out of their way.” 

That being said, it is my honor to officially introduce the Chicago 
Real Producers community to Melissa Lopez, our new Operations 
and Content Specialist. I know many of you met her at our spring 
event, but I wanted to give a formal introduction so take the time 
to get to know her better on page 66.

We are jazzed for our summer event on July 25th from 9:30am-
1:30pm, which will be a panel discussing how to close the 
summer strong. Details can be found on page 14. If you haven’t 
received a private invite via email to register, feel free to reach 
out to see if we still have spots available. Remember, these are 
private events for the top 500 producing REALTORS® in Chicago 
proper and our preferred partners.   

Fighting the good fight,

Andy Burton
Publisher, Chicago Real Producers

andy.burton@RealProducersMag.com

Publisher’s

 facebook.com/ChicagoRealProducers

 @ChicagoRealProducers
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CLOSING THE SUMMER STRONG
REAL PRODUCERS PANEL:

SUMMER  EVENT
2019 MODERATED BY 

PHIL BYERS

DOORS OPEN AT 9:30AM

FREE VALET FOR THE FIRST 25 VEHICLES TO ARRIVE

Must RSVP - Limited Seating
Private Event for Chicago Real Producers and Preferred Partners Only
Contact andy.burton@realproducersmag.com for event details 

LUNCH AND DRINKS PROVIDED
RAFFLES AND GIVEAWAYS

PHOTO CREDIT: 

B R LILLIE PHOTOGRAPHY

PA N E L I S T S :

TOMMY 
CHOI 

DANIELLE 
DOWELL

MATT 
LARICY

MELANIE 
EVERETT

THURSDAY, JULY 25, 10AM–1:30PM

900 W Washington Blvd.

Chicago, IL 60607

SPONSORED BY
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making a difference

B R I N G I N G  T O G E T H E R  R E A L  E S T A T E  A N D  P A S S I O N  T O  I N F L U E N C E  C H A N G E

By Grigory Pekarsky

Photos by Pedro Velez

Charity and real estate have a much 
more symbiotic relationship than 
one would think. When I started in 
the business over ten years ago, I 
certainly had no idea.

I always had a desire to learn from the brokers that 
were the best in the field. A surprise theme that 
kept coming up in my conversations with them was 
charity. “Get involved with a nonprofit” or “Give 

back to the community you serve” were statements 
that kept floating around. I have always enjoyed 
charity work. It kicked into high gear when I joined 
the Chicago Association of REALTORS® YPN. I met 
a lot of passionate brokers who have remained my 
close friends to this day. We planned activities that 
would bring a group of us together to do good in the 
community. We painted a school, we packed canned 
goods, we made and served food at the Ronald 
McDonald House—the list goes on. It really put my 
community service in Chicago into high gear.

What I have always found amazing is how charitable this city is. If you have 
any kind of charitable passion or interest, most likely there is a group that is 
doing exactly what you are looking to get into. Among the other groups and 
events I volunteered for, I became involved with Chicago Gateway Green, 
which focuses on beautifying Chicago, and for six years I was a big brother 
for Big Brothers Big Sisters of Metropolitan Chicago. Although the point is 
not to network and meet people with this work, what I found is that when 
you surround yourself with like-minded and passionate people, you naturally 
start to do business together.

Eventually, as my business grew, all the charity work I was involved in became 
a bit too much for me to keep up with; it was stretching me a bit too thin. I 
wanted to figure out how to continue to give back, but do so in the most focused 
and efficient way I could. Right around that time, I met up with my good friend 
Ryan Cotter. We’d always discussed doing something together, like creating 
a fundraiser or sponsoring a big event, but never knew what. An opportunity 

REAL ESTATE 
C H I C A G O 

RUMBLE: 
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presented itself to start a charitable 
boxing event in Chicago. We both love 
boxing and charity and thought “Why 
not try it?” The year was 2012, and 
that was when the Chicago Real Estate 
Rumble was born.

It has not been a walk in the park, 
and there were many moments along 
our path when we both thought it 
might be the end of our event. But we 
kept fighting to build this event to be-
come what it is today. We have now 
had six consecutive events in Chica-
go, we’ll have our third consecutive 
fight in Los Angeles this year, and we 
are in talks to bring the Real Estate 
Rumble to Charlotte, NC, next year. 
Our charity partner is Big Brothers 
Big Sisters, and, to date, we have 
raised over $150,000 for them. And 
we want to expand our program to 
do more. Our dream is to bring Real 
Estate Rumble to at least five major 
metropolitan cities and to have a title 
fight in Las Vegas. We want to create 
an annual Real Estate Rumble cham-
pionship for both men and women 
and crown the winning boxers!

It’s a dream that started with wanting 
to give back to the community. I would 
never be where I am today if it wasn’t 
for the early teachings I received from 
some of the best brokers about getting 
involved with what you are passionate 
about. You certainly don’t have to start 
your own event to make an impact. It 
feels good to give back. Think about 
what you are passionate about and find 
your group in Chicago.  

ABOUT THE AUTHOR:                                             

Grigory is the managing broker and co-

owner of Vesta Preferred. He co-leads 

the RNP Team at Vesta Preferred who are 

ranked among the top 10 teams in the 

Chicago area. Last year his team did over 

$50 million in sales and 600+ leases. Vesta 

was founded in 2009 and celebrates its 10-

year anniversary in 2019.

For more information on Chicago Real Estate Rumble 
visit http://chicagorealestaterumble.com/
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219.851.0170 • SunnyBiggyFitness@gmail.com • www.sunnybiggyfitness.com 

OFFERING WELLNESS AND FITNESS TRAINING TO RESIDENTS AND EMPLOYEES IN THE DOWNTOWN CHICAGO AREA TOWERS

"Sunny has been a life changer for my husband and me. 
He transformed us physically and mentally with his uplifting, 
positive spirit; continued encouragement and expertise in 
fitness and wellness. He is now our dear friend as well. 
A tremendously giving and wonderful person all around! 
Many of my friends and colleagues have seen how great 
he is and are now working with him as well!" - Katie Hutchens
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SUN’S OUT, 

With bungalows comprising more 
than a third of Chicago’s single-family 
building stock, chances are most real 
estate brokers have encountered one 
on either one side of a deal or the 
other. Built between 1910 and 1940, 
the one-and-a-half story bungalow 
buildings provided an efficient and 
well-built, yet inexpensive, housing 
option for many families at the time. 
Bungalows were originally purchased 
with unfinished attics and basements, 
allowing owners the option to convert 
the areas into livable space later on. 

The Chicago Bungalow Association (CBA) was 
founded in 2000 with the goal of being a great re-
source to bungalow homeowners. Today they have 
expanded their services and offer energy efficiency 
programs and educational resources to help home-
owners maintain, preserve, and adapt both Chicago 
bungalows and vintage homes. There are six initia-
tives, all available on CBA’s website (www.chi-
cagobungalow.org), that offer outstanding resources 
to both agents and homeowners alike, free of charge.

By Kristine Menas Daley

business

Bungalow Resources for REALTORS® 

BUNS OUT: Bungalow Expansion Project

The Bungalow Expansion Project was a proactive 
reaction to CBA’s 2016 #StopThePop campaign, 
which aimed to raise awareness about the better, 
and affordable, alternative options available instead 
of the insensitive and poorly designed additions 
and changes that were being added to Chicago’s 
iconic homes. These “Pop Tops” tear off the entire 
upstairs level and replace it with a full second story 
in lieu of a sensible, well-designed addition. “Pop 
Tops” inevitably destroy the architectural and aes-
thetic value of homes and streetscapes. 

Instead of just lamenting the destruction of these 
homes, CBA partnered with the American Insti-
tute of Architects Chicago to create a collection 
of practical design solutions that developers and 
homeowners can use as models. All schematics are 
available on CBA’s website at www.chicagobunga-
low.org/expanding-your-space. These designs offer 
schemes for these expansion options: systems up-
grade design, finished basement, and rear addition, 
as well as multiple second-floor addition options. 
Along with the schematics, the architects included 
estimated costs—an invaluable resource for a buy-
er’s agent working with a buyer who would like to 
purchase a dated bungalow and upgrade it. 

Providing these resources is valuable for being able 
to offer a cost estimate without having to engage an 
architect or contractor early in the process, which 
could eliminate guesswork or delay a client’s submis-
sion of an offer. These resources are equally helpful 
to a seller’s agent who is marketing a property that 
needs work. “Our goal is not to tell homeowners 
what they can and can’t do with their homes,” says 
CBA Deputy Director Gillian Wineman, “Rather, we 
want to educate on sensible additions that provide 
the desired spaces, open up kitchens, and finish 
basements. That’s the beauty of bungalows. They are 
adaptable for the modern family.”

The Bungalow Market

CBA has a network of over 20,000 bungalow and 
vintage homeowner members. The Bungalow Mar-
ket offers a focused group of potential buyers avail-
able for real estate agents to market a listing to. 
Additionally, CBA staff are available for educational 
presentations, ones specifically geared toward real 
estate brokers at brokerages.

Trusted Referrals

CBA is also a fantastic resource for trusted vendor re-
ferrals as well. The CBA website offers a comprehen-
sive list of service providers related to the trade work 
needed for bungalow or vintage homes. Each referral 
on the list has a minimum of three (3) CBA member 
references, vetting them as trusted partners.

Seminars

A variety of seminars on homeowner topics—from 
steam heat to gardening—are offered throughout 
the year on all sides of the city. Upcoming semi-
nars include “Your House Has a History: How to 
Research Your Old Home” and “Concrete Repair.” 
All seminars are free of charge and most are held in 
public library community rooms.

How-To Home Film Series

For online learners, CBA has created a How- 
To Home Film Series. These videos, roughly 
5-minutes each, cover energy efficiency topics in 
an easy-to-digest visual manner, complete with 
diagrams and expert advice.

Energy Savers Program

In partnership with ComEd and People’s Gas, CBA 
also provides customers with a household income 
of 80 percent Area Median Income or lower with 
free home energy upgrades. To date, CBA has com-
pleted over 6,000 energy retrofits, benefiting those 
who need the assistance the most.

With all of these valuable resources, the Chicago 
Bungalow Association is a go-to trusted resource 
for brokers to use and share with their clients, 
giving them a value add to their services and an 
advantage over their competitors.

About the Author

Kristine M. Daley is an experienced, top-producing 

broker with Dream Town Realty, who has held her real 

estate license since 2012. With a background in historic 

preservation, Daley has consulted on several historic 

tax freeze projects, served on the board of directors at 

Preservation Chicago and currently sits on the board of the 

Chicago Bungalow Association. She currently resides with 

her husband in a 1920s era historic building that is listed on 

the National Register of Historic Places.
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2010 W. Fulton St.  •  Chicago, IL 60612

Rhine Hall Distillery is located in West Fulton Market. 
Owned & Operated by a father-daughter team, Charlie and 
Jenny Solberg. Rhine Hall produces local, handcrafted 

spirits with the focus on the production of fruit brandy 
with an emphasis on how it is produced throughout 

Europe. Come check us out!

Ronan Construction, LLC 
has the experience to 
execute your construction 
goals. We develop 
QUALITY not quantity. 
Exceptional work ethic and 
quality, and luxurious 
finishes that far exceed 
the industry standards. 
With a full time crew of 
skilled craftsmen of 
carpentry, brick laying, and 
design we are experts at 
handling any scope and 
size project.

We offer a full range of 
property development 
services.

4415 N Drake Ave. Unit # 1F, Chicago, IL 60625 773-588-9164

info@ronaninvestors.com

A family owned construction company.



28 • July 2019 www.realproducersmag.com • 29

B
R

O
O

K
E

 D
A

IT
C

H
M

A
N

W
hat happens when we’ve worked hard 
for years towards one specific goal, and 
the closer we got to accomplishing it, 

the more we feel we didn’t even want it anymore? 
It can be difficult to change directions, adjust, and 
start over. But having the ability to do so separates 
those who eventually find success from those who 
don’t. For Brooke Daitchman, having this ability has 
made all the difference. 

From the time Brooke entered college as an under-
graduate, she made it her goal to obtain a Ph.D. in 
psychology. Upon receiving her bachelor’s degree, 
Brooke secured a job with a local toy company, 
Shure Products. While she felt lucky to have been 
offered a job given the economic climate (and she 

felt she needed it for her résumé) she 
ended up hating it. “I was microman-
aged and realized I needed to work 
for myself, and the 9 to 5 thing was 
not for me!” says Brooke.

Brooke entered the master’s program 
in counseling psychology at Loyola 
University and continued to pursue 
her goals. However, while there, she 
had a professor who challenged the 
way she had always thought a career 
in psychology would look. This, in 
turn, shifted everything for her. She 
realized that she still wanted to help 
people, but in a different capacity. 

Adjusting Sails

But out of the ashes, 
and lots of hard work, 
came a business that I 

built by myself through 
knowledge, loyalty, and 

perseverance. It has been 
something I have been 

very proud of.

“

agent feature
By Chris Menezes

Photos by Heather Allison Love Photography

“
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“When I came to the hard realization that this [a 
career in psychology] was not what I wanted, it 
was like mourning a death. At the time, I really 
resented and disliked that professor. However, I 
see now that he was partially right and it led me 
to where I am today. Looking back, this shift in my 
career was the best thing that ever happened to 
me professionally,” says Brooke. 

Brooke left her graduate program, bartended, and 
pursued her real estate license. She had a grand-
mother who wasn’t very successful as a real estate 
agent, so when Brooke’s parents heard she was 
dropping out of school to pursue real estate, they 
were less than thrilled. Ironically, it was Brooke’s 
mother who sparked her interest in real estate: 
she would drag Brooke to open houses all over the 
Chicago area, and even to ones when they were on 
vacation, pretending to be a buyer. 

While Brooke was bartending and working towards 
her license, she got an opportunity to work in mar-
keting for Jim Beam Brands. She’d have a salary, 
a huge expense account, and the ability to work 
from home, “Basically, a 25-year-old’s dream job,” 

she says. She took the opportunity, made a ton of great contacts, 
learned a lot about the business world and corporate America, 
and then realized the industry was “a ‘good ole boys’ club.”

Brooke first dipped her feet into the real estate pool in 2004 while 
still working at Jim Beam Brands. She had a good friend looking 
to buy, and she had hung her license at another friend’s office so 
she could practice real estate on the side. After writing her first 
contract by copying another agent’s contract (almost verbatim), 
she learned quickly that she needed some real training. After that 
first transaction, Brooke became hooked and realized she needed 
to make the move towards a full-time career in real estate. 

Brooke closed her second deal with Karen Biazar, whom she de-
scribes as “a smart, business-savvy woman.” Karen guided her 
throughout the entire transaction. Afterwards, Brooke asked 
Karen if she could work for Karen’s company, North Clybourn 
Group. Shortly after joining the company, Karen asked Brooke 
to join her team. “But when the market hit the skids and the 
recession hit, things shifted,” says Brooke.

Once again, Brooke was faced with having to make a shift in her 
career. Without enough business to go around, Brooke needed to 
start building her own business rather than relying on someone 
else’s. So, she joined Dream Town Realty in January of 2009 to 

completely start over in the worst 
real estate market since the 1980s. 
With Dream Town’s new lead sys-
tem, she slowly started to build her 
business brick by brick. In a market 
plagued with foreclosures, short 
sales, and people losing nearly 
everything, Brooke found herself in 
many financial conversations with 
clients that were not only difficult 
to have, but could be tough to en-
dure emotionally.

“It was a difficult time for me 
and everyone else. But out of 
the ashes, and lots of hard work, 
came a business that I built by 
myself through knowledge, loyal-
ty, and perseverance. It has been 
something I have been very 
proud of,” says Brooke.

Brooke has been a top producer 
since 2010 and is in the top 1 per-
cent of agents in Chicago. When 
Brooke is not working, she enjoys 
traveling the world to experience 
new cultures, and spending time 
with her sisters, friends, and 
her new puppy, Liberty Bell, half 
mutt/half Boston Terrier. Brooke 
also volunteers for Coat Angels, 
a local charity that gives hats, 
fleeces, coats, and gloves to CPS 
students around Chicago and oth-
er organizations in need. 

Brooke loves helping people 
through the real estate process and 
being of value to them. “I really 
want my clients to be happy and 
excited, and to have a good experi-
ence working with me,” she says. 
“They can find so much information 
online these days that your value as 
an agent is all the other things you 
bring to the table; industry relation-
ships, trade relationships, experi-
ence, negotiation skills, and going 
above and beyond for them.”

Brooke with Daryl Ceaser (her assistant and sister)
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Schedule More,
Save More!

Ask us how you can
qualify for our

discounted rate* *some restrictions apply

P E S T  I N S P E C T I O N  E X P E R T S  S I N C E  1 8 6 0

ROSEPESTCONTROL .COM

C A L L  U S  T O D AY:
( 8 0 0 )  G O T- P E S T S
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Kitchen, bathroom, basement, 
painting, additions & more

Slawek
773-520-7788

SB 
Construction, Inc.

sbconstruction9@yahoo.com

@RealEstateCara

312-770-0565
Cara@InstagramForReal.com
www.InstagramForReal.com

“I have hired Cara not once, but twice, to give 
her Instagram 101 presentation to a group of 
invited realtors. Her presenting style is 
engaging, entertaining and she doesn’t hold 
back on giving away her best Instagram 
secrets. I highly recommend bringing her into 
your office to educate your brokers.
The time for Instagram Marketing in real 
estate is now and Cara will make sure you 
are on the right path. ”

- Jill Beda Daniels, Attorney at Law

Instagram Marketing for Chicago-Based Realtors

INSTAGRAM
FOR REAL

Ready to Take Your Marketing
to the NEXT Level? 
Connect with us!

Don’t Get Caught Behind The 8 Ball—
Work with a WINNING Team!
Tammy Hajjar Miller 
Senior Vice President, NMLS# 981615

direct: (312) 667-1965
tammy@thefederalsavingsbank.com
www.thefederalsavingsbank.com/tammyhajjar

Over 35 years experience
closings real estate transactions.

CHICAGO REAL ESTATE EXPERTS.

Experience
Matters

www.gerardhaderleinlakeviewlawyer.com

773-472-2888

jerryhaderlein@ameritech.net

3413 N. Paulina Chicago IL 60657

Gerard D. Haderlein, Esq.
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What is striking right away about 
Chuck Gullett, managing broker at 
Best Chicago Properties, is his warm, 
personable style, his relaxed nature, 
and his ability to focus.

Chuck was working with Caterpil-
lar in Peoria, IL, while dreaming of 
owning his own business one day. In 
2005, he and a friend started buying 
investment properties in Peoria. At 
the same time, Chuck was involved in 
a long-distance relationship, driving 
up to Chicago every weekend, and 
he was trying to convince his girl-
friend to move to Peoria. But in 2007, 
everything changed for Chuck when 

he went to Lollapalooza. While listening to Pearl 
Jam play at Soldier Field, with Chicago’s skyline as 
the band’s beautiful backdrop, he had a moment of 
clarity: he loved Chicago, and suddenly, staying in 
Peoria wasn’t a priority anymore. All within 2007, 
he resigned from his corporate job at Caterpillar, 
packed up and moved to Chicago, and joined a real 
estate team at Keller Williams to learn the Chicago 
market. In 2008, he partnered with the founding 
broker of Best Chicago Properties, Jeff Payne, and 
became the managing broker.

Reflecting on their partnership, Chuck relays, 
“Jeff had already done the hard work of getting 
the brokerage up and running when I joined. But 
we did a lot of tweaking after I got there, and we 
are continually improving it. I love being part of 

the process because you get to be 
really creative in how you develop the 
brokerage to serve your clientele best. 
Jeff and I work really well [together] 
brainstorming new ideas and making 
incremental changes. It’s cool being 
part of a boutique brokerage because 
if someone has an amazing idea in a 
morning meeting, we are agile enough 
to put it into play that afternoon.”

Chuck mentors the agents in their 
company and has long observed, and 
now firmly believes, that creative 
problem-solving and agility are two 
of the most important skills agents 
must possess in order to be success-

CHUCK
GULLETT

INSPIRED AT LOLLAPALOOZA TO LIVE HIS DREAM

ful. Because every deal is differ-
ent, persistence and the ability to 
overcome challenges as they arise 
are paramount to success. It’s about 
being able to come up with creative 
solutions to different issues that 
inevitably arise for the client.

Chuck has found that his daily 
meditation and yoga practices 
make a huge difference in his level 
of productivity. They keep him 
balanced. Chuck reflects, “It would 
have been nice to know what an 
emotional roller coaster it can be 
going through the ups and downs 

agent feature
By Nora Wall

Photos by Carlos Miranda
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“
”

IT’S TOUGH 
TO FAIL 

IF YOU DON’T 
EVER QUIT.

of the market. I would have told myself to put a little more cash in 
the savings account and don’t ever stop trying. It’s tough to fail if 
you don’t ever quit.” As for his own investment properties, during 
the 2008 recession, he sold his properties in Peoria. Chuck now 
owns one rental property in Chicago and several parking spaces. 
He loves owning the parking spaces because “all you have to do is 
sweep them out.”

Averaging $12 million in sales a year, Chuck feels he has hit a 
steady stride. Seventy-five percent of his business comes through 
referrals. His biggest challenge has been learning how to strike a 
balance between his personal life and work. “Shutting business off” 
for the day can be tough for him. He’s always thinking about how 
to provide his clients with better and more personalized service. 

Painting & Drywall | General Handymen

HANDYMEN PAINTING ELECTRICAL

DRYWALL CARPENTRY PLUMBING

Painting & Drywall | General Handymen

312.898.9300 | info@fixitpeople.com 2837 N. Halsted, Chicago IL, 60657

www.fixitpeople.com

“A” RATING
on

Read our reviews!

Your Real Estate Needs
Are My #1 Priority.

Lisa M. Raimondi 
15774 S. LaGrange Road, #161 

Orland Park, Illinois 60462 
312-701-1022 

lmr@raimondilawgroup.com 

 
 
 

Raimondi Law Group
Proven Knowledge & Legal Expertise

For All of Your Real Estate Law Needs

His number one priority is making sure his clients 
always feel that they are being well taken care of.

Chuck says, “I’ve always pictured that old-timer 
shopkeeper who always swept the sidewalk in front 
of his storefront and had that pride of ownership. 
So, even today, I go out and sweep the sidewalk 
in front of the brokerage and say ‘hi’ to the people 
walking by. It makes you feel part of the neighbor-
hood and part of the city.” Today, Chuck is deeply 
invested in his business, and he is deeply embedded 
in his community and the city he fell in love with. 
He is living his dream.
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Serving Chicago & Suburbs

Our Services:
• Pressure Washing • Block & Brick Sealing

• Carpentry • Cabinet Painting
• Wrought Iron Painting • Deck & Fence Refinishing

• Interior & Exterior Painting • Wall Coverings
• Drywall & Repair • Spraying

• Staining & Varnishing • Faux Finishes
• Snow Removal • Aerial Work- Bosuns Chairs,

   Lifts, Swing Stages

Kevin McVicker, Owner
GET A QUOTE
773-268-2050
info@mcmasterpainting.com
www.mcmasterpainting.com

$

Cutco Closing Gifts
“Cut Above Gifts”
Independent Field

Representative

The most
used place
in the home

is the kitchen.

Quality custom
engraved gifts,

that last forever.

(773) 769-7812
Mike@CutAboveGifts.com

CutAboveGifts.com

Mike Parsio

RESIDENTIAL & COMMERCIAL

SANCHEZ CMS Inc.
Custom Mirrors & Showers

We believe in quality, not quantity.

Good Craftsmanship
Takes Time!

Julio Sanchez
Owner

(773) 255-7586
juliosanchez464@gmail.com

Check Us Out on Facebook @ Shower Doors & Mirrors
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Jen

By Chris Menezes

Photos by Carlos Miranda
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rising star

SCHREIBER

Jen Schreiber’s lifelong interest in real 

estate, architecture, and design stems 

from her natural inclination as an artist. 

This passion for art put Jen on the long 

path towards real estate, spending twen-

ty years in advertising before making the 

transition. Although she is celebrating 

three years as an agent now, she is still 

kicking herself for not having made the 

change to real estate sooner.

Hailing from a long line of artists and artisans, 
Jen could always be found drawing, doodling, or 
painting. She lived in Queens, NY, and was fortu-
nate enough to attend the “Fame” school, LaGuar-
dia High School of Music & Art and Performing 
Arts, in Manhattan. Although she had to commute 
from Queens to Manhattan every day for school—
waking up at 5:30 a.m., taking the bus and three 
subways—she felt it was well worth the experi-
ence. “It was pretty amazing to spend four years 
surrounded by other artists, musicians, actors, 
and dancers,” she says.

Jen continued on her artistic path after high school, 
leaving the east coast to attend Washington Uni-
versity in St. Louis. She initially chose to major in 
architecture, but later switched to art history and 
fine arts. After graduation, she moved to Washing-
ton, D.C., and began her professional life in graphic 
design and then, print advertising. After spending 
five years in D.C., she was given an opportunity to 
interview for a position in the Internet division of 
her ad agency, which was located in Chicago.

It was 1998, the early days of the digital advertising 
industry, and there was still a lot about the Internet 
and its role in advertising and marketing that was 
still being explored. Jen was excited to jump in feet 
first. Over the next sixteen years she met a ton of 
people, worked her way up to eventually becoming 
a vice president at Starcom, a large media agency 
in Chicago, and co-founded the digital creative divi-
sion within the company.

Jen spent many years on the agency side of the 
business, managing teams of anywhere from five 
to thirty people, and loved it. Although it was hard 

“I love when clients 
become friends—when 
after six months of being 
in a new home, they send 
me photos to share how 
they’ve made it their own.”
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work, she later discovered that it was a great pre-
cursor for becoming a real estate agent.

“As a manager, you have to learn to work and com-
municate with people differently—every person has 
different needs, styles, ways of communicating and 
receiving guidance. It’s very much the same in real 
estate: you have to learn to work with every client 
in a way that best suits their needs, lifestyles, and 
communication preferences, particularly during 
times that can be more stressful [for them], like 
selling or buying a home,” she says.

ers that she had set up for herself 
surrounding the unknowns of a new 
career, the instability of real estate, 
and having to professionally start 
from the bottom.

“Dream Town’s training program 
was also hugely instrumental in my 
transition into real estate. I learned 
so much during the weekly forums 
with seasoned agents, met lots of 
great people, and realized that I had a 
wonderful support system within the 
brokerage,” says Jen.

Jen was a Dream Town Top Producer 
in 2017 and 2018 and has produced 
over $20 million in three years, with 
$8 million coming from last year’s 
sales alone. Today, she is passionate 
about providing her clients with “the 
best possible experience through what 
can seem like a daunting life event.”

As a REALTOR®, Jen has most 
enjoyed meeting and getting to know 
so many people: clients, other agents, 
lenders, attorneys, and others con-
nected to the industry. “We work with 
individuals on a very personal level 
and it’s a privilege to do so. I love when 
clients become friends—when after six 
months of being in a new home, they 
send me photos to share how they’ve 
made it their own,” she says.

Apart from real estate, Jen still enjoys 
drawing and painting. She also loves 
to read, crochet, knit, do the New York 
Times crossword puzzle, spend time 
with her dog, Gracie, and watch British 
television shows—mainly mysteries, 
thrillers, and police procedurals. She 
even keeps a spreadsheet of all her 
favorite shows and categorizes them 
by genre. And since all her family still 
live in New York, she tries to make it 
up there whenever she can.

Jen approaches her career the same 
way she lives her life: with authen-
ticity, energy, and humor. It will be 
exciting to see everything she will 
continue to accomplish.

When Jen finally left advertising to 
become a REALTOR®, she found it 
difficult to walk away from a regular 
paycheck and was scared that nobody 
would want to hire her since she had 
zero experience and was brand new. 
As she transitioned, however, she 
took deliberate action against these 
fears by working closely with a career 
coach. During this time, Jen was able 
to address her main concerns head-on 
and strip away the fears and barri-

CUSTOM FRAMES, GLASS, & MIRRORS

CALL  TO SCHEDULE  A  COMPL IMENTARY CONSULTAT ION.
REFER  YOUR CL IENTS ;  20% D ISCOUNT  WITH  MENT ION OF  REAL  PRODUCERS  AD.

312 -455-1200   •   ARMANDLEE .COM  •   INFO@ARMANDLEE .COM
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Agnes Mroczkowski
Manager

Email: agnes@saturntitle.com
Mainline 847-696-1000

Fax 847-696-1001
1030 W. Higgins Rd #365

Park Ridge IL, 60068

Saturn Title Insurance Company is a strategically competitive title agency, underwritten by 
some of the leading title insurers in the industry: Chicago Title, Fidelity Title, Old Republic 
Title and Stewart Title. The Company delivers services that are required by real estate and 

mortgage industries for settlement of transactions. We work to ensure you buy your home 
with confidence and help protect your property rights.

How We STAND OUT:
Full spectrum of products, commercial and Residential closing,
including general and specialized services and departments.

Advanced technology, resulting in exceptional quality  |  Streamline every process
Communicate faster and more accurately with all parties involved

Outstanding service and accountability  |  Highly skilled individuals

Protect your property rights
with Saturn Title.

Go to our website for additional locations: www.saturntitle.com
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www.weeryouragent.com | 847-278-1099 |  scott@weeryouragent.com

Celebrate all life's moments
knowing the ones you love

are protected.

Auto • Home • Life • Health • Business

@heatherallisonlove  |  heatherallisonlove.com
(872) 240-4257

Illuminating your authentic self
THROUGH OUR UNIQUE ARTISTIC LENS
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WITH ARTFULLY ARRANGED STAGING 
Turning Homes Into Works of Art

By Chris Menezes

Photos by Heather Allison Love Photography

“Staging helps buyers envision what is possible. Whether the space is vacant or 

occupied, Artfully Arranged Staging’s goal is to increase the number of buyers who 

connect with the home by highlighting architectural aspects and minimizing areas that 

don’t add value,” says Mia Hable, owner of Artfully Arranged Staging.

partner spotlight

All it took for Mia to start her own staging busi-
ness was to discover that it was possible. After 
completing graduate school with a Master of Arts 
degree in visual culture in classical antiquity, she 
found herself bouncing around from one job to the 
next, never feeling like she was doing what she was 
meant to do. Then, one day, her neighbor decided to 
sell their condo and hired a stager.

“To find out that real people could transform their 
homes in order for them to sell better blew my 
mind. I dove in. I took courses and got my staging 

certificate from Home Staging Re-
source, and from there, Artfully Ar-
ranged Staging was born. Now I get to 
do what I love and help people in the 
process. My dream job is my career, 
and I couldn’t be happier,” she says.

Mia’s goal, through Artfully Ar-
ranged Staging, is to make the staging 
process as smooth and stress-free as 
possible. She likes to work directly 
with her clients to decrease clutter 

and update décor and appliances 
so that they can get the most for 
their property. In order to keep each 
staging current, she utilizes a rental 
furniture company, CORT, that can 
provide a vast array of styles and 
sizes. “CORT delivers quality service, 
stylish furniture, and a customized 
solution, paired with expert sales 
representatives who take care of or-
ganizing the delivery, set up, and pick 
up,” says Mia.

To utilize Mia Hable’s creative 
expertise and Artfully Arranged 
Staging, call 872-903-3591 or visit 
www.artfullyarrangedstaging.com. 
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Partnering with CORT allows Mia to focus on 
design and creating a lasting first impression in the 
home. She uses her own collection of art, accesso-
ries, and textiles to bring the natural style of the 
home to life and to create a space that buyers can 
envision living and feeling comfortable in.

“The first thing I do when entering a potential stage 
is to walk the whole property. I let the architectur-
al style and vibe dictate the direction of the stage. 
By doing this, I ensure that I am highlighting the 
unique assets of the home and bringing out the 
charm of each property. Everyone has their own 
taste in styles and I want everyone who walks into 
a property that I have staged to feel like they could 
see themselves making dinner, relaxing with family, 
and celebrating friendships in the home,” says Mia.

Artfully Arranged Staging is there to not only 
make sellers’ lives easier, but REALTORS’® lives 
as well. Instead of having to be the “bad guy” who 
has to push their clients to make needed changes 
in the home, REALTORS® can rely on Mia to be 
the person to talk to the client and help them with 
updating areas, decluttering, cleaning, selecting ap-
propriate décor, and even with handling pets. With 
Artfully Arranged Staging, REALTORS® are free to 
focus on the more important parts of their business: 
marketing and selling homes.

“Each time a home that I have staged sells, I feel a 
sense of pride—that everything I am doing is worth 
it. It is truly the ultimate compliment, aside from 
getting referrals and repeat business. I get a rush 
knowing that I have helped someone move on to 
their next adventure, whether [that person is a] 
buyer, seller, or REALTOR®,” says Mia.

When Mia isn’t working or visiting all the differ-
ent areas of the city, she enjoys gardening and 
cooking with her family. Gardening and cooking go 
hand-in-hand for Mia. She likes having fresh in-
gredients to cook with so she grows her own herbs 
and vegetables. Food has always been important 
in her family; every gathering takes place in the 
kitchen. “I’m not sure if there is such a thing as 
‘too many cooks in the kitchen.’ Everyone is wel-
come, whether they are slicing, stirring, reading 
the recipe, or pouring the wine!” she says.

Mia also loves doing DIY projects. Her home is filled 
with crafts and projects that she utilizes every day. If 
she is not sanding and restaining a piece of furniture, 
she can probably be found in the yard with a Wagner 
paint sprayer, transforming a formerly undesirable 
piece of furniture into a statement piece.

EACH TIME A HOME THAT I HAVE STAGED SELLS, 
I FEEL A SENSE OF PRIDE—

THAT EVERYTHING I AM DOING IS WORTH IT...
I GET A RUSH KNOWING THAT 

I HAVE HELPED SOMEONE MOVE ON TO
THEIR NEXT ADVENTURE. ”
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“I trust Kristine to help my clients with the same level of care and 
dedication I would. I can stake my reputation on her service. 

Working with Kristine is more like having a business partner with a 
stake in your success than a service provider.”

Adele Lang  |  Chicago Association of Realtors 2017 Rookie of the Year  |  Baird & Warner

Real Estate Valuation & Consulting
With Specific Emphasis on Renovation &

New Construction Analysis

Appraisal Solutions Group
Chicago  |  Lake Forest  |  Waukegan

312-800-1025 Main Office

orders@appraisalsolutionsgrp.comMichael S. Leigh,
Owner

Providing Chicago's Top Realtors with custom framed 
paintings and prints for closing gifts for over 15 years.

Josh Moulton
F i n e  A r t  G a l l e r y

2218 N Clark St  •  Chicago, IL 60614
joshmoultonfineart.com  •  773.592.3434

Impress
your clients
with something

they’ll

cherish
and

never
forget.

SPECIAL REALTOR PRICING

Carlos Miranda carlos@carlosshotyou.com      carlosshotyou.com      @carlos_shot_you      773-807-4485

Your world through my lens
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cover story

Cultivating a 
Successful Lifestyle

By Chris Menezes

Photos by Heather Allison Love Photography

Bruce Glazer grew up in the city of Richmond, Indiana, surrounded by cornfields. 

He fell in love with Chicago at a young age when his father followed a dream 

and the family spent two years in the city. Although Bruce returned to Richmond 

where he had a close group of friends and loved hanging out and playing golf at 

the local country club, the excitement of the city never faded from his memory. He 

dreamed of coming back to Chicago and making it his home someday.

Upon graduating high school, Bruce 
attended Indiana University, where 
he knew very few people. Howev-
er, after joining the ZBT fraternity 
house, he instantly inherited 150 
brothers, most of whom were from 
Chicago. It seemed the fates were 
beginning to align for Bruce.

Coming from a family of entrepre-
neurs, Bruce never liked the idea of 
working for someone else or having 
a desk job. He wanted to run his own 
business. So, after college, he moved 
to Chicago and entered real estate. 
He joined Koenig & Strey, where the 
managing broker took him under her 
wing. Bruce was one of the youngest 
REALTORS® in his office by nearly 
twenty years, and he had to learn to 
balance work with his personal life 
from the get-go.

“When you are just out of college 
and it’s summertime in Chicago, and 
it’s a beautiful Saturday at 12 p.m., 
and you are rolling down Lake Shore 
in your car, [but you are] going from 
showing to showing while all your 
friends are on the lake on a boat hav-
ing the time of their life, you some-
times have the thought: ‘Why am I 
doing this?’ Although I have sacri-
ficed many weekends in my career, 
at the end of the day, I am passionate 
about what I do, and I don’t regret 
anything about it,” says Bruce.

Since Bruce came to Chicago with 
no real connections or a professional 
sphere, he decided to invest in market-
ing and advertising early in his career. 
He was an early advertiser on Zillow, 
which helped him build the solid client 
base that turned his business into 
what it is today. In 2014, he moved his 
business over to @properties, and his 
business grew from $10 million a year 
in production to $35 million.

In 2018, Bruce was recognized as a 
Chicago Agent Magazine Who’s Who, 
a Men’s Book Real Estate Visionary, 
a CS Magazine Power Player, and a 

SUCCESS IS A LIFESTYLE,” 

SAYS BRUCE. 

“IT’S NOT ABOUT THE MONEY, 

BUT ABOUT CHARACTER.

“
”

GLAZER
BRUCE
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Crain’s Chicago Busi-
ness Most Influential 
Real Estate Broker.

Today, Bruce is focus-
ing on efficiency in his 
business, finding ways 
to make his hours short-
er and expenses more 
streamlined. Looking 
into the future, he plans 
to continue growing 
and possibly develop a 
small team that he can 
lead as a lead broker. 
For now, though, he 
loves handling every 
part of his business and 
the fact that his clients 
work directly with him 
and not an assistant or a 
showing broker.

“The most rewarding 
part of what I do is 
handing the keys to a 
first-time homebuyer. 
It is literally selling a 
dream, and I get to be a 
part of it. It never gets 
old,” says Bruce.

Bruce is not only 
looking forward to his 
business growing, but 
his family as well. He 
just got married in June 
and is excited to start 
a new chapter in life. 
Bruce met his fiancée, 
Taylor, while at Indiana 
University, where they 
started dating. When 
he isn’t working, he 
enjoys playing golf. He’s 
a member of Bryn Mawr 
Country Club and a sup-
porter of Jewish United 
Fund (JUF).

“Success is a lifestyle,” 
says Bruce. “It’s not 
about the money, but 
about character.” Bruce with his fiancée, Taylor
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847-361-0079
AntoniaLMillsEsq@gmail.com

The Attorney for
Real Estate Investors.

BRUCE’S HIGHLIGHTS

Bruce and his friends, the Ackermans, at the 
closing of their first home in Noble Square!

Closing on Marek’s (first time homebuyer) new home with what Bruce 
calls the dream team! Attorney, Ronak Desai and lenders, Vince 
Kueffner and Jon Di Clementi

Bruce’s friends, the Rubins, closing on 
their first new home!

Bruce and his four siblings, and parents on 
vacation in Hilton Head, South Carolina

Collin Wasiak, Hani Ali, and Bruce having a night at 
The Guaranteed Rate Soiree

Wedding fun with friends/clients in Miami

Bruce and his father trying to play golf, 
but just too many deals to make!

Bruce enjoying a round of golf at 
Bryn Mawr Country Club!

We’re seeking the most 

influential titans in real 

estate to present at THE 

BIG EVENT – the nation’s 

first invite-only gathering 

of the top 5% of real 

estate agents, coming 

September 2020.

NOMINATE A SPEAKER: 

RPSPEAKERS.COMTHE BIG EVENT
CONNECTING • ELEVATING • INSPIRING
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Naseem struggled a bit 
in his first year, but he 
persisted and started 
to experience some 
success over the next 
few years. Then the 
economic crash of 2008 
hit. The challenges 
created by the crash 
made him step up his 
game and perfect his 
negotiation skills. He 
reflects, “That was a 
huge lesson, learning 
how to navigate through 
that time. I learned so 
much over those next 
few years.”

The biggest lesson he 
took away from the 
recession was “never 
take any relationship 
for granted.” Every 
transaction and inter-
action with a person 
became valuable to him. 
He continues, “I learned 
how to do things the 
right way. I learned how 
to negotiate, and how 
important it is to take 
care of your clients.” 
Naseem continues, 
“Lowball offers became 
the norm. I was forced 
to learn high-level 
negotiation skills and 
communication styles.” 
It’s not intimidating 
anymore. He became 
much more confident in 
his abilities as he nav-
igated his way through 
those challenging times. 
He says, “REALTORS® 
who went through that 
recession are better 
prepared.” It gave him 
the tough skin, skills, 
and the confidence he 
needed to thrive as an 
agent and better serve 
his clients.

El-Barbarawi
NASEEM

naturally gregarious guy, Naseem El-Barbarawi truly enjoys peo-
ple. He always knew he wanted to work in a relationship-based 
field. When Naseem was in college, his brother-in-law, who 
owned a real estate firm in Lincoln Park, suggested that Naseem 
consider joining him in the business and said, “Look, you would 
be great at this. Why don’t you come work with me?” Naseem 
was intrigued, so he started to learn a little about the business. 
Once Naseem realized he could build a career based on relation-
ships, he was sold on the idea. He knew it was the perfect fit for 
him and without hesitation jumped right in.

S E T T I N G  Y O U R  S I G H T  O N  T H E  G O A L 

agent feature
By Nora Wall

Photos by Heather Allison Love Photography
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“In my office I have handwritten letters 

from past clients over the span of my career: 

those are the achievements I choose to 

hang on my wall.

”

 Naseem works in all phases of residential real 
estate, as well as new development. He is also 
working with investors, helping them buy invest-
ment properties and helping with the rentals of 
those properties. About 96 percent of his business 
is repeat and referral based. And one of the most 
important things he loves about real estate is the 
relationships that are built over time and the trust 
his clients have with him.

What makes Naseem great at real estate is his ability 
to quickly understand his clients’ personalities and 
how to communicate with them effectively. He says, 
“Within five minutes of meeting a person, I can tell 
what their personality is like and their personal 
preferences.” He continues, “If you understand who 
you are dealing with then you can give them what 
they are looking for in terms of communication style. 
I can get along with so many different personality 
types.” He attributes much of his success to his abil-
ity to listen closely to his clients’ needs and use his 
experience to advise them accordingly.

Naseem writes his goals down annually and then 
breaks them down into concrete steps. He knows 
what he needs to accomplish daily in order to 
reach those goals and move forward. He always 
starts with the desired outcome of what he wants 
to achieve. He gets up early so he can have an hour 
or an hour and a half to himself each morning. He 
takes this time to reflect, review, and get centered. 
He creates a list of the top five things he has to 
accomplish each day. Then he makes a plan so 
he can stay focused when things get busy and not 
become distracted. Naseem’s motivation, in all he 
does, is to do his best for his family.

When Naseem is not out closing deals or spending 
time with his family, he loves to barbecue. But not 
just a little. In 2007, he started out with his first 
smoker, barbecuing low and slow, and takes it pretty 
seriously. He is part of a group that gets together to 
do some hard-core grilling. Every year, in August, 
they have a legitimate judged barbecue rib contest. 
Whoever wins the competition gets the trophy that 
they will then pass on to the next year’s winner. 
Naseem has won contests for his ribs, and he’s fa-
mous for his 14-hour slow-smoked pulled pork and 
Texas-style brisket. But what he loves most about 
the world of barbecue is the camaraderie.
 
Naseem is competitive and works to give his best 
to whatever is in front of him. What really matters 
most to him is his family, friends, and the warm, 
easy camaraderie he has with his clients.  It is not 
the awards and accolades he has received over 
the years in the industry that matter most to him. 
Naseem says, “In my office I have handwritten let-
ters from past clients over the span of my career: 
those are the achievements I choose to hang on my 
wall.” He takes pride in his relationships. They are 
what matter most to him.

Naseem’s wife, Jennie, and daughter, Ashley

Naseem and his nephew smoking ribs and salmon

Naseem and his mother

Naseem and his wife
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A few things you may 
want to know about me: 
I LOVE cats (and have 
two at home, Chawlky 
and Lucy), I can DIY 
just about anything 
imaginable and when 
I am not working you 
can normally find me 
outside exploring new 
places. Best of all, I 
am getting married in 
September to my fiancé, 
Joan and we will start 
our new life together 
living in Honduras. I’m 

truly looking forward to working with the Chicago Real Produc-
ers platform and connecting with many of you!

Sincerely,
Melissa Lopez

Operations and Content Specialist
Chicago Real Producers 

Melissa in Tegucigalpa, Honduras

Melissa and Joan at Pulhapanzak Waterfall in Honduras

My story may have started very different from 
yours, or perhaps, we have a lot more in common 
than I may have thought. Many years ago, I found 
myself in college because it was the “next thing 
to do.” I had no idea what I wanted to do, so with 
this in mind, I set out on a course to take the most 
diverse courses I could get myself into. I tried all 
kinds of things like archeology, government, and 
being a DJ at a local radio station, to performing 
arts and play development. During this journey, I 
found my passion. It was only after I learned there 
is a whole career focused on working directly with 

Melissa with her cat Lucy

W E L C O M E  T O  T H E  T E A M

MEET

Melissa Lopez
our team

people and crafting stories to ultimately impact 
someone’s experience, that I quickly found myself 
graduating with a degree in communications.

From there, I’ve had the opportunity to work in nu-
merous communications roles in a handful of indus-
tries. Each new venture has taught me something 
valuable that I add to my repertoire. I now have 
the pleasure to come alongside the Chicago Real 
Producers team as the operations and content spe-
cialist, where I get to help share the stories of those 
making an impact in the real estate community. 
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State Farm Bank, F.S.B., Bloomington, Illinois ("Bank"), is a Member FDIC and Equal Housing Lender. 
NMLS ID 139716. The other products offered by affiliate companies of  State Farm Bank are not FDIC 
insured, not a State Farm Bank obligation or guaranteed by State Farm Bank, and may be subject to 

investment risk, including possible loss of  principal invested. 

Robert Archibald, Agent
IL-100731962
623 W North Avenue, Suite 4
Elmhurst, IL 60126
Bus: 630-501-1670
Fax: 630-501-1739
www.robertarchibald.com

Mon-Fri: 9:00am - 5:00pm  | Sat: 10:00am - 1:00pm
Evenings by appointment

Give your
home the
protection
it deserves.

Your home is where 
you make some of  
your best memories, 
and that's worth 
protecting.
I'm here to help.
LET'S TALK TODAY.

STACIE YAROSZ,
STYLIST & MAKEUP ARTIST

SYSTYLED@GMAIL.COM

312.952.2241

•  AIRBRUSH MAKEUP & HAIR

•  BRIDAL, CORPORATE, PRINT, AND TV

•  SPECIALIZED IN PRECISION CUTTING,

    COLOR, AND EXTENSIONS

����������������������������
��������
�����������������



	���������	�����������������
�������������������������������
������������
��������
���������������
��
��������	�������������

���
������������������������������
���

�������
���������������
�����	������������������������
��������������������
�������
���������������	���������
�

�������������
�������������
�������������������������
����
��
���	��
�
���	���������
��������������������������
�
�����������������������
����������������������������
��������������������
������
����������
����������
�����	�����������
������	��
�������������������� ��������
­�	�����
���������������
�
����� ����	�����������������
��������������	�����������
�����������������

��������������
������������



70 • July 2019 www.realproducersmag.com • 71

SPRING EVENT!
Hosted by Rhine Hall Distillery 

Our Spring Event, hosted by Rhine Hall Distill-
ery, Michelle Bobart with Guaranteed Rate, 
and Lisa Raimondi with Raimondi Law, was 
a huge success and one of the largest attended. Ev-
eryone enjoyed not only mingling but also the local, 
handcrafted spirits Rhine Hall Distillery provided 
for the afternoon. A special thank you to everyone 
who joined us, provided raffle prizes, and helped 
make it a fantastic spring afternoon. We look for-
ward to seeing you at our Summer Event on July 
25th. Details on page 14. Enjoy the photos! 

events
Photos by Heather Allison Love Photography

A special thanks to Michelle Bobart with Guaranteed Rate 
and Lisa Raimondi with Raimondi Law
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www.docmechanicalchicago.com
Offering full service plumbing and sewer expertise

for residential and commercial properties.

Family Owned & Operated

CALL US FOR ALL YOUR PLUMBING NEEDS

773-951-8158

3588 N Milwaukee Ave 
Chicago, IL 60641 

P: 773-283-7675 
E: Info@LindholmRoofing.com 
W: LindholmRoofing.com

• Cedar
• Flat Roofs
• Insulation
• Shingles
• Siding

• Gutters & Downspouts
• Slate & Tile
• Tuckpointing
• Window & Doors

Residential
& Commercial

Crooked Oak has helped countless Chicago area 

homeowners bring new life to their kitchen, bathroom, 

home office or master closet. Our comprehensive 

design, fabrication and installation process ensures 

quality and complete customer satisfaction.

Trust the team so many Chicago homeowners have 

relied on for their storage needs.

CHOOSE FROM A LARGE SELECTION OF 
SOLID WOOD & MELAMINE MATERIALS

HUNDREDS OF COLORS & STAINS AVAILABLE
OR WE CAN CREATE ONE JUST FOR YOU

COMPLIMENTARY 3D RENDERING
PROVIDED FOR EVERY PROJECT

Custom Closets, Wall Beds, 
Mudrooms, Pantries & Storage 

for Chicago’s Finest Homes

1920 BEACH ST, BROADVIEW, IL     708.344.6955    WWW.CROOKEDOAK.COM
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ACROSS

3 Bungalows comprise more than a
_____ of Chicago’s single-
family building stock (Sun’s
Out Buns Out)

8 Mia Hable owns Artfully ______
Staging

9 The Bungalow Expansion Project
was a proactive reaction to what
campaign (Sun’s Out Buns Out)

11 Jen Schreiber hails from a long line
of….

12 Brooke Daitchman volunteers for
this local charity

13 Chicago Real Estate Rumble was
born in 20_ _ (Making a Difference)

14 An important skill agents must
possess in order to be successful
according to Chuck Gullett

16 Bruce Glazer met his fiancee, Taylor,
at this university

17 This, coupled with yoga makes a
huge difference in Chuck
Gullett’s level of productivity

18 The first major Jen Schreiber chose
in college

DOWN

1 Bruce Glazer moved here after college
2 Brooke Daitchman’s goal was

to get her Ph.D. in
4 What Naseem El-Barbarawi enjoys

doing outside of work
5 Bruce Glazer explains that

“Success is a ______”
6 One of Mia Hable’s hobbies
7 Naseem El-Barbarawi says

“never take any ____ for
granted”

10 Finish the name of the summer
event “Closing the Summer
______”

15 Jen Schreiber’s dog's name

1

2 3 4

5 6

7 8

9

10

11 12 13

14 15

16

17

18

CHICAGO 
Private 

message us a 
photo of your 

completed 
crossword puzzle 

for a chance 
to win!

DOWN 
1	   Bruce Glazer moved here after college 
2	   Brooke Daitchman’s goal was to get her Ph.D. in 
4	   Naseem El-Barbarawi likes to do this outside  

  of work
5	   Bruce Glazer explains that “Success is a 

______” 
6	   One of Mia Hable’s hobbies 
7	   Naseem El-Barbarawi says “never take any 

____ for granted” 
10  Finish the name of the summer event  

  “Closing the Summer ______” 
15  Jen Schreiber’s dog’s name

ACROSS 
3	   Bungalows comprise more than a _____ of Chicago’s single family  

  building stock (Sun’s out Buns out) 
8	   Mia Hable owns Artfully ______ Staging 
9	   The Bungalow Expansion Project was a proactive reaction to what  

  campaign (Sun’s out Buns out) 
11	  Jen Schreiber hails from a long line of…. 
12  Brooke Daitchman volunteers for this local charity 
13  Chicago Real Estate Rumble was born in 20_ _ (Making a Difference) 
14  An important skill agents must possess in order to be successful  

  according to Chuck Gullett 
16  Bruce Glazer met his fiancee, Taylor, at this university 
17  This, coupled with yoga makes a huge difference in Chuck Gullett’s  

  level of productivity 
18  The first major Jen Schreiber chose in college 

Get to Know Your

Chicago 
Real Producers

games
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# First Name Last Name List # List $ Sell # Sell $ Total # Total $

1 Jeffrey Lowe 58 $62,594,325 29 $36,514,875 87 $99,109,200 

2 Matt Laricy 78 $33,722,176 85 $45,652,377 163 $79,374,553 

3 Erin Ward 11 $39,257,500 6 $22,875,000 17 $62,132,500 

4 Emily Sachs Wong 31 $39,251,500 15 $21,215,000 46 $60,466,500 

5 Mario Greco 75 $37,723,606 19 $15,689,386 94 $53,412,992 

6 Leigh Marcus 67 $40,183,266 10 $6,194,500 77 $46,377,766 

7 Scott Newman 34 $12,223,900 56 $29,493,802 90 $41,717,702 

8 Timothy Sheahan 42 $31,248,900 11 $9,824,500 53 $41,073,400 

9 Nancy Tassone 10 $38,689,526 1 $377,000 11 $39,066,526 

10 Jennifer Ames 17 $27,304,500 10 $10,766,000 27 $38,070,500 

11 Karen Biazar 55 $29,511,558 12 $7,924,500 67 $37,436,058 

12 Chezi Rafaeli 12 $15,447,000 10 $21,981,325 22 $37,428,325 

13 Melanie Giglio 31 $20,548,076 22 $13,405,988 53 $33,954,064 

14 Sophia Klopas 27 $21,990,975 17 $9,117,020 44 $31,107,995 

15 Sam Shaffer 16 $9,053,000 33 $19,995,664 49 $29,048,664 

16 Ryan Preuett 6 $11,842,500 9 $13,022,500 15 $24,865,000 

17 Philip Skowron 10 $15,762,500 3 $8,720,000 13 $24,482,500 

18 Carrie McCormick 16 $12,390,000 18 $11,640,500 34 $24,030,500 

19 Timothy Salm 14 $15,487,500 3 $6,565,013 17 $22,052,513 

20 Konrad Dabrowski 24 $14,985,900 11 $6,788,000 35 $21,773,900 

21 Colin Hebson 14 $13,302,197 13 $8,378,697 27 $21,680,894 

22 Eugene Fu 11 $17,292,000 2 $3,780,000 13 $21,072,000 

23 Brad Lippitz 15 $10,097,684 11 $10,366,500 26 $20,464,184 

24 Julie Busby 16 $11,947,800 11 $8,477,000 27 $20,424,800 

25 Natasha Motev 4 $8,490,000 2 $11,849,395 6 $20,339,395 

26 Jill Silverstein 7 $4,157,500 19 $15,855,500 26 $20,013,000 

27 Katharine Waddell 16 $9,259,500 18 $10,552,750 34 $19,812,250 

28 Jason O'Beirne 24 $14,942,323 12 $4,060,500 36 $19,002,823 

29 Joshua Weinberg 17 $7,351,536 20 $11,084,000 37 $18,435,536 

30 Katherine Malkin 4 $10,185,000 2 $7,440,000 6 $17,625,000 

31 Gwen Farinella 3 $10,500,000 2 $6,075,000 5 $16,575,000 

32 Barbara O'Connor 24 $11,217,707 11 $5,275,000 35 $16,492,707 

33 James Athanasopoulos 48 $16,306,005 1 $137,200 49 $16,443,205 

34 Matthew Liss 25 $12,638,400 9 $3,696,750 34 $16,335,150 

Teams and individuals from January 1, 2019 to May 31, 2019

TOP 200 STANDINGS

Disclaimer: Information is pulled directly from the MLS. New construction or numbers not reported to the MLS within the date range listed are not 
included. The MLS is not responsible for submitting this data. Some teams may report each agent individually, while others may take credit for the 
entire team. Chicago Real Producers does not alter or compile this data nor claim responsibility for the stats reported to/by the MLS. Data is based on 
Chicago proper only and may not match the agent’s exact year-to-date volume.

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

35 Aaron Sklar 4 $1,506,500 9 $14,721,500 13 $16,228,000 

36 Jennifer Mills 19 $11,749,132 9 $4,171,500 28 $15,920,632 

37 Layching Quek 2 $1,180,000 22 $14,646,134 24 $15,826,134 

38 Elizabeth Brooks 10 $15,400,256 0 $0 10 $15,400,256 

39 Lauren Mitrick Wood 16 $5,627,000 20 $9,562,950 36 $15,189,950 

40 Hayley Westhoff 12 $7,246,401 9 $7,909,000 21 $15,155,401 

41 Millie Rosenbloom 10 $8,782,750 6 $6,267,250 16 $15,050,000 

42 Phil Byers 9 $4,654,700 12 $10,379,150 21 $15,033,850 

43 Frank Montro 60 $12,076,724 20 $2,778,651 80 $14,855,375 

44 Erin Mandel 13 $13,979,250 2 $833,000 15 $14,812,250 

45 Lucas Blahnik 13 $5,704,500 14 $8,921,400 27 $14,625,900 

46 Bari Levine 13 $5,738,000 15 $8,713,400 28 $14,451,400 

47 Emily Phair 12 $2,939,900 25 $11,321,701 37 $14,261,601 

48 Richard Kasper 14 $12,295,500 5 $1,725,900 19 $14,021,400 

49 Noah Birk 6 $13,601,000 1 $386,000 7 $13,987,000 

50 Nadine Ferrata 14 $10,121,000 5 $3,754,000 19 $13,875,000 
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TOP 200 STANDINGS

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

51 Kathleen Malone 7 $5,658,500 7 $7,839,500 14 $13,498,000 

52 Bruce Glazer 7 $3,462,500 9 $9,828,062 16 $13,290,562 

53 Amanda McMillan 15 $5,282,825 18 $7,915,300 33 $13,198,125 

54 Daniel Close 7 $3,280,000 19 $9,888,900 26 $13,168,900 

55 Helaine Cohen 4 $5,650,000 6 $7,425,400 10 $13,075,400 

56 Michael Maier 11 $3,816,250 7 $9,188,961 18 $13,005,211 

57 Ryan Smith 75 $12,968,880 0 $0 75 $12,968,880 

58 Santiago Valdez 18 $6,990,500 16 $5,716,210 34 $12,706,710 

59 Barbara Proctor 6 $9,672,500 2 $2,990,000 8 $12,662,500 

60 Cynthia Sodolski 7 $5,258,000 7 $7,352,500 14 $12,610,500 

61 Alishja Ballard 8 $3,875,525 15 $8,684,000 23 $12,559,525 

62 Joe Zimmerman 16 $6,495,400 9 $5,832,500 25 $12,327,900 

63 Emily Smart Lemire 10 $7,066,050 5 $5,031,250 15 $12,097,300 

64 Margaret Baczkowski 7 $7,064,000 6 $4,953,500 13 $12,017,500 

65 Nicholaos Voutsinas 3 $1,550,900 24 $10,456,700 27 $12,007,600 

66 Brooke Vanderbok 7 $5,662,500 9 $6,159,500 16 $11,822,000 

67 Nicholas Colagiovanni 7 $5,705,000 5 $6,090,000 12 $11,795,000 

68 Keith Brand 0 $0 27 $11,724,050 27 $11,724,050 

69 Owen Duffy 22 $10,744,540 2 $830,000 24 $11,574,540 

70 Joel Holland 8 $3,511,400 18 $7,983,900 26 $11,495,300 

71 Steve Horvath 3 $11,345,000 0 $0 3 $11,345,000 

72 Douglas Smith 4 $2,590,000 4 $8,660,000 8 $11,250,000 

73 Mary Haight 15 $8,623,900 6 $2,422,900 21 $11,046,800 

74 Lance Kirshner 17 $7,002,200 8 $3,990,900 25 $10,993,100 

75 Steve Meyer 23 $9,885,000 2 $997,428 25 $10,882,428 

76 Melissa Govedarica 9 $7,907,750 3 $2,900,000 12 $10,807,750 

77 Melissa Siegal 9 $4,176,000 7 $6,582,900 16 $10,758,900 

78 Eileen Brennan 4 $10,243,787 1 $420,000 5 $10,663,787 

79 Sam Jenkins 9 $5,327,000 7 $5,319,000 16 $10,646,000 

80 Camille Canales 11 $4,999,000 12 $5,633,900 23 $10,632,900 

81 Nancy Huetteman 23 $9,759,500 1 $825,000 24 $10,584,500 

82 Michael Hall 13 $7,202,700 7 $3,301,000 20 $10,503,700 

83 Ian Schwartz 10 $8,253,500 4 $2,232,500 14 $10,486,000 

84 Pamela Rueve 7 $4,339,000 5 $6,140,000 12 $10,479,000 

Teams and individuals from January 1, 2019 to May 31, 2019

Disclaimer: Information is pulled directly from the MLS. New construction or numbers not reported to the MLS within the date range listed are not 
included. The MLS is not responsible for submitting this data. Some teams may report each agent individually, while others may take credit for the 
entire team. Chicago Real Producers does not alter or compile this data nor claim responsibility for the stats reported to/by the MLS. Data is based on 
Chicago proper only and may not match the agent’s exact year-to-date volume.

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

85 Clare Spartz 4 $6,097,500 1 $4,350,000 5 $10,447,500 

86 Tanni Wong 6 $5,700,000 5 $4,662,000 11 $10,362,000 

87 Ivona Kutermankiewicz 10 $7,617,150 2 $2,665,000 12 $10,282,150 

88 Sara McCarthy 13 $7,577,000 7 $2,701,000 20 $10,278,000 

89 Debra Dobbs 5 $4,692,500 7 $5,465,000 12 $10,157,500 

90 D Waveland Kendt 12 $6,978,287 5 $3,082,000 17 $10,060,287 

91 Karen Schwartz 9 $4,197,900 12 $5,854,000 21 $10,051,900 

92 Thomas Moran 8 $6,204,500 4 $3,623,500 12 $9,828,000 

93 Alexa Hara 2 $1,982,500 3 $7,578,000 5 $9,560,500 

94 Meredith Manni 2 $4,204,000 4 $5,355,000 6 $9,559,000 

95 Greg Vollan 6 $6,671,500 5 $2,887,500 11 $9,559,000 

96 Peter Angelo 8 $9,480,050 0 $0 8 $9,480,050 

97 Richard Anselmo 8 $6,407,500 2 $3,005,000 10 $9,412,500 

98 Dennis Huyck 7 $3,441,500 9 $5,862,000 16 $9,303,500 

99 Joanne Nemerovski 6 $6,731,000 3 $2,420,000 9 $9,151,000 

100 Danny Lewis 6 $3,964,400 8 $5,165,900 14 $9,130,300 
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Service is the Key to my success!

���������������

IT HAS
ARRIVED!

What is LeadWorks with Digital Docs?

Real Estate Agents get access to the 
LeadWorks  program which delivers 
targeted leads right to their inbox.  This 
program analyzes over 21 life-event 
triggers from a specific radius around 
the property they sold.  LeadWorks  will 
automatically e-mail you the leads so 
you can get started immediately on 
growing your business! 

With DigitalDocs  all parties within a 
real estate transaction recieve leading 
technology that is designed to create 
marketing automation post-closing to 
stay in touch with past clients, while 
offering their clients a safe and secure 
document storage solution and valuable 
reports.  

Contact me for more information!

JASON CHMIELEWSKI
Managing Attorney

office 312.332.5020 fax 312.332.5021

jason@jmclawgroup.com
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REALTORS

with

I HAVE THE BEST TOOLS FOR
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Chris Kinsella
Sr. Mortgage Banker
Cell: 630.564.3272
NMLS #872091
ckinsella@uhloans.com
uhloans.com

IT'S MORE THAN A MORTGAGE

4 Westbrook Corporate Center,
Suite 650, Westchester, IL 60154

1000 N. Milwaukee Ave,
Chicago, IL 60642 | (708) 531-9060

Clients
Need
More
Space?
Chris Kinsella can help 
them with the attention
to all their loan needs.

TOP 200 STANDINGS

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

101 Boris Lehtman 14 $8,519,000 1 $520,000 15 $9,039,000 

102 Marci Trick 0 $0 20 $8,921,836 20 $8,921,836 

103 Danielle Inendino 0 $0 19 $8,908,450 19 $8,908,450 

104 Eudice Fogel 9 $6,802,500 2 $2,095,000 11 $8,897,500 

105 Karen Ranquist 9 $8,442,300 1 $320,000 10 $8,762,300 

106 Stephanie Cutter 16 $5,004,100 10 $3,726,500 26 $8,730,600 

107 Kieran Conlon 7 $5,155,750 2 $3,540,000 9 $8,695,750 

108 Allen Johnson 5 $6,451,500 2 $2,202,500 7 $8,654,000 

109 Danielle Dowell 16 $6,745,500 4 $1,906,000 20 $8,651,500 

110 Deborah Hess 12 $6,300,700 4 $2,299,400 16 $8,600,100 

111 Mark Icuss 6 $6,349,000 3 $2,238,900 9 $8,587,900 

112 Kevin Wood 2 $6,615,013 2 $1,899,000 4 $8,514,013 

113 Melanie Everett 5 $2,050,000 18 $6,453,400 23 $8,503,400 

114 Scott Curcio 9 $3,893,500 14 $4,597,899 23 $8,491,399 

115 Jennifer Liu 17 $7,694,300 3 $790,000 20 $8,484,300 

116 Michael Shenfeld 8 $3,645,000 7 $4,816,000 15 $8,461,000 

117 Paul Mancini 7 $2,886,500 13 $5,562,000 20 $8,448,500 

118 Elena Theodoros 11 $4,995,000 6 $3,385,100 17 $8,380,100 

119 Laura Meier 9 $3,437,500 7 $4,897,000 16 $8,334,500 

120 Sohail Salahuddin 18 $7,236,799 3 $1,083,000 21 $8,319,799 

121 Suzanne Gignilliat 4 $4,520,000 2 $3,700,000 6 $8,220,000 

122 Hasani Steele 27 $6,413,892 7 $1,741,700 34 $8,155,592 

123 Ryan Mckane 19 $8,043,200 0 $0 19 $8,043,200 

124 Christopher Helland 0 $0 16 $8,038,000 16 $8,038,000 

125 Daniel Glick 4 $4,417,000 4 $3,577,000 8 $7,994,000 

126 Colleen Berg 19 $7,983,927 0 $0 19 $7,983,927 

127 Izabela Sloma 8 $6,776,900 4 $1,203,900 12 $7,980,800 

128 Michael Linden 17 $6,916,000 3 $1,043,750 20 $7,959,750 

129 Kristi Gunther 5 $6,174,000 2 $1,695,000 7 $7,869,000 

130 Wayne Beals 10 $5,144,048 6 $2,724,628 16 $7,868,676 

131 Elizabeth Ballis 5 $3,395,000 8 $4,440,000 13 $7,835,000 

132 Cindy Weinreb 5 $2,698,000 11 $5,131,400 16 $7,829,400 

133 Kelly Parker 9 $4,599,000 6 $3,157,432 15 $7,756,432 

134 Vincent Anzalone 7 $3,840,000 7 $3,836,500 14 $7,676,500 

Teams and individuals from January 1, 2019 to May 31, 2019

Disclaimer: Information is pulled directly from the MLS. New construction or numbers not reported to the MLS within the date range listed are not 
included. The MLS is not responsible for submitting this data. Some teams may report each agent individually, while others may take credit for the 
entire team. Chicago Real Producers does not alter or compile this data nor claim responsibility for the stats reported to/by the MLS. Data is based on 
Chicago proper only and may not match the agent’s exact year-to-date volume.

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

135 Erlend Candea 10 $7,670,300 0 $0 10 $7,670,300 

136 Dominic Irpino 8 $2,444,678 16 $5,221,200 24 $7,665,878 

137 Craig Isacson 2 $1,330,000 3 $6,328,500 5 $7,658,500 

138 Keith Wilkey 2 $4,700,000 2 $2,925,000 4 $7,625,000 

139 Stephanie Loverde 7 $4,095,500 6 $3,477,000 13 $7,572,500 

140 Debbie Maue 11 $4,663,186 6 $2,908,000 17 $7,571,186 

141 Chris Bauer 8 $3,419,500 6 $4,147,500 14 $7,567,000 

142 Chloe Ifergan 8 $6,232,500 4 $1,328,000 12 $7,560,500 

143 Augusto Panlilio 1 $277,000 27 $7,277,150 28 $7,554,150 

144 Nancy Hotchkiss 10 $3,859,370 9 $3,679,650 19 $7,539,020 

145 Jacqueline Colando 20 $7,527,700 0 $0 20 $7,527,700 

146 Stefanie Lavelle 18 $6,454,400 3 $955,000 21 $7,409,400 

147 Philip Schwartz 9 $2,905,000 12 $4,493,400 21 $7,398,400 

148 Coleen Karpf 7 $2,788,500 8 $4,564,800 15 $7,353,300 

149 Kaylin Goldstein 6 $3,627,000 4 $3,670,000 10 $7,297,000 

150 Amy Duong 5 $1,390,000 9 $5,901,900 14 $7,291,900 
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150 S WACKER DR. SUITE 2400  |  CHICAGO, IL 60606  |  312-929-0974

We know that agents like you drive our business. 
Therefore, we want your clients to be amazed at how 
easy their transaction is and, as a result, be inclined to 
use you again on their next transaction. That’s where 

Miles & Gurney, LLC shines.

If you have a buyer or seller in Chicagoland, we’re 
ready to prove to you why Miles & Gurney should be 

your “go-to” real estate attorney.

ADAM GURNEY, ESQ
adam@lawfirmmiles.com 
www.milesgurneylaw.com 

TOP 200 STANDINGS

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

151 Jamie Connor 8 $5,331,500 2 $1,960,000 10 $7,291,500 

152 Weston Harding 6 $3,812,500 6 $3,464,750 12 $7,277,250 

153 Christopher Norton 6 $7,255,760 0 $0 6 $7,255,760 

154 Steven Jurgens 4 $4,994,500 2 $2,255,000 6 $7,249,500 

155 Lisa Huber 9 $3,595,340 7 $3,615,000 16 $7,210,340 

156 Haley Levine 5 $1,710,000 15 $5,490,420 20 $7,200,420 

157 Sarah Ziehr 14 $6,280,500 1 $916,000 15 $7,196,500 

158 Janelle Dennis 11 $4,428,150 6 $2,716,900 17 $7,145,050 

159 Ashley Carter 8 $2,550,500 8 $4,562,900 16 $7,113,400 

160 Elizabeth Lothamer 5 $3,273,325 10 $3,828,400 15 $7,101,725 

161 Nancy McAdam 7 $4,634,000 2 $2,467,000 9 $7,101,000 

162 Ryan Gossett 11 $5,348,700 4 $1,714,000 15 $7,062,700 

163 Robert Picciariello 22 $7,060,300 0 $0 22 $7,060,300 

164 Scott Broene 5 $4,158,703 3 $2,875,139 8 $7,033,842 

165 Qiankun Chen 6 $1,867,000 14 $5,164,000 20 $7,031,000 

166 Samantha Porter 8 $4,890,000 1 $2,125,000 9 $7,015,000 

167 Harold Blum 7 $5,475,000 2 $1,531,000 9 $7,006,000 

168 Brent Hall 9 $5,360,412 2 $1,631,000 11 $6,991,412 

169 Sharon Gillman 2 $4,744,500 2 $2,245,000 4 $6,989,500 

170 Randi Pellar 1 $6,958,000 0 $0 1 $6,958,000 

171 Lisa McMillan 6 $6,552,633 1 $398,000 7 $6,950,633 

172 Nathan Binkley 5 $2,381,000 7 $4,548,116 12 $6,929,116 

173 Doug Harter 3 $2,955,000 6 $3,940,000 9 $6,895,000 

174 Stacey Dombar 14 $6,145,425 2 $711,000 16 $6,856,425 

175 Nichole Dinino 7 $2,292,000 10 $4,499,699 17 $6,791,699 

176 Brady Miller 8 $2,588,500 17 $4,165,400 25 $6,753,900 

177 Alex Wolking 6 $2,815,000 10 $3,839,000 16 $6,654,000 

178 Anthony Disano 28 $6,629,828 0 $0 28 $6,629,828 

179 Elizabeth Palomar 10 $4,589,000 2 $2,040,000 12 $6,629,000 

180 Steve Otwell 0 $0 14 $6,610,700 14 $6,610,700 

181 Tiffeny Meyers 0 $0 17 $6,575,900 17 $6,575,900 

182 Lynn Weekley 9 $4,982,500 3 $1,583,000 12 $6,565,500 

183 Dawn McKenna 4 $5,461,500 1 $1,075,000 5 $6,536,500 

184 Teresa Costantini Levin 2 $1,035,000 1 $5,500,000 3 $6,535,000 

Teams and individuals from January 1, 2019 to May 31, 2019

Disclaimer: Information is pulled directly from the MLS. New construction or numbers not reported to the MLS within the date range listed are not 
included. The MLS is not responsible for submitting this data. Some teams may report each agent individually, while others may take credit for the 
entire team. Chicago Real Producers does not alter or compile this data nor claim responsibility for the stats reported to/by the MLS. Data is based on 
Chicago proper only and may not match the agent’s exact year-to-date volume.

# First Name Last Name List # List $ Sell # Sell $ Total # Total $

185 Christopher Pertile 5 $2,460,100 3 $4,065,000 8 $6,525,100 

186 Christina McNamee 5 $1,806,500 6 $4,718,250 11 $6,524,750 

187 Ron Knoll 6 $3,534,500 5 $2,989,900 11 $6,524,400 

188 Morgan Sage 9 $4,275,000 5 $2,247,500 14 $6,522,500 

189 Michael Rosenblum 11 $6,120,900 1 $400,000 12 $6,520,900 

190 Tyler Weekes 1 $1,270,000 3 $5,245,000 4 $6,515,000 

191 Justin Penn 1 $3,700,000 1 $2,785,000 2 $6,485,000 

192 Laura Rubin Dresner 2 $6,480,000 0 $0 2 $6,480,000 

193 Rubina Bokhari 7 $3,985,750 4 $2,481,500 11 $6,467,250 

194 Rizwan Gilani 9 $3,578,700 5 $2,884,999 14 $6,463,699 

195 Scott Stavish 6 $3,266,000 5 $3,182,150 11 $6,448,150 

196 Christopher Mundy 5 $3,475,000 5 $2,962,900 10 $6,437,900 

197 Lawrence Dunning 4 $2,322,500 7 $4,114,900 11 $6,437,400 

198 Nathan Ortiz 15 $6,201,499 1 $212,000 16 $6,413,499 

199 Robin Phelps 8 $4,795,500 3 $1,596,500 11 $6,392,000 

200 Lisa Sanders 10 $4,326,500 6 $2,063,000 16 $6,389,500 
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2155 W. Roscoe St. Chicago, IL 60618

www.gundersonfirm.com  |  312-600-5000  |  info@gundersonfirm.com

For Chicagoland's Real Estate Buyers & Sellers,  we provide personalized
legal guidance  and counsel from Contract to Closing and Beyond.

THE GUNDERSON LAW FIRM, LLC

C.J. Lamb Michael J. Gunderson
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