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heat on solar leases

Solar leases are a great way for
homeowners to capitalize on rooftop
solar panels without the hefty upfront
expense of buying a home solar system.
But those leases can cause lending
issues with Fannie Mae when it comes
time to sell the property.

Issues only arise with third-party
ownership of the panels. If the solar
panels are owned by the homeowner,
either purchased outright or through a
purchase loan program, then they are
treated like any other property feature.
Appraisers should include the value of
the solar system when evaluating the
property and some national studies
have shown that the panels can add
up to $15,000 to a home's value.

Things start to get sticky with solar
leases and power purchase
agreements (PPAs), which are driving
much of the current rooftop solar
installation boom. With these programs,
a third-party owns the rooftop system
and the homeowner either pays a
monthly lease fee and keeps the energy
produced (for leased systems) or buys
the energy produced at a lower rate
than what they would pay the local
electric company (PPAs).

While these arrangements make solar
energy more affordable, there are some
strings attached when selling. Here are
the Fannie Mae requirements for solar
leases and PPAs.

« The solar panels may not be included
in the appraised value of the property.

- The property must maintain access to

an alternate source of
electric power that meets
community standards.

« The monthly lease payment
must be included in the debt-
to-income (DTI) ratio calculation
unless the lease is structured to
provide delivery of a specific
amount of energy at a fixed
payment and has a production
guarantee.

« Payments under power purchase
agreements where the payment is
calculated solely based on the energy
produced may be excluded from the
DTl ratio.

« The owner of the equipment must
be responsible for any damage and
is obligated to repair the damage.

« The owner of the equipment cannot
be named as a loss payee on the
homeowner’s property insurance.

+ In the event of foreclosure, the lender
must have the right to terminate the
lease, require the owner to remove
the equipment or become the
beneficiary of the lease without
payment of a transfer fee.

Solar panel leases and PPAs can

add an extra layer of complexity to

a home purchase. Listing agents and
buyers agents should contact their
Loan Officer to review any solar lease
to insure there are no issues that could
impede the sale or that could hamper
the title transfer to the new owner.

Tina can be reached at any of
the contact information here:

Tina DelCasale

Sr. Loan Officer, NMLS ID # 191852
301.523.1893 Cell

301.921.0070 x3801

tdelcasale@embracehomeloans.com
www.embracehomeloans.com/tina-delcasale

1001 Connecticut Avenue NW
Suite 405
Washington, DC 20036

ombrace

home loans

3E

BBB. LenDER

Embrace Home Loans, Inc. NMLS ID # 2184 is
licensed in 46 states and DC., CA Licensed by
the Department of Business Oversight under
the Residential Mortgage Lending Act
(www.nmlsconsumeraccess.org)
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(301) 938-9100

WE’VE BEEN A RELIABLE REALTOR INSPECTION PARTNER SINCE 2004 FOR
MORE REASONS THAN ONE. YOUR CLIENTS RECEIVE THESE AND MORE...

12
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ONLINE SCHEDULING - 24/7 365

“I've been using Top to Bottom Services for years and they are our only choice for home inspections. Their office
staff is always responsive to me and my clients. I'm impressed by their weekly inspector fraining and believe they

are among the best frained and quadlified inspectors in the DMV. They know what fo say and how fo say it.”
—Nurit Coombe, RE/MAX Elite Services

- Spanish, French, and Hindi-Speaking Inspectors 7S
- Female and Male Inspectors ) i EST 2004:
- 10 FulHime Inspectors to Choose From BBB ~— velos 99% 5-Star
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*Restrictions and limitations apply. Call today for defails.
If you are interested in contributing or nominating Realtors for certain
stories, please email us at Kristin.Brindley@RealProducersMag.com. lET US HELP YOU AT YOUR NEXT PRE.l’S T’NG
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of N2 Publishing but remain solely those of the author(s). The publication contains
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or responsible for business practices of these companies. NOTE: When community events take place, photographers may be present to take photos for that event and they may be used in this publication.

TOP TO BOTTOM SERVICES, LLC ¢ (301) 938-9100 ¢ WWW.TTBSERVICES.COM

4 . May 2017



'] SPONSOR LIST

This section has been created to give you easier access when searching for a trusted real estate affiliate. Take a minute to familiarize

yourself with the businesses sponsoring your newsletter magazine. These local businesses are proud to partner with you and make
this magazine possible. Please support these businesses and thank them for supporting the REALTOR® community!

CHARITY

A Wider Circle
(301) 608-3504
AWiderCircle.org

CLEANING SERVICE
Maria’s Cleaning Services
(240) 242-4844

ESTATE SALES
EstateMAX

(301) 332-5585
EstateMAX.net

FINANCIAL PLANNER
Foresters Financial Services
(386) 214-5823
ForestersFinancial.com

FLOORING
Floormax

(301) 206-2280
Floormax.us.com

GIFTS

Strategic Gifting
(313) 971-8312
StrategicGifting.com

“#;,.

Is your Air Conditoner Ready for Summer?
Call #7727 TODAY & Book an AC Tune Up

1x,ﬂmm

r’*

/MW" i

PLUMBING HEATING &

Qur highly trained
professionals provide
superior service and

sales, installation and
maintenance on all

your plumbing needs. HVAC units.

Quality People, Quality Products, Quality Service.

vitoservices.com | 301-637-6926
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products for all commercial and residential

REQUEST SERVICE l

& DRAINS AIR CONDITIONING TODAY
QOur superior service includes Call MI7@ for 24

service today.

; EMERGENCY
We have friendly SERVICE
operators standing by.

HEATING, AIR AND PLUMBING

Vito Services
(301) 251-021
VitoServices.com

HOME INSPECTION
Top To Bottom Services
(301) 938-9100
TTBServices.com

LOCKSMITH

Mike’s Locksmith & Security
(240) 506-7500
Mikes-Locksmith.com

MORTGAGE
Embrace Home Loans
Tina Del Casale

(301) 523-1893

First Washington Mortgage
Chanin Wisler
(301) 526-0020

McLean Mortgage
Troy Toureau
(301) 440-4261

Mortgage Advantage Loans
Krishan Gupta

(301) 254-6339

MOVING COMPANY

Moyer & Sons Moving & Storage

(301) 869-3896
MoyerAndSons.com

PHOTOGRAPHY
Howard Lansat
Photography
(301) 838-9560
LansatPhoto.com

Ryan Corvello Photography
(757) 685-2077
CorvelloPhotography.com

REMODELING

Pavel Remodeling, LLC
(307) 841-5282
PavelDesignAndBuild.com

TITLE SERVICES
ATG Title, Inc.
(703) 934-2100
ATGTitle.com

RGS Title
(703) 877-7521
RGSTitle.com

Stewart Title and Escrow
(480) 203-6452
DCTitleGuy.com

VIDEO SERVICES

Real Estate Video Company
(301) 728-3624
realestatevideocompany.com

Paul Coroneos
Senior Associate
Foresters Financial Services, Inc.

240 4851505 x 214
paul.coroneos@foresters.com

Foresters Financial Services, Inc.
8757 Georgia Avenue

Suite 405

Silver Spring MD 20910

Paul Coroneos is a Senior Associate
at Foresters Financial Services, Inc.,
serving the DC-Maryland-Virginia
area. Paul graduated from Roger
Williams University with a BS in
Financial Services.

Paul understands that each client's
financial needs and goals are unique;
that is why he is committed to
creating a personalized approach
towards investing. When Paul meets
with you, he will review your financial
needs, identify your long-term goals,
gauge your risk tolerance, evaluate
appropriate investments and life
insurance products, present
personalized recommendations,
recommend an asset allocation
strategy for you, and provide
ongoing support. Paul is committed
to helping individuals reach their
financial goals.

,
Foresters
Financial

Financial services

Foresters Financial Services, Inc. provides everyday families and
individuals with financial solutions, guidance and tools to meet
their needs across all life stages. Our Financial Representatives
offer personalized service combined with a solid, long-term
approach and fresh thinking, to help you:

. Save and invest for retirement, education and other life events
. Create retirement income strategies

. Protect the ones you love

. Plan your legacy

You can also take pride in knowing that you are part of Foresters™, an international

financial services provider that gives back to the community and cares deeply about
family well-being. Each year Foresters organizes thousands of community activities,

providing financial contributions and hands-on volunteerism in support of charitable
partners, that make a meaningful and lasting impact in local communities.

Together, we can help you achieve financial and family well-being—now and
tomorrow, this generation and the next

Areas of Specialty:

Mutual Funds Insurance Planning SEP IRAs

Equity Whole Life 401(K) / Roth 401(K)

Fixed Income Variable Life Executive Bonus

Tax Exempt Single Premium Variable Life Defined Contribution Plans
Money Market Universal Life Profit Sharing Plans
Retirement Planning Term Life ) Planning for Organizations
401(K) and IRA Rollovers survivorship 403(B) / Roth

Roth IRAs ("2nd to Die’) 403(B) Plans

Traditional IRAs Non-Medical Final Expense

Wealth Transfer Annuities Planning
Income Distribution Planning Fixed

Fixed Income Vehicles Variable
Revocable and Irrevocable Immediate

Trust Funding

457 Deferred
Compensation Plans
Electronic Payroll Services

College Planning
Coverdell Education Savings

, ; , Business Planning Accounts
Pension Option Planning Key Man Insurance 529 Savings Plans
Buy-Sell Agreements UGMA / UTMA

Simple IRAs Custodial Accounts

For more information about First Investors funds or variable products from Foresters Financial
Services, Inc., you may obtain a free prospectus by contacting your Representative, writing to the
address below, calling 800 423 4026 or visiting our website at forestersfinancial.com. You should
consider the investment objectives, risks, charges and expenses carefully before investing. The
prospectus contains this and other information, and should be read carefully before you invest or
send money. An investment in a fund is not a bank deposit and is not insured or guaranteed by the
Federal Deposit Insurance Corporation (FDIC) or any other government agency.

Foresters Financial™ and Foresters™ are the trade names and trademarks of The Independent Order of
Foresters, a fraternal benefit society, 789 Don Mills Road, Toronto, Canada M3C 1T9, and its
subsidiaries, including Foresters Financial Services, Inc. Secuirities, life insurance and annuity products
are offered through Foresters Financial Services, Inc. Insurance products are issued by Foresters Life
Insurance and Annuity Company or The Independent Order of Foresters.

Foresters Financial Services, Inc. | 40 Wall Street | New York, NY 10005 | 800 423 4026 | forestersfinancial.com
13-00577R



»» publisher’s
note

Here at DC Metro REAL Producers, it is our mission to inform and inspire
Realtors in the D.C. metro area. The publication has both a social side
and a business side. It will highlight top producing agents and give you
an inside look at their lives as well as their businesses.

This publication is being provided free of charge to you as a top
producer in real estate, as the cost of the publication is covered by
our advertising partners that you see in each issue. We do our best
to screen our advertisers to ensure that they can provide the types of
services that you may need or want as a Realtor and serve you and
your clients with high professional standards. Please consider them

when you or your clients have a need for one of their services.

Each publication you will see is unique to the D.C. metro real
estate market. The publication will also reflect who you are as a
community of Realtors. A typical publication will include social
event information specific to D.C. metro, upcoming meeting
information, fun and free social events put on by DC Metro Real
Producers, upcoming developments, top standings, business
information, pictures, personal stories, and articles, as well as

other information specifically tailored to the D.C. metro market.

Along with the magazine, we will host various free events to bring
the Realtor community together. This will include social events —
free lunches, wine tastings, dinners out and more. We will com-
municate to you the various events we are hosting through this
newsletter, social media, and emails. If you wish to be included,
please email us at info@dcmetrorealproducers.com.

The events and publications are designed to increase social

connections between top Realtors and affiliates so the best of

the best can grow their businesses together. It is our goal that

8 - May 2017

the events create a culture where there is no "hard selling,” but
a culture of relationship building on a more intimate level. If I
have not connected with you yet, please send me an email - I
would love to hear your story! We will be looking to add new
articles in the months to come and have already heard a few
stories of a feature in the publication leading to a new listing.
Our goal is to help grow the businesses of everyone we work
with and we know that DC Metro Real Producers is an incred-
ible platform that will enable us all to do just that in 2017. Let’s

make it a record year!

I'd like to personally thank all of our business sponsors

who partnered with us making the magazine free to all top
producers, as well as the many Realtors who contributed to the
first few issues and upcoming issues. Please know that

DC Metro Real Producers would not exist without you. Feel free
to send me feedback, content ideas, potential stories, and local
businesses that may consider being involved in this publication
to info@dcmetrorealproducers.com.

Ilook forward to meeting with each of you at our upcoming events!

Yours in success,

Kristin Brindley

Kristin Brindley

Publisher of DC Metro Real Producers
(313) 971-8312
Kristin.Brindley@RealProducersMag.com

~ ADJUNCT PROFESSOR AT
ANONTGOMERY COLLEGE

- BUILDING TRADES
INSTRUCTOR

- EXPERT CRAFTSANAN

Where Old World Craftsmanship
Meets New World Innovation

ﬂ Robert Pavel

Owner & Founder
Pavel Remodeling LLC

Robert offers personal, world-class service
Custom kitchen and bath remodeling, additions, basements, interior and
exterior renovations, custom carpentry and much more
Finest materials ® State-of-the-art equipment ® Exceptional quality & outstanding workmanship

S N B Bl .
Call for an Appointment with Robert
301-841-5282
PAVEL REMODELING, LLC | paveldesignandbuild.com
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MHIC #129490 -

Join

AWIDER CIRCLE

in the movement to

END POVERTY

REALTORS
ENDING
POVERTY

Engage today:

www.awidercircle.org
contact@awidercircle.org
301.608.3504

www.realproducersmag.com « 9



P> rising star

LUKE ROZANSKY

Photos by k.
Ryan Corvello Photograp!

You could say that Luke Rozansky
was destined to be a realtor.

A native of Bethesda, Maryland, Luke
grew up in a real estate family. His
father, Brad Rozansky, has been in the
business since 1977 and is the team
leader of The Rozansky Group. Luke’s
sister sells residential real estate in
Denver, and his brother, Eli, works with
JCR Capital, a Denver-based real estate
finance company. “Growing up, my dad
would constantly be on the phone with
clients, and from just riding with him

in the car over the years, I realized a

lot of those conversations stuck in my
head, which has definitely been an asset
today,” says Luke.

Upon graduating from George
Washington University with a degree
in business administration, Luke
activated his real estate license and
began working full-time as a realtor.
He joined his father’s team but made
it a point to not a take a single lead
from the team his very first year. “I
wanted to do it all on my own to prove
to myself and to others I was not just

the son of a successful agent,” he says.

After only two years in the business,
Luke has definitely proven himself. His
total volume is over $20 million, and
his volume last year was $7,527,000.
He was Rookie of the Year for Long

& Foster Bethesda Gateway — the top

office in the company.

Luke brings a ton of creativity

to his business, which is largely

due to his love of interior design
and event planning. In fact, he
considered entering into one of
those careers while in college but
ultimately realized that real estate

incorporated both of those passions.

Luke combines the proven, old-school
methods he’s learned from his father
with staying ahead of the curve on the
latest real estate trends. “I love coming
up with creative ways to market myself
and my listings, whether that is unique
direct pieces, Facebook posts, or a fun
open house. There is so much room for
creativity in real estate marketing, and
sellers always appreciate when you go
the extra mile,” he says. This year he
will be filming short videos to post on
Facebook to update his friends on the

local market.

Social media has worked well for
Luke. A majority of his business now
comes from friends or friends of
friends responding to his real estate
posts on Facebook and Instagram.

“I balance posts between my actual
business page versus my personal
Facebook page, depending on who the
client is. I will often boost my posts as
well, which is an extremely inexpen-
sive way to reach a huge audience.
There is no need to brag about your
success online ... make it about the
client or an interesting feature in the
home,” he says. Because of Facebook,

Luke has assisted several of his child-

hood friends with real estate and even
helped his 9th-grade Spanish teacher.

One of the best pieces of advice that Luke
has received from his father was: if there
is a problem that arises with another
agent, don’t be afraid to pick up the phone
and call them. “So many issues can be re-
solved with a simple phone call instead of
a back-and-forth email exchange that gets
misinterpreted,” he says. “Often times,
people hide behind email. Your reputation
is everything in this business; don’t do
anything to tarnish it.”

When Luke isn’t working as a realtor,

he is a huge Soul Cycle addict. Last year,
he even organized an office Soul Cycle
class. He also plays on a bocce team and
is co-captain of a kickball team that picks
a charity every season to fundraise for.
This last season they supported Casa
Ruby, which is the only bilingual, multi-
cultural LGBT safe space in Washington,
D.C. that provides services like hot meals,
legal council, a clothing exchange, and
housing referrals. You can also find Luke
most nights shamelessly watching reality

shows on Bravo.

Most of all, though, it is real estate that
is in Luke’s blood. For him, it’s a conduit
to help others through an emotionally-
charged time of their lives. “This is much
more than a job to me; it is a lifestyle

I have been accustomed to since I was
little. I thrive under pressure. I am a firm
believer that educating clients and set-

ting expectations are key to a successful

transaction,” he says.

www.realproducersmag.com « 11
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Dan Deist is a prolific entrepreneur
and a damn good business owner.

After graduating from the University
of Maryland in business management
(he is also a business coach and
mentor for the university’s graduate
business program), Dan worked as
an executive for Fiserv Securities,

a Fortune 500 company. For over

a decade, Dan worked long hours,
traveling all over the United States

as vice president and director of
operations for Fiserv Securities.
However, when they asked him to
relocate to Philadelphia, he decided
it was time to hang up his suits for an

opportunity to own his own business.

He was sitting in a dentist’s office,
flipping through an entrepreneur
magazine, when he came across an
article on upcoming industries for
2003. Home Inspections was on that
list, and since he put himself through
college building decks and finishing
basements for Worthy Construction,
he figured he could learn. He decided
to attend an inspection school in

Manassas, Virginia.

Dan opened Top To Bottom Services
in September 2003, a residential
and commercial inspection company
with a complete suite of complemen-
tary inspection services, like radon
testing, mold sampling, lead testing,
water quality, and septic inspection.
However, about a year into his new
endeavor, Dan was struggling to find

enough business. He learned that

A
| =AY 0P TO
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B\ services
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great realtors already had their “guy,”

and it was difficult to gain trust.

A close friend and realtor, David
Nichols, suggested he start installing
real estate signposts for realtors
because there wasn’t real loyalty in
the sign business, and he would have
access to tons of agents. The idea
was that once a realtor learned of
Dan and tried him out for signs, then
they would like him and trust him

to complete an inspection. The plan
worked perfectly. Dan and one of
his older brothers, Doug, worked to

create SignTracker Technologies.

SignTracker Technologies is a full-
service real estate signpost and realtor
panel/rider inventory management
company. They store realtor panel/
rider inventory and install and

remove real estate posts. Realtors use
their proprietary software to build
custom installation requests, order
removals, and manage their inventory.
SignTracker, in turn, physically installs
the posts as built online, eliminating
errors and increasing efficiency. They
make over two thousand stops a month
and have 26 other companies sprinkled
around the United States that use their
propriety software to manage and run
their sign businesses. They are also
working with companies to move into
Canada in 2018.

Dan has now built his inspection busi-
ness to ten full-time inspectors and a

full support staff. He’s also built the

sign business to nine full-time installers and several
sub-contractors. Three years ago, the owner of the
Green Home Solutions franchise approached Dan
and wanted him to accept a position as an area rep
for the state of Maryland. After declining, he hap-
pily accepted the challenge to open the first fran-
chise in the DMV, and thus Green Home Solutions

of Maryland was born.

Green Home Solutions of Maryland provides safe,
fast, effective, and affordable mold remediation and
odor-treatment services. They use a proprietary
enzyme product that is applied using a fine mist (or
fogger) and kills mold within seconds, often with-
out having to remove or replace uncompromised
substrate (drywall, cabinets, and trim), like in the
more out-of-date and familiar remediation method of

removal and disposal, which saves time and money.

Dan jumped at the opportunity to provide his
existing realtor customers with a low cost and
extremely effective mold-remediation solution.
Over the years, he learned of overpriced mold-
remediation solutions that required extensive
demolition and rebuild. He hired Jenn Sherwood
to run the business, who moved down from
Connecticut to take the helm. They have since
created strategic partnerships with property
managers, commercial and residential realtors, and
general contractors to provide a low-cost mold-

remediation solution.

“I’ve been blessed throughout my career,” says
Dan. “I've had tremendous success in three busi-
nesses, and I'm thankful for great mentors, excel-
lent coaches, supportive peers, and exceptional
employees.” As of February of this year, Dan has
accepted a coaching opportunity to help others in
the home-inspection industry build multimillion-
dollar inspection firms. oo

www.realproducersmag.com - 13
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Dan governs his business by three basic rules: always tell the
truth, do what you say you will, and don’t do drugs. “I like to keep
it simple,” says Dan. “It’s all about the people. Get great, trust-
worthy people with high empathy, teach them how to do their

jobs well, and you will find success.”

To maintain their successes, they’ve integrated unique selling
points into their companies. For example, they fund home war-
ranties for all their clients, and provide a 200% guarantee — if

a client isn’t satisfied and they hire another company that finds
something significant that was missed, Dan will not only refund
their fee but also pay 100% of the other company’s charge. One

of the most important things Dan’s company offers is a $1 million
referral insurance to protect agents against a client suing for
referring them. They also provide free lifetime consultations, free
subscriptions to leading industry service providers, and a year’s

guarantee of radon testing and other related services.
‘When Dan isn’t running one of his three businesses, he decom-

presses by serving at Church of the Redeemer in Gaithersburg.

He loves hanging out with close friends, enjoying a glass of red

14 - May 2017

wine, and watching the big games on TV. He has been married to
his wife, Mariken, since 1993. They have two children, Harrison
and Chase. Harrison will be attending college this coming semes-
ter. Chase is a student at Watkins Mill High School and plans to
become an interior designer. As a family, they love traveling, shop-
ping for antiques, and watching movies together as well as having

their kids’ friends over because they are the “cool” parents.

Dan says he wants to be remembered as a great father, a loving

and supportive husband, and a wonderful brother and for all the
good deeds he’s done throughout his life to help others. His busi-
ness ethic is guided by knowing how hard realtors work and that
they need partners who understand their role in the transaction.
"We know our role clearly, work hard for our clients, and appre-

ciate the opportunity to serve.”

. N
SignTraker /N EOETOY
SIGN MANAGEMENT \ SER‘"CES S\;)LU-‘—‘ONS

& Home and Commercial Inspection Services

You can check out Dan's businesses at www.TTBServices.com;
www.RealEstateSignTracker.com; and www.GreenHomeSolutions.
com. All three companies are located at 7820E Airpark Road,
Gaithersburg, Maryland 20879.

SANTOS MAID SERVICES

m
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Where Spotless Cleaning Comes To Your Door!
| Engish, Spanish, and Portuguese Spoken * A Minority-Owned Business |

We want you to relax when
cleaning day comes. It's done!

Professional Home & Business Cleaning
Maid Services
Move-in/Move-out Services

In Business For Over 26 Years
The Highest Level of Service and
Performance Every Time

Call Maria

SANTOS MAID SERVICES
(202) 299-8069

santosandassociates@hotmail.com

Serving Montgomery, Howard, and Prince George Counties

Licensed | Bonded | Fully Insured

\
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FLOORMAX

FLOORAX HELPS REALTORSI SELL HOMES FAST!

2

Alaruses couy GCAARi
SSOCIATION OF REALTORS,INC.

WWW.FLOORMAX.US.COM
carpet | hardwood | ceramic | backsplashes | laminate | kitchen + bath remodels )
fireplaces | paint + drywall | vinyl . MHIC#41515

) Howard Lansat

R A & Associates

THE VERY BEST IN REAL ESTATE PHOTOGRAPHY

Interior & Exterior Photos
Drones Available
Photos On Location or In Our Studio
Formal & Creative Photo Sessions
Corporate Photos
Green Screens

WE ALSO DO:

Weddings
Bar & Bat Mitzvahs
Family & Pet Portraits
Flip Books
Photo Booths
Social Media Booths
Novelty Stations

HOWARD LANSAT PHOTOGRAPHY
301-838-9560 | 703-904-6842

www.LansatPhoto.com

Serving Montgomery County, Maryland, Northern Virg and Washington, D.C.

Mike's Locksmith
& Security

Because Mike Cares

About Your Client's Security

PROTECT WHAT MATTERS MOST

« Residential & Commercial
: 3 Locksmith Services
= - » Alarm Systems and

i) Monitoring (coming soon)
» Access Control
 Security Cameras
» Home Automation

Free Estimates | Upfront Pricing | 100% Guarantee on Materials & Labor

Mike’s Locksmith and Security —
1100 Taft Street, Rockville, MD 20850 3 F5 houzz
240-506-7500 | Mike@mikes-locksmith.com = | Gogle

www.realproducersmag.com - 15



IMPLEMENT A

IN 2017!

by Wade Vander Molen

Are you looking to implement a successful
video marketing strategy in 2017?

Perhaps you are just getting started using video in your real
estate business? I'm sure by now you have (i/you are a Realtor/
Lender/Title) been asked to write or give your quarterly and
yearly goals. One of those "goals” might be trying to figure out
video, shoot a few, and post to social media and YouTube. I want
you to meet and surpass this goal. I started using video in my
business over four years ago, and it changed not only my business
but the entire way I look at real estate marketing in general.

You have the Realtors/Lenders that "get it” and see the vast
opportunity that video creates, and then you have the other 90%
of Realtors/Lenders. Where do you fall?

Get Past Yourself and Have a Plan

The #1 issue I see with Realtors is the upfront "camera anxiety”
they incur within themselves. That mental block is the reason
many agents don't go through with shooting videos. You MUST
get past this and realize that as the keeper of useful and educa-
tional real estate information, your audience wants to watch your

videos. They really do.

Have a plan before shooting your videos. Who is your target
audience? What are they interested in learning? What should they
know regarding the real estate market, your listings, and other

helpful information? Implementing a video marketing strategy
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without a plan for who to target and with what information will
lead you down a road to mediocre success. Create a list of the top
15-20 videos that are relevant, educational to your target audience,
and have a goal of 1-2 videos a week. That will give you at least 3-4
months of content and you will start to accumulate a nice portfolio

of video information. Think baby steps.
Equipment Needed

Feel free to start simple. If you have a smart phone, you also
have a camera that shoots videos. If you want something more,
check out the Cannon Powershot series or Nikkon. These are
good cameras that are around $250-$350. Tripods are not
expensive and can be found on Amazon. Lighting might be
important as well, depending where you are shooting your
videos, so investing $30-$50 in that might be important but

not something you must do.

Have a plan before shooting your videos. Who is your target audience?

What are they interested in learning? What should they know regarding

the real estate market, your listings, and other helpful information?

Other Helpful Tips

Once you are shooting videos, here are things to consider:

* Speak with energy. Be the thought leader. Show authority over
your topic.

* Break down your videos into talking points. 1 minute for
each one.

* Don’t look down on the camera. People hate watching a video
where it seems someone is looking down at them. Be eye level.

* Have "calls to action.” Tell people to call, email, follow, sub-
scribe, opt-in, and more. Get them to do something else that
brings them closer to you.

+ Listing Videos — Hire a Professional. End of story.

* Pretend that your target audience is on the other side of the
camera. What would you say to them?

* Want quick editing capabilities? Download iMovie (Mac, iPad)
or check out Adobe Spark.

* Make 2017 the year you do what many agents don’t ... and that
is implement video into your real estate marketing strategy!

Use these tips to get started and convey your value messages!
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GIFTS THAT MAKE YOU UNFORGETTABLE!

KRISTIN BRINDLEY & TEAM
313-971-8312

CutcoKristin@gmail.com

o Client Retention Tools e Used Daily Forever e 100% Tax Deductible e Easy System in Place

Wade Vander Molen is the Director of Sales/
Marketing for Stewart Title in the Northern
Virginia/Washington D.C. area and has been in the
title industry since 2005. Wade helps real estate
professionals with all facets of their marketing, and
teaches a new sustainable business model to help
them grow their businesses. You can visit Wade at
DCTitleGuy.com.

DID YOU KNOW?

¢« Over 90% of your clients
want you to market yourself
and their properties
using video?

« Video increases traffic to
your websites by over 400%

Call Us to Begin Your Video
Marketing Campaign!

Real Estate Video Company
301-728-3624

Barry Katz
barrybsk@gmail.com

www.realestatevideocompany.com
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PAT KILNER
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] TABLEAU A FEUILLES MOBILES SUPERCOLLANTES
SUPERADHESIVAS BLOC DE HOJAS REPOSICIONABLES

Pat Kilner is passionate about building opportunities for leaders to grow. This mission
permeates his personal life with his children, and it is the leading why of his business.

His aim surpasses taking excellent care of his clients, which he does, and extends to

positively affecting the entire industry as a whole.

D at became a Realtor straight
out of grad school after
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completing a master’s degree
in economics from La Universidad,

in Pamplona, Spain. Thirteen years
later, Pat has a career volume of just
over $250 million. The Kilner Group
generated a volume of $60 million
last year. Although they’ve earned the
“Best Of” in Washington Magazine in
2015 and 2016 and other production
awards, “It’s not something we pursue
or give any weight to,” says Pat. “It’s
not in our DNA to get excited about
this stuff.” Instead, their sights are

focused on creating a bigger impact.

At the end of 2016, The Kilner Group
realized they needed a bigger platform
to live out their vision of influencing
the entire industry by being a conduit
for growth for more agents. “Because
T have some fantastic leaders in the
Kilner Group, I was able to allow them
to take the reins of the group so that I
could run with the project of founding
TowerHill Realty in order to make our

vision a reality,” says Pat.

Pat notes that he could not pursue
such an undertaking without his
amazing team joining him, as well as
his wife, for her eternal and com-
plete support. For Pat, the most re-
warding part of his business is found
in being surrounded by amazing
people. “It’s all about who you are in

business with,” he says.

Finding these talented people —
people who want to push the limits
of their abilities — was the biggest

challenge for Pat. “You have to spend an enormous
amount of time and focused effort to connect with
talented people who share your vision, but the right
folks change your life when the business is the right

vehicle for their development,” he says.

Perseverance is the number one quality that Pat
attributes his current success to. “I think I've had
the incredible blessing of relationships, mentors,
and early formative situations that have allowed me
to happily jump into otherwise very difficult and
stressful situations and to persevere,” he says. Pat
also makes it a point to consistently wake up early.
“It orders everything else in my day. Win the morn-
ing, and you typically win the day,” he says.

The advice he offers to up-and-coming REAL
Producers is to “stay humble and habitually put
others first. Be accountable in every aspect of your
life and own your mistakes completely. Leadership
is a function of virtue, not position. Don’t

believe you are a leader just because you have an
assistant, a big team, or more money than others.
Put in the time to be excellent. This business and
any business is about acquiring skills that are
invaluable to the client, to other agents, and to the

world. Persevere. Don’t quit.”

Pat married his wife, Elena, right as he got into real
estate. They are the proud parents of six children.
Being a dad is, by far, Pat’s number one hobby. He
loves working with his kids, especially through
sports, to teach them about life. Pat is also an avid
reader and enjoys being a Crossfitter so that he can
stay in shape and keep up with his kids. “My family
is my number-one priority, and the business is only
as valuable as its ability to provide for them,” he
says. Pat views real estate as a means to an end —
it’s a great means to build wealth, it’s a means to find
great people to invest in, and it’s a means to provide

an environment for his kids to learn the virtues

necessary to take on their particular callings in life.
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Venue of Choice for Private Events

4935 Bar and Kitchen is a vibrant and exciting
event space conveniently located in the heart

of Bethesda. The unique and trendy hotspot is
quickly becoming the venue of choice for all
private celebrations and for good reason. From
wedding receptions to business functions to happy
hours, it offers casual elegance like no other.

The upscale ambience of 4935 Bar and Kitchen
simply has to be experienced. Both the spacious
second-floor loft and the entire restaurant level
have large, private bars, leather sectionals for
intimate conversations, large, open dance floors,
and gorgeous, art-deco style lighting. A stunning
interior and elegant cuisine make a visit to 4935
Bar and Kitchen a total sensory delight.
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With lots of private and semi-private
options, 4935 Bar and Kitchen can
accommodate just about every kind
of special event from birthday and
bachelorette parties to large recep-
tions, business meetings, and train-
ing events. They have dining room
capacity for up to 170 guests and offer
a tailored, VIP experience with drink
specials, bar bites, bottle service, and
state-of-the-art lighting and audio

for private events. Concierge-style
service and a staff attentive to every
little detail make coming here a real
pleasure - 4935 Bar and Kitchen is an

easy choice when deciding where to

hold an event that will really impress

friends, family, and colleagues and

leave a lasting impression.

If the scrumptious entrees of 4935's
culinary staff leave you wanting
more, they also do corporate off-site
catering Monday through Friday for
brunch, lunch and even happy hour.
And every Thursday, Friday, and
Saturday night they host one of the

area’s most popular late-night parties.

If you haven't been to this special
place yet, you really owe it to
yourself to try it out. Give them a
call at (301) 951-4935 and get your

own party started!

KITCHEN
4935 Cordell Avenue
Bethesda, MD 20814
(301) 951-4935

4935Events@gmail.com
4935BarAndKitchen.com

Personalized Services /”
Maximizing Returns (eg emoivm‘g‘& SSTOS\(.EIIE & -
Minimizing Stress! o
'Bﬂﬂmgtsa‘lgsem"'s Family Owned and Operated since 1969/

Maximizing Returns . Minimizing Stress

A reputation of excellence earned
over 17 years of providing:
*0On-site Estate & Downsizing Sales
*Online Consignment Auctions
*Consignment Liquidation Warehouse
Staging & Updating

*Property Clean-Out

*Senior's & Family Move Management

“They did everything! We simply had to pack what possessions my mother wanted
and leave the key...After the sale was completed my mother received a check for
almost $10,000...She was so delighted! EstateMAX could well have saved my
motherss life, since she didn't have to deal with any of the stress related to packing
and disposing of all the stuff.”

Local « Long Distance - International

Moyer & Sons Moving & Storage, Inc.
301-869-3896 . 1-800-726-1817

MoyerAndSons.com

- D. Griffin, October 2016

Call EstateMAX at 844-378-MAX1

Visit us online at EstateMAX.net | EstateMAXsells@gmail.com

. ; | Does your client need financing for their dream home?
| - The Mortgage Advantage Team is here to help!
Il

In today's purchase market, it's more
important than ever before to receive a
loan that suits your client’s specific needs.
At Mortgage Advantage, our experts will
work with your clients to provide the most
effective lending solution! Call today for a
FREE CONSULTATION!

Here are some of our programs:

* Bank statement programs for self-employed and/or 1099 income recipients
* Loan approvals for credit scores as low as 500 with 10% down payment

* Highly competitive Interest Rates

* Lending programs for various income types

* Personalized Service — Our door is always open!

* Immediate Qualification Analysis

Call Us Today: (301) 254-6339

www.mortgageadvantageloans.com

A
MORTGAGE

Advantage

NMLS #215259 #1380724
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TOP 100 STANDINGS

Teams and Individuals Closed date from January 1 through March 31

Rank No. Agent Name Office List # Sell # Total # Total $

1 Nancy Taylor Bubes Washington Fine Properties 9.5 5 14.5 $50,964,150
2 Marc Fleisher TTR Sotheby's International Realty 1.5 6 17.5 $48,243,583
3 Jay Day Real Estate Teams 825 26 108.5 $47,121,207
4 Keri Shull Optime Realty 29 33 62 $40,881,993
5 Creig Northrop Long & Foster Real Estate 79.5 2 81.5 $40,308,450
6 James Coley Long & Foster Real Estate 15.5 20 355 $35,100,921
7 Michael Rankin TTR Sotheby's International Realty 5 7 12 $29,842,999
8 Mark McFadden Washington Fine Properties 6.5 3 9.5 $29,100,000
9 David Getson Compass 8 27 35 $27,617,428
10 Jennifer Smira Compass 205 n 315 $23,436,449
1 Robert Hyrniewicki Washington Fine Properties 25 4 6.5 $22,325,000
12 Brian Wilson Wilson Realty Group 38 4 42 $21,137,970
13 Trent Heminger Compass 20.5 6 26.5 $17,272,925
14 Nurit Coombe RE/MAX Elite Services 1 16 27 $17,029,000
15 Wendy Banner Long & Foster Real Estate 9 4 13 $16,520,116
16 Sue Goodhart McEnearney Associates 10.5 9 19.5 $16,171,442
17 Cynthia Schneider Long & Foster Real Estate 27 7 34 $16,114,700
18 Nelson Marban Washington Fine Properties 5 1 6 $15,626,999
19 Lauren Davis Washington Fine Properties 6 2 8 $15,226,000
20 Alejandro Luis Martinez RE/MAX Elite Services 15.5 30 455 $15,054,600
21 Jane Fairweather Coldwell Banker Residential Brokerage 1.5 3 14.5 $14,695,000
22 Jeffrey Wilson TTR Sotheby's International Realty 5 4 9 $14,493,000
23 Kimberly Cestari W.C. & A.N. Miller, Realtors 7 5 12 $14,305,000
24 Phyllis Patterson TTR Sotheby's International Realty 12.5 3 15.5 $14,147,900
25 Melinda Estridge Long & Foster Real Estate 10 7 17 $14,145,750
26 Andrew Riguzzi Compass 7 8 15 $14,116,000
27 Louis Chauvin Compass 2 5 7 $13,809,000
28 Kara Sheehan Washington Fine Properties 25 3 5.5 $13,590,000
29 Lilian Jorgenson Long & Foster Real Estate 10 2 12 $13,450,000
30 Nathan Guggenheim Washington Fine Properties 15 10 215 $13,184,300
3 Jeremy Lichtenstein RE/MAX Realty Services 10 2 12 $13,032,750
32 Jennifer Walker McEnearney Associates 75 " 18.5 $12,708,900
33 John Coplen Evers & Company Real Estate 1 5 6 $12,602,900
34 Anne DiBenedetto Washington Fine Properties 7 2 9 $12,536,984
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Rank No. Agent Name Office List # Sell # Total # Total $

35 Christopher White Long & Foster Real Estate " 9 20 $12,245,000
36 Daryl Judy Washington Fine Properties 3 5 8 $11,742,500
37 Michael Brennan TTR Sotheby's International Realty 10 1 " $11,496,500
38 Jonathan Taylor TTR Sotheby's International Realty 3 4 7 $11,427,000
39 Carlos Garcia Keller Williams Capital Properties 9 3 12 $11,312,517
40 Nina Koeppen Long & Foster Real Estate 6 2 8 $11,297,700
Al Paul Newton Washington Fine Properties 3 3 6 $11,236,100
42 Janet Callander Weichert, REALTORS 10 3 13 $11,224,000
43 Christine Reeder Long & Foster Real Estate 17 21 38 $11,211,101
44 Russell Firestone TTR Sotheby's International Realty 4 4 8 $11,053,500
45 Bradley Rozansky Long & Foster Real Estate 9 2 " $10,945,850
46 Michelle Yu RE/MAX Town Center 10.5 5 15.5 $10,427,130
47 Marsha Schuman Washington Fine Properties 5.5 1 6.5 $10,421,500
48 Anne Weir Washington Fine Properties 2 3 5 $10,180,750
49 Dean Yeonas Yeonas & Shafran Real Estate 4.5 4 8.5 $10,138,105
50 Thomas Faison RE/MAX Allegiance 7 4 " $10,100,423
51 Nancy ltteilag Washington Fine Properties 3 3 6 $10,092,099

Disclaimer: IInformation based on reported numbers to MLS. Numbers not reported to MLS within the date range listed are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually. DC Metro Real Producers does not alter or compile this data, nor claim responsibility for the

stats reported to/by MLS. Data may vary up to 3%.

OVER TWO DECADES OF
LOCAL MORTGAGE EXPERTISE

at McLean Mortgage Corporation

Vice President of Production | NMLS ID #5618

.

McLEA

MORTGAGE CORPORATION

Lena//hﬁ as 1%

Ask About Our Construction-Perm Program

should be.

Clients worried about rates? We make them worry free with RateFlex®

TROY TOUREAU

301.440.4261 | ww.AnyHomeLoans.com

The RateFlex™ Program requires a small fee at intent to proceed which will be applied to closing costs at settlement. You can float down the rate at no cost and with no further fees one time only. The relock may occur at any time, but no later than 10 calendar days
before the closing date. Not available for all programs. This is not a commitment to lend. Program availability and guidelines are subject to change. Contact us for more information. McLean Mortgage Corporation | NMLS ID: #99665 (www.nmlsconsumeraccess.org) =
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TOP 100 STANDINGS

Teams and Individuals Closed date from January 1 through March 31

Rank No. Agent Name Office List # Sell # Total # Total $ Rank No. Agent Name Office List # Sell # Total # Total $

52 Samuel Dweck Evers & Company Real Estate 2 4 6 $10,050,333 Yl Lan Yin Luxmanor Real Estate 14 3 17 $9,002,100
53 Chelsea Traylor Redfin Corp 15 0 15 $10,035,000 72 Daniel Register RE/MAX 2000, REALTORS 36 5 41 $8,998,453
54 Kenn Blagburn DC Real Property 6 1 7 $9,830,000 73 Joan Cromwell McEnearney Associates 2 7 9 $8,978,600
55 Zelda Heller Long & Foster Real Estate 3 2 5 $9,825,000 74 Jennifer Knoll TTR Sotheby's International Realty 4 3 7 $8,947,000
56 Casey Aboulafia Compass 2 " 13 $9,807,800 75 Norman Domingo XRealty.NET 25 1 26 $8,941,700
57 Elizabeth Lavette Washington Fine Properties 25 2 4.5 $9,790,000 76 William Hoffman Keller Williams Realty 3 2 5 $8,689,900
58 D'Ann Lanning Compass 15 1 16 $9,697,675 77 Ginette R. Winston Winston Real Estate 6 3 9 $8,619,000
59 Carolyn Sappenfield RE/MAX Realty Services 4 4 8 $9,626,000 78 Barak Sky Long & Foster Real Estate 7 7 14 $8,590,540
60 Elizabeth Conroy Keller Williams Realty 6 7 13 $9,593,608 79 Dana Rice Compass 55 3 8.5 $8,569,000
61 Brittany Patterson TTR Sotheby's International Realty 0.5 10 10.5 $9,557,500 80 Anne Killeen Washington Fine Properties 5 2 7 $8,464,000
62 Lisa Dubois-Headley RE/MAX By Invitation 45 7 1.5 $9,473,000 81 Christine Rich Long & Foster Real Estate 3 6 9 $8,445,000
63 Laura Mensing Long & Foster Real Estate 6 2 8 $9,465,300 82 Traudel Lange Washington Fine Properties 3 3 6 $8,436,000
64 Cheryl Leahy Long & Foster Real Estate 7 0 7 $9,436,615 83 Elaine Koch RE/MAX Metropolitan Realty 10 5 15 $8,431,700
65 Tracy Dillard Compass 4.5 3 75 $9,356,900 84 Alyssa Crilley Washington Fine Properties 2 3 5 $8,380,000
66 Jason Townsend Keller Williams Capital Properties 12 7 19 $9,331,800 85 Stephanie White Compass 35 2 5.5 $8,326,500
67 Daniel Heider TTR Sotheby's International Realty 1.5 6 75 $9,260,250 86 Philip DiRuggiero GreenlLine Real Estate 1.5 0 1.5 $8,294,190
68 Erich Cabe Compass 85 6 14.5 $9,196,800 87 Marina Krapiva Evers & Company Real Estate 2 2 4 $8,279,000
69 Terry Belt Keller Williams Realty 2.5 9 ns $9,076,730 88 Irina Babb RE/MAX Allegiance n 4 15 $8,242,900
70 Peggy Lyn Speicher Long & Foster Real Estate 4 20 24 $9,021,950 89 Brent Jackson TTR Sotheby's International Realty 7 4 n $8,222,400

Disclaimer: lInformation based on reported numbers to MLS. Numbers not reported to MLS within the date range listed are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually. DC Metro Real Producers does not alter or compile this data, nor claim responsibility for the
stats reported to/by MLS. Data may vary up to 3%.

stewart title

Real partners. Real possibilities.™

At Stewart, honesty and integrity aren't just words -
they're the basis for the way we've always done
business, and always will. From title insurance, to
closing and escrow services, to mortgage industry
offerings, we offer the expertise and solutions our
customers need. Want to grow your business? Ask
us about our offline and online marketing tools that
help our clients gain exposure and do more
transactions! At Stewart Title, we have you covered!

| |
Wisler 8
Choose Chonin - Low Rates, Less Stress

Let me help you GROW your business - with more choices for buyers. My experience and
} suite of unique products will help you close more purchase transactions this spring.

Chanin WiS|er FHMMB Ap ‘ FIRST \;\IASHINGTON‘| MORTGAGE

. 1% DOWN CONVENTION P w2233 Wisconsiniie NW Ste 232
Mortgage Loan Officer SELF-EMPLOYED LOANS' & - WeshgpUTTER000T
2 R

Offices To Serve You in
Virginia, Maryland, and D.C.

Fairfax ¢ Reston

Y s , ) Stewart Title ST PG
- - NMILS #206900 : :
ggi!@figgagingoto(r?r%gage com EevESTEE LOANﬂS v N ~ = = ~ 10505 Judicial Drive Ste 300, Fairfax, VA 22030 Frederick « Rockville
www.ChaninWisler.info . FHA/VA DOWN TO 5% REDAlT N A/ o = 480-203-6452 + www.DCTitleGuy.com Crofton + Towson
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TOP 100 STANDINGS

Teams and Individuals Closed date from January 1 through March 31

Rank No. Agent Name Office List # Sell # Total # Total $

90 Susan Ellis RE/MAX Realty Centre 6.5 6 12.5 $8,190,864
91 Thomas Buerger RE/MAX Allegiance 6 6 12 $8,123,031
92 Timothy Brooks Keller Williams Realty Centre 14 14 28 $8,079,500
93 Barbara Beckwith McEnearney Associates 55 1 6.5 $7,924,000
94 Faith Rosselle Rosselle Realty Services 22 1 23 $7,912,050
95 Kate Hanley Urban Pace 13 0 13 $7,896,700
96 Karen Close Century 21 New Millennium 6.5 1 75 $7,893,500
97 Ross Vann Compass 3 8 1 $7,871,300
98 Mansour Abu-Rahmeh TTR Sotheby's International Realty 35 9 125 $7,863,000
929 Christina O'Donnell RE/MAX By Invitation 3 5 8 $7,861,800
100 Raymond Gernhart RE/MAX Allegiance 7 10 17 $7,826,150

Disclaimer: linformation based on reported numbers to MLS. Numbers not reported to MLS within the date range listed are not included. MLS is not responsible for
submitting this data. Some teams may report each agent individually. DC Metro Real Producers does not alter or compile this data, nor claim responsibility for the
stats reported to/by MLS. Data may vary up to 3%.

We had an unbelievable
time at our launch party
on April 21stl Thanks to
everyone who attended. If
you missed it, be sure to
Join us at our next event
this summer!

SUBSCRIBE TO

DC METRO

REAL PRODUCERS

If you would like a monthly subscription to
this publication or would like extra copies
of any of our issues, please email us at
Info@DCMetroRealProducers.com

RYAN CORVELLO PHOTOGRAPHY
Gor\eLLo Real Estate Photography in Maryland, D.C., and Virginia

o Fusion Photography  ® 2D and 3D Floor Plans  ® Agent and Team Porfraits
PHOTOGRAPHY

corvellophotography.com | ryancorvello@gmail.com

Pictures and video from the launch party will be in the next issue

%, DC METROQEDITION 10 y 757-685-2077
REAL PRODUCERS - of DC Metro Real Producers. In the meantime, check them out at
Y ! LansatPhoto.com. Click on "View Your Photos” to get to our
¢ Lo
g T = DC Metro Real Producers gallery.
- - — | m
i |3
I‘. ‘ & Be sure to look for our upcoming summer 2017 events and put
T ; them on your calendar!
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Steinhoff

June and July events to be announced soon!
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Also Coming Up: Fall Mastermind
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VIRGINIA Fredericksburg
Alexandria 540.372.4100
703.519.7600 Gainesville
Annandale 571 .245'3,8777
703.642.6100 Lake Ridge
Arlington 703.491.9600
703.5281122 Leesburg
Ashburn 703.777.1286
(B renemes %3%5 9600
Burke ' '
703.239.9600 Manassas
Centreville 703.396.8838
703.818.8600 McLean

Fair Oaks 703.903.9600
703.242.9600 ?ggtgzz -
WE’RE MORE thanjusta
TITLECOMPANY, we're

your TITLE PARTNER.

Reston
703.742.9600

Springfield
703.451.6600

Sterling
703.421.3300

Tysons Corner
703.506.2986

Warrenton
540.316.6206

Winchester
540.723.0662

MARYLAND

Bethesda
301.654.9800

We've got you covered anywhere in the DC Metro area

PRSRT STD .§

US POSTAGE PAID g
WILMINGTON NC 7
PERMIT NO. 40 £
[]

Bowie 2 NEW LOCA
301.809.0011 WASHINGTO
Columbia Washington, D.
410.716.56830 202.363.1870
Frederick Washington, D.
301.663.1608 202.244.5780
Gaithersburg/Kentlands

301.670.2812

North Bethesda
301.230.0070

Rockville
301.230.0070

-
0
Silver Spring
301.680.0200
Waldorf
301.705.6872 /—-\




